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Joni Mitchell To Receive 
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manly tu younper buyers, a number 
ol'thc! biggest names in adult-oriented 
black pop are no longer affiliateti with 
major labels. Instead, many artists 
are looking for alternative ways to 
profit from their talents. 
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Bjork Brings 
'Army' To 
'Tank Girl' 
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■ BY MEUNDA NEWMAN 

Joni Mitchell has been named the 
Utl).") recipient of the t'entuiy Award. 
Billboard's highest hon- 
or for creative achieve- 
nient. The award, who.se 
past winners include 
(.leorge Ham.son, Buddy 
(lUy, and Billy -Joel, has 
iK'en presented annually 
since 19r»2 to an artist to 
acknow-k"<l)re the uncom- 
mon excellence of a .still- 
unfolding body of work. 
Moreover, the honor fo- 
cuse.s on those artists 
whom Billboard feels 
have not heretofore been mi' 
accorded the degree of 
serious homage their achievements 
merit. The Century Award was nametl 
for the 100th annivei-sary of the pulili- 
cation in 1994. 




Mitchell will be presented the award 
live Dec. G at the Billboard Music 
Awards. The internationally telecast 
show will be bmadca.st in North Amer- 
ica on Fox Television. 

The designatittn 
comes at a time when 
Mitchell is enjoying a 
resurgence in her popu- 
larity among today's 
top artists and re- 
newed acclaim as one 
of music's most gifted 
songwriters. Annie 
Lennox's version of 
"Ladies Of The Can- 
.von" ap]>ears as a bonus 
track on the American 
lELL and British single of her 

cun^nt hit "No More 'I 
Love Y'ou's' "; both Amy Grant and 
Clannad's Maire Brennan covered 
"Big Yellow Taxi" on their 
(Coiithnted oh /Ht(H' .SSi 



Hungarian Acts Challenged 
By Economy, Western Bands 



■ BY PETERJON CRESSWELL 

Bl'DAl'K.s l'— -Von never had it 
so gtjod" may .seem a .sti-ange phrase 
to attach to foniier 
communist regimes, 
but considering the 
sorry state of to- 
day's Hungarian 
music industiT. it is 
as apt as anything. 

In the good old 
days of the mid-'N)s. 
Hungary's particu- 
lar brand of goula.sh 
socialism offered an open door to all 
forms of music. The ballad singers 
could allow the mono|)oly of the .state- 
run Hungai'oton label to issue mil- 



lions of tlieir records without thouglit 
to market forees. In one year alone, 
unit sales of 10 million were recoixied 
in Hungary, one for every man. 

woman, and child. 

For the under- 
ground scene, it 
wa.s a golden age of 
inventive groui)s. 
whose members 
could live and (liink 
cheaply without 
the lisk of having 
to go to work and 
who had a pletho- 
ra of pretest material to throw back 
at the .stale. 

For the pirates, it was a boom 
< Con till lied nil imin' \t>! 
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Warner Readies 
Suddenly, Tammy! 



BY PAUL VERNA 



NFW YOKK — Four years ago. 
Suiklenly. Tammy! w:is an unknowii 
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SUDDENLY TAMMYI 

Uind \Wth nothing to show for itself 
except a homemade, four-track 
demo. Today, the Lancaster. Pa., 
trio is |)oised for major-league suc- 



Stalin Reigns At 
Trinidad Carnival 

■ BY ISAAC FERGUSSON 

PORT OF SI'AIN. Trinidad— Cricket 
and religion were among the overlying 
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themes at Trinidad and Tobago's 199.5 
Cai-nival celebrations. But the usually 

iCinl^ 'nilh (I nil flllllf '.I'll 
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Their irresponsibly meiodic debut album 
features the very tasty 'Deiicious." 
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S-Pronged Promo Planned For Dove Awards 

Campaign Links Target, Family Channel, GMA 



■ BY DEBORAH EVANS PRICE 

NASHVILLE— Target Stores, the FaTnily 
Channel, and the Gospel Music Assn. have 
launched a joint marketing campaign to pro- 
mote the 2fjth annual Dove Awards broadcast 
and boost sales of Christian releases. 

Key to the program is a 12-song sampler 
cassette' that will be available beginning April 
8 in the music departments of more than <')00 
Target locations. Additionally, the Family 
Channel and other national cable channels will 
air spot.s that feature Michael W. Smith pro- 
moting the April 27 broadcast of the Dove 
Awards and availability of the sampler. 

Tai-get will offer 45,000 copies of the sam- 
pler, tilled "It's Not Just For Sundays Any- 
more." The cassette, which will retail for$:i.^. 
includes songs from Dove nominees Steven 
Curtis Chapman, Michael W. Smith, Take (i. 
Point Of Grace. 4 Him, Clay Crosse, Audio 
Adrenaline. T\Wla Paris. PFR, Ron Kenoly, 
Helen Baylor, and the Newslxjys. Target will 
feature music videos by the artists on its in- 
store Target Video Network, ('hristian titles, 
including the sampler, will lie featured in Tar- 
get's end-cap music displays. 

GMA president Rnice Koblish values the 
campaign at about $500,000. Including the 
sponsorship of Target, the 'IV time, the pi-o- 
motional sjwLs. the sampler, and the |x)int-of- 
pui"cha.se camjiaign. 

Although Tai^et. the GMA, and the Family 
Channel have wtjrketl together previously. lhi.s 
is their most extensive involvement "There 
was a Tai*get commitment last year, but noth- 
ing like this," .says Michael Gwaitney, director 
of programming for the Family Channel. 
"When you have a national chain like Tai'get 
and a miy or push by all the rec*jnl lal.)els and by 
the Family Channel, you have the jHitential to 
take [Christian music | to the next level . . . This 
is a stepping stone. As Tai-get i-ealiztw how im- 
|X)rtant this industiy is and geLs liehind It, oth- 
er chains and other people will get invoK ed." 

According to Melinda Scniggs-(Jales, exec- 
utive VI* of general niai-ket development for 
Reunion Records, Target had success last fall 
wnth a countr>' music sampler and felt the 
Exster season would be a gmwl time to do a 
cassette of contemporary ("hristian music. 
Scru^js also serves as chairman of the Gener- 
al Market Development Group of the Christ- 
ian Music Trade Assn. 

Target was the lead sjwnsor for the Dove 
Awards last year and its in-store promotion 
resulted in a '.i^Vft increase in sales of Christ- 
Ian music product at Target stoi*es, according 
to GMA figures. "It was the fii-st time it was 
done," Koblish says of last year's campaign. "A 



lot of people who shop in Target are Christian 
music consumers. Seeing this there for the 
first time just naturally drew a lot of them to 
the Christian music section." 

Koblish says Target Is carrying additional 
Christian titles for the campaign. "In the past. 
Target has carried ver>' select titles," he says. 
"With this campaign it's given them the op- 
p*)rtunity to carry greater depth." 

The Family Channel also has increased its 
commitment to Christian music. The cable 
channel has carried the Dove Awards for the 
[KLst two years and recently signed a five-year 
agreement to continue handling the show. The 
channel will show three different 30-second 
spots during the campaign; each mentions 



four of the 12 artists on the .sampler. Accord- 
ing Uj Gwartney, the Family Channel also wiC 
promote the Dove Awards on its half-hour 
Satui-day night \ideo show, "CCM-TV." 

The Doves will be carried live April 27 on 
the Family Channel at 8 p.m. EST; it wiU be 
reshown April 29 at 10-.aO p.m. EST. The show 
will air again Maj' 4 on Chicago's WGN. 

According to Koblish, nearly 3,800 main- 
stream retail outlets — including Wal-Mart, 
Musicland, Blockbuster Music, and Kmart 
sites — are participating in a Dove Awards in- 
.store promotion sponsored by the National 
Assn. of Recording Merchandisers. Koblish 
.says orders for NARM's promotional materi- 
als increased 76% over last year's requests. 



AC Loses Its Format Crown 
In Billboard/Arbitron Ratings 



BY PHYLLIS STARK 



NEW YORK — Stiueezed by competition 
from other formats, many of which are 
placing similar music, adult contemporary 
hiis finally lost its long-held position as the 
countiy's most listenefl-to formal, accord- 
ing to the e.xclusive Billboard/Arbitron na- 
tional format ratings. 

"WTien A(^ began, it was pretty much an 
exclusive format, now the music on the AC 
charts is being played by the top 40s and 
the [adult alternatives 1." .says one AC pro- 
grammer, who siHike anonymously of his 
format's well -documented woes. "Product 
that iistKl to l>e unique to this formal Is sud- 
denly played on five or six stations ai-ound 
town ... I don't know that we lost any of our 
core AC artists, but our artists are more ac- 
ceptable to other formats." 

The ccimbination of AC's ratings lo.sses 
and gains by stations featuring news/ 
talk — now the most Hstened-to format — 
had been bringing the two formats clo.^er 
together in i-ecent years, but AC had man- 
aged to retain its lead in the Billboai'd/Ar- 
bitron format ratings, which track national 
shares of the listening audience by format 
each quaiter. But in the newly released fall 
ratings, N/T — powered by news of O.J. 
Simpson's murder indictments and fall 
election coverage — surged from a 15.2''^ 
share of the listening audience to a 16'Jf 
share, Ideating AC's 15.2^ share. 



This month. AC also dropped from being 
the second most programmeil formal in the 
country to third, according to the M Street 
Journal. It was edged out by N/T in .lecond 
place. Country remains the most pro- 
grammed format. 

In the national format ratings. AC was 
one of two formats scoring its lowest share 
since the Billboard/ Arbitnjn ratings were 
initiated in VMi. The 4)ther, top 40, was off 
9.6'^ -9. from the summer. 

Meanwhile, four other foiTnats are enjoy- 
ing their best shares ever: nuKlern rock, 
adult alternative, .Spanish, and oldies. 

MODERN WONT GO AWAY- 

Although its gain was only a 10th of a 
.^hare f2.(W-2.7'^0, modem rock posted its 
se\ enth consecutive quarterly improve- 
ment in the fall ratings. 

"From what I've seen with research 
across the country, the bands that have 
been touted as alternative just won't go 
away," says modern rock consultant Tom 
C'alderone of Jacobs Media. "For the first 
time, alternative has a group of artists that 
are acceptable to other formats: Green 
Day, SUjne Temple Pilots. Live, Pearl Jam. 
Also, a lot of left field bands like Weezer, 
Flaming Lips, and Offspring have pro- 
duced .some great music." 

Adult alternative also enjoyed a minus- 
cule gain {2.2%-2.3% ), but it was still enough 
(Contuiued nn fxtgpS.i) 
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THEY'VE GOT ELTON JOHN FIRST 

Viewers of MOR Music TV, the St. Petersburg, Fla.-based ca- 
ble network, have been able to pre-order Elton John's new al- 
bum, "Made In England," in advance of its release. Music 
video editor Deborah Russell has the story Page 42 

AUDIOBOOK CLUBS PROLIFERATE 

A sign of audiobooks' growing popularity and mainstream ac- 
ceptance is the audiobook club. But is the market big enough 
to support three new clubs? Staff reporter Trudi Miller Rosen- 
blum reports, Page 51 
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Producers Seek Fresh Angles As 
Awards Shows Ratings Decline 



■ BY DEBORAH RUSSELL 

LOS ANGELES— A trend of declin- 
ing ratings for televised music awards 
shows is forcing TV executives and 
show producers to rethink program- 
ming and promotion stategies for the 
fiiture. 

Ratings for the Grammy Awards 
presented on CBS by NARAS, the 
recording academy, have been down 
two years in a row, according to data 
provided by the A.C. Nielsen Co. In 
1993, the show posted a 19.9 rating and 
a 31 share. La^t year, it dropped to a 
16.1 rating/24 
share. This 
year, it slipped 
again to an IIS 
rating/19 share. 

Similarly, 
the American 
Music Awards, 
telecast on 
ABC in January, dipped from a 21. B 
rating/33 share in 1993 to a 16.0 rat- 
ing/24 share in 1994, and a 15.4 rat- 
ing/23 share in 1995. 

Billboard's own Billboard Music 
Awards, which debuted on the Fox 
Broadcasting Co. in 1990 and eiyoyed 
its highest rating in 1992 with a 9.5 
ratin^lS share, slipped to a 7.3 rat- 
ing/12 share in December 1994. 

The attrition can be attributed to 
several factors, say observers. Some 
entertainment executives point to the 



fragmentation of musical tastes, 
while others cite the expansion of TV, 
as well as the rise in the number of 
awards programs. 



Despite the declining ratings, the 
awards shows remain attractive to 
advertisers. For the record business, 
the bottom line, notes NARAS presi- 
dentyCEO Michael Greene, is that "all 
of the awards shows help sell 
records." 

Some of the artists who celebrated 
recent post-Grammy sales surges, ac- 
cording to data provided by Sound- 
Scan, include Bruce Springsteen, Tony 
Bennett, Sheryl Crow, Bonnie Raitt, 
Mary Chapin Carpenter, All-4-One, 
Babyface, "the 3 Tenors." Salt-N-Pepa, 
Soundgarden, Eric Clapton, Melissa 
Etheridge, and Arturo Sandoval (Bill- 
board, March 18). 

The m^or prob- 
lem for televised 
music specials is 
the melding of two 
incompatible sensi- 
bilities, says Bob 

Bain, VP of specials at FBC. "The mu- 
sic business is a niche business," Bain 
says. "And while TV is becoming a 
niche business, broadcasting is not" 

Bain suggests that awards show 
producers look to the now-defunct va- 



hmm rjw 




riety show format as a way of reignit- 
ing the interest of TV viewers that 
goes beyond the core music fan base. 

But Greene rejects that idea. 
'There will be no dog acts or monkeys 
on the Grammys," he says, noting the 
show's pui-pose is to give awards and 
expose talent ranging from Placido 
Domingo to Seal. "Once we get to the 
point where we only book a star show, 
I really don't want to have anything to 
do with it." 

The broadcast 
TV environment, 
adds Greene, is 
driven by episodic 
comedies, which 
present formida- 
ble competition 

for a one-time telecast such as the 
Grammy Awards. In addition, he 
notes. CBS carries the Grammys dur- 
ing its most competiti\'e sweeps peri- 
od. 

"We are used as the February 
sweeps Molotov cocktail against 
'Roseanne' and 'Home Improvement,' " 
Greene says. "You have to give the 
American public something very, 
very special in order for them to leave 
the almost familial environment of 
those weekly serials." 

But identifying and presenting 
that special something changes each 
year based on the industry's own 
overall output, Greene notes. 

(Continned on page 95) 



Musicland Maneuvering 
To Fend Off Takeover Bids 



I BY DON JEFFREY 



NEW YORK— Musicland Stores, 
whose languishing stock may make it 
a target for an acquisition, has 
adopted a poison pill anti-takeover 
defense. 

This strategy, technically called a 
shareholder rights plan, would make 
the company too expensive to ac- 
quire by creating nearly 400 million 
new shares of stock. 

The move follows the accumula- 
tion of about a stake in the mu- 
sic retailer by the New York-based 
SC Fundamental Value Fund. Says 
Garj' Siegler, a partner in the $400- 
million investment fund, "I hope it's 
not a tool to entrench management. 
But I haven't really had a chance to 
talk to the comi>any." 

SC has not said it plans to acquire 
Musicland, but it has not ruled out 
the prospect either. The fund has 
been acquiring the retailer's shares 
for about a year, Siegler says. 

Marcia Appel, spokeswoman for 
Musicland, says the poison pill ma- 
neuver was not motivated by SC's 
purchases, but "is a result of the 
stock being severely under\'alued." 

The day the action was announced, 
Musicland's shares fell 12.5 cents 
each to $8,875 in New York Stock 
Exchange trading. They have fallen 
as low as $6.76 in the past year. The 



52-week high is $22.50. 

According to the terms of the poi- 
son pill, Musicland shareholders are 
entitled to one right for everj' share 
of common stock they own. If a com- 
pany or group acquires 17.5% of Mu- 
sic-land's stock, the rights may be 
exercised. Each right is worth 0.01 
share of a new issue of preferred 
stock, valued at $70. Each right also 
entitles its holder to purchase Music- 
land common stock with a market 
value twice the exercise price of the 
right 

For example, someone holding 
1.000 shares of common stock would 
receive 1,000 rights that allow him or 
her to acquire 10 shares of the new 
preferred stock, which would be val- 
ued at $70,000. The 1.000 rights also 
allow the holder to acquire 14,000 
shares of common stock. 

With a total of 34.2 million shares 
outstanding, the rights plan would 
create 395 million new shares, thus 
greatly increasing the cost of buying 
the company. 

The SC fund is not the biggest 
shareholder in Musicland. Invest- 
ment banker Goldman Sachs holds 
Ib^, and company management 
holds 13.1%. Two other investment 
firms, Donaldson Lufkin & Jenrette 
and Wellington Management Co., 
hold and 7.5% stakes, respec- 
tively. 



At ITA, Sony/Pliilips Upstages 
Toshiba/Time Warner For DVD 



■ BY SETH GOLDSTEIN 

RANCHO MIRAGE, Calif.— With 
the rival camp silent, Sony and 
Philips had the undi\ided attention of 
recording media experts eager to 
learn about digital videodisc at the 
25th annual ITA seminar, held March 
8-12. 

The partners and replicator 3M 
took full advantage of the occasion to 



Holiday Vid Sales 
Rise Despite 
Price Increase 

NEW YORK— Holiday sales 
brought much cheer to the video 
sell-through market, says an an- 
nual "snapshot" of consumer activ- 
ity from mid-November 1994 to 
mid-Januar>' li>!)5. 

New York-based consultancy 
Alexander & Associates uncov- 
ered a 19.4'? jump in prerecorded 
cassette purchases over 1993 to 
134.7 million units, helping push 
the total spent on video sell- 
through and rental last year to 
more than $20 billion. Moreover, 
the holiday gain came despite a 
slight ri.'ie in the average price of a 
cassette, from §14.25 in 1993 to 
$14.52 in 1994. 

"Percentagewise, it's not that 
large, but it's the first time since 
1990 that prices didn't decrease." 

(Coutinued on page 07) 



explain in detail the Sony/Philips 
dual-layer digital videodisc — and why 
they say it is superior to Toshiba and 
Time Warner's double-sided DVD. 

But the seminar also ser\''ed as a 
platform for doubting Thomases who 
downplayed DVD's impact on the 
home entertainment market and 
placed greater faith in the staying 
power of prerecorded cassette. The 
naysayers included Sony Electronics 
duplication products director Mike 
McCausland. VHS offers "the best re- 
turn on investment," he said. "There's 
no compelling reason" to beUeve DVD 
will demolish tape. 

Eyeing both formats, consultant 
Mark Anzicek of ZenTech Designs in 
Ann Arbor, Mich., maintained DVD 
"is still not good enough" to stay 
abreast of digital VHS, tape's "second 
(Continued oil page 91} 




Protect The Artist. Recording artist Don Henley, right, testifies at a Senate 
Judiciary hearing on Capitol Hill in support of the Digital Performance Right In 
Sound Recordings Act Of 1995 as RIAA president Hilary Rosen looks on. The 
legislation would empower copyright ownere of sound recordings with the right 
to authorize the digital transmission of their works and would cover interactive 
services, digital cable-audio services, satellite music services, commercial online 
music providers, and future forms of electronic delivery. 



Macnie New Billboard Jazz Columnist 



NEW YORK— Jim Macnie has 
joined Billboard's editorial team as 
jazz contributing editor. He replaces 
JefT Levenson, who departed to be- 
come VP of jazz at Warner Bros. 
Records (Billboard, March 18). 

Macnie is a New York-based free- 
lancer whose essays and artist pro- 
files appear regularly in Musician, 
down beat, and the Boston Phoenix. 
His byline also has appeared in The 
New York Times, The Los Angeles 
Times. The Village Voice. Rolling 
Stone, Elle, Harper's Bazaar, Creem, 
Details, Guitar World, and numerous 
other publications. 

At Billboard, Macnie will author 



the weekly Jazz Blue Notes column 
and provide additional news and fea- 
ture coverage on a regular basis. 

"We're enor- 
mously excited 
about the addition 
of Jim Macnie to 
our editorial team," 
says Billboard edi- 
tor in chief Timothy 
White. "He's an ex- 
ceptional writer 
and reporter with a MACNrE 
wide range of expe- 
rience in the industrj- and a deep love 
and understanding of jazz, including 
all its subgenres and offshoots. As 




Billboard continues to expand its cov- 
erage of the new jazz explosion and its 
rising stars, Macnie will be an invalu- 
able asset. Expect a lot of surprises in 
his column as well as on Page 1 and in 
the Artists & Music section." 

A native of Rhode Island, Macnie 
began his career as manager of a re- 
tail record store, Loonev Tunes, in 
Westerly, R.I. From 1*982-90, he 
ser\'ed as host of "Not The Back- 
ground," a weekly jazz radio program 
on WRIU Kingston, R.I. He contin- 
ues as music editor of the weekly 
Providence (R.I.) Phoenix. 

Macnie's initial Billboard column 
will appear in next week's issue. 



Artists, Trade 
Groups Descend 
On D.C. To Lobby 



BY BILL HOLLAND 



WASHINGTON, D.C.— Garth 
Brooks, Michael Bolton, and Kenny G 
joined hundreds of actors, authors, 
musicians, dancers, \isual artists, and 
arts group administrators lobbying 
on Capitol Hill March 14 for contin- 
ued funding of federal arts, humani- 
ties, and public broadcasting. 

The focus of the milestone ails lob- 
bying effort is an imminent House 
vote to cut $5 million in National En- 
dowment for the Arts fiinding. 

Future government funding for the 
Corporation for PubUc Broadcasting, 
which funds PBS television and Na- 
tional Public Radio, also is in jeop- 
ardy (Billboard, March 18). Despite 
the presence of the large lobbying 
force. House Republicans are moving 
ahead with cuts in public broadcast- 
ing funding as recommended by the 
House Appropriations Committee 
(See commentary, page 8). 

The lobbying effort, billed as ** Ad- 
vocacy Day," was organized through 
a joint effort of the American Arts Al- 
liance and the American Council for 
the Arts. Members of the wide-ranging 
coalition roamed the Senate and House 
chambers, collaring lawmakers to 
plead their case, in what observers say 
may have been the largest arts-orient- 
ed grass-roots lobbying effort ever to 
assemble in congressional corridors. 

Joining Brooks, Bolton, and Kenny 
G were representatives from more 
than 50 groups, ranging from Chamber 
Music America and the Folk Alliance 
to Actors' Equity Assn. and the Writ- 
(Coniinued on page 79) 
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a second chance for (hose who were 
on !he wes! coast on a bad Mp» 
in Vietnam, in ufero.,. 




- '''•it 



...or just ready to replace their warped vinyl. 



Rew Year's Eve. 1969. Bill Qraham's Fillmore 
East was Tilled h) fhe ralters with freahs. 
fans and a lortunate curious lew. ^d 
when Jimi Ijendrix. Buddy ffliles. 
and Billy Cox took Hie stage. Hie 
definition of intensity and ttie ^ 
boundaries of music were altered forever. 




March 21, 1995. The 25th ^Anniversary reissue is set 
to transport listeners bach to Hiat legendary 
concert event. This seminal recording 
showcases the energy, shnicture and 
style of I)endrix's post-Experience live 
sound: Tight. Soul-inflected. ?fnd uninterrupted 
by lengHiy hming and pondering. 



jimi hcndrix band of gypsys 



Essential listening for original believers and new converts alike. 

includes the classics 'UTachine iSun." "Changes' and 'Message Of Love." 

Digitally remutered and available for the first time oo compact disc. Also available on cassette and limited edition vinyl in the original gatefold packaging. Produced by Heaven Research 
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Think Before Slicing Pubiic Radio's Funding 



I BY BRUCE RANES 



When a [KTson nttKls to go on a diet, cus- 
tiHiiai-ily tmv flisl restricU consumption of 
chocolate «iki' and french fries befoi-e fiaiits 
find vt'tjetJihIf.-;. Considering that puMic 
bj*oadcasting accounti; for .02'7r of the federal 
budget, why is its elimination so high on the 
RepubliL'an agenda? 

The $28.') million in govei-nment funding 
for public broadcasting is not chump change, 
but we do not have to ItKik wty far to find 
other means of saving a couple of bucks. The 
goveinment still provides subsidies to to- 
bacco giDwers even after several decades of 
sui-geon generals warning us that tobacco is 
haz;trdous to our health. And while I won't 
touch our armed forces with a 10-foot bayo- 
net, is it really necessan,' to spend $280 mil- 
lion on military* marching bands? 

Half the national budget is earmarked for 
entitlements, and public broadcasting Ls a re- 
soiuTe that all people can utilize, providing 
one has a radio or tele\ision. Moreover, the 
private sector raises 80^ of the national in- 
vestment, with less than SI per person of our 
tax money going to the Corporation for Pub- 
lic Bmadcasting; al)out 29 cents |)er person 
goes to public radio from our taxes. This is 
a priiTie e-xample of a public/private partner- 
ship that provides a valuable national ser\ice. 
Public radio stations on average raise $5 of 
non-CPB fiinds for ever>^ dollar of CPB fund- 
ing, cleiiriy a m(xk'l of efficiency from which 
our government leadei-s should leara. 

At SI per person, our government spends 
less on public broadcasting than many of our 
allies, such as Japan (.$17/pers<jn). Canada 
($32/person), and (Ireat Britain ($;t8/per- 
son). And unlike many others, our public 
system Ls not owneci or operated by our gov- 
ernment; the CPB oversees a decentralized, 
Iwally controlled network of stations. Of the 
2r/l (if CPB funds designated for radio, m% 
of the federal money goes directly to some 
400 public radio stations (which are inde- 
IH'ndent and aut4)nomous. licensed to a vari- 
ety of nonprofit organizations, communities, 
colleges, and universities). The balance of 
the support goes to national programming. 
On average, local public radio stations count 
on ('PB for about of their total reve- 
nues! 

Unlike commei-cial broadcasting, which is 
driven largely by ratings and profits (as well 
it should be), public broadcasting is de- 
signed to inform, educate, enlighten, and 
sometimes even entei-tain. It continues to 
raise our countiy's broadcasting standard. 

If our newly elected Republican leaders 
are serious about saving some of olu* hard- 
earned tax dollars, and not just antagonizing 
a voice that they i)erceive as biased against 
them, we need to devise a solution that Ls 
fair and reasonable to all. This will ensure 
that any reduction to public broadcasting Ls 
proportionate to the entii-e budget. Perhaps 
we should devise, say. a five-year plan in 
which a bipaitisan team e\ aluates the exist- 
ing system and helps us explore altemate 
methods of funding. We can eventually l>e 
weaned ofl' fwleral funding while remaining 
financially stable, as opiwserl to zeroing out 
all federal funds in one year, which c-ould re- 
verse over a (piarter centui*>' of pi*ogre.ss. 

Should public broadcasting lose federal 
supijoi-t. we iuihI to gtH beyond the primary 
basic questions (jf how much, how soon, and 
how will this smaller pie be dividerl; we need 



to explore methods of how we're going to 
com]>en.sate for the .'shortfall. 

Naturally, my public broadcasting col- 
leagues and 1 have some suggestions. Pii- 
maiily. as usei-s of public bt-oadcasting. iir 
all need to contribute to public hroailcasting 
on a regulai' husL'i. On average, only one in 
10 do. We affectionately refer to thase who 
don't as the "cheap nine." We know they're 
out there because the ratings seiTices say 



1f you own or 
operate a 
business, 
underwrite!' 




Bruce Ranes is 
producer of WXPN 
Philadelphia's public 
radio program "The 
World Cafe." 



If you owTi or operate a business, regai-d- 
less of its size, intdenvrUc! Compare*! to 
commercial rates, noncommercial under- 
writing is a bargain, especially radio. In 
many cases, you are potentially targeting a 



higher (lualitative demographic than a ivgu- 
lar radio sjxjt buy. -Ju.st call your favorite 
noncommercial radio station and ask for the 
underwTiting department Many networks, 
like Public Radio International and National 
Public Radio, as well as national progi*am 
pnMlutx'rs inn network underwriting. 

People and organizations in the music 
business, such as major labels, should iiar- 
ticularly make a [wint of supporting public 
radio. Most of us are aware that public radio 
customarily gives initial exposure to aitista 
who are ultimately worked to commercial 
fonnats. In some Ciises. like jazz, classical, 
and the rootsy side of contemporar>' pro- 
gressive music, noncommercial is the only 
outlet (Billboard. Mai-ch 18). 

If the plug is unceremoniously pulled 
without a long-teiTO strategy and without an 
increase in member support or underwrit- 
ing, the alternatives are limiteci if we try to 
maintain the level of service currently being 
offered. However, if underwriting guidelines 
are relaxetl by the FCC and start to resem- 
ble commercials, we might be able to make 
up some of the difference. But then it might 
be difficult to plead our case of "no commer- 
cials" during fUnd drives and lose even more 
revenue. Some even suggest "privatization," 
but at what point will this unique and inval- 
uable .service cease to \n; "public"? 





LETTERS 









SOMERVILLE RAISES RARE VOICE 

In Lairy Flick's March 4 inteniew with 
Jimmy Somenille. gay and lesbian per- 
formers and music consumers can find an 
all-too-rai*e voice in the music industn,'. ^ 
voice saying that the open expression of 
one's identity — including sexual identity — 
in one's music is a basic question of integ- 
rity. 

As a gay recording artist and a leader in 
Outmusic — the gay and lesbian profes- 
sional music organiiuition — I applaud So- 
mer\ille's statement and Billboard's print- 
ing of it. 1 find it iKM-sonally offensive that 
there are so many gay people working 
within the music industry and yet not only 
does the industry ignore the gay experi- 
ence by not promoting openly gay music, 
but even more pathetically no one even 
talks about it. Silence e<]uals death in more 
w-ays than one, 

Tom McCormick 
Spotted Dog Records 
Brooklyn, N Y 

A DIFFERENT VIEW OF ART FUNDING 

In response to the remarks of the 
NARAS president/CKO Mike Creene (Bill- 
lioard. March 1 1 ) and the remarks of Mary 
Chapin Carpenter during the Grammy 
Awards presentation. I can only say. "You 
still don't get it!" 

The removal of funding for the National 
Endowment for the Arts is due to the 
abuses, excesses, and misuses of taxpayers' 
hanl-earned dollars for promoting an offen- 
sive and subversive agenda under the aus- 
pices of "art." No one <lenies that art and 
culture are important to a nation, imt when 
art is used — as it is in Communist and So- 
ciali.st nations — for the sole pui-jmse of forc- 
ing its doctjine on constituents, then it is no 



longer art, but brainwashing. 

W^ile we all feel strongly about the dan- 
gers in allowing groups like the Arj-an Na- 
tion to extol their ideologies, it has become 
"bad form" to knock liberal idealists. 

It is also interesting to note that the 
Academy offeretl only token recognition of 
highly talented recording artists and pro- 
ducers whose ideology is opposed to liberal- 
ism, and these arti.sts received awards only 
in nairowiy limited categories not coveted 
by theii- secular peers. The.se artists are. as 
a matter of policy, routinely denied access 
to perform their art on MTV and other mu- 
sic programs. You might call it "censor- 
ship." for that is what it is plain and simple, 
although the liberals in the music business 
will call it "not fitting in with their format." 

Kyrila K ScuHy 
President 

Chaldecony Music Publishing Group inc. 

Delray Beach. Fia 

GRAMMY SUGGESTIONS APPLAUDED 

I read with intere.st the commentary by 
Thomas O'Neil regarding the selection 
process for the (irammy Awards (Bill- 
board, March II). The National /\ssn. Of 
Independent Record Distributors' Indie 
Awards committee has been wrestling with 
similar Issues for many years. We endorse 
O'Neil's conclusions that the most etjuitable 
selection pntcess is one which treats all re- 
cordings equally and uses industry pn)fes- 
sionals as judges. The indies have been in- 
corporating just such a system into our 
selection process over the past few years 
with very encouraging results. 

Duncan Browne 
Distribution North America Chairperson 
NAtRD Indie Awards Committee 
Allamonl. N Y. 



Articles and lenefs appearing on this serve as a tofum tor tnc expressioo of viewsotgefieral interest. The opinions nHefed here are notnecessarilytlKKe of Billboard or its management 
Letters jihould be bubmilled to the Lettets Editcx Commentaries should be suOmitled to Commentary Editor Susan Nuniiata. Billboard, 1515 Bn»dway, New York, N Y. 10036. 
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I'LL MAKE LOVE TO YOU" 
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Artists & Music 



POP'ROCK'R&B'RAP'DANCE'COUNTRY'LATIN'CLASSICAL'JAZZ'MUSIC VIDEO 



For Arista's Foster, 
Timing Is Everything 



■ BY PETER CRONIN 

NASHVILLE— Country radio 
these days is in many ways a stylistic 
collision of traditional honky-tonk 
and 70s singer/songwTiler sensibili- 
ties. As an artist who always ha« had 
one foot in each camp, Arista's Rad- 
ney Foster just might have picked 
the perfect moment to release his 
strong sophomore solo album, "La- 
bor Of Love," due April IL 

"I'm terribly enamored of Bob 
Dylan and Kris Kristofferson, those 
writers that ramble on and on," says 
Foster, who wrote or co-wrote all the 
material on "Labor Of Love." "But 
at the same time, I love the economy 
of words of writers like Harlan 
Howard and Bob McDill. I try to 
grab the best of both." 

The new album's title song and 
initial single originally were sent to 
radio last June 20 with a planned fall 
'94 album release. But when the sin- 
gle faced what Arista executives de- 
scribe as a log-jam of new product at 
radio and stalled at No. n8 on Bill- 
board's Hot Country Singles & 




Tracks chart, Arista abruptly decid- 
ed to delay the album. 

"I've seen record companies 
screw things up when they push 
things forward, but never w"hen they 
push things back." says Foster, ex- 
pressing relief at the comi>any's de- 
cision to wait. "When they take their 
time with the business and market- 
ing side, things go a lot better." 

The delay also may have been 
linked to the company's desire to 
give priority last spring to "Mama's 
(Cimiinned on ixigv S2) 



Selig Breaks Through In Germany 

Sony Act Challenges Techno Scene 



I BY ELLIE WEtNERT 



MUNICH — While techno and dance 
continue to dominate the German 
A& R scene, a growing counterculture 
of aggressive German-language rock 
acts is also coming to the fore. 

One of the latest to make an impact 
is Sony Music's Selig. a five-piece 
band from Hamburg. Because of its 
hard-edged and often controversial 
lyrics, the group has received little 
airplay but has broken through 
thanks to touring and \ideo play. The 
band is recording its follow-up to its 
critically acclaimed first album, 
"Selig" (Blissful), released on Epic in 
Germany. 

Winners of the Echo '94 for best 
video for the single "Wenn Ich 
Wollte," Selig consists of Jan Plewka 
(vocals), Christian Neander (guitar), 
Leo Schmidthals (bass), Stephan 




"Stopper* Eggert (drums), and Malt 
Neumann (keyboards). 

"Selig" was produced by Franz 
Plasa, whose credits also include Ger- 
man bands Swimming The Nile and 
the T^and. It w-as released at the end 
of February 1994 and since then the 
band has been on the road, perform- 
ing 130 shows last year alone. 

All 14 tracks on "Selig" were writ- 
ten by Plewka and Neander. Singing 
in German, the band delivers hard- 
driving guitars in the spirit of '60s and 
'70s rock'n'roll, mixed with modern 
grooves. 

Neander, commenting on the cur- 
rent German scene, says, "We are 
very pleased about the success of 
bands such as H-BIockx (Billboard, 
Feb, 18), but in general, the current 
German music scene is polluted by 
techno. Luckily, there is enough room 
for the development of several musi- 
cal styles. The main thing is to stay 
true to your owti style and try to put 
the ideas you have in your head into 
reality." Neander cites Jimi Hendrix, 
Led Zeppelin, and, more recently, the 
Smashing Pumpkins and Bjork as 
musical influences. 

Producer Plasa says the band was 
"thrown finl at the deep end, as far as 
live performing is concerned, since 
their nationwide tour supporting 
Freaky Fuckin' Weirdoz kicked off in 
March . . . The band practically 
stepped out of the studio and onto the 
stage." 

The debut single "Sie Hat 
Geschrien" (She (Med Out), about a 

(Continued on page 82} 



'Tank Girl' Set Shoots From Hip 

Old & New Punk Mark Elektra Soundtrack 



BY CRAIG ROSEN 



LOS ANGELES— Elektra Enter- 
tainment Group is banking that 
"Tank Girl" will pack enough alterna- 
tive rock ammunition to rise above 
the crop of modern-rock-leaning 
soundtracks on the marketplace. 

The album, due March 28, includes 
songs by Hole, Bjork, Veruca Salt, 
Belly, and Magnificent Bastards, a 
Stone Temple Pilots' spinoff featur- 
ing Scott Weiland on vocals. 

Also featured are tracks by hot new 
British acts Portishead and Bu.'th; 
"Let's Do It," Joan Jett and Paul 
Westerberg's duet of the Cole Porter 
classic; and a reunited Devo re\iving 
its own "Girl U Want." 

Instead of focusing on one track, 
Elektra has seniced radio with several. 



including "Let's Do It" and Bjork's 
"Army Of Me." with initial airi)lay due 
to coincide with the album's release. 
(The Bjork track also will be included 
on her forthcoming second Elektra solo 
effort, due in June.) 

A \ideoclip is in the works for the 
Bjork track. 

Says Sieve Kleinberg, senior VP of 
product development for Elektra En- 
teitainment Group, "We think people 
will gravitate to the Magnificent Bas- 
tards track, the same way that radio 
gra\itated to the Stone Temple Pilots 
track from The Crow' soundtrack." 

It was Hole's Courtney Love, credit- 
ed as an executive music coordinator on 
the album, who brought the Weiland 
track to the 'Tank Girl" project. 

Says Atlantic Records VP of A&R/ 
multimedia Andrew Leary, who 





Still The Same. Capitol artist Bob Seger receives a double-platinum award for 
his current "Greatest Hits" album, which hit the top 10 of The Billboard 200. This 
certification is the 10th consecutive platinum or multiplatinum album for Seger. 
bringing his domestic retail sales to more than 30 million albums. Seger has just 
completed shooting performance footage for the video of his '70s song "Turn 
The Page," which will be released as a single for the first time in Aphl. Shown, 
from left, are Punch Andrews, manager, Punch Enterprises; Seger; and Gary 
Gersh, president/CEO. Capitol Records. 



served as a music supervisor on the 
film along with Bonnie Greenberg, 
"ILovel had conversations with Scott 
about doing something for the film, 
and it just turned out that he had 
been working with some guys on this 
side project, and he was excited about 
Tank Girl.' It was just good timing." 

Initially, the project was going to 
be released on Atlantic/EastWest, 
but it was moved over to Elektra fol- 
lowing Sylvia Rhone's ascension to 
chairman of the Elektra Entertain- 
ment Group and the absorption of 
EastWest into the EEG fold. 

The producers of the album also 
lucked out by choosing tracks by 
Bush and Portishead months before 
their breakthroughs at modem rock 
radio (Billboard, Jan. 28). 

Says Greenberg, who also served 
as executive producer of the album, 
'They were unknown at the time we 
went after them, but we thought 
that they sounded incredibly cool 
and different." Adds director 
Rachel Talalay. "We made some 
good guesses. The Portishead track 
was the verj' first track we used for 
the movie in September. We knew it 
worked great in the film, and every 
time we played it for someone, they 
loved it," 

Based on the cult British comic 
strip, "Tank Girl," which stars Lori 
Petty, called for "a slightly punk- 
sounding soundtrack," says Green- 
berg. "She's a unique character, a 
punkish super-hero that is sexy, but 
has a tough edge." 

(Continued on page H) 



Qwest Issues New Order Best-Of Set 



■ BY BRETT ATWOOD 

LOS ANGELES— In an attempt to 
fend off import sales. QwestWamer 
Bros, has released a second New Or- 
der "best or album, despite the fact 
that the electronic rock group has re- 
leased only two new discs since 198Ts 
double-compilation album "Sub- 
stance." The new U.S. album, titled 
"Uhe best of) New Order." hit the 
streets March 14. 

A U.K. album of the same name was 
released in November on London 
Records, the group's U.K. label home. 
Despite the identical packaging and ti- 
tle, the albums are slightly different. 

"Our hand was forced a bit," says 
Ke\Tn Laffey, Warner Bros, director 
of West Coast A&R. "I don't know if it 
had something to do with the success 
of Frentel's cover of INew Order's 
1986 single] 'Bizarre Love Triangle.' 
but London felt a need to do this com- 




pilation now. We wouldn't necessarily 
have chosen to do this now, but we 
wanted to answer the import prob- 
lem. If the fans are going to buy this 
record, we should at least tailor it to 
the American market." 

Laffey says the U.S. track listing 
was crafted with the goal of not dupli- 



cating "Substance" or the recent U.K. 
release. 

Only three "Substance" tracks ap- 
pear on the new U.S. album: "True 
Faith," "Bizarre Love Triangle," and 
"Blue Monday." However, each of 
those tracks has been remixed for the 
new release. 

It remains to be seen whether 
there is room for the QwTst package 
in a marketplace that alr(*ady has felt 
the impact of the London import. One 
retailer, who wishes to remain anony- 
mous, says that sales of the New Or- 
der import have been "really healthy" 
since it became available a few- 
months ago. 

"It's hard to say whether or not 
consumers are going to want to buy 
w^hat is essentially the same greatest 
hits package twice," says the retaUer. 

However, David Crouch, acting se- 
nior buyer for the Virgin MegaStore 
(Continued oil page 96) 
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New Jewels in the Oueen s Crown 



• Awarded with thk 1995 Graaimy for Best Rap Single: U.N.I.T.Y. 

♦ Starring in "Living Single", nu.mher 6 on the Fox-TV Network 

The Reigning Fe.wale Solo Rapper, the first certified Gold by the Recording Industry Association of America 
• Co-Hosting the American Music Awards with Tom Jonics and Lorrik Morgan 
• Presented with the prestigious Sammy Davis Jr. Award as "Entertainer of tiii- Year" 

Congratulations to Queen Latifah 

Managomenl Shakim ■ lor Flavor Unit Managomi ^< Yoti Make lb Feel Like Royalty —Motown Records i 
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Columbia Plugs In To Miles Legacy 

8-CD Set Opens Ambitious Reissue Series 



BY CHRIS MORRIS 




LOS ANGELES— On March 1. 
Wayne Shorter, Herbie Hancock, and 
Tony Williams stepped to the podium 
at the Shrine Auditorium here with 
trumpeter Wallace Roney to accept 
the Grammy Award for best jazz in- 
strumental performance for their 
homage to their onetime leader Miles 
Davis. "A Tribute To Miles." 

Williams said 
modestly, "We're 
proud to have 
played a small role 
in the legacy of 
Miles Davis." 

The "small role" 
that drummer 
Williams, saxo- 
phonist Shorter. davis 
pianist Hancock, 

and bassist Ron Carter took in Davis' 
oeuirre will be on grand display May 
2, when Columbia Legacy issues the 
eight-CD boxed set "The Complete 
Live At The Plugged Nickel 1965." 

That set— the first truly complete 
release of two spectacular nights' 
worth of storming 19fi5 nightclub per- 
formances by the late trumpeter's 
famed quintet of the era — ^witl be the 
first in an ambitious projected series 
of boxed sets devoted to Davis' 30 
years of Columbia recordings. 

"Live At The Plugged Nickel" is an 
in-depth recording of Davis' second 
seminal quintet, which solidiHed in 
the summer of 1964 when Shorter, a 
veteran of Art Blakey's Jazz Messen- 
gers, joined the rhythm section of 
Hancock, Carter, and the prodigious 
17-year-old Williams. This unit would 
go on to record such important Davis 
albums as "E.S.P.," "Miles Smiles," 
"Sorcerer," and "Nefertiti," before 
dissolving in 1967. 

'"'After a long layoff due to Davis' 
Dec. 22-23, 1965, hospitalization, the 
group was captured live at the 
Plugged Nickel, a now-defunct jazz 
venue on Wells Street in Chicago. 
There, the five musicians scorched 
through radical readings of a reper- 
|j,oire associated with Davis* leg- 



endary 1955-56 group, which featured 
John Coltrane, Red Garland, Paul 
Chambers, and Philly Joe Jones. 

Michael Cuscuna, who is producing 
the Plugged Nickel reissue, says the 
'65 dates were significant for a couple 
of reasons: "I see anything with those 
five guys together as being impor- 
tant, but secondarily, it's a real tran- 
sition period . . . This was .sort of the 
last stand of the old repertoire, only 
done in completely new ways. There's 
no reverence here on the part of these 
guys. They really stretch it as far as 
they can stretch it." 

"The playing's extraordinary," 
says Kevin Gore, .senior director of 
jazz promotion and marketing at Co- 
lumbia. "The solos are really amaz- 
ing. It's a glance at what was happen- 
ing with this band at a very crucial 
time." 

Some of the music on the Plugged 
Nickel set has seen fragmentary re- 
lease in the past. Sony Japan issued 
two LPs from the dates in the late 
'70s; these were packaged as a 
twofer-LP set here by Columbia in 
1982. A Columbia Jazz Masterpieces 
CD, "Cookin' At The Plugged Nick- 
el," followed in 1987. 

In 1992, Sony Japan released what 
was believed to be the complete 
Plugged Nickel recordings as a sev- 
en-CD boxed set. This same package 
was issued again in February as a lim- 
ited edition on gold CDs. 

Late last year, Columbia began re- 
mastering its own edition of "The 
Complete Live At The Plugged Nick- 
el 1965" for December release from 
copies of the masters provided by the 
Japanese archivists. But Columbia 
A&R VP Steve Berkowitz says he 
halted the process, believing that the 
original masters lay somewhere in 
Sony's huge tape-storage facility. 

Berkowitz says, "[The librarian] 
called me and said, 'Hey, Steve, there 
are 25 boxes on this shelf of half-inch 
multitrack recordings of 'Live At The 
Plugged Nickel,* and these boxes look 
very old.' " 

Armed with the librarian's discov- 
ery, Columbia set about to remix 



ever>'thing. "In doing so, we found a 
lot of things that had been previously 
edited out, or things that were not 
knowTi to have existed before," says 
Berkowitz. 

Columbia unearthed over 30 min- 
utes of previously unheard material 
on "B" reels, rolled during live 
recording as a backup during reel 
changes, which the Japanese 
archivists had no knowledge of. The 
discovery, which in some cases result- 
ed in the addition of lengthy solos to 
performances that appear in severely 
edited form on the Japanese set, 
prompted the addition of an eighth 
CD to the American package. 

Gore says. "It's not a full CD worth 
of material that's different. But we've 
made 10 additions, maybe more than 
that, to the original Japanese set." 

"The Complete Live At The 
(Continued on patje 91) 



Motown Leads Pack At 
Soul Train Music Awards 



BYJ.R. REYNOLDS 



LOS ANGELES— Motown Records 
was the big winner at the ninth annual 
Soul Train Music Awards, with its 
artists collecting both of the show's spe- 
cial awards and three of the 12 trophies 
in the regular categories. It remains to 
be seen if the winners will cash in at re- 
tail. 

Label founder Berry Gordy present- 
ed Motown artist Diana Ross with Soul 
Train's Heritage Award for career 
achievement Rapfier Queen Latifah re- 
ceived the Sanuny Davis Jr. Awarrl for 
entertainer of the year. 

Motown quartet Boyz II Men came 
home with two awards — best group sin- 
gle and best group album, while the la- 
bel's MoJAZZ artist Norman Brown 
won best jazz album honors. 

Other multiple award winners includ- 
ed Elektra Entertainment vocalist Ani- 




A Performance To Relish. Blue Gorilla/Mercury recording artist Joan Osborne, 
center, chats with Mercury president Ed Ecksttne. right, and senwr VP of 
promotion David Leach backstage after recording a segment for the TV show 
"Live From The House Of Blues" in New Odeans. Her major-label debut, 
"Relish." is due March 21 . 



ta Baker, who won a [lair of trophies for 
best female single and best female al- 
bum. 

Among the performers at the event 
were Patti LaBoUe, Boyz II Men, 
Queen Latifah, Brandy, Warren G, and 
BlacksteeL A Miles Davis tribute fea- 
tured Herbie Hancock, Ron Carter, 
Wayne Shorter, Tony Williams, and 
Wallace Roney. 

Riding the crest of R&B's nostalgia 
wave was veteran A&M crooner Barry 
WTiite, who won for album of the year 
an{i song of the year. White's platinum- 
certified album, "The Icon Is Love," is 
his first million-seller in more than 15 
years. 

Retailers say the possibility of im- 
proved sales from winning a Soul Train 
award or performing on the show varies 
from artist to artist. 

Says David Watland, music buyer for 
the Amarillo, Texas-based rackjobber 
Anderson Merchandisers. "There will 
be a bump in sales from the show, 
though not as large as if it were the 
Grammys or the AMAs. The exposure 
might help Boyz II Men a little, but it 
should help Brandy more, especially 
since she's a new artist" 

Other retailers aren't so sure expo- 
sure on the show will translate into sales 
gains. Says Royce Fortune, owner of 
the Inglewood. Calif., store Fortune 
Records. "Sometimes being on the show 
helps, and other times it doesn't. 
Brandy was selling before the show, 
and she's selling after. A couple of years 
ago it was more significant, and the first 
few days after the show you'd see a 
bump, but lately we don't see that much 
of a difference." 

The fast-paced, two-hour presenta- 
tion, co-hosted by Baker, LaBelle, and 
Kenny "Babj-face" Edmonds, was tele- 
vised li\'e March 13 from the Shrine Au- 
ditorium here. 

In honor of its nominees, Motown 
hosted its first post-Soul Train party at 
trendy Beverly Hills restaurant Sanctu- 
ary. 

The increasing number of label-spon- 
sored pre- and postaward show parties 
suggests that the event has become 
(Continued on fxitfc HH) 





EXECUTIVE TURNTABLE 









RECORD COMPANIES. Robin Hurley 

is appointed CEO of 4AD Worldwide 
in Los Angeles. He was managing 
director of4AD U.S. 

Jeri Heiden is appointed senior 
VP of creative services for A&M 
Records in Los Angeles. She was VP 
of creative services and chief art di- 
rector at Warner Bros. 

Richard Green is named senior 
VP and general counsel for EMI 
Christian Music Group in Nashville. 
He was an entertainment attorney. 

Sue Roberts is promoted to 
VP/office of the vice chairman for 
Warner Bros. Records in Los Ange- 
les. She was director of business af- 
fairs. 

MCA Records in Los Angeles pro- 
motes Eamon Sherlock to VP of in- 
ternational and Laura Merry to VP 
of royalties. They were, respective- 
ly, senior director of international 
and director of royalties. 

Susan Dodes is named VP of 




A&R for Relativity Recordings in 
New York. She was VP of A&R at 
MCA. 

Cliff Silver is appointed VP of fi- 
nance and administration for the 
Epic Records Group in New York. 
He was VP of finance and adminis- 
tration for Sony Music Productions. 

Atlantic Records in New York 
promotes Andi Mogus to director of 
artist relations, Silvio Bonvini to 
director of progressive marketing, 
and Rachel Newman to manager of 
national-tour publicity. They were, 
respectively, manager of artist rela- 



tions, progressive-marketing man- 
ager, and tour publicist. 

Columbia Records promotes 
Chris Woltman to director of na- 
tional album promotion in New York 
and Kim Langbecker to associate 
director of national album promo- 
tion, West Coast in Los Angeles. 
They were, respectively, associate 
director of album promotion and lo- 
cal promotion manager for the 
Phoenbc/Denver region. 

The RCA Records Label names 
Nick Bull director of national 
AAA/West Coast alternative promo- 



tion in Los Angeles and Ron "Jet- 
son" Poore director of national al- 
ternative promotion in New York. 
They were, respectively, manager of 
national adult-alternative promotion 
for the RCA Records Label and di- 
rector of national alternative promo- 
tion for Imago. 

Ted Kryczko is promoted to di- 
rector of product development for 
Walt Disney Records in Los Ange- 
les. He was managing producer. 

Jon Sharp is appointed director of 
sales and marketing for Profile 
Records Ltd. in London. He was 



head of RECUTS, the dance distrib- 
ution arm of Pinnacle Distributors. 

PUBLISHING. David Stamm is 

named creative director of Rondor 
Music in New York. He was creative 
manager at Warner/Chappell. 

RELATED FIELDS. Ronald Brumback 

is named senior VP of new technolo- 
gies and services for Philips Media 
in New York. He was senior VP of 
the Information Services Group and 
GM at Database Technology Ser- 
vices. 
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Women's Group 
Grows By Leaps 
In Its 2nd Year 

■ BY TRUDI MILLER ROSENBLUM 

XKW YORK — I^ss than a year and a 
half afltT it was fountiwl, the Nash^ille- 
based Women In Music Business Assn. 
has 500 members and is about to open 
l)raiiches in New York, I^a** Angelen. San 
I-Vandyco. Atlanta, and New Orleans. 

The organization also is planning its 
.•second annual conference in November, 
which has been expanded to fh'c days 
from last year's three, and will feature 
the first inductions into WMBA's 
Women In Entertainment Hall Of 
Fanie. Other plannefl events aix? a one- 
( lay seminar in I /jndon in July and a golf 
tournament in Nashville on Sept 8. 

Founder" Catherine Masters says she 
is not surprised by the organization's 
growth. "I knew there was a void that 
needed to be filled. We get calls fix>m all 
over the countr>' — and even from as far 
away as Australia and Germany." 

Masters, who pre\'iously worked with 
such asMociation.s as the National Assn. 
for Female Executives, the National 
Women's Business Netw^ork {which she 
founded), and the Sfwrling Goods Man- 
ufacturers Assn.. accompanied a song- 
WTiter friend to a cocktail party spon- 
sored by the Atlanta Songwriters Assn. 
in Novemljer 19SKi. 

"A bunch of women were complaining 
alMiut the music industi^'," says Ma.s- 
ters. "I said. 'Well, don't you have a net- 
work or organization to help you solve 
these problems?' They .said, 'No. Why 
don't you start one for us?' " 

Deciding that the organization need- 
ed to he In a "miu^ic city," MasU-rs relo- 
cated to Nashville, and in November 
1994 WMBA held its first conierence. 

About 30% of the membership is 
songwriters, according to Masters, with 
the balance made up of attorneys, man- 
agers, record company executives, and 
performers. Among the members are 
r-ecording artists I»retta Lynn, Tammy 
W.vnettc, and former Evangeline mem- 
ber Kathleen Stieffel; manager Pam 
Lewis; attorney and law professor Deb- 
firah Wagnon; and PolyGram executive 
Sumya Ojakli. "We also have members 
from all Uic Nashville laljcls." Masters 
adds. 

The New York an<i Atlanta branches 
will be launched with luncheons on 
March 25, followe*! by the New Orleans 
branch on April 8. the Los Angeles 
branch on April 21, and the San Francis- 
co bi-anch on April 22. 

The group also is negotiating with 
America Online to get its own forum. 
"Right now we're just communicating 
through America Online's general music 
forum. It's harder for people to find us 
that way— yet we've still gotten KiO 
messages in one month," says Masters. 
"We really need our own forum." 

The organization's biggest benefit is 
its networking opportunities. Masters 
says. "There -mv a lot of ix^s)ple who are 
jast starting out wiio can get ripped off 
easily if they're not showii a different 
w"ay . We do a lot of menlxjring tmd serve 
as a clearinghouse for contacts. 

"It's wonderful to know that we're 
helping and that the women are meeting 
and doing bu.sines.s with each other," she 
adds. "Personally, I wDuld like to see [our 
ranks) grow to 5.(K>0 — then our mem- 
bers could i-eaUy do some business." 



THE S H 



Announcing 

RLEY DIVERS FOUNDATION 
FOR WOMEN 




The Shirley Divers Foundation For Women 

Is an on-going umbrella organization that serves to distribute funds 
from projects based in the entertainment industries to organizations 
that work toward the care and concerns of women's issues worldwide. 

Its first fundraising event: "AIN'T NUTHIN' BUT A SHE THING" 




* A L B U M : London Records. Street date July 1 995 
* ARTISTS: Annie Lennox, Salt 'n' Pepa, Neneh Cherry, Sinead O'Connor, 
Vanessa Williams, Melissa Etheridge, Me'shell Ndegeocello, Patti Smith, and others.. 
* TV: An MTV Women's Weekend based 
ON THE "SHE THING" 2-HOuR special to air August 1995. 
« EXECUTIVE PRODUCER: Leigh Blake Sebastian 

SHIRLEY DIVERS, AN 11-YEAR VETERAN OF WARNER BROS. 
DIED DECEMBER 1992 OF BREAST CANCER 

For more details call Good Karma Inc. 212.473.7500 
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Terence Trent D'Arby Goes To Work 

Singer Returns On Columbia's New Label 



■ BY BRETT ATWOOD 

LOS ANGELES— Terence Trent 
D'Arby is ready to shake up his 
public image with a new album, a 
new label, and a new look. His 
Work Group debut, the provoca- 
tively titled "TTD's Vibrator," rolls 
into stores May 9. 

The unconventional singer re- 
cently switched from Columbia to 
new sister label the Work Group, 
headed by Virgin co-founder.s Jeff 
Ayeroff and Jordan Harris (Bill- 
board. Feb. 18). 

His 1987 debut, "Introducing 
The Hardline According To Ter- 
ence Trent D'Arby," was a clear 
message to the world that this wa.s 
a gifted singer with an incredibly 
soulful voice and an attitude to 
match hi.s vocal talent. The album 
met with critical and commercial 
succe.ss, selling more than 2 million 
units in the U.S. alone. It churned 
out three top 30 hil.s, including the 
No. 1 smash "Wishing Well"; "Sign 
Your Name," which went to No. 4; 
and "Dance Little Sister (Part 
One)." However, subsequent al- 
bums— 1989's "Terence Trent 



D'Arby's Neither Fish Nor Flesh" 
and "isns's "Symphony Or 
Damn" — failed to spark much in- 
terest at retail and radio, although 
"She Kissed Me" from the latter al- 

Hbum reached No. 
.5 on Billboard's 
Modern Rock 
Tracks chart. 
It is at that for- 
mat that the 
Work Group will 
launch "TTD's 
Vibrator" first. 
DAHBY Two new edits 

of the album 
track "Vibrator" will be serviced to 
modern and album rock formats on 
April 18. However, it is not ex- 
pected to be a commercial single. 
Retail will get a commercial U.S. 
single for the track "Holding Onto 
You" sometime in late spring. That 
soul-wrenching rock ballad is also 
going to be the first single in the 
U.K., and may be serviced to U.S. 
top 40 radio stations. 

"He seems to have achieved cult 
status," says Michael Parrish, mu- 
sic director for Long Lsland, N.Y., 
modern rock station WDRE. "Ter- 



Elusive Singer Kendra SmiOi 
Reappears Witli 4ADAibum 



I BY CRAIG ROSEN 



LOS ANGELES— "Five Ways Of 
DisappearinK," Kendra Smith's 
4AD debut, due May 23. is appro- 
priately titled. Smith, never one to 
play by the rock'n'roll rules, has 
made a career out of leaving proj- 
ects on the verge of a break- 
through. 

In 1983, she left the Dream Syn- 
dicate following the critically ac- 
claimed "Days Of Wine And Ro- 
ses," just prior to the band's signing 
to A&M. 

After various 
other projects, 
including the 
"Rainy Day" al- 
bum featuring 
various members 
of L.A.'s "paisley 
underground," 
Smith joined smith 
former Rain Pa- 
rade member David Roback in 
Opal, a band Smith also decided to 
quit as its star was ascending. It 
was Smith who suggested Hope 
Sandoval as her replacement in the 
band, which eventually evolved into 
Mazzy Star. 

Following her departure from 
Opal. Smith relocated to the wilder- 
ness of Northern California. Her 
only release until now was the EP 
"Guild Of Temporal Adventurers." 
a 1992 independent project Smith 
recorded with a group of friends. 
"It was just a .spur of the moment 
thing done really <|uiekly in Los 
Angeles." she says. 

It was that EP that caught the at- 
tention of 4AD co-founder Ivo 
Watls-Russell and 4AD CEO 



worldwide Robin Hurley. "We 
loved that record and wanted to li- 
cense it to Europe, but it didn't 
work out," says Hurley. 

During that process, Watts-Rus- 
sell met Smith and told her that if 
she ever intended to record a full- 
length album, 4AD was interested. 
A year later, Watts-Russell re- 
ceived a call from Smith. Hence, the 
appearance of the WEA-distrib- 
uted "Five Ways Of Disappearing." 

For the past eight years, Smith 
has "been living on a homestead, 
gardening, and working out in the 
woods," she says. "I've been linng 
a low-key life and playing music at 
home." 

In the early '90s, Smith lived in a 
home mth no electricity. "I wasn't 
interested in any music at all," she 
says. But things changed when 
Smith came across an air-powered 
pump organ, which didn't require 
electricity. 

"I started playing a little bit of 
music then, and then the 'Guild' rec- 
ord happened," she says. "It was 
just a spontaneous thing, not me 
saying that I was getting back in 
the music industry." 

Smith says that fellow "Guild" 
members Phillip Uberman and 
.Jonah Corey were "the only people 
1 knew doing something interesting 
when I left Los Angeles. It's kind of 
a sick place musically. I was ready 
to get away from it and see what 
came up on its own accord. I really 
believe in the random factor, and 
that things that are supposed to 
happen will." 

Her home in the wilderness, 
about three hours north of San 
(Con(i)iiii'd oil puf/c Jlt'i 



ence is in a class by himself. What 
class that is, I can't tell you. It's 
hard to peg him into one format." 

Indeed, D'Arby, who has lost his 
trademark long braided locks for 
bleached blond short hair, has 
flirted with several music formats 
over his career. Though his recent 
works have been somewhat mod- 
ern-rock-minded in creation, it was 
top 40 and K&B radio that em- 
braced his hit-fdled debuL 

"Terence doesn't fit neatly into 
any format," says Work Group co- 
president Harris. "His music is dif- 
ficult to classify because he has cov- 
ered a lot of musical ground in his 
career." 

(Continued on puge 17) 




Minds Over Matter. Simple Minds' Charlie Burchill. left, and Jim Kerr, right, flank 
Nancy Berry, executive VP of Virgin Music Group Worldwide, following the act's 
show at the Mayan in Los Angeles. Simple Minds are on a wodd tour in support 
of their new album, "Good News From The Next Wodd," which has spawned the 
hit "She's A River ' 



Slash Records, London Close To Deal; 
Luaka Bop Getting 'Blue In The Face' 



London calling: a distribution deal between 
PolyOram's London Records and Slash Records in 
North America is imminent. London already distrib- 
utes Slash's stuff around the rest of the world, while 
Warner Brothers has been the clearinghouse for 
Slash in the U.S. A number of Slash acts will con- 
tinue to go through WB, while several others, includ- 
ing iMichael Fetak and Failure, will move to the 
London pipeline. Those details are being worked out, 
as is who will get the Slash catalog, which counts rec- 
ords by Dream Syndicate and X 
among its top items. While nego- 
tiations continue, the liaison will 
start on May 2 when London re- 
leases new Slash signing Steel 
Pole Bathtub via a licensing 
deal. 



B 



publicity for EMI Records Group, based on the West 
Coast . . . Fletcher Foster, who was VP of publicity 
for MCA in Los Angeles, has been named VP of art- 
ist development and marketing for Arista Records 
Nashville. His responsibilities will also include new 
Arista imprint Career Records, as well as Arista 
Texas. He starts March 27 . . . In artist news, Chi- 
cago, formerly on Warner Bros., and Dan Fogel- 
berg, who used to be on Epic, are both now on Giant 
Records. Chicago's next album, a big band project, 
will be out May 23. Fogelberg's 
(Jiant debut will be out later this 
summer. 



E BOP: Luaka Bop Records is 
delving into the movie biz with 
the soundtrack to the upcoming 
Miramax film "Blue In The 
Face." The flick, which takes 
place in a Brooklyn cigar shop, stars Harvey Keilcl, 
Lily Tomlin, Michael J. Fox^ and Jim Jarmusch. 
"It just screams Luaka Bop," says label president 
Yale Evelev. Luaka Bop got involved when the 
movie's music supervisor approached the label about 
u.sing a Zap Mama song in the movie. "And we just 
bugged them until they let us do the whole sound- 
track," Evelev says. The soundtrack, which will come 
out in the fall just prior to the movie's release, will 
likely include new songs by Lou Reed, David Byrne, 
and a duet between Zap Mama and Spearhead's Mi- 
chael Franti, as well as previously recorded but 
unreleased material from other Luaka Bop artists. 

Growing like wildflowers: ifsoniy two 

weeks old. but the new Tom Petty & the Heart- 
breakers tour is going so well that another leg has 
been added at the end of the summer. The outing, in 
support of Petty's double-platinum "Wildflowers" al- 
bum, started Feb. 28 and was slated to end June 9. 
Now, Petty plans to go back on the road in August 
and September and will return to cities to play shed.s, 
as well as hit towns like Minneapolis and Denver that 
weren't included in the first leg. Current opener 
Pete Drogc will be replaced by the Jayhawks next 
month. Replacing former Heartbreakers' drummer 
Stan Lynch on the road is journeyman Steve Fer- 
rone. 




by Melinda Newman 



lAKING A MOVE: Former Zoo head of publicity 
Hanna BoUe is now a national senior director of 



UOLDEN VOICES— Lori 
Carson, lead singer on the last 
two Golden Palominos records, 
will release her second solo rec- 
ord, "Where It Goes," on Rest- 
less Records on April 11 (her 
first solo project, "Shelter," was 
on Geffen). Not so coincidentally, 
the Golden Palominos' first na- 
tional tour in eight years will start April 12. The 
ever-changing lineup of the Anton Fier-led band will 
include nine players, who will alternate between GP 
material and songs from "Where It Goes." The 20- 
date tour will include stops at Los Angeles' House Of 
Blues and New York's Irving Plaza. After the 
group's tour ends, Carson will embark on some solo 
dates. {See related story, page 77.) 

Love you live: Joan Baez will record four 
April dates at New York's Bottom Line for an up- 
coming live album. Such projects usually feature spe- 
cial guests, and this one's no exception. Performing 
with Baez on April 10 will be Mary Chapin Carpen- 
ter and the McGarrigle Sisters: April 11, Mary 
Black and Janis Ian; April 16, Indigo Girls; and 
April 17, Tish Hinojosa. Also appearing one night 
will be Baez's sister Mimi Farina. The album will be 
released on the Grapevine label in England. Negoti- 
ations for a U.S. label are taking place. 

This and that: The upcoming Circle Jerks rec- 
ord on Mercury will include a cover of the Soft Boys' 
song "I Wanna Destroy You" with background vo- 
cals by former teeny-popper Debbie Gibson . . . 
Hollywood Records has signed the hotly sought after 
L.A. modern rock act Gwen Mars . . . Song titles on 
the new Def Leppard album (and left out of our col- 
umn a few weeks ago) include "Pearl Of Euphoria," 
"Slang." "All I Want Is Everything," "Blood Runs 
Cold." and "Work It Out." 
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PRESENTING A DRAMATIC NEW IMPRINT 
FROM ATLANTIC RECORDS: 
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THEATRE OF VIRTUAL REALITY 

E F X 

STARRING 

MICHAEL CRAWFORD 

ORIGINAL CAST ALBUM FROM THE 

MGM GRAND PRODUCTION - 
THE MOST EXTRAORDINARY SHOW 
EVER STAGED BEFORE A LIVE AUDIENCE - 
A TOTAL EMOTIONAL AND SENSORY EXPERIENCE. 
PRODUCED BY PHIL RAMONE 



THE GOTHIC MUSICAL THRILLER 

JEKYLL&HYDE 

THE ALL-NEW, 35-TRACK COMPLETE RECORDING 

WITH AN ALL-STAR CAST INCLUDING 
JOHN RAITT. UNDA EDER AND ANTHONY WARLOW 

AND FEATURING THE INTERNATIONAL HITS 
■SOMEONE LIKE YOU" AND THIS IS THE MOMENT 
NATIONAL TOUR BEGINS IN JUNE 
PRODUCED BY FRANK WILDHORN & KARL RICHARDSON 
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COMING MAY 23: 

SMOKEY JOE'S CAFE 

ORIGINAL BROADWAY CAST ALBUM 
THE SONGS OF LIEBER AND STOLLER 
STAND BY ME. HOUND DOG. 
KANSAS CITY. LOVE POTION M, 
I RA WOMAN. JAILHOUSE ROCK. 
YAKETYYAK. ON BROADWAY 
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Skene! Hopes EastWesl/Elektra Deal Will Boost Bob Evans 



■ BY DAVID SPRAGUE 



NEW YORK— There's no disputing 
the fact that the band Bob Evans 
has a k'K up in terms of name recog- 
nition — at least among folks who 
travel the nation's interstates. As 
borne out by its major-label debut 
"The Bradley Suites," to be released 
May 9 through Skenel/EastWest/ 
Elektra. the New -Jersey-bred 
power trio churns out a riff-based 
sound that's every bit as homey and 



basic as the diner chain from which 
it borrowed its name. 

"A few summers ago. when we 
had this terrible name that I'll never 
divulge, we'd play these long sets in 
South Jersey — mostly covers of Re- 
placements, Hiisker Dii, and Soul 
Asylum," recalls bassist Andrew 
Kesin. "We found these really cool 
fire- engine- red hats that said 'Bob 
Evans' on them, and the rest just 
came naturally." 

It didn't take long for the newly 



rechristened trio to release its first 
album. "Adult World," on the Min- 
neapolis-based Skene! label. "Their 
records have always been among my 
favorites, but Skenel didn't have the 
resources to do things as simple as 
ensuring records got into stores un- 
til now." says Skene! owner .Jeff 
Spiegel, who signed a pressing and 
distribution deal with EastW^est 
shortly before the label merged with 
Elektra last year. Among other acts 
involved in the pact are Trench- 



mouth and Candy Machine. 

"ADA IWEA's independent dis- 
tribution arm I is doing a great job 
getting things into stores," says 
Spiegel, "and we've probably tripled 
]-adio play, since there are several 
|)eople following up with it instead of 
just sending ()ut promos and waiting 
to get a playlist in the mail." 

According to Steve Kleinberg, 
senior VP of product development 
for Elektra. college radio will be the 
label's first point of attack. "There's 



a history there already that our field 
reps and national staff can capitalize 
on," he says. "We're going to see 
where college radio gravitates and 
use that to determine what track to 
take to commercial radio and \ideo." 

According to Skenel's Spiegel, the 
band's last album, "Jersey Barrier," 
sold about 8.000 copies (with distri- 
bution through Twin Cities Interna- 
tional). "Obviously, we've been able 
to ship more than that through 
Elektra, but we're still being realis- 
tic." he says. "I'd rather see 10,000 
ship to stores where they belong 
than 25,000 go out and get re- 
turned." 

Kleinberg says that EastWest's 
retail campaign will be centered 
around a late spring/eaiiy summer 




BOB EVANS 



tour. "We'll set up ads that will fol- 
low the band across the country," he 
says. "And at the venues them- 
selves, we're going to be distribut- 
ing discount coupons in conjunction 
with local retailers." 

Such a low-key campaign is just 
fine with the band members, who 
didn't stray far from their DIY days 
in the production of "The Bradley 
Suites." 

"Even though we hardly did the 
textbook mtOor-label effort, it's the 
first time w^e've had any semblance 
of a budget." says Kesin, who notes 
the band still managed to hold re- 
cording costs for "The Bradley 
Suites" to under $10,000. "I don't 
know if we would have used any 
more than five days even if we had 
the option." 

With iUs surplus of feedback and 
rhythmic crunch. "The Bradley 
Suites" has plenty of raw energy. 
But rather than merely overwhelm 
with brawn, songs like "Jersey City 
Spring Water" and "Carlyann" 
pulse with contradictory pop/hard- 
core stimuli, largely emanating from 
the off-kilter playing of guitarist 
Dave Gloshinski. 

"We're concerned with textures, 
more than just creating a wall of 
sound," says Kesin. "There's a cer- 
tain amount of instinctiveness in- 
volved, since we've been together so 
long. I've known [drummer] Brian 
[O'Neilll literally since birth and 
Dave since high school. For a long 
time, we lived together, worked at 
the same place, and played together 
at night, so it's safe to say we're 
about as tight as you can get." 
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A dream was realized when Ken Irwin, Marian Leighton Leyv and 
Bill Nowlin turned their love for folk music into ROUHDER 
RECORDS. 25 years later, with a catalogi^e of over 1,400 diverse 
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TERENCE TRENT D ARBY GOES TO WORK 



(Continued from page H) 

Retail isn't sure how to define 
D'Arby either. 

"He has a great crossover poten- 
tial in modern rock and top 40 audi- 
ences, but the last record didn't sell 
that well," says Rob Fauble, owner 
of the Beat, an alternative-inten- 
sive retail superstore in Sacra- 
mento, Calif. "It's a tough call on 
Terence. He is an established star, 
but we will look at [the new record] 
with caution." 

Many in the industry say that 
D'Arby'a sales setback is partially 
due to his outrageous and often ar- 
rogant public statements during his 
earlier years of success. 

"It is an interesting thing when 
God-given talent outshines what 
has been said in the media," says 
Work co-president Ayeroff. "The 
fact of the matter is that he is a bril- 
liant singer. This is not about what 
he says in the media. He is an intel- 
ligent man with an artist's strong 



temperament, and that is often mis- 
understood." 

D'Arby says that he has not read 
anything in the press about himself 
in the last five years. 

"I've learned to disassociate my- 
self from certain aspects of what I 
do, like dealing with the media," 
says D'Arby. "It's no more provoca- 
tive to hear someone call me a 
dickhead than a genius at this point. 
At some point, you just have to es- 
tablish your own sense of self- 
worth." 

However, when it comes to cre- 
ating music, D'Arby admits that he 
does rely on a select few individuals 
"to give it me straight." 

Certainly, Work co-presidents 
Ayeroff and Harris are in that 
group. 

"I know that their feedback is 
predicated on a belief system that I 
trust is in my best interest," says 
D'Arby. "If we disagree, it is out of 
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a respectful place. They both genu- 
inely love music, but also know how 
to make money. That's a rare 
thing." 

The mutually a^eed upon switch 
from Columbia to sister label the 
Work Group was a welcome one, 
says D'Arby. 

"With (second album] 'Neither 
Fish Nor Flesh." the well-oiled ma- 
chine at Columbia had a difficult 
time getting into that," says 
D'Arby. "When I went to Donnie 
[lenner. Columbia Records Group 
chairman] and said that I wanted to 
go join the Work label, he was very 
agreeable. He was having the same 
thoughts in fact. I was immensely 
grateful. With Jeff and Jordan, we 
can yell and scream at each other, 
but we all know that it is out of a 
mutual need to be the best." 



AyerofT admits that working with 
D'Arby is "not always easy." 

Ayeroff says, "It can be a chal- 
lenge, because he feels very 
strongly about staying true to his 
work." 

D'Arby says that despite his rep- 
utation for being difficult, he was 
happy to cooperate with the Work 
executives in selecting the final 
track listing for this record. A hand- 
ful of songs were either reworked 
or removed from the album in its fi- 
nal form, says D'Arby, who expects 
the absent tracks lo appear as fu- 
ture B-sides. 

The oldest song on the new al- 
bum is the ethereal, funk-taced 
"Read My Lips (I Dig Your 
Scene)." which was originally rec- 
orded four years ago for an unre- 
leased album that evolved into 



"Symphony Or Damn." 

"I think that song caused the pre- 
mature retirement of one person at 
Sony U.K.," quips D'Arby. "It is 
one of the more innovative things 
I've done, but I was talked into 
leaving it off the album at the time. 
My friends berated me for leaving 
it off. but it actually fits in better 
thematically on the new album." 

D'Arby says that he expects to 
tour Japan in May. then Europe in 
June. A U.S. tour is expected to 
start sometime in September. 

"I wish the rest of my hfe was as 
easy to me as making records," 
D'Arby says. "Making records is 
easy, but life is hard. Music is the 
easiest thing that I've ever had to 
do, so hopefully I don't complain too 
loudly about it." 
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KENDRA SMITH REAPPEARS WITH 4AD ALBUM 



(Continued from page W 

Francisco, keeps Smith isolated 
from the contemporary rock scene, 
which is fine with her. 

"What I listen to is really out 
there," she says. "I listen to Middle 
Eastern and Far Eastern music a 
lot, and I like a lot of weird shit," 
she says. 

Those influences can be heard on 
"Five Ways Of Disappearing," a 
spacey and hypnotic album filled 
with exotic instrumentation, includ- 
ing harmonium and Turkish drums. 
It sounds closer to Nico than any- 
thing on the Modern Rock Tracks 
chart. 

That comparison sits well with 
Smith: "She's pretty interesting, 
and she has been an influence. 
She's one of the cooler female art- 
ists, ever." 

Smith's current home does have 
electricity, but it's solar powered, 
which means she has a lot in the 
summer, "but not much in the win- 
ter." She uses a stove for heat, 
grows most of her own food, and 
doesn't have a refrigerator. She 
does business on a pay phone miles 
from her home. 

Living an existence that seems 
like the antithesis of the stereotypi- 
cal recording artist. Smith says 
signing with 4AD made sense. 
"They're smaller and approacha- 
ble," she says. "I can see what they 
are doing, and there are no invisible 
elements." 

To that end, 4AD is taking a low- 
key approach to promoting Smith. 
"She was away from the music busi- 
ness for seven or eight years and 
quite wary of coming back to it," 
says Hurley. To make Smith feel 
more comfortable. 4AD offered her 
a one-off deal and is letting Smith 
call the shots on touring and promo- 
tion. 

Smith made a rare appearance 



during 4AD's "All Virgos Are Mad" 
festival in September and did a 
March 8 in-store performance at 
Aron's Records in Hollywood, Calif. 
But the only other performances 
tentatively scheduled are a New 
York date in May and a perform- 
ance for noncommercial album al- 
ternative radio station KCRW Los 
Angeles. 

Her cover of Richard and Mimi 
Farina's "Bold Marauder," which 
closes the album, was featured on 
two 4AD samplers — "All Virgos 
Are Mad," a release tied to 4AD's 
annual celebration, and "No Balls," 
which was given away as a premium 
to customers at Urban Outfitters 
and subscribers of Option maga- 
zine. 

Another track, "In Your Head," 
was featured on a promotional 7- 
inch EP, which also includes tracks 
by the Red House Painters and 
Liquorice. 

4AD plans to take the track 
"Temporarily Lucy" to college and 
album alternative radio in early 
June. A \ideo, directed by Smith, is 
also in the works. 

In addition, the label plans to dis- 
tribute a cassette history of Smith 
to college radio, which will include 
recordings of Smith with the 
Dream Syndicate and Opal, as well 
as material from the "Rainy Day" 
album, so newcomers can catch up 
with her career. 

"We're going to take it slowly and 
not market her in any brash way," 
Hurley says. "This record will have 
a long shelf life. It's not pop-driven, 
it's fairly subtle, and as Kendra gets 
more comfortable, we will accommo- 
date what she wants to do. Our aim 
is to make Kendra feel comfortable 
enough with 4AD that she wants to 
do more and hopefully she will enjoy 
making records again." 



TO pfltfOjiM. mum m mm 

lATSE Local 58, the Toronto stagehands 
union, has an ongoing dispute with 
Paramount Canada's Wonderland, just 
outside of this city. Management refuses 
to sign an agreement with our union and 
instead, uses less-experienced, low-paid 
staff to stage shows at its Kingswood 
Music Theatre. We would appreciate your 
help in our fight for fairness. 
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Toronlo. Ontario, Canada M5A 2P3 
Tel: (416) 364-5565 Fax (416) 364-5987 
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SANTA BARBARA, CALIF.: "Polychrome means different colors, and that's how 
1 think of our music. I'd like to be a band that's ah^'ays a little beyond style 
and fashion. I'd like our |)0pularity to rest on the authority of the songwriting 
and the charismatic presence of the singer," says Duncan Wright, songwriter 
and leader — along with vocalist Ginny Benson — of local quintet Polychrome. 
That should be no problem for this Santa Barbara outfit, whose latest CD, 
"I Just Want To Be Loved," features Benson's classically trained, striking, 

cr>'staltine vocals against a backdrop 
of textured, memorable pop melodies. 
The songs, such as the title track and 
'This Time Around," are instantly ac- 
cessible, but have a quality of depth 
whose appeal increases with repe^ed 
listenings. Understandably, area ra- 
dio has gotten behind the band's 
.souml, with tracks "I Just Want To 
Be Loved" and 'Transparent" receiv- 
ing play on Santa Barbara rock sta- 
tion KTYD and on Montecito album 
alternative outlet KJEE. British-bom Wright formed Polychrome with Ben- 
son in 1991, first performing as an acoustic duo. Its debut, 1992's "See The 
Cotors," sold out of its l,2(X)-unit pressing. Since then, the group has expanded 
to a quintet with guitarist Jason Work, drummer Brad Shennan, and newest 
member, ba-ssL^t Danny Rowe. who replaced Scot Alexander, now with Dish- 
walla. The band plays sold-out shows several times a month in venues 
throughout Santa Barbara, as well as frequent gigs in San Francisco and Los 
Angeles. The next step bringing the music to a wider audience. But like 
most artists who have spent years doing it their way, Wright says he's not 
completely willing to turn over the reigns. "I'd like to keep the vision here. 
I do want to go to a bigger scale — we're not desperately keen to keep it in 
the garage — but I'd love to continue to produce and arrange." C!ontact Wright 
at 805-963- 1 1 28. melwda p4G wman 

EAST LANSING, MICH.: Wally Pleasant just returned to East Lansing from 
a monthlong, self-booked tour that took him south for the worst part of win- 
ter—pretty canny planning on his part — to promote his latest effort, "Houses 
Of The Holy Moly." "It was a really cool trip," Pleasant 
says. "But Texas wa.^ just too cfild." The album is cur- 
rently climbing CMJ's charts, and combined sales of 
Pleasant's three albums. "Houses," "Welcome To Plea- 
santville," and "Songs About Stuff," have reached more 
than 20,000 units ami have resulted in invitations to play 
several national showcases. Plea.^ant has no doubt gath- 
ered plenty of new material for album No. 4. "We were 
in Nashville as part of the Nashville Entertainment Assn. 
conventmn anci ended up bookefl at a punker anti-NEA 
rally," the acoustic-slinging Pleasant says, a juxtaposition 
ripe for his pointed pen. Pleasant*s songs are hilarious, 
with an off-center view of life that unerringly homes in 
on cultural and political absurdities. His seeming deliberately out-of-kilter spo- 
ken word and musical pastiches are more in the comedy vein than anything 
else. How many people would put a self-promoting answering machine mes- 
sage in one of their songs as part of the "marketing stralegy'7 Contact Jen- 
nifer Bullard at Miranda Records at 517-224-1384. KAREN K06KI 

ORLANDO, FLA.: Female-fronted Halcyon was the big winner at last 
month's Florida Music Awards, snaring awards for best original band and 
entertainer of the year. The event, held at Orlando's Tupperware Theater, 

was presented by Jam Magazine, 
covers the state's varied musical 
scene. Other winners included best 
female vocalist Magda Hiller 
(Miami), best jazz band Alien 
Sharecropper (Orlando), best rock 
band Men From Earth (Tampa), 
best alternative band Tabitha*8 
Secret (northern Florida), and best 
pop band the Goods (Miami). Y&T 
Records founder Rich Ulloa, who 
has spawned the careers of the 
^^YON Mavericks, Mary Karlzen, and 

For Squirrels, was given a special 
merit award, while Rob Grill of the Grassroots was given the Jesse 
Stone Award to honor his three-decade career. An SRO postawards party 
at the Hard Rock Cafe featured performances by rockabilly wonders 
Rocket 88 and the moody rock of Black Janet. 

SANDRA SCHULMAN 




WALLY PLEASAhJT 
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Do you remember your first summer job? 




del 





Tatsumi Kotow 1 993 
Zoo Entertainment, R&B Promotion 



Beneca Ward 1993 
HBO Independent Productions - Roc 



Kiyon jones 1 994 
MCA, Pop Promotion 




Y.E.S. 
To 
Jobs 




Edgar Calderon 1 994 
A&M Video 



Danny Tam 1994 
CNN Entertainment Report 



m 



"PEOPLE CANT BE WHAT THEY DON'T KNOW EXISTS. 



To hire a 16-18 year old minority high school student for a memorable summer, 
contact Y.E.S. To jobs/Jaleesa Hazzard @ 213-469«2411 



RECORDS 0 199S A&M Record i. Inc. All rights menred. 
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BILLBOARD'S H E AT S E E K E R S ALBUM CHART 



THIS 
WEEK 


WEEK 


WKS. ON 
CHART 


COMPILED FOR WEEK ENDING MAR- 25, 1995 FROM A NATIONAL SOUDdScan 
SAMPLE OF RETAIL STORE AND RACK SALES REPORTS COLLECTED. ■■■■■■I 
COMPILED, AND PROVIDED BV ■■■■■■■ 

ARTIST TITLE 

LMf L & NUMBERDISTRIBUTING LABEL ISUGGESTED LIST PRICT OR EQUIVALENT FOR CASSEnEAIDI 


1 


1 


7 


* * * No. 1 

SUBWAY BIV 10 53D3M/M0T0WN (9 9*13 99) 


* * * 

GOOD TIMES 


2 


5 


10 


WAOE HAYES coiumbia 66412 (7.9se(vii 9S) 


OLD ENOUGH TO KNOW BEHER 


3 


2 


3 


CRIME BOSS SUAVE 3* (9.9&'15 98) 


ALL IN THE GAME 


4 


6 


12 


RANCID EPITAPH 86434* 19 9&1S 961 


LET'S GO 


i 


e 


2 


MIKE WATT COLUMBIA 67086* do 9a ECUS 981 


BALL-HOG OR TUGBOAT? 


t 


7 


4 


MURDER SQUAD g w k,T}j west 124040*/ral I9 9&16 98 


MURDER SQUAD NATIONWIDE 


cn 


14 


8 


THE ROOTS OGC ?4708*^ffen iiog&is Mi 


DO YOU WANT MORE?!!!??! 




10 


13 


THE FLAMING LIPS warner BROS 45334*(7 9a'll 98) 


TRANSMISSIONS FROM THE... 


9 


12 


34 


LARI WHITE RCA 66396 (9 WIS 98) 


WISHES 


(TO) 


18 


5 


SHANIA TWAIN mercury SZ28B6 110 98 EQ/IS 98) 


THE WOMAN IN ME 


(11) 


17 


22 


USHER mFACE 2600aARISTA 19 9*15.96) 


USHER 


12 


15 


24 


CORROSION OF CONFORMITY coLUMBiA66206<ll>98EaiS98) DELIVERANCE 


13 


11 


14 


4 P.M. NE)aPLATEAmONDOR82a57W)SUlWD(10 9a'15.98) 


NOWS THE TIME 


14 


13 


2 


BROTHA LYNCH HUNG buck market 63967*)Phiorit> 


I0»l7 9e) SEASON OF DA SICCN ESS 


IS 


16 


73 


ADAM SANDLER • WARRER BROS 46393 [9.98/15 98) 


THEY'RE ALL GONNA LAUGH AT YOU 


16 


19 


35 


TYPE 0 NEGATIVE RoadRunner 9ioo (9 9ai6,9a) 


BLOODY KISSES 


17 


20 


13 


SHENANDOAH liberty 31 io9(10 9a'l5 98) 


IN THE VICINITY OF THE HEART 


(18) 


22 


6 


MARTIN PAGE mercury 522104 110.98 eq'IS 98) 


IN THE HOUSE OF STONE AND LIGHT 


09) 


25 


4 


LETTERS TO CLEO CMERRY OlSCiaANT 24598 19 9a 1 5 981 


AURORA GORY ALICE 


20 


9 


2 


QUICKSAND ISLAND 526564 ll09a'lS.98l 


MANIC COMPRESSION 



Tire HeatscekefS chart 1^ the besl-selling titles by new and developing aitists. defined as ttiose who tiave nevef apoeared In the 
top 100 o< The Bllltioard 200 chart. When an altHjm reaches this l€v«l. the album and the artisf 5 subsequent albums are Immediatety 
Ineligible to appear on the Healseeters chart. All albums are available on cassette and CD. *Astemk Indicates vrnyl LP Is available. 
0 Albums with the grtatest sales gains ^ 1995, BIllboanl/BPI Communicatiofts. 


21 


21 


7 


THE NEW LIFE COMMUNITY CHOIR/JOHN P. KEE veritt 43omjiVE <io 9^15 98) SHOW UP! 


(2D 


33 


B 


DEION SANDERS bust it 2421 no g&i6 9a) 


PRIME time 


23 


24 


19 


R.B.L. POSSE IN-A4AINUTE 8700 (9 9a i5,98) 


RUTHLESS BY UW 


QD 


28 


15 


RUSTED ROOT mercury 522713(9 98E*15-9ai 


WHEN 1 WOKE 


2S 


26 


71 


MARTINA MCBRIDE • RCA 66288 (9 98/15.96] 


THE WAY THAT 1 AM 


(D 




1 


LA MAFIA SONY 81 520 (9 98 E*15 981 


EXITOS EN VIVO 


27 


27 


8 


RHETT AKINS oecca no9BTMCA(]0.9a'ls.9B) 


A THOUSAND MEMORIES 


QD 


30 


9 


'GILLETTE SOS in02/i0O(lI 9frl5 98) 


ON THE AHACK 


29 


29 


27 


KEN MELLONS epic 53746 19 98 ECV15 98) 


KEN MELLONS 


30 


23 


2 


FACE TO FACE V)CT0RY 4B0O37,iA4M (9-9815.98) 


BIG CHOICE 


31 


32 


2(1 


LORDS OF ACID WHITE LBL&AMCRICAN 45574*7WARNER bri 


K. 110.9*16.98) VOODOO-U 


32 


31 


7 


DINK CAPITOL 30333 (9 9*13 98) 


DINK 


QD 


39 


25 


RAPPIN' 4-TAY chrysalis 30889-)EMt 110.9*15 98) 


DONT FIGHT THE FEELIN' 


34 


37 


43 


CRYSTAL WATERS mercury 522105 (10 98 E(V15 981 


STORYTELLER 


(3D 




2 


MARILYN MANSON interscop€92344/m; no 9*1596) 


PORTRAIT OF AN AMERICAN FAMILY 


(D 




1 


GEORGE DUCAS liberty 28329 19.9*13 981 


GEORGE DUCAS 


37 


34 


19 


VICIOUS epic STREET 57857*/EPIC (9 96 EttlS 98) 


DESTINATION BROOKLYN 


(D 





1 


MASTER P NO LIMIT 9901 (8 9*11 98) 


99 WAYS TO DIE 


(D 




1 


BETTER THAN EZRA ei,ektra61784/Teg (10 9*17,98) 


DELUXE 


d) 




9 


TODD SNIDER margaritaviiu iio67,uca 110.9*15.981 


SONGS FOR THE DAILY PLANET 



POPULAR*UPRISINGS 

BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEAISEEKERS CHART . BY CARRIE BORZILLO 



MlL in the FAMILY: 
Angel Records' new Guardian 
label is off to an impressive 
launch, artistically, with the 
Irish/folk/country stylings of 
the Rankin Family on their 
compelling "North Country" 
set, released March 7. 

Already stars in their 
homeland of Canada, this 
year marks the group's first 
U.S. release and tour. 

"We hope to tap into the 




Driven. EastWest's Orange 
9mm clocked in at No. 1 7 
among Heatseekers titles in 
ttie Mtddle Atlantic region 
the week of March 1 8 with 
its debut, "Driver Not 
Included." The New York- 
based band will continue to 
tour after it wraps up dates 
with Sick Of It All on March 
26. "High Speed Changer" 
is the first single. 



Wode 



Nanci Griffith, Mary Black, 
Iris DeMent, and, to some 
extent, the Mary Chapin 
Carpenter audience," says 
Aimee Gautreau, senior di- 
rector of pubhcity and adver- 
tising at (luardian and Angel 
Records. 

The album is being worked 
at album alternative, public 
radio, and folk stations, with 
country radio being targeted 
for "phase two" of the mar- 
keting plan, according to 



Gautreau. 

Fordham University's folk 
staUon, WFUV New York, is 
the earliest believer. 

The group consists of all 
sibUngs and features the Gae- 
lic harmonies of sisters Ray- 
lene. Cookie, and Heather, 
accompanied by singer/song- 
wTiter/guitarist Jimmy and 
multi-instrumentalist John 
Morris. 

After the group fini.shes 
headlining the Guinness Fes- 
tival tour in Australia and 
New Zealand in 

late March, it will 

tour the U.S. from 
mid-April through 
May. On April 23, it 
will appear on 
"Mountain Stage," 
the Public Radio 
International syn- 
dicated show. 

KlASSY KUTS: 
Keia/Elektra's 
plan worked. Link 
its new R&B fe- 
male vocal trio Kut 
Klose with estab- 
lished singer Keith 
Sweat and the 
doors will fly open. 

Last fall, Kut 
Klose was featured on 
Sweat's single "Get Up On 
It," which peaked at No. 12 on 
the Hot R&B Singles chart 
on Nov. 12, 1994 (Billboard, 
Dec. 17, 1994). 

Today, R&B/mainstream 
and R&B/adult stations are 
all over the group's first sin- 
gle, "I Like." from its debut 
"Surrender," released March 
14. This week the single 
moves 36-33 with a bullet cm 
the Hot R&B Singles chart. 

"Keith definitely helped 
open a lot of doors and a lot of 



Meaningful Beginning. Means To An End. a rock tno from 
Lawrence, Kan., embarks on a tour in April in support of its self- 
titled debut on Futurist. "Breaking Dumnny" and "Lckspittle" 
are at fiard rock and modem rock radio, respectively. 



REGIONAL HEATSEEKERS #1' 



f^OUfvlTAIN 
Hoyw, OW {nough Jo Know Sttloi 




NORTHEAST 
L0tfm To Oeo, Aurora Gory Ale* 




PACIFIC 

Lyrxrh Hung, Staton OtDaSccnam 





MIDDLE ATLANTIC 
Bancld.l>riSo 



SOUTH ATLANTIC 
SJmray, Goodnrws 



SOUTH CENTRAL 
Crinw Boss, AHInTtte Gan» 



THE REGIONAL ROUNDUP 



Rotating top-10 lists of best>selling titles by new & devetoprng artists. 


PACIFIC 

1. 8rolh» Lynch Munf, Seawr Of Dj Siccness 

2. R.B.L. Poll*. RuIhlcM B) L«« 

3. Rancid. LeTs Go 

4. Miki Watt, Oali Hog 0' Tugboat 

5. Subwav. GpoimmM 

6. Daien Santfart, P'-.nie Time 

7. MatMr P. 99 Ways To Die 

S. Th« RmMi, Do Vi>ii Want Uo'tV""' 
9. 4 P-M.. Hn'*-i Thi; T.me 
10. MurdM Squad. MmdE' ^jad Nalunwide 


SOUTH CENTRAL 

1. Cum* Bom. Ah In Tne Qtme 

2. La HaNa. Ei'tu^En V>vu 

3. WiM Haytt. Old Enough To Know B«ttef 

4. Subway. Good Timns 

5. Mtird** Squad. Murder Snuai) NstwnMide 

6. Shanta Twain, The Woman In Me 

7. Lari White. Wishes 

8. SlMA»nd0tli. in Tn« vicinity 0* The Heart 

9. Uthtr. U(Ni' 

10. Type 0 Nagative. Bloody 



people's eyes," says Fred 
Jackson, manager of urban 
marketing at Eleklra Enter- 
tainment Group. "Not just at 
radio but at retail, too. We re- 



ally felt that this was an al- 
bum they were waiting in the 
wings for." 

Jackson says the label is 
sending the trio, which con- 



sist? of Tabitha Duncan, 
Athena Cage, and LaVonn 
Battle, on a monthlong radio 
and retail promotional tour at 
the end of March, hitting key 
radio markets such as Chi- 
cago, Atlanta, Miami, Hous- 
ton, and Dallas. 

While no major tour has 
been worked out yet, the 
group will play select dates 
during the promotional jaunt. 

Along the way, the group 
plans to talk to youths in the 
communities to "let them 
know that 
they're more 
1 than just a sing- 

ing group. 
They're sisters 
and daughters 
and cousins," 
says Jackson. 

Da MADD DJ: 
^ Following in the 

— I footsteps of 
I WQHT (Hot 97) 

1' New York 

morning team 
Doctor Dre and 
Ed Lover. 
KBXX (the Box) 
Houston's after- 
noon jock. Da 
Madd Hatta. 
has released an album. 

Like Doctor Dre, Da Madd 
Hatta album may create some 
confusion. The jock is not 
WGOK Mobile. Ala.'s Mad 
Hatter, who was up for Bill- 
board's small-market 
R&B air personality of 1&94. 

Da Madd Hatta's debut re- 
cording. "All About Me," was 
released Feb. 6 on his own 
Groove Makers Recordings 
label. 

His first single, "Hangin'," 
is receiving airplay on R&B 
outlets WAMO Pittsburgh. 



WJMH Greensboro. N.C., 
and KBXX, among others. 
The rapper/DJ is also known 
as the radio voice in the movie 
"Jason's Lyric" and has 
opened for Ice Cube, Scar- 
face, Too Short, and Bone 
Thugs N Harmony. 

While the album is now dis- 
tributed solely in hot hip-hop 
markets like Pittsburgh and 
Houston, Da Madd Hatta 
says that in the next two 



f 



Journey Back. Just as 
Jonathan Cain contributed 
to his former Joumey-mate 
Neal Schor's solo altjunn, 
Schon has provided a gurtar 
lick or two to Cain's solo 
debut. "Back To The 
Innocence." due March 28 
on Intersound. Schon s 
guitar work is featured on 
Cain's first single, "Wish 
That I Was There For You,'* 
which is gaining momentum 
at AC radio outlets such as 
WMTX Tampa. Fla. The 
album also features a 
mellower version of the 
Journey hit "Faithfully. " 



weeks it will be distributed 
nationwide with the help of 
M.S. Distributing Co. 
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Hayes Makes 'Hot Buttered' Return 

Point blank /Virgin To Roll Out Two Sets 



I BY DAVID NATHAN 



Stoked Remix. JustUs recording artist Otis Stokes, right, teams with Bntish 
engineer Bobby Sumnnerfield at Scream Studios for the remix o1 "Desperate 
Times, ' the second single from his self-titled album due in early April. 



LOS ANGELES— After a solo re- 
cording layoff of more than seven 
years, artist/producer/songwriler 
Lsaac Hayes has returned with a two- 
fisted vengeance. On May 23. Point- 
blank/Vir^n will simultaneously re- 
lease "Branded," which features vocal 
tracks, and "Raw & Refined," an in- 
stnimental aihum hy the Isaac Hayes 
Movement, which features Hayes on 
keylM)ards. 

Reminiscent of Hayes' classic 70s 
Enlerprise/Stax albums, "Branded" 
was recorded in his hometown of 
Memphis; It was his fii-st time record- 
ing there in 15 yeai-s. 

The set features several key play- 



If It Ain't One Dimples Album, It's Another; 
Cornelius Makes An Animated TV Cameo 



HfUfffiill 



UlMPLES RETURNS: Richard "Dimples" Fields, 

whose last charting album. "Unimm . . . was released by 
RCA in 1984. is attempting a comeback \iith a r»ew album. 
"Tlie Man WTio Loves WomenI" on his owti Owch! Records. 
The album is being distnbuted by Califomia Reconl Dis- 
tributoi-s, through Independent NatioruU Distributors Inc. 

The veteran R&B soulster pi*(Mluce<i the new release, 
which features alt new material. In addition. Dimples has 
released "Baby Makin' Music!" a IS-track compilation con- 
sUting mainly of the artist's previously release<i material. 
Included on that set is "If It Ain't One Thing . . . It's An- 
other," which was oiiginally releasefl in 19K2 on the Boaixi- 
walk lal)el and s|)ent three weeks at No. 1 on Bi]lboai"d's 
li&B chart the same .\'eai'. 

In an unusual twist, the first single being used to pro- 
mote the i>aii- of albums. "Cii-cle You With Love," comes 
frem the compilation but has never Iwfore l»een heard. 

Says California Record Distributors prtmotion director 
Chuck Rush, " 'Circle You 
With Love' was recoixknl 
several years ago but 
never released. We felt 
that 4)f the tracks on ixjth 
albums, that song had the 
most ix)tential." 

The compilation also in- 
cludes the [Hipular "She's 
(lot Pa|)ei"s On Me." None 
of the tracks on "Baby 
Makin* MasicI" were pre\i- 
ously available on CD. 

Rush says subseriuent 
singles will ct)me frem the all-new set. 

"The Man WTio Loves Women!" and "Baby Makin' Mu- 
sic!" were crafted in a chissic R&B style. The albums uti- 
lize strings, winds, brass, and guitai-s. enhancing their m- 
mantic atJiiosphere. 

Dimples says lM>th albums have the [jotential Ut [wrfonii 
weW because they ai-e based mainly on the ui>s and downs 
of remance, but wTitten creatively. 

"I iK'lieve in treating a woman like a lady, and my music 
reflects that." he says. "You can be sexy in your l.\^^cs 
\rithout lieing raunchy, and that's what I do with my mu- 
sic." 

Musical notes: Intei-scoi>e hip-hop trio Radio fea- 
turing DarQ & Roc Chill scores with its debut set. "Rec- 
ognize Da Deal." The Long Beach. Calif, civw has fabri- 
cated pulsating tracks in the tradition of funkmaster 
supreme George Clinton, issuing far-left, far-out funk. 
Other infiuences inchule the Ohio Players and R<>ger 



Troutman. but the set Is deckledly now and not a trite 70s 
funk wanna-be. 

Chest-rumbling basslines blend satisfyingly with 
catchy hip-hop melodies beneath clever !>TicaI rh\Tnes — 
though a couple 4)f tracks are likely to offcmd female sen- 
sibilities. 

Moe-Z takes a lion's share of track production and as- 
.sists Radio. Roc Chill, and others with wiiting duties. 

R&B textures flow liberally through this set, along 
with refreshing dashes of blues, which give selected 
tracks a vintage soul finish. 

Another example of R&B's importance: "Soul 
Train" executive preducer Don Cornelius shows up in 
the damede.st places. 

Two mornings before making an appearance on the 
"Soul Train Awai-ds." the former music .show host was 
featured on the weekly Fox TV cartoon .series "Eek! 

StravaganzaV" 

An animated v ersion of 
Cornelius overheard the 
show's star Sharky belt- 
ing funky beat-box vocals 
and invited the half-dog/ 
half-shark character to 
Hollywoo<l to appear on 
his music dance show "Ca- 
Iwose Ti'ain." 

Once in LaLa-land — 
sporting the hip-hop han- 
dle Shark Doggy Dogg — 
the blue-hued terra- 
aquatic hybrid visitefl what looked suspiciously like the 
Capitol Tower to record with tiny gangsta rap rodent 
Mice-T. 

In the end, it turned out an accidentally sw^allowed 
sock gave Sharky his beat-box voice. Once it was re- 
moved, he vvas sent packing. 

The moral".' Aside from never removing a swallowed 
sock if you want to keep your deal, hip-hop (and Don 
Cornelius) continues to make an indelible impact on 
maini^tream society. 




by J. R. Reynolds 



H 



IP BOP. the Koch Intemational-distributed lai)el that 
issued hip-hop/jazz band Urbanator, recently signed the 
Meeting, the jazz collective consisting of keys-player 
Patrice Rushen, woodwind -looter Ernie Watts, and 
skins-tapi>er Ndugu Chancier. The band's label debut 
is scheduled for either late spring or eai'ly fall. 

Speaking of drummers, check for Lenny While's Hip 
Bop long-player "Present Tense." due April In. 



ers who participated on his early 
work, including guitarist Michael 
Toles, keyboai'dist Lester Snell. and 
saxophonist Andrew Love. 

The album in- 
cludes new ver- 
sions of two cuts 
from Hayes' Stax 
days: "Hyperbo- 
licsyllabicsescjue- 
d a I y m i s t i c , ' * 
which originally 
was cut for 
HAYES Hayes' H»6!) al- 

bum. "Hot But- 
tered Soul," and no\^' includes a rap 
by Public Enemy's Chuck D.; and 
"Soulsville," which first appeare<l on 
1971*5 platinum-certified "Shaft" dou- 
ble album. 

Hayes WTOte one new composition 
for the album. "Thanks To The F(H)I." 
which he describes as a sequel to his 
1970 single, "I Stand Accu.sed." He 
[wnned the tune with longtime musi- 
cal paitner Da\id Porter, with whom 
he wrote and produced many classic 
Stax 'fiOs recortlings for aitists such 
as Sam & Dave, Carla Thomas, Rufus 
Thomas, and the Soul Children. 

"Branded" aLso includes covers of 
Sting's "Fragile" and the Lovin' 
Spoonful's 1967 pop hit, "Summer In 
The City." 



The idea for the instrumental al- 
bum—which features many of the 
same musicians as 

"Branded" — emerged from conversa- 
tions between the artist and Point- 
blank president John Wooler. 

Says Hayes, "John pointed out that 
a lot of my fans, both here and in Eu- 
roi)e, enjoywl the instnimental work 
on my soundtrack albums, so we de- 
cided to do 'Raw & Refined' so we 
didn't miss anyone." 

Hayes' last album was "Love At- 
tack" on Columbia Recoifls in 1988. It 
peaked at No. 70 on the Top R&B Al- 
bums chart and spawned the single 
"Showdown," which reached No. 40 
on the R&B singles chart. 

Since 1988, Hayes has collalwrated 
with other recording artists and 
worke<l as an actor on television and 
film. But when the man known as 
"Black Moses" recently went shop- 
ping for a solo deal, he enct)untered 
problems. 

Says Hayes, "I couldn't get a rec- 
ord deal. I didn't feel comfortable 
having A&R executives ask me, 
'What have you done lately?' espe- 
cially when so many young artists 
were sampling my music." 

Hayes — who has a 23-album cata- 
log, three Grammys, an Oscar (for 
(Coniiuned on jxige JSj 



Rowdy/Arista Debuts We Confident 
Voice Of 14-Year-Oltl Rapper Monica 



IBY J.R. REYNOLDS 



LOS ANGELES— New Rowdy/Aiista 
arti.st Monica has im emotional matu- 
rity beyond hei' yeai-s that is matched 
only by her expressive vocals. Both as- 
pects are brought to life on the 14- 
year-okl's debut album, "Miss T^ang," 
which will be released May 9. 

Says Rowdy president Dallas Aus- 
tin, who produced tracks on the set, 
"Monica has .so much character in her 
voice. I was reiilly impressed with her 
u-se of inflections and the o\'erall matu- 
rity of her voice at such a young age. 
It's so full and deep." 

Monica (last name Arnold) recorded 
many of the tracks on "Miss Thang" 
while only 12 and 13. The bouncy fu*st 
single, "Dem't Take It Personal," will 
introduce her to radio lLstenei*s bepn- 
ning ApiTl 7. 

Friendly funk-ty|w beats .sup|)ort an 
unforced, breezy melody that drives 
the midtemjx) .<ong. L>Ticaily, "IXin't 
Take It Pei*sonal" describes the feel- 
ings of a young woman who has 
achieved independence from romantic 
relationshii)s for self-confidence. 

Says Monica. "It's a message that 
says [young women} can have a fulfill- 
ing life with or \rithout a man. The al- 
bum itself is about real-life situations. 
I want it to be ftin and personable, but 
also resixmsible." 

Monica seems to have surrounded 
herself with res|)onsible |)eople. For 
management, she chose Flavor llnit. 
owned by rapper Queen Latifah — 




MONICA 



highly regarded for her independence 
and [lositive l>Tical messages. 

Monica says, "Not only do we have 
a business relationship, we have a good 
friendship. She taught me that not ev- 
eothing that's goofi to me is good for 
me." 

Latifah is not 
the only stabiliz- 
ing force in the 
Atlanta-based 
10th grader's life. 
"My mother is my 
backbone, and 
Dallas always has 
something good to 
say," says Monica. 
"Plus, this business grows you up 
quickly." 

Monica says balancing .school and 
her career is her greatest challenge. 
"Having to live up to the musical tradi- 
tion that Clive Davis and the Arista 
family has is a big resixjnsihility, so I 
work real hard. And they ain't down for 
no bad gi-ades either." 

Throughout the recording process, 
Monica ensured the album's music and 
l>Tical content reflected who she is as 
a person. As a result, she vetoed some 
of the songs selected for the album. 

"I was very a.ssertive in making sure 
the album was really me," she says. 
"How can you show feeling in a .song 
when it's about something you don't 
know about?" 

Despite the adolescent's insights 
about life and music, Monica is not all 
(Continued on page 28) 
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BdboodTOP R&B ALBUMS 

FOR WEEK ENDING MAR. 25, 1995 ■ ^9 ■ ■■%PBHV ■ ■ ^9 ■ ■ ■ 



COMPILED FROM A NATIONM. SAMPLE OF RHAIL 
STORE SALES REPORTS COUECTED. COMPILED, 
AND PROVIDED BY SoundScan 



boundbcan 
lllllll 



THIS 
WEEK 


LAST 
WEEK 




P 

$ (J 


ARTIST TITLE 

lABEL 4 NUMBtftDlSIRIBUtING lAKL ISUGGESTEO LIST PRICE OR EQUIVALENT FOR CWSCTTECO) 


PEAK 
POSITION 


1 


2 


2 


15 


* * * No. 1 ★ ★ * 

MARY J. BLIGEA uprowN lil'j6-;MCA':09!il59B; awMkiaiNoi MY LIFE 




2 


1 


1 


3 


DJ QUIK PROFILE 1462- (10.9&1& 9S» SAFE * SOUND 


1 


3 


3 


3 


17 


TLC A- LWACE 26005^'ARISTA (lO.gaie 981 CRAZYSEXYCOOL 


2 


4 


5 


5 


26 


THE NOTORIOUS B.I.G.A BAD eor73000VAAISTA (9 96/15.98) READY TO DIE 


3 


5 


4 


6 


28 


BOYZ II MENA t/:irowN03?3(109fl/l698) 11 


1 


CD 


9 


8 


14 


KIRK FRANKLIN AND THE FAMILY • f^^^^,^ THE FAMILY 


6 


CD 


II 




2 


■k -k -k Greatest Gainer it -k -k 

ADINA HOWARD .Lt : lilWESI b;757 [£G :D-Jil5:i8 DO YOU WANNA RIDE' 


7 


1 


7 


9 


24 


BRANDY A ATLANT>C826]Q>'AGI99&159B) BRANDY 




> 


6 


4 


7 


TOO SHORT DANGEROUS 4 1 S53i'JrvC 1 10 9&'l 5 96) COCKTAILS 


1 


10 


8 


7 


9 


BROWNSTONE • MJJ 57827,'EPtC (10,98 EQOS 981 FROM THE BOTTOM UP 


4 


11 


10 


10 


23 


BARRY WHITE A A&M 5401 l^PERSPEaiVE (9 98/13 96) THE ICON IS LOVE 


1 


12 


13 


U 


3 


CRIME BOSS SUAVE 3- (9 9a'i5.98) B ALL IN THE GAME 


11 


13 


14 




2 


CHRISTOPHER WILUAMS giant 24S64.-MARNER BROS. <10 9&tS.98] NOT A PERFECT MAN 


13 


14 


16 


14 


17 


METHOD MAN«0EFJAWftU.S23a39MSUr40U0 98,'t6.9a) TICAL 


1 


15 


15 


13 


9 


SOUNDTRACK 550MUSIOEnCS0UNDTR<0(6«944/EPiCI10.98£a't6,9e) HIGHER LEARNING 


9 


QD 


NEt 


»► 


1 


* * * Hot Shot Debut* * * 

NINE PROHLE 1460' ao.9&a6 9e} NINE LIVEZ 


IG 


17 


18 


15 


21 


SCARFACE A RAP A lOT 39946*,<>t(» TRYBE <]0.9fi/15.9e} THE DIARY 


2 


18 


19 


16 


27 


GERALD LEVERT • LASTWIST 9241&E£G(10.9&1S.9B) GROOVE ON 


2 


19 


21 


19 


38 


DrtUC TUI IPC Ki UADUnUV A -' 

?LTH """^VRE*?*™?"" %m °" *" "'"^ 


2 


20 


17 


18 


22 


THUG LIFE HI!KS::l^'E J. lbn «g 19.9*15.991 VOLUME 1 


g 


21 


12 




2 


THA ALKAHOLIKS ob'..jbM!CA(9.9a/15.98l COAST II COAST 


12 


22 


22 


17 


16 


ICE CUBE • HRiOB l> 53«;!' lO 9815.98) BOOTLEGS S B-SIDES 


3 


a 


20 


12 


4 


G^"k.° wfn"*?o-,aAL 9 9816,98, SB ^'^-^ ""^"'^ NATIONWIDE 


12 


24 


24 


21 


26 


ANITA BAKER A llIKI>»b.t,b^EEG(ia.9&'15.9ei RHYTHM OF LOVE 


— J— 


25 


23 


20 


21 


SOUNDTRACK A UrAl^ WM iMERSCOfE 924SdvAG (10.9ai6.98J MURDER WAS THE CASE 


1 




NEW^ 


I 


PORTRAIT LM-r, II b »I10.9&15.98I ALL THAT MAHERS 


26 


27 


25 


24 


7 


SUBWAY :>i. 1. 'jij-b'l MOTOWN (9.98/13.98IH GOOD TIMES 


23 


28 


27 


22 


38 


BLACKSTREET • MEHSCOPE 9235l^AG(10.9frl5.98) BLACKSTREET 




29 


26 - 


2 


RROTH& 1 VNrH HIIMf: 

DKUl nA LTPIV,n nunvs SEASON OF DA SICCNESS 
B1ACKMAB«[T 51'16/-PBiORITYI109»17 9SiaB ot»oui. ur 


26 


30 


29 


23 


18 


SADE epic bbfee^' i lO 98 £tl'16 98) THE BEST OF SAOE 


7 


31 


28 




2 


FREDDIE JACKSON street life 75457i^OTTI BROS. O.gd'TS 981 PRIVATE PARTY 


28 


32 


31 


32 


18 


j?vT41555'^'*^r 98) MOST BEAUTIFULLEST THING IN THIS WORLD 


5 


33 


32 


29 


4] 


69 BOYZ RIP IT 6901 l8.9&15.9B>fli NINETEEN NINETY QUAD 


13 


34 


30 


25 


17 


SPICE 1 • JIVE 41547 110.98)15.98) AMERIKKKA'S NIGHTMARE 


2 


(35) 


35 


31 


8 


THE ROOTS OGC24708*^EFF£N (10 9B'15.9fl)B DO YOU WANT MORE'!!!??! 


22 


36 


36 


27 


16 


REDMAN • RAL 523a48*.<1SLAND 110.98/16.98) DARE IZ A DARKSIDE 


1 




42 


49 


27 


USHER UFACE 2600a'ARtSTA (9 9&'15.98) ■ USHER 


25 




39 


38 


7 


GEORGE DUKE WARNER BROS 45755(1096)1598) ILLUSIONS 


33 


39 


34 


26 


24 


SOUNDTRACKA mercury 522915 no 9BFCi'16 98) JASON'S LYRIC 


1 


<m 


47 


44 


18 


* * * Pacesetter * * -k 

H-TOWN l.KLi:;' :;iJi3i; 98! BEGGIN' AFTER DARK 


21 


41 


38 


36 


26 


GLADYS KNIGHT WCA 10946 1 :D.98i5 98) JUST FOR YOU 


6 


42 


37 


33 


1; 


HOWARD HEWETT caliber 1008 19 9»14,98) IT S TIME 


29 


43 


33 


30 


25 


CRAIG MACK • BAD boy 73001'MISTA 19 98/15 981 PROJECT: FUNK DA WORLD 


6 


44 


41 


28 


9 


SMIF'N-WESSUN wreck P0C5-™tRVOUS 19 9815 981 OAH SHININ' 


S 


45 


40 


34 


25 


LUTHER VANDROSS A l; L;;;b')EPc ilo.9a EQ16 98) SONGS 


2 





NEW^ 


1 


MASTER P NO UMIT 9901 (8 9&1 1 98) B 99 WAYS TO DIE 


46 


47 


44 


35 


4 


V/ADmifC ADTICTC 

PHNi- K - SMOOTH GROOVE: A SENSUAL COIUCTION. VOL 2 


34 


48 


45 


39 


16 


SLICK RICK [)[■' JAWm S23647*,'1SUWO(10 9a'16 9ei BEHIND BARS 


U 


49 


48 


37 


4 


Pi^iNc'^^^ ARTISTS SMOOTH GROOVES A SENSUAL COLLECTION, VOL. 1 


33 


50 


43 


40 


32 


IMMATURE • t.O :i06ai>C.ai-j i-b\m PUYTYME IS OVER 


26 


51 


51 


41 


4 


y*.*"^^^ '^'^^'^"'^^ SMOOTH GROOVES: A SENSUAL COLLECTION, VOL. 3 


38 


52 


50 


43 




R.B.L. POSSE IN A M NLlTE 8700 <9.9&'t&.98) ffi RUTHLESS BY LAW 


23 




52 


46 




CHANTE MOORE iiLA5 1115711^0110.9^15.96) A LOVE SUPREME 




54 


46 


45 


'I 


k & D VU VAiMITP 'AlA DAJCD QDi^C AEljinA /1 1^ OBjl C Ofil UAUC UllLl t\f\ DiP 

^MKTr* Wnilu "AnrSLn DnUd. *i!>4UU 1 llj 7tv ID.^OJ mft^t nIM UU K1\iM 1 


22 


55 


54 


47 


37 


BIG MIKE 9 RAP'A-LOT 53S07i'PRIORITY (9 9&15 96^ SOMETHIN' SERIOUS 


4 


56 


49 


42 


4 


^''^*?J^i SMOOTH GROOVES: A SENSUAL COLLECTION. VOL. 4 


39 


(57) 


83 


— 


2 


RARE ESSENCE sounds OF THE CAPITOL 315* (9.98^14.981 GET YOUR FREAK ON 


57 


58 


53 


53 


87 


TONI BRAXTON LAfACE 26007/ARISTA (9 9Gl'15 981 TONI BRAXTON 


1 


59 


58 


SO 


15 


■ rib vnf 1 rrufii 1 1 rv ctv>\L 17-70/ iOiTDJ TTnn 1 oun luu" minu 


42 


60 


5b 


49 


9 


95 SOUTH ' ■ 'i "■'1 ONF MO" CiEN 


29 


61 


61 


54 




RACHELLE FERRELL 9 Manhattan 9376ft'CAPirOL i :■ 9a']3.98l BB RACHELLE F LRRELL 




Q4 


62 


51 




VANESSA WILLIAMS 9 WING 52617^MERCURY 10.98 '.h i THE SWEETEST DAYS 


25 


m 
Oo 


71 


55 


24 


JADE GIANT 2455&WAfiNER BROS. (t0.9frl5.96) MIND, BODY A SONG 


16 


64 


60 


57 


19 


■^'.^.-j, . . -TO ASS, GAS OR CASH (NO ONE RIDES FOR FREE) 


33 


65 


69 


68 


68 


SNOOP DOGGY DOGG A' l^LiVTH ROW.lNTERSCOPt 92279'^AG I10.9a'16.981 DOGGY STYLE 


1 


66 


65 


75 


82 


BABYFACE A £PIC i lO 98 Ettl6.98) FOR THE COOL IN YOU 


2 


67 


68 


65 


14 


PHIL PERRY GRP 402&'MCA (9 9a 15 98) PURE PLEASURE 


65 


61 


70 


63 


25 


BEBE & CECE WINANS CAPITOL 3a216il0.9ai5.9e) RELATIONSHIPS 


19 


69 


64 


56 


121 


KENNY G ARISTA 18646 110.98/15.96) BREATHLESS 


2 


70 


57 


61 


70 


R. KELLYA' JtVE 41527 i;0 54 15*48: 12 PLAY 


1 


m 


NEW^ 


1 


COOP MX. ON THE RISE 2 t9,9ar'15 98) HOME OF THE KILLAS 


71 


72 


56 




4 


MYSTIKAL BIG BOY \2 (9 96/14 98) MYSTIKAL 


56 




77 


78 


37 


DA BRATA S0 5ODEFiW0RK66164*/'COLUMBIAI9 98Ea'15,98) FUNKDAFIED 


1 


74 


66 


52 


19 


VICIOUS EPiC STREET ^ r:: • (9 98 t'i \b 98< BB DESTINATION BROOKLYN 


37 


75 


72 


59 


29 


CHANGING FACES 9 SPC4LED ROTTENBIG BEAT dZJe^'/AG (9 96/15.961 CHANGING FACES 


1 


76 


59 


58 


24 


JOHNNY "GUITAR" WATSON wilMA 7lO07*/BEUMAItK(9 9ai!i 9K. BOWWOW 


48 


(77) 


78 


66 


11 


HAVOC & PRODEJE G W K;PUMP STia^WARLOCK I9 98'15.96] KICKIN' GAME 


59 


78 


74 


60 


46 


OUTKAST 9 LAFACE 26010* 'ARISTA '"'R SOUTH ERNPLAYALISTICADILLACMUZIK 


3 


(79) 


85 


73 


36 


INCOGNITO TALKIN LDUO 52203&VERVE (9,9a'13.98) BB POSITIVrTY 


54 




REE 


NTRr 


*j 


DEION SANDERS bls: [T2421 llO.ja -', ^^^.ffl PRIME TIME 


80 


81 


75 


LJL, 


6 


VARIOUS ARTISTS TtijMP47]Oil0 9&15,961 OLD SCHOOL LOVE SONGS 


52 


82 


76 


70 


28 


U.G.K. ii.f ^is. J.H^.M' MR in SUPERTKSHT 


9 


CVS) 


NEW^ 


I 


RAPPIN' RON & ANT DIODLEY DOG g^p N-FLUENZ 


83 




RE-ENTRr 


— ^ 


D.J. KOOL r;L.R 7^01 '9 9ft'14.98) 20 MINUTE WORK OUT 


Si 


85 


73 


89 


60 


lOUO^**^^ * ENTER THE WU-TANG <36 CHAMBERS) 


8 




94 


94 


73 


SALT-N-PEPA A nlxt PLATEAUi'LONDON 828392 '/ISLANO 110.9816 961 VERY NECESSARY 


g 


87 


67 


67 




HEAVY D & THE BOYZ 9 UPTOWN 10996'*ICA 1 10.98' 15, 98l NUTTIN' BUT LOVE 


J 


88 


95 




58 


EIGHTBALL & MJG suave OWl 19.94115 96l|B COMIN' OUT HARD 


in 




RE-EinilT 


94 


JMrltl JHUnaUn A VIM^ilN 8'fW!> llU.BWlb.TKS) JMrltl. 




90 


96 


86 


40 


\A/A DDPKI n A 1 ,'j'.*x\itU^-\\-\u\t.iiii> OZCit It AT? n. CI IMtf EDA 

WMnntn u A . J?li 'i.L'i[riU . -U ^& 15 yoj ntuULAIC—.U rUINn tnA 


J 


91 


98 


77 


80 


MARIAN CAREY A' '"OIumbia53205*(10.96£Q'16.96) MUSIC BOX 


1 


92 


83 


74 


47 


SOUNDS OF BLACKNESS AFRICA TO AMERICA; THE JOURNEY OF THE DRUM 

- - . - ' BH 


15 


13 


88 


98 


16 


DIGABLE PLANETS pendulum 306S4Mmi i : 9S.'15.9S) BLOWOUT COMB 


13 


94 


91 


99 


102 


DR. DRE A' DEATH ROW.'INTERSCOPE 57!2a",'PRIORlTY (10.98/16-96) THE CHRONIC 


1 


95 


84 




20 


MEN AT LARGE EASTWEST 92455itEG no ^aiS Wl ONE SIZE FITS AU 


17 


96 


97 


91 


76 


AARON HALL A SIlas loaio.%lCA k =1 THEreUTH 


7 


97 


80 


87 


43 


ALL-4-0NEA'' BUTZZiATLANTIC 82588AG (10.9&15 98) ALL-4-0NE 


12 


98 


79 


80 


36 


EIGHTBALL & MJG suave 40002 i;9.9a'lS.98) ON THE OUTSIDE LOOKING IN 


11 


99 


82 


83 


64 


ZAPP & ROGER 9 REPRISE 45143rtVARNEfi BRCS. 110-98^15.981 ALL THE GREATEST HITS 


9 


(® 


M-onin 


17 


ri!jT"?f6l4?m.S1?S™ ™E ""^"EOIENT 


9 



CD Albums with Ihe greatest sales gams ims week •Recording Ifioustry Assn. Of America (RIAA) certification lot shipmeni of SOO.OO album units (250,000 fot EPs), ARIAA certiftcalion tot shipmeni of 1 million units (500.000 for EPs), with multiplatinum tides mOicated by a numeral fol- 
lowing tt%e s/mbol *Aste/isK mdtcates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists Tape pnces marked EQ. and all ottier CD prices, are equivalent pnces, whicti are projected from wholesale prices- Greatest Gainer stiows chart's largest unit 
inaesse. Pacesetter indtcates EMggesI percentage powth. Heatseeher impact shows artists removed from Heatseehers this week. B Indicates past or present Healseetter titte. 1:^1 995, BHIboarcVBPI Communications, and SoundScan, Inc. 



A MUST BUY FOR '95! 



Billboard's 1995 Record 
Retailing Directory 

"Outstanding source material...an invaluable tool in 

seeking new opportunities." H. Bniwn, impel .Vlurkellng 

Billboard's 1995 Record Retailing; Dircclnrv provides the accurate 
information >ou need to reacli record retailers and sell them your 
products and services. 




Rolled upon by the entire record and video industry. Billboard s 199.^ Record Reluiling 
Directory contains over 7.0(X) listings ot" t'ull-tinc rccortl stores featuring chain stores, 
chain headquarters and independents. 

Packed with comprehensive listings that give you the information you n.\iuire to reach 
record a-lailers... phone and fax numbers, store names and addresses, chain store planners 
and buyers. Plus the 199.5 RRD packs all this essential infonnalion into one compact 6 x 
9 diavtor)- — s<i it's easy to handle and take on the road. 

Industry leaders agrce — this source of reliable infomialion is ttx) valuable to be without. 
To order your copy at SI.',") plus S.*i shipping and handling ($12 lor international onlcrs) 
call l-(ROO) 344-71 19. In NY call (212) 5^6-5114. In NJ call (908) 36-1-4l.'i6. Or send 
check to: Billboard Din^ctories. Dept. BDRD.303.^. RO. Box 2016. l.akcwo<xl, N'J (ISTni, 
Get a jump on your competition! Order bulk copies lor your entire 
sales staff and marketing team — call us today for special rates! 

I'li-..>c- .1.1.1 ,.|ipi..|.i..in- ..ilts N1'. NJ, C,V. IN. M,\ II. .V 111- I >tjci- |!,,i,ilik, i:y I' S fuinN oill>. 

All >.ik-s .Iff fiii.ii BDRD3035 
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FOR WEEK ENDING MARCH 25, 1995 



Hot R&B Airplay. 

Compiled from a national sample o* airptay supplied by B-ia^cjM Data Systems' Rad-o Trach service. 78 Rfi.B stations 
are eiectromcaity monitored 24 hoursa day. 7 days a iwek- Sor«5 tanked try gross impress«ns, computed by cross- 
refefencing exact trnies of airplay witti Arbtron listener data This data ts used in the Hot R&B Singles chart. 


i 


t 

i 


s 

i 


TITLE 

ARTIST tLABEOOISTRiaUTING LABEl ) 




I 


LAST WEEK 1 


o 

a 


Tm.E 

ARTIST ILABEUOISTRIBUTING LABEL! 


D 


3 


13 


* * NO. 1 ♦ * 


3< 


34 


9 


DANCE4ME 

CHRISTOPHER WILLIAMS {GIANTi 


(D 


40 


13 


GET DOWN 

CRAK MACX IBAD BOY/ARISTA! 


2 


1 


16 


OWDV RAIN 

SOUL fOR REAL iLPItWVNiMCA) 


(D 


45 


6 


CRAZY LOVE 

BSIAN MCKNIGHT (MERCURY! 


3 


2 


21 


IF YOU LOVE ME 

BROWNSTONE ''J, K'lC 


41 


41 


5 


ILIKE 

KUT KL(5Se P (LlKIPAELG' 


« 


4 


15 


RED LIGHT SPEOAL 

TIC (LAfACE'ARISTA) 




46 


5 


RUS UP AGAINST YOU 

FRKXje m.K^ iSTHffT 1 - 1 r 1 1 BROS.) 


3) 


; 


8 


FREAK LIKE ME 

AEiri/k HGV.ARD iMECCAD0HtASTV(t5T/EEGl 


m 


44 


n ' MARY JANE (ALL NIGHT LONG] 

■ MARY J BUGC lUPTOWN'MCA! 




10 


; 


THIS IS HOW WE 00 IT 

MDNTELL JORDAN (PMP.IMUtSLAWDI 




51 


25 


GOING IN CIRCLES 

LUTHER VANDROSS .v [-!t 


7 


8 


22 


CREEP 

TLC (LAf ACLARISTA) 


(D 


SS 


2 


NEXT TIME 

GU^DYS KNIGHT |»CAI 


' 


5 


21 


1 APOLOGIZE 

i-iiTA -..w.f. i[.EKTRA/EEGI 


4< 


33 


24 


IF YOU THINK YOU'RE LONELY NOW 


1 


6 


15 


I'M GOIN' DOWN 

yAKt ; HLi.jf iiji'IOWNiWCA) 






50 


4 


MAKE SWEET LOVE TO ME 

THE WHIiPtP!, ICAPITOL 


11 


9 


15 


THIS LIL' GAME WE PLAY 

SUBWAY lEtiv lawaTiiws 




® 


49 


8 


LOVEOFMYUFE 

BCK & CECE WINANS 1CAP1T0U 


w 


12 


8 


ASK Of YOU 

RAfHAa SAAOQ IEP1C SaiJK]TRAX550 MUSO 


49 


47 


10 


I'M GOING ALL THE WAY 

SOUNDS OF BIACKNESS (PERSPECTIVE! 


12 


U 


6 


FOR YOUR LOVE 

STr.'lE WONDER (MOTOWN! 


SO 


39 


22 


FOOUN' AROUND 

ClAANOffi FAOS (SPOHED ROTTENOG BEAT) 




le 


14 


ANSWERING SERVICE 

(iLRALD LEVERI lEASTWEST/EEGI 


91 


48 


10 


LET S GET IT ON 

SIWBBA RANKS lEPICl 


u 


14 


15 


BIG POPPA 

THE NOrCftlOUSBIG IBAC B0» AR'P.IA 


(W 


S3 


4 


IS IT ME? 

MONIEOD (FEATURING IMMATURE) iwiAi 


m 


18 


5 


COME ON 

BARfitWMITE ^.AM TTRSPErriVE 


S3 


43 


14 


1 MISS YOU 

N II U (ARISTA! 


u 


13 


28 


BEFORE 1 LET YOU GO 

BUVCKSIREEl ■ENL-LLi'"t 


(S) 


55 


6 


IF ONLY YOU KNEW 

PYlll PERRY 1 •,' .'. 


E) 


20 


5 


DEAR MAMA 


S5 


54 


3 


WHEN U CRY 1 CRY 

JESSE J.".;'!-' ....jPLCiCAPiron 


W 


19 


9 


THINK OF YOU 

^oHtw ■ ■ ■ -.fl^TA) 




(S) 


63 


11 


WHAT CAN 1 DO? 

ICECUBE-pfKjfl'y 


u 


IS 


29 


1 WANNA BE DOWN 

BRANDY 


S7 


52 


6 


SOUL SEARCHIN' . . . 

ME-SHELL NDEGEOaLLO ■ MuJlC: 


25) 


24 


15 


MY LIFE 

MART J BLIGE (UPTOMH'MCA) 




3) 


74 


2 


ITS BEEN YOU 

ANITA BAXER laEKTRA^EG) 


3I> 


22 


7 


THANK YOU 

BOVZ 11 MEN (MOTOWN) 


W 


- 


1 


KEEP THEIR HEADS RINGIN' 

DR ORE iPRIOfllTTI 


22 


i; 


2J 


ON BENDED KNEE 

r IV: ( t/f. MOTOWN) 


so 


59 


2 


GET LIFTED 

KEITH MURRAY (JIVEI 


S) 


26 


8 


GRAPEVYNE 

fiHOWN^TONf ■ ' 1 rPI(" 




H) 


— 


1 


CRAZIEST 

NALJGHTY BY MTURE (TOMMY BOY) 


24 


21 


19 


CAN 1 STAY WITH YOU 

KARYN WHITE ii'.AFVER BROS 


W 




2 


TAKE IT TO THE FRONT 

VYBE IISLAND! 


25 


23 


18 


CONSTANTLY 


S) 


71 


2 


SAFE * SOUND 

OJ CJ'K iPRrjilLii 


21 


25 


19 


1 BELONG TO YOU 

TUMBIYAX'UN .AfACLARISTA.i 




84 


62 


3 


LAID BACK 

NAJEE (EMI) 


3S 


35 


23 


X)¥ 

91ACKS1R«T IINIERSCCPE) 


S5 


57 


4 


PEOPLE DONT BEUEVE 

5CARFACEFEAT ICE CUBE 'RA(= A LU l 


3D 


32 


6 


ICAN CALL YOU 

PORTRAIT (API- 1 


m 




1 


EMOTKMS 

H-IOWN (LUKE) 


3i) 


31 


6 


JUST ROLL 

FABIHSIG L'LSI '.-1.1!. 7 : 


a 


58 


18 


EVERY DAY OF THE WEEK 

JADC lilANI 


3t 


28 


14 


WHY WE SING 

KIRK ERAHKLIN C^S^'D CCTRIC 


W 


68 


21 


CAN'T HELP MYSELF 

GERAIDIEVFRT - isT'/.fST FFrii 


31 


27 


24 


BE HAPPY 

MARY J BLICE (UPTOWN VCAl 

PRACTICE WHAT YOU PREACH 

BARfiv WHITE lAAM 'PERSPECTIVE i 


to 


6« 


2 


MADIZM 

CHANNEL LIVE ICAP1TDE) 


12 


29 


27 


70 


64 


2 


WATERFALLS 

TIC (LAf ACtJ'ARISTAJ 


3D 


37 


3 


YOU'RE SORRY NOW 

JKAhE ..irOWtl MOTO'/.'N 


71 


61 


16 


WHY YOU WANNA PLAY ME OUT? 

TRtSHA CCAdNGTON (COIOMBIA) 


34 


30 


15 


WHERE 1 WANNA BE BOY 

MISS.ONES Ii' SUNI 


3D 


75 


4 


TOUR 

CAPIETON (SIGNET.T?AL) 


3i) 


42 


8 


LETS DO IT AGAIN 

BIACKGIRL . .'-F'tR.'RCA) 


73 


70 


5 


CAN WE START AU OVER 

JONATHAN BUILER IMERCURYl 


S> 


36 


7 


SORNE 

MINT CONDITION PERSPECTIVE! 


33) 




1 


WHERE YOU ARE 

tL CiBAp-JL iPLPHISEI 


37 


38 


27 


U WILL KNOW 

BMU (8LAC* MEN UMITEOIIMERCURT) 




JD 




1 


I'LL BE AROUND 

RAPPIN A TAY "t'rsAl rSf Mil 
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HOT R&B RECURRENT AIRPLAY 



1 


1 


4 


HERE COMES THE HOTSTEPPER 

INI KAMO(:t laiLUMBIA) 


2 


4 


21 


BACK i FORTH 

AALIYAH (BlACKGROUND'JIVt) 


3 


2 


6 


I LL MAKE LOVE TO YOU 

BOYZ II MEN (MQTOWN! 


4 


6 


5 


BODY t SOUL 

ANITA BAKFP 1 ( 1 f KTRAFId: 


i 


3 


2 


THIS LOVE IS FOREVER 

HOWARl! HEWtlT KAllPERi 


6 


5 


2 


OLD SCHOOL LOVIN' 

CHANTf M.TClRf ■ilLASK'TAi 


7 


8 


20 


THE RIGHT KINOA LOVER 

PATTi LABELLE iMCA 


8 


! 


15 


WHEN CAN 1 SEE YOU 

BABYFAaLE (EPIC! 


9 


9 


E 


FUVA IN YA EAR 

CRAIG WAO^ lilAD HOY.ARlSIAl 


10 


10 


11 


1 DONT WANT TO KNOW 

GLADYS KNIGHT iMCA 


11 


14 


2; 


ANYTHING 

SYW IRCA: 


12 


11 


5 


HOW MANY WAYS 

I I'll PPAiTO'. iiAFACLARISTA! 


13 


i; 


2i 


WILLING TO FORGIVE 

APL-i-A F'lA'.'.^lN lARISTAi 



14 


25 


24 


I'M NOT OVER YOU 

a CE Pf MSTON (A4MPERSPECT1VE) 


IS 


13 


4 


YOU WANT THIS 

JANr JACKSON [VIRGIN) 


IS 


22 


47 


HEY MR. D.J. 

ZHANE (FLAVOR UNIT.EPICI 


17 


1? 


12 


I'D GIVE ANYTHING 

GLRALULLVLR' lLA-..!WLS!itLGi 


18 


16 


10 


AT YOUR BEST (YOU ARE LOVE) 

AAL (YAH 1 BLACKGROUNDiJIVE 


19 


20 


23 


SENDING MY LOVE 

ZKANE (IlLTOWNTAOTOWN! 


20 


19 


21 


YOUR BODY'S CAUIN' 

fi KELLY (JIV'tl 


21 




1 


1 NEVER SEEN A MAN CRY 

SCAREACE (RAP A lOT NOO TRYBE) 


22 


23 


19 


ALWAYS IN MY HEART 

TEVih CAMPtiELL IQWEST.WARNER BROS ! 


23 


15 


40 


NEVER KEEPING SECRETS 

BABYFACE (EPCl 


24 




22 


1 HISS YOU 

AARON HALL iSILASFACAl 


2S 




1 


BLACK COFFEE 

HEAVY D 4 THE BOYZ lUPTGWN.'MCAJ 



Recurrsnts are tittcs wtiKh haw optwarKl on tx« IW RSS 
SiriekA c^a^t lot 20 weeks and Inaw drocoeil tietOM the top bO 



R&B SINGLES A-Z 

TITLE (PublishBf - Licenyrtg Otg.) Short MuSK Oilt 

59 1-LUV (loir^bz. BMI.''e-40. BMlTone Only, 8MI/Full 
Keel. ASCAP.''Roy3l3nd Cash. ASUP) WBM 

9S ALWAYS AND FOflEVCR[R(Klsi>nes ASCAP/JUn>o, 

ASCAP) WBM 
12 ANSWERING SERVICE '.Oc^eti. BMLVamlia 

BWRaitial. BMI'Wiitfier- laimirlaiie. I3MI) WBM 

20 ASK OF YOU (FROM HIGHER LEARNING) (PcHy^m 
Int 1, ASCAP/Tony Tow fO'ic. ASCApF^ecflwrtWJ. 
BMlToslkba-EMI. BMI) 

2 BABYlHunianmr^BW'YtuclGemdASCVP/EcslBsaA 

ASCflPA^rysate ASCAP.'Riat. ASCW WBM 
19 6EFOREILCTYOUGOiI)o(viASCtf:<7iii4iaASCAf'L<MClV 

ASCAP.'lacki, ASGW.Dj^y fWi, ASCAP,<lBUtK»^ Bb<* 

ASCAP.m ASCAP.'RaytBrl. ASCAP) WBM 
45 SEHAPPYlMCA.ASCAP.'MatyJ Blige. ASCAP.i'Dooch, 

ASCAMwclvi; Ann Ijndet ASCAP/Joslit^ Put>iiilung 

Co ASCAP/tMIAptil ASCAP: 
T BIG POPPA [Tee Tiie. ASCAP/JustJn PublislimB Co., 

A5CAP,'EMl Ap<,l, ASCAP.i'Bct! Mo Easy, ASCAP) HI 
12 SfttNGTHEPAIN<CarE«^BMG.BMt'Raff)rShaiiBM)Hl 

40 BROOKLYN ZOO iWu \m m) 

1 CANDY RAIN {EM! Aptil. ASCAP/I-Z-Du2-lt. 
ASCAPiYi'B. ASCAP.i'Eveiie. BMI/Twtfw AniJ Undar. 
ASCAP.'-SiatTi U Well BMI) WBM.'Hl 

21 CAN I STAY WITH VOU iizaf. BMI/'Sony BMI) HI 

78 CAHTHELPMYSaf (Trvcep.BMlWillndEii BMLItamal, 

BMtt:i(%«laiM s Omh. BMl<7onib3. BMO Wt* 
M CANT WAIT (Stone City ASCAP.'^alnttal Loafiuo. 

ASCAPi'tnid Chillin'. ASCAP/WB. ASCAP/Tunky Not*, 

ASCAP,''EtK:K Seftiwn. ASCAP) WBM 
69 CAN WE START ALL OVER AGAIN C^oitiba. ASCAP/Jo 

Skin ASCAP/WB. ASCAP..' Heritage Hill. ASCAP) WBM 
99 COOCTALES (Zcniba. mi'Srm milmta. ASCW WBM 

16 COME ON tnfle Tyme ASCAP..1^ Pei^pedm. 

fiSUf, 'Seven Sores. BMlSupet . BWDA m. ASCAP1 AtM 

22 COKSTAHTLY (EMI Ap(.l, ASCAP.'Millhill BMl'Jesse 
Pcwpll. BMl^Teron Beal. BMI) HL 

100 CRADLE TO THE GRAVE (Jostiua s Dte^m. 

BMI/lntBtscop!i f^arl, BMt'Wamer-Tameilane, BMI) 
39 CRAZY LOVE (FROM lASOH'S LYRIC) (Warnet Bros , 
ASCAP/Caieaooian, ASCAP) 

10 CREEP (D A R P . ASCAP) HL 

35 DANCE 4 ME (Sony. ASCAP/Babydan. ASCAP/Mad 
Machlin.ASCAPi'PolyEfamlnll ASCAP/Back 2 Da Gette, 
ASCAP/B<K Meib s. 6WI,'Wai>ief latne^lane BMI) WBM 
6 DEAR MAMA Oc^sORxneMYftnqEfMMVtaB- 
larretlane. BMlTte Utmeiard Ctnnectnn. ASCAP) WBM 

93 DIAL 7 (Wide Gioovl"s. BMLGIxd. BMllMI 
BlacliWKK). BML'That s Amaiin'. ASCAP/'Macalley 
BMI^Wioparthui, ASCAP.'OPC BMl/PnIyBtam. ASCAP) 

94 DON'T SAY GOODBYE GIRL (WB ASCAP,'Gr3titu<Ie 
Sky. ASCAP/FeadBach ASCAP) WBM 

19 DO WHAT U WANT (FROM NEW JERSEY DRIVE) 
(Biandun B. BMI.ItfiiiK. BMI/Longilude. BMt/Swesffl 
AllNalion-i BMl/^ugar B-scuit, ASCAP/P LC ASCAP) 

74 EMOTIONS iBishsticI- eWI/PdcJam BMl) 

61 EVERT DAY OF THE WEEMF THE MOOD IS RIGHT 
lAmutD. ASCAPiliwig. BMlilittte leraM h.. BMI/Aj-Iu Bn. 
BMIWB, ASCAPi-Oifiha. ASCAP'SMne Jam. ASCAP) WW 

47 FOE THA LOVE OF $ IDdlar^ N-Sense. BMI/D J Yfllla, 
BMI,''ftuthless Attach, ASCAPI 

54 FOOLIN' AROUND (Joinba BMDWBM 

11 FOR YOUR LOVE (StBveliiiid, ASCAP) WBM 
5 FREAK LIKE ME (Hanes. Hill Arxl Valctitiiw, 

ASCAP/Rubfiet Band. BMI,'Polygrarn im'l, BMI) 

17 GET DOWN ifv Ya La'. ASCAP/iuslin Publishing Co , 
ASCAP/EMI Aptil ASCAP.i'Bea Mo Easy. ASCAPI HL 

38 CETUFTED(7(vnba ASCAP,HlatK: ASCAP/&iASeniai. 

ASCAPAVndswei* Paotc. ASCAPilonetutJe, BMO WBM 
44 GOING IN aRCLES (Potpete, BMI) 
17 HOLIDAY iDrviiKd BM|/7ombd. BMl/Hamal, 

BMI/Vfatrwr-Iatneilaiw, BMI} 
U HOOK ME UP (Booty Ooty BMI) 
15 I APOLOGIZE {AllBukM S.BMV'HentaeeHill.ASCAPMS. 

ASCAP.'Otistia. ASCAPi'Paisley Parlk ASCAP) WBM 

28 I BELONG TO YOU/XOW MANY WAYS (ThieeBoyz 
Front Ncwdrk. ASCAP/Po^jjrani, ASCAP/Udy AjfilM, 
BMI/lay Bird Alley, BMl/Black Harxl, ASCAP/Zomba. 
BMI/tfaolK, BMI/MCA, ASCAP) WBM 

23 ICANCAUY0U(HeeBeeDoainit,ASCAP/'Unit4. 
ASCAP.WB ASCAP) WBM 

71 I'D RATHER BE ALONE [MCA. ASCAPi^amtly Tree. 
ASCAP.'MiMHei, BMI) HL 

43 IF ONLY YOU KNEW (Wariici Tainerlatie. BMI) WBM 
9 IF VOU LOVE ME IStone Jam, ASCAP/Kess, Nitly & 

CaDone. ASCAP/X)iish3 ASCAP.WB, ASCAP.'Biown 

Gitt, ASCAP.'nigrit Rainbow. A5CAP;tMI Hpiii. 

ASCAP^'Sltn* fletrt, ASCAP) WBM 
26 IF VOU THINK YOU'RE LONELY NOW (A&hca, 

BMI/MotGil BMI) 
92 I LIKE WHAT YOU'RE DOING TO ME (Globe Art 

BM(,'Thjt s Rigtit, BMII 

33 I LIKE INj Soul ASCAP;]tbTi] kung, BMl5lnt Dcii, BMD tWM 

62 I'LL BE AROUND (Rag Top BMI/Bellboy 
BMI/Assurted, BMI) 

55 I'M GOING ALL THE WAY (Nbw Ptiristwctw. 
ASCAP.i'FMI Aptil ASCAP) 

48 IMISSYOUlSBoyjFromNBV.aik.ASCAP/I'olTgiam 
liTt lASCAp-^iireligM BMI) 

73 I NEVER STOPm LOVING TOU (MA tivfteK, 

ASDeiWd Oi« PSae.ynu^ BMIVI Vbm. mWA. BM) 

52 IS IT ME7 (Zomba ASCAPiHuokmati, ASCAP/Halle 
Berry BMl) WBM 

37 I WANNA BE DOWN iHuman RI>ymiTi. BMIAoung 
Legend. ASCAP/Oirysalis. ASCAP/Pccot, ASCAP) WBM 

29 JUST ROLL (litlle Los, BMI) 

85 KEEP IT RIGHT THERE lOeSynng. ASCAP) 
14 KEEP THEIR HEADS RINGIN' {FROM FRIDAY) (Am i 
Niith.ii Goin On Qui Fu'kiii A^SCAP) 

72 KITTY KITTY (Dowr Low ASCAP/Drop Sa«n«, ASCAP) 
25 LET'S DO IT AGAIN (Warner Chapped. BMII 

31 LETS GET IT ON (Second Getieration Roorwy Tunes. 

BMI/Soity lunes, ASCAP) W8WHI 
84 LOVE CAN BE SO 0)LD if^fcenat. ASCAP) 
42 LOVE OF MY UFE (EMI Blackwood, BMVBenny's Musk. 

BMl/Sony Times, ASCAPi-Yellnw Elepham. ASCAP) 
97 LOVE THANG iMk: Ouf t. ASCAP.iMCA ASCAFliAittno. 

ASQV>;ai \fl ASCAP.II Kid, ASCAP/lfa, BMlVtatefcliQ. BMI) 

34 MAOI2M(Char»nellnrt,ASCAP/American ASCAP) 

41 HAKE SWEET LOVE TO ME IBachlud.BMI/Maeic 
E>«, BMI/Ray-Jay. ASCAP/WiispttdM. BMLiToors, 
Mirw & Ours, ASCAP) 

60 NEVER FIND SOMEONE UKE YOU (Famous. ASCAP.<?4o 
Pain No Gim ASCAP^^pmiMg Ptatinum ASCAP) HL 

57 NEJtT TIME (MCA. ASCAP.'Shakeii, ASCAPytMl Apnl 
ASCAPiTlyle Tyme, ASCAP.'Now Peispeclivc, ASCAPI 
76 HIKA (Don Vicious BMl'Bovina. ASCAP^tMl Apnl, ASCAP) 
W NO HOOK (ShaqlyncvASCAP/Ovysalis ASCAP,'?orTiba, 
ASCAP/TlazDr Slian), ASCAP/Wu-Tart ASCM') WfiM 
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FOR WEEK ENDING MARCH 25, 1995 



Hot R&B Singles Sales„ 

Compiled IrDm a national sub-sample o( POS Ipoint ol sdie: equipped key R&B retail stores wtxh repod nunVer 
of units sou to SoundScan, Inc. Ttiis data is used in ttw Hot R&B Singkes chart. 

SounfSScan 

lllllii 



i 


s 


5 
1 


TITLE 

JWTIST aAHELDiSTfilSUTlNG LUSLL 




! 




s 

i 


TITLE 

ARTIST (lABELTHSTRieUTING lABeit 


CD 


I 


3 


♦ * NO. 1 * * 

DEAR MAMA 

L pa;; ilNILh-iij<>tl imfcalNo. I 


38 


31 


19 


KFTTY-KfTTY 

69 boy; (HIP-IT) 


39 


44 


2 


LETS 00 IT AGJUN 

BLACKOIRL IKAPCR'RCAl 


3) 


4 


6 


THIS IS HOW WE DO IT 

MONTELL JORDAN IPMP.'HALISLAND) 


(S 


47 


4 


SO HNE 

MINT CONHTKIN (PERSPECTIVE) 


3 
4 


3 


14 


CANDY RAIN 

SOUL FOR HEAL (UPTOWNfMCA) 


41 


43 


10 


5?^!thirip-iti 


1 


10 


BIG POPPA 

IHF NOTOftiOUSei G iHADHUY.A^'r-IA' 


42 


42 


19 


FOOLJN' AROUND 

CHANGING f AaS ISPOLEO ROnENOG BEAT) 


Xi 


51 


2 


VCC0 TuctD up^nc aiu#*ihi* 
nttr inciK ntMJa ninuin 

DR ORE (PRIOfllPr) 


3D 


— 


1 


I'LL BE AROUND 

RAPPIN' A TAt a.HHTSA: li f Ml'. 


3) 


7 


7 


FREAK UKE ME 

AOINA HOWARD [MECCA HD'.TASr'/.'^.sr U G. 


44 


32 


15 




7 


5 


3 


RED LIGHT SPECIAL 

ILCILAFACL'AHISTAI 


® 


53 


4 


1 CAN CALL YOU 

raRTRAII . ■!-'■ 


1 


6 


8 


^SIdT (ATLANItCl 




4$ 


48 


10 


WHERE 1 WANNA BE BOY 

MISSXINES ^-.rtn : jN. 


9 


8 


14 


THIS UL' GAME V/E PLAY 

SUBWAY IBIV .oaioiown: 


3D 


63 


3 


IS IT ME? 

UONTECO IFEATURING IMMATURE) i P." LA 


3D 


9 


13 


GET DOWM 

CRAJC MACK (BAO BOV.ARISiei 


48 


40 


6 


NO HOOK 

SHAtJUiLU O'NEAL UtVE) 


11 


10 


18 


IF YOU LOVE ME 

BflOWNSTONt (MjJ/EPIC) 




49 


39 


18 


ON BENDED KNEE 

tii;vi r ■• 


32) 


14 


E 


BROOKLYN ZOO 

<X DIRTY BASTARD iTl f •.TRAiCGi 




M 


38 


27 


PRACTICE WHAT YOU PREACH 

BAHHr WHIlt i "^'.'.' Ri.i-'fC'l'.'f . 


13 


11 


19 


CREEP 

TLC ILAFACE/ARISIAI 


51 


46 


5 


CANT WAIT 

REDMAN IRAMSLAND) 


14 


12 


6 


IF YOU THINK YOU'RE LONELY NOW 

K-O HAILEV OF JOOECI IMERCURY) 


S2 


45 


11 


COCXTALES 

TOO SHORT UIVE] 


15 


15 


i 


THINK OF YOU 

USHER lUFACtyARISTA) 


53 


49 


20 


BRING THE PAIN 

WLIHOO WAN (OEF JAMflAUlSLANDl 


11 


13 


12 


aSSNtfLIVEiCAI-irOLi 


w 


61 


3 


RUB UP AGAINST YOU 

FRCDDE Mli^^-I I^.TSf n 1 IFESCOTll BHOS>) 


17 


16 


5 


FOE THA LOVE OF S 

BONE THUGS N HARMONY ;wumLt&:i' 


55 


55 


3 


JUST ROLL 

FABU IBIG BEAL'AimNTlC) 


31) 


19 


4 


FOR YOUR LOVE 

STEVIE WONDER iMOlOWN; 


H) 


66 


2 


SAFE + SOUND 

DJ QUIK l'»ROfIlE) 


1) 


18 


8 


TAKE A BOW 




57 


50 


9 


SUPA STAR 

GROUP hOML ■ ■■.■DAy.TFRR) 


2) 


ZD 


5 


ShWOK ONES PART II 

MoeeoctPll^||.^l PCAi 




51 


56 


15 


THA BUTTERFLY 

WAY 2 REAL (SOLO JAMf 


li 


17 


6 


GET LIFTED 

KEITH MURRAY II. ^Ei 


m 


58 


4 


COME ON 

BARRY WHITE (AIM^PERSPECTIVC) 


n 


23 


14 


CAN 1 STAY WITH YOU 

KARYN WHITE (WARNER BROS ) 


w 


59 


7 


HOOK ME UP 

vJHr.r.T -GJ TAR' WATSON :"iVkt,'Al 


23 


26 


9 


Sp/eTON ISlGMET.iRAll 


11 


52 


15 


1 APOLOGIZE 

AMTflW^tH itLtKlRA-tECl 


35 


37 


4 


Sii 1 IN' IN MY CAR 

SLICK RICK (OEF JAFi^^AUlSUNDI 




w 


74 


3 


IF ONLY YOU KNEW 

PHIL PEfiH''iCRP.'MCA) 


29 


25 


5 


E-io^yEA TURING LEVITI) IStOi WID' IT) 


H) 




I 


NEVER FIND SOMEONE LIKE YOU 

KEITH MARTIN iRUrntOL/StCOLUMBIA) 


2t 


21 


3 


PEOPLE DONT BELIEVE 

SCARFACEFLAr tCE CUBE (RAP-A-LOT) 


fi4 


65 


8 


(SHE'S GOT) SKILLZ 

ALL i-OSt iBLITZZ AILANTICI 


27 


24 


18 


CONSTANTLY 

IMUAIURE IMCA) 


S) 




to 


PROCEED 1 

TW: ROOTS (DGMEFFEN) 


3) 


30 


4 


ANSWERING SERVICE 

GtKALU LtVtH- ittotweSTtEGl 


H 


70 


16 


PIMP OF THE YEAH 

DRU DOWN (RELAIIVITVI 


21 


22 


25 


BEFORE 1 LETT YOU GO 

BiaOjI«ut iiNrii^co^) 




17 


S4 


3 


CRADLE TO THE GRAVE 

IHJG UH (INTtRStOPEl 


35) 


35 


5 


LETS GET IT ON 

SHABBA RANKS (EPIC) 




SI 


62 


19 


1 NEVER SEEN A MAN CRY 

SCARFACE (RAP A lOT^NOO TRYBEt 


31 


27 


19 


NIIU 


H) 




1 


D^^^E PLANETS Pfl.CiLlUlM.EVli 


32 


29 


15 


WHUTCHA WANH 

NINF [PROfllf) 


71 


60 


25 


U WILL KNOW 

e M U iBLACK MEN UNITED) IMERCURY) 


33 


36 


8 


OHYEAHI 

ROTTIN RAZKALS (ILLTOWNMAD SOUNDS) 


3D 




15 


5UKIYAKI 

4PM (NEXT ' , AltAU.LONDON'ISLANDI 


34 


33 


4 


THANK YOU 

BOYZ ir MEN IHOICWN) 


72 


57 


4 


I'M GOING DOWN 

y?N-vrF ■■■■■■■ I-.-. ; 1 .'.M 


3S 


28 


13 


WOMAN TO WOMAN 

lEWELUDEAtH ROWilNTERSCOPEI 


73 


71 


31 


THUGGtSH RUGGISM BONE 

BONE TMUGS N CAPf.'C-i'r iRUTHLESS) 


a) 


41 


5 


■ UKE 

KUT KLOSE (KEIAJELEKTRA'ECGI 


74 


73 


33 


FLAVA IN YA EAR 

CRAIG MACK i i'." - AT. ■ 


37 


34 


43 


TOOTSEE ROLL 

69 BOrz tmP iT) 


75 


67 


5 


OOH LAWD (PARTY PEOPLE] 

Dj.SMURF AND P.M.HI (WRAPICHIBANl 



C~) Ftecords wilh Ihe ^ealest gain. ® 1995 BilRxard/BPI Communications and SoundScan. Inc, 



70 0HVEAH!(N3ueliry,A$CAP/W»riierChappcll. 

ASCAP/F C D , ASCAP/lDbetfl, ASCAP/Cambrae. 

ASCAP/Libfian, ASCAP) WBM 
24 ON BENDED KNEE {Flyte Tyrne. ASCAP/EH1 April. 

ASCAPI WBM 

46 PEOPU DONT BEUEVE (N-Ttie WatH, ASCAP/EMI 

BlackwoMl BMIAVB. ASCAP) Vi/BM/HL 
36 PRACTKC WHAT TOU PREACH (Seven. BML'Supcr. 

BMl'Drwided, BMI.'Zomba BML/Wafner-TamBflane, 

BMl/RomdI. fiMII WBM 
4 RED UCHT SPECIAL (Leaf. BMIvSoiry. BMI) HL 
7S RODEO (Downlow Quad. BMlDmo Soence. ASCAP) 
32 RUB UP AGAINST YOU (Divided, BMI;7o(Tiba. 

BM1/Ranijil. E3MI,''W3rnur-l3mcrlan(i, BMII WBM 
64 SAFE + SOUND (Proioons. ASCAPMay 2 Qmk, 

ASCAP/KKtadda. BtAlW The Wall BMI) 
W SHAME (FROM A LOW DOWN DIRTY SHAME) 

lUnichappcll BMl'MillsK Mills, BMI) 
81 (SHE'S GOT) SULLZ (Songcase, BMI) WBM 
U SHOOK ONES PART II (Juvenile Mell, ASCAP) 
SS SiniN' IN MY CAR (Del Amencan. BMI/Oievi<i. 

BMI/Dor Jam, ASCAP/Vance WngW. ASCAP) 
» SO FINE (New Perspertrw. ASCAP/D4I Apnl. ASCAP) 
W SUPA STAR (EMI Apnl ASCAP/Gifled Pearl ASCAP) HL 
SI TAKE A BOW lEcal, BMI/^ny ASCAP^ebo G<fl. 

ASCAP) WBM/HL 
67 TAKE IT TO THE FRONT (JunkM Funk. BMI) 
IS THANK rOU (Black Parther. BML'Vafiderpool, 

BMI/Aynaw. BMl/Shawn PatiiiA, BMI/lnypi, BMI/EMI 

Aonl ASCAP.'D A R P . ASCAP) HI 



13 THINK OF YOU (Chuck lile. ASCAP/Starvin. 

ASCAP^Cliyna Baby. BMl'Jamce Cwnbs, BMI/EMI 

Blackwood. BMLOJR-rv ASCAP/Check Han. 

ASCAP/WB. ASCAP) HLyWBM 
3 THIStSH0WWEDOIT(Mo Swaiv.ASCAPA}|l's. 

BML/Del Amencan, BMII 
S THIS LIL' GAME WE PUY(Diwled,BUI/20fTiba. 

BML/Ramai. BMI.'Vf^rmti lamertane. BMI) WBM 
83 THIS TIME lEM) BlacJmood. BMl/Chante 7. BMI/EMI 

April, ASCAP/lw KiimWm ASCAPI 
S3 TOUR (Del Arnencan Swiks, ASCAP) 
91 U BEnER RECOGNIZE ISuge. ASCAP) 
SO U WILL KNOW 1FR0H JASON'S LYRIC} (Polnrafn, 

ASCAP.rolvErain lofi, ASCAP/Ah- chOO. ASCAP/l! AM. 

ASCAP^Melodies Nside, ASCAP] 
77 WE GOHA RUN (Ahrie s House. BUI] 

65 WHEN U CRY I CRY (LiL EO ASCAPI rinitv CampWL 
ASCAP/Wanwi Ctuppell, ASCAP./Sonic Slieel, BMI) 

37 WHERE I WANHA BE BOY (Poterrtial. BMI,1Miss|ones. 

BML'RonG BMI) 
88 WHERE YOU ARE (Leal BMl/Sony Sones. BMI) 
63 WHUTCHA WANT? (Piotoons, ASCAP/Prelty HtMn, 

ASCAP,tickshol Lyrics, ASCAP) 
79 WHY VOU WAMNA PLAY ME 0UT7 (BritiH ASCAP) 
98 WITH OPEN ARMS (Feel Ttie Beat. BMI,/SIone 

Diarnoixl. BM!) WBM 

66 WOMAN TO WOMAN (FROM MURDER WAS THE 
CASE) (Irving. BMI/A^n't Nuthm' Gwn' On But Fu-km', 
ASCAP,'O.B/0 llsert, ASCAP/WB, ASCAP) WBM 

49 YOU'RE SORRY NOW (9 111 Icmh, ASCAP,TtauEr«y. ASCAP] 
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Bilboaid HOT R&B SINGLES 

FOR WEEK ENDING MARCH 25, 1995 ^9 ■ ■ B^PSHV ■ ■ ■ ^■^■^V T 



COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO 
AIRPUY MONITORED BY BROADCAST DATA SYSTEMS, 
R&B RADIO PUYUSTS, AND RETAIL SINGLES SAUS 
COLLECTED, COMPILED, AND PROVIDED BY SoundScan 

lllllll 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


TITLE 

PftOOUCtf) (SONGWRITER) 




ARTIST 

LABEL & NUMBE fttllSTRIBUTING LABEL 


1 


1 


1 


17 


* * ♦ No. 1 * * ★ 

CANDY RAIN • 3.-u«n.. i ♦SOUL FOR REAL 

HEAVV 1^ Ptmt.RErt HOI I0rt» TONE /HEAV> D,T ROBtNSON J C 01 WER.S BARNrSl (CHTMX) UPTOWN M906/MCA 


2 


2 


2 


8 


BABY A 

K CROUCH IK CROUCH, K lONES.R PfHERSON) 




♦ BRANDY 

IC) (T| (VI m AHAMTIC 87173 


CD 


6 


8 


7 


THIS IS HOW WE DO IT 

O MtKCE.M JOHOAN ;W lORDAN.O PIEHCt.R WALTERSl 




♦ MONTELL JORDAN 

(C) (M) (T) PMPjIUL S51 46a<1SUND 


4 


3 


9 


4 


RED LIGHT SPECIAL 

BABnACE rBABrEACE) 




♦ TIC 

(C) (Ml IT) tXJ LAF*CE 2-4097/ARISTA 


CD 


5 


5 


8 


FREAK LIKE ME 

MASS ORDER (E MANES.M VALENTINE.L.HILL) 


♦ ADINA HOWARD 

(Cl (T) (X) MECCA OOfit ASTWEST 6MM/EEG 


CD 


7 


10 


4 


DEAR MAMA 

T P1ZARR0 n SHAKUR.T PIZARROI 




♦ 2PAC 

(C) (M) m {<) INTEftSCOPE 98273 


7 


4 


6 


11 


BIG POPPA • 

C ■•" iv>' i r. ( COMBS (THE NOTORIOUS B 1 G 1 




♦ THE NOTORIOUS B.I.G. 

ICl (0) IMI (T) 8A0 aOT 7 WI5*'AR1STA 


1 


9 


4 


16 


THIS LIL' GAME WE PLAY 

G LEVERT.E NCIWLAS (G LEVERI.E I NICHOIASI 




♦ SUBWAY (FEATURING 702} 
(Cl IX) 6rV 10 860 252fl«IOWN 


9 


8 


3 


21 


IF YOU LOVE ME • 

0 HAEL (G CHAMBERS.N.G(LBEI!T.D HALUK.MAOIS0N.E.SERM0N.P.SMITH) 


♦ BROWNSTONE 

(C) (M) <T1 (X) MJJ 77732/EPIC 


10 


10 


7 


20 


CREEPA 

(i AUSTIN (D Al^TIN) 




♦ TLC 

(C! |M) (T> (X) lAFACE 2-40e2/ARISTA 




11 


14 


5 


FOR YOUR LOVE 

S WONBEH (S WONOFfli 




♦ STEVIE WONDER 

(C) fVI (X) MOTOWN 860 ?«) 


® 


13 


15 


5 


ANSWERING SERVICE 

G lEVERT £ NK;HOmS (G LEVERT.E T NICHOIASI 




GERALD LEVERT 

(O f ASTWEST 6445a'FEG 


OD 


15 


19 


10 


THINK OF YOU 

SEAN COMBS C TKJMPSON !C THOMPSON D JONES, E EVANS.IJ RAYMOND) 


♦ USHER 
(C» (Ml n) tXl lAFACE 2-40W/ARISTA 


05 


68 




2 


KEEP THEIR HEADS RINGIN' (FROM -FRIDAY-) 

OR ORE (DA DRE,S SNEEO.J ELEXI 




DR. ORE 

(CUD) (T) PRIORITY 53188 


IS 


12 


11 


16 


1 APOLOGIZE 

GJ EASTMONO (A-BAKER.BJ.EASTMOND.G.CHAMBERS) 




♦ ANITA BAKER 

(C) (D) EtEKTRA 6M97/EEG 


a© 


21 


25 


5 


COME ON 

JJAM.T LEWIS (J HARRIS III.T-L£WISJ-<WRIGHT.B.WHITE] 




♦ BARRY WHITE 

(CJ (V) A&H 680 9;Z'PERSPECtlVE 


(E) 


18 


23 


13 


GET DOWN 

EASY MO BE£ IC.MACK) 




♦ CRAIG MACK 

laiOmBAD BOY 7-9012/ARISIA 


m 


19 


20 


5 


THANK YOU ♦BOYZIIMEN 

DAUSnrt.BOVZ ll MCN IU S.MCCARr.N.M0flRIS.W.MaRRIS.S.5T(JCKMAn.DAUSTIN> Id IT) (X) MOTOWN 860 274 


u 


14 


12 


26 


BEFORE 1 LET YOU GO 

T RIIEV (T RUEY.L SYIVERS,M,RILEV,C HAHNIHAL,D-H011ISTER.ADICKEY) 


♦ BLACKSTREET 

(Cl (M) (Tl W, INTFRSCOPE 9321 1 


(D 


NEW^ 


1 


★ ★★Hot Shot Debut* ★* 

ASK OF YOU (FROM •HIGHER LEARNING") ♦ RAPHAEL SAADIQ 

R SAAD^GlH.sAADiat.Rla'^.H.rv\tuyu*^.^,^'.L. (OEPicsouNorfwx-iMuiisic j/seatPtc 


n 


16 


13 


18 


CAN 1 STAY WITH rOU 

BABVfACt itWBYFACE! 




♦ KARYN WHITE 

(C)(0) (ViWARNftWcS 16007 


22 


17 


16 


18 


CONSTANTLY 

IJ>RINC£,D.KARS(m ( I. PRIHCE.D. PEARSON J. IWEU.T. BEAU 




♦ IMMATURE 
(OlDOU MCA 54948 


(D 


26 


34 


5 


1 CAN CALL YOU 

POftTfWIT (TOfiTRAII) 




♦ PORTRAIT 

(C) CAPITOL 58264 


24 


22 


17 


19 


ON BENDED KNEEA 

JJAM.T L£W1S (J.HAftHIS ill.l L£W(51 




♦ BOYZ II MEN 

(C) CVI IX) MOTOWN 860 2fl4 


(D 


25 


36 


4 


LET'S DO IT AGAIN 

D ALLEN (C.MAVflELD! 




♦ BLACKGIRL 

(C) (I) (XI KAPER 643mRCA 


26 


20 


18 


6 


IF YOU THINK YOU'RE LONELY NOW 

J MIUME IB WOMACK.P.MOlrtN.R.GBlFflN} 




♦ K-CI HAILEY OF JODECI 

(C) MERCURY 816 !)72 


27 


24 


24 


30 


1 WANNA BE DOWN • 

KCROOCHiK'J^LlULH.h .vlNESl 




♦ BRANDY 

ICl (T) IV) {XI ATLANTIC 87226 


21 


23 


21 


28 


1 BELONG TO YOU/HOW MANY WAYS ♦ TONI BRAXTON 

BENf 0«D,Ht»BtRI IBENF0HD.SPEAftMAN,HEftKRT.6RAXI0«.GORING,MlUER) tCt (Ml (T> IXl lAFME 2 -4081, ARISTA 


(D 


34 


35 


6 


JUST ROLL 

rOUNG LATHUN ILGRAOri 




♦ EABU 

(C> (T) {« BIG BEAI 981 7S.ArLANTIC 


(D 


33 


33 


9 


SO FINE 

MINT CONDITION lO'OCLL.SIOKELrl 




♦ MINT CONDITION 

(C) PtHSPtCllVt 18/ 4/a 


OD 


35 


32 


7 


LETS GET IT ON 

M C ROONEY.M MOflALES W COROOM.M.ROONer.M.UORAUS) 




♦ SHABBA RANKS 

(C)IT)IV) IX) EPIC 77833 


eg) 


37 


37 


5 


RUB UP AGAINST YOU 

G LtVERT.t NICHOIAS (G llVEHT.E.I.NICHOLASi 




♦ FREDDIE JACKSON 
(C) STREET LIFE JSOiaSCOTTi BfiOS. 


CD 


36 


41 


6 


ILIKE 

J HOWCon.t Of FtCtfi.D.PARKS U HOWCOTT.E Of FICER.T. DUNCAN) 




♦ KUT KLOSE 

(C) KEIAlLEKTRA &4486f EC 


34 


27 


31 


11 


MADIZM 

KHS-ONE IH GREEN.V.M0RQAN,KR5-ON€) 




♦ CHANNEL LIVE 

(Ci(riCAPirOLS831J 


35 


29 


29 


9 


DANCE 4 ME 

CELLWT.H MIDOIETON (WILLIAMS, MACK ILN.MlOOLE I ON) 




♦ CHRISTOPHER WILLIAMS 

(C) GIANT 17989 


31 


30 


28 


27 


PRACTICE WHAT YOU PREACH • 

BWHITE.G lEVERT.T NICHOLAS !t) WHiIE.G.LEVERT.E I NICHOLAS) 




♦ BARRY WHITE 

(Cl IX) MM 0778i'P£ftSPECriV£ 


37 


28 


22 


17 


WHERE 1 WANNA BE BOY 

RON G IT JONtS.R BOWSFR) 




♦ MISSJONES 

(C) (T) STEP SUN 7144 


38 


38 


48 


6 


GET LIFTED 

E SERMON (K MURRAY.E.SERMON.H CASFO 




♦ KEITH MURRAY 

(C) n) OQ JiVt 42282 


(D 


49 




2 


CRAZY LOVE (FROM "JASON'S LYRIC1 

H MCKNIGHT IV MORRISON) 




♦ BRIAN MCKNIGHT 

(0 MEACURV 856 730 


® 


' 

41 


53 


5 


BROOKLYN ZOO 

(Jl. II-WIV HASUWf) (R JONES) 




♦ OL DIRTY BASTARD 

(Cl (T) m £l£KFRA 644 77^tG 


® 


52 


52 


4 


MAKE SWEET LOVE TO ME 

MAGIC jMAGIC.C MOSS.R DEWEY) 




♦ THE WHISPERS 

ICl CAPITOL SS330 


® 


44 


38 


6 


LOVE OF MY LIFE 

AM.i,PD!r, 1 i.'A:.r ■, IB. WINANS.K THOMAS) 




BEBE&CECEWINANS 

ICl CftPITOL 58327 


® 


«S 


50 


8 


IF ONLY YOU KNEW 

R \ i I- PERRY (D WANSFl.C BIGGS.K GAMBIFI 




PHIL PERRY 

(Cl (3RP,iMC* 3068 


® 


62 




2 


GOING IN CIRCLES 

W AFANASJEFF (J PETERS J^ PORE E) 




LUTHER VANDROSS 

(Cl IVl LV 77754,iTPIC 


49 


32 


27 


21 


BE HAPPY 

SfAN COMBS POKE IM J BLIGF.ADELVALirS.C0M8S,J.C-0(JVIER) 




♦ MARY J. BLIGE 

(C) a) UPTOWN 54927,iWCA 


4« 


39 


47 


4 


PEOPLE DONT BELIEVE 

i;NCiF I :■ ■!( ■ I- - .'.;. ::r.\hvPJO ir>f <B WROAN.iCE CUBEl 




♦ SCARFACE FEAT. ICE CUBE 
la (T) (X) RAP A LOT .W469.'NOO TRYBf 


47 


40 


44 


6 


FOE THA LOVE OF S ♦ BONE THUGS N HARMONY FEATURING EAZY-E 

YfliA ■ J' 1 YELlA) (CUT) CW RUTHLESS 5S«VRELATIVirv 


41 


31 


26 


19 


1 MISS YOU 

V HLHaEHI <V HtRBfHlC HOWAROI 




♦ N II U 

(C)lDl ARISTA 1-2768 


® 


51 


65 


3 


YOU'RE SORRY NOW 

NAUGHTY BY NATURE.D.BEUOCHIO (R.NEUFVl LIE, NAUGHTY BY NATURE) 


♦ ZHANE 

{CJ IllTOWh 860 2 54/MOTOWN 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


TITl-E 

PROOUCER (SONGWRITER) 


ARTIST 

UBEL & NUMBEIVD1STRI8UTING LABEL 


50 


45 


45 


26 


U WILL KNOW (FROM -JASON'S LYRIC) 

a MCKNIGHI.D-ANGELO (D AflGELO.L ARCHER) 


♦ B.M.U. (BLACK MEN UNITED) 

(C) (D) (V) MERCURY 856 200 


51 


43 


40 


8 


TAKE A BOW • 

H.Hl-( Af I MAI 'INNA (BASYFACE.UAElONNA) (Cl (D) (T 


♦ MADONNA 

(V,. lAiMAVlRli -,':-.iR( :Hli,i i,V..lRiJl ■■ BROS. 




58 


60 


4 


IS IT ME? « MONTECO (FEATURING IMMATURE) 

1 iTuKf^ I ,Ai:.|-ERfCSrOKES,L(ASSnER KBAIIJ C i T >,'■:/■ 


c« 


50 


49 




TOUR 

SBTOWN (i't.AMIK DUO {CBAILEY R WAETERS) 


CAPLETON 

(Cl F.iilNfr ;f,.5,,ral 




^2 


30 


20 


FOOUN' AROUND « CHANGING FACES 

R KnEV (R KELLY) <C) (Tl m SPOILED HOTTEN.'9IG BEAT 9H207/ArL>lNTK 


55 


48 


39 


11 


I'M GOING ALL THE WAV 

1 ;'-M T LEWIS :J WRIGHT A SENNEH flESQYI 


♦ SOUNDS OF BLACKNESS 

(OiTI ri Ai,^^rr VI S87 480 




65 


73 


4 


SITTIN' IN MY CAR ♦ SLICK RICK FEATURING DOUG E. FRESH 

^WRICiHKR .■.■■.ILR^,VWRIGMT) ICl IMI (T) DEE JAM'RAl 853 9911SLAND 




70 




2 


* * * Greatest Gainer/Airplay * * * 

NEXT TIME ♦ GLADYS KNIGHT 

) JAM.T LEWIS (J HARRIS Ill.T LEWIS J WfflGHT.O Wl-liHT) fC) MCA f.Wl 1 


s< 


5« 


59 


5 


SHOOK ONES PART II 

MDeeOEIP K l,'L:rl TATJOMNSONl 


♦ MOBB DEEP 

(C) (T) iX) LOUD 64294/RCA 


S9 


55 


56 


5 


1-LUV 

STUDK) TON ir far . rNr> M .vi-rrMOM i':')r, d rA.SM; 


♦ E-40 (FEATURING LEVITI) 

c) (Tl SICK WID' IT i::--' l.vE 


(60) 


64 


68 


5 


NEVER FIND SOMEONE LIKE YOU 

M SHARRO)i,D SEMREllO IM SMARROS D SEMREllOl 


♦ KEITH MARTIN 

(Cl 00 RUFTHOUSE 7781 7,001 UMBIA 


81 


53 


46 


18 


EVERY DAY OF THE WEEK/IF THE MOOD IS RIGHT ♦ JAOE 

H jtHALO I^IL.S ;a AKMA[,:j i .ILKAL J,' MILLL",'j L-IAML'-Jii [1 HALLi ICl GIAM 1 /'*88 


dD 


94 




2 


* * * Greatest Gainer/Sales * * * 

I'LL BE AROUND ♦ RAPPIN' .1 TAY FEATURING THE SPINNERS 

FRAWKY J,C ESTESA1 lA EORTE .1 BELL ,P MJRT'I iC. "Tl :a! CHRYSALIS S833i,itMI 


63 


54 


54 


[4 


WHUTCHA WANT! 

R 1 fiVi:. (C' KF"rS,R LEWtSI 


♦ NINE 

(C)(T)0()l»ftOnLE5426 


(S) 


74 


89 


3 


SAFE + SOUND 

, ■ M - . 1 ' C BLAXE.G ARCHIE,S.OIISI 


* DJ QUIK 

(Cl (T) PROFILE 5432 




66 


79 


3 


WHEN U CRY 1 CRY 

,- ' I I ,h ',^E I :i R BECK,R &ROWM 


♦ JESSE 

(Cl UNDERWORLD WJ2<J.CAPlT0L 




47 


42 


14 


WOMAN TO WOMAN (FROM -MURDER WAS THE CASE*) ♦ JEWELL 

l; 1 jl,lM.. , 1 1 il-Vil ,.M..i= MARION, TmCPEN; ((, i DEATH ROYV 4R )R', iMERSCOPt 


® 


SO 


85 


4 


TAKE IT TO THE FRONT 

vil.'l -■i-'.'i , - l-ii -;i,iL|t (WM J YOLtiG ft HDLIOAT WILSON) 


♦ VYBE 

1:71AM 851 616 


tt 


60 


55 


12 


HOOK ME UP 

) WATSON 1) WATSON) 


JOHNNY -GUITAR- WATSON 

ICl WIIMA 72531BELLMARK 




61 


61 


7 


CAN WE START ALL OVER AGAIN 

H 1 lAMMi It,;. J (lUlLERlj UUtL£l',JSKINNEH.B 1 tASIMOND 


♦ JONATHAN BUTLER 

MERCURY 656 570 


® 


71 


77 


7 


OH YEAH! ♦ ROniN RAZKALS 

NAUGHTr BY NATURE IBARR,RAY,KEtLEY,LAPREAD,R)CMIEI (C) (Tl (XI ILLTOWHWAO SOUNDS B60 26tlMOTOWN 


\±Lf 


75 


82 


3 


I'D RATHER BE ALONE 


♦ IV XAMPLE 

,'; i/;.A '.494.7 


72 


63 


57 


18 


KITTY KITTY 

THE E,'.SS MIL 'if.,*il':S IDA 5 W.A.T TEAMl 


♦ 69 BOYZ 

ICl IWl (Tl 1X1 Rir IT 6921 


73 


69 


67 


7 


1 NEVER STOPPED LOVING YOU 

X C KJHIEH 5 MCKINNEY (S MCKINNEY H A100RLA SRCWN! 


PAHI LABELLE 

ICl lACA 54957 


(74) 


84 




2 


EMOTIONS 

B 9ISH0P,DINDlDtN0,5HA/AA(GII 


♦ H-TOWN 

Cl :Ml LUKE 185 


75 


76 


72 


10 


RODEO 

IHt BASS MECHANICS (OA' S,W,A.T, lEAMl 


95 SOUTH 

(CUM) 17 1X1 PIP IT ..(■,;! 


76 


57 


51 


18 


NIKA 

Stil'l R ,11 riAPK KENl ]'J RIIEY,ISLEYB«OIHERS,CJASPEBl 


♦ VICIOUS 

'1 (MKT) 1 7 : ,7.,| 7' R .1 iRir 


® 


81 


81 


3 


WE GOTTA RUN 


CASSERINE 


71 


82 


74 


20 


CAN'T HELP MYSELF 

. , i ■ '. , ■ , - viin,E NICHOCAS 


♦ GERALD LEVERT 

(C) (D) EASTWE5T 9a20&tEG 


7t 


59 


43 


16 


WHY YOU WANNA PLAY ME OUT? 

A.TATUM IA.7-'.TiJI,' . . .,H'.iri!*l 


♦ TRISHA COVINGTON 

(C) (Ml (T) COEUMB(A 77269 


W 


72 


71 


5 


CANT WAIT 

E.SERMON (LSERMON.R.NOeL£,RMMCS.A HARDY) 


REDMAN 

(C) [T] RAL S51 466.aSU«ND 


91 


77 


63 


14 


(SHE'S GOT) SKILLZ 

G ST I.I Ai" T O BRIEN IG ST 1 A (v T,O BRlENI 


♦ ALL-4-0NE 

(O (Tl (A) BL1T77 R7223.'AT( ANTIC 


82 


67 


58 




BRING THE PAIN 

PRINCE RAKEEM II .Mile . L IIGII 


♦ METHOD MAN 

(CKMimOEFJAMh... B5J ■ 7 . A'.ll 


KM} 


87 


87 




THIS TIME 

S A LAW 1 IIAl.'BL N IC MOORE, S A LAW L HAtABUN 


♦ CHANTE MOORE 

1- siws ■ ' 7. . ',i<:a 


® 


89 


91 


3 


LOVE CAN BE SO COLO 

G DUKE (G DUKE) 


GEORGE DUKE 

(Cl WARNER BROS 17975 


dD 


NEW^ 


1 


KEEP IT RIGHT THERE 

0 SWING (O SWING) 


CHANGING FACES 

"1 SPOILED ROnElt'BIG BEAT 7- . 7. ai;' 7 


86 


78 


70 


6 


NO HOOK ♦ SHAQUILLE O'NEAL FEAT. PRINCE RAKEEM THE RZA & METHOD MAN 

PRINCE RAKEEM 1- ilNtAI « II . P.'A, h h . JIVE 42284 


® 


95 




2 


HOLIDAY 

G, LEVERT.- N " Hul AS iG 1 (^ RTf T MCM^AS,! 


MEN AT LARGE 

CEASTWEST 1.445771(1". 


® 


93 




2 


WHERE YOU ARE 

BABYFACE HAIi-l AI L LL DEBAROEt 


EL OEBARGE 

(C) REPRISE 179*0 


® 




1 


DO WHAT U WANT (FROM -NEW JERSEY DRIVE1 ♦ BLAK PANTA 

M BARll A . .1 i . .i.iAMS R ROflERT.R.ROBEBJIlM) (IIUj TCMMY pjjY 1.74 


90 


92 


75 


18 


SHAME (FROM 'A LOW DOWN DIRTY SHAME") 

M CHAPMAN T THOMAS (J FINCH.R CROSS) 


♦ ZHANE 

(C) IT) (A) HOLLYWOOD 42269i'J(VE 


(IT) 


96 




2 


U BETTER RECOGNIZE 

55NEE0 '.■-iri. 


SAM SNEED FEATURING DR. DRE 

,7 DEATH ROW .^7. - '.'1 ' ' .JPE 


(W) 


NEW^ 


1 


1 LIKE WHAT YOU'RE DOING TO ME 

V HERBERT I).' l Ya.iJNG.B HAHK,W.G,' JUN{i 


♦ JOYA 

ICl ATUa 580 0.'t>'PlR5PlCTIVL 




NEW^ 


I 


DIAL 7 

DOODLEBUG ■ .' vll Rl a'il 1^ O MCMAHON 


♦ DIGABLE PLANETS 

ICl.T, PENDULUM .-. - 1 i'.li 


94 


79 


69 


17 


DON'T SAY GOODBYE GIRL 

NARADA M C-HALL WALOEN 1. M WALOLN B BACHARACH S ) DAKOTA) 


♦ TEVIN CAMPBELL 

ic: iDi (v> 1X1 awEsi 7k, ; a-. '.! ' . . 


95 


88 


80 


19 


ALWAYS AND FOREVER 

W AFANASIEEE 1 R 1 1 l.'R) AT il. 


♦ LUTHER VANDROSS 


96 


85 


93 


; 


SUPA STAR 

DJ PREMIER!. >IF.'TH.) FElDfF*:. 


♦ GROUP HOME 


97 


83 


84 


8 


LOVETHANG 

' I.I, l.DF N '1 "GIF S J£FTERIES,GUfiU,M SPARKSl 


SWEET SABLE 

ICI IT) STREET 1 IF! 7 / : -; ., 


98 


90 


76 


20 


WITH OPEN ARMS 

GDUKE A iLi.i'LIL DROBINSON) 


♦ RACHELLE FERRELL 

C- MANHATTAN ■■ I'l* ,L 


99 


86 


78 


u 


COCKTALES 

SHORTY B IT SHAW .-n iR'' B) 


♦ TOO SHORT 

(C)(T1 DANGEROUS 4235S'J'VE 


IOC 


91 




2 


CRADLE TO THE GRAVE ♦ THUG LIFE 

PROFESSOR JAV .^.T^t n SHAKUR.M.HAROINO.I HIMES.W BUBNS.O.fWVWS) (C) (M) (1) INTERSCO« 981 )4 



CD Records with the greatest 
the syrnbol. Catalog numtJCf li 
(V) Vinyl single availatxlity. {X) 



airplay anri sales gams this week. •VideocUp availability. # Recording Industry Assn. Of AmerKa (RIAA) certifkation for sales of 500.000 units. J 
(ur cassette stride. 'Aslensh indicates catalog numlwr Is lor cssscltc mau-single: regular cassette single ur\available. (C) Cassette single availability. 
CD m^xl single availability. G 1995. Billboaf(VBPl Cofnfmjnications. 



I RIAA certification for sales of 1 million units, with additional million indicated by a numeral following 
(D) CD sirgte availabtllty (M) Cassette maxi single availatxlity. (T) Vlnyt maxi-slngle availsblity. 
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Look 



IKS CAN BE DECEIVING: There are two records in the top five of the 
Hot R&B Singles chart that look like theyVe peaked. The first is "Babj-" by 
Brandy {Atlantic), which continues to grow at radio and is No. 1 on the Hot 
R&B Airplay chart This single came out with great bang in sales because the 
remix of "I Wanna Be Dottn" is only available on the B-skle of "Baby." Conse- 
quently, it went No.l on the R&B singles chart before it had a chance to impact 
at radio. This single continues to sell — it's just that when you start at the top, 
there is very little room for growth. Congratulations to Brandy on winning Soul 
Train's best new artist award (March 13). 

"Red Light Special" by TIX (LaFace/Arista) Is the second single that looks 
worse than it really is.. The situation here is similar to the "Baby" scenario, 
in that there was a huge demand for this single prior to its release. In this 
case, a great video that was out weeks before the single was released spurred 
demand. It is. still very possible this one will turn around once sales level. "Red 
Light ..." is No. 1 at 10 stations, including KMJM St Louis, WAMO Pitts- 
burgh, and WIZF Cincinnati. 



R&B 



HAT YOU SEE IS WHAT YOU GET; "This Is How We Do It" by Montell 
Jordan fPMP/RAL/Island) glides with ease into the No. 3 position on the 
R&B singles chart. With moves like these, "This Is How We Do It" could be 
the song that ends the No. 1 run of Soul For Real's "Candj' Rain" (Uptown). 
TTie conviction of 2Pac has not hurt the popularity of his music. His current 
.single "Dear Mama" (Interscope) is eiyojing tremendous success and could 
easily become his mast successful yet "1 Get Around" made it to No. 5 on the 
R&B singles chart in "98. There are many in the hip-hop community who feel 
he has been wrongly comictcd and are sjmpathetic of his struggle. That may 
be a .small factor in the success of "Dear Mama," because thb is a hit recorti. 
regardless of 2Pac's personal life. Just like "Keep Ya Head Up," this single 
is one of the most positive rap records ever recorded and evokes real emotion. 
"Dear Mama" is No.l at KKDA Dallas and top iWe at WEJM Chicago and 
KKBT Los Angeles. Next week you can expect his album "Me Against The 
World" to debut on the album charts. 

Lights, camera, action: "Keep Their Heads Ringin"' by Dr. Dre (Pri- 
ority) takes a giant jump: 68-14. It has the largest increase in total points, most 
of which are coming from sales. "Keep Their . . ." Ls top 1,5 at W.JMI .Jackson, 
MLss., WE.IM Chicago, and KVSP Oklahoma City. This Is the first single from 
the soon-to-be-released "Friday" soundtrack. It features tracks from Ice Cube 
(who stars in the movie). Cypress Hill. Scarface, 2 Li\'e Crew, and Tha Alkah- 
oliks. This week's Hot Shot Debut on the R&B singles chart also comes from 
a soundtrack where the star of the movie is Ice CuU;. "Ask Of You" by Raphael 
Saadiq (of Tony! Tonil Tone!) (Epic SoundtraVSaO) comes from the "Higher 
Learning" soundtrack aral makes an impre.s.sive entr>* at No. 20. "Ask Of Y'ou" 
already Ls No. 1 at V/GCl Chicago and WOWI Norfolk and top five at 1 1 others, 
including WQMG Greensboro, N.C.. KM.IQ Hoaslon, and KPRS Kansas City. 

Greatest GAINEKS: "Next Time" by Gladj's Knight (MCA) takes the 
honors for Greate.st Gainer/Sales. It is No. 1 at \VN(X) Chatanooga and top 
10 at WYXD New Orleans, WBLK Buffalo. WHUR Wa.shington D.C., and 
WW'IN Baltimoif. "I'll Bo Ai-ouml" by Rappin' 4-Tay featuring the Spinners 
(ChiT.'sali'v'EMl) wins the Greatest Gainer'Sales awaixl. 



BUBBLING UNBER 



HOT R&B 
SINGLES 



THIS An - 


* 
3 


z 

i 


IITL£ 

ARTIST (LABELDtSTRIBUTINC LABEU 


1 


21 


2 


HEART OF A MAN 

TONY iraftY fVIRGINt 


2 


12 


2 


VOU ARE MV LOVE 

CAMEO (W2F^H*Gir*G SUILJ 


3 


11 


4 


VOU CAN NEVER ASK TOO MUCH . . 

TAKE6(RtPRiSt 


4 


2 


e 


OOH LAWD (PARTY PEOPLE) 

D J SWURF iWRAP'ICHIBANy 


5 




1 


GOOD OLE FASHION LOVE 

10 KFV' .PER'.PfrilVT) 


( 


10 


5 


REMEMBER WE 

DA BUSM BABEES IREPRISE) 


7 


4 


3 


WHAT I'M AFTER 

I OROS OE THE UNDCHGHOUND (PENttJUA*) 


1 




1 


SHY GUY 

DIANA MNQ (WORIVCOLUMB'Aj 


9 


24 


; 


MOVE IT LIKE T1HIS 

R7 [TOMMV BOT) 


10 


; 


6 


SEX Wn YOU 

MEAW D & THE BOYZ lUPTOTVIi'MCAi 


11 


3 


3 


PUT IT ON 

BIG L ICOLUMBIAI 


12 


i 


i 


I'M COIN' DOWN 

VN-VEE IPMP HALISLANDI 


13 




1 


BOOTEE BOUNCE 

M M H IPWAI HOUSE) 



t 
X 


t 


z 

o 

s 

t 


TITLE 

ARTIST ILABEI^TIISTRIBUTING UBEU 


14 


15 


2 


BORIQUAS ON DA SET 

FfiA/^KlE CJTLASS CVlCEATOft'RClATIVITTl 


IS 


i; 


11 


HEAVEN t HELL 

RAEKWW FEAT GHOST fKt KILIER (LOUD) 


16 


14 


2 


COMMITTED 

HENAIZZAUCE (PROVOCATIVE) 


17 


16 


6 


BECAUSE OF YOU 

CINDY MiZFlLE lEASTWESTitEG) 


li 




1 


TRIP AROUND YOUR BODY 

tBWY VIBE EVFOLASTINC (EVE) lUCAl 


19 


9 


6 


MAO PROPS 

DA YOCNGSTA^ (EASTWEST(FEGI 


20 




2 


CAN U SHOW ME 

2 NO NAIURf (INTER-MIX) 


21 


19 


4 


69 TEMPO 

MGTAKf )) lOetntTY « QUEENS E)f EIGHT a P 1 


22 


23 


S 
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RELEASE YO D£LF 
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VETERAN R&B ACTS SEEK ALTERNATE ROUTES OF EXPOSURE 



it h5.% the top 25 singles under No. ICX) 
H yet charted. 



(Continued from page 1) 

In the past 18 months, James Ingram, 
Patti Austin. Brenda Rutvsell, and Jef- 
frey Osborne have parted compan\' with 
Warner Bros., GRP. EMI. and Arista, 
respectK'ely. Additionally, Peabo Bry- 
son's status, with Columbia is described 
as "unclear" by manager David Frank- 
lin; executives fron the label woiM not 
comment on Brj'son's situation. Simi- 
larly, Atlantic Records declined comment 
on the contract status of Roberta Flack, 
a 25-year label \'eteran. 

All these acts are one-tine R&B main- 
sta>'s who achie\'ed success in the 70b 
and crossed over to pop and AC promi- 
nence. To be sure, new&r performers of 
this ilk, including Whitney Houston, 
Anita Baker, and Vanessa Williams, are 
among the m^r stars of the momait 
Other, more mature artists, such as 
Diana Ross. Lionel Richie, George Ben- 
son, and Natalie Cole, all have m^r-Ia- 
bel albums in the wT}rks. 

Observers say the new challenges 
feced by these veteran acts can traced to 
a variety of elements, including changes 
in radb fonnats, the dominance of rap 
and hip-hop, and the passhitj' of over-.^ 
musk: consumers. 

The internal workings of miyor labels 
also can pose problems for these artists. 
Often they are relegated to woi-king with 
the black music departments of m^or la- 
bels simplj' because of race and regard- 
less of musical direction. Unfortunately, 
many black music executives have 
geared themseh'es almost exclusi\'ely to 
catering to an under-25 market. Fiuiher. 
the acts suffer from poor internal coordi- 
nation bet\M3en black musK tiepartments 
and their pop counterparts. 

If the labels haw become loo youth- 
oriented for these mature acts, so loo has 
much of urban radio, which generally 
considers their music passe. 

Saw Hector Hannibal, PD at WHXJR- 
FM Washington, D.C.. 'There w^as a 
time when i*ecords {by these artistsi 
WDuW come acnxss the desk and be auto- 
matic adds. Nmv it's a (|uestion of the 
material and the production. If there's 
nothing special to the record, a lot of 
times, a record will just sit there and get 
no listener iTespon.se. I don't think it's loo 
late for an.\' of the artlst-s . . . but they 
may not be in tune with whiit people 
wwit to heai- these daj's." 

Using Flack's Grammy-raminated al- 
bum, "Roberta." as an exiunple. Hanni- 
bal saj's, "She's an important artist for 
us hei*e in D.C.. so wv'll always jxit her 
music on the ah-. We played (the cut] 
'Let's Stay Tc^ther.' but w^e dkin't get 
any particular audience response. We 
need arUsts like Roberta. Veabo, Dionne, 
and JetTrey in the mix, but thwe da>'^. 
theii' music doesn't necessarily get the 
listener attention it deserves." 

Flack's album, released last fall, has 
.sold 24.000 units, accoixiing to Sound- 
Scan. 

Vickj' Germaise. Atlantk-'s \T of prwl- 
uct (kA'elopnnnt, acknowledges that tra- 
ditional radio outlets "may nc»t be the 
way for r^ht now" for Flack's allxon. In- 
stead, she says the label is "kx>king at 
ne\v ways to get to Roberta's audience." 
Among label plans: a diiTtt-i^iwnse T\^ 
campaign that will focus on a 1**4 compi- 
lation. "The Be,st Of Rolieila Flack." and 
also include mention of the current al- 
bum; a mailing to nontraditk>nal outlets 
such as boutkiues and restaui-ants where 
in-.'^tore play is [jossible; and du'ect con- 
sumer-puiX'ha-se opiiortunities thi-ough 
an 800 number. 

"What people spend their money on 




these da>'s has changed, and radio itself 
has dianged," Flack says. "Hie m^jor is- 
sue [for an artist] is that whatever the 
marketing plan a company has doesn't 
get Mfy ocmmimicated. 

"If a company' has only pressed 75,000 
copies of an album, and that's a change 
from before, I'd like to know why," sa>'s 
Flack. "I^ sure there's a reasonable, ra- 
tional explanation but when I don't knew 
what it is, I*m going to use my creaUve 
imagination — 
which is \T\id and 
colorful — to come 
up with all kinds of 
things that don't 
make me feel 
good." 

Noting that her 
album received 
FLACK "verj' favorable 

critical acclaim." 
Flack adds, 'It's important that artists 
like myself are related to as business 
partners with the record company. 
What's going on with a record and the 
challenges a company faces with it 
shouldn't be a mysterj' to the artist" 

Germaise responds that Atlantic is 
committed to wx>rking Flack's album for 
the long term. "We kne^' this was not a 
quick-hit, single-based project." 

W^ile Atlantic develops new methods 
for marketing Flack, contemporaries 
without label deals are seeking their own 
allemath'es. Singer/songwTitei'/producer 
Russell, who left EMI after one album 
(199:i's "Soul Talkin' "), sat down with 
manager Dennis Turner to come up with 
a new game plan "after I spent two j-ears 
of my life making an album onl>' to have 
I)eopte ctme up to me and say. When is 
it ccming out?" " 

"That was far loo frustrating," saya 
Russell. "And it took my withdrawal 
from the rafUo and record company shuf- 
fle to rediscover wtiy I entered this in- 
dustn' in the first place — and that is to 
create and inspire." 

Turner sail's he turned down two of- 
fers of new reconling situations for Rus- 
sell, wlw sjient mast of hei" recording ca- 
reer with A&M. Although the artist 
definitely wants "to make another rec- 
ord." she describes herself its "bu.sier 
than ever." Her current activities include 
production of two songs she wrote for 
Diana Rotw' next MoUami album; a col- 
laboration with writing j)artner Mark 
Caw ley and British hitmaker Des'iw for 
the latter's next project; and comjwsing 
new songs for Chaka Khan and Oleta 
Adams. 

Likewise. Ingram and Aastin are ex- 
ploring other avenues, including exploi- 
tation of overseas markets. Ingram, 
w'hose association with Warner Bros, 
ended last May after 12 yeaiv. {the ma- 
jority' s]K?nt with Qiiinc>' Jones' \S'amer- 
dLstributed t^ve.st liibel I is philosophical. 
"I'm not (iej*?ndent on the IJ.S. tnarket 
now." he says. 'The Southeast Asian 
marketplace has u|>ened its arms to me." 
Sjkvifically, the singer/songwriter sa\'s 
he hiis exjxaienced a sales su]"ge in sev- 
eral teiiilories, including Taiwan, Mala>'- 
sia. the Philippines. Singapore, and 
Indonesia. "When my greatest-hits al- 
bum 1199rs 'The Powier Of Great Mu- 
sic") came out, the sales in that market 
wient nuts. I\'e found my^self in a place 
whei*e I'm not competing with rap anrl 
where music is appi"eciated. I do most of 
my *lK'e' work outside the coundy nav. 
in Latin America, .Japan, Southeast Asia, 
and the Caiibbean." 

Ingram, who is wxjrking on a recording 



project with Osborne, recently 
completed a *<!!ok>rs Of Christmas" US. 
tour with Flack. Bry'son. and Sheena 
Easlon. He ranains (^}timistic about his 
recording future. The US. industry is 
going to have to oocne back around to art- 
ists like myself," says Ingram. "Person- 
ally, with the information superhighway 
[on the horizonl I think record compan- 
ies may becwne obsolete as we know 
them." 

Austin, who started her recording ca- 
reer as a teen star in the ear^' Ws, 
she also has learned to deal with the cur- 
rent musical climate. "I expect to have 
record contracts and lose them and to 
have hit records and not have them," she 
says. "I know that young artists will 
come in and pkk up the torch, and IVe 
learned to take the ebbs and flows as an 
opportunity to adjust and do other 
things." Among those atyustmenis: using 
her ccmedic skills as part of her "live" 
act 

"I'm not traumatized by losing my rec- 
ord deal . . . IS-e alwaj-s had to be a 'jill- 
of-all-trades.' " 

Austin's manager, Bany Orms, says, 
"Patti's situation with GRP was about 
not being with the ri^t label for what 
she does. There was no bad bkxxi. The 
company just wasn't set up to maritet an 
artist of Patti's wide-ranging scope." 
GRP would not ccnun^t on the dec^oon 
to drc^ Austin. 

Austin's last album for GRP, "Hiat Se- 
cret Place." was released last May and 
has sold 59,000 units, according to 
SoundScan. Like Ingram, Austin is 
"finding altemalK-es to stay viable," says 
Orms. "We're looking at direct maritet- 
ing, at collaborative efforts with studios 
in wiuch we become partners." 

Orms says that Austin will perform a 
concert in Atlanta in June titled "Oh! 
Freedom," which chronicles "the Afri- 
can-American quest for freedom." The 
concert will be recorded and videotaped, 
and he adds, "we're going to distribute 
it ourselves." 

Another i4)proach for seme black pop 
veterans is the creation of "event" al- 
bums. The nuyor success is this area was 
Natalie Cole's "Unforgettable" album on 
Elektra (1991). which^went multipla- 
tinum. 

Currently', Arista is marketing Dionne 
\S'ar\vick's "Arjuarela Do Brasil," a col- 
lection of Brazilian standards and new 
material released last October. Such rec- 
ords can require sixxrial attention and 
umque marketing strategies. VP of prod- 
uct development Tom Ennis admits, 
"Concept albums take a while to take 
hold. We view this as a long-term project, 
so we're still working it" L.T. Bramble, 
associate director of product manage- 
ment at Arista, sav^s the label has hired 
Brazilian music speckilists Montage 
Communications Group to help push 
W'arwiek's record. 'The key is not just 
going after tj'aditional outlets." 

Mercury president Ed Eckstine, 
whotie roster includes Oleta Adams, Van- 
essa Williams, and Will Downing, likens 
the probkjns of today's maturing black 
AC and pop artists to those heed by his 
father, legendary' vocalist Billy Eckstine, 
at the dawn of the rock'n'roll era. 

'That w-as the l>eginning of the donlse 
of my father's career as a viable recwd- 
ing artist The sanrte thing's h£^)pened 
with new black music. Traditional black 
radio and the consumers wiw listen to it 
are geared now tow-ard a new crop of art- 
ists and music. The older artists have to 
find new^ ways to get to their audiences." 
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Hip-Hop Biz Focus Of Cuiturai Initiative lUeet 

Panels, Ice Cube Film Screening, Showcases Planned 




JEMtNl 



1 HE FIFTH ANNUAL Cultural In- 
itiative Conference will take place 
April 6-8 at Howard University in 
Washington. D.C. This year's theme 
is 'Total Hip-Hop: Strictly Business." 

According to the conference's pub- 
lic relations VP Ceeon Quiett, enter- 
prise and social responsibility have al- 
ways been 
emphasized at the 
meet. 

Says Quiett, 
"For five years, 
w-e have been 
striving to raise 
the level of con- 
sciousness about 
hip-hop culture 
and the hip-hop 
music industry. Our conference is 
purposely designed to be business 
first, entertainment second." 

This year's panel topics are "The 
Future Of Black Employees In The 
Music Business"; "Hip-Hop And Mul- 
timedia I & 11"; "Endorsements In 
Hip-Hop"; and "Hip-Hop: The Beat 
Of Life," for high school students. 
Other conference activities include 



ROWDY'S MONICA 

(Continued from page 2S) 

business. She says she's serious at the 
appropriate times — like during press 
interviews. But she's quick to stress 
that she likes to "clown" and had a lot 
of fun while making "Miss Thang." 

Says Arista associate director of 
product management L.T. Bramble, 
** 'Miss Thang* reflects who Monica is: 
a hip-hop and R&B artist with a self- 
confident attitude." 

Arista is using a "Don't Take It Per- 
sonal" street promotwn campaign until 
the single is serviced to R&I3 radio 
and. later, crossover stations. 

The prerelease marketing thrust in- 
cludes issuing flyers, stickers, and pro- 
motional vinyl copies of the single to 
clubs and merchants that target young 
consumers. Bramble cites Dallas, 
Atlanta, and Richmond, Va., as "devel- 
oping hot spots." 

A videoclip for the single was serv- 
iced Feb. 21 to BET and local video 
shows, and the label will senice The 
Box 'Vithin two weeks." 

Seventeen magazine will include 
Monica in an upcoming fashion spread, 
and Arista hopes to gain other media 
placements. 

Live performances and appearances 
are an important aspect of the cam- 
paign. Brambid says, "Late last year, 
Monica performed at Jack The Rap- 
per's conference and it helped prepare 
radio and retail for our current mar- 
keting thrust" 

On March 7, Monica performed at 
the BMG AIDS Outreach Benefit Con- 
cert in Atlanta. She also has partici- 
pated in a motivational speaking tour 
targeting high-risk teens; the label has 
scheduled junior and senior high school 
visits for its young artist 

Bramble says, "Well be tjing her 
into as many po8iti\'e e\'ents that edu- 
cate community teenagers as we can. A 
tot of girls her age have problems with 
self-esteem, but Monica has such a 
good idea of who she is that we're using 
that as a marketing tool." 



an amateur showcase and DJ battle 
and a screening of the New Line Ci- 
nema flick "Friday," which was co- 
written by and stars Ice Cube. 
Says conference president Timo- 




blowing like a cyclone on the micro- 
phone, have a ghetto style Funkmas* 
ter Flex would appreciate. A high- 
light of their demo is the nitro-fueled 
track "Think Big, Ya Get Big," featur- 
ing Bad Boy's poppa the Notorious 
B.I.G. and Pudgee wreaking havoc. 



N 



by Havelock Nelson 

thy Jones. 'This conference is where 
minds come together to exchange 
ideas and implement strategies that 
will provide opportunities to youth 
and young adults who are pursuing 
careers in the entertainment indus- 
tr>-." 

Minnesota is a fledgling 

hip-hop producer to watch. He's man- 
aged by Manhattan-based Mecca Don 
Enterprises, which also handles fe- 
male freak .Adina Howard, buzz-boy 
vocalist Michael Speaks, and apeaki- 
cian-scientist Pudgee, the former 
phat bastard currently struttin' on 
Perspective's new P-Street imprint. 
He's about to blow, yo! 

The producer, who's made contri- 
butions to upcoming releases by 
Tommy Boy's Naughty By Nature 
and Mercury's Jemini The Gifted 
One, is also a member of the unsigned 
group Money Boss Players. 

Some of the cuts 1 heard from the 
crew's demo are two years old, but 
they don't sound it. The tracks are 
\Tsually vi\id Bronx tales that incor- 
porate deep, dirt-eating grooves and 
bouncy beats garnished with such fla- 
vorful samples as wah-wah guitars, 
choppy keyboards, chirpy singers, 
and cinematic strings and horns. 

The Players, who prefer chilling to 



0 HOOK: T-Bone, a member of 
Priority rap act Da Lench Mob, was 
ac(iuitted of murder charges in Los 
Angeles. He was accused of shooting 
u man Uy death in a bowling alley last 
year. The performer and his crew be- 
gan a West Coast tour March 15 at 
the Whisky in Los Angeles . . . Rug- 
gcdness Madd Drama is a rap trio 
that's developing a strong rep in the 
city of brotherly love. Besides sup- 
porting such national acts as Red- 
man, the Notorious B.LG., Method 
Man. and Brand Nubian, it's cred- 
ited with building beats for Philly 
fave 3X Dope and others. The group 
currently has a single of gothic fun- 
funk titled "For Real" on Philadel- 
phia-based Emay Records. Check it 
out . . . Masta Ace Incorporated's 
"The I.N.C. Ride" blends blurred 
samples, cheesy sjnths, a prominent 
Isley Brothers loop (it's "For The 
Love Of You"), and laid-back free- 
style rhymes to create a track that's 
smooth and Ixjuncy like a '64 Chevy 
with loose shocks. Produced by Louie 
"Phat Kat" Vega, it's the first single 
from the group's next album, "Sittin' 
On Chrome," due May 9 on Delicious 
Vinyl. The original version works just 
fine. Bump the weak remixes! . . . 
Maverick hip-hop producer Curtis 
Mantronik (Just-Ice, Joyce Sjths), 
who had been settling into family life 
with his three-year wife (she's expect- 
ing in Augu.st), is returning to the .stu- 
dio to build tracks for a third incarna- 
tion of the cyberfunk collective 
Mantronix. "I'm gonna try to bring 
something new to the table." he says. 
Can't wait. Curt! 



HAYES MAKES 'HOT BUHERED' RETURN 



(Continued Jmni intge 23) 

"Theme From Shaft"), and a Golden 
Globe award — ended his long record- 
ing absence after meeting Wooler in 
1994. 

"John [Wooler] was the first person 
I'd met [in a while] who made sense 
and knew my musical historj*. When 
he said. 'I don't have to tell you how 
to record . . . just be true to yourself,' 
I knew we could do business." 

Brenda Walker, Virgin's director of 
product management, says 
"Branded" and "Raw & Refined" will 
be marketed as companion albums. 

Says Walker, "Isaac is not the kind 
of artist who is format-definable, so 
the focus of our marketing campaign 
will be to let the consumer know that 
he has new^ music out. 

"We feel that once people under- 
stand that he has a new record that's 
in his old style, they will be clamoring 
to buy it,** she says. 

Virgin will begin a tandem market- 
ing campaign in late April by servic- 
ing a four-track sampler that includes 
one song from "Raw & Refined" to 
adult alternative, album alternative, 
R&B/adult and R&B/mainstream ra- 



dio. 

The first single, yet to be selected, 
will be released at the same time. A 
video is also planned, pending single 
selection. 

Virgin is offering a price incentive 
to encourage retailers to bundle 
"Branded" and "Raw & Refined" and 
sell them at a special price. An 8-10- 
cut sampler designed for in-store play 
also will be serviced. 

An ad blitz directed at publications 
including JET, Ebony, Rolling Stone, 
Musician, Vibe, Urb. Paper. Elle, and 
Jazziz will be directed toward two 
consumer groups. 

Says Walker. "There's the adult 
consumer familiar with Isaac from his 
previous work, and the younger mu- 
sic buyer who knows his music from 
the extensive rate at which he's been 
sampled." 

Hayes plans to revive his own Hot 
Buttered Soul label in the next 12 
months. 

While no major tour is planned, 
Hayes will embark on an extensive 
promotional trek the last week of 
April. 



Billboad, FOR WEEK ENDING MARCH 25, 1995 



Hot Rap Singles. 


THIS 
WEEK 


LAST 
WEEK 




.' 

o t- 
x2 < 

s5 


COMPJLED FSOM A riATiONAL SAMPLE OF RHAIL STORE SALES REPORTS 

COLLECTED, COMPILED, WO PRQvioEO BY SonndScan 
TITLE llillll ARTIST 

LABEL i NUMBEflt>l5TRiBLJTiNG LABEL ■ ■ ■ ■ - 


CD 


2 


1 


4 


♦ * No. 1 ♦ * * 

DEAR MAMA ♦ 2PAC 


2 1 


2 


10 


BIG POPPA/WARNING • ♦ THE NOTORIOUS B.I.G. 


CD 


2< 


- 


2 


* * * Greatest Gainer * * * 
keep their heads rincin' (from "frioar) ♦ dr. ore 


CD 


3 


3 


13 


GET DOWN 

■ 7-9012 «StSIA 


♦ CRAIG MACK 


CD 


5 


6 


7 


BROOKLYN ZOO 

:i ' ■ ELEKTRA t.4477,'EEG 


♦ OL DIRTY BASTARD 


6 


4 


4 


14 


MAO IZM 


♦ CHANNEL LIVE 


7 


6 


5 


5 


FOE THE LOVE OF S * BONE THUGS N HARMONV 

" ' ■ " • - =-.4aR[LA'IVl"^ 


1 


< 


8 


5 


SHOOK ONES PART II 


♦ MOBB DEEP 


9 


; 


12 


6 


GET LIFTED 


♦ KEITH MURRAY 


10 


II 


9 


9 


TOUR 

.Cl iTl SIGNET 16.^,TUL 


CAPLETON 


(S) 


17 


22 


4 


SITTIN' IN MY CAR * SLICK RICK FEAT, DOUG E. FRESH 

:CI i?A) iTi OEE JAW'RAi fiS3 99a.lSLA>JD 


12 


10 


7 


5 


I-LUV 


♦ E-40 


13 


9 


10 


3 


PEOPLE DON'T BELIEVE 


♦ SCARFACE 


14 


12 


11 


16 


WHUTCHA WANH 


♦ NINE 


IS 


16 


20 


8 


OH YEAHI 

LI :■ ii.,.Lro/-NMAOicuNcs860?«:-i.<oro*vN 


♦ ROTTIN RA2KALS 


16 


15 


13 


43 


TOOTSEE ROLL A 

M' III . PI- 11 091 : 


♦ 69 BOYZ 


17 


13 


14 


19 


KITTY KITTY 

■LI Mull ',: HII--IT69?! 


♦ 69 BOYZ 


18 


19 


19 


10 


RODEO 

;ci;Mi iTi.ik:, RlP.lT95n 


♦ 95 SOUTH 


QD 


NEW^ 


1 


I'LL BE AROUND 

ICilTHK) CHRYSALIS 68331.EMI 


♦ RAPPIN' 4-TAY 


20 


14 


15 


18 


NIKA 

:Cl LMi 111 E-IC ;iHEtI ^JyCJlPiC 


• VICIOUS 


21 


18 


16 


6 


NO HOOK ♦ SHAQUILLE O'NEALyRZA/METHOD MAN 


22 


21 


18 


5 


CAN'T WAIT 


♦ REDMAN 


23 


20 


17 


11 


COCKTALES 


♦ TOO SHORT 


24 


22 


21 


20 


BRING THE PAIN 

n M - Dcr ,=,:3 "ilSLAMD 


♦ METHOD MAN 


CD 


28 




2 


SAFE + SOUND 


• DJ QUIK 


2t 


23 


29 


13 


SUPA STAR 

■ -"1 127 01yFFRR 


* GROUP HOME 


27 


26 


24 


15 


THA BUTTERFLY 

.1 ■.' • • L.I Lu JAM aiO'i'lNTERSOUND 


♦ WAY 2 REAL 


CIS) 


34 


31 


13 


PROCEED 1 


♦ THE ROOTS 


29 


30 


33 


20 


PIMP OF THE YEAR 


* DRU DOWN 


30 


25 


32 


6 


CRADLE TO THE GRAVE 


♦ THUG LIFE 


31 


27 


23 


20 


1 NEVER SEEN A MAN CRY (1 SEEN A MAN DIE) * SCARFACE 


(W) 


NEW^ 


1 


DIAL? 

ifl 111 PFSr.l IL.IM L|,i|L^Lj ri,, 


♦ OIGABLE PUNETS 


33 


31 


24 


32 


THUGGISH RUGGISH BONE « BONE THUGS N HARMONY 


34 


32 


26 


33 


FLAVAINYAEARA 

C; 13' iM II 5.,Vl H.L- J i'"'L|,|ipiSU 


« CRAIG MACK 


35 


29 


28 


6 


OOH UWD (PARTY PEOPLE) 


D.J, SMURF 


(36) 


NEW^ 


1 


eOO-TEE BOUNCE 


♦ H.M.H. 


37 


33 




2 


BORIQUAS ON DA SET 


♦ FRANKIE CUTLASS 


31 


38 


36 


20 


HEAVEN I HEU ♦ RAEKWON FEAT. GHOST FACE KILLER 


(D 


43 


44 


5 


REMEMBER WE 


♦ DA BUSH BABEES 


40 


39 


39 


4 


PUT IT ON 


* BIG L 


41 


41 


34 


16 


RIDE OUT 

LI V A'- iJi-t 17021 


♦ D,J, TRANS 


42 


37 


30 


17 


DAAAM! 

i: ■ ■ LOUD' '.LiJ-i RCA 


♦ THA ALKAHOLIKS 


(D 


NEW^ 


1 


MOVE IT LIKE THIS 

■■ ■ ■ "LI- eOT L-jit 


♦ K7 


44 


36 


48 


3 


WHAT I'M AFTER ♦ LORDS OF THE UNDERGROUND 

■'L!321iEMi 


® 


NEW^ 


I 


WORLD OF MINE 


BIG MIKE 


4« 


40 


27 


15 


RECORD JOCK 

■ rSMAVERICK 18055-WARNEReffl 


• DANA DANE 


47 


49 


50 


4 


HOLD ON 

I .1 1 ■ ^ bLA7&EEG 


• BRAND NUBIAN 


41 


50 


43 


38 


TAKE IT EASY 

L I 1.' 1 iM rl i 1 .'Ol^&NERVCJS 


* MAD LION 


49 


35 


40 


28 


PLAVAZ CLUB 

L V ■ ' HRv^tiS Sfl?fe7itMI 


♦ RAPPIN' 4.TAY 


(D 


NEW^ 


1 


GUCCI DANCE 

IMltTIIXI- fit.- .IIY 1241* 


♦ SAM THE BEASr 



O 'lecQ'cls with the grealesi Mies g»ins thi« w«eh #Videoclip av«ltbili(y. •Recording lr>dustry Assoct^tKxi 
0* Am*fica (RIAA) c*ftilic»lKy- (or ules 0( 500,00 umts A RIAA CWlrfKation tof sales of 1 million units. Calalog 
no IS (w cas»lle single 'Asterisk indicates catalog numbet is for cassette maxi-single. cassene singte unauail»ble 
IC) Cassette single availatxlity, (D) CD single availability (Ml Cassette nxaxi-siigte availability (T) Vinyt maxi-single 
availability. (X) CD mau-single availability. X 1995, Biliboard;BPI Communicaltons, tnd SoundScaii, Inc. 
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There's No Doubt Miss Connie V. Is On The Vibe 



Miss connie v. is ready to 

serve the room a juicy nugget of news. 
And you can tell from the vigor with 
which she tosses back her mass of 
knotty banji-giri braids and drags on 
one in a steady stream of Marlboros 
that the dirt is major. 

And it is. As the shrewd and striking 
na\igator of Chicago's 2-year-old Vibe 
Music Recordings outlines the jwame- 
ters of the indie laljel's new worklwide 
deal with MCA Records, you can al- 
most hear the roar that usually follows 
a triumphant football touchdowTi — Ihe 
likes of which the Chicago club under- 
ground has not enjoyed since Steve 
"Silk" Hurley's legendary reign as 
clubland's leading house music pro- 
ducer several years ago. "I feel like I'm 
a part of a major \ictor>' for dance mu- 
sic in the mainstream." says the womim 
whose tongue-twisting famih- name of 
Varv'itsiotis is often rwluced to a sin- 
gle letter. "Right now. MCA is on the 
same [Nige as imyone who cai-es about 
the futui*e of this music — and that they 
are committed to take tval house music 
and market it for the commercial 
break-out it desen'es." 

Spearheaded by MCA U.K. A&R vi- 
sionai'ies Ste\ e Wolfe and Anton Par- 
tridge — who are responsible for dis- 
covering the iwelatorj- "Diieamer*' by 
LK in' Joy, among several other recent 
Intel-national crossover hits — the deal 
includes the releiise ol' singles by Vibe's 
key artists throughout England and 
Europe, with the c\'cntual inclusion of 
the U.S. territoiT likely. Each single 
Cannes an album option, and Vamtsio- 
tLs says that a considerable amount of 
material is already in early demo 
stages for each potential collection. 

Later this montli, the MCA/Vibe alli- 
ance will be acth'ated by the commer- 
cial shipment of "Everybody Must 
Party," the long-awaited follow-up to 
Ceoi-gie Porgie's 1993 club hit "All 
Because Of Me." Polished with spiffy 
IX)St-productions by Paul Weller. the 
single spai'ks the staggei-ed release of 
two previously available gems that 
have been creatively refreshed for 
broader international consumption. 
"Goin' Round" by D'Bora now spoils 
time-sensitive uptempo mixes by the 
Dancing Divas and SDA. as well as 
Mickey P.'s sui*prisingly potent, hip- 
hop-spiced mbces. Meechie's mid-'94 
No. 1 smash. "Bring Me Joy," has lieen 
masterfiilly tweaked by Gil and Bot- 
tom Dollar star Matthew Robert^}. Of 
all the singles, this one shows the 
greatest mainstream promise — thanks 
in lai-ge part to Meechie's considerable 
vocal skills and a tune that tingles witli 
a memorable pop hook. 

"Vibe has a stable of talented DJs. 
pixKiuceit*, aiid :*ong\\iiterf* that is in- 
ci-edible in that it is tightly contained 
without being closed to the rest of the 
world." says Partridge. "A\'hat they do 
on a dance tip is also quite accessible 
to the pop world. I listen to their stuff, 
and I'm ver\' proud of them." 

The seeds of Vibe Music were first 
sown two yeai-s ago. when Poi-gie left 
the fold of his well -pro pjjed Mirage En- 
teiiainment and 4 On The Floor pi-o- 
duction (wsse. and legendaiT pixxluceiv 
DJ Maurice Joshua ilecidetl to bow 
out as the bottom third of Hurley's 
then-onmipresent I.D. Pixxluctions re- 



TR AX 



by Larry Flick 



mix team, which also included Eric "E- 
Smoove" Miller. Porgie and Joshua 
forged a synergistic partnership that 
was intended to finally shatter the un- 
foiiunately enduring image of the Chi- 
cago house community as creative ren- 
egades with little-to-no business 
acumen. 

"I breke away from I.D. while we 
were still on top. and eveiyone thought 
I was crazy," Josliua says. "But it was 
time to re-establish my own identity 
and not be swallowed whole b\- some- 
thing or someone else. It was a stnig- 
gle at fii"st. I had to p!"o\ e that I really 
knew what 1 was doing and that I could 
stand on my own." 

In the early days of Vibe, Joshua did 
more than maintain a firm and re- 
s(>ected place in clublanfl with pi-oduc- 
tions that challenged and expanded his 
skills — he also ap|K?ai'al to hii\ e a cn's- 
tal ball that pi*edicted the imminent fall 
of I.D. that came less than a yeai' after 
his departure. 

As Vilie Music picked up steam with 
tasty singles by Poi-gie and the up-and- 
coming UBQ Posse during its first 
yeai*. the fate of the company's fruitful 
future was sealed when the uildl\' chai*- 
ismatic Vai-xitsiotis. fivsh frem an A& 
R stint at Polj-Gram's Smash Recoi-ds. 
came aboard. Although she initially 
was hii-ed to guide the individual ca- 
reei*s of the label's i*oster, she has be- 
come as cnicial to \'ibe's overall indus- 
try presence and image as the 
perfomiei's and pi'oducei's she molds 
and directs. 

"She has been key to biinging the 
company to the next level." Porgie 
savs. "She's tireless and driven. Her 
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CLUB PLAY 



1. LET'S START OVER 

PAMELA FERNANDEZ cuniNO 

2. LET THE BEAT GO ON 
DR. ALBAN iHiic 

3. WHERE DID LOVE GO FEM 2 FEM 

4. THAT AIN'T RIGHT JUDY ALBANESE 

5. NADIE ENTIENDE INOBODV UNDER- 
STANDS) B TRIBE AiwN-ic 

MAXI-SINGIES SALES 

1. PURPLE MEDLEY PRINCi: 

2. BODY TO BODY (KEEP IN TOUCH) 

SHADES OF LOVE viciious Mu:i« 

3. TLL BE AROUND RAPPIN' 4-TAY 

CHHVJJi.IS 

4. THIS LIL' GAME WE PLAY SUBWAY 

(FEATURING 702) Biv iO 

5. FUNK SOUL SENSATION 

JEMINI "THE GIFTED ONE" mercubv 

Bfeskouts: Titles wrth lutufeciiail potential, 
based ci duti pl3y nr sales reported this i/.ee« 



IKission keeps us going." 

Back in the I'oom where Vanitsiotis 
is holding court and vividly serving ad- 
ditional morsel* of local gossip to a rapt 
audience, it Incomes t|uite clear where 
the \'ibe posse derives its star-power 
and eneix>'. "I'm a maniac alwut mak- 
ing sure everything is handled and 
presented proi)erl> " she says. "And I 
guess it just nibs off." 

As MCA and Varvitsiotis groom 
Vibe's vocal acts for greater visibility, 
the label will continue to fimction as a 
stateside .soui'ce for undergniund dubs 
and KPs that will be worked to clubs 
and i-etail by Xavier Joshua and Matt 
Rivera, respectively. They cuiTently 
have their hands full with several 12- 
inchei*s. including "Now I Know" by 
the Blak Beat Niks and "Phathed'z 
EP ' by Joey 'The Don" Donatello. 

In the midst of all this activity. 
Joshua has been working on develop- 
ing his raw talent for songwriling and 
has begun to develop a recoitiing act a 
la C+C Music Factor>'. "I want to 
have my mm band," he siiys. "It would 
be the ideal way for me to really show 
that I can handle a lot of different 
tvpes of songs, and how much I have 
grown. It's that attitude that keeps 
Vibe gixiwing ever>* day. I can't wail to 
see what happens next for all of us." 

The single LIFE: Carolyn 
Harding inches closer to the national 
diva status she so richly deserves 
with "Pick It ITp." a Ivrically inspiring 
houser that benefits from the post- 
production touch of Kerri Chandler 
and Roger Sanche:^ — both of whom 
cut a thin musical line between under- 
ground bass muscle and R&B/jazz 
keyboard flail'. As for Haixiing. she 
once again proves that she hangs 
miles away from the clubland crop of 
frontin' belters who hide limited 
range behind glass-breaking shrieks. 
Sure, she serves the vocal drama 
needed to get over, but she also 
shades her performance with phras- 
ing that is deliciously stylish and 
worldly. Pick up this double-pack on 
New York's King Street Records im- 
mediatelv. 

Federal Hill follows its 1993 hit 
"We Got It Goin' On" with "I Have 
Something For You," an anthemic 
mover that once again swings on the 
prowess of singer Karen Daughtr>'. 
Gary Tutalo's original production is 
smaiily reshai>ed to fit onto a wider 
spectrum of dancetloors by Tommy 
Musto and Victor Simonelli — who 
are two of clubland's more talented 
and underappreciated producers of 
the past few years. On the primar\^ 
mbi, they enhance the song by laying 
hotly swirling organ licks and subtle 
horn flourishes that match the energy 
of Daughlo's deliveiy. Their dub is 
also good fun, though the up-and- 
coming .4ngel Moraes proves .^me- 
what stronger in this ai'ea with his in- 
terpretation of the song. "I Have 
Something For You" can be found on 
New York's Sub-Urban Records in 
the Slates, and on PolyGram's Lati- 
tude label in the U.K. 

GroOVELINE: Although ZYX 

Records is siill actively jH'omoting the 
fall "Don'l Vuu Waiiiia Know" iVnm 




Women In Control. Radioactive recording artist Traci Lords, left, bonded with 
Delta Lady front woman Wonder during a recent promotional jaunt in New York, 
Lords IS stomping behind her just-reteased set. "1000 Fires." which already has 
spawned the dancefloor smash "Control." She is currently sharpening her 
turntable skills by DJing at raves and nightclubs around the U.S. Meanwhile. 
Wonder and partner Kris Needs are preparing a follow-up to the recent Delta Lady 
hit, "Swamp Fever, ' on Bold! Records, 



Abigail's current "Feel Good" collec- 
tion, the British dance ingenue is al- 
ready cutting material for her second 
album with disco legend Giorgio 
Moroder and his new production 
protege, Chris Cox. At this point, the 
trio has laid down seven tracks, some 
of which deviate from her signature 
Euro-NRG sound in favor of more ag- 
gressive house and mainstream \)o])/ 
rock grounds. We ai"e also pleased to 
report that nearly every tune is an 
original, unlike the limiting, cover- 
happy nature of "Feel Good." We are 
feeling good vibes about the future of 
this charismatic young artist. She is 
just beginning to take control of her 
cai*eer and spread her creative wings 
. . . One of the juiciest biu^ o' gossip 
we have heai'd in recent days has club 
siren-turned-Latin music princess 
India teaming up with the legendaiy 
Celia Cruz for a house music duet on 



hubby "Little" Louie Vega and 
Kenny "Dope" Gonzalez's new indie 
label. Masters At Work Records. Our 
spies tell us that a song is being writ- 
ten and the two singers are tr>ing to 
work out a recording date. We are 
breathless at the thought . . . Indus- 
try up-and-comer David Nathan has 
been named national director of 
crossover promotion for the Island 
Independent Labels in New York and 
will be pumping dance and other 
rhythm-rooted music to radio. He 
previously worked in the pop promo- 
tion department at Columbia Rec- 
ords . . . Finally, warmest Congrats to 
Barbara Warren-Pace on the birth 
of her first son. Dakota Cole. The 
manager of Clivilles/Cole Enter- 
prises and her husband, tunesmith/ 
musician Babe Pace, welcomed their 
bouncin' bundle of joy March 5 in 
Hackensack, N J. 
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ARE THE VINYL SOLUT/U3rsi 

We Carry An In-Depth Catalog 
Of Current & Classic 12" / LP's 




STOr I.OOKIH« AII«UMD - OHI CAU BOM IT AU 



We are also a major suppuer | 
of the following product unes; i 



ACCtSSORItS • Slir MATS • CARRYING CAStS 
T-SHIRTS I BAStBALUMUSlC CAPS • MIKCAPS/POGS 
BLANK AUDIO/VIMO TAPtS • STORACt UNITS 

HOear'TRADING CARDS ♦ PHONt CARDS 



VAST INVIHTOKY OP COMPACT DISCS A CASSITTSS 



EXTENSIVE SELECTION 
OF SINGLES 



12" • CASSETTE SINGLES 

MAXI CASSETTTS 
CD MAXrS t CD SINGLES 
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110 DENTON AVt NEW HYDE PARK. N Y 
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CLUB PLAY 




THIS 
WEEK 


LAST 
WEEK 


2 WKS 


WKS. ON 
CHART 


COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAYLISTS 

TITLE 

LABEL & NUMBEM>ISTRIBUTING LABEL 


ARTIST 










★ * ★ No. 1 ★ ★ * 




(D 


I 


2 


g 


YOUR LOVING ARMS SIRE 66]S0>EEC 2 weeks at Na. 1 


BILLIE RAY MARTIN 




3 


8 


6 


NEVER GET ENOUGH K iNETIOWEPfilSE 4187VWABtlEn BROS 


WATERLILLIES 




i| 






HANDS UP LOGIC 59006 


♦ CLUB20NE 




9 


13 


6 


JUMP FOR JOi EIGHT BALL 05] 


JOI CARDWELL 




10 


12 


7 


WHITE UNES CWITOl PROMO 


♦ DURAN DURAN 






II 




1 MUST BE FREE PLiLS£-8 a02>1UDlKAL 


KYM SIMS 




12 


21 


i| 


ATOMIC CHRYSALISW1LLIANT! 5S34aiMt 


« BLONDIE 


B 


6 


9 


7 


PROMISE ME NOTHING WARNER BROS tim 


REPERCUSSIONS 


9 


2 


1 


9 


COME BACK RAOtCXACTIVE 54957iWCA 


♦ LONDONBEAT 


10 


4 


4 


8 


KEEP GIVIN' ME YOUR LOVE COIUMBM 77794 


CE CE PENISTON 




IE 


24 


4 


THESE SOUNDS FALL INTO MY MIND henry STSECT 166 


THE BUCKETHEAOS 


(12) 


13 


19 




PAUL'S PAIN STRICTLY RHYTHM 12315 T. BRISTOL S M. PICCHIOni PRESENT NIGHTMAN 


(13) 


21 


34 


4 


HEARTBEAT LONDON S50 051 


♦ JIMMY SOMERVIILE 


14 


u 


3 


9 


EVERLASTING LOVE InC 77775 


♦ GLORIA ESTEFAN 


(15) 


22 


26 


4 


COTTON EYE JOE BAnERY 4650ajlVE 


♦ REDNEX 


16 




g 


10 


COLOR OF MY SKIN CuniNG 317 


SWING 62 


17 


14 


5 


12 


CONTROL RADIOACnVT 5495J1.ICA 


♦ TRAGI LORDS 




24 


30 


5 


WHEN DO 1 GET TO SING "MY WAV" LOGIC 5W07 


♦ SPARKS 




25 


32 


5 


HOW 1 LOVE HIM T1H8LII! 656/TOMUY BOY 


CYNTHIA 


20 


15 


17 


8 


KEEPONLUVIN'MBOlO 


MAYDIE MYLES 










* ★ * Power Pick* ★ ★ 




2D 


31 


46 


3 


BEDTIME STORY MA/EPICKSIRL 41995WARNEP BROS 


♦ MADONNA 










MY LOVE IS DEEP VESTRY 004/STRiCTLY RHYTHM 


SARA PARKER 


23 


18 


10 


]0 


YESTERDAY WHEN 1 WAS MAO EMI 5B3I9 


♦ PET SHOP BOYS 


91 


28 


35 




ANOTHER WORRY FRtEZE 50071 HOUSE OF GYPSIES FEATURING Al WISE 


25 


17 


15 


g 


GOTTA BE FREE G lONE 440 605(ISLAN0 THE MACK MACHINE FEATURING KAREN B'ERNOO 




33 


47 


-4- 


KEY OF LIFE WAAKO 1232 


MICHELLE WILSON 


il 


27 


27 


5 


DON'T LAUGH SORTED 20130/NERVOUS 


WINX 


91 


20 


22 




1 LOVE SATURDAY MUTEELEKTRA 66171/tEG 


* ERASURE 




36 


45 


3 


SATURDAY NIGHT CURB 770SOATLANTIC 


♦ WHIGFIELD 


30 


23 


25 


e 


SITUATION INTERSCOPE 9818Z'ATLANTIC 


TOM JONES 


31 


19 


14 


15 


DIDNT 1 KNOW (DIVAS TO THE DANCEFLOOR... PLEASE) EMOTIVE 761 


E.G. FULLALOVE 


(1?) 


37 




2 


EVERYTIME YOU TOUCH ME EIEKTRA 66154EEG 


* MOBY 


(33) 


44 




2 


RUN AWAY AAISTA 1-2809 


♦ REAL MCCOY 


34 


35 


31 


7 


BOTTOM HEAVY TRIBAL AMERICA 58224I.R.S. 


DANNY TENAGLIA 


(35) 


RE-EKTRT 


16 


BOOV TO BODY (KEEP IN TOUCH) VICIOUS MUHK 1278 


SHADES OF LOVE 


3t 


34 


23 


9 


SWAMP FEVER BOLD! STARS 20O5 


DELTA LADY 


(37) 


50 




2 


1 GOT LOVE DYNASTY 1210'RAGING BULL 


KLEO 


3t 


42 




2 


1 SHOW YOU SECRETS COLUMBIA 77774 


• PHARAO 


39 


41 




2 


GUCCI DANCE RELATIVITY 1241 


♦ SAM "THE BEAST- 


40 


26 


20 


15 


MR. MEANER (MIS DE MEANOR) EIGHT BALL 047 THE MACK VIBE FEATURING JACQUELINE 


41 


43 




2 


I'M GOING ALL THE WAY PERSPECTIVE 547 481 «M ♦ SOUNDS OF BLACKNESS 


® 








♦ ★ * Hot Shot Debut* * * 




NEW^ 


1 


HIGHER STATE OF CONSCIOUSNESS STRICTLY Rhythm i.;J2i 


WINK 




NEW^ 


1 


HIGHER (FEEL IT) STRICTLY RHYTHM 12310 


R.A.W, 




NEW^ 




RESPECT BR LUANTi 58341/EMI 


JUDY CHEEKS 


(«) 


NEW^ 


1 


DROP A HOUSE DIG IT 012 URBAN DISCHARGE FEATURING SHE 


(46) 


NEW^ 


1 


TEMPLEHEAD EPtt PROMO TRANSGLOBAL UNDERGROUND 


47 


29 1 18 


13 


SPEND SOME TIME DELICIOUS vlNYUtASIVYEST PR0MO(EEG ♦THE BRAND NPH HEAVIES 


(48) 


NEW^ 


1 


HAPPY MAN EASTWEST 6615t/EEG 


MICHAEL WATFORD 


(49) 


NEW^ 


1 


SKY HIGH CRITKXJE 15538 


♦ NEWTON 


M 


46 


40 


6 


1 LIKE MOTOWN PROMO 


SHANICE 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


MAXI-SINGLES SALES 

COMPILED FROM A KATONAL SUB SAMPLE Of POS (POINT Of SALE! EQUIP'tD KEY DANCt RETAIL 
STORES WHICH REPORT NUMBER Of UNITS SOLD TO SOUNDSCAN, INC SOUndScafl 

TITLE lllllli ARTIST 

LABEL & NUMBEWDISTRIBUTING LABEL 


(T) 


1 


1 


3 


* * * No. 1 /Greatest Gainer* * * 

DEAR MAMA !M) IT: (<i INTERSCOPE 9577*'AG 3w44bialNo. 1 ♦ 2PAC 


2 


2 


3 


10 


BIG POPPA/WARNING IM) [Tl BAD BOY 7 901E^ARtSTA 


♦ THE NOTORIOUS B l G. 


3 


3 


5 


6 


THIS IS HOW WE DO IT (M) ITI mpiMl S51 469'ISLAND 


♦ MONTELL JORDAN 


C4) 


8 


8 


7 


FREAK LIKE ME IT) (XI MECCA DONilASTWESTfi617^EEG 


♦ ADINA HOWARD 


5 


4 


16 


13 


GET DOWN (Tl BAD BOY 7 gOljCARISTA 


♦ CRAIG MACK 


(6) 


12 


25 


3 


YOUR LOVING ARMS (Tl m SIRE miOUG 


BILLIE RAY MARTIN 


7 


5 


2 


8 


BABY (Tl IXI ATLANTIC 8559a'AG 


♦ BRANDY 


1 


7 




2 


SHOOK ONES PART II IT) (X) LOUD 6431SfiCA 


♦ M08B DEEP 


(±) 


9 




2 


RED LIGHT SPECIAL (M) IT] (XI UFAa 2 4099'AR(STA 


♦ TLC 


(10) 


26 




2 


KEEP THEIR HEADS RINGIN' (Tl PRIORITY 53188 


♦ DR. DRE 


u 


6 


6 


14 


CANDY RAIN (Tl (X) UPTOWN &4905AICA 


♦ SOUL FOR REAL 


12 


10 


7 


14 


WHAT 1 NEED (Ml m MERCURY 856 617 


♦ CRYSTAL WATERS 


13 


13 


18 


7 


BROOKLYN ZOO (Ti ix) ELEKTRA56166iEEG 


♦ OL DIRTY BASTARD 


(14) 


18 




2 


BORIOUAS ON DA SET (Tl violator 1247,REWTIViTY 


♦ FRANKIE CUTLASS 


IS 


11 


10 


6 


GET LIFTED (T) IX) JIVE 42281 


♦ KEITH MURRAY 


16 


17 


4 


5 


IF YOU LOVE ME (M> m (XI MIJ 77733ltPlC 


♦ BROWNSTONE 


17 


14 


13 


15 


MAD IZM iJi CAPITOL 58313 


♦ CHANNEL LIVE 


(18) 


NEW^ 


1 


* * * Hot Shot Debut* * * 

SITTIN' IN MY CAR Ml III Dtt JAHPAL 853 99iiSLAW) ♦ SLICK RICK FEATURING DOUG E, FRESH 


(19) 


31 


22 


4 


COTTON EYE JOE ITi ixi BATTERY 46£00'irVE 


♦ REDNEX 


20 


15 


12 


4 


PUT IT ON (Ml (Tl COLUMBIA 77728 


♦ BIGL 


21 


16 


' 


17 


CREEP (Ml (T) iXl LAFACE 2 409iARISTA 


♦ TLC 


(22) 


NEW^ 


1 


RUN AWAY (M) m ARISTA 12809 


♦ REAL MCCOY 


23 


27 


27 


9 


UCK IT IMI ;T) IX) SO.S lCWa'200 


ROULA 


24 


21 


14 


6 


RELEASE YO' DELF (Tl D€F JAM.'RAL B54 1B5'1SLAND 


♦ METHOD MAN 


a 


19 


11 


3 


KEEP GIVIN' ME YOUR LOVE (tl COLUMBIA 77794 


CE CE PENISTON 


d) 


KEEKTIIT 


2 


EVERYTIME YOU TOUCH ME (Tl |X> ELEKTRA 66154'tEG 


♦ MOBY 


27 


23 


40 


3 


TOTAL ECUPSE OF THE HEART IT) m CRITIQUE 15539 


♦ NICKI FRENCH 


(28) 


45 


41 


14 


SUPA STAR m (XI PAYDAY 120 053/FFRH 


♦ GROUP HOME 


(29) 


43 


37 


5 


SKY HIGH (Tl (XI CRITIQUE 15536 


♦ NEWTON 


30 


22 


23 


3 


PEOPLE DONT BELIEVE (T) IK) RAP A LOT 384697100 TRYBE 


♦ SCARFACE FEAT. ICE CUBE 


® 


37 


15 


35 


ANOTHER NIGHT (Ml IT) ARISTA 1 2725 


♦ REAL MCCOY 


32 


29 


21 


16 


WHUTCHA WANT? ITI IX) PROFILE 7426 


♦ NINE 


33 


28 


36 


7 


THINK OF YOU (Ml m (XI LAFACE 2 4095'ARISTA 


♦ USHER 


(34) 


38 


26 


4 


1 LIKE IM) <T) IX) WEEDED 20121NERV0US 


♦ SKEETA RANX 


36 


30 


24 


23 


DREAMER (Ml (T) (X) MCA 54922 


♦ LIVIN' JOY 


(36) 


NEW^ 


1 


RESPECT (Tl !X) BRILLIANT' 5a34!,.tMI 


JUDY CHEEKS 


37 


20 


17 


6 


CAN'T WAIT (11 RAL 651 467;1SLAND 


♦ REDMAN 


3t 


25 


19 


19 


THE RHYTHM OF THE NIGHT (Tl (XI EASrwESt 95808IEEG 


CORONA 


(39) 


RE-Emin 


4 


LET'S GET IT ON fTi ix) EPIC 77819 


♦ SHABBA RANKS 


(40) 


RE-Einin 


6 


CALL ME (Tl (X) ELEKTRA 561 72tEG 


DEEELTTE 


41 


44 


42 


13 


TAKE A BOW IT) rX) MAVERICILSIRE 4:887.WARNER BROS 


♦ MADONNA 


42 


35 


45 


7 


OH YEAH! I1HLLT0WN.MA£J SOUNDS 0Z61.MOTOWN 


♦ ROTTIN RJLZKALS 


43 


40 


33 


10 


MOVE IT LIKE THIS IMl IT) (X) TOMMY BOY 633 


♦ K7 


44 


41 


38 


3 


CLOSE TO YOU (Tl (Xl CURB-EDEL 77077 


♦ FUN FACTORY 


45 


24 


20 


9 


TOUR ;T) SIGNET 162/RAL 


CAPLETON 


(46) 


RE-ENTIIY 


6 


YESTERDAY WHEN 1 WAS MAD (Tl IX) EMI 58319 


♦ PET SHOP BOYS 


'® 


RE-ENTRY 


13 


KITTY KITTY (M) (Tl IX) RiP.a 6903 


♦ 69 BOYZ 


46 


32 


39 


5 


REMEMBER WE (Tl REPRISE 4(943/WARNER BROS 


♦ DA BUSH BABEES 


® 


NEW^ 


1 


MR. PERSONALITY (Tl <X) S O S. 1009200 


♦ GILLETTE 




REENTRY 


2 


LIFT ME UP T SORTED \e'^v:li& 


M-FIVE FEATURING BRAD RAKER 



O Tittes with the greatest sales or dub play irKreases this week. #Videoclip availability, Catakig number is for vinyl maxi-singje, or cassette' maxi-sing»e if vinyl is unavailable. On Sales chart: {Ml Cassette maxi-single availability. (T) Vinyl maxi-slngle availability. (X) CD 
maxi-single availat)ility. C 1995. Billboiard/BPI Communtcations. 




"Funky Melody" 
"Running Back" 
"4 U" 

"Dream About You 
"Birl I Love Ya" 



tHunp 



"Call My Name" 
"If You Still Love Me" 
"Waiting For Your Love" 
"Crying Out" 
"If You Still Love Me" 

(Bonus Ballad) 

"□ream About You" 



RECORDS INC. 



Thump Recopds, Inc. 

P.O. Box 648, Walnut, CA 91788 

(909) 595-2144 • FAX 598-7028 
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Matt Ready To Sow His 'Wild Oats' 

Debut For Little Dog Is Impressive Bark 



Giants All. Giant Records artists Mark Collie. Rhonda Vincent, and Daryle 
Singletary mingled with their label executives at the Country Radio Seminar. 
Shown here, from left, are Collie. Vincent, head of promotions Nick Hunter. 
Singletary, and Giant Records/Nashville president James Stroud. 



■ BY LARRY LeBLANC 

TOKONTt)— Little Dnn Uct-nnls' 
co-lbunder Pete Anflerson has enor- 
mims praise for Caniiiliiin sinjjer 
Jim Matt and his impressive hanl 
country album dehut. "All My Wild 
Oats," released in Canada Feb. 20. 

"To come out of the woods of Can- 
ada and to write and sing the way 
Jim does is amazing," says Ander- 
son, who co-produced the album 
with produt-er.'enKineer Dusty 
Wakeman. "He's awesome." 

The second of 11 children. Matt 
^rew up in the remote northern 
Ontario town of Knplehart, 120 



Is Country Last Bastion Of Pop Values? 

Seven Deadly Sins Revealed In One Easy Listen 



XjVR WAY: If Congress i-eally wmts to restore morality 
to Amei-ic-an life, it 0)uld start by miuii-inir eveiy radio sta- 
tion to play at least one hour of country music a day as 
a condition to kf^p its iicen.'*. The reason is simple: \\''hile 
all other forms of |>op music wink at or ivvel in the most 
v ile and enjoyable fonns of human conduct, countiy music 
is essentially thi-ee-minute InirsU of righteous livin^j. It 
may not always make you do nght, but it will surely make 
you feei like laix-1 dantbiilT for havinjr done wi-oiig. 

Kven so. country sonars taken as a whole do not pi"e- 
scrilx* a piim or intolerably nanw existence. In fact, our 
stufly of UtIcs re\eals that lhe.se alone ai-e CoimtiT Mu- 
sic's Seven Deatily Sins: (1) Causing; Mama unnecessaiy 
[Klin. (2) Failing to \iow Daridy's luhice as infallible. V-i) In- 
attenliveness to the mixed signals ufa 1o\(h1 one. (4) Leav- 
ing home in selfish piu'suit of a nonnal life. (5) Pi-efening 
wealth lo poverty, (li) Getting altove your i*aising. and (7) 
Embi-acing a fat-free diet. 
What could be simpler? 
Now go and sin no more. 

LkTTER BOMHS: Our 
whimsical remarks about 
Rednex's "Cotton Eye 
Joe" video (Biliboai'fi. Feb. 
2o) fell flat for at lea-^t two 
readers. Both Keith A. 
Hewitt, of Zurich, and 
Walter 'Mammin' " Jones, 
(tf San Antonio. Texiis. up- 
braide<i us for li*eating Uie 
\ideo as a |x?n>etuation of countiy stem)t>iK's and not as 
the |)aiT«ly it is. "It seems to me that countiy music has 
its owTi problems lo deal with that it has caused on its 
owTi," Jones wiites, ■^\ithoul blaming a jKUiMiy . . . much 
less iisking the Civil UighL'i Commission for relief on this 
matter." Says Hewitt. "I agi"ee with >'ou in thai there is 
a gi'eiit need for ridding the world of stereol^^x's. but do 
we do that by saeiificing both oui- divei-sity and oiu' sen.se 
nf humor? I think not." To set the recoiti straight. Nash- 
ville was not outraged by the \ideo (since only a handful 
i>i |>eoplc in t»mii t'viT saw it), and we did not fUe a com- 
plaint with the Civil Rights Commi.ssion. We were just iM)k- 
ing fun at |K»litical convctness. You guys aivn't steifoiy})- 
ing us as panxly-imiKiiiTed. ai'e you? 

Making the rounds: There's a lot of excitement 
on Music Row alx)ut a new gi"oup of \eteran songwiitei-s 
and singers called Loose Cannons. Made up of Marc 
Ileeson (until i-ecently a solo act on BNA). Kurt Howell 
(fomierly of Southern Pacific). Sonny Lemaire (late of 
Exile), and Trey Bruce, the act has caught the attention 
of several major labels with only a couple of showcases. 
"We haven't even fomially approiiched anylxxly |alxmt a 
i-ecord deal] yet." .says Loose Cannons' altomey. .Malcolm 




by Edward Morris 



Mimms. He says the gjwip will do one more show case and 
then recoitl "a coujile of skies" Iiefore moving on to the 
next step. "They starttni out basirally as a gimmick to try 
to pitch theii- songs." Mimms says. 'They sent out a ]x)st- 
cai-d announcing their fii-st showcjise llhal sjiid] 'We don't 
want a ivcoixl <leal. We just want v'ou to cut oiu* songs.' 
At least one laln-l apjHimched them that night and wanted 
to start negotiating. E\ entually, they put out another jwst- 
cai*d and ci\is.sed out 'We don't want a ivcord deal.' And 
they've just gone on from there." 

The Academy of Country Music's nominees for video of 
the yeai- ai-e "How Can I Help You Say Goodbye." stalling 
Pally Ijoveless; "Indei)en<ience Day." .Martina McBride; 
"The Red Strokes" and "Stiuiding Outside The Fire." 
(>arth Brooks; and "This Time," Sawyer Brown. Inslni- 
mentalist of the year ciuididates are Eddie Bayers, Ste\'e 
Duncan, Lonnie Wilson (drums); Danny (in»ah, John 
Jorfcenson. Brent .Mason 
(guitar); John Hobbs, 
Monty Parkey, Matt Roll- 
ings (keyboards); Robert 
Flint, Paul Franklin. Jay 
Dee Maness (steel guitar); 
Stuart Duncan, Rob Ha- 
jacos, .Mark O'Connor 
(fiddle); David Hungate. 
Roger Wills, (ilenn Worf 
(bass); Jerry Douglas, 
Terr> McMillan. Billy Joe 
Walker (si)ecialty instiu- 
menl). 

Diana Johnson has returned lo the Countr>' Music 
F'oundation as head of planning. Johnson was with the 
foundation for 15 yeai-s lielbre leaving her im-st as a.ssocuile 
director in 19f<9 to launch hei' own business. For the past 
four veai-s, she has been VP and dii"ector of museum 9ew- 
ices for 1220 Exhibits. 

Mark YOCR calendar; a tribute c<mcerl to 
Johnny Paycheck will be held Apiil 5 at the Huntingon, 
W.Va., Civic Center. Tim MciJraw headlines . . . Nashville 
Koiigwiiters A-'i-'^n. Inlemalional presenlj* it.s Legendary 
Songwriters Aciiustic Conceil Apiil 17 at Nashville's Ry- 
man Auditoiium. Scht*duled Ut ix-rfiinn are Randy Bach- 
man, .\lan & Marihn Bergmim. Cy Coleman. Dennis 
Lambert. Michael \lcDonald, I'aul Williams, and Ste\'e 
WinwiMHl. 

The Telluride. Colo.. Bluegiuss Festival will be held 
June 1.">-I.S. Perfonning will !>e James Taylor, Mar\' Cha- 
pin Carpenter. Bruce Cockbum. Shawn Colvin, Mi- 
chael Hedges, Del .McCoury, the Nashville Bluegrass 
Band. Ralph Stanley, .\ni DiFranco. Wolfstone. Bela 
Fleck & the Flecktones. Sugarbeat, J'eter Rowan, I^efl- 
over Salmon. Mark O'Connor, Iris DeMent, Tim & Mol- 
lie O'Brien, and othei's. 




miles north iif North Bay. and was 
raised on the traditional country 
music sounds ttf Hank Snow, Dolly 
Parton. and Hank Williams Sr. 

Malt has 
worked ascai'pen- 
ter. cabinet 
maker, and a saw- 
mill worker and 
has performed 
since age 19. jiart 
time, then full 
time in a duo with 
his wife. Heather, 
on North On- 
tario's arduous bar circuit. 

"I didn't |)!ay guitar until I was 19. 
when I started working in the bars 
and wiiting songs like 'One Day I'm 
Going To Get A Good Dollar For 
This Old Guitar,' " says the soft-spo- 
ken Matt. 

Andei*son first learned of the Sud- 
bury. Ontario-based singer/song- 
writer in 199:t after being passed a 
compilation t ape. "Nort hern 



Ontario Recording iVi'tlsts Vol. \ " 
by Sutlbury Hddler Don Reed. How- 
ever, in the early stages of setting 
up Little Dog and working with the 
label's first signing, singer/song- 
writer Anthony Crawford, Ander- 
son wasn't loo interested in signing 
another act quickly. 

"I was knocke<i out by his voice, 
but I was almost lOOO; positive i 
wasn't going lo try anything country 
on the label then." says Ander.son. 

Anderson, however, was intrigued 
enough by the tape to meet Mali's 
managers, Dave Sturgeon and Mike 
Peters of Pineland Music Inc., back- 
stage following a Dwight Yoakam 
concert in Toront(t a few months 
later. After returning home a few 
weeks later. Anderson received 
Matt's demo tape, which convinced 
him that Matt had to record for Lit- 
tle Dog. 

"I played the tape in my car and 
heard songs like "Old Fella,' "Dying 

(Cnut 'ninrd itn luirfc .}.'}) 



Nashville Songwriters Assn. 
Awards Grammy Hit 1 Swear' 



NASHVILLE— Fresh from its 
Grammy triumphs, the song "I 
Swear" netted yet another ai"m load 
of plaques here Mai'ch 9 at the Nash- 
ville Songwriters A.-^sn.. Interna- 
tional's achievement awai-ds banr|uet. 
The Frank J. Myers/Gary Baker 
comiwsition won the song of the yeai* 
honor and was among the top songs 
cited in the country, pop, and adult 
contemporary categories. 

On ?>b. 28, "I Sweai'" earne<l one 
Grammy as best coimtry song, anci 
All-l-One's version of the tune won 
another one as best pop vocal per- 
formance. 

NSAI members voted V'ince Gill 
songwriter/artist of the year and 
(Jary Burr songwriter of the year. 

Prior to the handing out of awai-ds, 
Richard Leigh, who is retiring after 
three years as NSAI's president, 
urged the song\vriters. publishers, 
and other music business people in 
the audience to resist the move Con- 
gress is currently considering that 
v\tmld exempt restaurants from hav- 
ing to buy performance licenses to 
u.se music. 

According to Leigh, the average 
i-e.'itaurant pays less than .lUiOO a year 
for a blanket license. An exemption 
for restaurants, he added, could cost 
some .'HjngwTilei's uj) to a quarter of 
their income. 

Pat Alger is the new NSAI presi- 
dent. 

Here is a complete list of the songs 
and .'iongwrilers honored; 

Country: "I Swear." Frank J. 
Myers. Gary Baker; "Indept^rulence 
Day," Gretchen Peters; "How Can 1 
Help You Say Goiklbye," Karen Tay- 
lor Good. Burton Banks Collins; 
"Your Love Amazes Me." Amanda 
Hunt-Taylor, Chuck Jones; "Don't 
Take The Girl," Craig Martin. Lany 
\V. Johnson; "Thinkin' Problem." 



Allen Shamblin. Stuart Z\U, David 
Ball; "Little Rock." Tom DoLigla.s; 
"Gone CountiT." Bob McDilL 

Also. "He Thinks He'll Keep Her." 
Mary Chapin Cari>enler. Don Schlitz; 
"When The Thought Of You Catches 
Up With Me." David Ball; "She 
Thinks Hlh Name Wai« John." Sandy 
Knox, Steve Rosen; "Baby Likes To 
Rock It." Steve Ripley. Walt Rich- 
mond; "I Sure Can Smell The Rain." 
John JaiTai'd. Walt Aldridge. 

And, "Spilled Perfume," Pam Tillis, 
Dean Dillon; "Mi Vida Loca," Pam 
Tillis, Jess Leaiy; "Daddy Never Was 
The Cadillac Kind." Bernie Nelson, 
Dave Gibson; "Callin' Baton Rouge," 
Dennis Linde; "Shut Cp And Kiss 
Me," Mary Chapin Car])enter; "Livin' 
On Love," Alan Jackson; and 
"Walkin' Away A Wirmer." Boh Di- 
Piero. Tom Shapiro. 

Pop: "I Swear," Frank J. Myei-s, 
Gary Baker; "Love Sneakin' Up On 
You," Jimmy Scott. Tom Snow; 
"Lucky One." ^Vmy Grant. Keith Tho- 
mas. 

Rock: "Love Sneakin" Up On You." 
Jimmy Scott. Tom Snow; "Something 
Wild," John Hiatt; "Here Comes A 
Man," Steve Winvvood. Jim Cipaldi. 

Adult Contemporar>': "I Sweai*," 
Frank J. Myers, Gaiy Baker; '*Love 
Sneakin' Cp On You," Jimmy Scott, 
Tom Snow; "My Love." Porter 
Howell. Bi'ady Seals. Tommy Bames. 

Urban Contemporary: "I'd Give 
Anything." Vince Melamed, Chris 
Fan-en. Jeffrey Steele. 

Gospel: "Heaven In The Real 
Wiu-ld." Steven Curtis Chapman; 
"You'i-e All I Need." Jean-Luc Lajoie; 
"Children Of The WorUI." Tommy 
Sims. Amy Grant. Wayne Kirkpa- 
trick; "My Life Is In Your Hands," 
Kalhy Ti-occoli, Bill Montvillo; "I Call 
Your Name," Peter Bunetla, Rich 
ChudacoiT, Scott Cros.s. 
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iboad HOT COUNTRY .S 



COMPILED FROM • NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY 
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 139 COUNTRY STA- 
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY. 7 DAYS A 
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. 





LAST 
WCCK 


? WKS 
AGO 


2 

52 < 
Sg 


TITLE 

f'hr.^uc-H :soNG/,«ntfi: LABai 


ARTIST 

NJUBER DISTRlBU'riG LABlL 










* * * No. 1 ★ ♦ * 




CD 


1 


4 


II 


THIS WOAflAN AND THIS MAN 2«.rt.aiNo l 


♦ CLAY WALKER 

^V) GIANT 17995 




5 


8 


11 


THINKIN' ABOUT YOU 


♦ TRISHA YEARWOOD 

:.: ;;i \fCA 


CD 


' 


6 


15 


FOR A CHANGE 


♦ NtAL MCCOY 

Ci iT.i'HIC B7]-^ 


4 


3 


5 


13 


WHEREVER YOU GO 


CLINT BLACK 


CD 


/ 


9 


14 


AMY S BACK IN AUSTIN 

■ '^i';; bLi.i.S flDAv ip 


♦ LITTLE TEXAS 

c: ,v'i .vAP'jEP 3RO3 ; h'j \ 


6 


2 


2 


13 


AS ANY FOOL CAN SEE 


♦ TRACY UWRENCE 

:CI .ViATLAIiTIC Bn*0 


CD 


9 


12 


17 


SOMEWHERE IN THE VICINITY OF THE HEART ♦ SHENANEXJAH/ALISON KRAUSS 

- J IIBERTY AIDUM CUT 


CD 


12 


15 


8 


WHICH BRIDGE TO CROSS (WHICH BRIDGE TO BURN) 


VINCE GILL 

C.I iv: t,':A -A'-l^ 


CD 


13 


18 


8 


SO HELP ME GIRL 


♦ JOE DlfFIE 


(D 


10 


13 


15 


DOWN IN FLAMES 


BLACKHAWK 


OD 


15 


19 


6 


THE HEART IS A LONELY HUNTER 


REBA MCENTIRE 

('.';f.iCA5-l?B7 


12 


6 


3 


le 


BEND IT UNTIL IT BREAKS 

. ■. . .[.-..'. i. [>:LMof?E; 


JOHN ANDERSON 

IVI BUA 64?M 


d) 


14 


17 


16 


LIPSTICK PROMISES 


♦ GEORGE DUCAS 

:: L BE^ir- :a3^b 


14 


8 


1 


14 


YOU CAN T MAKE A HEART LOVE SOMEBODY 


GEORGE STRAIT 

CI VI P.ICA ^49C,4 


OD 


18 


20 


7 


GIVE ME ONE MORE SHOT 


ALABAMA 


(D 


20 


21 


11 


LOOK WHAT FOLLOWED ME HOME 

B : ■..■•I T i - 


♦ DAVID BALL 

(OfVI AAK'lH^ BhCiS 1,"J.'/ 


(© 


21 


22 


7 


THE BOX 

K LtH-* i. i..iiv H v:t;.-.l 


♦ RANDY TRAVIS 

i^i iVAfi'lER BHOS 17'>?u 


QD 


22 


24 


8 


BUBBA HYDE 

M -uiViLL,! I:jd^:ils(C.WiS£UflN.G.NEL30'*i 


♦ DIAMOND RIO 

C iV'l APICTA 1 C7R7 










★ ♦ * AlRPOWER* * * 




QD 


28 


32 


6 


LITTLE MISS HONKV TONK 


♦ BROOKS & DUNN 

'Cj rV; ARISTA 1 2790 










* ♦ * AlRPOWER ♦ * * 




® 


31 


39 


4 


1 CAN LOVE YOU LIKE THAT ♦ JOHN MICHAEL MONTGOMERY 

■:: - . ; rVLir^C tt"H/.: ^;yBAU ^OiV) ATLANTIC 8272S 


21 


:7 


1£. 


il 


WHAT LL YOU DO ABOUT ME 


DOUG SUPERNAW 

ri CNA C4714 










♦ * * AlRPOWER* * * 




OD 


29 


33 


5 


REFRIEO DREAMS 

J STRC-JD.S &/^UUO^L il 


♦ TIM MCGRAW 

,011/) CURS 76931 










* ♦ * AlRPOWER* * * 




QD 


2/ 


30 


7 


SONG FOR THE LIFE 


♦ AUN JACKSON 

i:v;arsta 1.2792 










* * * AlRPOWER* * * 








y' 


10 


THAT'S HOW YOU KNOW (WHEN YOU'RE IN LOVE) 


♦ URI WHITE 

(V) RCA 64233 


® 


25 


25 


14 


LOOK AT ME NOW 


♦ BRYAN WHITE 










* ■* * AlRPOWER* * * 




CD 


30 


34 


10 


THE KEEPER OF THE STARS 


♦ TRACY BYRD 

C) Nl WCA 54958 


27 


16 


7 


19 


OLD ENOUGH TO KNOW BETTER 


♦ WADE HAYES 
IClCVlOOLgMBU 7771S 
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UPSTAIRS DOWNTOWN 


♦ TOBY KEITH 
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MY KIND OF GIRL 


* COLLIN RAYE 
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TRUE TO HIS WORD 


♦ BOY HOWDY 

(CH'.||CURS;b9i4 


CID 
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35 
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1 SHOULD HAVE BEEN TRUE 


♦ THE MAVERICKS 

.:C,nV':VCAb497C 
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34 


40 


11 


WHOSE BED HAVE YOUR BOOTS BEEN UNDER 


♦ SHANIA TWAIN 


33 
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BETWEEN AN OLD MEMORY AND ME 


TRAVIS TRITT 

ICl (VI '.VAPNr= I'iRCC ;K707 
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GONNAGETALIFE^^^^^ 


♦ MARK CHESNUTT 
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WHAT MATTERED MOST 
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♦ TY HERNDON 

(CIIV1EPIC77S43 
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THIS TIME 

\' : • ' ■ .-i^L^V M MILLER M.MCANAliri 


♦ SAWYER BROWN 

lillVirUPB-CRJj 




46 
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1 WAS BLOWN AWAY 

1 . 1 . MAnriNL/R.) 


PAM TILLIS 
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STAY FOREVER 

..■,L¥ .'B lENCh.H KEICHUM 


♦ F- 7 
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BETWEEN THE TWO OF THEM 


♦ TANYA TUCKLR 
LI6EF7F> AL&JMC.j7 


40 


35 
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HERE 1 AM 


♦ PATTY LOVELESS 

CF IVl EPIC 77F-4 




48 
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STANDING ON THE EDGE OF GOODBYE 


♦ JOHN BERRY 

VI RA'P QT ;R47i 


42 


39 


36 


— 
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1 BRAKE FOR BRUNETTES 


♦ RHETT AKINS 

iCV JiDEfXA 54974 
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Ml VIDA LOCA (MY CRAZY LIFE) 

P -11.17 I 1 ■ • 7 ; ■ 1 ir.\RT 


♦ PAM TILLIS 

'VI ARISTA ) 2;!i9 
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FAITH IN ME FAITH IN YOU 

■■ 1 . ; -.1 1 i.i f.: T 6BUCEI 


♦ DOUG STONE 

C'l IV" J\1B A "7P;^ 
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THE FIRST STEP 


TRACY BYRD 

CI IV MCA -j4R4b 


L1PJ 
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LOOKING FOR THE LIGHT 


♦ RICK TREVINO 

Ci IV .C.JMB A 776:7 
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SHE FEELS LIKE A BRAND NEW MAN TONIGHT 


♦ AARON TIPPIN 

VI RCA •■•X:' .: 
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LITTLE BY LI'TTLE 


♦ JAMES HOUSE 
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TENDER WHEN 1 WANT TO BE 

..-.■.7 7 1 ' II ■ I 'JTE^i 


♦ MARY CHAPIN CARPENTER 

CUV CC'FCMBIA 77780 
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1 DON T BELIEVE IN GOODBYE 

'■ . ■ M . ■ . • 1 . . Mi pir, p. ^viirF 


♦ SAWYER BROWN 

C, iViCtlRB 76936 
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WHEN YOU SAY NOTHING AT ALL 


♦ ALISON KRAUSS & UNION STATION 

V: ilFVA F^;'7 7 
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1 DON'T KNOW (BUT I'VE BEEN TOLD) 


♦ WESLEY DENNIS 

FCi IVl WERFyv BE* 4Hb 


53 


52 
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I'LL NEVER FORGIVE MY HEART 

-.7: - . .7 , .-..L cillon; 


BROOKS & DUNN 
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YOU DON'T EVEN KNOW WHO 1 AM 


♦ PATTY LOVELESS 

iC: IVliFMCF.iKi* 
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I'M STILL DANCIN' WITH YOU 


♦ WADE HAYES 

iC, IVl COLCIF-'BIA 77.B42 
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ANYWAY THE WIND BLOWS 


♦ BROTHER PHELPS 

C; ■v-|ASVlllMf.44f.l 


L3' J 
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IF YOU'RE GONNA WALK. I'M GONNA CRAWL 

■ .77 7 .1. 1, C \ L 7A77IArCi 


SAMMY KERSHAW 

V; 1.'[FFCFlF7Y >lr^ bB6 


58 
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SOMEBODY WILL 

7. 71 .. , 1 iR SCpNESI 


TERRY MCBRIDE & THE RIDE 

CnV MFAC49a6 


59 
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SEA OF COWBOY HATS 

■ ^ 7.1 ..RT D LiOCSON J MEcTONi 


♦ CHELY WRIGHT 

CiFViPCLvF-DR851 430 
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BAD DOG. NO BISCUIT 

. . I,- .1 1. 1. ,1, ■ ---irr.f p ferpell; 


♦ DARON NORWOOD 

i.Ci IV .3 4NT 
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WHERE 1 USED TO HAVE A HEART 


♦ MARTINA MCBRIDE 
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59 
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THE RED STROKES 


♦ GARTH BROOKS 
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* * * Hot Shot Debut* * * 
you ain't much fun ♦ toby keith 

\LARm;. H 7HE:1DiTKEFTM,CGOGG,4R1 IC; (Vj ROirOFW B51 728 
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PARTY CROWD 

'■ .RI'FlYJ.BINSOM 


♦ DAVID LEE MURPHY 

CF IV MCA E.4977 
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TAKE THAT 

1 -■ ., . PR 7 7H4P'R7i 


♦ LISA BROKOP 

,CI Ri7R|i;iT 76310 


(67) 
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WORKIN' FOR THE WEEKEND 


KEN MELLONS 

CilVEPC 77b81 


68 


63 


65 
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ANGELS AMONG US 

iL. .■■.[: ^..^R4M4 IB MOBBS.J.GCODWAfJi 


♦ ALABAMA 

(CI -Vi F^'CA C7&43 
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YEAH BUDDY 

- 1 ,1,, FF ',■ iiN7ER^_n p[2AN2_ 


♦ JEFF CARSON 

FCF IVl MCG CURB 76946 
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73 


73 


3 


BUCK DRESSES 

• ..F'.FIER 


♦ STEVE KOLANDER 
CIH««WK1M3«B4 
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NEW^ 


1 


HOUSE OF CARDS 

, .-.R.ij.M CARPtr»FER IM CCARPtMEfil 


♦ MARY CHAPIN CARPENTER 

CFIVI COLUMBIA 77826 


(72) 


NEW^ 
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AOALIDA 

1 BPOi-'N GSTRAIT (M.(a(GER.W.MuaiS.U HUFFMANI 


GEORGE STRAIT 

CFIv:MCA7Fj:i.3 
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TYLER 

h iF-EOC B CA\ EC ID DANIEL.LftOGGEl 


♦ DAVIS DANIEL 

C IVl F-Fic-MP A71 398 
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NEW^ 
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GET OVER IT 

B BEC^E-T :-. FjLCEEE i BETLEVA FOELESE 


♦ WOODY LEE 

ATLAFvTiC ALBUM COT 
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70 


68 
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YOU DIDN'T MISS A THING 

HSF-EC: E :F..- L- 7 ; FIFE 


♦ CLINTON GREGORY 

ICF IVl PDC'COR BE.I 5136 
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GONE COUNTRY 

K STEGACL IB MCD LLi 


♦ ALAN JACKSON 

ARISTA 
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NOT A MOMENT TOO SOON 

F STBCiCD.B GALLIMORE (W.PERRY ,J SARNHIUI 


♦ TIM MCGRAW 

CURB 
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5 
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TAKE ME AS 1 AM 

IF HE\FJB!CFFS IB CiPIERO.K.STALEV) 


♦ FAITH HILL 

WARNER BROS 
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PICKUP MAN 

F SLA7E.J FFIPEIt :f) PEROrW K A PHIIEIPSI 


♦ JOE DIFFIE 

fPIC 
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COIN' THROUGH THE BIG D 

M WRIGHT |FJ FWCERS.J WRIGHT M WRIGHTl 


MARK CHESNUTT 

DECCA 
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TILL YOU LOVE ME 

T BfraW'F R MCEFJT KE iB CiP EFfB.j BCRBi 


♦ REBA MCENTIRE 
MCA 
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6 
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IF 1 COULD MAKE A LIVING 

J STROUD IIF STEGALC.P MURRAH A jAC'^GNl 


♦ CLAY WALKER 

GIANT 


B 


10 
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133;% AND OOO'S (AN AMERICAN GIRL) 

G FUNDIS.H.ST NSO'F lA RANDALL, M BERGl 


TRISHA YEARWOOD 
lACA 
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10 


LIVIN' ON LOVE 

KSFLGALL lA JACftbCvM 


♦ AUN JACKSON 

ARiSTA 


111 


7 
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IF YOU'VE GOT LOVE 

S HE'i.1R :kS is SES^IFv.m d SAtFDERSI 


JOHN MICHAEL MONTGOMERY 
A'LANT C 


11 


15 


12 


11 


SHE'S NOT THE CHEATIN' KIND 

L FCF.iF 7 H^F.CFF:lC'.SFfl CJNNj 


♦ BROOKS S, DUNN 
AH STA 


12 


14 


14 


11 


KICK A LITTLE 

C Fh'IAPClI J CRAJ LIHLE TEXAS FP.HO^VELL D 0'BRiE\.B SEALS; 


♦ LIHLE TEXAS 
WARNER BROS 


13 


17 


11 


25 


BE MY BABY TONIGHT 

S.HEFvDRICKSiEHIU.RFAGANi 


♦ JOHN MICHAEL MONTGOMERY 

ATLANTIC 
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13 
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10 


NOW 1 KNOW 

F5 PUNC FF IC RAI\S,C GBEENE.D COOK! 


♦ LARI WHITE 
RCA 


IS 


11 
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DOCTOR TIME 

S BJCKISGRAEI IS LONGACRE.L WILSON) 


♦ RICK TREVINO 
COLUMBIA 


16 
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LITTLE HOUSES 

. STROUD D S7CNE iM CATES.S.EWIfvCJ) 


♦ DOUG STONE 
EPIC 


17 
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15 
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THIRD ROCK FROM THE SUN 

. SI ATf J FFIrdt FJ GREENEBAUM.S WHIPPLE.T.MAHTIN) 


♦ JOE DIFFIE 

EPIC 


19 


19 


17 
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DOWN ON THE FARM 

; STROCD e GALLIMORE FK (F.PHIcLIPS.J.LASETERl 


♦ TIM MCGRAW 

CURB 


19 


16 


13 
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THIS IS ME 

K. LEANING IT SHAPIRQ.T MCHUGH 


♦ RANDY TRAVIS 

WARNEFfBftCS. 


20 


23 
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THIRD RATE ROMANCE 

R Ff.'lNC'F r. VVilS7\FR '^MITfFi 


♦ SAMMY KERSHAW 
UERCLJRr 


21 


12 


5 


4 


YOU AND ONLY YOU 

F,, - ■.. 1 i VFRTlNf 


♦ JOHN BERRY 
LIBERTY 
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24 


19 
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BABY LIKES TO ROCK IT 

F R ■CF-F.V.h .F-F,'i..i-.C RIPLEr.W.RICHMONDl 


♦ THE TRACTORS 

ARISTA 
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25 


21 
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1 SEE IT NOW 

F S'ROUD FP NELSCN L &00'i£ w LEEi 


♦ TRACY LAWRENCE 

ATCAHTIC 


24 


IB 


24 
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SHUT UP AND KISS ME 

1 FF'JFVINCF M C CAfiPEMEfi IM C.CAflPENTEftI 


♦ MARY CHAPIN CARPENTER 
COLUMBIA 


25 


21 


18 
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WHAT THE COWGIRLS DO 

FBRCiV-'. IVGLL.PNIELSEH 


♦ VINCE GILL 
MCA 
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dropped below the top 20. Comrr>erciat availabtlity is not indicated on the recurrent ctiart. 



32 



BILLBOARD MARCH 25, 1995 




Congratulations, Vince, 



on winning your 

ixlk Grammy 

in just 
four years. 

19 9 4 Best 
Country 
Vocal 
Performance, 
Male 
[When Love 
Finds You] 
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BROOKS A DUNN A' ARISTA 18716 1109815 981 


HARD WORKIN' MAN 
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DOUG STONE epic 66803.WHY (10 98 E(^1S 98) 


GREATEST HITS VOLUME 1 
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MARTINA MCBRIDE • RCA66288{9 9CV15.98>B 


THE WAY THAT 1 AM 
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VINCE GILL A' MCA 10630 (10.9815.96) 


1 STILL BELIEVE IN YOU 
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WHAT A WAY TO LIVE 
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GARTH BROOKS A* UBERTY 80857 (109816.96) 


IN PIECES 
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AARON TIPPIN RCA 66420 (10 9815 981 
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KEN MELLONS 
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CLAY WALKER A G(ANT 24511WARNER BROS. ,9 98'15 


961 ■ CLAY WALKER 


g 


66 


68 


68 


46 
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GEORGE JONES MCA ] 1096 (1098 15 98) 
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GEORGE DUCAS 


71 


72 


67 


63 


96 


LITTLE TEXAS A warner Bros 45276 (9 9815 99) 


BIG TIME 
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BOY HOWDY CURB 77691 (9 9a'[5.98) 


BORN THAT WAY 
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HAL KETCHUM CURB 77660 (10.98/1 5 98) 


EVERY LITTLE WORD 
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BtweM^rawiswiB thoughts from a shallow mind 
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^3 Albums wilh the greatest sales gams ths week, •Receding Industry Assn. Oi America (RIAA) certiftcatton for sales of 500,00 units. A RIAA certification for sales of 1 million units, wlt^ multimillion sellers indicated t)y a numeral fottowing tne svmt»l. •Aslensk indicates LP is svaitable. 
Most tape pnces, and CO pnces for WEA and BMG labels, are suggested lists Tape prices marked EQ, and all otiier CD prices, are equivalent prices, which are pmjected from wholesale prices. Greatest Gainer shows ct^art's largest unit increase. Pacesetter indicates biggest percentage growth. 
Healseeker Impact shows artists removed from Healseekers this week. QB indicates past or present Heatseeker title. Ci 1995. Blllboard/BPI Communications. ar»d SoundScan, Inc- 
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IUtu for week ending march 25, 1995 






THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

LABEL A. NUMBEa DISTRIBUTING LABEL (SUGGESTED UST PRICE OR EQUIVALENT FOR CASSETTE/CD) 


WKS. ON 
CHART 




THIS 
WEEK 


LAST 
WEEK 




WKS. ON 
CHART 




1 


PATSY CLINEA''MCA12'i7.9ail2.98i 171 weeks at Na. 1 


GREATEST HITS 


201 




14 


15 


GEORGE STRAIT • MCA 10<50(9.9ai5 961 


TEN STRAIT HITS 


44 




3 


HANK WILLIAMS. JR. curb 7763S (6 9&9 gs) 


GREATEST HITS. VOL, 1 


IS 




15 


19 


KENNY R0GER5A liberty 46l0&CAPa0L |9%'15 99) 


TWENTY GREATEST HITS 


94 




2 


REBA MCENTIRE A MCA 4979* :7 9&l2 98i 


GREATEST HITS 


199 




16 




TRAVIS TRITT A warner BROS 45048 no 961/15 98) 


T-R-O-U-B-L E 


1 




4 


THE CHARLIE DANIELS BAND A epic 3879&WNY t7 9B EQ 1 1 9B 


A DECADE OF HITS 


201 




17 


20 


PATSY CLINE MCA 4038 l7.9aT2 981 


THE PATSV CLINE STORY 


35 




5 


GEORGE STRAIT A^ f*CA 42035 i7 9ai2 981 


GREATEST HITS. VOL 2 


201 




18 


18 


TRISHA VEARWOOO A- MCA 10297 I9 98(15 981 


TRISHA YEARWOOD 


3 




6 


JOHN ANDERSON A aNA 61029 19 9a 13 98) 


SEMINOLE WIND 


6 




19 


11 


WILLIE NELSON A* Columbia iS30i/soma 96 Eai i 98} 


STARDUST 


17 




8 


KEITH WHITLEYA RCA 2277 i9ga^l3 9S| 


GREATEST HITS 


53 




20 


22 


REBA MCENTIRE A- MCA 10400(10.98 15.96) 


FOR MY BROKEN HEART 


3 




7 


GEORGE JONES A EPC 't077ei^NY I5 98 E<V9.9e» 


SUPER HITS 


186 




21 


17 


TANYA TUCKER • IIBERTT 91814 19 98 13 98) 


GREATEST HITS 


27 




9 


GEORGE STRAIT A' mca 5567* (7 98.'12 96; 


GEORGE STRAIT'S GREATEST HITS 


199 




22 


IG 


LORRIE MORGANA RCA3O2l0{9»8'l3 9d) 


SOMETHING IN RED 


6 




12 


MARY CHAPIN CARPENTERA COLUMBIA 46077,sony !a.9aEai3 


Ml SHOOTING STRAIGHT IN THE DARK 


25 




23 


25 


WYNONNA A' CURB 10529iX1CA (10 9a'15 98) 


WYNONNA 


3 




13 


VINCE GrLL MCA 10140 19.9aT5 9S) 


POCKET FULL OF GOLD 


11 




24 


23 


ALABAMAA RCA 6825 17 98/1 1.98) 


ALABAMA LIVE 


72 




10 


WAYLON JENNINGSA' RCA 8506- (8 96) 


GREATEST HITS 


77 




25 


21 


VINCE GILL A RCA 9614' (4.9&9.96) 


BEST OF VINCE GILL 


137 




14 


HANK WILLIAMS mercury 823293 i7 98 EttlO 98) 


24 GREATEST HITS 


7 


catalog albums are older titles vtlxcti are registering srgrMficant sales. C 1995. Billboard'B 


*l ComnHinicallDns and SoundScan. Inc. 





34 



BILLBOARD MARCH 25. 1995 



Country 



0 



*★★★★*★★★* 




9 



by Wade Jesseu 

Giant step: Clay Walker holdit the top six)l on Billboaitrs Hot Countiy 
Singles & Tracks for a second week with 'This Woman And This Man." 
Walker's lalesl n*lease is ihe first m^jor eounto" hit for lis wntei-s, Jeff Pen- 
nig and Michael Lunn. Pennig is an acconiplLshe*! wiiter of chikhfn's songs, 
while Lunn's work has been reeijnied hy lutistii sut-h as the Duobie Br*>thers, 
Jeflerson Starship, and Joe ('ticker. "This Woman And This Man" is the fii-st 
countr>' single on the Giant imprint U) remain at No. 1 for two t-onseciitive 
weekii and fuels sales for Walker's current album, "If I Could Make A Living." 
which moves 5-1 on BilUxjai-d's Top Countrv Albums chait. 

Spring in THK AIH: springtime release schedules aiv pepjx'ix'*) heavily 
with uptemix! tunes as radio pn)gi*aminers begin to align the enei"g>' level of 
their stations with the fu-st shiil-sleeve weathei- of the year in many jiaits 
of the countr>'. All five debuts on RilllMwu-d's Hot Country Singles & Tracks 
have more than a little Ixnmce in Iheir .<tep, including Toby Keith's "You Ain't 
Much Fun" (Polydor). which takes Hot Shot Debut honoi-s at No. Ken Mel- 
Ions ap|X!ars on our chart with "WVjrkin' For The Weekend" (Epic) at No, 
(u, while Mar>' Chapin Carpenter (Columbia) checks in at No. 71 with "House 
Of Cartls." Meanwhile. MC.A's (leorge Strait appeal's for the fii-st lime on 
our chaiT with the C^jun-flavoi-ed "Aclalida" at No. T2. The album vei*sion of 
the song has nreivtHl notable airplay since the ivleas4? of SU*ait's cunvnt al- 
bum. "Lead On"; however, a remixed version was .-^eniced I" indio with iiai-ely 
n<iticeable motlifieations. Atlantic's Woody Lee makes his fii>t-ever chait ai>- 
l)eai-ance with "Get 0\er It" and rounds out the debut column at No. 74. 



H 



ONK IF YOl ■ HONKY -TONK: ^Vinsta's Brooks & Ihinn continue to cany 
the torch for countiy music's mo-^^t commeirially .-successful subgeniv and lea*l 
the weekly Aii-[X)wer winnei-s (28-19) with the danceable "Little Miss Honky 
Tnnk." John Michael Montgomer>' receives enough detections to (jualify for 
/UqMiwer status with the <lel)ut i-elea.'ie fr^)m the f<nthcoming Atlantic album. 
"John Mieliael Montgomeiy." at No. 20. while the most recent release fi-om 
Tim Mctiraw (Curb) "Kefried Dreams" (21»-22) wins the siime chai"l awaixl 
and helps MctJraw's "Not A Moment Tf)o Soon" ivtiiin a stuhhoni hold on 
the No. 2 iM)sition on the Top Country- Albums chai"!. Other Aii-jxiwer honoi-ees 
are "Song For The Life" by Alan Jackson (Aiista) at No. Lari White's 
"That's How You Know" (RCA), which moves 2IJ-24, and Trac>- Byrd*s "The 
Kee[X'rOf TheSlars"(MCA)at Sa. 2(i. liynl's anthem f(»r sUu -ci-ossed lovers, 
which enjo>-wl a healthy amount of presingle release album play at .stations 
including KKIiQ Houston and KYNG Dallas is als<j faring well on KTOM Mon- 
terey /Sid iniL''. Calif.. KMLK Phwni-x. and WTBE Cincinnati. After si)ending 
ten weeks on our singles chail. "Keeix?r Of The Stai-s" lioosU sjiles on B>Td's 
"No OniinaiT Man" album in excc-^s of l.fKX) unib* over the previous week. 
Bynl brings home Greattwt Gainer honors on Top Countiy Albums with "No 
t)if linaiy Man" mo\ing 9-7. 

LrCK BK A LADY: Carth Bnmks may not be suiiei-stitious, but with his 
Lii>eity albiun "The Hits" in its l;Jth week at No. 1 on the Top Countiy Albums 
chiwl one can't help bul wonder. Brooks' fii-st giva test-hits package aLso re- 
mains in the top 10 on The Billboard 200. but dipping tulightly :^7. 
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British Launch Own Country Music Awards 

U.S.y U.K. Talent Recognized In Ceremony^ Broadcast 



■ BY EDWARD MORRIS 

NASHVILLE— A gi-oup of British 
country music organizations and 
publications will stage its fii"st Great 
British Country Music Awards 
March 2;^ in Birmingham. England. 
Formerly, each entity had created 
and conferred its own honors. 

MCA Kecords" Mai-ty Stuart and 
broadcaster David Allan will host the 
ceremonies to be held at BBC's Peb- 
ble Mill Studios. The show will he 
broadcast a week later on Radio 2. 

American country acts, albums, 
songs, and videos are contending in 
the international categories. 

International male vocalist: 
Garth Br4)oks, Vince Gill, Alan Jack- 
son, (Jeorge Jones, 

International female vocalist: 
Mary Chapin Cart>enter, Nanci Giif- 
fith. Tanya Tucker. Trisha Year- 
wood. 

International group/duo: Brooks 
1.^ Dunn, Confederate Railroad. Dia- 
mond Rio, the Mavericks. 

Song/international composer: 
"Chattahoochee" (Alan Jacksoa'Jim 
McKride. EMI Music); "Daddy 
Never Was The Cadillac Kind" (Ber- 
nie Nelson/Dave Gib.son. EMI Mu- 
sie'BtKru Music); "I Swear" (Frank J. 
Myer.< Gary Baker. BMG Music/ 
MCA Music); "Stones In The Road" 
(Mary Chapin Carpenter. EMI Mu- 
sic). 

International album: "In Piece.-*" 
((Jaith Brooks. Liberty): "Stones In 
The Road" { Mary Chapin Carpenter. 
Columbia); "A Tribute To Bob Wills" 
(Asleep At The Wheel. Liberty); 
"Waitin' On Sundown" (Brooks & 
Dunn. Ari.<ta). 

Video of the year: "Elvis & Andy" 
(Confederate Railroad. Martin 
Kahan/Think Pictures); "I Love You 
'Cause I Want To" (Carlene Carter. 
Gerry Wenner/Planel Pictures); "In- 
dependence Day" ( Martina 
McBride. Deaton Flanigen/Dealon 
Flanigen Productions); "Prop Me Up 
Beside The Jukebox" (Joe Diffie, 
Deaton Flanigen, Deaton Flanigen 
Productions). 

Best touring act: (laith Bnmks. 
Vince Gill. Nanci GrifTith, Emmylou 
Harris. 

The British categories and nomi- 



nees are: 

Male vocalist: Raymond Frog- 
gatt, Kenny Johnson, Jim Kean. Stu 
Page. 

Female vocalist: B()bbie Barn- 
well, lona Boggie. Tracy Elsdon, 
Sarah Joi-y. 

Group/duo: Fever. Stu Page. 
Te.\as (lun. West Virginia. 

Song/British composer; "Croco- 
dile Shoes" (Tony McAnaney, WC 
Music); "Easier Done Than Said" 
(Jim Kean. Copyright Control); 
"Special Ab.^ent Friends" (Wes 
Cardy. Copyright Control); "Spirit 
Of The Night" (Geoff Betsw(»rth, 
Cyhoeddiadau Sain); "What Colour 
Is The Wind" (Charlie Landsbor- 
ough. Wilma;'Rosette-Valentine Mu- 
sic Group). 

Kising star Gar>' Hall. Glen Mit- 
chell & the Troubleshooters. Pat 
Shaw & Julie Matthews, Young 
Countrv. 



Album: "Coup De Ville" (Fever. 
Jai-k): "Spirit Of The Night" (lona & 
Andy. Sain): "Web Of Love" (Sarah 
Jory, Kitz); "What Colour Is The 
Wind" (Charlie Landsborough. 
Ritz). 

Bluegrass band: Down County 
Boys, Daily Planet. Grassfire. South- 
ei*n Exposure. 

Irish act of the year: Mary Duff. 
Mick Flavin, Dominic Kinvan, Dan- 
iel O'Donnell. 

Participating parties in the new 
awards show are the British Blue- 
grass Music Assn., British Country 
Music Assn.. and the publications 
Country Matters, Country Music In- 
ternational, County* Music News & 
Routes, Country Music People. 
Country Music Roundup. North 
Country Music, and Southern Coun- 
try. 

Winners are chosen by a vote of 
the members and readers. 



MAn READY TO SOW 'WILD OATS' ON LiniE DOG 



iCiiiifiiiiivd frtiiii fKif/v .!!/ 

Rose.' 'Vince (Jill. Ricky Skaggs & 
Me,' and 'Wild Oats,' " says Ander- 
son. "I said to myself, 'This is m^.ior 
league stuff." " 

Speaking of the five weeks of ses- 
sions at Mad Dog Studio in Venice, 
Calif., in March and April (»f liHM, 
Anderson says. "It's the easiest rec- 
ord we've ever done. We had some 
gi-eat musicians who loved working 
with Jim." 

Along with Ander.son on guitar. 
Wakeman on bass, and Reed on fid- 
dle. "All My Wild Oats" also fea- 
tures drummer Jim Christie, dobro 
guitarist Al Perkins, guitarist Al 
Bonhomme. keyboardist Skip 
Edwartls. an(i pedal steel guitarists 
Jay Dee Maness an«l CJreg Leis/„ 

The album, released imly in Can- 
ada so far. is being .'^old via an .S(M» 
number (l-X0(J-4 JIM MAT) fea- 
tured on a ()(>-second commercial on 
the New Country Network. Can- 
ada's national country video service, 
which has also been programming 
Matt's Los Angeles-produced video 
of the album's first single, "Better 
Place To Live." 

Pinelaml's .strategy \» for Mall to 



t()ur extensively in Canada before 
hitting the U.S. in June, after the al- 
bum is released there in May. Stiu*- 
geon rejects the notion of Matt con- 
tinuing to perform in small 
Canadian clubs or going out as an 
opening act on a major tour in Can- 
ada. 

"Right now," Sturgeon says, "bars 
are not the place for a country 
singer/songwriter, and we're saying 
no to big gigs i>o Jim can focus solely 
on building his career. A lot of | Can- 
adian 1 management go for the buck 
instead of hanging in for the long 
term. If he can tour for a year in a 
van and live on Kraft dinners and 
make friends at retail, radio, and the 
print media, the future will be very 
bright for Jim." 

"Pete Ander.'ion just fell in our 
hands." says Matt. "I'm not one to 
get excited, but what has hap|>ene(l 
in the pa.st year has been really ex- 
citing. Right now I'm on a cloud. But 
I'm also very patient. I believe that 
doing hard work and having time 
available makes something better. I 
don't want to bwome an overnight 
success — I want to build a career." 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



TIILI iPiitlisfter l.ceniini Oig i Sheet Muvt Dist 

72 ADALIOt 6'ite«n Slet^ BMi.O».e Slan ASCAP) 

5 kHrS MCK IN AUSUH iSouaiB nest ASCAP/Ho«t.n 

Hiu ASCAP'Rcd B'tiai eMl/Of'tinal Homelown Sheet. 
BWli MRM 

M ANGELS AMONG US iBetkaiog BWRictiviN* 8MI) 

K ANTWAI THE WIND SLOWS (Au<]iftjfn BMII 

6 AS ANT fOOL CAN SEE (Sort) Tfee BMI,1et.lee BMI. 
Golaer Reeo *SC*P.New Cljr.on ASCAPI HL/WBM 

(0 BAD DOG. ND BISCUIT iCd-eeis SMG BMI.foi.' 01 A 

Kiii<] BMII HI 

12 BEND II URni It BREAIS (Almo ASCAP,' Hoi met 
Greet ASCAP Pol jgfjm In! : ASCAP/Fouy Jon; 
ASCAPl HI WBV 

)3 BEIWEEN AM OlD MEMORT AMD HE <EWI Apfil 
ASC*F ■■ ■ -_tMMieiacli«oa BMIl HI 

» BETWEEN THE TWO OF THEM lAlg&smj BsRd ASCAP/ 

71 BUCIORCSSES I ."M,. BUi/Baloo BMI) 
II m lOX ■■:.u Win ASCAP;AII 

ASCAr '.rrv .i-,>f BMt.'Cj'cetveMG BMI/ 

M.tirelQnta EW; ABM. Hi 
IB BUI8A HTDE lAina ASCAP/Warnei-Iameilane BMI' 

Midler ctijiiie BW!) WBM 
C4 CAIN'S BLOOD lAirro ASCAP,' Magnasang BMI/fted 

Ol'II 6MII HBW 
ID DDWtl IN FLAMES IWarnef Tamtrlins. IMI/Tlirinf 

OJ:ninin BUI. leif Stevens BMl) WBU 



A4 FAITH IN ME. FAIIH IN TON iWB A$CAP/6<E t'actors 

ASCAP Avd-on Mi, ASCAPi WBM 
A3 THE FIRST STEP iSiTo^dacasler BMI;La/r Halo BML 

[MIAp-ii ASCAP;IOe^ 01 Mauh ASCAP) Hl/WBM 
3 FOR A CHANCE (love This Ia«n ASCAP. AII Ove' laon 

BMl Itee BUI.flew Won BMIi WBM.'Hl 
It Cn OVER IT iCA'eets-BWG BMl/Bieaker Maker BMI,< 

Be Mint *5C*P) 
IS GIVE HE ONE MORE SHOT ':Marpop BML Witdcounl'v 

BWi^ WBW 

34 GOKNA GET A UFE iAartier Sou'Ce SESA&Dfinda 

Jam SESACMijM) Nice iUiUuOvnang-i BMIj WBM 
11 THE HEART IS A LONELY HUNTER iSUtstiuct K'necs 

Group ASCAP.'MjFk D ASCAP/Soni C)DSS Keys 

ASCAP Sew Have-> BMIi WBM'KL 
40 HEREIAMiMorganaUi.f ASCAP^PoDbe Bear ASCAPl 

WBM 

71 HOUSE OF CARDS Utt Nilk ASCAP) 

42 I BRAKE FOR BRUMEnES (Reynscirf 8MI,'Ho«e 

Sound BWI.'Lawyer s Wile BMI Scny Tree BMI> HI 
20 I CAN LOVE TOU LIKE THAT ID>am«nd Cuts BMI 

Woncetiaid 6MI'Ct>te-ion ASCAP.'Se^ond Wave 

ASCAP.'futI Keel ASC»P;'ri#n(Js Anil An|Bii ASCAPl 

HBM 

M I DON'T BELIEVE IN GOODBYE (Tra^^m loo ASCAP 
Sevorth Son »SCAP.'Cl^b loo BMII nBM 

S2 I OOHT KNOW (BUT I'VE BEEN TOLD) (Watner 
Tjmrriai-r flMlf WBM 

ST IF VOI RE GONNA WAIH I'M GONNA CRAWL iSonfs 



01 PotyGram BMl'HolDoeGont BMl.'Bullon Wiii«w 
BMII 

53 I'LL NEVER FORGIVE HT HEART ISonf Tree BMI/ 

Shdivliillt BVi Aculf-Roie BVI) HL'WBM 
S) I'H SlILL DAHCIN WITH TOU iSony Tree BWIi 
31 I SHOULD HAVE BEEN TRUE 'SDi^y Iiee BMl Raul 

Viio BMI.NigM RanSDW ASCAP.'Uatan;as ASCAPl 

ML' WBM 

37 I WAS BLOWN AWAT iCaieeivBUG SMt Dm la^rtg 

II THE KEEPER OF THE STARS ^Sooks 01 Poiy&am BWl' 

Pi\ Time BMI.'NsM Havei BMI/Pul»l Rock BMt; 

Vuruli BMi; HL. nSM 
13 UPSnCK PROMISES ifvwm inti ASCAP.'VegO- 

M(l^[ ASCAP.'TomCo'hns BUI) Hl.'WBM 
41 LITTLE BY UHLE lAH Roams eMI.Teiasotr BMt; 

V^mo BUI/WilCLaunliy BMII WBM/HL 
li LITTLE HISS HONKY TOHK iScrif Tree BUl'SnoaDilly 

BMII Hi 

3i LOOK AT HE NOW iSeveMh Son ASCAP,'Ne« Couri 
BMII KBW 

4C LOOKIHS FOR THE LIGHT (Slirst'uck Wmtts Group 

ASCAP:we ASCAP.'Patrti larius ASCAP.'Hcart Of A 

CtiilC ASCAPl WBM 
It LOOK WHAT FOLLOWED ME HOHE :EU| eiackwood 

BM' Inrre^l h BMI; MBV.'Hl 
4] HI VIDA LOCA IHT CRAZY UFE) iBe- ^ Falure BMI.' 

Sony Tree BUI. DteamCattnet ASCAPl HL.'WBM 
2) HYKINDOFCtRLiCareers-BUG BUi.AlaDaiTia fiano 

ASCAP.'Wildcountry ASCAPj WBM.'Hl 
27 OLD ENOUGH TO KNOW BEHER iSony Tree BUI) Nt 
6S PARTY CROWD IN?D ASCAP/Amer>car< Roms'ice 

ASCAP) 

62 THE RED STROKES jR oB'tvD BmSandcrson ASCAP; 



Cntetian ASCAP; tscudilta ASCAP<'UaiO< Bob ASCAP; 
No Fences «SCAP^ WBM 

22 REFRIED DREAHS (Zomba ASCAP/Milihause BUI; 
Sor.gi 0' PolyGrarT, BMII WBM/HL 

SS SEA OF COWBOY HATS ISongs 01 PolyC't'n BMI/Sony 
Cross Keys ASCAP/Bef Har. ASCAP) HI 

47 SHE FEELS UKE A BRAND NEW HAN TONIGHT lAtu'l 
toit BMI] WBM 
> SOHELPMEGIRl(Snne»«lerslni> BMI le.as Wedte 
ASCAPl HL 

SI SOHEBOOV WILL (ft<a Hall ASCAP;WaiertD«n 
ASCAP.'BMG ASCAP) HI 
7 SOHtWHERC IN THE VICINITY OF YHC HURT lE«V|n 
ASCAP/Hidden P<aiet BMi.'Gouda ASCAP/Buchu. 
ASCAPl HI 

23 SONG FOR THE UFE (Tessa BMIi 'WBM 

4t STANDING ON THE EDGE OF GOODBYE ilUkinjt B<rd 

BMI'SonyF'^e BMI;Edislo Sound BMI) 
31 STAT FOREVER iWB ASCAP;Biut Gatoi ASCAP,' 
Va.exch ASCAP WB BMi;He<t1one BUI'Foreshatfow 
BMII WBV 

66 TAKE THAT iMCA ASCAP;Gary 8ur> ASCAP;G<eal 

CuTnI>er'a-id BWI;D<a<nard Struck BUI) Hl>'WBM 
49 TENDER WHEN I WANT to BE (Why Wail ASCAPi CiM 

24 IHArS NOW YOU KHOW {WHEN YOU'RE IN LOVE) 

lAJmo ASCAP;laSDngs Ascap;!asle Auctmii BMI/ 
Wacssa River BUI) A'BW 
3 IHINKIN' ABOUT YOU lS<er>a Home ASCAP;AUR. 
ASCAP''G'eat Cumberlanct 6MI/0ian>an<l Sliuck BMI) 
1VBM 

36 THIS nHE irraveixi /do ASCAP.'B<i<nf>ef ASCAP) 

I THIS WOHAH AND THIS HAN rAlma ASCAP/Bamatuck 
*SCAP,.'We. ASCAPaunnmovi ASCAPl WBM 



30 TRUE TO HIS WORD iFarrenjII ASCAP/full Ksel 

ASCAP/Faiien Curits BMt^Mme Cuib. BUt;Au|;usi Wind 

BMI.Ionrlude BMI/Geo'gran Hills 6HI) WBM 
73 TYLER iPotyfram Inn ASCAP/Davs Daniel ASCAP/Ron 

HaMkme ASCAP) HL 
21 UPSTAIRS OOWKTOWH (Son{j Of PatyCtm m' 

Tokeco BMIi HI 
21 WHKrLl TOU DO ABOUT HE lCombin« ASCAPyEHI 

BlaikwiMd BUI) HL 
3S WHAT HKTIEREO HOST iGary Burr ASCAP/MCA 

ASCAP/Auiigst Wrd BMi loftKilude. BMI/Alfrertai 

Pj« BMIl WBM. HL 
il WMEH TOU SAY NOTHING AT ALL IMCA ASCAP/Don 

Scr!ii; ASCAP^'Scieen Gems-EMi BMI.'^carlel Moon 

BMII HI 

61 WHERE I USED TO HAVE A HEART (Hayei Sireel 
ASCAP;Cra.j Bickha'OI ASCAPl 
4 WHEREVER YOU €0 {Blackened BWl-lrvng SMI) WBU 
I WHICH BRIDGE TO CROSS [WHICH BRIDGE TO BURN) 

IBer-el'I BWi;Stal{>an BMI. Sony \'n BMIl HBM^Hl 
33 WHOSE BED HAVE TOUR BOOTS BEEN UNDER ISnama 

Inair. BMI./onlja. ASCAP} WBU 
67 WORKIN' FOR THE WEEKEND iCi.piI BML'-Cripit 

Metiares ASCAP) 
69 TEAH BUDDY IWCA ASCAP AMR ASCAP;S'eria Home 

ASCAPf 

63 TOU UN'T HDCK FUN iSon^s 01 PulyGiam BMt; 
Tokccc GWIi 

14 TOU CAN T HARE A HEART LOVE SOMEBODY IViclona 

Ka, ASC*P;BMC ASCAP.a.nie Beagle ASCAP) HI 
Ji TOU DIDN'T HISS A THING 'BUG %wp A'.CAPl 
54 YOU DON'T EVEN KHOW WHO I AM <Soot Cms Keft 
ASCAPyPurple Crayon ASCAPI 
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Ciwiptlw] Irofn 3 nstionji sample of rstall store and rack sales Sa^nasca" 
reports colleded. complied, and provIrM by llllll' 
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1 LAST W 
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* * No. 1 ★ * 


1 


1 


13 


ot" cfAOTAiiespi 19 98 EOi5 98) 8 «»i it No 1 IMMORTAL BELOVED 


2 


2 


28 


^fi'i!^','^;^',™^*^"*^*' * THE 3 TENORS IN CONCERT 1994 


3 


3 


S3 


BENEDICTINE MONKS OF SANTO DOMINGO OE SILOS A r-unNT 

ANGEL S^j : ii ■ ; M y^i 1 5 98; i-n«i'( 1 


4 


4 


2S 


CECILIA BARTOLI 

LONDi:;-, 4^ iJr-,:' ; ;o 9S EQ'!5 98) 


MOZART PORTRAITS 


5 


5 


235 


CARRERAS. DOMINGO, PAVAROTTI (MEHTAI A iru rniMrpoT 


B 


6 


5 


?r?«,l';^,a^a,?'9°'"'"'^™* VIVALDI: THE FOUR SEASONS 


g:> 


NEW^ 


LUCIANO PAVAROTTI 

LONOOS 44d.tw II0 98 E(ri&98) 


PAVAROTTI IN CENTRAL PARK 


i 


8 


i 


VARIOUS ARTISTS 

TELOEE ! ;5^B 


SENSUAL CLASSICS, TOO 


9 


; 


144 


UPSHAW/ZINMAN 

NONESUCH no 97,1597) 


GORECKI; SYMPHONY NO, 3 


10 


9 


i 


KRONOS QUARTET 

NONESUCH /9i{)f. 110 96 16 98) 


PERFORMS PHILIP GLASS 


11 


10 


26 


JAN GARBAREK/HIUIARD ENSEMBLE 

ECM2]525(9 9M5.98) 


OFFICIUM 


12 


11 


11 


D^Si^Se^monia MUNDI 77320 (9 9a'I5 961 BINGEN; CANTICLES Of ECSTASY 


13 


12 


13 


VO-YO MA 

SONY CIASSICAL 57%I (9 98EtVlS98) 


THE NEW YORK ALBUM 


14 


t4 


10 


CHICAGO SYM. & CHORUS (NELSON) 

NONESUCH 7934a ;1C 98 15 98) 


GORECKI: MISERERE, OP. 40 


15 


13 


111 


CECILIA BARTOLI 

LONDON J3r),"t, ■ , 1 H 98 EQ' 1 S 9H 


IF YOU LOVE ME 


TOP CLASSICAL CROSSOVER ^ 








♦ * No. ^ * * 


1 


1 


18 




2 


2 


59 


MICHAEL NVMAN • 

VIRGIN 88274 i:o98.:598i 


THE PIANO 


3 


3 


63 


JOHN WILLIAMS/IZTHAK PERLMAN 

MCA 10969 111 981 7 98) 


SCHINDLER'S LIST 


CD 


8 


43 


THE CHIEFTAINS 

RCA':.;49C i9 =1.^ 15 98) 


THE CELTIC HARP 


s 


4 


24 


VARIOUS ARTISTS 

WINDHAM HILL 1 1 1 50 t9 9& 1 5 98) 


BACH VARIATIONS 


8 


5 


26 


JAMES GALWAY 

RCA 62700 (9 981 5 98) Bg 


WIND OF CHANGE 


7 


6 


8 


LONDON SYMPHONY ORCHESTRA 

ANGEL S',344 iq 9)i.l5 981 


STING; FORTRESS 


CD 


10 


19 


JOHN WILLIAMS i THE BOSTON POPS CRCR |t dont MEAN A THING IF IT 
SONY CLASSICAL f*294 19 98 EQ'l 6 991 " ' M1J<1^« inilNUir 11, . . 


9 


7 


26 


PLACIDO DOMINGO 

ANGEL 55263 1 10 9a'15 98) 


DE Ml ALMA LATINA 


05) 


11 


124 


JAMES GALWAY 

RCAcOBr,.' 1 9 'jS' 1 5 98l 


THE WIND BENEATH MY WINGS 


OD 


DE-Eimir 


JAMES GALWAY 1, THE CHIEFTAINS 

RCA 5798 (9 -r, : 5 98) 


IN IREUND 


12 


9 


8 


ROYAL PHILHARMONIC (CURK) 

HOLIWOOO RECORDS 62006 (10 95 16 981 


THE QUEEN COLLECTION 


13 


12 


104 


VARIOUS ARTISTS 

lONroN 44nian [i098Etyi59B) 


PAVAROTTI & FRIENDS 


CS) 


RE-ENTRr 


JAMES GALWAY 

RCA 50424 ;9 ,^ , - 


OVER THE SEA 


IS 


15 


65 


LONDON SYMPHONY (WILLIAMS) 

ARISTA 1 m;.' (-4 98) 


THE STAR WARS TRILOGY 


TOP OFF-PRICE CLASSICAL 


1 


1 


5 


KINGSTON SYMPHONY ORCHESTRA 

VI(HM£ KEu.^Ji.SOl ,;9a'9,93l 3 *■ 


sitND 1 ANIMATED CLASSICS 


2 


3 


27 


VARIOUS ARTISTS 

INElNily ;iiGlIAL 57243 (4 98 EG) 


VIVALDI; THE FOUR SEASONS 


3 


2 


35 


THE CHOIR OF VIENNA 

SPEC A. 51 IB n 9^4 98) 


MYSTICAL CHANTS 


CD 


8 


8 


VARIOUS ARTISTS 

INFINIIT D OITAL 57241 (4 98 EQ) 


TCHAIKOVSKY: BALLET SUITES 


CD 


7 


14 


VARIOUS ARTISTS 

INFINIIY U'GIIAL ^ 7231 14 98 EQ) 


GREAT MOZART SYMPHONIES 


CD 


9 


2 


Nl°"^a* aI"^'^^?! 14 98 EOl MOZART: EINE KLEINE NACHTMUSIK 


CD 


10 


12 


VARIOUS ARTISTS 

INFINIT V 0 r.lTAI 5 7229 I4 98 EQ) 


BEETHOVEN: PIANO SONATAS 


8 


6 


2 


VARIOUS ARTISTS 

INFINIT) DIGIT Ai ^ 72 J6 (4 98 EQ) 


RAVEL: BOLERO 


9 


5 


16 


VARIOUS ARTISTS 

INFIND DIGITAI 57257 IJ9SEa: 


CHOPIN: THE ROMANTIC PIANO 


10 


11 


13 


VARIOUS ARTISTS 

INFINITY DIGITAI 57720 14 98 EQ) 


BEETHOVEN: SYMPHONY NO, 5 


11 


14 


6 


VARIOUS ARTISTS 

INFIMTT DIGITAL 57247 (4 98 EQ) 


ROMANTIC FAVORITES 


12 


15 


9 


VARIOUS ARTISTS 

INFINITY DIGITAL 57238 14 98 EQ) 


STRAUSS: THE BLUE DANUBE 


OD 


REENTRY 


VARIOUS ARTISTS 

INFINITY DIGITAI 54335 (4 98 EQ) 


VIVALDI: GUITAR CONCERTOS 


CE) 




VARIOUS ARTISTS 

INFINr.' DIGITAI 57258 14 98 EQl 


HOLST: THE PLANETS 


IS 


13 


3 


VARIOUS ARTISTS 

CAMEO CLASSICS 8751 l2 9874 98) 


THE VERY BEST OF BEETHOVEN 



(~) Albums witn ine greatest sales gams rhis weeh. • Recording industry Assn CM America (RIAA) certification 
'or sales o1 500,000 units. A RIAA certificatior for sales o( 1 million units with each additional milliort inctirated 
t)y a numeral toltowing the symbol All aiDums JM3'lat)i« on tasselte and CD, "Asterisk mdiMtes vrnyl available D 
indicates past or present Heatseeher title c 1995, BillDoard.'BPl Communications and SoundScan, inc. 
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BMJE I t£ 

by Jeff Levenson 



M WEEK BEFORE Art Kane stared into the Hash 
of the ho was hoidinp. ho stood amonK dozens of 
well-wishers maneuvering for the chance to offer him 
their congratulations. All had just seen "A Great Day 
In Harlem," the remarkable film, since nominated 
for an Academy Award, based on Kane's famous 
1958 photograph for Esquire magazine — 59 jazz mu- 
sicians captured as one on a brownstone stoop. 

A great sense of community warms that photo, 
and. in fact, attended that photo shoot, as Kane ex- 
plained in the film. Now. on this night, nearly 40 
years after he documented that extraordinary mo- 
ment in lime, Kane found himself surrounded by an- 
other warm-glow gathering of jazz folk, revelers all, 
basking in their ability to sunive and be together. 

Kane and I chatted thai evening, a wistful 20-min- 
ute exchange in which we talked about the serendip- 
itous nature of life: You click a shutter, a millisec- 
ond's worth of effort, perhaps, and everything 
changes — you freeze time, you foster remembrance, 
you contribute something meaningful to people's 
lives. That photo and the music makers he photo- 
graphed ai*e with us foi'ever. 

It was a nice talk, .'^oulful; clearly he was a man w'ho 
felt things acutely, appreciated that life's richness is 
most often found between the shadows and light. The 



details are ever\thing. he would come to show us, for 
the 69-year-old Kane was one of the great art direc- 
tors of his generation. This evening, however, he pre- 
ferred to think of himself as just the guy who took 
the picture that got turned into a film that brought 
us here tonight. 

A week later, on Feb. 21, Art Kane committed su- 
icide. At the height of his second, or third, or fourth 
round of celebrity, ho turned a gun on himself, peer- 
ing into its barrel the way he did his viewfinder those 
many years ago. Who can imagine what he saw? A 
black hole? A great day in Harlem? 

What we do know is that the actions that framed 
his career — his life — reduce down and center around 
a shutter, a trigger, a flash. That milHsecond, again, 
and everything changes. 

I hardly knew Ai'l Kane, but I liked him. 

After G'm years and consecutive columns 
(comparisons to Iron Man Lou Gehrig warmly ap- 
preciated), it's time to hang up the lumber, or the 
jockstrap, or the No. 2 Crayolas — whatever it is we 
jazz journalists play «ith while plying our craft. 

It's tricky busine.ss, this farewell stuff. If you don't 
make enough of your exit, people accuse you of indif- 
ference; wax too high on the sentimental side, they 
think you're auditioning for the Jerry Lewis Tele- 
thon. As one who avoids heavyosity at all costs, I'll 
try to keep this simple: 

I loved writing for you. 

Treat the next guy as you did me. 

Uon't sign any papers titled "Contract With Amer- 
ica." 

Now I'm off to Warner Bros. Follow the bouncing 
Bunny. 



KEEPINS 

SCORE 



This week's column mts uTitien by BiUbmn-d contrihutor 
Bmdley Bamburger. Heidi Wulcson retumn next tveek. 

From meditation to MAYHEM: The music of 
Geoi*gian composer Giya Kancheli reflects the axtremes 
of e\i)ei-ience, l)eai-ing witness to his times while .seairhing 
for that which us timeless. Kancheli compositions such as 
"Aliii Ne Vklei^em" {I Turned Away So As Not To See) — 
the title piece of a now album on ECM New Series — are 
mai'ked by ghicial tem|X)s and a.^tonishing djTianiic c*)n- 
trast, with profound calm followed by \iolent declamations. 
As his friend and fellow comiwser Alfred Schnittke has 
obsen'ed. with "Kancheli's [music], we are able to live an 
entire life or perceh-e a complete histor,' . . . imaware of 
the jolts of time." 

Like Schnittke. Kancheli piu^ues his muse with an elec- 
trifjing alchemy of the cerebral and visceral, and his spir- 
itual integrity suggests a mystical aii* akin to comjxt.'iers 
Arvo Part and Henryck Gorecki. Now living in (rt.?nnany. 
Kancheli still carries with him the inspiration of his nati\'e 
land — the former So\iet republic of Georgia — ^with iti! rich 
folk traditions as w^ell as its tragic strife. 

Kancheli invests "Abii Ne Viderem" with an exile's past 
pain and future fears. In New York for an uix-oming con- 
cert, Kancheli — who does not speak English — said through 
the translation of his daughter. Natalie, that the title of his 
new work means "I am turning awa>' f'*om the endless vio- 
lence and ignoi"dnce that keep repeating despite the honi- 
ble lessons of histor>\" 

The new ECM album was released Mai-ch 14. the same 
(lay the title work received its U.S. premiere in New Ha- 
ven, Conn. The i>eifonnance oi>ened a 15-city tour with 
conductor Dennis Russell Davies, viola .soloist Kim Kash- 
kashian. and the Stuttgart Chamber Orchestra — all of 



whom ai"e featured on the album. 

Along with the title piece, the new record includes 
"Moming Prayers" and "Evening Pi*ayers." Vmj selections 
fmm a lai-ger cycle called "Life Without Christmas." An- 
other album of Kancheli music Ls due before year's end on 
ECM. and the balance of "Life Without Christmas" is 
scheduled to appear on the label .sometime in '96. 

Since 1992, when ECM |>aired Kancheli's viola concerto 
"Vom Winde Beweint" (Moumed By The Wind) with a 
Schnittke work on an axcellent album with Kashkashian 
imd Davies. interest in the composer has gi-adually heig^it- 
ened in the West. Last fall, the Kronos Quartet made 
"Night Prayers" — another piece from the "Life Without 
Christmas" cycle — the title work of a Nonesuch album 
dedicated to Eastern composers. 

Accoi-ding to devoted Kancheli interpreter Kashkashian, 
Kancheli's intense world of sound requires — and re- 
wards — ck)se attention. "The music, like the composer, has 
an infinite patience," she says. 

Reflecting the music, the new ECM album will be mar- 
keted patiently, with emphasis placed on press coverage 
to instill gradual enthusiasm in the record-bu>ing public — 
much as the label did with past ECM hits like "Officium" 
and Part's "Te Deum." 

"We won't have any life-size Kancheli cutouts at retail 
or an>' T-.shiits or hats, but we are going to get his music 
the ex'posm'e it deserves," says Tina Pelikan of ECM New 
Series. "People — especially journalists — have been re- 
sponding to his music in a strong way. We think Kancheli 
is a ver>' individual voice whose time has come." 

Promotion for the new album centers on publicity sur- 
rounding the toiu* with Kashkashian. Da\ies. and the Stutt- 
gaii ensemble. After the premiere in New Haven, per- 
formances were to follow Sunday (19) at Alice Tully Hall 
in New Yt^rk and Monday (20) at the Kennedy Center in 
Washington. D.C. Future tour stops include Toronto on 
March 25-26 and Chicago on March 31. Alongside "Abii Ni 
\'iderem." the repeitoire includes works by Shostakovich 
and Schnittke. among others. 



36 



BILLBOARD MARCH 25. 1995 



Billboards 



FOR WEEK ENDING MARCH 25, 1995 



Top Jan Albums. 


WEEK 


WEEK 


z 
O 


COMPILED FROM A fWTIOt*AL SAMPlE Of RETAIL STOftES AND RACK 

SALES REPORTS COLLECTED, COMPILED, AND PROVIDEO Br SpundSCBn 


THIS 


(/) 


sS 


ARTIST 1 1 

LABEL iNUMBEK'DlsrWBUTlNG LABEL 


lllll TITLE 








★ ★ ★ No. 1 ★ *■ * 




1 


1 


37 


TOMY BENNETT • COLUMBIA 6«14 


37a«kiltW.l 
MTV.UNPLUGGEO 


CD 


g 


3 


VARIOUS ARTISTS 

SOr.r CL>SSIC»L M.566 COLOR AND LIGHT-JA22 SKETCHES ON SONDHEIM 


CD 




8 




CETTIN' TO IT 


CD 


5 


69 


TONY BENNETT COLUMBIA 674?4 


STEPPIN' OUT 


i 


3 


35 


GROVER WASHINGTON, JR. aXLiMBlA6i3I9 


AU MV TOMORROWS 


t 


2 


SO 


ETTA JAMES PflrVATESZllA 


MYSTERY LADY 


7 


7 


75 


SOUNDTRACK HOLLr^DOD 61357 


SWING KIDS 


1 


g 


26 


JOSHUA REDMAN QUARTET warner BROS 1072 ■ 


MOOD SWING 


9 


g 


3 


JOHN PIZZAREU.I NOVUS 631&2;RCA 


DEAR MR COLE 


10 


11 


25 


MARCUS ROBERTS Columbia 66437 ■ 


3ERSHWIN FOR LOVERS 


11 


10 


7 


JACKY TERRASSON BLUE NOTE 2935LCAPITOL 


JACKY TERRASSON 


QD 


16 


23 


MARK WHITFIELD VCRVC U3 691 


TRUE BLUE 


13 


14 


91 


HARRY CONNICK, JR. A COLUMBIA 63 1 72 


25 


14 


13 


4 


CYRUS CHESTNUT Atlantic 82719 

THE DARK BEFORE THE DAWN 




23 


69 


ELLA FITZGERALD verve 519 ca4 

THE BEST OF THE SONGBOOKS 


16 


i; 


7 


GRP ALL-STAR BIG BAND grp 9800 


ALL BLUES 




15 


6 


ROSEMARY CLOONEY CONCORD 4633 


DEMI-CENTENNIAL 


(ID 


RE-nTm 


BILLIE HOLIDAY verve 613 W3 


BILLIE'S BEST 


19 


12 


18 


HANCOCK/SHORTER/CARTER/RONEY/WILLIAMS 

QWEST 45059REPRISE A TRIBUTE TO MILES DAVIS 


20 


21 


4 


DIANA KRALL GRP 9810 

ONLY TRUST VOUR HEART 


21 


24 


25 


PERLMAN/PETERSON TtmRC 83341 


SIDE BY SIDE 


22 


25 


23 


VARIOUS ARTISTS 

ATLANTIC b;69? BURNING FOR BUDDY- A TRIBUTE TO THE MUSIC OF BUDDY RICH 


23 


18 


2 


NICHOLAS PAYTON »ER»t 52 7 073 


FROM THIS MOMENT 


24 


20 


71 


CASSANDRA WILSON BLUE note ai367XAPITOL 


BLUE LIGHT TIL DAWN 


25 


22 


7 


THE TEOOROSS AVERY QUARTET GRP 9788 


IN OTHER WORDS 


TOI 


> CONTEMPORARY JAZZ ALRUMS . 








★ ★ ★ No. 1 ★ ★ * 




1 


1 


119 


KENNY G A' ARISTA 18646 


70 weeKS at Ha. 1 
BREATHLESS 


CD 


3 


7 


JOHN TESH PROJECT r.Ts i--,7H 


SAX ON THE BEACH 


3 


2 


8 


PAT METHENY GROUP GtFFEN 24729 


WE UVE HERE 


4 


4 


7 


GEORGE DUKE WARNER BROS. 45755 


ILLUSIONS 


CD 


5 


6 


TOM SCOTT GRP 9803 


NIGHT CREATURES 


CD 


9 


45 


JOHN TESH PROJECT GTS 34573 


SAX BY THE FIRE 


7 


6 


24 


PHIL PERRY GRP 4026 


PURE PLEASURE 


CD 


NEW^ 


PIECES OF A DREAM blue noie ?8&3?,'CAPiTOt 


GOODBYE MANHATTAN 


9 


7 


23 


NAJEE -Ml :i3?B9 


SHARE MY WORLD 


(E> 


13 


22 


ACOUSTIC ALCHEMY <• H?i 


AGAINST THE GRAIN 


11 


8 


43 


NORMAN BROWN mojazz osoI'MOTCwn 


AFTER THE STORM 


OD 


11 


49 


INCOGNITO VERVE FORECAST 522 03&VERVEB 


POSITIVITY 


13 


12 


18 


DAVID SANBORN WARNER enos. 457&S 

THE BEST OF DAVID SANBORN 


(S) 


16 


86 


DAVE KOZ CAPITOL 918892 


LUCKY MAN 


IS 


15 


28 


RUSS FREEMAN & THE RIPPINGTONS GRP97B1 


SAHARA 


16 


10 


18 


JEFF LORBER VERVE FORECAST 523 73a.VERVE 


WEST SIDE STORIES 


OD 


21 


20 


RICHARD ELLIOT BLUE NOTE 2733aCAFTTOL 


AHER DARK 


as 


18 


2 


FATTBURGER CAChh 5012/Shanachie 


LIVIN- LARGE 


19 


14 


6 


JAZZ AT THE MOVIES BAND 

OlSCCft/Efl* 770:5 ONE FROM THE HEART, SAX AT THE MOVIES 


20 


17 


26 


PETER WHITE sin-drome ibD8 


REFLECTIONS 


21 


24 


21 


WARREN HILL RCA 66503 


TRUTH 


22 


20 


41 


AL JARREAU REPRlSE 45422.<WARNER BROS- 


TENDERNESS 


23 


23 


78 


FOURPLAY • WARNER BROS 45340 


BETWEEN THE SHEETS 


24 


25 


32 


GEORGE HOWARD GRP 97dO D 


A HOME FAR AWAY 


25 


19 


19 


KENNY GA' arista 18767 

MIRACLES THE HOLIDAY ALBUM 



32 weeks at the top 
of the world music charts. 
And one night at the top 
of the world. 

Hannibal Records proudly salutes this year's Grammy® 
award winner for Best World Music Album. 

Ali Farka Toure with Ry Cooder 
Talking Timbuktu 

HNCD/HNBC 1381 
Produced by Ry Cooder 



The first album to debut at #1 on 
the Billboard world music chart is 
also the first album to stay on top 
of that chart for a record- 
breaking 32 weeks. But it's 
the only album this year to be 
named Best World Music Album 
by the members of NARAS. < 




RYKODISC RETAIL HOTLINE: 1-800-808-RYKO (7956) 



O AltHjn>s with the greatest sate gams tnis week. • Rec(l«4ing Industry Assr Of Arwica (RIAAI certrfication 
'or sales or 500.000 (inils A RIAA certification for sales of 1 milliofi units with eKfr aoditional million indicated 
by a numeral totlowing tt% syml»l All albums available on C MWU<te and CD. 'Aslensk indicates vinyl availa&le. 
Bl indicates past a present Heatseetter title, c 1995, BaiboaKVBPI Communications, and SoundScan. Inc 



Hannibal Records 

A Rykodisc Label 

Marketing/[>evelopment 
Shetland Park, 27 Clongrcss Strtct, Salctn. MA 01970 
508 744 7678; 508 741 4506 fax 

Salo/ Distribution 
530 N. Srd Street, Minneapolis, MN 55401 
612 .175 9162; 612 375 0272 fax 

c-tnail us at: 
salts: RETAU.WRVKODISC.rOM 
promotion: PROMOeRYKODISC.COM 
puWioit>': PltBl.lCrrY(*RYKOI)ISC.COM 
Hannibal: HANNIBAMSRYKODISCCOM 



OIVI>.^ RyLndtsc. ^ ho saiJ it's lonely .11 the top? 
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Revving Up For Latin IVlusic Confab 



Latin confab turns six: in 

case you have not heard, Billboard's 
sixth annual International Latin Mu- 
sic Conference is set to take place 
June 5-7 at the Intercontinental Ho- 
tel in Miami. As in years past, the La- 
tin Conference will offer stimulating 
panels and lively showcases. Some of 
the conference's past showcase per- 
formers include Grammy winners Se- 
lena, Jon Secada, and .^luro Sando- 
vaL Capping the conclave will be 
Billboard's second Latin Music 
Awards. Last year's Hall of Fame in- 
ductee, Israel "Cachao" L6pez. won 
his first Grammy March 1 . 



Mb 





Cocodeal. Alberto "Pochy" Vasquez 
Familia. better known as the leader and 
creative force of Kubaney Records 
merengue stars Pochy Y Su 
Cocoband, recently signed a 
publishing deal with Kubaney 
Publishing Corp. Concurrently. 
Vazquez signed with SESAC. Shown, 
from left, are Luis Sitvestre, promoter. 
Kubaney Publishing; Tony San Martin, 
president, Kubaney Publishing; 
Vasquez; Mateo San Martin, director. 
Kubaney Publishing; and Patricia G. 
Jamamillo, VP. Kubaney Publishing. 



by John Lannert 

There are several changes in store 
for this year's event. First off. the 
conference will inaugurate a two-day 
expo that will provide industrj' play- 
ers an excellent, informal vehicle to 
expose their products and services. 

Secondly, Billboard has invited 
Spanish society Sociedad General de 
Autores y Editore.s to sponsor a panel 
on Spain, as well as oversee a music 
showcase of Spanish artists. SGAE's 
participation in the Latin conference 
affords Now World industry mem- 
bers a superb opportunity to obtain a 
glimpse of issues and music in Spain, 
historically a mother lotie for artists 
and producers in Latin America. 

Another modification in the 1995 
conference involves panel structure. 
This year, .sessions such as "Latin 
Music Goes To The Movies" and "La- 
tin Rock" will feature smaller panels. 
The idea is to encourage interaction 
among attendees who might he intim- 
idated by a tableful of guesl expert. 
The "Latin Rock" panel, for e-xample. 
will have three paneli.sts. two of 
whom — producer/recording artist 
GusUvo Santaolalla and MT\' VP of 
music and talent relations Bruno Del 
Granado — have lieen confirmed. Pro- 
ducer/artist Jellybean Benitez will 
head up "Latin Music Goes To The 
Movies." which will examine the ex- 
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panding role of Latino music in film 
soundtracks. A fourth panel, "Latino 
Music Market 101," which hopes to 
answer many basic, yet essential, 
queries about the U.S. Latino music 
arena, will necessitate more panelists 
because there will be at least sbc areas 
to !«? discussed: radio, retail, distribu- 
tion, record labels, promotion, and 
press. 

As part of conference tradition. 
Billboard likely will announce a pleas- 
ant surprise or two regarding its 
ever-increasing participation in the 
Latino market. The support of the 
conference given by the Latino rec- 
ord community over the years in- 
spii*es such announcements. 

One final item: Pa>'ment for the 
early bird special registration ($215) 
must be postmarked by Apiil 30; pay- 
ment for prc-registration ($265) must 
be postmarked by May 19. 

BoYZ II HOMBRES: Motown's 
mighty vwd\ (juarlel Boyz II Men — 
now on a hectic tour schedule that is 
crisscrossing the U.S. — are trying to 
find time to cut Spanish-language 
tracks for their first Latino album, 
due out in June or July on Pol^-Gram 
Latino. Pmiucer K.C. Porter hopes 
to record the balance of the album in 
the next few weeks. Latino takes of 
the group's megabits "ril Make Love 
To You" and "On Bended Knee" are 
expected to be included on the album. 

MlAMUS RADIO TURNOVER: 
Ballad-intensive WRMA-FM (Ro- 
mance 106.7) Miami scored a shock- 
ing coup in the fall Arbitron ratings 
when the Spanish-language AC outlet 
soared 2.0-5.6 to emerge as the most 
popular Latino station in Miami. 

(Continued on next page) 



LATIN TRACKS A-Z 

HUE It'uDlfs'im - Lice;ni'fig Org) Sheet Mlsic DisI 

22 AMORESEXTRANOSfCapciicmoBueTeam) 

7 AMOR PERDONAME ■9^t Haus BMIj 

34 AUN ME GUSTASTU (WATCHING OVER rOU) 
■:Cli,i|;{H'i. 4 Cj) , ASCAPl 

30 BONITO r SABROSO If'eer Inl t . BMI) 

16 BORDADA A MAHO (VanMi . ASCAP) 

24 COMO AGUA PAHA CHOCOLATE (Coprn|ht Contnl) 
IS COMO ANTES IDon Cat A$CAP» 

13 CUPIDO BANDIH) iCopyngm Conlial) 

33 DONDE ANDARAaombaGoMen Sands ASCAPI 

40 ELCOUSTEROKCoDyriehtCixitioll 

S EL TAXISTA lCo[n'r<«ttt Conlrol) 

71 ENTRE LA NOCHE r EL MA (Sony Dtscos ASCAP) 

23 AESA(Van(!«t.ASCAP) 

9 ESE H0M6RE {Copr-eM CfintrW) 

8 EVA MARIA iBMG AnoU/SGAt. BMIAInichiDDell. BMI» 

3 FOTOS T RECUERDOS (EMI Apni ASCAP) 
29 LAGRIHAS (Manny. BMII 

35 LA MEDIA VUELTA {Corp A/t ASCAP) 

39 LINDA CHAPARIinA (Ansla-Tsxas. ASCAP) 

14 LLORARAS IVaixjer ASCAP) 

37 LUNA LUNA IAm$ede< SMI) 

15 Ml FORMA DE SEHTIR (Fonwisa. SESAC) 
( MITAO TU, UITAD VO tFonoviss S(SAC) 

36 NO ME OUEDA MAS (Ut^ ljuanfia. BMI) 
20 PIANO 'ILd'il'ancD ASCAP.'Manben. ASCAP) 

25 POPUflRI iWaUal.n SESACJ 

12 PREGUNTAME A Ml (Ed'lixs tspetanza, SESAC] 

10 QUE DEBO HACER ISInhing. BMI) 

26 QUE GANAS DE NO VERTE MAS (Rigntwinjs 
BMI.-3o:iy Oislqs, ASCAP) 

1 QUE NO ME OLVIDE (LI CooquistadH SMI> 

1 7 QUE POCA SUERTE lUrtara Aneel. SESAC) 

19 REALMENTE NO ESTOT TAN SOLO (Sony Discos. 
ASCAPl 

2B S£ REMATA EL lACALITO tSACM Ulin, ASCAP) 

31 IE AMO. TE AMO, IE AMO (Sinking BMI) 

32 TE AMO (Vander. ASCAPl 

27 TESORO (Co{iytigtTt Control) 

4 TODOrNAOAlPee'musK.BMI) 

2 TOMA Ml AMOR (Cody'iE'^l Control] 

11 TUUSTIGO [Mas L^Iin. SESAC) 

38 UNA NOCHE MAS (D I Gar/a BMI] 
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1 LUIS MIGUEL WFA LATINA 
TODO Y NADA 

2 MYRUUH HERNANDEZ WEA 
LATINA ESE HOMBRE 

3 RICARDO ARiONA SONY 
REALMENTE NO ESTDY .. 

4 LAURA PAUSINI WEA LATina 
AMORES EXTRANOS 

5 EDNITA NAZARtO EMi LATiN 
COMO ANTES 

6 OLGA TANON wiA laiina 
ENTRE U NOCHE Y EL OIA 

7 CHARUE MASSO SONY 
AUN ME GUSTAS TU 

8 MARCELO CEZAN %Wi 
TOMA TU TIEMPO V SUENA 

9 ALEJANDRA GUZMAN arid 
LVBMG DESPERTAR 

10 ALVARO TORRES EMi latin 
REENCUENTRO 

11 CRISTIAN FONOVTSA 
AZUL GRIS 

12 ROSARIO SDisONr 
ESTOY AQUI 

13 PEDRO FERNANDEZ PO v 
GRAM LATINO Ml FORMA 

14 RICARDO MONTANER Emi 
LATIN EL MUNDO... 

15 MAHA WIA LATINA 

DE PIES A CABEZa 
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1 PAQUITO HECHAVARRIA 

SON-r PIANO 

2 JOHNNY RIVERA RMMSONr 
SE PARECIA TANTOATI 

3 INDIA SOHO LATIMO'SONV 
QUE GANAS DE NO... 

4 TONY VEGA (tmusont 
SI YO VUELVO A... 

5 ALEX O'CASTRO rodven 
Ml AMIGO RAUL 

6 TITO ROJAS M P 
TAMBlEN NOS DUELE 

7 WIUIE COLON & RUBEN 
BLADES SO^v TRASLA, , 

8 KAOS SD'/SO^Y 
AMOR FINGIDO 

9 OLGA TANON wea latina 
ENTRE LA NOCHE Y EL DIA 

10 LUIS MIGUEL wea laTINA 
TODO Y NADA 

1 1 UURA PAUSINI WEA LAIItiA 
AMORES EXTRANOS 

12 RIKARENA ilN FUi lATiN 
NUNCA Tt MENTI 

13 FRANKIE RUIZ RODVEN 
MIRANOOTE 

U RICARDO ARJOMA SONY 
REALMENTE NO ESTOY. . 

15 LUIS ENRIQUE SONY 

RCT.<6NTtC0S AL RESCA^r 



68 STATIONS 
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5 BANOA PACHUCO 
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EVA MARIA 

1 FAMA 

AMOR PERDONAME 
I SPARX FONOVISA 

QUE DEBO HACER 
» EZEQUIEL PENA rowoviSA 

TU CASTIGO 
3 LOS REHENES roNOViSA 

PREGUNTAME A Ml 
1 FITO OLIVARES rONOVtSA 

CUPIDO BANDIDO 
Z LOS MIER fmWiSA 

BORDADA A MANO 

J DIVINO FONOVISA 

llORARAS 
I LOS TEMERARIOS AFG 

SIGMA QUE POCA SUERTE 
5 LIBERACKM roNOViSA 

A ESA 
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LATIN NOTAS 

iCoui 'ntuetl fnm pt-eceding page) 

What hapi>ene<i? Well, in the past sbc 
months, while Miami's other four La- 
tino FMs were scrambling to attract 
younjrer listeners with tropical- 
rot)ted formaLs, WRMA (then known 
as WTPX) dobuted with a slow song, 
low-talk format similar to Miami's 
Anglo AC powerhouse WLYF-FM. 
The 25-54 set, abandoned bv erst- 
while ballad stations WCMQ-FM and 
WRTO-FM, finally found a frequency 
to tune in to. Not coincidentally, 
WCMQ dropped its youth-driven 
"Mega" format in December; simi- 
larly. WRTO has retunied to a more 
ballad -friendly mix. 

Tnjpical outlet WTCDJ-FM also was 
hurt by the abrupt rise of Romance 
10C.7. but it remains essenlially Ux)p- 
ical. The astonishing ratings prosper- 
ity of Romance lOfi.T confirms once 
again that Miami is the premier radio 
bastion for pop ballad acts in the II.S. 
Latin market. 

But while Romance 106.7 might be 
the most listened to Latino station in 




Hearty Congratulations. Arista/ 
Nashville country artist Radney Foster, 
left, glad-hands Arista/Texas artist 
Flaco Jimenez after tfie pair finished a 
bilingual recording of "Jealous Heart." 
the current single from Jimenez's self- 
titled album. Foster's latest single. 
"Willin' To Walk," is the first single 
culled from his second solo album, 
"Labor Of Love." due out April 11. 



Miami, it scarely is the most interest- 
ing, musically. That distinction he- 
longs to market laggard WQBA-FM, 
whose latest format rolls back the 
clock some lo years, when the station 
sixirted a bilingual mu.'iic blend and 
was known as Super Q. 

Though station's cuirent musical 
pastiche is not strictly bilingual, there 
is a healthy dose of Anglo disco nota- 
bles thrown into the entertaining 
lineup of pan-Latin American atlists, 
ranging from home-grown .superstar 
(Gloria Estefan to Aigentina's Los 
Fabulosos Cadillacs. 

Adding more no.'italgia to the for- 
mat switch is the fact that station PD 
Leo Vela was the station's aftemoon 
drive jock during its original Super Q 
incarnation. Let's hope Miami's 
younger listeners will do for Super Q 
what the city's older audience did for 
WRMA. 

Mule keys comeback: Gcni- 
val Lacerda, a forro singer from 
northeastern Brazil who gained no- 
tice 20 years ago by dint of the ultra- 
sensual "forrocore" genre, has re- 
emerged, thanks to a '70s track called 
"Rock Do Jegue." The .song made its 
way onto a prime-time jeans commer- 
cial, became popular, and was re- 
releasetl with a new ba.ssline on the 
album "W/Hits" (Warner), which 
sports tunes that served as musical 
scenery for famous ad campaigns 
created by prominent Brazilian 
agency W/Bra.'iil. 

Simultaneously, Lacerda's career 
renaissance has been boosted by a 
powerful cameo in the Brazilian film 
"Beijo 2;i48/72," which has been 
shown in Brazilian theaters for 15 
straight weeks — a i"ecord for domes- 
tic movies. Now the toast of talk 
shows and music progi-ams is putting 
out a comix'ndium of dance remixes of 
his greatest hits called "Foiro Dance 
Bv Genival Lacerda." Released on the 



Sao Paulo-based imprint Paradoxx. 
"FoiTo Dance" features Lacerda's 63- 
year-old voice matched with hi-t<?ch 
bass and sampling efl'ects. 

Incidentally, a "jegue" is a small, 
skinny animal resembling a mule. 
Viewed not only as a gomi fai"m ani- 
mal in noithea.stern Brazil, the jegue 
sometimes is regar<le<l as a cherished 
icon by the locals. Maybe by Lacerda 
as well. 

Argentina notas: On March 

11, foiTTier Iron Maiden lead singer 
Bruce Dickinson along with home- 
gi-own rock act Rata Blanca played 
the 5,000-seat Obras stadium in 
Buenos Aires, kicking otT a string of 
diverse concerts to take place in that 
city. Other acU* slated to play there 
include the CultX'OS Caballeros de 
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la Quema (March 17-18, Obras); 
Bryan Ferr>'/Lo8 V'isitantes (April 
1, Obras); Roxette (April 8. Ferro 
Carril Oeste. capacity 30,000); 
Beuittic Boy8,'Lo8 Brujos (April I I. 
Obras); Pantera (April 21. Ferro 
Can-il Oeste); and Phil Collins (April 
22-23, River Plate, capacity 60.000) 
. . . When Italian-born singer Luca 
]*rodan died from substance abuse in 
19H8. his Argentinian band. Sumo, 
achieved cult stardom via three al- 
bums that reflected Prodan's taste for 
punk, new^ wave, and gothic English 
groups. With Sumo's status now 
upgraded to legendary, BMG is now 
planning a multi-artist album of Sumo 
covers by acts from BMG (Diego 
Torres, Attaque 77, Los Autenlicos 
Decadentcs, IHises Butron, Pedro 
Aznar). BMG's alternative imprint 



Iguana (Los Caballeros de la Quema, 
Massacre, Lethal, El Otro Yo, 
Juana La Loca). EMI-Odeon (Los 
Pericos), and Lagash (La Zim- 
babwe). 

EMI has just shipped two boxed 
sets of vintage Argentine rock, each 
of which contains three CDs and a 
108-page booklet detailing the rec- 
onled material. The fii-st set features 
material by Charly Garcia's 1976-77 
outfit La M6quina de Hacer P6- 
jaros, Luis Alberto Spinetta's 1973 
double album "Pescado 2," and the 
original soundtrack of a 1973 rock fes- 
tival called "HasU Que Se Ponga El 
Sol." The second boxed set Ls entirely 
dedicated to the historic 1974 farewell 
concert of Sui Generis, a pioneer 
rock band founded by Garcia and 
Nito Mestre. 



Billbeard 

Billboard's 100th Anniversary Issue 




From carnivals and circuses, the rise of vaudcville,and 
the invention of the player piano, nickelodeon and 
jukebox, to the creation of the phonograph, radio, 
television and CD player. Billboard's Anniversary Issue 
charts the history of the music industry, as well as 
Billboard's evolution from 1894 to the present. All the eras of music are exam- 
ined and celebrated, from early jazz to the rise of rock and roll, to rap and world 
music, and every sub-genre in between inside this close to 500 page centennial 
edition. The most absorbing social history of entertainment ever put between 
two covers, it is a collector's item and truly a once-in-a-century event. 



Order individual copies® S15 each 

Special bulk discount offer! 

Order 5 or more copies @ $7 each (Save over 50%!) 

Order the special hard-bound edition @ S50 each 

Limited availability - Order now! 
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$20 per hard bound issue for foreign shipping 
Please allow 4-6 weeks for delivery 
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New Deals Boost Warner/Chappell U.K. 

Songwriters Also Doing Well In U.S. Market 



■ BY DOMINIC PRIDE 



LONDON— In his plush offices just off 
London's Oxford Street, Robin God- 
frey-Cass is musiny over the advan- 
tage,* of taking the shuttle train to Paris 
through the newly openeti channel tun- 
nel. 

"Get on at Waterloo Staliim, have 
lunch in Talis to sign a deal with a cou- 
ple of writers, and be back home for 
tea." 

The idea sounds attracti\'e. but for the 
moment, Warner''('haiii>eirs U.K. man- 
aging director and European VP of 
A&K has got America, rather than 
France, in his sights. 

Having topi>e(I the U.K. publishers 
sutvey in the last quailer. (Jodfrey-Cass 
is in an ebullient mooti, not leiist because 
he hiLs finjilly nudged ahead of his long- 
time fiiend and spaning paitner. Peter 
Keichardt of EMI Virgin Music 
Publishing. 

Warner/Chappell nudged in 1.6^ 
ahead i)f EMI with a combined singles 
and albums market shai-e of 20.(i'if in the 
data that are produced by Entertain- 
ment Research and Analysis. These fig- 
ures are derived from singles and 
albums sales data gaine<l fnim the same 
inlbnnation that is usetl for the weekly 
sales chaits. collected by chart compil- 
ers Millward Brown. 

"Since spring 19i*2, when EMI and 



Virgin merged, it was always going to be 
tough U> lieat them," Gwlfi-ey-C'ass says. 
"At the time. Virgin was the most active 
publisher, and the two together were 
iilmost unl)eatable." 

However, a combination of signing 
new ailists and renewing e.xisting deals 
has helped push Warner/Chappell 
ahead, and (Jodli*ey-{'ass is now taking 
heail that nritish wiitei-s — [KUticularly 
his own — are do- 
ing well in the U.S. 
.Songwriting in- 
come from U.K. 
wiiters now luings 
in annual iwenues 
of $100 million to 
the U.K. company, 
up 10'>f over the 
previous year. A 
substantial iKui of 
that comes &om plum deals such as the 
Hit & Run catalog with its Phil Collins 
and Genesis copjiights and the world- 
wide administration of Elton John and 
BeiTiie Taupin's cop\Tights from 1974- 
93. 

At the same time, having signed a 
plethora of songwiiters in recent years. 
Warner/Chappell Is seeing several of 
them do well across the Atlantic. 
Warner/Chappell publishes 90*^ of 
Madonna's "Bedtime Stories" alhum. 
co-written by British producer Nellee 
Hooper, David Hall, and Madonna. 



GOOFREYCASS 



Waraer/Chappell also publishes Willy 
M., Jimmy Chambei-s, and Willy Hen- 
shaw, the writers behind Londonbeat, 
whase "Come Back" was recently No. 1 
on the Billboai-d Hot Dance Music/Club 
Plav chait imd is gaining airi>lav in the 
U,S. 

"Most i>eople don't realize they are 
U.K. writers being published out of 
London," says Godfrey-Cass. (Coin- 
cidentally. Londonbeat is also a strong 
candidate to repi-e.sent the U.K. in the 
EurovLsion song contest). Bu.sh. wiiich is 
signed to Rob Kahane's Trauma 
Reconls, is another strong l* .K. act and 
Is doing well in the States with its album 
"Sixteen Stone." The Bush publishing 
deal was struck in Los Angeles but st?t 
up l)y Wanier;'C'hap|iell U.K., acconling 
toG<Klfi*ey-('ass. 

The recent and unexpected spate of 
U.S. success by British mu.sic is encour- 
aging, says Godfi-ey-Cass. "1 think it's 
going to come back full ciivle. Our writ- 
el's are going to stall happening in the 
U.S." 

The ntw-found confidence to .some 
degree aided and abetted by the mort^ 
buoj-ant home market- "Reconl compa- 
nies ha\'e been getting the benefit of the 
better market," he says. "We ai"e basi- 
cally in the hands of the ivcoixl compa- 
nies in ter-ms of release.s. Our .success at 
an\' pai-ticular time is all dowTi to when a 
(('oittiiHwd Ufi next inigf) 



BMG Buys 50% Of Sparrow Music 
In Move To Build Its Gospel Presence 



■ BYIRV LICHTMAN 

NEW YORK— BMG Music Publishing 
has taken another m^jor step in bolster- 
ing the gospel unit it establLshetl in 19iK) 
with the purchase of a 509( shait; in alTil- 
iates of Sparrow Music from Cherry 
Lane Music. The acqui.sition price is 
reimrted to be in the high six figures. 

According to Nick Firth, BMG Music 
Publishing president, the company will 
be the co-publisher of several Sparrow- 
alTiliated catalogs, as well as administer 
the combined catalog, which numbers 
alwut 1,000 cop>Tights. 

The Sparrow companies now Cii 
owned by Sparrow" and BMG are 
Birdwing Music (ASCAP), Sparrow 
Song (BMI). and His Eye Music 
(SESAC). They publish such contempo- 
rary- Christian songs as "So You Wanna 
GoBack To Egypt," "Asleep In The 
Light," "Holy Is His Name," "I Want To 
Be A Clone." and "Hiding Place." Miyor 
ai1isLS'\mtei's in the catalogs are John 
Michael Talbot, Steve Camp, Scott 
Wesley BrowTi, Steve Taylor, and the 
late Keith Green. 

"Since |we .started the gospel divi- 
sion 1, it has more than tripled in size," 
says Firth. Another recent major actjui- 
sition was that of the Reunion catalog. 

Of Cherry Lane's decision to sell its 
ownership stake in the Span-ow compa- 
nies, president CEO Peter Primont 
-says that the .side will pi-ovide "addilitm- 
al capital, which will be used to increase 
our investment in film- and televison- 



related projects. For a ctmtemporary 
music publisher, we feel that v^orking 
within film and T\' will he more i)nKiuc- 
ti\'e for oui- active writei-s." Cherr>' I*ane 
had held its share in the catalog for more 
than a decade. 



"These .songs represent some of the 
prime early wiiters in the contempo- 
rary Christian music movement." 
says Elwyn Rajmer, general manag- 
er of BMG's Nashville-based gospel 
divi-sion. 




Writer Of The Year. Irving Burgie, second from left, receives a "Writer Of The 
Year 1994" presentation from executives of Cherry Lane Music, which has pub- 
lished his songs since 1983. With Burgie, writer of such calypso classics as 
"Jamaica Farewell," "Day-0," and "Island In The Sun," is, from left, Peter W. 
Primont. president/CEO of Cherry Lane Music: Aida Gunwicz, senior VP; and 
Michael Connelly, GMA'P. The presentation was held in New York, where Cherry 
Lane Music founder Milton Okun was on hand. Also, a letter was read from 
ASCAP chairman Marilyn Bergman, who could not attend. 



lO.l SONG CREDITS 



THE HOT 100 

TAKE A BOW • Babyface. Madonna • Ecal/BMI. Sony'ASCAP, WB/ASCAP. Webo 
Girl'ASCAP 

HOT COUNTRY SINGLES & TRACKS 

YOU CANT MAKE A HEART LOVE SOMEBODY • Sieve Clark. Johnny MacRae • Victoria 
Kay/ASCAP, BMG/ASCAP, Uttia Beagle/ASCAP 

HOT RaB SINGLES 

CANDY RAIN • Heavy D. TerrI Robinson. Jean C Oliver. S. Barnes • EMI Apni/ASCAP, 
E-Z-Duz-lt,'ASCAP. V»B,'ASCAP. EvellB.'BMI. Tvjelve And Under/ASCAP. Slam U V»ell,'BMI 
HOT RAP SINGLES 
DEAR MAMA ■ Tupac Shakur. Tony Pizarro • Joshua's Dream/BMI. Inlerscope 
Pearl,.'BMI. Wamer-Tamerlane.'BMl. The Underground ConneclionyASCAP 
LATIN 50 

QUE NO ME OLVIDE • Jose Guadalupe Esparza • El Conquistador / BMI 



Benton Remembered In '95; 
Guryan Picks Up 'Chopsticks' 



Always TIME: Hrwk Benton 
caressed a string of hit songs start- 
ing in the late TiOs, charting in pop 
and R&Ii throughout most of the 
'fiOs. Many of his song successes 
were the creation of Benton and hLi 
producer Clyde Otis, who is the 
publisher of those collaborations 
and other Otis-associated songs via 
his Clyde Otis Music Group. 

This year may turn out to be just 
the time for Benton's older fans and 
those of a newer generation to hear 
his many strengths as a peiibnner 
and writer. 

As pai't of the 5()th anniversary of 
Mercuiy Records, his label during 
his heyday, a Benton retrospective 
CD, featuring some of his duos with 
Dinah Wash- 



tions to the simplest of piano 

themes, "(Chopsticks," to develop 
14 variations for a new Hal Leo- 
naixl Corp. folio c;illed 'The Chop- 
stick Variation.s" ($7.95, with an 
"easier" version at $5.95). Among 
the variations are adagio, barca- 
role, ragtime, and boogie-woogie. 
Also, a recorded demonstration 
performance by Gur>'an on cassette 
is available atil.99.' 

As a songwriter, her material has 
been recorded by such acts as 
Chris Connor, Harry Belafonte, 
Julie London, Astrud (iilberto. 
Mama Cass, among othei-s. She is 
the wife of music publisher David 
Rosner, who operates the Bicycle 
Company, a unit of which, Dart- 
moor Music. 



in^on, wius re- 
cently market- 
ed. Also, a 
reggae album 
of Benton- 
penned songs 
may he re- 
leased in '95. 

The Benton- 
Otis hits in- 
clude "It's Just A Matter Of Time," 
the R&B singer's 1958 pop break- 
thitjugh, followed by other sweetly 
rhythmic songs, such as "A Lover's 
Question" (with Jimmy Williams), 
"Looking Back," and "Endlessly." 
There also are several songs 
IJenned by Benton & Otis that were 
introduced by others, such as 
"Nothing In The World" (with 
Belford Hendricks) peiformed by 
Nat King Cole, and a Christmas 
song, "This Time Of The Year." 
first recorded by Brenda Lee. 

The Benton/Otis touch crossed 
other musical lines. It should be 
noted that 1995 is also the 25th 
anniversary of the No. 1 country 
smash by Sonny James, "It's Just 
A Matter Of Time." which, to con- 
tinue the point, was foUoweti a year 
later by James' rendition of 
"Endlessly." (lien Campbell's 
"It's Just X Matter Of Time" in 
19H(i, and Randy Travis' rendition 
of same in UWl. 

At for Benton, he died in Ut88 of 
spinal meningitis at the age of 56, 
leaving behind today's revival of 
interest in his artistr>' as a singer 
and songwiiter. 

ChOP-LICKS: Song:\vTiter Mar- 
go Guryan has turned her atten- 




by Irv Lichtman 



publishes the 
variations. 

Bmi's GLEA- 
S(.)\ AWARDS: 
Three winning 
books of 10 no- 
m i n a I e d 
entries will be 
announced 
April 5 on behalf of the sixth annu- 
al Ralph J. Gleason Music Book 
Awurd.s, yponsored by BMI. The 
winning entries will share §5,000 
in awards funded by BMI and 
Rolling Stone magazine, with a 
first prize of S2,5(X), a second prize 
or$l,.'>00, and third prize of $1,000. 
The selections committee included 
Robert Rolontz, Pat Baird, 
Anthony DeCurtis, Chet Flippo, 
Nelson George, Dr. John Gilbert, 
David Hinckley, and Dave 
Marsh. 

Correction: Woody Wright 

is the Little Big Town Music Group 
songwriter who is pursuing a 
career as a Christian countrj* artist 
(Billboard, March 11), not Tony 
King. 

Print on print: The follow- 
ing are the best-selling folios from 
Music Sales: 

1. Pink Floyd, 'The Division Bell." 

2. Bob Dvlan, "Greatest Hits, 

Vol. i" 

3. The Lemonheads, "The Best 

Of . . ." 

4. Bob Geldof & the Boomtown 

Rats, "Loudmouth, The 
Be.sl Of . . ." 

5. Raffi, "Bananaphone." 
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'TANK GIRL' SOUNDTRACK SHOOTS FROM HIP 



(Continued frotn page W) 

Initially Talalay, who dei*cribes her- 
self as "an old, burned-out punk." 
thought of using original punk and new- 
wave recordings, hut then she had a sec- 
ond thought. 

'That seemwl like a [>asse cop-out, 
since there is good new music," she 
aajTs. "What I Io\'e about the jwink re- 
surgence is that it has ever>'thing 1 
loved about punk coming back in a cool 
and different way." 

Yet 'Tank Gb'l" does feattu*e nods to 
some of the genre's pioneei-s. Ti-acks by 
RichartI Hell and Iggj- Pop are featui-ed 
in the film, while the album includes 
Devo and the JettAVesterberg track. 
"TTiase are little h^HHi^res if) tlie original 
stuff, just to remind the kitb; today that 
they didn't in\'ent it." says Talalay. 

Devo had not worked together in 
nearly Tive years, says Greenberg. but 
agreed to reunite to update "(liri l" 
Want." originally featuiied on its 1980 
album, "Freedtwn Of Choice." Ix^ause 
they are big fans of the 'Tank Girl" 
comic book. "They told me that they had 
so much fun. they mi^it work together 
on other projects," Gi-eenlx?rg says. 

Westerbei-g. the former front man of 
"SOs alternative rock band the Replace- 
ments, was called into the project as a 
last minute sulislitute for Bi«l Religion 
vocalist Gi-eg (Jraffui, who couldn't par- 
ticijKite due to contnictuai restrictitms. 

Lo\-e initially wanted to be more in- 
volveti in the pi\>ject. "She planne*! U> 



WARNER/CHAPPELL 

(Cant in tied f mm pixceding page) 

record getj* released." 

Godfrey -Cass Ls sure the run of suc- 
cess will continue in 1995, with albums 
due or out from Radiohead. EMF, 
Bjork {whose U.S. share is published 
by Wamer/Chapi>ell), Shara Nelscm, 
and Chris Rea. 

At home the increase in sale* of hit 
singles had a beneficial effect on pub- 
lishing revenues, and on Wiimer/Chap- 
jiell as the leader. Two U.K. -based au- 
thors in particular hcli>ed swell the 
coffer. Artist and songwriter Eddy 
Grant is the winter of Pato Banton's 
single "Baby Come Back," which sold 
750,000 copies, according to Virgin 
Records U.K. Wamer/Chappell has 
the rights to the song through a deal 
with Intersong. Tony McAnaney is 
wiiter of "Ciwodile Shoes," which, as 
performed by TV actor-turned -artist 
Jimmy Nail, lias been one of East West 
U.K.'s biggest successes this yeai*. as 
well as an earner for the publisher. 

Warner/Chappell has also had 
shares in some of the year's hit albums 
at home. Songwiiters Dennis Charles 
and Tony Fiu"dgher WTOte 25*^ of Eter- 
nal's album "Always And Forever," 
and the publisher's U.S. writei-s also 
had 44^ of the Mariah Cai-ey album 
■'MiLiic Ba\" and miuiy (if the tracks on 
Luther Vandi*oss' album "Songs." 

Although it has gi-abbeil the lead, 
Wamer/Chapi)ell is keeping a keen eye 
on the competition. For the fii-st lime 
in many years the publishing game is 
no longer a two-horse i^ice. 

"We're Icwking at Pol.vGram. They 
had a great example of publisher-rec- 
ord company cooperation with Wet 
Wet Wet and 'Lo\ e Is All .'Vi-ound.' Ev- 
eryone did well out of it. We're also 
watching Sony and MCA. who are 
catching up fast." 

For the moment, though, Warner/ 
Chappell remains top dog in the U.K. 



audition for the fibn. but then her trag- 
edy hap|x?ned," Talalay says, i-efening 
to Kurt Col>ain's suickle. Months later. 
Love called and offei-ed her assistance. 
"She was an incredible soiuw of ideas 
and hel[)etl us get certain acts," Talalay 
siiys. 

In addition. Hole contributed the 
track "Drown Soda." which the gi-oup 
iTvonk-d for the BBC in Mm. 

WTiile .'jex'eral of the tracks are hanl 
and edg>'. Vetoica Sak and Belly fon- 
tiibutA? midtemiw songs that add to the 



mood of the film. Ice-T, who is featui-ed 
in the film as Tank Giii's mutant kanga- 
roo lx>>1iienfl Booga, afkLi some hifvhop 
na\*or to the project with "Big Gun." 
ALs<j included is "Rip()er's Soul," a re- 
coitiing by the iieivussion-hea\T per- 
foiTnance ai"t gitmp Stomp. "We didn't 
just tr>* to a-eate an album," saj-s Tala- 
lay. "W'e tiietl to ci-eate an album with 
the right musif for the iiKivje." 

To (jromote the album, Elektra plans 
.screenings in the top 40 markets for 
modem rock stations, i-etailei's. and 



pi-ess. Screenings also will be held on 25 
college campuses. 

The soundti-ack also will be pn>mi- 
nently promoted in MGM-L'A's TV and 
radio s|X)t.s for the film. 

With a lineup that includes an im- 
prej^sKe Ib^l of mmiem rock talent, the 
set is anxiously awaited by i-adio pm- 
gi-*immei^ and retailei-s. 

Says Mark Michel, director of pur- 
chasing for the 19-store, Mii-amai-. Fla.- 
based Peaches Recoixis & Tapes chain. 
"It'll do real well even if the movie 



doesn't, but I expect the movie to do 
well, loo." 

Michel notes that several sound- 
ti-acks have attempted to cash in on the 
popularity of modaii rock, "but thl^ is 
a different kind of mo\ie. and the .sound- 
ti-ack is appropriate for the mo\ie." 

Modern rock CIMX Detroit MD 
Vince Caimova c«)ncurs. "It has a pretty 
amazing lineup of talent," he says. "It 
will wairanl some .spins immediately, 
but ultimately it all depends on how 
good the songs are." 
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Madonna's Vid Sneaks In Theaters 

Surreal ^Bedtime Story^ Goes To Big Screen 



■ BY DEBORAH RUSSELL 

LOS ANCELES— The notoriously 
bigger-than-life Madonna took to the 
big streen March 10 to unveil a new 
"music film short" from her album 
"Bedtime Stories." 

The exclusive, weeklong engage- 
ment of "Bedtime Stor>-," directed by 
Satellite Films' Mark Romanek, 
unspooled this week in three Cineplex 
Odeon movie houses in LA. Chicago, 
and New York. 

The theatrical sneak preview laid 
the groundwork for Madonna's 
March 18 "pajama party" at New 
York's Webster Hall, from which 
MTV and modern rock-leaning lop 40 
outlet WHTZ (ZlOO) New York is 
planning to .^imulUineously broadcast 
the traditional debut of the Maverick/ 
Sire/Warner Bros. clip. 

"We wanted to let [K'ople first see 
'Bedtime Story' as it was intended to 
be seen." says Maverick GM Ablx^v 
Konowitch of the theatrical stunt He 
notes it was clear from the onset Ro- 
manek's vision and execution of "Bed- 
time Story" de.'^erved a treatment 
that transcended the television 
screen. 

Aligning with Cineplex Odeon al- 
lowed the label to "give people a 
chance to see the video before anyone 
else, in a form in which no one else 
will see it," Konowitch says. 

Cinematographer Harris Savides 
lenseil the "short" on 35 mm film dur- 
ing a six-day shoot at L.A.'s Univei'sal 
Studios. Tom Foden wiis pnxluction 
designer on the hi-tech, big-budget 
production, which is stee|)ed in the 
kind of bizarre, dreamy surrealism 
that illustrates the song's catch 
phrase. "Let's get unconscious." 

Weeks of post -product ion were re- 
((uired to ixufect the mviiad digital ef- 
fects that lend the video its cinmiatic 
<iualily. In one .scene, a flock of biitis flies 
t^-om tlie pi-egnant Madonna's .stnmach; 
in another, the singer's facial features 
are rearranged .si) that two moving 
mouths apiK'jU' where the e.ve .s(tckels 
shtxild be. The fibnlet e\'en ojx'ns with a 
title card and cbses with credits. 



"When you spend the time. ci*eative 
energn>', and money to i-einvent the l\is- 
ual| mediiun and yoiu^'lf, you have to 
l(x»k for different ways to e-xpase the 
work and reach people in a nontradi- 
tional way." .says Konowitch. 

But such a video promotion should 
not be an e\erj'day occurrence, he em- 
I)hasizes. "This cleaiiy deserved a dif- 
ferent ti*eatment from the norm." 

Freeman Fisher, VP of studio rela- 
tions of the Cineplex Odeon theater 
chain, agrees. "This was quite possibly 
and probably a one-time exix'rience," 
he says. "I just don't think the industiy 
can aiford the investment of making a 
video of theatrical (juality that often." 

Linking with Maverick and Madonna 
during a tyi>ically slow theatrical .sea- 
son provided an opportunity foi' Cine- 
plex Odeon to inspire ticket sales by of- 
fering consumers a value-added 
feature, Freejnan says, (-ineplex Odeon 
print ads in each uf the three cities 
touted the exclusive .sci-eening. 

'This was a gi"e-at vray to inject some 
fun into going to the movies," F^Lsher 
says. 

"Bedtime Story" appeared on 
screens in the Broadway Cinemas in 



Santa Monica. C'alif., the Chelsea Thea- 
ter in Manhattan, and the Biograph 
Theater in Chicago. 

"We wanted to limit it to the theaters 
that likely woultl gel the widest vaiiely 
of moviegix*rs," Fisher ."^ays. 

He admits Cineplex Odeon execu- 
tives did consklei" that patrons might be 
alienated by the inti-usion of a "inusic 
vi<leo" into the traditional film ex|X'ri- 
ence. "But this paiiiculai' promotion 
oveI^vheImefl tliose concerns," he sa.vs. 
"For four minutes, the audience sees 
astounding cinematic images in a first- 
class featurelike pi-oduction. It's not 
just another artist lip-syncing to a 
track." 

In addition, he note-s. Cineple-x Odeon 
currently is screening such fiUns as 
"Pulp Hction" anti "Muiiel's Wedding." 
two produclioa'i that ap|)eal to a demo- 
graphic that crosses that of Madonna. 

Fisher says the volume of calls re- 
ceivtnl Man-h 10 by the mamigemenl of 
the Santa Monica venue indicates an in- 
tenst! level of intei-est in the pmmotion. 

ZlOO pmmoted the weeklong theatri- 
cal engagement in Manhatliin, pmvid- 
ing listenei"? with fi^ film passes and 
copies of the "Betilime Stories" CD. 



PRODUCTION NOTES 



LOS ANGELES 

• Poitfolio/Black Dog Films (iil^H'tor 
Jake Scott is the eye behind Radio- 
head\s new Capitol vitleo. "Fake Plastic 
Ti*ees." The clip Ls set in a surreal, fu- 
turistic sui)ennarket. 

• Director Brett Ratner shot the 
Murder Squad video "No Peace" for 
GWK/Def Jam West Reconls. The clip 
features Ice-T, Treach. Boss. Spice 
One, and more. Jason TaraKun prixlu- 
cetl; Anghel Decca directed photc^rra- 
phy. 

• Motus Mfg. diix'ctor Mark Gerard 
recently wraiJiK-d Chris Thomas* Pri- 
vate Music video "Kickin' Tioie Blue" 
with pnxlticer I'lla Hoeller. 

• Derrick Boatner of CPA Films is 
the eye behind "The Ten Points" jam 




You So Crazy. Tommy Boy 's Naughty By Nature took a break from shooting its new 
video "Craziest" to talk to Fab 5 Freddy (center, with hat and mike)- TTie Big Dog 
Films production took the rappers to legations in New Jersey. Chicago. Houston, 
Atlanta, and Los Angeles, Pctured tiere. from left, on one of the many sets are the 
group's KayGee, Vinnie. and Treach, Hype Williams directed the clip, which features 
cameos tiy Cootio and South Central Cartel. Ouida Washir>gton produced. 



video featuring Redman, Big E. 
Smalls, Knowledge, Coolio, Busta 
Rhyme, and III Al Skralch. The clip 
comes li-oni tJie Mei-cui*)' soundti-ack to 
the film "Panther." 

• >!arc Klasfeld dij-ected and etlited 
Hiroshima's new Qwest video "One 
Fiiie Day" with (lii-ecU»r of photogi-aphy 
Scan Ramjerdi. Heather Jannson 
pixxiuceil lor MKSR Films Inc. 

• Power Films director Okuwah 
reeled Illackstreel's Intei"saii)e video 
"Joy" with director of photography 
Bernard Auruux. Gar>' Kapp pnxlu- 
ced. The same crew Ix^hind Jame- 
cia's "Kodeo Style" video on Mercmy. 

NEW YORK 

• Diane Mariel dii'cctetl Ol' Dirty 
Bastard's debut Elekti*a video "Brook- 
l.vn Zoo." featuring Method Man of 
Wu-Tang Clan. Dave Daniel dii*ectefl 
photogi-aphy; Gina Harrell pnxluced. 

NASHVILLE 

• High Five Productions Steven 
Coldmann directed Martina 
.McHride's new RCA'T^ashville video 
"Wliei-e I UsHi To Have A Heiut." Su- 
san Bowman produced: Larry 
B(M>thby du'efttnl photography. fJold- 
mann and Boothhy also directefl and 
shot Marty StuarCs latest MCA/Nash- 
ville clip "The Likes Of Me." BmMnan 
pi*oducecl with Philip Cheney. 

OTBER CITIES 

• The Indigo Girls' Kpic v kleo "The 
Pow er Of Two" is ;in Automatic Films 
profiuction directed by Ernie Fritz. 
Victoria Strange produced the shoot; 
Ellen Kuras, who was named director 
of photogi-aphy of the yeai* at the itKM^nt 
Simdiince b'ilm Festival, dii'ected pho- 
togi-aphv on location in South Carolina, 
Florida, and New York. 



MOR Net Takes Pre-Orders 
For Elton John's New Set 



MoK PROMOTIONS: MOR Mu- 
sic TV is treading on new promo- 
tional turf with Elton John's Island 
Records debut, "Made In England." 

The St. Petei'sbiu'g. Fla.-based ca- 
ble network, which couples the home 
shopping concept with music video 
piDgi'amming. never plays clips too 
fai' in ach ance of an album i"elease. 
It w ould cleaiiy defeat the network's 
owTi chaiier to move product (using 
music video as the incentive) if that 
product has yet to hit the distribu- 
tion piiwline. 

However, MOR executives re- 
cently revised theii* own i-ules when 
they designed the network's first 
pre-promotion to show- 
case .John's new relea.se. 
which hits the streets 
March 21. A 30-second 
commercial debuted 
March (5 on MOR, offer- 
ing viewers their first 
chance to log advance or- 
ders for "Made In 
England," 

"In a typical situation, 
the TV viewer sees a com- 
mercial and has to re- 
member what day to go to 
the stoix' and buy the new 
album," says Chris Parr. 
VP of label relations at 
MOR. "But this way, all 
they have to do is pick up 
the phone, order the al- 
bum, and stop thinking 
about it until it amves on 
theii' dooi-step." 

The Ishmd album ads ai*e i*unning 
up to six times a day, and MOR's ful- 
fillment house will hoki the resulting 
ordei-s until "Made In England" is 
olTficially released. 

"We couldn't do this with every 
artist." says Pair, based on MOR's 
mainstream, adult audience. "But 
the star iwvver of Elton John Ls obvi- 
ously right up our alley." 

Parr says MOR will begin pro- 
gramming John's video "Believe" 
ju.st i)rior to March 21. 

In other MOR news: Pan* i-ejioits 
the multiformat new-release show 
"Nu-Viie," which debuted in late 
UfSM, has spun off a number of clips 
that now apix'ai' in regulai* iY)tation. 
Videos ranging from Donna Sum- 
mer's "MelcHly Of Love" to the Mav- 
ericks' "I Should Have Been True" 
have gi'aduated out of sjKJcialty play 
and ai'e generating healthy sales. 

The 30-minute "Nu-Viie" aii-s up 
to four times |>er day. One of the 
show's recent "diamonds in the 
rough" that has l>een embracwl by 
MOR's viewers is Heads Up i-ecoixl- 
ing arti.st Roberto Perera, says 
PaiT. Perera's Latin-flavored instni- 
mental ti-ack "Spanish Dancer" just 
"came out of the blue." he says. 

The independent track is jiei-form- 
ing so well that Pair anticipates he 
soon will launch an instrumental 
video block to highlight chtssical mu- 
sic, as well as clips by Perera. 
Yanni, John Tesh, and others. 

RoM'N'ROLL: Launch magazine, 
a new entertainment publication dis- 
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tributed via the CD-ROM format, in- 
cludes an exclusive video perform- 
ance of Matthew Sweet's "I Almost 
Foi-got" fn)m his Zoo Entertainment 
album "1(KK? Fun." The full-length, 
live performance was shot by mem- 
bers of the magazine's own staff. 
L. A. -based INCUE provided the 
camera crew. The debut issue of 
Launch Is expected to hit the streets 
in late April . . . Rock photographer 
and Notorious Pictui*es director Jill 
(■reenberg is profiled in Vol. 1.2 of 
the CD-ROM magazine Blender. Af- 
ter meeting the crew behind the 
disc-ba.sed publication. Greenberg 
signetl on to reel features of her own 
that will be inclucled in up- 
coming Lsjiues. 

Her fii-st a.'isignment is 
an interactive fashion 
shoot set for May release. 
She now is reeling seg- 
ments to visualize Dave 
Kushner*s novel "The 
Flannel Bomb." which 
Blender plans to .serialize 
in several back-to-back is- 
sues beginning in July. 

Reel news: New 
Yoi-k-based Notorious Pic- 
tures has signtnl directors 
Richard Murray, Pucho, 
and (f. Stubbs . . . Arin- 
eita Utley is now- manager 
of public relations at Z 
Music Television. 

Quick cuts: The 

MTV Home Video line debuts May 
Hi with two typically skewed re- 
leases. "The Grind Workout Hip 
Hop Aerobics" is hosted by MTV 
per-sonality Eric Nies. while "The 
Final Judgment" stars animated 
morons Beavis & Butt-head. The 
titles will be priced at $12.98 and 
$14.98, respectively. Sony Music 
Video distributes . . . Jonathan 
Dcmmc, w'ho recently wrapped a 
new Bruce Springsteen vi<]eo (Bill- 
board, March 18), also is the eye be- 
hind Neil Young*s March 14 long- 
form release "The Complex 
Ses.'dons." which comes from 
Warner Reprise. The video cap- 
tures Young and his band. Crazy 
Horse, ripping thi-ough such tunes 
as "My Heart," "Piece Of Crap," 
"Prime Of Life." and "Change Your 
Mind" . . . The Austin Music Net- 
work now can be seen on KVR9- 
Texas Student Television, a low- 
iwwer station based at the Univer- 
sity of Texas. The network reaches 
every dorm room on campus . . . 
L.A.'s historic Sunset-Gower Stu- 
dios just completed a $10 million 
renovation to "better accommo- 
date" the production of music video, 
commercial, film, and television 
projects . . . Nashville's Scene Three 
Inc. pnxlucetl the one-hour sjwcial 
"Kenny Rogers: Timepiece." which 
is featured in the DLsney ('hannel's 
"(Joing Home" serie.s. Marc Ball di- 
rected the show; Kelly Junker- 
mann wrote and produced. Joe 
Lunne co-prtHlucefl, and Ken Kra- 
gen executive-produced. 
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FOR WEEK ENDING MARCH 12. 199S 



Billboard Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

* * NEW ADDS * * LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD 



14 houn d«ily 
1899 9lh StTN NE, 
Washington. D.C. 20018 

1 Bfandy. Baby 

2 Adini Howard, Freak Like Me 

3 PartraH, I Can Call You 

4 Sout Fof Rul. Cdndy Ra^n 

5 Subway, Ttitv Lii" Game Wc Play 

6 MonMI JonJan, Th<j Is How We Do M 

7 Shabba Ranks. Lei's Get U On 

8 Missiones, Where I Wanna Se Boy 

9 Mafy J. BUge, I'm Goin' Down 

10 u»h«, r'l.iik 01 rou 

1 1 StwM Wonder, For Vour Love 

12 TLC. ftt-d UkM Sypcul 

13 Heatry D » The Boyi. Se< W I Yoj 

14 The Nolorkous B.I.G., 6ig Popoa 

15 Chnitopher wmiarm. Oance d Me 

16 Oa Bral. G .'e U 2 You 

17 Boyt II M«n. Tr^ank Vou 

18 Barry Whit*. Crnie On 

19 Cratf Mack, Gel Dcmm 

20 Vybt. Take It To The Front 

2 1 The Whbpm. Make Sti<^t Love To Me 

22 ViciDui. Nika 

23 Zhan«, Vou re Sory Now 

24 Patti LaBete. I Never Slopped Loving Vou 

25 Immature, Ccinslanlly 

26 Olonnc Farrti. I Know 

27 ToUl, Cjn t Vou Sc« 

28 Digable Planets. 0<ai 7 

29 Monteco Turner. Is it Me 

30 Chante Moofc, Th^s TirT>e 

* * NEW ADDS * * 
No New Adds This Weak 



Continuous prof ramminf 
2806 Oprytand Dr., 
NattivlHe. IN 37214 

1 Neal McCoy, Foi A Change 

2 Rar«dy Travis, Boi 

3 Joe Diffie. So Hetp Me Gir) 

4 Garth Brooks. Am i Gomg Down 

5 Tracy Lawrence, As Any Fool Can See 

6 David Bad, Lfiik '.vhai InlkMedMeHome 

7 Kenny Chesney. FaM in Love 

8 ShinandoahrMtagn Knun, Scr-ntftw In Ttir 

9 George Ducas. Lipstick Pfomises 

10 Uttle TeKas, Arr./s Bach In Austin 

1 1 Bryan White. Look At Me Nda 

12 OayWite, Thrs Woman And Ths Man 

13 Trisha Yeanwood, Th.nk'ii' AtXKjt Voij 

14 John WchMl Mortymry, I Zm loue Vo., 

15 Lari Whrte, Tnal's Ho* Vou Know 

16 Terry Rad«an, Hatf A Milloi Teardrops 

17 MvyChapnCaqKnter.TendEfV^I . 



18 Alan Jackson, $oi^ For The l<(« T 

19 Saw^ Browa I Donl BEleve In Goodbye t 

20 Marty Stuart, The Likes 01 Me t 

21 Tim McGraw, Re'ried Dreams 

22 Radney Foster. W-lhn' To Walk t 

23 Mark Chesnutt. Gonna Gel A Life t 

24 John Quraow. £asy P& Ore. Tm>, Thrne r 

25 Sneta •> Diam. LiTtie Mns Hanky Tcr« t 

26 Pmtf IjMdteii. ''oi Dtr1 E'g- Kfw Ww ' 

27 Wade Hayes. Cm Slill Damn' Wih Vou ) 

28 Waylon Jcnntngs, Wile Or^ ' 

29 Aaron Tippia St« Fee's L^ke A 6^ 

30 Blly Ray Cynis, Deja Blue 

31 The Trackn.Trrin' To Ge[ To New Queans 

32 MarDru HcBrtdi. VWm I Uwd To Haw t 

33 Holty Dunn, I Am Who I Am 

34 Diamond Rio. BuKM Hyde 

35 Asleep At The WliMl.av)gn On OoMTi. 

36 Doug Slone. Farth In Me. Fa4h In Vou ' 

37 Western Ryer. Cherokee Highway 

38 4 Runtwr, Cam's 8iood 

39 BiHy Montana. DicItTI Have Yoo 

40 Mnn Kraun i Unim SMon. When Vou 

41 Sieve Kolander, Bla:- D'CSS« 

42 Wesley Dennrs. I Don't Kno* 

43 Ty Hemdon. wr.a! Mattered Most 

44 Woody Lee. Gel C-.«r II 

45 J*fl Carson. Yi-jii Btiddy 

46 Boy Howdy. True To His Word 

47 Tracy Byrd. The Keeper 01 Tne Stars 

48 Shirta Twakv Wtxse Bed Have Vcu Boos 

49 The Maveiida. I ShoiAl Have Been Toe 

50 Chety Wrifht. S«a 0( Cowboy Hats 

I litOicales Hot Shots 

* * NEW ADDS * * 

Clint Black. Summer's Comm 
Daiy<i SiniMaiy. I m Lrw^ Up To Her ViMi 
Hank Williams Jr., Hog Wild 
John Berry, E-ta-rt'ig Or The Eflge Of Goodtrjn 
Kathy MaRea. Clown In Your RotJeo 
Lisa Brokop. One 01 Triose Nights 
Maiy Chapin Cirpefiler. House Of Cards 
Russ TafI, One And Only love 




Continuous proframming 
1515 Broadway. NY. NY 10036 

1 Boyi It Men. Thank You 

2 TLC. Red Lrght Special 

3 Uve, L>ehtning Crashes 

4 Green Day, When I Come Amonrt 

5 Sout For Real. Candy Ra " 

6 Shefyl Crow, Strong E:-xxjgh 

7 Hoobe & The Btowfish. HoKi Uy Ha'^d 

8 The Notorious B.I.G.. Big Poppa 

9 Oasis, I uc F(yever • 

10 Onspring. GoUa Get Away 

11 Brandy. BatTy 

12 Brownstone. II You Ltve Me 

13 Tom Petty. Vou Wreck Me 

14 Bush. Everything Zen • 

15 DeMMMhewsBwid. Would You Say ■ 

16 K-Ci Hailey 04 Jodeci, It You Tn.^^k 

17 The Cranberrws. OtJc To My Family 

18 Mary J, Bilge, I'm Goin' Down 



19 Madonna. Tai>e A Boa 

20 Melissa Elheridge, If I Wanted To 

21 Rancid. Saivat on • 

22 Hole, Violet * 

23 Sporige. P'o-veO 

24 Oionne Farrrs, i Krvnv * 

25 Letters To Cleo. Here & Now 

26 The Stone Roses. Icwe Spreads 

27 Sonr T1««i N Hammy, Thjstfi Rintf> . 

28 Bad Religion. In'ected 

29 Coltoctlve Soul. Ge< 

30 MUla. Genlieftidn Who Feii 

31 Van Haten, Oon i Tell Me 

32 Simpte Minds. Shes A River 

33 Belly. Ho*. They'll Sleep 

34 IniKamoze, Here Come» The hialstepDer 

35 The Black Crowes. Higr^ Head Blues 

36 Soondgarden, The Day I Trwd To Uwe 

37 Portishead, Sour Times 

38 Slone Temple PMs. Interstate Lnc Son 

39 Boy2 II Men, C ' BerxJed Knee 

40 Jamie Walters. Hold On 

41 Da Brat. Grve it 2 You 

42 BeasUe Boys. SaCmlage 

43 Coolio. Fantastic Voyage 

44 Waezet. Buddy Holly 

45 TLC, Creep 

46 Matthew Sweet, S-ck 01 My^tr 

47 Aeroimilh. Crym' 

48 Offspring. Self Esteem 

49 Nirvana. Smells Like Teen Spmt! 

50 Green Day. Basxet Case 

*• Indicates MTV Exclusive 
* Ihdicates 8uy B>n 

* * NEW ADDS * * 

Madonna, Bedtime Story 

Bruce Springsteen. Murder Irtcorporated 

Tom Pelty. It s Good To Be King 

Rolling Stones. I Go Wnd 

Blackstreet. Joy 

Wai. California 

Usher. Trunk 01 You 

Matthew Sweet. Sick Of Myself 

Juliana HaHield. Ur^iversal Heartbeat 

PJ Harvey. Donn By The Water 

The Flaming Lips, Turn II On 

Mad Season. Rive' Ot Deceit 

eaTNN 

THE NASHVILLE NETWOBI. 
TheHean<4Comtry 

30 hours weekly 
2806 Opryland Dr., 
Nashville. TN 37214 

1 Dmd Bal. Lni- What Fcamw Me Home 

2 Trt^ Yeanvood. Thinkin' Atxiut You 

3 Tim McGraw, Befrieo Dreams 

4 John Mchad MontBomeiy. I Can Uw Voj 

5 Garth Brooks, A.-i t Goiig Down 

6 Lart White, ih.ii's How You Know 

7 James House, Liltic By Little 

8 Shennk>)hH»nKnuK,San)mrvn!)'T)« 

9 Boy Howdy. True To His Word 

10 M«vCha(»iCania*r. Tender When I. 

11 Tracy Lawrrence, As Any Fool Can See 

12 George Ducas. Lipstick Promises 

13 Utile Teus. Ar /s Back In Aust>n 



14 Neal McCoy, Fur A Clungv 

15 Cby Water. This Wcman Arvt This Mvi 

16 Randy Travis, T^«- Bn> 

17 Billy Hay Cyrus. Ocia Blue 

18 Joe Dfftie. Sc H^ip Me Girl 

19 Alan Jackson, So-g For The Life 

20 Waylon Jennings, Wild Ones 

2 1 Aaron Tippwi. S^''.' f «.Hi L.hC A Brytd 

22 Wade Hayvs. ti Siiii Daxn' You 

23 Bnxiks & Dunn. L.fle Miss HonHy Tonh 

24 Tanya Tuc*er, UttH^ Tne IwC* Them 

25 Doug Stone, Fs'lf in Me. Fsitn in You 

26 Mark Chesnutt. Gonna Gel A L<le 

27 Sawyer Brown, i Ooni Setewe In GoodCve 

28 PaBylMfcss.YaiDon't Even Know Who 

29 Martina McBrt*. Where I Used To Have 

30 Hal Ketchom, Slay Forever 

* * NEW ADDS * * 

John fiuriMw. Easy As One, Two. Three 
Kenny Chesney. Fall in Love 
Woody Lee. Gel Over It 
Billy Montana, Didn't Have You 
Western Flyer, Cherokee Highway 



Continuous progiamming 
1515 Broadway. NY. NY 10036 

1 Madonna. Take A Bow 

2 Hoolie & The Blowflsh. Hold My Hano 

3 Bonnie Raitt, You Got It 

4 Eagles. L.xi^ Wid Keep Us Aiirt 

5 Mdissj Elheridge, ft I Wanted T« 

6 Gloria Estefan. Everlasting Low 

7 Des'ree. ^ou Gotta Be 

6 R.E.M.. Bang And Blame 

9 Boyz II Men. On Settled Knee 

10 Dwnne Farris. i Know 

1 1 Sheryl Craw, Strong Enough 

12 Tom Petty, You Wreck Me 

13 Ellon John. Believe 

14 Vanessa WilKams. The Sweetest Days 

15 Sheryl Crow, Ail I Wanna Do' 

16 MHIssa Elheridge. I'm The Only One 

17 Jon Secada, il You Go 

18 Adam Ant. W(v)derful 

19 Meiua Ethcndge. Come To My WncKM 

20 John Meltencanv. Wild Nighr 

21 Eagtes, i-'oiel California 

22 Bon Jovi, Always 

23 Des'ree, Fwl So High 

24 Madonna, Secret 

25 Sting. This Cowtx>y Song 

26 Annie Lennoi. No More 'I Lcwe Vou's" 

27 Foreigner. U'^l'l The End Of Time 

28 Babylace. When Can I See You 

29 Tom Petty. Vou Doni Know How It Feeb 

30 Martin Pace, in The House Of Stone 

* * NEW ADDS * * 

Todd Snider. Ainght Guy 
Soul For Real. Candy Ram 
Mary J. Bilge, i m Goin' Down 
Biuce Springsteen, Murder Incorporated 
Tom Petty, it s Good To Be King 
Madonna, BvOhme Story 



THE CLIP 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL L LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING MARCH 25, 1995. 



BDS 



Continuous prDgrantming 
12000 Biscayne Btvd 
Miami, FL 33181 

AMERICA'S NO. 1 VIDEO 

2Pac. Dear Mama 

BOX TOPS 

lG« Cube, What Can l Do 
TiC. Red Light Special 
Too Short. Cktales 
E-40. 1 Lo-i* 

Sens Of Dvts. formaldehyde 

Mary J. Blige. I n Gom" Down 

Bone Thugi N Kamwiy, Foe Tha Love Of S 

Ol' Dirty Bastard, Brooklyn Zoo 

ScaKace, Pcoc c Don't Believe 

Adina Howard. Freak Like Me 

Notorious B.I.G.. Warning 

Bloodhound Ganft. Mama Say 

Rednei, Cotton Eye Joe 

Channel Live, Mad i;m 

Spice 1. Face Of A Desperate Man 

Method Man. Release Yo' Delf 

Rappin' 4-Tay. i n Be Around 

ShaquHtt O'Neal. No Hook 

Shabba Ranks. Let's Gel It On 

TLC. Creep 

Bush. Everytiing /en 

DlglMc Planets. Diai 7 

Subway. Tins Li Game We Play 

Havoc And Prodaia. G's On The Move 

Boyi II Men. TnaiK You 

Bloods & Crips. Wish You Were Here 

Rottin Raifcals. O Yeah 

Thoglile, C'ad e To The Grave 

Rayvon. Prciiy 

Group Home. Supa 5la' 

ADDS 

Blak PanU. Da W(^at U Want 

Duran Duran. White L>nes 

Ttw Human League. Ten Me When 

Milkbone, Keep II Real 

Nau^ty By Nature, Craziest 

Tha Dogg Pound, wriai Would U Do 

Total. Ca". I You See 



moR 

music* 



Continuous programming 

11500 9tii St N 

SI Petersburg. FL 33716 

EHoo John, Bel eve 

Jimmy Clifl. Hakuna Matata 

Fomgner. Untu The End,, 

Tom JoneVTorl Amos, F Wanna Get 

Alton KrsuttUnton SMon. Wt«n Vou Say 

Eagles. Hotel Caldorma 

Barry Manilow. I Can't Get Started 

The Tractors. Tryin To Get... 

Al GreerVLyle Lovett. Ain't 11 Funny.. 

SttenandoatVAIbon Krauss. Somewtwc 

John Berry, Y^xi And Only You 

Sheryl Crow, Str^iK Enough 

Immortal Beloved. Ode To Joy 

Sarah McLachUn, Hold 0" 

Louis Miguet. El Dia Que Me Quieras 

Hoolie & The Blowfish, Let Her C^ 

IgleslavParton, Wher Voj Teh Me. 

Tniha Yearwood. Ilrnkin' Anoul You 

Jim Jamison. 1 n- Always Here 

Tom Petty, You Wreck Me 




SI I hours weekly 

1 Centre Street, Room 2704 

New York. NY 10007 

Usher, TriinkingOl You 
The Notorious B.I.6., Warning 
leweH. Womar To Woman 
Da Bush Bat>ees. Rememtier We 
Raehetle Ferrell, With Open Arms 
Brandy. I Wa'-'a Be DiJwn 
Boyz II Men. On Bended Knee 
Da Veungsla's. f>1ad Props 
Kansas City Original. Bomve 
Rotlin Ra2hals. Oh Yeah 
Society, ves N Deec 
Nine. What C'\a Want 
Channel Live. Mad i^m 
JUina Howard, Freak Li^e Me 
Group Home. S i.^^ Star 



BUk Panta. Do What U Want 
Brand Nubian. Hold On 
Craig Mack. Can I Get Down 
Funkmasler F1e«. Nutlm' Bui Fiava 
Browttstom. 11 Vou Love Me 



Continuous programming 
Hawley Crescent 
London NW18TT 



I. Here Comes The Hotslepper 
Marti Oh, Tears Don 1 be 
Scooter. Move Your Ass 
Red Nn, Old Pop m Ar Oak 
Annie Latmos, No More I LOve You's" 
Captain Hollywood Pra^tcl. Fly<>« High 
Bor> Jovi. Someday ni Be Saturday Night 
DJ Bobo, Love Is All AroufM) 
Cranberries, ZonCKe 
Sg A Zag. Them Girls. Them Girls 
East 17. Slav Another Day 
Scabnan John. Scatma" 
Cranberries. Ode To My Fam-iy 
Moby. Feeling So f^eal 
Spartis. When Oo I Gel To Sing 
ConneHs. 74 '75 
Simple Minds. She's A River 
H-Btocki. WcTrt 
Ofhprtng, Self Esteem 
Boyrane. love Me For A Reason 



Corfbnuous programming 
2006 Opryiand Dr 
Naihville. TN 37214 

Newsboys, S'^me 

Dakoda Motor Co., Truth 

Out 0( The Grey, AM We Need 

Rich MuUins, The Color Green 

Lisa BevMI, Hold On 

DC Talk. Luv Is A Verb 

BeSe t CeCe Winans. II Anything . 

Kathy Troccoll. Mission Of Love 

Ian, Come To Me 

OtristJfarl. Listeni >}.^ 



M. W. Smith. Cross Of 

Margaret Becker, Deep Calling Deep 

Kim Boyce, Not Too Far.. 

4 Him. Real TrungiAOp) 

BcBi ft CaCt Wham. LA« 01 Lite (AODI 



One hour weekly 
216 W Ohio 
Chicago, IL 60610 

Jultanna Hatfietd, Universal Heartbeat 

Mike Watt. Big Tram 

WoHgang Press. Gomg South 

Poster Children, Jr Citi«n 

Soul Coughing, Down To This 

The The. 1 S.i* Tin.- Light 

Toad The Wet SpncfeA Wai* On TheOoean 

Rusted Root, Send Me Or-. My Way 

Live. Lightni-ig Crasfes 

Sunny Day Real Estate. In Circles 

Catherine. Samt 

Wax. Calitornia 

PJ Harvey. Down By The Waler 
Dtorwie Ferris, f Know 
OasK, l.ve forevw 
Matthew Sweet. Sick Of Myself 
Flammg Lips. Tjrn It On 




1 /2-hour weekly 
46GrttordSI 
Brockton, MA 02401 

PJ Harvey, Down By The Water 
Tlte The. I Saw The Light 
Soundgarden. Day 1 Tned To Live 
Marilyn Manson. Lunchboi 
Downset. Downsei 
Spell. Sup^rsl,ir 

London Suede. We Are The Pigs 
Victoria WIHIams. You Are Lov«d 
Btohazard. b BlocKs To The Subway 
Soul Coughing. Down To This 
MorrUsey. tkiieis 
Mike Watt, Big Tram 



Artists & Music 



RAP 0\ RAP: STRAIGHT TALK 
Oy HIP-HOP CI LTVRE 
Edited And With Introduction 
By Adam Sexton 

(Delta Trade Paperbacks, $U.95) 

ThiB compilation of essays, ex- 
cerpts, poems, features, lists, and TV 
transcripts came out of its editor's 
premise that rap music and hip-hop 
culture don't receive enough analyti- 
cal ink. "I'm sorry to report that the 
passionate but thoughtful takes on 
the topic that compri.se "Kap On 
Rap" are the exception rather than 
the rule." Adam Sexton writes. 

His argument is that most hip-hop 
scribes lack the equipment to filter 
the art through a [wslmodern prism 
or the guts to criticize a culture 
they're so closely attached to. 

True or not. his collection includes 
entries from varied sources, includ- 
ing political pundits {William Safire. 
Anna Quindlen, Mike Royko). black 
cultural critics (Greg Tate. Joan 
Morgan. Danyel Smith, Nelson 
George), academic scholars (Henr>' 
Louis Gates. Tricia Rose), nonblack 
writers (Gavin Edwards. Jon 
Pareles), and artists themselves (Pa- 
ris, Run-D.M.C, Ice Cube), 

Obviously, different perspectives 
are presented. In his essay "The Pol- 
itics Of Gangsla Rap." writer Brent 
Staples denounces the cult of urban 
realness as "the most dangerous 
myth facing African- Americans to- 
day," while "Gangsta Rap Loves 
You," a piece from the newsletter 




"Rock & Roll Confidential," praises 
the genre's fraternal function: "Part 
of gangsta rap's appeal stems from 
its uncritical embrace of youth aban- 
doned by society." 

With left-field references and 
lame theories, some authors call at- 
tention to their status as part-time 
obsen'ers of rap culture, while oth- 
ers deftly na\igate between the hip- 
hop nation and the world at large, 
dealing with the inherent complexi- 
ties of both. The uninitiated and the 
informed aUke drop occasional inac- 
curacies. But all the writing is good. 
It fuels discourse within a genre 
where everyone's a critic. 

HAVELOCK NELSON 



SMOKE Y JOE'S CAFE: THE 
THE SO\GS OF 
LEIBER AND STOLLER 

The Virginia Thautre. New York 

A stirring testament to the con- 
tributions of Jerry Leiber and 
Mike SloUer to the American pop- 
ular-music consciousness (the pa- 
rade of hit upon hit upon hit is, ulti- 
mately, staggering), "Smokey 
Joe's Cafe" is also a rousing confir- 
mation that it really does begin 
with a song. 

Removed from the context of the 
performers whose interpretations 
have become definitive (Elvis 
Presley's "Hound Dog." the Coast- 
ers' "Yakety Yak," Ben E. King's 
"Spanish Harlem"), the stmgs be- 
come fresh again and newly engag- 
ing. "On Broadway," a powerfully 
haunting tune as once delivered by 
the Drifters and. later, George 
Benson, is reinvented here with a 
power beat and a disco flair. There 
is nothing down on their luck about 
these slick-suited, break-dancing 
singers onstage under the neon 
lights. 

While that is one of the more jar- 
ring reinterpretations, the revue- 
style production sidesteps note-by- 
note comparisons with "classic" 
versions by avoiding any attempts 
at mimicry ("Jailhouse Rock," 
straight out of the film, is one ex- 
ception, while "Hound Dog" does 



STAGE 



Sport a decided Presley flair, albeit 
with a female-delivered twist). 
Several of the songs also are given 
broad winks to distance them from 
the originals' time and place 
("There Goes My Baby" becomes 
near-slapstick), which work.s bet- 
ter for some ("Poison Ivy") than 
others ("Dance With Me"). 

The hard-working singers (the 
five men and four women are shut- 
tled on- and offstage with clock- 
work precision) are uniformly im- 
pressive, with none hitting a sour 
note. B.J. Crosby, a mighty belter 
with a showstopping voice that ac- 
centuated the regretful headset 
miking; Victor Trent Cook, who 
had already won over the audience 
with his wide-eyed comic spark be- 
fore bowling them over with a dra- 
matic "I (Who Have Nothing)"; 
and Brenda Braxton, who put her 
own sultry-sassy spin on "Don 
Juan," merit special mention, as 
does an old-time, bluesy male-en- 
semble take on "Keep On Rollin' "/ 
"Searchin'," which led the list of 
lesser-known numbers that de- 
serve remembrance. 

Reminders of the show, in any 
case, are available. For a quick 
whiff, pick up a bottle of "Love Po- 
tion No. 9" in the lobby souvenir 
stand. And look for a cast album 
this May from Atlantic Theatre. 
The show deserves it. 

MARILYN A. CILLEN 
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International 



Germans Getting More Music TV 

Viva 2, VH-1 Will Battle For Older Viewers 



■ BY MIRANDA WATSON 

COLOGNE, Germany— The music 
industry here is alK)ut to see a dou- 
bling of the number of dedicated TV 
channels promoting its artists. 

Germany will soon have four'mu- 
sic-video TV channels, with both 
MTV Networks Europe's VH-I and 
domestic station Viva 2 set to launch 
here in the next two months. Ger- 
many is already served by MTV 
Europe and the original Viva chan- 
nel. 

As of last week. VH-1 is available 
to Astra satellite viewers for 12 
hours a day (Rillboard. March 18) 
and is scheduled to become 24-hour 
and cable-delivered in April. 

Viva 2 is set to join the original 
Viva channel March 21. It now has 
its license from its local media au- 
thority. North Rhine Westphalia, 
and anticipates that sanction from 
the other German federal states will 
be granted in April. 

In Germany. MTV Europe and 
Viva have both performed well in 
targeting the 15-34 demographic. 
Now both parent companies are set- 
ting their sights on the country's 
older listeners in the 25-49 age 
bracket — a more lucrative goal, but 
a fiercely competitive one as well. 

The two new channels are plan- 
ning to launch at a time when Ger- 
many's cable network is more con- 
gested than ever before. 

"The cable situation is horrible 
here," complains Viva managing di- 
rector Dieter Gomy. "It was one of 
the reasons that we have moved so 
quickly with the launch of Viva 2. 
The situation is going to get worse 
and wor.se, as so many new TV sta- 
tions want to enter the market. I 
think it's also why VH-1 has moved 
so quickly into Germany to try and 
get on the cable, too." 

MTV Europe MD Bill Koedy ad- 
mitii that the situation "might cause 
short-term problems in some areas." 
There is aKso the question of whether 
the already competitive music-video 
TV market is big enough to support 
four channels in Germany. 

Roedy says he is uncertain at this 
point. "Our only concern with Viva is 
the ownership issue, which raises 
questions about product exclusivity 
and windows," he says. 

Viva is SC^ owned by the German 
affiliates of PolyGram. EMI, Sony, 
and Warner Music. Roedy says, "It 
depends on the owners of Viva as to 
whether four music video channels 
can sur\ive on the market — whether 
they're going to subsidize Viva, for 
instance." 

Gomy sees no problem in having 
four music TV channels on the mar- 
ket. "Music video TV is a proven TV 
field, a.^ MTV and Viva have showTi 
in Germany." he says. "If you start 
a TV company, it's quite normal to go 
on to part two. I don't see it as a sit- 
uation of four music TV channels, 
more of two plus two channels. We 
have learned that the market is big 
enough for two good concepts to sur- 
vive, so there should be no problem 



with tw o older-audience concept*." 

Gorny does admit, however, that 
the older demographic is a tougher 
tai'get and that "\er\ cost-effective" 
operations will be necessan,' to win 
the battle for older viewers. He adds, 
"The music TV market is very small, 
so budgets have to be small, too." 

Unlike MTV Europe. VH-1 is 
entering Germany with a German- 
language presentation. Roedy e.x- 
plains that the older target audience 
is less receptive to MTV's pan-Euro- 
pean programming, presented by 
Europeans in English. "We think 
people will respond well to a channel 
which brings together elements of 
their own culture, in their own lan- 
guage, within an international 
frame." he says. 

The German element of VH-1 will 
be furthered by the involvement of 
Hamburg production company Me. 



Myself and Eye. which was closely 
involved in the start-up of Viva. A 
commitment to devoting of the 
playlist to new music has already 
won the channel the backing of Ger- 
man record companies. 

Viva 2. meanwhile, has won ex- 
MTV News managing editor Steve 
Blame, who will head the new chan- 
nel. 

But with two channels targeting 
the same demographic with a Ger- 
man-language music TV program, is 
there a (hmger of the two being too 
similai"? Both companies are eager to 
stress the <lifferences between VH-1 
and Viva 2. 

Says Gomy, "VH-1 has a different 
backgi'ound. There is already an ex- 
isting setup for VH-1, whereas Viv-a 
2 is something completely new. 
We're bound, therefore, to be differ- 
(Cout 'itmed on /Hif/e ^7) 




Trading's Aces. With the release of Joan Armatrading's long-awaited new 
album, "What's Inside." set for May 15, the artist met wtth BMG executrves from 
around the worid in London to listen to cuts from the release. Among the BMG 
guests were, from left. Barbara Stanton, Allan Fned. Nancy Farbman. Kate Winn, 
Armatrading, her manager Mike Noble, Nicole Moore, Steve McCaughley. and 
Heinz Henn. 



BMG Asia 1st Major To License 
Chinese Mainland Music Abroad 



I BY MIKE LEVIN 



HONG KONG — BMG's Asia-Pa- 
cific office has become the first ma- 
jor label to license Chinese music 
from the Chinese mainland for sale 
internationally. 

The deal for 24 albums of tradi- 
tional Chinese classical music was 
struck last week with China Rec- 
ords, China's state-owned, market- 
dominating record company, after 
two years of negotiations. BMG will 
market the releases through its do- 
mestic HK classical label. 

BMG's managing director for 
Hong Kong and China Ed Chan 
says. "We decided it wasn't right to 
just try to sell into China. There is 
an obligation to help [Chinese rec- 
ord companiesl exploit their reper- 
toire outside. 

"The goal is to promote all music 



relationships within China, not just 
that of the supplier." 

Initial sales efforts will aim at 
Hong Kong. Taivvan, Singapore, 
and Malaysia, although any city 
with a sizeable Chinese population 
eventually will be a target. 

Although Chine.se classical music 
is far from the mainstream, there is 
a big demand among older expatii- 
ate Chinese who have had little op- 
portunity to purchase this kind of 
repertoire, ('han says he has not 
yet set sales forecasts. 

The releases will be backed by- 
retail promotion as well as promo- 
tion through specialist radio sta- 
tions and magazines. 

Chan says. "We've got the edge 
in being able to sell this music out- 
side China because of our diversi- 
fied domestic-label operations." 



Italy's FIMI Bows New Chart 
Intended As Definitive One 



■ BY MARK DEZZANI 

MIIAN — A new "official" chart has 
been launched by Italy's IFPI-rew^r- 
nized record industry organization 
FIMI, whose members account for 
almost 90^ of the countr>''s music 
sales. 

It is hoped the initiative will create 
new promotional space for music in 
the Italian press, on radio, and TV, as 
well as pro\iding the definitive indi- 
cator of Italian musical tastes. 

Compile<l by Danish market re- 
search company Nielsen, the weekly 
chart will list the 25 top-selling al- 
bums, with the five top-selling ct)mpi- 
lations listwl sepai-ately. 

Utilizing point-of-.sale bar-code 
technoIog>', KJO of an estimated 1,600 
music outlets in Italy will \k sampled; 



raclyobbers and kiosk sales will be 
excluded from the sample. 

"We want to sample outlets that 
stock a comprehensive selection of 
releases," .says FIMI president and 
CGD East West managing director 
(ierolamo Dominioni Caccia. 

Addressing criticism o\'er the ab- 
sence of a singles chart, he says, "The 
volume of CD singles in Italy is so 
small that it would be difficult to ob- 
tain a scientifically reliable sample 
from which to compile a chart, al- 
though we will look at the pos^sibilily 
of a singles chart for the future." 

Caccia says the chart will be made 
available to all outlets free of charge 
for the first year to tlemonstrate that 
FlMl's moti\^ation is to promote rec- 
ord sales. State broadcaster RAI al- 
(Co)itiinwd on (Xiqe 50) 



Tokyo Tower Has Record Sales 

Multilevel Shop More Like Dep't Store 



■ BY STEVE McCLURE 

TOKYO— Towei- Recor^ls* new Tokyo 
store — one of several that claims to be 
the world's biggest reconi .'^tore— has 
been doing a land-office business since 
it o|x,'ne<i ils doors March 10. 

"It's exceeding oui- projections," says 
Tower Far East managing director 
Keith Cahoon. 

That Ls putting it mildly. Towner hired 
.^eciuity guards to handle the crowds of 
shopi)ers that descended on the eight- 
.*toiy. .'>i.280-squai*e-fo(»t stoiv on the 
first weekend it was open for business, 
and lines at the checkout counters held 
as many as 50 people. 

"It was four-and-a-half times as big 
as the biggest opening day in Tower 
hL<tor>'. which was our Shinjuku store 
in November 1992," says (;;ahoon. 

One .source close to Tower estimates 
the new^ store, located in the youtb-ori- 
ented Shibuya district, had sales of 
about .$4.i0,(k)0 on March 10. It for- 
merly housed a children's specialty de- 
partment store owTietl antl operated by 
leading retail chain Seibu, which has 
leased the property to Tower. 

In fact the new Sliihuya store feels 
more like a depailment store than a 
conventional record store, with each 
floor de\'oted to particular types of mu- 
sic. The second floor, for example, fea- 
lui'es .Japanese |xtp as well as game and 
CD-ROM softwai-e. the thini floor is 
non-Japanese pop music, and the .sixth 
floor stocks nothing but classical music. 
In total, the store stocks 500,000 units 
of music software. 

The new store is the fourth Tower 
Japanese outlet to have a PCS system, 
and much of t he congestion that was in 
evidence in the store's first few days of 
o[>eration can lie blamed on lireaking in 
that system, as well as the relative in- 
experience of many of the clerks. Cah- 
oon .*4ays. 

Throughout the store there are lO;^ 
listening booths, as well as a |x*rform- 



iince area on the eighth floor that can 
handle an audience of some ;i00 people. 

There's more to the Shibuva outlet 
than music, though. The basement 
houses a bar/restaurant that trades un- 
der the name Tower Cafe, while the 
seventh floor Ls exclusively devoted to 
imported books, magazines, and news- 
[lapers. The selection on that floor is 
decidedly eclectic: Tower Shibuya is 
probably one of the very few record 
stores in the world where you can pick 
up a copy of Martin Heidegger's philo- 
sophical ti-eatise "Being And Time" or 
shop for children's bcKiks. 

The store' about a five-minute walk 
from Shibuya Station, a m^jor trans- 
portation hub. 

The hoopla surrountling the Shibuya 
store's debut overshadowed the open- 
ing of another Tower outlet in the 
Tokyo suburb of Kichijoji the same 
week. The 7,000-square-foot Kichgoji 
store and the Shibuya outlet bring the 
number of Tower stores in Japan to 23. 

One industry source here thinks 
Tower may have overextended itself by 
opening such a massive outlet. 

"I think they're going to have a prob- 
lem generating the t\'pe of volumes 
they think they'll get just by opening 
a big store," says the source. 

Tow-er's image as a hip, trendy place 
to buy music may actually hurt it as 
demogi-aphic factors force the Japan- 
ese market increasingly to target mid- 
dle-aged comiumers. the -source says. 

"The Tower atmosphere is not where 
you want to position yourself in Japan 
over the longer term." says the .source. 

"I woulfl disagree with that." says 
Cahoon. "We never carried classical 
music in our old Shibuya store, and in 
the first few days at our new store, 
classical sales were 15*^^ of total sales, 
which Is high. The jazz floors and world 
music floors we have are very big, and 
are pretty much separate environ- 
ments. We find that we have more 
(Coiititiui'd on page 30) 
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Soundtrack Specialist Milan To Open In Japan 

Talks Continue With BMG Over Distribution Rights 



■ BY EMMANUEL LEGRAND 

PARIS — Paris-based indie label 
Milan, a specialist in film sound- 
tracks, will open an office in Tokyo 
to cover the Japanese market be- 
fore the end of the year, says Milan 
founder/CEO Kmmanuel Cham- 
boredon. 

Chamboredon says he plans for 
the office to be operational by Jan- 
uary 1996. "We are in the process 
of reviewing the different options 
with our distributor there. BMG 
Victor, and we are searching for a 
Japanese manager to run the of- 
fice." says Chamboredon. adding 
that the Japanese venture could ex- 
pand in the near feature into other 
territories in Southeast Asia, espe- 
cially China, which has a dynamic 
movie in{iustry. 

He says the Japanese office, as is 
the case with the Milan offices in 
the U.S. (New York), Argentina 
(Buenos Aires), Brazil (Rio I)e Jan- 
eiro), and Mexico, will market and 
promote Milan's products, but also 
will have "the brief to sign local 
products either through licenses or 
by producing. We will definitely be 
committed to local repertoire in our 
specialties." 

Chamboredon says Japan will 
add another link in this network of 



affiliates, a unique situation for a 
French company. The move, he 
says, has become necessary "if we 
want to be able to attract quality 
products and recoup our invest- 
ments in different markets." 

Milan, which has a worldwide dis- 
tribution deal with BMG, 'i& on the 



verge of severing its ties with its 
distributor. Although Chambore- 
don declines to discuss specifics, he 
says that "talks are going on with 
BMG. and we hope to reach a deal 
by the end of the year." It is under- 
stood that BMG could acquire part 
or all of the company. 



STAR-TV'S Channel V To Broadcast 
Richard Marx's Singapore Concert 



1 BY PHILIP CHEAH 



SINGAPORE— At a time when "Bal- 
lads" Ls setting new sales peaks in ^Vsia, 
Capitol Records' artist Richard Marx 
will have his profile among Chbiese con- 
sumers heightened e\en fuiiher when 
his concert from Singapore's Harrl Rock 
Cafe Is broadcast on i^TAR T\^s V mu- 
sic channel. 

The event, "V At The Hai-d Rock." 
was taped March 3. complete with a 
strategically arranged duet with mil- 
lion-selling pop artL'it Eric Moo. The 
duo sang a bilingual EnglLsh-Mandarin 
version of Marx's current hit, "Can't 
Help Falling In Lo\e." 

CajHtol's inlematioiuil (lirecU)r, Scott 
Greer, says, 'This collaboration will 



help Rkrhard cross over ami appeal es- 
pecially to Chinese audiences familiar 
with Moo. It's also logical: both are bal- 
lad-oriented singer/songwriters. If it 
takes otT, a video promo clip of their 
duet may be released." 

"Ballads" has broken pre\ious sales 
records from Marx in Asia. It is now 
quadiiiple-platinum in Taiwan; double- 
platinum in Thailand and Malaysia; 
platinum in Singapore and South Korea; 
and gold in Hong Kong, the Philippines, 
Indonesia, and Imlia. 

The album contains two bonus tracks, 
"(It Looks Like) I'll Ne\er Fall In Love 
Again" and '*Can't Help Falling In 
Love," especially for the Asian market. 

Marx's performance at the Hard 
fCot)ti)iiicd nil pdijr ^7) 




Miinon>alr: Crowded House front man Neil Finn receives his certification from 
BMI for 1 million plays of "Something So Strong" on American radio. It was Finn's 
second million-play award; his first was for "Don't Dream It's Over." Pictured, from 
left, are Mike Chunn, GM, APRA New Zealand; Finn; manager Grant Thomas; and 
BMI vice president Rick Riccobono. 



Live Music Confab Boasts Record Crowds 



LONDON— The .seventh Interna- 
tional Live Music Conference, held 
here March 3-5, was the biggest to 
date with 520 registered delegates 
from 33 countries, according to the 
or^nizers. 

The conference this year discussed 
ticketing, the changing role of mer- 
chandising, taxation and record com- 
pany issues, the Internet, and the 
Southeast Asian market. 

Fringe meetings addres.sed ven- 



ues, festivals, sponsorship, and the 
travel industry. 

The conference also saw the pres- 
entation of the annual, tongue-in- 
cheek Arthur Awards. Winners in- 
cluded: Leon Ramakers (Mojo Con- 
certs, the Netherlands) for promot- 
ers' promoter; Sony for most 
supportive record company; GDP 
France's poster of Paricia Kaas for 
street poster of the year. 

JKKK CI.AKK-MKADS 
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HUNGARIAN ACTS CHALLENGED BY ECONOMY, WESTERN BANDS 



((■oiitiniu'd fmm }xtge 1) 

law, as HiinpaniU)n licensed only a few 
WestpJTi profiucUi — ami ah\"ays at least 
K-wral months, if not years, after release 
in the West 

Another indication of the way the mar- 
ket fias jione Is that a gold record was 
worth 100,000 sales in 1992; mnv it is 
worth only 25.000. 

Hungan,' Ls looking at 1995 from the 
standpoint of having experienmi five 
years of a (ree-mai-ket econcm\-. and t\\v 
years' experience of niy.ior Western la- 
bels moving in. The huge influx of their 
back catalog material has flooded the 
market to such an extt^l thtt now only 
5(/f of chart sales are by Hungaiian ajt- 
ists, and lowei'-tiuality local bands cannot 
hope to comix'te with what is fin MTV ev- 
er>' day and spoon-fed to the nation's 
youth fnim eveo' shop, bar, club, and 
(liscothetiue. 

This reality iLshered in the New Yeai' 
as the recently elected Socialist govern- 
ment put through seveiv increases in 
fuel prices— iis of Jan. 1. electricity be- 
came fi(W moi-e e.xpensn'e. gas 539?, and 
across-the-boanl incivases <x?curred at 
|X'tn)l stations. 

Apart from the old and the needy in 
the hard-hit eastern part of the country*, 
the rn^or loser in the current cold eco- 
nomic climate is the entertainment in- 
dustiT. Most clubs, cinemas, ;ind (Vv^fi^ 
keep their entrance fees to a i-ealistic 
price range of alxMit 150-200 HungaiTan 
forint.s (atwut $1 J)0 to 32). Venues will 
have to increase prices dramatically 
throughout 191*5 t*) keep i»ace \rilh en- 



ergy- costs and a 'JiYr inflation rate. A 
ne\v CD by a m^^jl)I■ aitist new costs more 
than 2,000 forinLs (about $20), and with 
the coming of the migorN \iny\ has been 
j^sed out. 

After fne years, it seems thiit Hun- 
gar>' has inheritc»l all the v\<ii-st asjiect-; 
of the old systan — an undeitleveloped 
retail industn,*, a ]X)or infrastructure 
with a Nean(k?rthal tel^one s\'i!lem, a 
huge. exix.-nsi\e biireiiucrac.v with enor- 
nwxis t;ixes to \iay for it — and the tacki- 
est axcestJes of the new s\-stem. 

"The biggest problem is t)»e stiite," 
saj-s Laszk) Hegedus, heail of both Poly- 
(iram Hui^ar>' and the national anti-pi- 
i-ic>' o^g^lnizatio^. 'Taking all titxes into 
consideration, in one way or another Po- 
l><Iram pays K^J of its profits back U) 
the state. The state is such an umtsdistic 
size and exix?aso that no one Is shouting. 
The anpemr has no cbthes.' " 

Despite all this, new talent is still 
breaking. Wheims 1991^ was a difficult 
one for the record industry — the majors' 
arrival si)linlere<l the market — and 1994 
was more one of consolklatitHi, 1995 may 
»ee seme interesting moxanenU^ on the 
musical hoiizon. A handftil of the most 
talented Hungarian acts will Ije pushed 
to the forefnint to challenge the influ- 
ence of MTV over the nation's youth. 

Having initiiilly h»Tili;ir(le<i the mai'- 
ketplace witli a huge weight ot" numljei-s, 
the mnjors aiv ikw fighting the ecom»nk' 
tide with choice ailists. "It's not a time 
to tO' wilt 3) new jirts." says Gahor KLs 
SzabD, A&R manager for EMI Hungaiy. 




MEX 



"We dcm't like to play pokej*. This year 
is more a time to invest in one or two 
sure-liiv aitlsLs." 

Some two-dozen domestic (wp and 
rock acts signefi to the majoi*s will now 
be scrapping with the best of the West 
in the main streets of Himgaiy. whk-h 
now boasts average annual allxim sales 
of 4 million units. 

But they \\ill gel little help frum tvtail 
or radio stations. "A[iai1: frttn a few se- 
lect stores in Bu(ia[X':^t, shojis across the 
cuunU^' aiv in [joor s}ia|x?." sa>'S Zoltan 
Koldes, Ai&R majiager with BMG Aiiola 
Hungaiy. 'They iuf geiier.Ul\' m<Tin ami 
ix>p ojx?rations with veiy limited selec- 
tions." Althougti a sjiuUl chain of phoi^^^- 
raphy stones. Fotex. launched 40 masic 
de|)artments in December, Hungary- Is 
Cluing out for a miyor chain to move in. 



Furthermore, there is still a morato- 
riiun on new nuiio fre<}uencies. a cjury- 
o\er fiiim the failm^ since 19SI2 of suc- 
ce-ssi\e governments to implement new 
media law. 

Magda Balazs. chief coimcUor at the 
Ministry Of Culliuv Ami Kducjition. an- 
noimce*l in December that state secre- 
laiit^s wouki lie dlstiissing the di-ail of a 
new bill later this yeai*. TTius. at piiesent, 
HungiUT LS stuck with fi\ e stiitions. none 
of which aif jiaiticulaiiy a*l\ entunnjs or 
willuig to pla\' new releases in retaUon. 

'The .s(\w Is hapitening more in Pra- 
gue or Wai-saw than Budai»st." says Po- 
i\<Jram's Hegedus. whose reijonsibilities 
incliKk' Hungaiy's neighlwrs. "Budapest 
hati its boom time in the mkl-'fiOs." 

Nevertheless, there will be a few- 
names to look out for in Hungaiy this 
year, mainly in the metalgnrnge and 
techno/dance field. One hand that has 
managed to ciivumvent the slings ami 
anxjws of outi-ageous inflatkm Ls Carpe 
Diem, a young, ambitious trio whose 
manager, C'sala Maijiii. b>i)a.sscd all the 
usual channels by offeiing Son\' a self-fi- 
nanced iKickage of atti-acti\'e. commercial 
techno. 

Not only is the group s()ending its 
weekends making dozens of half-hour 
appeai-ances aciuss the counU'>', the fol- 
low-up to the top .selling "EU A manak" 
will have Hungarian and English ver- 
sions. 

Hungarian — a language unrelated to 
an\' other Eun)|)ean Itmgue except Fin- 
nish — may be the language of love, but 



it certainly' Ls not attractive to Aastrian 
or (.k'linan radio ILslenei-s. 

(Jabor Zauodi, leader of bea\y metal;' 
rap quaitet Mex, believes all Hungarian 
acts ha\'e to raise their standanis and 
Iheu" sights. 

'The competition from the MTV 
sciwn LS U)Ci much," he .sa,\'s. 'The Hun- 
gaiiiin audience is now used to .seeing the 
top W^esU^ni liands muy day. This has 
a liad effect." 

Mex was formcfl after Gavor and his 
okl .stutlio iHitkly Mdi got tired t)f watch- 
ing Western acts on MTV. "One day I 
ju.st sakl. We coukl (k) that!' " Once the 
wTord got around. Sony signed than up 
and put out the album "Bumm, Nesze 
Nekefll" last yeai". 

Another hand to look out for in "96 Ls 
Nyers. Loud and i*aw , they may have the 
pxitential to ratUe an unsuspecting Hun- 
garian public. BMG. having l(xst Hun- 
gaiy's biggest-selling pop phCTiwnenon 
when Rapukik breke up lak year, is hop- 
ing for big things firm Nj'ers. 

BMG's Foldes sees this giimge band 
frtm Szeged as being the kteal cat among 
MTV^s pigeons. 'The good okl days are 
definitely gone. That doe.sn'l mean to say 
that Hungar>' Ls lacking in talent It isn't 
We just have to make the best of what 
wv'w got" 

Ahead of the field is Kispal es a Btrz 
(Plaj-boys Of The Eastern Workl), Poly- 
Gi^'s cash ca\' foi- 1!(95 with the allxnn 
"^^ika, Kitsza, I^." The gruui) is one of the 
few bands that deal with the notion of flm; 
not reliellion, not i)olitits. but -sinply fiin. 
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FIMI's '94 Figures Most Accurate Ones Yet 

Large Indies Now Included In Year-End Market Survey 



I BY MARK DEZZANI 



MI LAN — Italy's IFPI-recognized 
record industry federation FIMI. 
whose members account for of 
the country's music market, has 
issued year-end results that pur- 
port to represent the total market 
for the first time since FIMI was 
formed in 1992, when the country's 
multinational affiliates broke away 
from domestic industry association 
AFI. 

FIMI now also represents many 
important indie companies, and its 
press director, Ernesto Magnani. 
emphasizes that while actual ship- 
ments from FIMI members are 
recorded, the total figures combin- 
ing shipments from AFI compan- 
ies must be viewed as "an accurate 
estimate" of the market's perform- 
ance in 1994. 

Magnani says, "To obtain a pic- 
ture of the total market, we took 
into consideration statistics pub- 



lished by AFI and the trade 
monthly Musica e Dischi." 

The change in the organizational 
structure precludes a direct com- 
parison with figures released bv 
FIMI for 1993; however, FIMI 
president and CGD EaslWest 
managing director Gerolamo Do- 
minioni Caccia says the new data 
indicates total shipments in 1994 
are worth $3fi5.6 million, a d'H in- 
crease in value over 1993. This rejv 
resents a 1',? rise in real terms, tak- 
ing into account 4C* inflation 
during the period. 

Caccia says that, aside from 
Italy's Hngering economic crisis, in- 
frastructure problems are holding 
back development. "Compared 
with other important European 
markets such as Britain and Ger- 
many, who are experiencing dou- 
ble-digit growth, the Italian mar- 
ket performance last year was 
disappointing. 

"A lack of specialist media out- 



lets is preventing the establish- 
ment of niche genres in Italy, 
which is essential for the market's 
growth." 

According to the FIMI figures, 
the total number of albums shipped 
last vear was 48.41 million, worth 
$339!3 million. Of these. 28.12 mil- 
lion were CDs worth $248.2 million, 
and 15.26 million were cassettes 
with a value of $56.62. 

Total singles shipped stood at 4.4 
million units, worth $15.9 million. 
CDs were 1.41 million of these. 

While international repertoire's 
share of the market grew 
compared with domestic releases, 
the figures actually show a slight 
increase for national repertoire as 
compilation releases containing in- 
ternational repertoire have been 
included as national releases. 

National repertoire registered a 
49'^ share of the market's value, 
with international at 43^ and clas- 
sical at S'^. 



Alvarez Leads The Wave On Chrysalis 



■ BY HOWELL LLEWELLYN 

MADRID — Barely two years ago, Ja- 
\ier jVh*ai"ez spent his daj-s busking in 
the Mjuirid subway, where he routinely 
attracted the unwelcome attention of 
metro guanls. I^st month, Alvarez be- 
came the first ailist with a release on 
Chrj'salis Spain's domestic rostej* and 
was also hailed as one of the leading 
lighLs of a new generation of Spanb^ 
singer/songwriters. 

"Tired of being ejected from the metit> 
onto the street. iVlvai-ez. 25. set up busi- 
ness in the city's Retiro park. From 
there he moved to dubs ancl bars, until 
he was signed last November by Chi^t^s- 
alis when it Ix-came a full-fledgeti label 
unrler the EMI Masic Spain umbrella. 

Alvarez's first album, "Javier 
AKaiTO." wu-i ivleased Feb. 13 and offi- 
cially presented at showcases in Madrid 
on March 15 and Barcelonii on Mai-ch 
17. Chrj'salLs managing diiwtoi' ('arlos 
Sanmartin says, "It was like having our 
fiivt son and oui" haptuJin of fire at the 
same time. Ja\iei- is very talented, and 
we .see him as a leader of a new wa\'e 
of singer/song\niters, which is a highly 
IKijHiliU* genre in S()ain." 

In fact. 1994 was an extraordinan,' 
j'e-ai* for an okler- generation of S|ianLsh 



MARX CONCERT 

(Contiifucd fiviii page ^5} 

Rock Cafe sh4)we<i hLs love for R&U. 
With his six-piece band, he performed 
an a cappella vei'sion of Sam Cooke's 
"Bring It On Home To Me," and his 
reck roots siu-faced on "Nothing Left. 
Behind lis." Tlii-oughout the conceit, he 
insisted that ballads were only one as- 
jiect of his reiiertoire. 

"Healing me live is the Ix'st way to 
\iew my wxirk," he said after tlie show. 
"It's the only time then- is fre-edum to 
play ai'ound with musical styles. My 
nvxi album will be more vaiied and will 
centei* on stoiT songs, all of them oUser- 
\ ations on my life." 



singer/song\\Titei*s such as Viclor Man- 
uel. Ana Belen, Joan Manuel Serrat. 
Joaquin Sabina, and Luis Eduardo 
Aute. who dominale<l the charts for 
much of tlie >'eai\ wiiile not a single do- 
mestic pop'i-ock act tiiumphed. 

Ali-e^y. a new generation of singer^ 
songwriters led by AKarez anfi BMG/ 
Ariola's Pedi-o Guen-a — whose fu-st al- 
bum is scheduled for imminent re- 
lease — is lining up to rejuvenate the 
scene. Even though the older genera- 
tion, in their 50s, all had No. 1 albums 
in U>94. their heyday was in the pi-ole-st 
yeai-s piweeding the 1975 death of dic- 
tator FrancLsco Franco, when Al\'ai'e2 
and Gueira were small children. 

Askefl why a new .school of young mu- 
sicians are opting for the singer/song- 
writer mode, which h*is IxH-n unfa.shion- 
able foi* its generation, Al\ai*ez says. 
"VJe are saturated with so much ma- 
chine-like rave sounds and 'chunda 
chunda' [imitating (lance beatl- What we 
aiv doing hits more is more na- 
ked. We ai-e now showing piimai*)' con- 
cepts, and it coultl be that in these gi-a>'- 
ish times, j)eople are looking for other 
words, other feelings." 

Among his influences, he says, are 
James Taylor. Nanci Griffith, Emm\iou 
Hanis. Lyle Lovett, and Ti'ac\' Chap- 
man. "The term singer/songwriter is ac- 
ceptable because it is brosKi. I conskler 
Prince to lie as much a singer/song- 
\mter as SiK'k) Rfxlnguoz fa le-ading ex- 
ix>nent of (Cuba's uuav tnurt style 1." 

Alvai"ez saj's that if he becomes suc- 
cessful, he would like to reconl with 
Hanis or Maiy Black. "And I would 
love to record in Nash\iJle ami a(k)pt a 
bit of counto' style. I'm o[x?n to all kinds 
of influences." Alvaivz staits a 10-dly 
S|>ain tour in Mareh. 

Chr>'salis' Sanmartin stresses that 
the lalK'l's .sti-ategv' is twofokl. '*Si)ain is 
ri|)e for a regeneration, as last yeiu-'s 
lack of new talent shower!. So on the one 
hand, we're seeking new talent whethej- 
it be Javier and singeiVsongwiitei-s or 
|H)p, iTK'k, iuid .so on. 

"Bul our other main activity Ls pm- 



moting dance miisic fnjm Spain and the 
rest of Em"oi)e to countei* the fkmiina- 
tion in the dance field that is eryoyed by 
Bjuvelona Imieiiendents .such iis Ginger 
Music, Blanco y Nf^-o, and Max Music. 
We are channeling all EMI interna- 
tional dance music fi-om in-house labels 
.such as the U.K.'s Positiva or Ger- 
nnany's Blow t'p. pail of Intercoi-d." 

Indeefi, in inid-Febnuuy Chn-salLV 
Blow Up held the No. 2 spot on the sin- 
gles chart with "The Reason Is You" by 
German aitist Nina. On Feb. 27. Chiys- 
alis was sche<luled to release a Eui-o- 
dance compilation called "Baila 0 
Mue-re" (Dance Or Die) with mateiial 
from Italy, Germany, Holland, and 
Spain. 



newsline... 

THE THIRD International Music Market (IMM) is to be held in the Hyatt 
Regency Hotel, Singapore, May 17-20. Originally nm as a trade mission 
from the U.K. to Southeast Asia, the event is now an international forum 
for establishing East-West trade links. The organizers say more than 1,000 
delegates are registered to attend this year, and companies fnjm 20 coun- 
tries will l)e exhibiting. Seminars and workshops will address issues from 
marketing to trading cultures. 

AS SPAIN'S music industn.' awaits its 1994 sales figures — held up because 
of "technical problems" — the countiy's TFPI group AFWE has issued gold 
and platinum disc figures that imply a healthy year. In 1994, a total of 104 
gold and Kifi platinum discs were awai'defi, compared with lOG and 124 in 
1993, and 70 and VZi in 1992. But the figures could be misleading: 17 of 
last year's 136 platinum discs went to the Benedictine Monks Of Santo 
Domingo De Silos for theii' album "Chant." and 13 went to late conductor 
Herbert Von Kai'ajan for his "Adagio" set As classical albums, these works 
received platinum awards for sales of just 25,000 uniLs. compared with the 
100.000 required for platinum status in pop. The album with the next 
highest number of platinimi awai"ds was Gloria Estefan's "Mi Terra" with 
nine. The highest rated Spanish album was the sLx-times platinum "Astron- 
omia Razonable." by Barcelona's El Ultimo de la Flla. 

THE COMPOSERS' Guild of Great Britain has awarded its composition phze 
to Hugh Collins Rice for "Robin's Lament." The $4,500 prize is sjwnsored 
by the Mechanical Copyright Protection Society. "Robin's Lament" will re- 
ceive its premiere May 27 at the Composers' Guild 50th Anniversary Gala 
Concert in London in a i>erformance by the Britten Sinfonia. 

U.K. INDIE label Too Pure Records has signetl a licensing agreement with 
^Vmeiican Recordings. Seven U.S. releases under the new deal are slated 
l>efore summer, including albums from Laika, Minxus. Stereolab. Pram, 
Moonshake. and th' Faith Healei-s. Too Pure was founded in 1990 by Ri- 
chard Roberts and Paul Cox; label mai'keting and promotion executive Nick 
^^^est now will be based full-time in American's offices in Burbank» Calif, 

EMI MUSIC international has closed the studio where Mike Oldfield rec- 
orded "Tubulai* Bells" — the Manor near Oxford. England, along with the 
TowTi House Three studio in London, formerly known as the Ramport and 
owned by the Who. Martin Benge, vice president of EMI Music Studios 
UK. says. "Despite the fact that both facilities have been busy since EMI 
took responsibility in 1992. the market rates we have been able to charge 
barely meet the cost of providing the .seiTice our clients expect," 

U.K. AIRPLAY royally collecting society Phonographic Performance Limited 
held its tirst public annual meeting in London Mareh 9, where it announced 
revenues in 1994 of ;}().5 million ixiunds ($57.7 million). Costs were 5 million 
pounds ($7.9 million). Revenues were up from 30.7 million pounds ($4S.5 
million) in 1993, and costs were down from 5.1 million pounds ($8 million). 



Book Chains, HMV Staying Separate 



■ BY JEFF CLARK-MEADS 

LONDON— The pui-chase by HMV 
parent company Thorn EMI of two 
book-selling chains will not mean a 
change in HMVs stocking policy, ac- 
cording to HMV Group chaiman and 
chief executive Stuart McAllister. 

Thorn EMI bought U.K. chains 
Dillons and Halchards at the begin- 
ning of the month for 36 million 
lM)unds (.$57 million), and their man- 
agement now rejwits to McAllister. 

However. McAllister emphasizes 
that even though Iwokstores and mu- 
sicAideo outlets now come under him, 
there v^ill 1m? no immediate impact on 
the strategies of either. 

"The customer bases of HM\' and 
Dillons and Hatchards are still .some- 
what different." he says. "Though in 
the future there may be some joint lo- 
cations, we will not be mixing records 
and books." In the meantime, he 
ackis, "we will keep them as separate 
operations in .separate locations." 

Thorn says it bought the book- 
stores because it "has for .some time 



been investigating related areas of 
retailing which would provide a 
broader base t*) HMVs business an<l 
the opportunity to create additional 
shareholder value through the de- 
ployment of HMVs management 
skills." 



Dillons and Hatchards had com- 
bined revenues in 1994 of 140 million 
pounds ($221 million). The U.K. book 
market is estimated at 1.3 billion 
pounds (.$2 billion) at retail, the .same 
order of size as the U.K. record .sec- 
tor. 



GERMANS GEniNG MORE MUSIC TV 



(Continued fntiii /xifjr 'til 
ent." 

Roedy is a little more defensive, 
saying, "We invented the VH-1 con- 
cept, and anyone else is just an imita- 
tor." He adds that he does not see 
Viva as a real competitor, as it is 
more of a "local channel." 

Both channels will face one com- 
mon problem, however — that of find- 
ing enough German repertoire io fit 
the format geared to an older demo- 
gi'aphic. 

It is one of the main probli^ms that 
Viva 2 has to solve, says Gorny. "It's 
going to be much more difficult to 
reach a .set (juota of d4)mestic rei>er- 



toire in the progi-amming for Viva 2. 
The programming requires a lot of 
greatest hits and oldies material, so 
we're going to have to look ex- 
tremely hard to come up with 
enough material." 

Viva 1 already gives 35*^ of its air 
time to local product, facilitated by 
the flood of new German acts and an 
increase in German music video pro- 
duction over the last few years. 

A lack of TV outlets on which to 
present new German acts meant a 
shortage of videos in previous years 
and an almost nonexistent video pro- 
duction industrv in Germanv. 
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ALBUMS 

ANNIE LENNOX MEDUSA rca 

CELINE DION THE COLOUR OF MY LOVE E^c 

BRUCE SPRINGSTEEN GREATEST HITS coiuwa 

BLUR PARKIIFE FOOd-PARlOPHONF 

FREE THE SPIRIT PAN PIPE MOODS polvgramtv 
KIRSTY MACCOLL GALORE virgin 
SMITHS SINGLES wl» 
JIMMY NAIL CROCODILE SHOES iasiwisi 
MIKE & THE MECHANICS BEGGAR ON A BEACH 
Of GOLD .'".I'. 
DEL AMITRI TWISTED a&m 
BEAUTIFUL SOUTH CARRY ON UP THE CHARTS 
[jiiu, 

HOOTIE ft THE BLOWFISH CRACKED REAR VIEW 

CRANBERRIES NO NEED TO ARGUE i^iano 

M PEOPU BIZARRE FRUIT orctyisTRUciOHw:* 

OASIS DCFINITELY MAYBE creahw 

BON JOVI CROSS ROAD ^eco-ucKuOy 

STING FIELDS OF GOLD aim 

GARTH BROOKS THE HITS UBCiny 

MASSIVE AHACK PROTECTIOrvNO PROTECTION 

PORTISHEAD DUMMY GO' beai 
MAXINQUAYE TRICKY 4th.b-mav 
PJ HARVEY TO BRING YOU MY LOVE islamo 
VANESSA-MAE VIOLIN PLAYER fwi 
ETERNAL ALWAVS & FOREVER isrAWNuF.fMi 
POP WILL EAT ITSELF TWO FINGERS MY 
FRIENDS! ii.fECiious 

SHERYL CROW TUESDAY NIGHT MUStC CLUB 

PRINCE PURPLE RAIN paisilypar. 
PRINCE I. THE NEW POWER GENERATION 

DIAt.10NDS A PEARLS ''a->uvpar« 

R.E.M. MONSTER «A«NtK i«0£. 

EMF CHACHACHA paRir.p-w 

BOB SEGER & THE SILVER BULLET BAND 

GRFATEST HITS cA^nDi 

ANNIE LENNOX DIVA rca 

SIMPLY RED MEN AND WOMEN EASlwEsr 

GREEN OAY C-OOKIE ifRiSf 

CHINA BUCK BORN wudcard 

CHRIS REA THE ROAD TO HELL (ASlwfsr 

JOHN LEE HOOKER CHILL OUT fvi.^ibi*n. 

FRANKIE GOES TO HOLLYWOOD WELCOME TO 

IHL "LlASUREDOME /m 

GLENN MILLER THE LOST RECORDINGS -wpfv 
LIFTFIELO LEFTISM mapd KAno&COLuMHiA 
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SINGUS 

BELIEVE ELTON JOHN roc«i 

LICK IT 20 FINGERS iimEjVOwhtown 

NO MORE I LOVE YOU'S" ANNIE LENNOX Ka 

SENZAAVERTIOUiriNALMENTETU 8B3/ 

FIORELLO FR RTiMij^c 

GENTECOMENOI IVANA 5PAGNA (<-ic 

YOUR LOVING ARMS BILLIE RAY MARTIN usmtsr 

BOOM BOOM BOOM OUTHERE BROTHERS timEj' 

SURE TAKE THAT hca 

BEDTIME STORY MADONNA maverkx'Sire 

MOVE YOUR ASS SCOOTER edelciub rows 



LE RAGA2EE NERI PER CASO fasv 

BRUCE SPRINGSTEEN GREATEST HITS coiuiueiA 

FIOREUO FINAIMENTETU FRi^tiMuSiC 

IVANA SPAGNA SlAMOIN DUE (fic 

GRIGNANIG DESTINAZIONE PARADISO mercury 

ANNIE LENNOX MEDUSA rca 

CRANBERRIES NO NEED TO ARGUE iSiano 

LIFT1BA SPIRITO inASRL 

ANDREA BOCEUI BOCELLI souarihimusk; 

MARCO MASINI IL CIELO DELIA VERGINE RiOCMtx 



SPAIN ITVC'ATYVE) 3/4/95 



THIS 


UST 


WfEK 


WEEK 


2 


I 
6 


3 


2 


4 


3 


5 


4 


6 


5 


7 


8 


8 


9 


9 


7 


10 


NEW 




NEW 


2 


1 


3 


2 


4 


NEW 


5 


3 


6 


5 


7 


9 


8 


4 


9 


6 


10 


8 



SINGLES 

ZOMBIE ORORO mmmuSic 

HERE COMES THE HOTSTEPPER INI KAMOZE 

NO MORE "I LOVE YOU'S" ANNIE LENNOX rca 

STRENLINE NEWTON contrasena 

DANCING WITH TEARS IN MY EYES CABBELLERO 

MAI MUSC 

TAKEATOKE C+C MUSIC FACTORY sonv 
LET ME BE TALEESA ma> MuSiC 
MOVE YOUR ASS SCOOTER biancO» NEGRO 
THE REASONS IN YOU NINA CH«n»its 
COTTON EYE JOC REDNEX rca 

ALBUMS 

BRUCE SPRINGSTEEN GREATEST HITS cauMBiA 
CRANBERRIES NO NEED TO ARGUE island 
LAURA PAUSINI LAURA PAUSINI cao-warmr 
DUNCAN DHU TEATRO VICTORIA EUGENIA D«0 
BON JOVI CROSS ROAD jAwflrx-vfRcusT 
NIRVANA MTVUNPLUGGEDINNEWYORK GtrrEN 
GREEN OAY DOOKIE vvaimr 
ANA BELEN/VICTOR MANUEL MUCHO MAS QUE 
DOS ABia* 

HERBERT VON KARAJAN ADAGIO KARAJAN 
MADREDEUS 0 ESPIRITU DA PAZ hispavox 
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HITS OF THE WORLD 



EUROCHART HOT 100 



SINGLES 

HCRE COMES THE HOTSTEPPER INI KAMOZE 

THINK TWICE CELINE DION ( <><C'c:oium(i>a 
ZOMBIE CRANBERRIES >»and 
MOVE YOUR ASS SCOOTER ciuBioois 
OLD POP IN AN OAK REONEX rvt 
TEARS OONT LIE MARK' OH uw^.MOTOfl 
NO MORE I LOVE rOU'S" ANNIE LENNOX nc* 
SHORT DICK MAN 20 FINGERS SOS 
PUSH THE FEELING ON NlGHTCRAWLERS 
COTTON EYE JOE REDNEX m 

ALBUMS 

CRANBERRIES NO NEED TO ARGUE island 
BRUCE SPRINGSTEEN GREATEST HITS cciuub<a 
SIMPLE MINDS GOOD NEWS FROM THE NEXT 

WORLD .,r-:;in 

BON XWI CROSS ROAD ;*MBC0.MtBcuB* 
NIRVANA MTV UNPLUGGED IN NEWYORK ql'tih 
GREEN DAY DOOKIE RrPfliu 
VANGELIS 1 492 THE CONQUEST OF PARADISE 

CELINE DION THE COLOUR OF MY LOVE (piq 

coi jmb* 

OFFSPRING SMASH epitaph 
STING FIELDS OF GOLD aam 
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CONQUEST OF PARADISE VANGELIS MM>nia 

COTTON EYE JOE REDNEX ji« 

OLD POP IN AN OAK REDNEX m 

ITS COOL MAN XXbPETER -COOL MAN" STEINER 

MOVE YOUR ASS SCOOTER phwccram 

ZOMBIE CRANBERRIES 'SlanO 

TEARS DON'T LIE MARK' OH isiwa'PaiYGKAW 

STAY ANOTHER DAY EAST 17 iwoos 

TAKE A BOW MADONNA -v-wstH 

HERE COMES THE HOTSTEPPER INI KAMOZE 

ALBUMS 

VANGELIS 1492— THE CONQUEST OF PARADISE 

CRANBERRIES NO NEED TO ARGUE stA^D 
NATACHA STARNTALER soijso SLRViCt 
SIMPLE MINDS GOOD NEWS FROM THE NEXT 

WORLD vititiir. 

KELLY FAMILY OVER THE HUMP dino 

GREEN DAY DOOKIE wapmr 

BRUCE SPRINGSTEEN GREATEST HITS goiumbla 

OFFSPRING SMASH fvow&bam 

H-BLOCKX TIME TO MOVE BM5 

BON JOVI CROSS ROAD jiMBcawwcu«Y 
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SCATMAN SCATMAN JOHN aM&AWOiA 

HERE COMES THE HOTSTEPPER INI KAMOZE 

TEARS DONT LIE MARK OH POtrGNu* 

LOVE ME FOR A REASON BOYZONE poiix^ram 

ZOMBIE CRANBERRIES isiu<i> 

STAY ANOTHER DAY EAST 17 PotrcR*" 

THINK TWICE CELINE DION son* 

THEM GIRLS. THEM GIRLS ZIG&2AG dm^arigla 

OLD POP IN AN OAK REDNEX BWGARiola 

FLYING HIGH CAPTAIN HOLLYWOOD PROJECT 

ALBUMS 

THOMAS HELMIG STUPID MAN BMG 
CRANBERRIES NO NFED TO ARGUE isi«.d 
STATUS QUO WHATEVER YOU WANT pixvdor 
SANNE SALOMONSEN UNPLUGGED virgin 
BRUCE SPRINGSTEEN GREATEST HITS sonv 
DIZZY MIZZ LIZZY DIZZY MIZZ LIZZY [Mi weoLE* 
OFFSPRING SMASH »okuir 
ELVIS PRESLEY THE ESSENTIAL COLLECTION rca 
SIMPLE MINDS GOOD NEWS FROM THE NEXT 
WORLD vHciM 

LISAEKDAHL LISA EKDAHL m 
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BRUCE SPRINGSTEEN GREATEST HITS coiuMei* 
LAURA PAUSINI LAURA PAUSINI warned 
VARIOUS ELECTRICIDADE viOftlO 
CRANBERRIES NO NEED TO ARGUE iSiand 
UURA PAUSINI LAURA PAUSINI II WAmLH 
MADREDEUS 0 FSPIRITU DA PAZ fmi 
CESARIA EVORA CESARIA roiuUB^ 
BON JOVI CROSS ROAD jambco mebcuR" 
VARIOUS CAPITAL-PARA QUEMGOSTA cauwaiA 
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THINK TWICE CELINE DION ("ii: 

I'VE GOT A LITTLE SOMETHING FOR YOU MN8 

COlLiMmn 

NO MORE "I LOVE YOU'S" ANNIE LENNOX 
THE DANCE/FRIENDS IN LOW PUCES GARTH 

BROOKS cflPMM 

HERE COMES THE HOTSTEPPER INI KAMOZE 

cnii.iwRiJ 

SOMEDAY I'LL BE SATURDAY NIGHT BON JOVI 

REACH UP PERFECTOALLSTARZ ^twicio 
D0N7 GIVE ME YOUR LIFE ALEX PARTY 

COTTON EYE JOE REDNEX i-jiebxav AffAms 
ONCE YOU SAID YOU LOVED ME FRANCES BLACK 

ALBUMS 

BRUCE SPRINGSTEEN GREATEST HITS Columbia 
CHARLIE LANDSBOROUGH WHAT COLOUR IS 
THE WIND Hit; 

CaiNE DION THE COLOUR OF MY LOVE ep-c 

BILLWHELAN RIVERDANCE « ui 

VARIOUS DANCE MANIA g5-V0L. 1 pu«E music 

CHIEFTAINS THE LONG BLACK VEIL RCA 

GARTH BROOKS THE HITS CAOIOl 

BOB SEGER L THE SILVER BULLET BAND 

GREATEST HITS CAmroi 

SOUNDTRACK PULP FICTION mca 

SINEAD LOHAN WHO DO YOU THINK I AM d^hh 
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COTTON EYE JOE REDNEX iChO 
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AN ANGEL KELLY FAMILY emi 
SHORT DICK MAN 20 FINGERS echo 
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BRUCE SPRINGSTEEN GREATEST HITS COLUueiA 

RAINHARD FENDRICK RECYCLED BwG 

CRANBERRIES NO NEED TO ARGUE island 

KELLY FAMILY OVER THE HUMP iMi 

GREEN DAY DOOKIE wAflNEn 

BON JOVI CROSS ROAD iambco-mcrcurv 

E.A.V. NIE WElDER KUNST emi 

MARK' OH NEVER STOP THAT FEELING ParGRAW 

SOUNDTRACK THE LION KING p<X>UCR 

CLAUDIA JUNG CLAUDIA JUNG emi 
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SCATMAN SCATMAN JOHN bmg 
THINK TWICE CELINE DION sONv 
OLD POP IN AN OAK REDNEX eA<G 
BASKET CASE GREEN DAY aarner 
ZOMBIE CRANBERRIES <',u>no 
STAY ANOTHER DAY EAST 1 7 t 
HERE COMES THE HOTSTEPPER INI KAMOZE 

CttLVDlA 

CAN YOU FEEL THE LOVE TONIGHT ELTON JOHN 

SELF ESTEEM OFFSPRING kwoer 
TEARS DONT LIE MARK' OH PurGFUM 

ALBUMS 

CELINE DION THE COLOUR OF MY LOVE SONY 

HERBERT VON KARAJAN LES PLUS BEAUX 

ADAGIOS p:ii-&Ri.u 

GARTH BROOKS THE HITS fMi 

CHICAGO THE HEART OF CHICAGO warner 

Dl DERRE JENTER OG SANN 50»et 

EAGLES HELL FREEZES OVER geffen 

NEILSEDAKA THE VERY BEST OF arcaoi 

BO KASPERS ORKESTER PA HOTELL sow 

CRANBERRIES NO NEED TO ARGUE ^.lano 

HALVDAN SIVERTSEN KJAERLIGHETSLANDEI 
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PRISCILLA CHAN WELCOME SACK f^x^GMfJ 
SHIRLEY KWAH ALL TIME FAVORITES pdi^ham 
CASS PHANG SUDDENLY WAKE UP FROM A 

DREAM tM- 

JACKY CHEUNG THIS WINTER IS NOT VERY COLD 
LESLIE CHEUNG ALWAYS IN MY HEART capital 

CHRIS WONG LOVE STORY IN THE MORTAL 

WORLD -irro 

SHIRLEY CHEUNG LOVER bmc 
EKIN CHENG THE BEST SHOW bmg 
HACKEN LEE THAI IS THE LOVE SONG ?r*r' 
SANDY LAM LOVE, SANDY mjt- 



GLOBAL 

MUSIC PULSE 

THE LATEST MUSIC NEWS FROM AROUND THE PLANET 



EDITED BY DAVID SINCLAIR 

POLAND: Reggae inna Polish style . . . ? Yes, it is ix)ssible. Jamaican music is ver\' popular in 
this country, and PolL'ih reggae is sometimes called "muzyka sere" (music of the heart) because 
it is music that goes out straight from the heart. Remarkably, reggae has been a constant pres- 

ence on the charts, at dance clubs, and on the airwaves here 

since the '80s, and reggae bands such as Daab. Israel, and Bak- 
shish have been star attractions for many years. "Eye" (MJM 
Music), the new album by Bakshish, has been acclaimed by crit- 
ics and fans alike. Although the group has been together since 
1982. plajing its distinctive blend of ska, rock-steady, and reg- 
gae at most imjwrtant concerts and festivals, "Eye" is only its 
second album. Featuring tracks written in both Polish and 
English and excerpts from a Nigerian poem and a Jewish 
prayer, the album bears a message of "One lovc/One time/One 
people" that is dedicated to "the conscious souls of all worlds." 
Tracks such as "Discrimination." "Vicious Circle," "Dealers," 
"No Dead" ("Don't worrj' about today/We are no dead"), and 
"Arise" (an anthem with a similar theme to that of Bob Mar- 
ley's "Get Up, Stand Up") mix strong, exciting words with a fa- 
miliar reggae pulse. And the most popular songs — "Sluchaj" 
(Listen To Me), "Gdzie Jestes" (Where Are You), and "Zyjaca 
Muzyka" (Living Music) — pass special emotions to the hearts of the listeners, proving that reg- 
gae is a "living music" indeed. beata I'RZEDPELSKA 

JAPAN: Morgan Fisher's latest release. "Rebalance." is the fourth in a series of "ambient/poly- 
rhrthmic" albums by the Tokyo-based keyboard player on the independent Prem label. "You 
might see it as music that gives you some clarity, freshens you," says Fisher, an expatriate 
Londoner who played with Mott The Hoople from 1972-1974 and who has lived in Japan since 
1985. "I'm not one of these New Age tj-pes who say that if you listen to this it has certain 
frequencies which will activate your alpha waves and beta waves," he says. "I don't really sub- 
scribe to that, although there may be some truth in it. I'm pretty casual about it." Fwher is 
now remixing and adding new tracks to the first three albums in the series: "Relax," "Refresh," 
and "Recharge." Mamadou Doumbia, who used to play guitar in Salif Keita's band, is fea- 
tui-ed pla>ing the West African instrument the kora on "Rebalance." In a similar vein. Fisher 
now plans to add the ethereal vocals of Japanese singer Shizuru Ohtaka to "Relax." Besides 
his solo work, FLsher has been recording and touring with the Boom, a Japanese band that 
lately has gone into Brazilian musical mode. Last year he played in a London charity concert 
tribute to the late Mick Ronson along with luminaries including cx-Mott singer Ian Hunter, 
Bill Wyman, Roger Taylor, and Roger Daltrey, and Fisher subsequently helped to organize 
a similar Ronson tribute in Tokyo to benefit cancer research. The success of the Tokyo show 
was such that another Ronson tribute is scheduled there April 29. steve McCLL're 

NEW ZEALAND: Local indie label Flying Nun continues iLs C'D reissue program with two albums 
that gather material that has been much sought-after on \inyl: the Clean's "Oddities," a collec- 
tion of recordings from the band's formative yeai"s in the early '80s, and a Jean-Paul Sartre 
Experience disc that combines the band's 198G EP and debut album. "Love Song." The Clean 
release is timely as the band's recent "Modem Rock" album charted high and the gi'oup played 
the recent Big Day Out in Auckland (with Martin Phillipps of the Chills guesting on guitar). 
Also released on Filing Nun is the new single by home-recording cult figure Chris Knox (who 
is also half of the Tall Dwarfs). The .'iingle is called "One Fell Swoop." and it comes with four 
other tracks including a gloomy Leonard Cohen-style cover of Abba's "SOS," and a more suit- 
ably intense version of John Lennon's "Mother" that doesn't disgrace the original. Neither 
cover will be included on Knox's forthcoming album, "Songs Of You And Me." GRAHA.M REID 

PORTUGAL: Portuguese-language rap is breaking big, adding punch to a local music scene do- 
minate<i by a new, young generation of black musicians, bom here to parents who had emi- 
gi'ated from the fonner Portuguese colonies. The local rap 
movement started six yeai"s ago, but it was only last year 
that record companies began to invest in some of the acts 
involved. EMIA'C released the albums "Portukkkal" by 
General D and "More Than 30 Motherfuckers" by Da Wea- 
sel, but Sony Music Portugal has gone one step further by 
releasing "Rapiiblica." a compilation featuring seven top rap 
acts: Black Company, Zona Dread, Funky D, Boss AC, 
New Tribe, Lideres Da Nova Mensagem. and Family. 
While some tracks on "Rapublica" make serious [wints about 
social discrimination and the wars that continue to rage in 
the fonner colonies, others have amusing l\iics. The album opens with one of the latter, "Na- 
dar" (To Swim) by Black Company, a .strong, humorous cut that has gained much airplay and 
helped the album achieve gold status (20,000 copies). kernando tene.nte 

U.K.: In recent weeks Londoners may have seen a red No. 38 bus bearing a huge poster on 
its side, advertising a reggae version of Berrj' Gordy's song "Do You Love Me" performetl 
by Duke Baysee. The jMster site is apt since, although he had a top 30 hit last summer with 
"Sugar Sugai'" (Arista), Baysee also happens to work as a bus conductor on that route and 
is well knowTi for entertaining pa.><sengers with his singing. Baysee. who has a new .'^ingle. "Ev- 
er>body's Mo\ing." due for release, is now signed to former Radio One DJ Gar>' Davies* Dou- 
ble G label. Under the terms of the deal, Baysee's records will be issue<l on his owti customiztxi 
imprint, the appropriately named Double Dekker label. KWAKl' 
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International 



Canada 



Christian Music Struggles For Acceptance 

Radio Stations Are Few; Labels Are Mostly Artist-Run 



New Delay For MTV Europe's 
Video Licensing Challenge 



LONDON— MTV Europe's chal- 
lenge to the r.K.'s collective licensing 
system for music videos is being de- 
layed — again. 

Despite being before the British 
courts for more than a year, a High 
Court judge has now announcefl that 
nothing will happen on even the sub- 
sidiary issues until July. 

MTV is challenging the legitimacy 
of the concept of collective licensing 
in two ai'enas: the U.K. courts and be- 
fore the European Commission's 
competition department. 

A decision from the commission — 
which, when il comes, will have impli- 
cations across the lo-nalinn Euro- 
[xjan Union — is awaited with no indi- 
cation of when it will be given. 

The latest developments in the 
V.K. mean that the courts here are 
highly unlikely to speed the process; 
it is \irtually impossible that a British 
judge would Ih' able to make a deei- 
.sion before the European Commis- 



sion issues its pi-onouncenient. 

In the U.K., MTV accuses four ma- 
jor companies — BMO, EMI, Poly- 
Gram, and Warner Music — of operat- 
ing an illegal cartel through licensing 
body Videi) Performance Ltd., of 
which all the majors are members. 

In March, the labels successfully 
asked a judge to grant a six-month 
stay of action of MTV's U.K. suit, 
arguing that they should not have to 
defend a complex and exjwnsive case 
in two venues simultaneously. 

However, in November, the High 
Court decided not to continue the re- 
straint. The reeoi'd companies have 
now, though, secured access to the 
higher Court of Api)eal to ask for the 
stay to be extended. 

The original stii>'ing order will re- 
main in place until the appeal is 
heard, and a judge sitting in closed 
session has decided the matter will 
not come before the Court of Appeal 
until July 17. 



■ BY LARRY LeBLANC 



TORONTO— While the contempo- 
rary Christian music business has 
grown into a multimillion dollar in- 
dustry in the U.S., its Canadian 
counterpart is small, underfi- 
nanced, and fragmented. 

In a marketplace dominated by 
distributors of U.S. -based Chris- 
tian music, Christian labels operat- 
ing here are mostly artist-run oper- 
ations, with distribution Hmited to 
grass-roots religious as.sociations 
or local Christian bookstores. Can- 
adian artists might have missions to 
spread the gospel, but few experi- 
ence album sales of more than 3.000 
units. 

"Canadian gospel music is where 
Canadian country music was a dec- 
ade ago," says Doug Main, CM of 
Christian radio CJCA Edmonton. 
Alberta. "It's going to take time for 
an industry to develop here." 

"Most people don't know I'm 
Canadian," says the country's top 
Christian singer, Connie Scott. "It's 
a constant struggle getting atten- 
tion in Canada." 

Among the Canadians who devel- 
oped contemporary Christian mu- 
sic in Canada in the past two dec- 
ades were songwriters Gene 
MacLellan, Robbie McDougall. and 
Deanne Walters, and such country 
artists as Tommy Hunter, Dick 
Damron, Carroll Baker, and Terry 
C'arrisse. 

Among the leading Canadian 
Christian-styled arti.sts today are 
Scott, Rhythm & News. Steve Bell. 
Tortchmen. Arlen Salte. Sam Row- 
land. Warren Halstrom. Michael 
Hart, High Power. Michelle Sim. 
John Peters, ("hris Byers, Laurisa. 
Judy Fleming-Bartley, the Bowker 
Brothers, the Lidstones, and Reck- 
less Faith. 

While some 1,200 Christian-ori- 
ented radio stations exist today in 
the U.S., according lu. the Assn. of 
t'.S. National Religious Brnatl- 
caster.s. only three Canadian radio 
.stations regularly program Chri.s- 
tian music, a major oh.><tacle to the 
growth of Christian music in Can- 
ada. 

Until nm. the Canadian Radio- 
television and Telecommunications 
Commission had forbidden single- 
faith television and radio outlets. 
.\fter the federal regulatory com- 
mission rescinded its policy, tlnan- 
fially troubled classic rock station 
CHRX Vancouver switched for- 
tnats and call letters Jan. !», 1994, to 
become CKBD, Canada's first 24- 
hour contemporary Christian radio 
station. 

This was followed by former 
news/talk station CJCA, which, af- 
ter signing off the air Dec. 1, 1993, 
returned on April 3. 1994, with an 
contemporary Christian music for- 
mat. 

Although Canadian Christian 
broadca.'ilers indicate there isn't a 
shortage of Canadian recordings, 
they also argue that the quality is 
substantially lower than what is be- 
ing produced in the United Stales. 

"There's some good records out 
there, but most of the releases are 
mom and dad with an accordion and 



a (lib.son guitar strumming at the 
local church." says Main. 

"We aUo still get a lot of music on 
cassette," says Cameron Beierle. 
station manager at VOAR. the non- 
commercial, part-time community 
radio station in St. John's, New- 
foundland, which began program- 
ming Christian mu.sic in 1930. 

London. Ontario-based singer 
John Peters says few Canadian 
Christian artists are spending ade- 
quate sums on the production of 
their recordings to make them com- 
mercially viable. "They think be- 
cause it's gospel, people will auto- 
matically buy it," he says. 

The leading Canadian Christian 
label is Image 7 in Vancouver. 




which was founded in 1 972 by 
Gerry Scott to specifically record 
and market music by Canadian art- 
ists. To date. Image 7 has released 
more than 100 albums. The label's 
roster consists of such Canadian 
Christian music artists as Salte, 
Rowland, Halstrom. Jim Woodger. 
Connie Scott. Betty McDaniels, Bill 
Olsen. Rhjlhrn & News. Erasmus, 
and the Bowker Brothers. 

Gerry Scott began his association 
with Christian music in the mid- 
'oOs. Late Sunday evenings he 
would broadcast on CJOR Van- 
couver an organ music and poetry 
program, "Song Of The Pilgrim 
Way," which led to a nightly show, 
"Album Of Sacred Music." Fea- 
tured were recordings by such 
American acts as the Mormon Tab- 
ernacle <'hoir. the Blackwood 
Brothers, the Statesmen, and 
Tennes.see Ernie Ford. 

"In those days, IChristian radio] 
programming was traditional, 
country, and Southern gospel." 
Scott says. "There were really no 
Canadian artists." 

In 1961, discovering that there 
were few outlets available to pur- 
chase Christian records, Scott 
asked Hai"ry Penner, owner of Hy- 
croft Jewelers in Vancouver, to al- 
low him to put four bins of records 
in his store, and coaxed distributor 
Al Reusch of Aragon Recording to 
supply him with new Christian rec- 
ords on consignment. 

The next year, after moving to 
larger facilities at Viewsound Sup- 
plies and starting a distribution di- 
vision, Scott was contacted by 
Word Records co-founder and pres- 
ident Jarrell McCracken to handle 
western distribution of the Ameri- 
can Chrl.stian label. Scott later be- 
came sole C'anadian distributor of 
Word and then ran the label's Can- 
adian operations until 19S9, when 
the parent company was sold. 

Image 7's top act is Scott's 30- 
year-old daughter. Connie, who 
started her career at 11 recording 



with her 8-year-old sister. Sherry. 
In 198.3. Connie recorded her first 
solo album for Sparrow Records, 
"Heartbeat," followed by "Spirit 
Mover" on the U.S. label. She has 
.since recorded four albums for Im- 
age 7. which, according to her fa- 
ther, have sold "between 16,000 and 
20.000 each." 

Besides performing Christian 
music, Connie keeps busy with sec- 
ular activities, including singing 
background vocals recently on a 
new Cher album being produced in 
Vancouver by Bob Rock. She also 
has done voices for dolls developed 
for Mattel Inc. and the Walt Disney 
Co. and has recorded numerous 
commercial voice-overs for the 
same products. 

"With two small children, I knew 
I couldn't be out on the road all the 
time, and I asked the Lord to bring 
me something else to be involved in 
back home," she says. "Now I fly 
out two weekends a month with my 
band to perform, and work nearby 
the rest of the time." 

To gain acceptance of their mu.tic 
in the secular marketplace. Chris- 
tian artists have been repeatedly 
advised that they must generalize 
their lyrics to drop any specific reli- 
gious references. "We've been told 
if we want to get our product into 
the general marketplace, to leave 
God out of it," says Gerry Scott. "To 
somebody like myself who consid- 
ers this not only a business but also 
a ministry, that doesn't sit well." 

Gerry Scott maintains that with- 
out widespread support from the 
media and traditional retailers, 
touring is still the crucial way to 
make a living for new Christian art- 
ists. "Pop artists have to tour, too. 
but every radio station is a poten- 
tial broadcaster for their music. 
But we only have three stations in 
Canada playing our music. As we 
get more Christian stations, this is 
going to dramatically change 
things." 

However, as Christian radio pro- 
gramming remains an unproven 
niche format in Canada, no addi- 
tional broadcasters are jumping 
aboard, and development of a 
Christian music industry here will 
continue to face sizable obstacles. 

"It's lough to make a go of this 
format," says Dale Wolfe, program 
director of CKBD. "We have about 
70,000 listeners, but we haven't bro- 
ken even yet. We had real gfiod 
quarter last year, and a good month 
in January, but because it's such a 
niche format, advertisers have been 
wary." 



MAPLE 
BRIEFS 



I HE SOCIETY' of Composers, Au- 
thors, and Music Publishers of Can- 
a<la (SOCAN) has named Eleanor R. 
Goldhar to the newly created po.sition 
of director of communications and 
public alTairs. 



ITALY'S FIMI BOWS NEW CHART 



(Cont i u //f'f! fivni jnitjc Jly 

ready has taken up the offer, with a 
weekly chart show slated to launch this 
month on its secfind T\' network liAI 
Due. A weekly radio \ ersion aisc) is ex- 
pecte<l on RAI Radio, while several pri- 
vate national radio networks and na- 
tional publications ai^e expected to use 
the listings. 

A total of 800 million lira ($4JM,000) 
Is being invested by t'lMI's membei*s 
in the first year to pnxluce the chai-t, 
which also includes a comparative in- 
dex showing the diffeix-nce in .-^Jiles \'ol- 
umt*s for each title in the chail:. 

Caccia says that FIMI is now work- 
ing with se\ eral i-eseaix'h companies in 
order to incoiporate an airplay element 
into the chart. 

Mario Limongelli. a director at 
Italy's indie label a.ssocii»tion AFI. says 
thjii while he welcomes thp chart initiii- 
tive. he feels the lack of a .-^ingles li.'iting 
[K'nalizes indejientlent companies. 

He says, "CD singles sales are not 
insignificimt, with new releases often 
selling 20,000 copies, while 12-inch vi- 
nyl mixes are .■^litl [xjpular in Italy, the 
majority of which aix? pixxluced by the 
indejK'ndents. 

"It 1-4 aLso an anomalv that FIMI is 



going alone with the chart. I would 
ha\'e prefen*ed a chail compile<l in col- 
laboration with AF\ and with Nith ])uh- 
lic and private bi-oadcasting organiza- 
tions involved." 

FIMI pifss dii'ector Emesto Mag- 
nani dlsagi-ees, noting that many of the 
charts accepted as official classifica- 
tions aixiund the work! are sjwnsorefl 
by IFPI-recognized national industiy 
oi-ganizations. 

Caccia adds that exi.sting Italian 
cha»*ts aiv compile<l with what he de- 
scribes iis outm(Mieil technology- or re- 
flect shipments rather than sales, milk- 
ing them, therefore, less accurate 
ivflections of consumer choices. 

Last year, RAI droppe<i its chart. 
commissione<i fmm Milan-basetl mai- 
ket reseaix'h agency AGB. in a round 
of fo>^t-iiiltinp: measures. 

Italy's monthly music industjy trade 
publication Musica e Di.schi publishes a 
chart compiled from calls to 150 re- 
tailers. The mass-ciix-ulation, weekly, 
nm.-iunier magiizine T\' Sonisi e Can- 
zone publishes a chart compiled by re- 
.search agency S&G that is based on 
150 visits to retailei"s, acconling to the 
comi)any. 



TOKYO TOWER HAS RECORD SALES 



(Continued fttnn fniyr Jt^} 

over-;iO ciLstomei-s in our stores all the 
time. 

"I think the mai'ket can handle thLs 
stone." says Cahoon. "We firmly beiie\'e 
that Tokyo is the strongest market in 
the woiid." 

Ancpther potentially wonisome de- 
velopment for Tower Ls increased com- 
[)etition lixtm no-ftills im|X)rt s[>eciiilty 
shoits such ii^ Recti Fan, which in re- 
cent months have been undercutting 
the American chain's prices as the dol- 
lai- slides further against the yen. 

Tower Recoixis Japan was founded 
in 1979 and was the Saci-araento, Calif.- 
based chain's first oversells venture. 
For the fiscal yeai- ending in April 11)94. 



Tower Japan's sales toliikxi more than 
17.4 billion yen. or about $191 million 
(91 yen eciuals .$1 ). In the cunvnt fi.scal 
yeai* T(Avei' Japan projects sales of 25 
billion yen ($274.7 million). 

The store listed in the ciui^nt "Guin- 
ness Book Of World Recoixis" ib^ the 
world's Uu-gest i-ecord store is HM\"s 
fiagship outlet in Oxfoitl Stivet. Lon- 
don, with a listed area of more than 
H*J,(H)0 .s(iuaif feet. However, the com- 
pany points out that all ^W.OOO sijuaix' 
feet (juoted are devotwl to i-ecords, and 
that while there may be other larger 
entertiunment tx-ntoi-s, it luis yet to see 
evidence that other outlets devote 
more .space to selling music. 
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Audio Clubs Signal Format's Rise 

Is Market Big Enough For 3 New Ones? 



Retail 




NARM Jam. MCA Nashville recording artist Joe Ely, left, joined label mate Raul 
Malo of the Mavericks in a rendition of "Jambalaya" during the band's set at the 
Uni Distribution talent showcase during the awards banquet on the final night of 
ttie National Assn. of Recording Merchandisers convention in San Diego last 
month. 



Stores, Labels Upbeat On Music Vid Kiosks 

^New Music Review' Paying Off For Variety Of Acts 



■ BY CARRIE BORZILLO 



LOS ANGELES— Retailers and rec- 
ord labels are seeing a strong initial 
response to BreakThru Productions' 
music \ideo kiosks and are optimistic 
that the program will lead to a further 
breakthrough — in sales. 

The program. "New Music Re- 
Wew." debuted September 1994 in 51 
of Valley Record Distributors' key ac- 
counts and independent stores that 
buy direct in the West Coast and 
Mountain regions. 

The "New Music Review" kiosk, 
which stands approximately 6 feet 
high and features a 21-inch color 
monitor with two sets of headphones, 
features 25 music videos on laserdisc 
and 25 pockets to hold five CDs and/ 
or cassettes each. 

When no one is using the display, 
an approximately 15-second sample 
of each video rotates on the monitor. 
After a customer chooses a video to 
view, the unit plays four minutes of 
the video with an MTV-like chyron 
description in the bottom comer. The 
unit also plays 40 seconds of the audio 
portion of three additional album 
tracks, with the album artwork and 
tour dates appearing on the screen. 




This IS the interactive in-store CD 
display from New Music Review. 



BreakThru charges record labels 
approximately $2,800 for the pro- 
gram, which runs for one month. 
(There's no charge to retailers.) La- 
bels can opt to air snippets of a few 
videos in the four minutes. 

In addition, BreakThru buys space 
in Valley's weekly flyer and monthly 
co-op advertising to insure a sales 
price to the retailer and print adver- 
tising for the product. BreakThru 
also provides a bimonthly sales report 
to the labels. 

Chris Kimball, owner of City Discs 
in Greenbrae, Calif., says, "We've 
seen a definite increase In sales in 
music we may not have sold before, 
such as metal titles, which aren't our 
biggest seller." 

Kimball says the program seems to 
be paying off for such diverse acU as 
Epitaph's Rancid, In A Minute's RBL 
Posse, A&M's Ass Ponys. and Lon- 
don's Portishead. 

"Granted. MTV and airplay help, 
but I think having the video right 
there for kids to go up to. then see the 
CD right there, helps too." he says. 
"With Portishead, we were selling 
five or sL\ the month before it went in 
the progi'am. and then it doubled in 
Januan,' when it was in it." 

Hugh Jones, mai'keting director of 
Cellophane Square's three stores in 
the Seattle area, says sales on "Six- 
teen Stone" from Trauma/inters- 
cope's Bush picked up dramatically 
after the band was included in the 
progi'am. 

Naturally, laliels are etjually as ex- 
cited about "New Music Review." 
Frederick Johnson, marketing direc- 
tor at In-A-Minule Records, says the 
kiosk program not only helped .sell 
RBL Posse's "Ruthless By Law." but 
may have heli>ed the Oakland. Caiif.- 
based label "get some additional 
chain-store action, such as the Hand- 
leman account, which is one that has 
been very tough for our label to 
break." 

"It helped us to expand into new- 
markets that we traditionally hadn't 
hit," says Johnson. "The consumer 
response was quick. We felt it imme- 
diately, therefore we're running it 



■ BY TRUDI MILLER ROSENBLUM 



NEW YORK— First there were audio- 
book-only stores. Now. as another sign 
of audiobooks' growing mainstream 
presence, comes a wave of audiobook 

clubs. 

First out the gate was the Audio 
Book Club of Morristown, N.J., 
launched by the Herrick Co.. an invest- 
ment firm, in January' 1994. The Co- 
lumbia House Audiobook Club followed 
in May. And. at the end of the year, the 
Doubleda>' Book and Music Club threw 
its hat in the ling with its Audiobooks 
Direct club. 
All three are negative-option chibs 



again." 

In addition to the program helping 
to sell records, Kimball says it looks 
great in the store and helps attract 
customers. "I see kids bringing their 
friends in saying. 'Look at this,' " he 
says. 

BreakThru isn't the first company 
to try video kiosks. San Francisco- 
based PICS Previews has been mar- 
keting them since 1991. According to 
its president. Jeffrey Cohen. PICS 
has installed 2.000 kiosks at such re- 
tail chains as Kmart and Wal-Mart. 

BreakThru is "still in the test 
phase" with its system, says Paul 
Pieretti. who, with the help of outside 
investors, formed the company with 
his partner Jeff Trager in 1990. "We 
wanted to roll it out slowly, and we 
ho[>e to be in 20 more stores by this 
(Continued on page 5J) 



NEW YORK-The National 
Assn. of Recording Merchan- 
disers announced the winners of 
its annual Advertising Awards 
during the 37th annual NARM 
convention in San Diego. The win- 
ners were as follows: 

Newspaper ad: Retailer — 
HMV Record Stores, "HMV Gift 
Cc?rtifii*:it('." which apiicarcti in 
national newspapers in Boston. 
Atlanta, and New York. 

Magazine ad: Retailer — 
Musicland Group, "hear, hearl," 
which appeared in Request maga- 
zine; Wholesaler (trade) — South- 
west Wholesale. "Thank God Vou 
Had It." which appeared in Bill- 
board magazine. 

Radio spot: Retailer — Com- 
pact Disc World, "Cash-In On 
Woodstock"; Wholesaler — Ander- 
son Merchandisers, "Julia." 

Television spot: Retailer — 



with monthly catalogs and offer three 
audiobooks initially for Sl-$3. with a 
commitment to buy four more at regu- 
lar prices within two years. All use 
hea\y direct-mail marketing and ad\'er- 
tise in consumer publications such as 
Entertainment Weekly, People, TV 
Guide. The L.A. Times, USA Today. 
Soap Opera Digest, the New Yorker, 
and The New York Times. 

In addition to competing with each 
other for a slice of the pie, the clubs 
face competition from Audio Editions, 
the sLx-year-old catalog of Auburn, Ca- 
lif. -based Audio Partners, which has 
5;i,000 regular customers and a data- 
base of "several hundred thousand 
more," says CEO Grady Hesters. The 
catalog sells 225,000-250,000 audio- 
books annually, he says. Audio Editions 
also plaas its owti l^-jje of club senice 
in the next three months, in which 
members will pay a one-time fee and 
get a discount on all ixirchases. 

Is the market big enough to support 
thi*ee new audiobooks clubs? Opinion Is 
divkled. 

"There's room for more than one au- 
diobook club, but I don't think there's 
room for more than two." sa>'s Aiiene 
Friedman, director of Audiobooks Di- 
rect. 'We e.\pect to be one of the survi- 
vors." 

"I think there's room," says Beryl 
Needham, director of marketing at 
Time Warner Audiobooks. "[Audio- 
books Dii*ectl Ls as.'iociated with a lai^e 
book club and can use book customers 
as a jumping-off [wint. while with Co- 
lumbia House it's being built ftt>m a 
music and \ideo database — they can get 
a different audience into audioliooks. So 
I think these clubs can real^' cwnple- 
ment each other." 

The clubs say they expect d«nand to 
rise significantly within the next yeaj' or 
two, and they want to be finnly estab- 



Tower Records, "Take A Ride." 

Direct mail piece: Retailer — 
Blockbuster Music, "Grand Open- 
ing"; Wholesaler (trade) — Alli- 
ance One Stop Group'Hai'd Core 
Marketing. "Sarah McLachlan — 
Mystery Artist." 

"P.O.P. items: Retailer— Straw- 
berries. "What To Give? Choose 
Music"; Wholt'saU'r — AEC Music 
DistributioO'Hard Core Market- 
ing. "Wnrid Of Bass." 

Special media: Retailer — 
Tower Records. "Lone Wolf; 
Wholesaler (trade) — Alliance One 
Stop Group/Hard Core Market- 
ing, "Get Greedy." 

Overall advertising cam- 
paign: Retailer — Blockbuster 
Music, "Holiday Campaign"; 
Wholesaler (trade) — Navarre 
Corp., "Music — The Natural 
Choice." 



ILshed to take advantage of that growth. 
"Some people may say it's a little early, 
but as often happens, if you wait till the 
time is right, you're too late," says 
Friedman. 

"I'm told that the audiobook market 
Ls projected to hit $1 .9 billion by the end 
of 1995. .so there should certainly be 
room for three clubs." says Mike Her- 
rick, VP of the Herrick Co.'s Audio 
Book Club. 

In addition, some feel that be- 
cause of their heavy consumer ad- 
vertising and the brand-name recog- 
nition of companies like Columbia 
House, the clubs may increase pub- 
lic awareness of audiobooks and 
help expand the market. "It's expo- 
sure, exposure, exposure," says 
Needham. "This really will turn on 
more people to this medium." 

"Boosting awareness is the key. 
There are still a lot of consumers 
who have never heard the word 'au- 
diobook' or w'ho think audiobooks 
are just for the visually impaired." 
says Gordon Henry, director of the 
Columbia House Audiobook Club. 
"But aside from the clubs, very few 
players in the industry are spending 
any real money on advertising. Do 
publishers spend money advertis- 
ing? Dribs and drabs. Do retailers? 
Even less. And that's particularly 
true in consumer media, where club 
spending is traditionally the hea- 
viest. 

"That's not an indictment — the 
publishers and retailers are dealing 
with cost structures that dictate 
they spend money on other things. 
But if you're interested in boosting 
awareness, that means consumer 
advertising, and the only people who 
are advertising in any systematic 
way are clubs. That why I think we 
are so beneficial to the industry and 
why it's in the interests of the indus- 
try to work with us." 

Even catalogs are not displeased 
by the new direct-mail competition 
the clubs represent. "I don't want to 
pretend we won't lose some custom- 
ers to the clubs — I think we will, in 
the short term — but the amount of 
promotion they're doing will mean 
that when my catalog arrives, cus- 
tomers will be more ready to buy 
from it," says Audio Partners' Hes- 
ters, whose Audio Editions catalog 
offers 3.000 titles by 92 publishers. 
"Ultimately it will help us. because 
there will always be people who are 
not candidates for a negative option 
club. I might lose a little bit this 
quarter, but a year from now I'll be 
better off." 

Other industn,' obser\'ers feel that 
the clubs won't have a big effect on the 
market, but that their launch is just 
one more indicator of the growing ac- 
ceptance of audiobooks. "By itself, an 
audiobook club Ls not going to make an 
audio consumer," .says Seth (jershel, 
VP/publisher of Simon & Schuster Au- 
dio. "The clubs are just another piece 
of the puzzle. But it's one more confir- 
mation that this is a good, stable, grow- 
ing market. These are serious people 
who have taken a sharp pencil to paper 
(Cnnthined on page 55) 



NARM Chooses Winners 
For Advertising Awards 
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Your HS^hiQs^ Store 

OF THE 90 s 

Telescan the leader in interactive marketing 
brings you the 10 Disc Ensemble 





• Easily Movable HSlctS^ 
' Product Racking 

• User Friendly LED Display 

• Full Number Keypad 

• Volume and Track Controls 

• Automatic Shutoff 

• Small Footprint 

( 72" h X 25V2" w X 4" deep ) 

• Four Designs to Choose From 

• 1 Year System/ Lifetime 

Headphone Warranty 

• Low Cost 




We guarantee our systems will help sell more product! 
For free catalog & Information call: 1-800-835-7072 

82$ M»M9t M. Borttngamt. Cshtofnia S40t0 • voice 415 692-8700 • fix 4J5 697-3I4S 




Tired of leaving messages on 
voice mail and hoping some- 
one will call you back? 
YOU SHOULD HAVE 
CALLED H.I..! 

l»B00«180»ni2 

lOCRL 305=262=™ -rflX: 305=361=611 



6940 S.W. 12 StreelMbmi, FL 33144 
SEf*^ice IS OUR mAn prdritv 



i 



Compact Discs 
Cassettes 
Uideos 
Laserdiscs 
Dccessones 

l> excellent Service 
l> Super Prices 
> Best Pills 

l> Knouiledgeable Sales Reps. 
I> Same Day Shipping 
t> Deep Catalog 

Customer Satisfaction 
Guaranteed! 




Over 1 30,000 SelHtions 
Grwt Import Selertion 
Loserdius 
Excellent Fills 
Weekly Mailer 
Posters & Piomos 



SOUTHW'EST 
WHOLESALE 



4.'401.a:KEFIiill 
lOUSTON.TKXAS 77i»2 



ElEORONKDATAINTiRCHANGE onn'oTc 4700 

Trik:k yna sunn's niu'iif.n^ ,;jui •nJun-^ihc cUV. Ud\. OUU"t/ J't/ 

EDI links v'Hir i.oin[Mitvr with i«irs. .liUiwins y.m to ATI ANTA 

spcnS los time rl-'^-ins ouk-ts anJ niort- time tnkinc nfin-nnh"' iR/A 
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Spec's No Longer For Sale 
Despite A Couple Of Bids 



RETAIL 
TRACK 

by Ed Chrislman 



UARRY ON: Three weeks aftei- the 
National A.ssn. of Recording Merchan- 
clist-rs annual convention Feb. 21-25 — 
where almost everj'body took a.s gospel 
a iiimor that the 59-unit Spec's Music 
was about to be sold to Blockbuster 
Music — the Miami-based chain has 
taken itself off the block. 

In a statement, the company said 
that after reviewing; its options, the 
board of directors decided it would be 
in the shai-eholders' best interests if 
Spec's remained independent. With 
that announcement, Sikkt's share price 
dropped 1 '/■ to setting a new 52- 
week low for the stock. 

To the best of Track's knowledge, 
Spec's received two bids for the com- 
pany — from Investcorp. which owtis 
Camelot Music, and Blockbuster Mu- 
sic. Those bids 
are said to have 
been in the area 
of $23 million-$27 
million, with Fort 
Lauderdale, Fla.- 
based Block- 
buster coming in 
with the last and 
higher offer. 

\Miatever the exact offers were, both 
were far below the $40 million or so 
said to be sought by S[x?c's board. 

Track reported a while ago that 
Spec's board was disappointed with the 
offers it received (Billboard, Feb. 4). In 
the intervening weeks, PaineWebber, 
the investment bank hired to ejcplore 
the sale, continued to beat the bushes 
for a financial buyer. But with the 
Street's current low regard for music 
retail, that proved to be a fiiiitJess task. 

Now that it Is no longer exploring a 
sale, Spec's, which remains one of the 
best regional chains in the business, 
will get on with its main job — enhanc- 
ing shareholding value. 

For its most recent quarter, Spec's 
announced sales of $26.5 million for the 
peiiotl ending Jan. 31. a a% increase 
over sales gpnerate<l in the .same time 
frame a year ago. On a comparable- 
store basis, sales were flat. During the 
quaiter, the chain earned $1.48 million, 
or 28 cents |K'r shiuni. The comjiany's 
fiscal year ends July 31, and by then it 
will have ojiened 13 outlets, including 
two 23.00{>-square-foot superstores. 

Name GAME: The Warner Music 
Group has come up with a name for its 
new manufactuiing, distribution, and 
packaging subsidiaiT.' — ^Warner Metiia 
Manufacturing and DUtjibution. (In its 
March 18 Issue, Billboard reported a 
tentative name.) David Mount is 
named chaimian/CEO for the new imit, 
which includes WEA Corp.. WEA Man- 
ufactuiing, and Ivy Hill. 

Speaking of blockbuster. 

the music retailer may not have bought 
Spec's, but the company did ac((uire 
two stores in Buffalo, N.Y., fix)m the 
Record Theatre chain, sources say. 
That gives Blockbuster Music four 
stores in that city. Blockbuster an<l 
Record Theati-e e.xecutives were un- 
available to comment . . . Out at 
NARM. Gerry Weber ga\'e Track the 
i-undowii on the adjustments in Block- 
buster Music's purchasing staff. Andy 
Bailen. formerly with the Play World 
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toy chain, has joined the music web as 
director of purchasing, reporting to 
Mike Greene, VP of purchasing. Cindy 
Ban- and Norman Heard each have 
been named senior buyer. Both have a 
group of buyers roi)orting to them, and 
both in turn report to Bailen. Also, 
Mike Mandiza has been named man- 
ager of replenishment 

While on the Cema boat ride at 
NARM, Weber said, "Mike Greene's 
focus will be to ovei'see the overall 
management of purchasing. But the 
a(klition of Andy Bailen gives him mow 
time to devote to exploring synergy 
projects with MTV. VHl, and other 
Viacom companies." 

Believe it or not Track is still re- 
cuperating and unpacking from NARM 
and just came 
across Aiista's 
product presenta- 
tion. That presen- 
tation is on CD- 
ROM and fea- 
tures audio and 
video previews of 
new music from 
Annie Lennox, 
Cuilis Stigers, Radney Foster, and 
Sleeper, as w-ell as highlighting other 
current releases. It Is dubbed AIMEE, 
which stands for Arista Interactive 
Magazine Entertainment Expciience. 
The CD-ROM's presentation can be en- 
joyed year-round, not just at NARM. 
Arista's VP of creative services, Ken 
hevy, is credited as the brainchild be- 
hind AIMEE. 

Everybody's in show biz: 

Back in 1978-83. wiien Richy Vesecky, 
Virgin Records' national manager of 
video promotion, Nickj- Skopelitis. Ax- 
iom Recoi*ds' guitarist exti-aordinaire, 
and Track worked in the Record Scene, 
a long-defunct record store on Stein- 
way Street in the Queeas. N.Y.. neigh- 
borhood of Astoria, we often threat- 
ened to write a situation cometly based 
on our experiences in record retailing. 

Well, someone beat us to it. Accord- 
ing to a pi"ess relea.se from Edgewater. 
N.J.-based LIFT Discplay, movie di- 
rector Alan Moyie has wrapped up 
production on "Empire," a comedy 
based on a "<iay in the life of six kids 
working in a hip, indie i-ecord store." 

The movie, due in August, may star 
Christian Slater, but LIFT executives 
think the real stai- of the mo\ie is the 
record store's fixtures, which were sup- 
plied by the company and are featuj*ed 
prominently in the mo\ie. 

Making tracks-. Track hears 
Candy Masengale Ls leaving her slot as 
VT of sales at Zoo Entertiiinment to 
become head of sales at Interscope. 
She will report to Ste\'e Berman, whf> 
will continue to ovei'see sales and take 
on mai'keting duties as w-ell. Interscojie 
is one of those fun(ny) places where 
employees don't have titles . . . Rick 
Froio, WEA's Cleveland/Cincinnati 
branch manager, will come to New 
York to join Atlantic Records in a sen- 
ior [Mwition in the laM's sales de|)art- 
ment . . . Donna Ross is leaving Caro- 
line Distjibution, where she was head 
of siiles. to tiike an alternative miu*ket- 
ing position with Capitol. 
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America 
Finds Rliythm 

We told you at narm 

Rhythm of the Pride iMnds 

was going to he big. Bui even 
we didn'l intugine il would 
come out ro;u-ing as t'asl as il 
has, II" \ ou'ie not on board yet, 
now is your chance lo find big 
sales because the excitemenl 
has jusl begun! (And yes. we 
are makini: more). 



' Debuted at #29 on 
Billboard s Top 21)0 album 
chart. 

' Leaped past Gold and 
heading lor Platinum. 

' "Hakuna Matata" single 
continuing lo roar up the 
AC chart. Look out CHR. 
we're ready to pounce. 

• Publicity, publicity and 
more publicity including 
coverage on EXTRA. E!, 
CNN. and Entertainment 
Tonight. 

' Look for Lebo M on the 
Oscar telecast March 27. 
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Fortune Records Banks On Client Loyalty 

LjL R&B Stronghold Credited With Breaking Acts 



I BY ED CHRISTMAN 



INGLEWOOD. Calif.— Like othei* inrie- 
pendent retailers across the land, the 
loss-leader pricing used by Best Bu.\' 
gives Fortune Records o\vTier Royce 
Fortune fits. 
Best Buy, which last year opened 

» eight stores in the 
Los Angeles area, 
hurt-s the inde- 
pendent retailers, 
as well as the othei" 
chains, he says. 
But just because 
Fortune can*t com- 
pete on price, he 
FORTUNE \xai> pk'-nty of other 

weapons in his ai-- 
senal. "\Vc got them beat on mariteting 
and breaking music," he says. Also, 
when a merchant has ^\yml 20 yeai"s in 
the same location, castwner loyalt>* Is 
strong. 

ImieiJemlent i^tailers "are the ones 
lacing the customers," which is why they 
are more knowledgeable about what the 



IS COMING SOON TO 

A STORE NEAR YOU! <:=^yi 



customer wants, he says. This knowl- 
edge allows indie store owners to i-e- 
sjxjnd more quickly to demand. 

"Bi*eaking music is pait of our job," 
he continues. "We are not going to wnrk 
evei"\'thii^. Some aitusts don't need any 
help. Rut tlieiv Ls a bunch mone that do. 
and then there are some you can't do 
an>lhing about, but you still \xy any- 
way." 

Fortune is one of the more well- 
knowTi R&B merchants in the U.S. 
Three years ago, he helped to stail the 
resur^nce of independent retail coali- 
tions when he co-founded the \ 'nited In- 
dependent Retailers Assn.. a Los 
Angeles-tjjised oi^ranization. Since then, 
similar associations have popped up in 
Detroit. Chicago, and New York. 

The l;i-member organization staited 



out as a mari<eting coalition, allowing 
music munufactuixMs to tajiiet rap and 
R&B customei-y thi-ough a web of Los 
Angcles-based merchants catering to 
those .shopi)ers. But with the thi-eat of 
Best Buy, the organization recently 
|)oole<i its Ixmng iJ<)wer tintl now |jui'- 
chjises hit pi-oduct dii"ectly ftTun llie ma- 
joi-s. instead of iiwn one-stops. 

On ivlea.se date, the album Is deliv- 
ei-ed to Fortune Records, where it is 
[Kiki for COD. The other members of tlie 
association drive over and pick up theii' 
alloljnent. 

By buying direct , the gi-oup i)ays a 
cheapei* piice for the album, whidi hel|>s 
profit margins in an envii-onmenl uheiv 
(Coiiti lined on next /Higt') 



MUSIC VIDEO KIOSKS 

(ContinKcd fntui (hkjc ■'>!) 
faU. 

"One of the reasons we went with 
independent stores is because all of 
our stores didn't have any other video 
setup; a lot of the major chains do." 
says Pieretti. "Also, real estate in ma- 
jors Ls more exi>ensive and, once they 
see something successful, they'd want 
to do it themselves." 

Pieretti says while there is still 
some fine-tuning to be done, he is gen- 
erally satisfied with the results and 
feedback the company has received so 
far fi-om retailei-s and labels. 

Jesse Klempner, owner of Ai'on's 
Records in Los Angeles, says one way 
to improve "New Music Re\iew" is to 
feature more lesser-known groups 
that ai"en't garnering significant MTV 
or radio airplay. 

"Oui* store is a little different," says 
Klempner. "We have an extremely 
hip audience that doesn't need to be 
told what they want. A lot of the art- 
ists in this program are already well- 
known, and our customers are going 
to buy them an>'way." 

"New Music Review" is actually 
spawned from an earlier retail pro- 
gram called "Alternative Picks" that 
BreakThni tried from 1991-94 with 
all Tower stores. This progi*am was 
similar to a listening po.st, but in 20 



key stores, videos were looped on a 
screen. 

"It didn't work because they came 
up with listening posts, which was too 
much com|ietition for us," .says Pier- 
etti. "And the video portion was on 
videotape, not laserdisc, and it wasn't 
interactive or very sophisticate*! like 
•New Music Review.' " 

However, Pieretti says the com- 
pany decided to develop fiuther the 
idea of a music video kiosk becau.se 
those 20 Tower stores proved to out- 
sell the stores without the video 
.screens two-to-one. 

Meanwhile, BreakThru is gearing 
up for its new Latino music-retail 
progi'am, "Exitos De Hoy" (Hits Of 
Today), which bows March 1 in 16 
Southern Califomia Tower stores. 

BreakThru will place two displays 
containing six Latino titles each in the 
middle of the Latino section of the 
Tower stores. Like the chain's listen- 
ing posts, BreakThru's displays will 
let consumers li.sten to the entire al- 
bum. 

To support the program. 
BreakThi-u plans to advertise twice a 
month in the weekly La Opinion. La- 
bels are chai'ged $950 to place a title 
in the progi-am for one month. 
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Musicland February Sales Increase 25%; 
Media Play, On Cue Enjoy Largest Gain 



NEW YORK— Musicland Stores 
Corp. says toud sales in February 
rose 25j2^ from the .same nK)nth last 
yeai* to $107.() million. But sales hvm 
stores o\m\ at least a yeai- were flat 
for the four weeks that ended Feb. 25. 

The bi^'st gi-owth has been in Mu- 
sicland's nonniall division, which in- 
cludes the Media Play and On Cue 
concept*. Siune-store sales ix>se 28.2^^ 
for those chains. Total sales at non- 
mall stores n)se 2:i2rr to $29 million in 
Februar>\ 

Ctimp;u-ati\'e siiles foi- the mall di\i- 
sion. which includes Musicland. Sam 
Ooofiy, and Suncoast Motion Picture 
Co., declinefl 2i*^ in Februan,'. Total 



sales went up 1 .2^ to $77.4 million. 

The Minneapolis-based company 
operated l^^J .stoivs at year's end. 

Musicland also announced that 
Beth Heming has been appointed di- 
i-ecttii- of planning and anal\^is. She 
had been managing dii-ector and sen- 
ior re.seaix'h analyst in si)eciiilty retail- 
ing at Pii)er .JafTray. a Minnea|)olis 
brokerage. 

Another retailer that sella music. 
Circuit City Stores, also reported 
sales for Februai*>'. Tlie eliain. which 
also sells consumer electronics and 
a))pliances. says sales roseSl'^ in that 
month, while same-store sales in- 
creased W)i^. 
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• J-K^OOO Titles in Stock and Counting... 

• Same Day Shipping 

• Custom Inventory Services 

• Special Order Programs 

Three-time winner of NARM's 

One Slop Of The Year 
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FORTUNE RECORDS BANKS ON CLIENT LOYALTY 

(Cotit in lied from preceding page) 

discounting is predominant. 

Other than hit titles, each member of 
the organization buys irKli\idualIy trom 
one-stops, and although that means |ja\'- 
ing a higher prifc, it does provide soiiir 
adk'antages over chains, which only iv- 
pieniah once or twice a week. 

Fortune s>ays, "I go to my disUibu- 
tor's six days a week." which insures 
Fortune Record.s is never out of hit 
product "I [also] buy to sell out. 1 don't 
buy to return stuff," a problem that 
plagues many a chain. 

Fortune Recoj-ds specializes in jazz, 
R&B, gospel, and rap music. The first 
three gwires are what Fortune eryoj-s. 
"If I had to bu>' or sell rap for mir-self, 
I wouldn't cany it," he say.s. "But I buy 
for the people. Rap Is what they \rant, 
so that's what I cany. If I didn't do that 
I would be a \'er>" poor basiness person." 

Currently, rap comprises about 25^ 
of Fortune's .sales. Gospel is about 20%; 
jazz about 25^; R&B, both oldies and 
currOTt, account for the remaining 30^ 
of the store's business. 

The music is not the only thing that 
ha.^ changed over the years. The neigh- 
borhood .^iuT(^imtling the store also has 



changed. When Fortune first opened his 
doors, the neighborhood's population 
was predominantly African-Americans. 
Today, they comprise about half of his 
customer base, with Hispanic consumers 
accounting for about 3C^ of the store's 
business, and whites the remaintler. 

Due to the influx of the Hispanic ix)p- 
ulation in the Inglewood art^a. Fortune 
says he is flirting with the idea of carr>'- 
ing more Latin music. "I don't have the 
expertise, so I am war>'" of stocking IL 
He finds it easier servicing another 
part of the store's caslomer base, pro- 
fessional basketball pla>*ers. Since the 
store is about five minutes from the Los 
Angeles Forum, the Lakers are regular 
custmiers, including Magic .Johnson. 

Eveji though the LA Clippers don't 
play close by, they also freriuent the 
store. "The Clippers also support me. I 
tease the hell out of them, but onh' after 




Fortune Records has occupied the same location since it opened its doors 20 
years ago in an Inglewood. Calif., strip shopping center (Billboard photo) 
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they spend theii- money with me. They 
ahvTij's offer me tickets to theii* games, 
and I say majhe naxt time. Hell, they 
ain't winning." 

Fortune, who wus bom In St. I>3uis, 
spUt his college years between Bishop 
College in Marshall, Texas, and St. 
Louis UnK'ersity, graduating frwn the 
latter. After a stint in the army, he wait 
to Ixisiness college at night and worked 
at the Vetei-ans Administi-ation diuing 
the day. A \isit to a fiiend in DeU^oit who 
happened to work for Motown led to a 
chance meeting with "Pop Gordy," 
Ben'>' Cior\iy's fathei', who subse(}uently 
ofiei-ed Foitune a job as personnel man- 
ager for the label. 

Fortune stayed at Motown for ei^it 
years and along the way moved out to 
the label's California oltice. While out 
thej^, RCA Records hired him away to 
become the personnel manager for its 
Los Angeles office, and he stayed with 
the label until 1975. 

At that time, "I decided to open up my 
own business," Fortune says. After locat- 
ing around, he decided to stay in the mu- 
sic industry', which w-as something he 
knew a little about 

The music business "was fantastic 
back then," he says. Albums wei^ priced 
at about $3.98, and 7-inch singles were 
sold for 45 cents. "People had less 
money then, but you got more for your 
money, so they would sjjend more," he 
sakl. 

Nowada>'s, people are watching their 
money more closely. Fortune notes. At 
one jwint, customers would buy six or 
eight CDs at a time, then the econrany 
we-nt liail, and that was foUowetl by the 
em-thquake. Now the most customers 
.seein willing to buy in one \isit is two or 
three CDs. 

"People change, and what they ask for 
changes too," he says. In addition to lim- 
iting the amount of CDs they buy in a 
\isil, more started iisking for oklies. The 
customer became "less worried about 
the frontline stuff, so we had to go back 
and tr>' to get a lot more older titles, if 
. . . available," he saj's. "That kind of cat- 
alog is selling. Ix^cause it is budget and 
mklline priced. People w-ho are looking 
at their money can afibrd to bu>' two" of 
those titles. 

Over the years, "there have just been 
so many changes in the business, but 
fortunatelj' I sunived them all," he sa>'s. 
When he first got into the business, 
"people worked together more back 
\ht'rv.. even radio." 

Some foi-get what the business is all 
about. Fortune says. "It isn't about what 
you can do for me, or what I can cb for 
you, but w'hat can we do for each other," 
he says. "It's all about selling music." 




FOR WEEK ENDING MARCH 25, 1995 



Top Pop Catalog Albums 




LAST 
WEEK 


COMPILED FBOM « K«T10N«L SAMPLE OF Ra«lL SIO«E ANO RUCK SALES 
REPOfiTS COLLECTED, COMPILED. AND PROVIDED BY SOundScan 
ARTIST Ifflill TITLE 

LABEL & NUMBER'DISTRIBUTINC LABEL ISUG LIST PRICEt ■ ■ " " 


WKS. ON 
CHART 


1 


3 


* * NO. 1 

BOVZ II MEN 

WOTDWN 63?0 1 9 9* : 5 


★ ★ 

COOLEYHIGHHARMONY 

5 weel-s Jl N-J 1 


16 


2 


1 


GREEN DAY 

LOOKOUT 46- (? 9a 10 981 


KERPLUNK 


21 


3 


- 


NINE INCH NAILS A 


KKtl It HAIt MALyHINt 


M 


4 




DnO k.ADI CV AUn TUC Uf All CDC A * 

DUD MAKLLT ANU 1 He WAILtna A 




190 


5 


7 
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SOUNDTRACK A' 

POIVDOR B2b09'i.7'AM 19 9.>\ :t. 981 


GREASE 


17 


23 


26 


CREEDENCE CLEARWATER REVIVALA' CHRONICLE VOL. 1 


106 


24 


24 


THE DOORS A 
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BEST OF THE DOORS 
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OFFSPRING 
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MASTER OF PUPPETS 
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GREATEST HITS 1982 1989 
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Fortune Records specializes m R&B, 
jazz, gospel, and rap music. Pictured in 
the foreground are 12-inch singles. 
(Billboard photo) 
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find out what everybody's talking about! 
Call toll free 800-329-7664. Ask for Wanda. 
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indie Distributors Ready For '95 Confab 

Goals Include Enhanced Label-To-Retail Relations 



Retail TALE: The National 
Aiisn. of Independent Record Distrib- 
utoi*s and Manufacturers took a booth 
at the National Assn. of Recording 
Merchandisers convention in San 
Diego this year; NAIRD director of 
special projects Mary Neumann was 
on hand to sign up new retail mem- 
bers and enlist support for the trade 
group's '95 convention, which aims to 
"build better bridges" between retail 
and the indie sector. 

With two months to go before 
NAIRD '95 (set for May 10-14 at the 
Hyatt Regency in San Francisco), DI 
checked in with executive director 
Pal Martin to see if the organiza- 
tion's mandate for greater retail par- 
ticipation is being met. That objective 
has been what Martin calls "a pet 
project" since her days as a NAIRD 
boBj*d member. 

Martin says that between 25 and 30 
retailers — mostly independent 
stores — ^joined NAIRD during the 
NARM meet. In a drawing heUl at the 
San Diego convention, two retailers 
won free registrations to the NAIRD 
confab: The lucky winners were Tom 
Post of Believe In Music in Wyoming, 
Mich., and Joe Nardone of Gallen,' Of 
Sound in Wilkes-Barre, Pa. 

"I do expect some chain support," 
Mailin says of the ongoing recruiting 
effort. "Given the conversations I've 
had with our board members, in ref- 
erence to conversations they've had 
with members of the retail commu- 
nity, I think we'll have some good rep- 
resentation from that pari of the mar- 
ket. 

"The retailers have always been 
the missing link in the chain . . . I'm 
aware of the fact that the numbers 
aren't going to be as large as I'd Hke 
[at NAIRD '95|. but it's going to be 
much better than I expected for a 
first-year effort." 

NAIRD is attempting to incorpo- 
rate a greater i-etail focus in its con- 
vention this year. Martin says that 
the group will mount three panels, on 
account-label relationships, retailer- 
distributor relationships, and in- 
house retail issues, such as product 
placement, personnel training, and 
in-store technologies. 

The meet also will feature a round- 
table discussion for retailers only; 
similar to the special-interest group 
discussions that are a regular feature 
of NAIRD, the session will offer what 
Martin calls "a chance for retailei-s to 
get together and discuss common 
concerns." 

Preregistration for NAIRD '95 
closes April 21, so interested re- 
tailers — mom-and-pops and chains 
alike — still have tim*» to sign on for 
the convention. 

Quick ones: Enemy Records in 
BrookljTi, N.Y., has signed Gutter- 
ball, the modern rock act that in- 
cludes Steve Wynn (ex-Dream Syn- 
dicate), Bryan Har\'ey and Johnny 
Hott (who comprise Enemy act 
House Of Freaks), Stephen 
McCarthy (fonner Long Ryders gui- 
tarist), and Armistead Wellford (ex- 
Love Tractor). The group's fii-st al- 
bum for Enemy's BrakeOut imprint, 
"Weasel," is due in April . . . Restless 
Records in Los Angeles has named 
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by Chris Morris 

Elizabeth Cho as national sales di- 
rector . . . RED will distribute the 
new label Fierce Recordings; the 
New York-base<l outlet has kicked off 
its release schedule with albums by 
Norwegian death metal units 
Darkthrone and Burzum. 

Flag waving: Slnger/songwiiter 
Butch Hancock may still be known 
more for his work with the pen than 
he is for his own recorded output. 
Over the years he has crafted such 
outstanding songs as "If You Were A 
Bluebird," "My Mind's Got A Mind Of 
Its Own," "I Keep Wishing For You," 
"West Texas Waltz," and "Bo.xcars," 
most of which have been memorably 
covered by Joe Ely and Jimmie Dale 
Gilmore, his mates in the legendary 
'70s band the Flatlanders. 

Part of the reason for Hancock's 
relative obscurity as a [K'rformer may 
be that he has released his .solo works 
(seven of 'em) on his own Rainlight 
Records imprint. But he's set for 
wider exposure with his new reconi, 
"Eats Away The Night," on Durham, 
N.C.-based Sugar Hill Records. 

"This is the first kind o{ botnifule 
album." Hancock says. "More studio 
time wius taken, and we had a legiti- 
mate budget. 

"It's kind of hard to be a one-man 
record company," Hancock continues 
about his Rainlight ex|)erienee. "Dis- 



tribution becomes ridiculous, and 
marketing becomes ridiculous ... I 
was happy to give [Sugai" Hill] a try, 
see what happens." 

"Eats Away The Night," which con- 
tains a brace of typically fine new 
Hancock originals and a couple of old 
classics, was produced by Gurf Mor- 
lix, Lucinda Williams' outstanding 
guitarist; the album also features Wil- 
liams' bassist Dr. John Ciambotti 
and drummer Donald Lindley, as 
well as Ely's ex-guitarist Jesse Tay- 
lor and accordionist Ponty Bone, axe 
man Charlie Sexton* and organist 
Riley Osboum. 

"I've always loved Gurfs work as a 
musk'ian and also as a producer," Han- 
cock says. 

Hancock remains something of a ren- 
aissance figure in Austin, Texas: He 
runs a gallery there, Lubbock Or Leave 
It (named after his Lone Star home- 
town), that serves as a combination art 
and photography gallerj', pierformance 
space for dance and music, and dai*k- 
poom (Hancock is an accomplished pho- 
tographer). He also senses as a gukie on 
ri\'er-i-afting trips along the Rio Grande 
("We get out there and play around the 
campfire." he sa>'s). 

Hancock says he tries to avoid catego- 
rizing what he does in life; 'AVhen you 
look at a whole lifetime, .'*ure, I'm a 
songwriter . . . It's a day-to-day thing — 
mat the hell am I Uxiay?' " " 

Hancock was set to begin a national 
tour March 16 in Austin, as part of the 
"Border Tour" that also includes Texas 
singer/sfmgwriler Tish Ilinojosa, coun- 
try' vocalL-it Don Walser. and Tejano ac- 
cordionist Santiago Jimenez Jr. The 
package will be plajing ;15 dates in the 
West, Midwest, anti East thi\)ugh the 
spring. 



AUDIO CLUBS SIGNAL FORMAT'S RISE 



(Cmitinued fivni page 51) 

and decided that this would be a good 
financial venture to invest in, with long- 
term growth. They are recognizing 
that it's not just a trendy thing." 

In competing with each other, the 
clubs are focusing on theii' indhidual 
sti-engths. Audio Book Club, which of- 
fers 500 titles from 15 publishers in its 
catalog, stresses cu.stomer service. "If 
the customer wants something we 
don't have in invenlon,', they can call 
customei* .'iervice, and we'll special or- 
der any title. We are the only ones to 
do that," says Mao' Butler, director of 
marketing. "They can also fax us their 
reply card instead of mailing it, if they 
choose. We're tr>ing to make negative 
option convenient for people." The 
company also is actively recruiting new- 
publishers, says VP Mike Herrick, and 
plans to offer tlLscounts and o\'eJ*night 
shipping. In its first year, the club has 
gotten 40,000 members, he says. 

In addition to dii'ect mail and con- 
sumer ads, Butler .says. "We also ex- 
plore non traditional ways of actjuiring 
new customers." For example, the club 
did an offer on Rush Limbaugh's radio 
show in which customei's could join the 
club for $.5 and get a free copy of the 
"Contract With America" audiolxwk, 
an audiocassette player, and $5 toward 
their first puit-ha-sc. The club also is in 



an "online shopping mall" on Compu- 
Sen'e and advertises in CompuServe 
Magazine and in several airline in- 
flight magazines. 

For Columbia House, which offers 
close to 1,000 titles by 25 publishers, 
reputation and experience are key. 
"Columbia House has been in the club 
business since the mid-HKjOs. We are a 
trustworthy company in the minds of 
consumers and, I believe, publishers," 
says Columbia House's Goiflon Henrj'. 
"Our mailing lists are deep and highly 
compatible; they include large num- 
bers of members who are interested in 
buying new products from us, in addi- 
tion to the existing products that they 
already piirchjise from us. That is ;in 
ad\'antage that takes years to de\'elop 
and cannot be easily replicated." 
Henry declines to reveal how many 
members the club has so far. 

Doubleday's Audiobooks Direct fo- 
cuses on preselection. Modeled on the 
book-of-the-month club model, it offers 
two main selections each month, plus 
seven to 11 alternates, and a backlist 
selection of 52 titles. The idea Ls to offer 
busy people "the best of the best." 
rather than overwhelm them with a 
tremendous catalog. In its first three 
months, the club has signed up 10,(KX) 
mcmlxTs. Friedman .says. 
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► PJ HARVEY 

To Bring You My Love 

PRODUCERS Flood. Polly Jean Htntf t John Pirtlh 
Itland 314 U4 0«5 

With yet another brilliant collection of 
soulful, abrashv, and inspired songs, IJX. 
artist PJ Harvey defies the axiom that fame 
breeds artistic complacency. At least as low- 
fi as her previous work, the new album finds 
Harvey, Flood, and John Parish content to 
leave aonic scars expoued, as if to prove that 
the music is as imperfect as the people who 
create it and listen to it. Among the most 
hicid moments in a set that should appeal to 
modem rock audiences and anyone with 
adventurous tastes are driving title cut, 
'X^'Mon Billy," "Long Snake Moan," "Down 
By The Water," and "Send His Love To Me," 
a hea\'y, impassioned torch song with a 
driving, triple-time feel. Hits is a step 
forward by an artist who seemingly can't 
stop ho^lf from producing eye-opening 
music. 

> COUKTIVESOUL 

PROOOC£RS: Ed Roland & Matt SeHetc 
Mtvlk8274S 

The stick>'-catchy album track '"Gel" (also 
featured on the "Jerky Boys" soundtrack) is 
already affixed near the top of the Modem 
Rock and Album Rock Tracks charts, and 
band's exceptional sophomore set is fat with 
potential pop and rock follow-ups. Brimming 
with the same surehanded pop hooks and 
loping, guitar -driven melodies that 
distinguished last year's platinum "Hints, 
Allegations & Things Left UnsakJ." the new- 
set is cut through with a sharper rock edge, 
and the effect is infectious. Manic-depressive 
stunner "December," which ebbs and flows 
on waves of guitar, and propulsive 
"Smashing Young Man" are the tracks to 
beat in an album of contenders. 

P- SARAH McUCHlAN 
The Fmdm Sessions 

PROOUCfS: P«fie Mareftand 
NtttwwWArttU 1S784 

Sarah McLachlan's platinum "Fumbling 
Towards Ecstasj'" is an album filkfd with 
fully polished musical gmLs; on this new 
eight-song companion album, the singer/ 
songwriter offers a glimpse of se\'en of the 
same tunes, including the hit "Hold On," in 
their rawer states. The ahemate versions 
can be startling— the lush "Mar>'," for 
instance, here is stripped all the way down 
to its demo roots, while "Ice Cream" 
becotnes a more lighthearted romp. The set 
also includes a new track — a rollicking co\'er 
of Tom Waits' "01 '55" — as well a bonus 
multimedia section filled with videos, 
[^tographs, and narration that can be 
accessed by anyone with a multimedia 
computer. 

^ VARKXJS ARTtSTS 
Enoonwm: A Tribute To Led Zeppetta 

PRODUCERS Vatwj 
AUrHc 82731 

And they just keep encomium — those tribute 
sets. Latest entrant in a crowded field is a 
stand-out, though, with a top-notch 
assortment of altemath'e artists and self- 
proclaimed Zep-heads putting a new spin on 
the fabled rock band's numbers (thou^ not, 
notably, "Stainvay To Heaven"). Robert 
Plant himself puts in an appearance, ducting 
with Tori Amos on "Down By The Seaside." 
AraMig those also on hand: Stone Temple 
Pilots {with outstanding "Dancing Daj-s"), 
Helmet (with a crunchy "Custard Pie"), 4 
Non Blondes. Hootie & the Blowfish, Sher>'l 
Crrw, Blind Melon, and Cracker. 



R & B 



► PORTRAIT 
AHThatMMten 

PfiOOUCERSi Poftiart 
C«M2S7(» 

Quartet issues delicious sophomore 
collection of smooth-groove tracks sure to 



SPOTLIGHT 




LAURA LOVE 

The Laura Love Collection 

PRODUCERS. Laura Love, otners 
Putunuyo Wortd Mufk 

Seattle native who wowed audiences at a 
recent singer/songwriter festival at 
Carnegie Hall and receK'ed accolades as 
a top unsigned Continental Drift act 
releases a compilation of her first three, 
self-released albums through the 
Putumayo clothing'crafls chain. 
Afrocentric^ alternative folk with a C-eltic 
vihe. Love's music brings to mind the 
works of such other contemporary 
originals as Tracy Chapman, Dionne 
Farris, and Sin6ad O'Connor. Yet her 
sonic signature is her own, as evklenced 
by such well-written tunes as "All Our 
LK-es," "Take A Ride," and "I'm A Ghin' 
Way" — all suitable for college and album 
alternative airplay. This revelation is 
distributed in music stores by REP. 



delight adult R^&B listeners and hip-hoppers 
alike. Fresh hip-hop beats mate with okl- 
school choruses and classic romantK 
utterances to render renaissance soul musk. 
Since band is self-contained, an R&B rarity, 
m'erall sound and theme is consistent and 
easily identifiable. Rich and creamy tracks 
inchirie "Here's A Kiss," "I Can Call You." 
and "All Natural Girl." Want dreamy? Try 
"Hold Me Close." Slippery cool? Sample 
"Lovin' 11 Ls Ah-Ight" and "Me Oh My." 
Memorable ballads include "Much Too 
Much" and group's acoustic co^-er of Bee 
Gees" "How Deep Is Your Lwe." 

^ FREDDIE JACKSON 
Private Pai^ 

PRODUCERS VarwA 
Strwt UvScflttl Bm. 72392 

Veteran crooner's label debut is reminiflcont 
of his e.arlier work, returning to roots with 
uncompromised R&B tracks. Ever- 
emotional vocals are matched by 
temperature-raising songwriting and astral 
productwns — grand or minimal. Select 
tracks include dehut singk? "Rub L'p Against 
You," catchy "Your Lovin' (Is A Good 
Thang)," classic "I Tried My Best," and 
spiritually solemn "No One Else." Set should 
be a winner at R&B/adult stations. 



RAP 



► 2PAC 

MeA^mstTheWorU 

PRODliCERS Vafous 
Intencope 92399 

Troubled perfonner proved better at 
balancing moods on his past two albums than 
on this one. Here gloom rules alongside — 
ironKall>' — messages of hope. While tracks 
such as the Easy Mo Be-supervised "If I Die 
Tonight" rock and groove, nothing is as 
pla.vfiil or bouncy ;is "I Get Around" fran the 
last set. Still, the new album's mekxiic appeal 
makes many of the tracks sure shots for 
radio. 

>■ NINE 
NtneUvez 

PRODUCERS Rob Lewis, Tony Stoute 
PraMe 140602 

Concept here is contrasting delicious musical 



I SPOTLIGHT 




STEVIE WONDER 
Conversation Peace 

PRODUCER Slev* Wonder 
Motown 314 S30 238 

Ste\ie Wonder makes a grand re-entry 
into the mainstream with his most 
focused and inspired work since his mid- 
70s glor>- years. An Afrocentric "event" 
album similar in scope to Quincy Jones' 
"Back On The Black," "Conversation 
Peace" embraces a wide spectrum of 
genres, from the otherwordly 
percussion of Vinx to the choral 
grandeur of I>adysmith Black Mambazo 
and Sounds Of Blackness, from the 
mellifluous lyricism of Rranford 
Marsalis and Terence Blandiard to the 
smooth vocals of Anita Baker. The 
common thread, of course, is Wonder's 
songwriting. singing, and band-leading 
genius, which is undiminished by time. 
Songs like "For Your I^ve." "Treat 
M\'self." "Edge Of Etemitv," "My Love 
IsWith You," "CoW Chill,"' and 
'Tomorrow Robins Will Sing" 
demonstrate that Wonder is still capable 
of success on a massive basis, from pop 
to R&B to AC. It's a welcome return. 



tracks with the artist's smooth-as-cracked- 
glass vocals. It mostly works, with Nine 
dropping rhjines designed to entertain and 
battle, But after beif^ exposed to it for 
extended periods, the grain-of-voice starts to 
grate. 




if ROeiN EUBANKS 
Mental Images 

PRODUCERS Hoo-n EubanW & Stptar F Wimer 
JMT 124 OSl 

Long-awaited set by trombonist Robin 
Eubanks is another diverse, progressive 



STEVE WIN WOOD 
The Finer Things 

PRODUCERS an L^^enso-i 4 TrftwWyall 
lUandOminKln 314 516 860 

A career as wide-ranging as Winwood's 
deserves the kinti ol" scholarly 
retnjspective that Bill Levenstm and 
Trevw Wyatt ha\'e assembletl. A four-flisc 
.«et that stalls with W^inwooirs prodigious 
hits witli the Spencer Davis Group and 
goe-s through his recent solo work, 'The 
Fint'r Things" reflects the diversity of the 
mercurijil luli-it's oeuvTe. No detJuLs are 
spaiTxi: from Winwood's sides with Eric 
Clapl'in & the Powerhouse, to his 
gnHindhreaking vrork with Traffic and 
Blind Faith, to his fiiskin experiments 
with Slomu Yamashta and the Winwood' 
Kemakii'^Amao pnyect. the compilation 
showcases an aitist \vho has excelled for 
his singing, writing, and playing as much 
as for hi.-; profound influence on the WHU^e 
of popular music for the past three 
dw-adeii. 



SPOTLIGHT 




MORPHINE 
Yes 

PRODUCERS: Mark Saixtmsn & Pad Q Kolderw 
RytmkK 10320 

On its third album. Boston trio sticks to 
the sonic blueprint mandated by its 
unique formation: baritone sax. two- 
string hass. drums, and vocal. \Vhile 
many musicians might feel inhibited by 
such a framework. Morphine turns a 
potential crutch into a powerful weapon, 
crafting relentlessly brilliant songs like 
"Radar," "Super Sex," "WTiisper," and 
first single "Honey White" around a 
low-frequency, lo-fi foundation. The 
unflagging quality of the album. cuupk?d 
with a substantial fan base established 
by 199:j album "Cure For Pain" and 
exposure on cult fibn "Spanking The 
Monkey," should prep Morphine for the 
success it deserves. It's one of the year's 
best releases. 



set that makes good use of stellar sidemen 
Randy Brecker, Antonio Hart, Dave 
Holland, Manin "Smitty" Smith, and 
telegenic brother Kevin. Eubanks features 
African-influenced world funk cut* 
"Matatape" and "Egoli," but doesn't stray 
too far from his (M-) base, with tunes like 
the sharp, funky title track and the 
lurching, offbeat "X-Base." The Eubanks 
Bros, duet on "Union 2 — Brotherly Love" 
is a rhapsodic beauty, and both are joined 
by bassist Kenny Davis for the sweetly 
blue "For What Might Have Been." 

ir HANK JONES TRIO 
With Mads Vinding t Al Foster 

PRODUCER Arnvic! Mevei 
Stofyvill«4I80 

One of the masters of jazz piano shows 
that he's still a major player with this 
traditional trio dale recorded in 1991. In 
a swinging set that features the 
percussive craft of Al Foster. Jones is 



MERLE HAGGARD 

The Lonesome Fugitive: The Merie Hauwd 
Anthology (1963-1977) 

COMPILATION PfiiODDCEH JifTim> [Wlwman 
Ram (Tie 18345 

As much a mainstream artist (he had -is 
Xo. 1 hits) as a renegade (he dkl time at 
San Quenlin around the time .Johnny Ca-sh 
ndled thmughl, Merle Haggard i.-; 
uni\'ersall>' revered as a li\ing countrv' 
li^nd. This Kazur & Tie set hones in on 
the Bakersville. Calif. -nati\'e's most 
prolific and commercially successfiil 
period, which \iclded .such chart-toiijx'rs 
as 'The Fugitive," "Workin" Man Blues," 
"The Fightin' Side Of Me," and his 
signature tune. "Okie Fr«n Muskogee." 
As such, the set is a perfect primer for 
new cmmtrv' de\ otees with a curiosity 
about the genre's historv. However, an 
enlightening essiiy by compilation 
producer .Iimmy (Juterman makes it 
equally palatable for the longtime fan antl 
collector. 



energized by classics like Sonny Rollins' 
"Pent Up House" and Miles Davis' 
"Four." Also of note are such swinging 
blues numbers as Charlie Parker's 
"Bloomdido" and Milt Jack&on's "Bags' 
Groove." as well as bright, bouncy Wayne 
Shorter theme "Up Jumped Spring," 
Lionel Hampton's lilting melody 
"Midnight Sun," and fine takes on Monk 
themes "Bemsha Swing" and "Monk's 
Mood." 



NEW AGE 



^ VARIOUS ARTISTS 
Pith 

PRODUCER: Robe»1 Duskis 
Wlndhtm HHI 11163 

The marketing may change, but the song 
remains the same on this savvy CD, 
subtitled "An ambient journey from 
Windham Hill.'* Bracketed by label 
alumnus Mark Isham and ambient 
denizens Global Communication, 
producer Robert Duskis navigates a 
nearly seamless weave between new age 
stalwarts the Heavenly Music 
Corporation. With a lost gem from the 
defunct Audion label by Garry Hughes 
and new discoveries like the post-Deep 
Forest sounds of Bob Holroyd and 
Uman, Path doesn't bridge the new age- 
ambient gap. but dispels the illusion of 
any gap at all. 



POCHYYSU COCOBAND 

WODUCERS: Pocriy f jmiliA, Tofly VaUe, VKlot WtlU 
Kubaney 409 

Hard-working Dominican stars return 
with another batch of galloping, good- 
time merengue paeans complemented by 
a stylish salsa entry ("El Gran Fiestfin") 
and a jubilant cumbia number ("Coco 
Cumbia"). Witty leadofT single "El 
Hombre Llego Parao" should click at 
tropical radio, along with "Estoy 
Enamorado De Ti" and "Tuyita." If label 
can penetrate Anglo chains, album could 
make solid chart dent. 

if LARA & REYES 
Guitarras Hennanas 

PRODUCERS: Sergio lara. Joe Reyes 
Ht|tMr Octavt 7074 

While refreshing sophomore album by 
acoustic guitar duo from San Antonio 
invites immediate comparisons to Gipsy 
Kings or Slrunz & Farah. this talented 
duo explores a more diverse musical 
terrain that expertly fuses influences 
from Latin America the Mediterranean, 
the Middle East, and India. Latino POs 
might embrace spirited take of bolero 
classic "Sabor A Mi." but best radio 
options for record's spryer numbers 
("Cielo Sin Nubes," "Ojos De Mar." 
"Cotton Candy") lie with NAC and 
college outlets. 



CLASSICAL 



LLUIS CLARET 

In Memoriam Of Pablo Casals 

PRODUCER; none listed 
VahMi/AittldK 4733 

This darkly hued homage to Pablo Casals 
features Lluis Claret playing works 
associated with the celebrated Spanish 
cellist Ranging from Bach to Faure, 
most of the familiar compositions come 
via transcriptions by Casals. Other pieces 
are contemporary and dedicated to 
Casals, and a composition by Casals 
himself also appears. Several tracks 
evoke Spain, and it is Casals' 
arrangement of a traditional Catalan 
melody that is one of the set's many 
gems. Gliding alternately alongside piano 
and an orchestra of cellos. Claret's cello 
has a burnished tone and emotional 
eloquence befitting the master's memory. 



VITAL REISSUES. 



SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collections 
of works by one or more artists, PICKS (►> : New releases predicted to hit the top half of the chart m the cofresponding format, CRITIC'S CHOICES (■*) : New releases, regardless of chart potential, highly recommended because of their musical merit. 
MUSIC TO MY EARS (iJ) : New releases deemed Picks which were featured in the "Music To My Ears" column as bemg among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to 
Paul Verna. BillboanJ. 1515 Broadway. New YorV, N Y. 10036. and Marilyn A Gillen. Billboard, 1515 Broadway. New York, N Y, 10036, Send country albums to Peter Cronin, Billboard. 49 Music Square W., Nashville. Tenn. 37203. 
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Single Reviews 




RAPP1N'4-TAY rilBeAnund<4:00» 

PROOuCtRS^ Ffank« J, Cyrus Esieban 
WRITER A font 

PUBLISHERS RaiTocvSeilbDy/Assarted.ASCAP 
REMIXER JgeyGarO'i^ 

ChrytaTtt/EMI SB331 (ao C«ma) (c«si«tte vngl«) 

Joyfully ridinn the chorus of the 
Spinners' everffreen "ril Re Amund," 
this promising young rapper pontificates 
on the need to break free of the ties that 
hind — whether it be poverty or low self- 
esteem. Although more attention will be 
paid to the familiarity of the track's 
hook, give 4-Tay's rhymes and style a 
close listen and you \^ill discover talent 
that leaves you wanting to hear more. 
Already making friends at crossover 
radio, the time is right for top 40 to climb 
aboard and embrace this winner. 

GENERAL PUBLIC Riiny Days (4 05) 

PRODUCERS Jefr> Hi".K>r. General Public 

WRITER, not lifted 

PUBLISHER not listed 

Epic 77866 (co Sony) [MS'Mtli; »injtl*J 

The recent success of "I'll Take You 
There" should help unlock top 40 doors 
for this contagious, i>«i)/rock- framed 
reggae mover. Jaunty rh.vthms and 
intelligent, tongue-twisting toasting 
during the verse smartly even out to a 
smooth sing-along chorus. First single 
from the act's fun "Rub It Better" album 
could also be of interest to K&B radio 
listeners. 

TOAD THE WET SPROCKET Fly From Huven 

(4 33) 

PRODUCER davin MacKillop 
WRITERS. G Phillips ToaO The Wei Sprocket 
PUBLISHERS Sony TunesiTWet Spnxnel, ASCAP 
Columbia 6500 <O'0 Sony) (ca»et1e Single) 

Toad The Wet Sprocket reafTirms its 
po|>-rock roots with its latest soaring 
effort. The song begins with the hush of 
a delicate guitar and ttlowly lifts to an 
adequate rock roar. Pleasant harmonies 
glide over a jittery guitar, creating a 
hummable hook. Top 40 programmers 
will want to play the radio mix. which 
fades earlier than the album version. 

IVAN NEVILLE Don't Cry Now I4 44i 

PRODUCER not lislM 
WRITER ixA listed 
PUBLISHER noi listed 
Igua4w 01 ICD single) 

Aaron Neville would be proud, as his 
junior continues to emerge as a 
competent solo artist in his own right. 
Spirited vocals spring forth on this 
dowTj-to-earth rhj-thm rock track. 
Bonnie Raitt joins for backing vocals, 
adding a distinct grass-roots fiavor to an 
already soulful melting pot of musical 
styles." ConUct: 914-428-5100. 

NICKI FRENCH ToUl Eclipse 0( The Heart <3 49) 

PRODUCERS Stock 4 Aitkefl 

WRITER J Ste<nman 

PUBLISHER not listed 

CrHique 1S939 {c/o QMG) (cassette sirtglel 

Newcomer French does a fair imitation 
of Bonnie Tyler on this bouncy hi-NKG/ 
disco interpretation of the bombastic 
power ballad. I'.K. and European 
punters already have warmly embraced 
this twirler. and odds are an even 50-50 
for similar success here. Nostalgic 
listeners will grin for hours, while top 40 
programmers should find single a festive 
novelty item. 



R & B 



TRISHA COVINGTON Why You Wanru Play Me 

Out? t3 55) 

PRODUCER Warryn CampDell 
WRITERS A Tatum. L Johnson 
PUBLISHERS Sntifl. ASCAP 
Columbia 6987 (c'o Sony) (cassette srtglel 

Co\ington is taking no nonsense from a 
wa.vward lover on this sassy pop'funk 
throwdown. The groove is right on line 
with the youth-driven jeep generation, 
while the melody is classic soul— and it 
is coated with swirling keyboard 



passages and jiggly guitar licks. Check 
out the remix with a forceful guest rap 
by N-M-E. which is fine for either urban 
or top 40 playlists. 

H TOWN Emotions (4 57) 

PRODUCER: not listed 
WRITER not listed 

PUBLISHERS BisMKk & P« Jam, BMI 
Luk« 492 (CD ^nglc) 

Heart-melting soul resides within the 
liaby smooth grooves of H-Town's latest 
romantic ballad from the album "Beggin" 
After Dark." A suave vocal strides 
through a breezy orchestration, fdled 
with pulsating organ keystrokes and 
sweeping synthesizers. 

if OENISE USALLE Ri|M Side Of The Wrong 

Bed (3 58) 

PRODUCERS: T Couch. W SleDhenson 
WRITERS J Wartf, E Ranijl« 

PUBLISHERS M»i»co, BMI; CtuWwa'Giwna, ASCAP 
MaUco2203 (CO single) 

The sage and durable LaSalle's music 
should be required listening for any 
now-jill swinger w ho wants to know a 
thing or two about real blues — and this 
single is a prime example of how you can 
speak volumes with a mere turn of 
phrase. The live-band feel of this gem 
will probably fiy over the heads of young 
R&B programmers, though 
sophisticated ears will find it a source of 
endless delight. 



COUNTRY 



^ KATHYMAHEA Clown In Your Rodeo i3 27) 

PRODUCER, Josh Leo 
WRITER W. Kirkpatiich 

PUBLISHERS Emily Boot h©(C a reefs -BMG Music. BMI 
Mercury 5439 Ic^o PolyGraml tCD ptorrw) 

This latest single from Mattea's 
seemingly bottomless "Walking Away A 
Winner" collection is all over the place in 
the very best sort of way. Poppish hooks 
and production touches mix it up with 
dobros and fiddles, with Mattea's 
assertive vocal holding things firmly 
together. It's irresistible. 

HANK WILLIAMS JR. HofWild(3 30) 

PRODUCERS Chuck HoMard, Hank William ii 
WRITERS. H Williams Jr., R Arnold 
PUBLISHERS BocepnobPig's Eye, BMi 
MCG/Curb 1114(7-ir>ch smgie) 

Remember the one about all of Hank's 
rowdy friends coming over? Most of 
those friends have probably settled 
down a hit or gone into detox by now, 
but ol' BocephuR is still partjing hard. 
God bless him. No wonder he sounds a 
little tired. 

THE HIGHWAYMEN It Is What It Is (3 39) 

PRODUCER. Don Was 
WRITERS S Btuton.J. Flerrung 
PUBLISHERS Warner Tamerlane'Brulijne*. BMt 
Ubcrty 79080 icJo Cema) (CD promo) 

A bluesy and confessional 12-stepper's 
shuffle from four of country music's 
hardcore survivors. Cash, Kristofferson. 
Nelson, and Jennings have a lot of fun 
with this one, but the effect is somewhat 
deflated by this occasional band's "gang- 
sing" vocal approach. 

TERRY RADIGAN Half A Million Teardrops (2 34) 

PRODUCER Bnan Ahern 

WRITERS W Wilson, M Henderson 

PUBLISHERS Cross ttcrvColaems-EMVMichad 

Henderson, ASCAP 

Asrium 9128 17 inch single) 

A carload of twang and swagger and a 
dreamy-bul-gritty vocal approach make 
this country rocker the coolest debut in 
memory. Former Emmylou Harris 
producer Brian Ahern is at the helm, 
and Radigan shares that singer's knack 
for embracing tradition without getting 
bogged down by it. 

WOODY LEE Get Over It (3 33) 

PRODUCER Barry Beckett 
WRITERS K Fo'le^e. S BenHey, A Follese 
PUBLISHERS Careers- BMG^Breaker Maker, BMI: Be 
M.ne, ASCAP 

AHanlk 6101 l7 inch single) 

Lee's debut single is one of those just- 



for-fun. down-the-middle country 
numbers you may think you've heard 
enough of. But the young singer really 
leans into this song's swing beat, and 
with fiddles wailing and guitar notes 
bending, it reminds us that there's 
always room for one more. 



DANCE 



^ SIZE 9 I'm Ready (11 50) 

PRODUCER Josh Wink 
WRITERS J Wink, R D Miller, B, ReiO 
PUBLISHERS Open Minded/Sugsr Biscuit, ASCAP 
REMIXER: jQsfn Wiok 

Virgin UndargrtHind 38472 (12-inch single) 

Xew' underground offshoot of Virgin 
Records is christened with a sprawling 
deep-house excursion. Propelled by a 
relentless sample of "Do It To The 
Music" by Raw Silk, the 1 1-plus-minute 
track has enough tempo shifts, 
maddeningly contagiou.'i loops, and 
drum rolls to leave diehard twitchers in 
an exhausted, but deliriously happy, 
heap. At a time when most major labels 
are only interested in the almighty 
crossover hit. Virgin deserves props for 
jumping behind a down'n'dirty jam like 
this — even the coolest indie might have 
asked for a shorter, more mainstream- 
friendly mix. 

ir EDDIE --FLASHIN' " FOWLKES 
FEATURING MAURiSSA ROSE Let Us Pray £5 

PRODUCER^ EdtJie "Fiashin- ■ Fowlkes 
WRITERS E Foiivlkes. M Ros« 
PUBLISHER: no\ listed 

REMtXERS Bill Coleman, Lotiie "Bala" Guiman, Tedd 
Patterson Hippie Torrales. Eddie "Flashin' " Fowlhes. 
Oscar Gaetan 

Boldl Sow! 2007 ( 1 2 inch smgle) 

A stunning performance by Ruse is the 
driving force of this gospel-soaked 
houser. which pleads for unity and 
peace. Producer'composer Fowlkes 
gooses her on with tribal-inflected 
beats and jumpy sound effects that add 
urgency to the track's me.ssage. A 
plethora of mixes venture down a 
variety of roads, ranging from rugged 
underground to R&B-friendly. Best of 
the bunch is the song-oriented 
reconstruction by Tedd Patterson and 
Hippie Torrales. Truly fierce. Contact: 
212-26.5-:i740. 

MICHAEL VINCENT Where Do People Go (no 

timing nsledl 

PRODUCERS Micriarl Vmceol, Carmine La Mendola 

WRITER: M V Ooane 

PUBLISHER not listed 

REMIXERS. Lem SpriDgsteen. Robert Aaron 

Bullet 1963 < 12-inch s:ngie) 

Vincent flexes and stomps his way 
through this bass-rich pop/house jam. 
He scores points for an earnest 
performance that valiantly reaches 
beyond his vocal limitations. D.Is will 
respond to the air-punching tone of the 
chorus — not to mention a pair of trend- 
conscious mixes by Robert Aaron and 
Mood II Swing's Lem Springsteen. 
Contact; 201 -fi(>2-S.=V4 1 . 

SAVOUR Where Do I Belong (6 481 

PRODUCERS; A/serno "Artie Rodriguez, Savour 
WRITERS: A Rodriguez. J Mertde; 
PUBLISHERS: Adel»ida.'Savour/Ariie Productions, 
ASCAP 

D.E.P. 10001)2 inch single) 

Old-school Latin freestyle is well- 
represented on this percolating jam. 
Savour has a limited voice, but he gives 
it all he's got. And the result is a well- 
intentioned and charming performance 
that will primarily entice teenage girls. 
An arm load of remixes are included to 
trigger club play, though the radio- 
friendlv edit works best. Contact: 718- 
:JH0-2562. 

TONYSHIMKIN Believing (4 u) 

PRODUCER Top^ S-iimkif) 
WRITER. T Shirihin 
PUBLISHER not listed 
REMIXER: NiCk FioruCO 
239 Rcci>rds 001 1 12 inch single) 

Producer/songwriter who has co- 



penned tunes for Madonna and Taylor 
Dayne reveals a vastly different side of 
his musical personality with an 
abrasive industrial cut that will most 
readily connect with fans of Ministry 
and Nine Inch Nails. Nick Fiorucci 
smooths out the rough spots for a 
trancy postproduction that maintains 
the dark vibe 4>f Shimkin's original 
concept. It's surprising and refreshing. 




DILLON O'BRIAN SomethinE Almost Sacred 

PRODUCER. Dillon 0' Brian 
WRITER D, O Brian 

PUBLISHERS Sutton Placa^Nocturnal Eclipse. BMI 
RCA M308 (CO Cema) (CD singte) 

Joshua Kadison fans take note. A new 
rival in the romantic adult alternative 
genre is emerging in Irish-American 
singer/songwriter Dillon O'Brian. His 
gentle vocals invoke a calming 
atmosphere, carefully crafteti with a 
lush orchestration and drifting guitar 
licks. 

-A* GRANT KING To Hold & Be Held i2 40) 

PRODUCERS Dan Martin. Steve Sandt>era. Rob Costm, 

Pl-ideaui 

WRITER G. King 

PUBLISHERS Kriow Mo-^ Secrets. 8Mr 
Know More Secrets 003 (CD cut) 

The army of renegade, outed gay 
singer/songwriters continues to grow 
with the onset of this affecting pop 
ballad. Backed by a simple piano 
melody that delicately winds and slowly 
takes up permanent residence in the 
brain. King's soft tenor vocal tones 
shudder with an emotional purity and 
honesty that is often missing in love 
songs. This cut benefits from the fact 
that it easily can bo consumed either as 
an even-handed political statement or 
as a simple, well-crafted view into the 
heart of another human being. Contact: 
212-645-194.5. 



ROCK TRACKS 



^ SHAW/BLADES I'll Alwiy« Be With You 

14 12) 

PRODUCERS: Don Gehman, Jack Blades, Tommy 
Sftaw 

WRITERS: T ShaM.j Qiades 

PUBLISHERS: Rauncti Rock'Warner Tamerlane, BMI. 

Tranquility Base Songs.'WB. ASCAP 

Warner Bros. 7490 (CD promo) 

Although album rock radio is still 
spending a moment with the title track 
from the duo's "Hallucination" album, 
it appears likely that this easy-paced 
chugger will win out as the set's hit 
single. The mix of acoustic and electric 
guitar riffs works welt, and somewhat 
Beatles-esque chorus has formidable 
appeal. In fact, this cut would be 
equally comfy on AC or top 40 playlists. 

JILLSOBULE IKiuedAGIriO 131 

PRODUCERS Brad Jones. Robin Eaton 
WRITER J So&ule 
PUBLISHER not listed 
UvA'Atlantic 6072 icasselte vngte) 

Sobule's gift for amusing word play and 
unexpected lyrical turns is wonderfully 
displayed on this strumming, acoustic/ 
rock toe-tapper. She has a cute, pixieish 
delivery that provides an additional jolt 
to the various twists this song takes. 
Modern rock programmers, please take 
immediate note. Also, don't miss Sobule 
on th<> road with Robyn Hitchcock. 

ir THE CAULFIELDS Devil's Diary (3 23i 

PRODUCERS Kevin Moioney. me Caultieids 
WRITER J Fa»e 

PUBLISHERS Bisbeo Roadkiil, BMl 
AfcM 8392 (o'o PGD) ICO s>ngie) 

With a hook that belts out "Bigger than 
Jesus, now," this catchy track is 
destined to linger at the modern rock 
format for some time to come. With coy 
melodies and cheeky lyrics, the 
Caulfields come off as a grunge version 
of Squeeze. Holy cow! 



-A- TYPE 0 NEGATIVE Black No. 1 (4 34) 

PRODUCERS S.l«f, Steele 
WRITER Steele 

PtJBLlSHERS RoadbJock. ASCAP 
Roadrunntf 100 ICO single) 

The 1993 album "Bloody Kisses" just 
keeps on selling, as radio programmers 
and consumers keep on uncovering its 
many angst-ridden rock classics. Among 
them is this head-bangin' track, which 
contains enough shoutin', screechin', and 
Satanic overtones to satisfy even the 
most demanding metal aficionado. Radio 
will appreciate the new edit, which is 
considerably shorter than the 11-minute- 
plus alburn version. This is accomplbshed 
anger. 

NED'S ATOMIC DUSTBIN All I Ask Of MyseH Is 
That I HoM Tofether i3 06) 

PRODUCER Tim Palmer 

WRITER: not listed 

PUBLISHER not listed 

FurtivwWORK 6906 (o'o Sony) (CD promo) 

I'.K. outfit comes on a lot harder and 
heavier on this first peek into its 
"Bloo<IBrainVolume" set. Tucked 
beneath the track's quasimelallic guitar 
crunches, manic wordage, and steady, 
driving beats lies a sweet pop hook that 
belies its aggressive context. This single 
could appeal to both angst-suffering 
teenagers and more introspective, 
philosophical college radio regulars. 



RAP 



^ THE DtD PROJECT FEATURING II 
UNORTHODOX Just A Little Flava t3 b9) 

PRODUCER Nikkfl N'kole 
WRITERS N. Miller. T Coooer, S. Pnnc« 
PUBLISHERS Nikke Ou; It/MCA, ASCAP 
ArlsU 2811 {Q'o BMGl iCO single! 

The D&D Project is a musical showcase 
that pairs young Turks with seasoned 
hip-hop producers. First single from this 
unique and highly noteworthy album is a 
playful jam that has the act 
impersonating everyone from 
Snagglcpuss and Buju Banton to Sammy 
Davis Jr. They may not be feeding 
listeners much more than fun and flava, 
but it sure is a taste you w ill want to 
experience again and again. 

^ DJQUIK Safe + Sound (no tinvng listed) 
PRODUCERS G-One, DJ Quik 
WRITERS 0 Blake. G. Archie. S. Otis 
PUBLISHERS ProtoonVWay 2 Qu<k, ASCAP; KidaddartW 
The Wall, BMI 

Preflic 5432 (cassette vng^e) 

Do not let the uptempo funk tone fool 
you. This w ell-crafted rap track conceals 
an ode to drug dealin' and plmpin" that 
will make many moral-minded 
programmers squirm. Quik tells it like it 
is. as his hardcore lyrics backalap a broad 
beat and nervous bassline. The rough- 
edged rap is sweetened by additional 
funk vocals that recall the voicebox style 
of Zapp's Roger Troutman. 

KIDSENSATION Seatown Funk 14 IG) 

PRODUCER Kid Sensation 
WRITER Kid Sensation 
PUBLISHERS E CP, BMI 
IcNban 24S52 {CO single) 

Veteran rapper Kid Sensation sets sail in 
smoother waters, as his latest effort is a 
laid-back track that is easy on the ears. 
A repetitious funk riff is culled from the 
Floaters 1977 hit "Float On." forming a 
slow melodic flow. The radio remix adds 
a quick raggamuffin rap, while 
maintaining the leisurely core of the vital 
vibe. Dip in. 

OVALORDIANS Come Real (Hera Comes Hip-Hop) 

(4 09) 

PRODUCER Legend & Stylz 
WRITERS: K Keliem, C Hog 
PUBLISHER Stre«t Stult, BMI 
Saturn 9507 (CD single) 

This Pitts burgh -based duo has crafted 
steel-strong hip-hop. Scattered beata 
skip over an endless blare of ringing 
sleigh bells, while a probing rap slashes 
away with titanic rage. Worship at your 
own risk. Contact: 412-343-5222. 



PICKS : New reteases with the greatest chart potential. CRITIC'S CHOICE <*) : New releases, regardless of potential chart action, wliich the reviewer highly recommends because ol their musical merit. NEW AND NOTEWORTHY: Highlights new and 
developing acts worthy of attention Cassette, vinyl or CD singles equally apprnpnate for more than one lormal are reviewed m the category with the braadest audience. All releases available to radio and/or retail in the U,S. are eligible for review. Send 
copies to Ijrry Flick. Billboard. 1515 Broadway. New York. N Y. 10036 Country S'ngles should be sent to Billboard. 49 Music Square W., Nasnwille, Tenn, 37203 
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ENTERTAINMENT INDUSTRY NEWS OF INFO SYSTEMS, VIDEO GAMES & RETAIL-TECH MEDIA 



Ads Begin To Pop Up In CD-ROMs, Games g^to-JS^ 

PETER GABRia will follmv up his pio- 
neering "Xplora 1" CD-ROM with a 
new interactive disc set for release be- 
fore year's end. 

The project, as yet untitled. being 
producer) as a collaboration between 
Gabriel's Real World MultiMedia and 
Belle\'ue, Wa.th.-base<l interactK'e de- 
veloper Starwave. Details are scare, 
hut the disc is expected to combine mu- 
sic, graphics, animation, and \'ideoclips. 

Starwave is expected to announce a 
pact with another multiple-Grammy- 
winning recoixling ailiit soon, one that 
will include develofmient of a series of 
interactive project* in conjunction with 
the performer. 

"Xplora 1," meanwhile, originally 
available only for Macintosh, Is now out 
in a PC version from Interplay. 

MARK YOUR CALENDAR for "Saturn 
Day." Sept. 2. That's when Sega's new 
;i2-bit game .system is slated to launch 
nationwide in the U.S. at an estimated 
retail price of ,^:i50-$4oO (exact j)ricing 
ha** not yet l)een set). 

The acK-anced game player bowed in 
Ja|)an last November and sold more 
than 500.000 units in its first month, ac- 



■ BY MARILYN A. GILLEN 

NEW YORK— And now a word from 
our sponsor.' The idea has taken root in 
the interactive softwai-e marketplace, 
with a sprinkling of advertisements, 
trailers, and pnxluct catalogs apiM^ar- 
ing within \ideo games and CD-ROMs. 

One of the more conccrttnl moves yet 
in the CD-ROM arena comes from 
Portland, Ore.-based Creative Multi- 
media, which will include a limited num- 
ber of interactive "pi*oduct sponsor- 
ships" within several of its forthcoming 
titles. It's far from alone, however, in 
recognizing the potential for hitching an 
additional revenue load or marketing 
bandwagon to its star products. 

Among traditional \ide<j games, the 
ad concept Is as old as the medium it- 
self, harking back to the arcade heyday 
when signs around simulated race- 
tracks toutetl real-woi-ld i)roducts. 

Today, "product placement" remains 
the leading method of "advertising" on 
consumer video games, accortling to 
publishers surveye<l, and is generally 
limited to sports and racing titles 
where, they say, such placement "adds 
to the real-life setting." (No more than 
^f'\iY'!i of all games sport any form of 
product placement.) 

Baseball games, .such as Sony Image- 
soft's "ESPN BaselKill," may "boast in- 
field signage for Little Caesar's pizza, 
for iastance, whUe road-racing games, 
such as Electronics Arts' "Need For 



Sljeed." .sjwrt .soda-comiwny U^os. 

Don't expect to .spot vodka or ciga- 
rette logos within video games an>lime 
soon, however. Along with bnad guide- 
lines on content, Sega has guidelines for 
the t>-pes of advertising its third-i)arty 
licensees can use within games. 

"It has to be appropriate for the title 
that it's in." .says Steve Ackiich, Sega's 
director of third-part>' licensing. 

Ackrich says the iastitution of an in- 
dastr,' ratings sj'stem may help open 
the field of "acceptable" products. 
"Right now we wouldn't allow Smirnoff 
[vodkal," he aa>^, "but maybe if it were 
in an M [mature audiencesl title, we 
might consider it." 

Fellow market leader Nintendo has 
shied away from an.vthing that smacks 
of in-game advertising, according to 
ccsnijany sjxikeswoman Perrin Kaplan. 
■'WeN'e ahvays fell \ i(leo gimies should 
be just for fun," Kaplan says. "Does 
that mean we won't e\*er? No. But we're 
not doing it now." 

A game allied "Cool Spot" based on 
a charactei' created in IVV ads, did 
tnake the Nintendo cut as well as pass 
the Sega test Ads m games apparently 
are fine, "as long as the game .starals 
alone." Kaplan says. 

IndKidual devel(.)i)ers also have their 
own .sets of bf)unds. San Mateo, Calif.- 
hased Digital Pictures included a plug 
for Nike at the end of its basketball 
game "Slam City With Seottie Pip[>en." 
At the conclusion, the gamer is "re- 




Can you spot the product placement? Digital Pictures" "Slam City With Seottie 
Pippen" closes with a presentation of Nike sneakers to successful gamers. 



wanled" with Nike products. 

'Vt'e hadn't done an,vthing like that 
before, but it ,seeme<l apjH-opriate since 
Nike is ;i.'vS4x;'iated with s|>c)rt.s figiufs." 
says Michelle Joixian, VP of communi- 
cations. "It's a real soft product place- 
ment — there's no 'sell.' " 

Nonetheless. Jonlan acknowledges 
there is a fine line to tread. "When 



Blockbuster Tries Interactive Supply Side 

Links With Developer For CD-ROM Video Guide 



NEW YORK— Blockbuster Video, 
which has been testing CD-ROM 
rental in a limited number of its stores, 
is about to try the multimeftia walere 
from the other side of the fence. 

The company is partnering with 
Portland, Ore.-based Creative Multi- 
media to develop "The Blockbuster 
Vkleo Guide To Movies & Videos." The 
CD-ROM is due out this .June and is 
e.\I)ected to retail at ab<)ut $30. 

The guide is hase<l on the [Kiperback 
book of the .same name, written by 
Phillip Lief, ami will include listings for 
more than 21.000 films and matle-for- 
TV movies, says Creative Multimedia 
VP of marketing Len Jordan. There 
also will he more thmi 40 viileoclips. as 
well as thou.sands of photographs and 
biographies, a multi-user trida girnie. 
and a "printout" feature for compiling 
.shopping listA of films that hold inter- 
est. 

Each genre, from comedy to horror, 
also is given an "oveniew" segment 
()ft"ering a brief hi.stor>' of and look at 
the categorj'. 

In a novel move, the guide also will 
be "updated" regulai'ly \ia monthly on- 
line listings. "The problem with a title 
like this, or with almost any ivference 
title, Ls that almost as soon as you put 
it out. it's outdated." says Jonlan. "\Ve 
decided to meet that challenge by post- 
ing 100 or so reviews a month of the 
latest releases." 

The online updates, which will be 
available on a .subscription Iwsis at an 
expected %2-%S per month, can be 
(k>wTiIoade<l and saved to a user's haifl 




drive. Jordan anticipates adding the 
updates into yearly new editions of the 
guide. 

The title enters a faii'Iy crowded seg- 
ment of the CD-ROM reference mai-- 
ket. competing with current market 
leaders including "The Mega Movie 
Guide," "Cinemania," and "Leonard 
Maltin's Mo\ne Guide." .Jordan expects 
the clout of the Blockbuster rwme to 
help his title carve a niche for itself— 
abng with the muscle of the Bl6cklni- 
ter retail organization. 

"What better name to repre.scnt 
home video than Blockbu.ster?" says 
Jordan. "And what better place to sell 
a \ideo CD-ROM than in the leading 
vklet) chain?" 

Marketing details were still being fi- 
nali/XHl at press time, hut Jortlan ex- 
pects extensive cross-marketing ef- 
forts to be in place by the product's 
launch. 

PARTNERSHIP STRATEGY 

Such ci*oss-mai*keting strategies are 
key to Creative's product-develoiMnent 
strategy', which has focused on u.sing 
the strength of established brand 



names to pry open tight retail shelf 
siKice. 

Creativ e kicked off its "branded" ap- 
proach hist year, with titles such as 
"Dr. Ruth'.s Encyclopedia Of Sex," 
"Sports Illustrated For Kids," and its 
best seller. "The Face Of Life." 

"The retail fee<iback has been tre- 
mendous." Jordan .says. 'They tell us 
it (jffers built-in apjx'-al to custfjmers. 
In a .sense, they are presold, and that's 
important in the CD-ROM market 
where it's hard to sample products be- 
foi-e you hu>' them." 

With the exception of a little tweak- 
ing (the company now will offer se|>a- 
rate MPEG versions of products, for 
iastance) Creative is keeping on a con- 
.sistenl track with its "ys lineup. C(>- 
coming titles include "Golf Digest's 
Best Places To Play." "Smith.sonian's 
Dreams Of Flight," and "The Mas- 
ters — An Interactive Journey Through 
Its Sbrty-Year HLstoiy." 

In addition to consimier recognition, 
the paitnei'ships al.so are designefl to 
exploit marketing .sjTiei-gies. "We aim 
to just leverage the heck out of the re- 
.sources our partners have — fnjm ad 
pages in magazines to in-store displays 
and signings," Jordan says. 

To encoui-age its partnei-s' enthusi- 
astic pailicipation. new royalty .struc- 
tures have been designed that offer the 
partner a higher rate for .sales it di- 
rectly generates. Joixlan says. 

"We've made it .so that it's in even,'- 
one's best interest to get behind the 
prtKlucts." he .says. 

M.\RII,VN A. (;iLLEN 



someone is spending 60 bucks, they 
aivn't going to want to be hit with ads," 
she says. "It's easy to uritate them, and 
then ma>*be they are not going to buy 
yotu- ne-xt game — .so what did you win?" 

Hartier .sells aren't unheard of. Sega 
will allow 800-number pitches, within 
.strict guidelines — the pitches mast be 
kept completely separate from the 
gameplay. and products mu.sl obtain 
Sega's "seal of quality." 

Ads also may not eat up too much 
spiice, Sega says. The move in recent 
years from cartridge-based to CD- 
l>ased games has opened up plent\' of 
extra bits, however, and an abundance 
of innovativ e ways to use them. 

Developer Rocket Science was 
among the fuvt to put a pnKluct eatakig 
on disc, offering dii-ect sales of bi-anded 
merehandi.se at the end of "Loadstar 
The Legend Of Tully Bodine" (on the 
music side, Arista's enhanced CD of 
Sarah McLachlan's "Freedom Ses- 
sions," due out March 2H, includes a 
"merchandi.se" icon and an 800 num- 
her). Other comiKinies arc .stepping up 
efforts to .sell their catalog titles on disc 
and to promote ui)coming releases with 
trailers. 

Trailers also have come to CD-ROMs 
in a big way. a fledgling trend that 
started last year with the anival of film 
companies at the interactive table. 
"BlowTi Away," a ('D-ROM based on 
the MGMA^A film and release<] simul- 
taneously with the home video, was a 
groundbreaker, sporting a trailer for 
the home video release. 

Unlike the trafl it ional -plat form m;u'- 
kets. the newer world of CD-ROM pub- 
lishing has no set guklelines for what 
can or can't be done with ad placement 
.says Carol>Ti Rauch. senior VP of the 
Interactive Digital Software Assn. 

Creative Multimedia, meanwhile, is 
stretching the envelope with its initia- 
tive, but it Ls in a direction othei' jHib- 
lishers agj*ee can be expected to con- 
tinue. 

Creative's U»95 product lineup will 
include several titles with interactive 
acts embetkied within them. "We've put 
numerous restrictions on the ads." saj's 
Len Jonlan. VP of marketing. "There 
(Ctptti lined (HI /MU/f i!ft) 




cording to Sega. The company predicts 
sales there of 1 million units by April 
and more than 2 million by year's end. 
The sales came in the face of intease 
competition, with Sony's new :S2-bit 
game system, the Pla.vStation. hitting 
shelves almost simultaneously (that 
sj-stem is also due stateside this fall). 

For the launch of the U.S. system 
(picturetl), which differs slightly fnim 
its Japanese coimterpart in appearance. 
Sega promises its "most ambitious mai-- 
keting effort ever," according to Sega 
of America president/CEO Tom Ka- 
linske. More than 20 .software titles are 
exix?cted to be available at launch, with 
more than 100 pegged for the holklay 
.season. 

NINTENDO IS KEEPING up the heat for 
the video game phenom that Ls "Donkey 
Kong Countr>'" with a new national pro- 
motion offering consumers "Banana 
Bucks." From March 21 through April 
;J0, consumers will earn Banana Bucks 
redeemable for select Donkey Kong 
merchandise when tliey purchase any 
of five Nintendo products: "Donkey 
Kong Country." "DKC" Super NES 
set. "DK" for Game Boy, the Super 
Game Boy package, or the new Game 
Boy Play It Loud Series HartKvare. 
Consumers can redeem their bucks for 
non-retail merchandise including a "DK 
Jamz" CD, T-shirts, and jackets. The 
camjiaign Ls being backed by a $1 mil- 
lion promotional push, including jwint- 
of-purchase materials and consumer 
advertl'iing. More than 7 million "DK" 
games had been .sokl as of January, ac- 
cording to Nintendo. 
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PIICTUICIE 

irmis. 

By Seth Goldstein 

Lp I,I\T.S! CassetU's recoi-ded in 
tlie foiu'-houi* LP HKKle ha\ e ahvays 
rallen between two stouls- iio( as 
good its t\vo-houi' .staiiilani play and 
not an efficient as sLx-lioiu- KP. 

As a result. prop*am suppliers 
have devote<l little time to the Tor- 
inat. Only (loodTitnes Home Video 
piwluces much ui LP, and the eom- 
[>any has long hedged its bet with an 
SP line to counttu- wmpIainLs Uiat 
some VCRs can't track four-hour 
cassettes. Now LP appears to be 
making a cwneback. 

GoodTimes is nimore<i to be 
ujip-.uHnjr its I,P duplication witli a 
Sony high-speed Sprinter. Mean- 
while, Technicolor Video Semees 
»*eporte(ll>' has installed a Sprinter 
to cnink out LP cassettes for all cus- 
tomers, but especially Disney. 
Souives indicate Llie studio was the 
fii-st to take the plunge, shipping 
million LP caitoon ccimpilations. 

Disney, we're told, had cleaml 
Technicolor to use Splinter to dupli- 
cate in KP, yet went witli LP when 
it detennined that impiiived sound 
moiv than compensated for occa- 
sional U-acking pi-oblems. 

Wliile he wouldn't comment on 
s|)ecUic tasks. Sfiny Klectmnii-s du- 
plication priMlucts director Mike 
McCaushuid rlid use the Mjuvh S- 
1 1 ITA seminar in Uancho Mii-age, 
Calif., to priimote high-siMt'd LP, 
tlie fiivt kind woitls foi* the fonnat 
in sesxTal yetu-s. His rcjwins: lower 
material costs, better soimd than 
KP, and iin audience largely indil- 
femit to ti*chnolog;>'. 

Since TlYJi of V('Rs .^^^Id last year 
were not lii-fi, he said. "Thei'e's no 
compelling reason to l.)elie\'e" dif;:itul 
\ ideodi.sc «ill kill \HS. 

Old faces, new places: 

ITA was a good place to catch up 
with some home video executives 
ulio had been elsewhere for awhile. 

The nicest surprise was A.R. 
•*Bifr' Gale, who was recently 
named a direcioi- of Optical Dl.-^c 
Corp. in Santa Fe Springs. Calif. 
Gale, for those with long memoiie>. 
wjis instrumental in the creation of 
the celebrated MCA-IHM joint ven 
ture. Discovision. in lUTH. Diseovi- 
sion, although a Hop. broke new 
gn^und for laserdisc in the U.S.; Pi- 
oneer Iwugtil its replication pliuit in 
CiU*son. Calif., ;uid .s])ent million5 to 
ujigiiide it for ciUTent use. Gale also 
ininxluced la^i*dt.sc to GM. which 
(Continued OH next puye) 



Exercise Video Sales Get Flabby 

Sell-Through Share^ Avg. Price Plummet 



■ BY EILEEN FlTZPATRtCK 

LOS ANGELES— In the world of 
health and fitness videos. Christmas 
usually comes in January. 

This year, howTver, retailers and 
suppliers are still waiting for Santa as 
consumers apparently either looked 
eL'iewhere for help oi" ju.st gave up tid- 
ing to lose that holiday heft. Sales of 
fitne.^^ tapes, especially those featur- 
ing celebrities, have been liimmed for 
the first time in recent meraoiy. 

Acconiing to New York-biL'^Hl Alex- 
ander & Associates, exercise video's 
.share of sell-through declined a 
breathtaking frem \mi to 1994. 
During the Nov. 15. 1994-Jan. 15, 
19f>5. holiday sales .season, Alexandei* 
calculated volume at 42^ of the total 
mai'ket, dowTi from 7.8^. 

"It's the conventional wisdom that 
the whole exercise ti-end has reached 
its iK'ak," .says Alexander manager of 
special projects Ann Wolfson. "And 
it's beginning to affect home vidtKi." 

Not only did consumei-s buy fewer 
tapes, they also paid about S^iJW less 
for each cassette purchased, denting 
retail margins. In 1998 the average ex- 
ercise video cost $19.51 compared to 
$16,91 in 1994, Alexander research in- 
dicates. 

While body-|>ait programs, .such as 
WamerVision's "Buns Of Steel" line, 
continue to hold share, celebrity- 
driven tapes are barely raising a 
sweat. A case in jwint is supenuodel 
Elle Macphei-son. 

Buena Vista Home Video claims 
"Your Personal Best Workout With 



Elle Macpher.son" has sold '\vell into 
the SL\ figures," hut many dealei*s say 
the cassette, which also features fit- 
ness pi"olessional Karen Voight. hasn't 
lived up to expectations. 

"Sales among celebrity tapes in gen- 
eral are slow, and the Macpherson 
tape is not doing tenibly well," .says 
Kmart spokesman Dennis Wigent. 
"But the trie<l-and-true ta|)es are still 
up with last year's sales." Best Buy 
video buyer Joe Pagano agrees. Dis- 
ney's first foray into fitness "has done 
OK, but not great," he says. "To be 
fair, we gave it limited distribution 
and ha\'e backed off supei*star work- 
out ta[)es altogether." 

That's not true everj^where. "Your 
Pei-Monal Be.st" has been No. 1 on Bill- 
board's Health And Fitness chart for 
the past month, and WTierehouse En- 
tertainment. Tower Video, and HMV 
rank it as theii" lop-selling fitness title. 

However, most retailers antl indus- 
tiy obser\'ers say the tide has turned 
in the favor of the fitne.ss pros, who 
have taken the sales lead in the cate- 
goiy. The days when a celebrity like 
Cindy Crawford or Cher could sell 
millions of uniLs "are over and have 
been for a long time." says WamerVi- 
sion marketing vice president Ellen 
Hochman. who handles "Buns Of 
Steel." 

Even Jane Fonda, al.so di.stribute<l 
by WaraerVLsion, is being challenged 
at retail. 

"Is it as good as the '80s? No way " 
says Jane Fonda Workout president 
Julie La Fond. "It's tough to keep cat- 
alog titles in stock l>ecau.<e there ai-e 




Retail Rascals. Petey The Dog holds court at the Sam Goody/Musicland store 
in Unrversal City where he's paw-moting the MCA/Universal release of "The Little 
Rascals." Up front, from left, are Don Edwards, Uni Distribution, and cast 
members Brittany Holmes. Myles Mansco, and Jordan Warkol. In the rear, from 
left, are store manager David Ribeiro; Judith Springer-Thurman, Sixto Rivas, and 
Serban Cristescu of Sam Goody/Musicland; and cast member Blake Ewing. 



so many new titles and in\'entory con- 
trols are different at ever>' retailer." 
La Fond says with more than 20 
Fonda titles available, "it's just easier 
to put out titles release<I within the 
last year." 

To boost sales, she and Hochman 
have develo|)ed off-shelf displays to 
gain shelf space. Fonda's Personal 
Training Center, a kiosk that includes 
\ideos. clothes, and fitness equipment 
is in 1 ,000 locations including Target, 
Oshman's, Big 5 Sporting Goods, and 
Sixirtsmart, La Fond .says. 

Suppliers also have expanded bun- 
dling tapes with e.\ercise equipment 
and stepping up infomereial activity. 
"Of the 2 million units sold on Fonda's 
'Step Aerobics,' l.o million were sold 
with the step," La Fond says. 

Celebrity videos a.side, dealers 
maintain a glut of titles from workout 
pros have Hattened sales more than 
stomachs. "There's been .some soft- 
ness in the categoiy," says Suncoast 
Motion Picture Co. president Gar>' 
Ross. "There are too many choices, 
and such an infiux of titles has spread 
sales thin." 

(Continued on next page) 



Bill Is Due To 
Protect Digital 
Copyrighting 

■ BY SETH GOLDSTEIN 



RANCHO MIRAGE. Ca- 
lif. — There's a new day dawning 
for copyright with the advent of 
digital video, says Macrovision 
senior VP William Krepick. He's 
hoping for an early sunrise to 
scare off the program bandits 
who steal VHS signals. 

Krepick told attendees of the 
annual ITA seminar, held here 
March 8-12. that admini.stration- 
sponsored legislation will be 
introduced to protect intellec- 
tual property ()wners from the 
dangers of unauthorized copies 
by mandating technological so- 
lutions considered optional dur- 
ing the analog era. A law — and 
penalties — must be on the books 
to balance the opportunity digi- 
tization offers pirates. 

"[It] is not just limited to digi- 
tal-to-digital copies," he added, 
((Continued on page 61) 



SPRING FEVER. 




The heat is on, with the season's hottest collection from Playboy 

Home Video. Spectacular specials, sensational celebrities, 
sexy series and so much more. They're just the thing for spring... 
and sure to bring your sales to a fever pitch! 

□ 

PLAYBOY HOME VIDEO 

«D 1995 Plajimv. All Rifihti Kis^ined. 
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PICTURE THIS 

(Continued from preceding fxige) 

bought several thousand players for its 
(Iealei*s, a brt'akthn)Uj^ on the indus- 
trial/institutional fhmL 

Bud 0*Shea, last with KM I Music, 
has resurfaced as a consultant for Sony 
DvTiamic Digital Sound. HLs joli: to ce- 
ment Sony./Philiiis digital videodisc re- 
latioas with the studios. 0*Shea knows 
Hollj-wood— he w-as CEO of MGMA^IA 
Home Entertainment are! represented 
20th Centur>' Fox afU'r its late 70s ac- 
quisition of Magnetic Video. 

Last but not least was Bob 
Klingensmith. former president of 
Paramount Home VMdeo. who left the 
studio last summer. Klingensmith, on 
the way to a con.'iulling assignment in 
Kuala Lumfxir, told us he w^as consider- 
ing several ncHistudio opportunities. 



ADS POP UP IN GAMES 

(Cotttiunvd fmni page .'uS) 

will l)e no more than three per title, and 
there can't be any flirect-sell feature. 
They also will be completely self-selec- 
tive." meaning users must choose to 
Uxjk at the ads by clicking on them. 

"They are designed to be infonna- 
tional," says Craig Froude. Crealive's 
new business development manager. 
'We believe i)eople will w~ant to look at 
them, ami it's in the sponsor's best in- 
terest to make them entertaining." 

One example Fmutle gives Is for an 
ad within the spiing release "C^olf Di- 
gest's Hest Places To Play." DeJJeers. 
the diamond com|jany. will have an icon 
within the title; by clicking m it, users 
will get an explanation of how to choose 
a diamonil. w^iat to look for, etc. 

The (k'mographic fit, Froude says, is 
perfect. CD-HOM huyei-s, and piulicu- 
lai'ly those into golf, fall into the male, 
higher-income deinc^iTaphk' DeBeei-s Is 
targeting. Other sjwnsors will Ik* simi- 
liu-l.N' matched to sjx^ific titles. 

Jordan doesn't expect the sponsor- 
ship idea to generate a great deal of 
re\'enue for (^reati\'e initially, he saj-s, 
"but it does help us to keep the cost to 
the constuner down arouml $:iO." 

And ads have long been the price for 
fiw or low -cost prt>gntmming. 



EXERCISE VIDEO SALES 

(Cunt ill Urd ffHIII fUTVVdllHJ fHU/f) 

The battle for shelf si)ace has pitted 
exercLte tapes against new theatrical 
releases, which grab the glamour and 
consumer attention. Russ Kamalski, 
executive W/COO of WamerVision's 
BodyVlsion unit, agrees that consum- 
ers are faced with too many choices 
and that sales of certain aerobics and 
IxKly-toning cassettes have sagged. 

"There ls a lot of product and con- 
sumers are confuswl," Kamalski says. 
"Hut at the same time they want vari- 
ety." 

According to BodyVision focus 
groui>s. consumers have trouble figur- 
ing out where to fit a iKirticular tn]w 
into their exercise regimen. Warner- 
Vision, the dominant supplier of exer- 
cise \ideos. tries to make sure that its 
packaging communicates what the 
ta]x>s delivei*. 

"A cassette box can't siiy the tape 
will give someone gi-eat health," says 
Kamalski. "It has to say it will get 
your body toned. If that us what the 
consumer wants, the box has to say. 
*Here are your choices.' " 
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The Jungle Book To Life! 

"A Rousing Family Adventure" Goes Direct To Sell-Through! 



■ J -Famil\ Life 

f. 

.Ilusic Title Awareness Based On 
Disney's Beloved Animated (lassie. 

Disnevs Stai-PoAvered ^ - 

S42 .Million Box Offiee llit! ^^ ' 

Jason Soott Lee (Drufiou: The Brtwe tee Story), 

Sam Ncill (Jiirassie Park), 

Qiry Elwcs (T/ic Princess Bride) 

and .lohn (Jccse (A Ffsh (kdkd Wunda) 

Pureliase Intent lliuher Than 
llomcicard Bound c*v 1)2] 



• Multimilli()n-l)ollarTV& 
^ . Print Advertisiiiii Canipaiyn- 
'^)ver 2 Billion impressions! 



$11 Consumer Savings!* 

S5 Mail-In Rebate! 
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I- Rt: E Bonus Disney Book-AS6 Value! 
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Prepacks That Unleash 
Wild Profits! 
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DIGITAL COPYRIGHT 

((^aitfi lined f)y nil fHujf 't9) 

"since there will be a relatively 
small number of digital inpul do- 
vices appearing; on the market over 
the next Iwo to four years." 

The greater danger are the 4(M) 
million analog VCRs installed 
around the world and growing at 
the rate of 30 million annually. Kre- 
pick warned copyrights will be at 
risk for the next decade because 
dubs made from the "analog out" 
port of MPEG 2-based hardware 
are e(iual to "professionally manu- 
factured videocassettes which uti- 
lize digital masters." 

Krepick painted a somber pic- 
ture. "Imagine the impact on the 
home video packaged entertain- 
ment business ... if every con- 
sumer could make high (|uaiity 
VHS copies from . . . any DVD ma- 
chine, digital VCR. or digital .set- 
top decoder. If perfect digital-to- 
digital copies are possible, the fu- 
ture is even bleaker for copyright 
proprietors as digital hardware 
proliferates." 

The feds are riding to the rescue 
and protecting the future of Macro- 
vision, which encodes anticopying 
signals onto hundreds of millions of 

'If digital-to-digital 
copies are possible, 

the future is even 
bleaker for copyright 
proprietors' 

cassettes a year. Employed to vary- 
ing degrees by every studio except 
Columbia TriStar Home Video, the 
system is the de facto standard: no 
one else offers a similar ser\'ice. 

Krepick outlined the company's 
Intellectual Property Rights Sy.**- 
tem, which he anticipates will be- 
come the basis of a technical 
standard. What's re(|uircd first is 
passage of a bill that he expects 
will be introduced by mid-1995. 

Bruce Lehman, assistant secre- 
tary of commerce and commis- 
sioner of patents & trademarks, 
has spent the past 18 months de- 
veloping policy recommendations. 
His "green paper," released last 
July, recommended updating cop- 
yright law to include so-called bi- 
lateral protection with active ele- 
ments in both hardware and 
software. 

It also called for a ban, long 
sought by Macrovision, on any de- 
vices that attempt to defeat the 
barrier. Krepick anticipates re- 
lease next month of the final 
"white paper." which, he said, will 
offer recommendations for Na- 
tional Economic Council action. 

IPPS encoding circuitry would 
not cost hardware manufacturers 
a penny. Krepick emphasized. 
Software suppliers would he billed 
only to the extent they elect to use 
protection and then at rates simi- 
lar to the current Macrovision 
schedule. 

Government-mandated levies 
"generally result in an unsatisfac- 
tory burden on hardware and 
blank tape, and raise the prices to 
consumers," Krepick said. 
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LOOK 

What's Headed Your Way 




Known as the 
video industry 
book of record. 
Billboard 
presents the 
editorial center- 
piece of theVSDA 
convention in its 
May 27th issue. 
This spotlight 
promises to 
provide in-depth 
coverage on the 
Dallas convention 
as well as 
introduce new 
products and 
developments in 
this booming 
marketplace. 
Features will 
include: 

• A Round-up of 
the past year's 
home video 
product 

• Seth 
Goldstein's 
"Picture This" 
column 

• An overview 
on the UK 
video market 

• TheVSDA 
schedule of 
events 




This issue is a 
crucial marketing 
tool for reaching 
decision-makers 
at retail. Multiply 
your sales by get- 
ting your message 
out to our 200,000 
readers in II 0 
countries. Contact 
your sales rep 
today. 



Issue Date: 
May 27 
Ad Close: 
May 2 

NY: Norm Berkowitz 

(212) 536 - 5016 
LA: Jodie LeVitus 

(213) 525 - 2304 
Midwest: Ken Karp 
(212) 536 - 5017 
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Manufacturer. Catalog Number 


Prlrvclpal 
Periormen 








* * * No. 1 * * ♦ 




1 


1 


6 


CLEAR AND PRESENT DANGER iPO-l^:< 


Pm-T Omnl Home Vtoea 32d63 


Harrison ForJ 
Willem DaFoe 


2 


3 


4 


NATURAL BORN KILLERS iRI 


Wafwr Bros. loc. 

Warr«t Home Video 1 3228 


Woody Harreison 
Jul«tte Lewis 


3 


9 


3 


TIMECOP ID) 


Largo Entertainnwit 
UCAAJniveKal Home Video S2 1 69 


JavCtauto nn Dame 
Mia Sara 


4 


2 


8 


TDUE UES IK 


TwmUbDi Cmbity-Faii 


AmM SchwirwiesB 
Jamie Lee Curtis 


5 


18 


2 


THE LION KING (C) 


Wall Disney Pictures 

Walt Daney Home Vkdeo 2977 


Animated 


6 


5 


5 


COLOR OF NIGHT (Rl 


Hollywood Pictures 
Hollywood Home Video 2550 


B^ce Wtllis 
Jane March 


7 


7 


6 


IT COULD HAPPEN TO VOU (PCI 


TriStv Pictures Nicolas Cage 
Columbia TrtStar Home VKleo 72^1 3 Bndget Fonda 


8 


6 


; 


THE MASK IPG-13) 


New Line Home Video 

Turivr Home Entertstnmei^ N401 1 


Jim Carrey 


9 


4 


6 


WOLF It) 


Columba Pictures 

Columtiia TrlSlir Mnt Video 71153-5 


Jack Nictiolson 
Micttelle Pteilfer 


10 


11 


3 


THE LITTLE RASCALS (PCI 


Amtjlin Entetarrvnerrt 

UCAi'Univcsal Home Video 32144 


Travis Tedtord 
Bug Hall 


11 


10 


4 


CORRINA, CORRINA i?G) 


New Line Hrxne Video 

Tinner HOfr« Entertainment N4013 


Wtxnpi Goldberg 
Ray Lena 


12 


e 


11 


THE CLIENT (PG'13I 


Warner Bros. Inc. 

Watr«r Home VK)eo 13233 


Susan Sarandon 
Tommy Lee Jones 


13 


16 


3 


IN THE ARMY NOW (PGI 


Hollywood Pictures 
Hollywood Hon»e Video 3079 


Pauly Shore 


14 


12 


; 


THE SHADOW IPG-13) 


Universal C)ty StMlios 
MCA/Unhmal Home Video 82007 


Alec Baldwui 
Penelope Ann Miller 


15 


14 


11 


RENAISSANCE MAN IPG-13) 


Toudtalone PKtum 
TouchslDne Home Vkteo 2754 


Danrry DeVilo 


16 


13 


11 


BLOWN AWAY (R) 


Hetro^kMwyn-Hayer 
MGMOW Home Video 1051 29 


Jell Bridges 
Tommy Lee Jones 


17 


15 


5 


LITTU GIANTS (nil 


Amblln Enlertainmeni 
Wamet Home Voeo 1 6200 


ftrch Moranis 
Ed O'Neill 


18 


19 


2 


FRESH {Rl 


Miramax Fims 

Miramax Heme ErtMa'nnwnl 4 1 38 


N'Bushe Wright 
Samuel L, Jackson 


19 


26 


2 


ANDRE (PC) 


Patartvxinl P.:tures 

Paf anxiiinl Home Voeo 33 1 38 


Keith CarraOrne 
Tina MajOnrx) 


20 


22 


3 


BARCELONA (PG 13) 


New L ir« Home Video 

Tufnei rtjme EntertsinmeiH 4015 


Taylor Nichols 
ChfTi Eigeman 


21 


i; 


14 




Watnef Bros lix. 

Wamei Home Vdeo 13374 


Mel Gibson 
Jodie Foster 


22 


28 


2 


Ml VtOA LOCA (R) 


Sony Ptclures Classics 
HBO Home Video 


Seidy Lopez 
Angel Aviles 


23 


23 


3 


THE SCOUT (PG-131 


Twentietti Century-Fox 
FoiiVMm8674 


Albert Brooks 
Brendan Fraser 


24 


20 


17 


SPEED (R) 


Twentietti Century-Fox 
Fo]iVideo8638 


Keanu Reeves 
Dennis Hopper 


25 


NEW^ 


PRINCESS CARA800 (PG) 


TriSUr Pictures 

Columbia TnStar Home Vxleo 73503 


Phoebe Cales 
Stephen Rea 


n 


2b 


6 


KILLING ZOE(R) 


Live Home Video 69988 


Enc Stolli 
Ju[« Delpy 


27 


21 


16 


WHEN A MAN LOVES A WOMAN (R) 


Toijcnstwie Pictures 
Toucfisto«e Hone VOeo 9030 


Meg Ryan 
Andy Garcia 


28 


24 


11 


1 LOVE TROUBLE IPG) 


TEMiCTistme Piclures 
Toucnstofie Home VmJco 2983 


Julia Roti^K 
Nick Nolle 


29 


32 


28 


FOUR WEDDINGS AND A FUNERAL IR) 


Gfamerty Pictures 

PolyGram Video 8006317693 


Andw MacDtweli 
Hugh Grant 


30 


29 


3 


A GOOD MAN IN AFRICA (R) 


Soutfi At r can B'ewertes Ltd. 
HCfrUnive^l Home Video 81 726 


Sean Connery 
LOLi« Gossefl Jr. 


31 


27 


7 




Morgan C'eek Pfoductiorvs Inc. 
Warnef Home Video 13575 


Jcurre Whaser"''''*' 
Amiand Assanle 


32 


NEW^ 


MILK MONEY (PG-U) 


Paiamoorrt Pictures 
Paramount Honw Video 32973 


Meianie Gritlilh 
&t Harris 


33 


30 


8 


AIRHEADS iK-m 


Twemiem Century-Fox 
FoxV<teo8602 


Brendan Fraser 
Adam Sandler 


34 


36 


10 


SPANKING THE MONKEY m 


New Line Home Video Jeremy Davles 
ColumUa TriSlv Home Video 73853 Alberta Watson 


35 


33 


3 


THE NEXT KARATE KID (PG) 


Columbia Pictures Nonyuki 'Pat' Uo'ita 
Columbia TriStaiHonw Video 73253 Hilary Swank 


36 


35 


20 


SIRENS m 


Miramax Films 

Miraman Home Entertsmment 2557 


Hugh Grant 
Tara Fitzgerald 


37 


NEW^ 


aeORG SOLDIER m 


New Line Home Video 

Turner Home Entertainment N40t8 


David Bradley 


38 


NEW^- 


DECONSTRUCTING SARAH {RJ 


MTE. Inc- 

MCA/Universal Home Video 82123 


Sheila Kelley 
A Martinez 


39 


34 


4 


RAPA NUI IR) 


Warner Bros. Inc. 

Warner Home \rideo 1 3003 


Jason Scott Lee 
Esai Morales 


40 


NEW^ 


32 SHORT niMS ABOUT GLENN GOUU} (ffi 


Samuel Goldwyn Co. 

Columbia TnSta' Horrre Video 74353 


Glenn Gould 



♦ ITA gold certihcatiDn tor a mintmum of 125,000 units or a dollar volume of S9 million at retail 
for theatrically released programs, or of at least 25.000 units and $1 million at suggested retail for 
nonthealncal titles. ITA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least. 50,000 units and 
S2 million at suggested retail for nontfieatrical titles, f' 1995, Billboard/BPI Communications. 
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Szwak Hops To Republic 
To Bolster Its Releases 



SHELF 
TALK 



by Ell««n FItzpatrIck 



Switching sides: Blockbuster 
Video VP of purchasing Tom Szn ak 
has i)acke<l up his ordor forms and 
moved to Republic Entertainment, 
where he will be acquiring films in- 
stead of viiieos. 

One of the most influential exeai- 
tives in the video business. Szwak 
joins the Blockbuster subsidiai'>' as 
senkir VP of acquisitions and de\'elop- 
ment and will relocate from Block- 
buster's headquarters in Ft. Lau- 
deitlale, Fla., to the West Coast this 
month. His successor hasn't been 
picked yet. 

Bringing 
Szwak on bomxl 
might give Re- 
public the boost 
it needs follow- 
ing its recent 
management 

turnover and 

lackluster re- ^^^""^^^^^ 

lease schedule. 

Like matt inde|)endents, Republkr 
is struggling to get stores to carrv" at 
le^st one copj- of each secondary' title 
release. Its recent B-title ix'leases. 
including "Ros-well." **To Young To 
Die," and "('rackerjack," have sold 
between 25,000 and 32.000 units, ac- 
cording to Republic president Bob 
Kigraan. 

The supplier has pulled in solid 
numliei-s on tlie Imv-pnced ivnlal title 
"Texas" dOO.OOO-pliL'; units) and Hall- 
mai'k Hall Of Fame and John Wayne 
sell-thnmgh lilies, Iwth of which are 
multimillion-unit .filers. But the com- 
jjany still hiisn't been able to tap into 
the lucrative children's sell-through 
miu'ket. 

Its primao' source of kids piwluct 
is selected titles irom Children's Tele- 
\'Lsion Workshop, which Republic li- 
censed in a multimillion dollar deal 
two yeai-s ago. But titles Republic has 
released, including "Ghostwriter." 
"Cro" (an educational series recently 
canceled by ABC), and .several ani- 
mated television specials, haven't 
IK^ up to expectations. 

"In ceilain mai'kets, such as si)e- 
cialty retailei-s. the titles have done 
well." says Sigman, "but in mass mer- 
chants, it liasn't done well." 

Sigman attributes the poor i»er- 
fonnance to stiff ctimix^tition and a 
shifl away from the educational pro- 
gramming CTW offt'i-s. 

"Rifjrfit now the market respond- 
ing to titles like 'Powei* Rangers,* and 
wv're still tiT-'ing Ut find our niche." 
says Sigman, adding that the company 
has weekly meetings on how to biieak 
into the kids market. 

Republic won't l)e aide to count on 
CTW's signature line of "Sesame 
Street" titles, whrch is expected to go 
to Sony Wonder beginning next vear 
(Billboanl. March 12. \m). 

This fall Republic will try to find its 
children's niche with a series of nature 
videos called "Zoo Life." hosted by 
well-known zoologist Jack Hanna. 
Thi^ee titles from the series will be re- 
leased in SeplemlvT. 

Meams'hile, Szwak will be using his 
expertise as a retaG buyer to measure 
trends in the market. 




How BIG IS BIG? It's on track to 

be the biggest-selling video of all time, 
hut how many copies of "The Lion 
King" can Americ-a bu\'? 

Those diligent researchers at Alex- 
aiHler & Assixriates ai-e U-> ing U} fig- 
ure out the answer. 

The New York-based video re- 
search fiiin estimates there are :W 
million households with childi^n un- 
der 18. If you lake into account the 
number of households with kids under 
U, which is the target audience for 
'The Lion King." tJie estimate drops 
to the low 30 million i-ange. says Alex- 
andei- president 
Bob Alexander. 

Without fac- 
toring in sales to 
ailulls, the firm 
says Buena 
Vista Home 

Video and re- 

tailers would 
have to sell a 
"Lfon King" video to SKKf of its target 
audience to obtain sales of million 
units. 

Since Buena Vista says more than 
2t) million unit-^ were sold in the first 
week of i-elease, it's well on its way. At 
least of the tai*get mai'ket is prob- 
ably watching the \ideo right tviw. 

"This mo\ie may be the single gi-ea- 
test intellectual property uf all tiine." 
says Alexander. "Nothing else has 
e\er been totally exploited and domin- 
ated all merchandise ai-eas like this 
movie has." 

Nick likes TIMMY: Enough 
Nickek)deon \iew-ers tunetl in to ptt?- 
view MCAl'niversal Home Video's 
"The Adventures Of Timmy The 
Tooth" to improve the network's 
fouith-tiuarter noon time slot b>' :j<i'^ 
junong households with kids ages 2-1 1 . 

The figures were compiled by Niel- 
sen Home Video Index and indicate 
the pi-ogj-am, which aiitnl during the 
week of Feb. 6, recei\'ed a ;10 market 
share among Nickelodeon's lineup. 

Comparing Nick's ratings of 
"Timmy" to the national miu*kel, the 
show would have ranked sixth among 
all s.vndicated kkis programming dur- 
ing the same time fi^e. Nickekxleon 
reaches 64*5^ of U.S. hoa^ehotds. 

Release*! in January', three epi-sfnles 
from the direct-to-\ideo series ship- 
|)ed alxtut 175.000 e*Hiibined units, and 
sales have been steady. MCA al.s<) pre- 
viewed the progi-am in 80 syndicated 
television markets, wliich also boosted 
consumer sales, according to MCA 

Thre^ more episodes will hit .stores 
May 12, priced at $12.98. 

Up CLOSE AND PERSONAI,: The 
public's increased interest in secular 
subjects as evick'nced by Pope John 
Paul II's best-selling book, has 
prompted Multimedia Entertainment 
Inc. to release "Inside The Vatican," 
a four-volume .set priced at $59.95. 

The collection includes exclusive 
footage of the Vatican's secret ar- 
chKes and grottoes, as wx*ll as a his- 
torical overview, and concludes v\ith 
Pope John Paul IPs election. Street 
date is March 22. 
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1 


8 


2 


THE LION KING 


Wall Disney Pictures 

Walt Disney Home Video 2977 


Animated 


1994 


G 


26.99 


2 


1 


7 


THE MASK 


New Line Home Video 

Turner Home Entertainment N401 1 


Jim Carrey 


1994 


PC-IJ 


19.98 


3 


2 


3 


THE LITTLE RASCALS ':■ 


Amtifin Entertainment 
lilCAfUniversal Home Video 82144 


Travis Tedford 
Bug Hall 


1994 


PC 


24.91 


4 


4 


4 


BEAVIS k BUTT-HEAO: THERE 
GOES THE NEIGHBORHOOD 


MTV Music Television 
SMV Enterprises 49616 


Animated 


1995 


NR 


14.91 


S 


5 


4 


BEAVIS <i BUTT HEAO: WORK 
SUCKS! 


MTV Music Television 
SMV Enterprises 49615 


Anitnated 


I99S 


Ml 


14.9( 


t 


9 


3 


SNOOP DOGGY DOGG: MURDER 
WAS THE CASE 


WamerVlslon Entertainment 60625-3 


Snoop Doggy Dogg 


I99S 


Ml 


ie.9> 


7 


3 


4 


LITTLE GIANTS 


AmWin Entertainment 
Warner Home Video 16200 


Riclr Moranis 
Ed O'Neill 


1994 


PC 


24.9S 


8 


10 


5 


FOUR WEDDINGS AND A FUNERAL 


Gramercy Pictures 

PolyGram Video 80063 1 7693 


Andie MacDowell 
Hugh Grant 


1994 


II 


I9.9S 


9 


11 


5 


PLAYBOY CELEBRITY CENTERFOLD: 
PATTI DAVIS 


Playtwy Home Video 
Jni Dist. Corp, PBV0774 


Path Davis 


199S 


Ml 


I9JS 


10 


E 


17 


SPEED 


Twentielti Century-Fox 
FoxVideo 8638 


Keanu Reeves 
Dennis Hoppef 


1994 


R 


I9.9t 


11 


14 


4 


PLAYBOY: FABULOUS FORTIES 


Playboy Home Video 
Uni Dist. Corp. PBV0770 


Various Artists 


I99S 


Ml 


1995 


12 


7 


11 


THE UND BEFORE TIME II 


Universal Cartoon Studios. Inc. 
MCA/Universal Home Video 82142 


Animated 


1994 


G 


1991 


13 


12 


20 


SNOW WHITE AND THE SEVEN 
DWARFS 


Walt Disney Pictures 

Walt Disney Home Video 1524 


Animated 


1937 


G 


2S.99 


14 


13 


6 


PENTHOUSE: SWIMSUIT 2 


Penthouse Video 

WameiVision Entertainment 50784-3 


Various Artists 


1995 


Ml 


1995 


15 


16 


4 


PLAYBOY SEXY UNGERIE: 
DREAMS t DESIRES 


Playboy Home Video 
Uni Dist. Corp. PBV0769 


Various Artists 


199S 


Iffi 


19.95 


IS 


31 


3 


PHILADELPHIA 


TriStar Pictures 

Columbia TriStar Home Video 52613 


Tom Hanks 
Denze) Washington 


1993 


PG-I3 


19.95 


17 


18 


28 


RESEVOIR DOGS 


Live Home Video 68993 


Hanrey Keitel 
Tim Roth 


1992 


1) 


14.98 


11 


15 


23 


JURASSIC PARK O 


Amblm Entertainment 
MCA/universal Home Video 82061 


Sam Neill 
Laura Dern 


1991 


K-a 


24.98 


1« 


22 


8 


PUYBOirS WOMEN OF COLOR 


Playboy Home Video 
Uni Dist. Corp. PBV0772 


Various Artists 


1995 


m 


19.95 


20 


24 


12 


THE BOB MARLEV STORY • 


Island Video 

PolyGram Video 4400823733 


Bob Maitt) And The Walers 


1990 


m 


1995 


21 


17 


11 


DISNEY'S SING ALONG SONGS: 
CIRCLE OF LIFE 


Walt Disney Home Video 3491 


Animated 


1994 


m 


12.99 


22 


28 


52 


YANNI: UVE AT THE ACROPOUS A> 


Private Music 
BMG Video 82163 


Yanni 


1994 


m 


19.9t 


23 


19 


17 


NIRVANA: LIVE! TONMHT! 
SOLDOUTHA 


Geflen Home video 39541 


Nirvana 


1994 


m 


24.98 


24 


27 


17 


TOMBSTONE 


Hollywood Pictures 
Hollywood Home Video 2544 


Kurt Russell 
Val Kilmer 


1993 


» 


19.99 


25 


3« 


15 


EAGLES: HEU FREEZES OVER A 


Gelfen Home Video 3954S 


Eagles 


1994 


m 


24.91 


26 


NEW^ 


DONNA SUMMER: ENDLESS SUMMER 


PolyGram Video 8006323533 


Donna Summer 


199S 


m 


19.95 


27 


NEW^ 


LEAVE HER TO HEAVEN 


Twentieth Centuiy-Foi 
FoiVideo 8623 


Gene Tiemey 
Cornel WiMe 


1945 


m 


1991 


28 


20' 


16 


PLAYBOY: 199S VIDEO PLAYMATE 
CALENDAR 


Playboy Home Video 
Uni Dist. Corp. PBV0767 


Various Artists 


1994 


m 


19.95 


29 


39 


18 


THE FUNTSTONES 


AmWin Entertainment 
MCAfUniversal Home Video 42150 


John Goodman 
Rich Moranis 


1994 


K 


14.91 


30 


34 


4 


MTVS THE BEST OF LIQUID TV 


MTV Musk: Television 
SMV Enterpnses 49645 


Animated 


1995 


m 


12.9S 


31 


25 


7 


DAZED AND CONFUSED 


Universal City Studios 
MCA/Universal Home Video 81495 


Jason London 
Rory Cexhitnt 


1993 


R 


19.98 


32 




SAN FRANCISCO 49ERS: SUPER 
BOWL XXIX CHAMPIONS 


Pol/Giam Video 8006368963 


Various Artists 


1995 


in 


19.95 


33 


21 


7 


ROLUNG STONES: LIVE AT 
THE MAX 


PolyGram Video 8006332193 


Rolling Stones 


1991 


Ml 


19.95 


34 


23 


5 


GARGOYLES, THE MOVIE 


Walt Disney Pictures 

Walt Disney Home Video 3936 


Animated 


1994 


Ml 


19.99 


35 


35 


11 


GINGER LYNN ALIEN'S LINGERIE 
GALLERY: PT. 2 


Peach Home Video 
Uni Dist. Corp- 7004 


Various Artists 


1994 


IK 


9.95 


3t 


37 


4 


THE CREAM OF ERIC CLAPTON 


PolyGram Video 081 189 


Eric Clapton 


1990 


Ml 


19.95 


37 


RE-Einin 


SLEEPLESS IN SEATTLE 


TriStar Pictures 

Columbia TriStar Home Video 524 1 3 


Tom Hanks 
Meg Ryan 


1993 


PC 


19.95 


31 


29 


8 


A TROU IN CENTRAL PARK 


Warner Bros. Inc. 

Warner Home Video 16100 


Animated 


1994 


G 


19.99 


39 


2« 


IS 


SADE: LIVE CONCERT HOME VIDEO 


Epic Music Video 

SMV Enterprises 19V5ai 14 


Sade 


1994 


Ml 


19.98 


40 


NEW^ 


ON DEADLY GROUND 


Warner Bnjs. Inc. 

Warner Home Video 13227 


Steven Seagal 
Michael Caine 


1994 


R 


19.98 



• RIAA goW cert, for sates of 50,000 units Of SI million in saiss at suggested retail ARIAA platmum c«n. tor sales ol 100.000 units or S2 millKMi In Mies at susgeMtd 
retail. * ITA gold certtficatkin tot a minimum of 125.000 units or a dollar volume of S9 million at retail for ttieatricalty released programs, or ot si least 25.000 units and $1 
million at suese^ted retail for nontheatr<al t>tles. ITA platinum certifacalion for a minimum sate at 250,000 units or a dollar volume of $18 million at retail lor theatrically 
relea^ programs, and erf al least. 50.000 units and S2 million at suggested retail tor nonthealr>ca1 titles t 1995, Billboard/BPl Communications. 
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'The Specialist' Leaps To laserdisc 



Warner mil launch "The Spe- 
cialist" (widescreen, $34.98) on la- 
serdisc March 21. The thriller star.s 
Sylvester Stallone, Sharon Stone. 
Eric Roberts, and Rod Steiger and 
should play well in the laser me- 
dium. Also due on that date is "Sec- 
ond Best" with William Hurt 
(wide. $34.98) and "The New Age" 
(wide, $34.98), which was written 
and directed by Michael Tolkin. 
who scripted "The Player." Tolkin's 
new black comedy feature.s Peter 
Weller and Judy Davis as two up- 
scale, ultra-hip L.A. yuppies who 
encounter unexpected and bizarre 
misfortunes. 

McA/UNIVERSAL bows Jon 
Avnet's "The War" with Kevin 
Costner (wide. $39.98) in May. 
along with ".Journey To The Far 
Side Of The Sun" with Roy 
Thinnes (1969. wide. $.34.98). "Inci- 
dent At Deception Ridge" with Ed 
Begley Jr. ($34.98). "Radioland 
Murders" with .Mary Stuart .Mas- 
lerson and a large cameo cast 
(wide. $39.98). "Double Dragon" 
with Robert Patrick (wide. $34.98). 
and "The Companion" ($34.98). 




by Chris McGowan 

Just out: "The Deanna Durbin Col- 
lection" (boxed set. $99.98) and 
Bruce Beresford's "A Good Man 
In Africa" (wide. .$34.98) with Sean 
Connery, Joanne Whalley- 
Kilmer, John Lithgow, and Lou 
Gossett Jr. 

MgM/UA has three new laser- 
discs for May release: "Speechless" 
with Michael Keaton and Geena 
Davis (wide. $;)4.98). "Getting Even 
With Dad" with Macaulay Culkin 
and Ted Danson ($34.98). and 
"Sketch Arti.st II: Hands That See" 
with Jeff Fahey (wide. $34.98). 
Available now is the romantic com- 
edy "Sleep With Me" (wide. $34.98) 
with Eric Stolt/. and Meg Tilly. 
The film is unique in that six differ- 
ent screenwriters each contributed 
a scene to this love story. The com- 
ing-of-age drama "Radio Inside" 



VIDEO PEOPLE 





Robert Pollack, \vhi> ran Target Stores' music, movie, and book merchandis- 
ing, is appointe<l VP of intomationa) market development for Warner Home 
Video. 



Lexine Wong advances to VP of inter- 
national marketing and programming. 
Columbia TriStar Home Video. Walter 
Engler i.s named to the newly created 
post of production ser\'ices VP. 



Dan Gurlitz, formerly with Wood 
WONG Knapp Home Video, is named VP of engler 

Unapix Consumer Product.s. The new 
unit of llnapix Entertainment will market and distribute a broad range of sell- 
through \ideos and CD-ROMs. 

Victoria Sarro. formerly with Cabin Fever entertainment, joins BMG Video 
as director of s[)ecial markets. 

Home video veteran Danny Kopels forms Los Angeles- 
based DKMC. which will focus on marketing of "B" titles. 
Kopels resigned a.** president of Paramount-distributed 
Skouras Home Video efTective March 15. 

David Wallace advances to director of Pioneer LDCA's 
Film & Entertainment Division, while Junichi MIyaji 
heads the Music Divi.sion. Rick Buehler is named LDCA 
KOPELS sales and marketing director. 

Michael Lennox advances to western region sales director. MGMAIA Home 
Entertainment. 




(wide. S34.98) features William 
McNamara, Elisabeth Shue, and 
Dylan Walsh. 

Judy, judy, judy: mgm/ua 

has just released "Judy Garland: 
The Golden Years At MGM" (boxed 
set, five discs, extras. $124.98), 
which includes three musicals: "The 
Harvey Girls," "The Pirate," and 
"Summer Stock." The movies are 
all newly restored from their origi- 
nal Technicolor elements, and the 
laserdisc set includes prerecord- 
ings of (JO songs (some seven hours) 
on the analog tracks, which means 
that consumers are receiving the 
bonus audio equivalent of about five 
CDs. And there are theatrical trail- 
ers from 30 Garland fdms, the rare 
eight-minute musical short "Bub- 
bles" (with a 7-year-old Judy), 
other selected short subjects fea- 
turing Garland, musical outtakes 
from the above three movies, a 
CAV gallery of 400 photographs?, 
and audio commentary on "The 
Harvey Girls" by director George 
Sidney. Without hyperbole, we can 
say that this is the ultimate collec- 
tor's set for .ludy Garland fans. 

Julie and butch: FoxVi- 

deo's "The Sound Of Music: 30th 
Anniversary Edition" (wide, THX, 
extras. $119.98), is another magnifi- 
cent collector's set. Included is an 
audio commentary track with direc- 
tor Robert Wise, the featurette 
"Salzburg; Sight And Sound," and 
the documentary "The Sound Of 
Music: From Fact To Phenome- 
non." An interactive archival sec- 
tion contains storyboards, 
sketches, hundreds of exclusive 
phot<)graph.s background .studies, 
and more. The boxed set includes a 
24-karat gold CD of the sound- 
track. 

Another noteworthy FoxVideo 
collector's edition is "Butch Cassidy 
And The Sundance Kid: 25th Anni- 
versary Edition" (wide, extras, 
$99.98). The movie is presented in 
its original 2.35:1 aspect ratio, and 
this special laser release includes 
1994 video interviews with actors 
Paul Newman, Robert Redford, 
and Katharine Ross, .screenwriter 
William Goldman, and composer 
Burt Bacharach; an analog com- 
mentary track by director George 
Roy Hill and lyricist Hal David; 
and a "making of documentary. 
This is a superlative special edition 
that should not be missed by fans of 
the beloved 1969 western. 

Another FoxVideo boxed .set 
(Coutiitucd on page 66) 



We distrubute all lines. 
Best seleotion of 
muslo laserdlsos 

inoluding rare imports! 



MUSIC U(DEO DISTRIBUTORS 

O'NEILL IND. cm, 1210 STANBRIDOE ST., NORRISTOWN, PA 19401 



Reach For The 
STARSI 
MOVING? 
RELOCATING? 

ARE YOU INTERESTED IN 
RESIDENTIAL. COMMERCIAL 
OR STUDIO PROPERTIES? BE 
SURE TO READ THE ADS IN 

THE REAL ESTATE TO THE 
STARS CLASSIFIED SECTION 
EVERY WEEK IN BILLBOARD. 
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Top Music Videos 


t 


UST WEEK 


WKS. ON CHART 


COMPIIXD nWM A NATKWAL SAMPLE Of RETAIL STtWE AMD RACK SALES 
REPORTS COll£CTED.COMPtLED. AND PROVIDED BY SoundScm 

lllilll 

TITLE, Copyright Owner, Principal 
Manufacturer. Catalog Number Performers 


1 


li 


1 


I 


4 


★ * NO. 1 * ★ 

MURDER WAS THE CASE 

War"*TV.-,irin Erieirainmeri 50625-3 


Snoop Dofigy Dogg 


IF 


I€.9t 


2 


2 


16 


HEU FREEZES OVERA 

Geflpr Morip V.into 39548 


Eagles 


tf 


nst 


3 


3 


4 


REDNECK STOMP 

WBm«f dtfiTAt Video 3-38416 


Jeff Fooovorthy 


VS 


JM 


4 


4 


53 


LIVE AT THE ACROPOLIS A' 

Private Music BMG Video 82163 


Yanni 


IF 


I9.9t 


S 


5 


24 


BARBRA THE CONCERT A' 

Cotumbla Musk VkKo SMV Enterpnscs 24 VSOllS 


Bartra Streisand 


LT 


2*M 


8 


6 


75 


OUR FIRST VIDEO A' 

Duilstsr Vkleo BMG Kidt 30039-3 


Mary-Kste & 
Ashley Ohen 


Sf 


ll» 


7 


S 


28 


THE 3 TENORS IN CONCERT 1994 A' 

Mtantc Records Inc. WtmeiVOion CmcfTainmeu 50822 3 


Carreras. Domingo, 
Pavarotti (Mehta) 


LF 


29.91 


8 


7 


26 


BOYZ II MEN THEN II NOW • 

Motown Home Video PolyGram Video 800&326553 


Boyz II Men 


li 


19-95 


9 


9 


17 


LIVE! TONIGHT! SOLD OUT!! A 

Geflen Home Video 39541 


Nirvana 


IF 


24.98 


16 


11 


47 


LIVE 

Curb Video 177706 


Ray Stevens 


IF 


1€.98 


11 


10 


17 


JANET* 

Vkgin Music VKtoo 77796 


Janet Jackson 


LF 


199! 


12 


12 


16 


WOODSTOCK '94 A 

PotyOram OivervTied Ent. PoiyGram Video 8006333673 


Various Artists 


LF 


24 95 


13 


13 


8 


LIVE AT THE MAX 

PolyGfam Video 8006332193 


Rdling Stones 


LF 


ISSb 


14 


14 


16 


LIVE CONCERT HOME VIDEO 

Epic Mut^ Video SMV erile«pris» |9 V50t 14 


SaOe 


LF 


19.98 


15 


IS 


20 


THE GATE TO THE MIND'S EYE A 

Miramar ImagR Inc BMG Video 80101-3 


Thomas Dolby 


IF 


1998 


16 


20 


99 


COMEDY VIDEO CLASSK:S A' 

l^jrt Video 177703 


Ray Stevens 


IF 


IG98 


17 


19 


143 


THIS IS GARTH BROOKSA* 

Li&erry Hu.ne V . 4^038 


Garth Brooks 


IF 


2498 


18 


RE-CNTRT 


THE BOB MARLEY STORY • 

island Video PoryGram Video 4400623733 


Bob Marley And 

The Wallers 


IF 


14.95 


19 


22 


132 


RESA IN CONCERT • 

MCA Reconls, inc MCA Music Video 10380 


Reba McEntire 


IF 


14.98 


20 


21 


72 


UVIN'. LOVIN', & ROCKIN' THAT JUKEBOXA 

Artsia Records inc. 6 West Home Video 1 5725 3 


Alan Jadsoit 


LF 


14J6 


21 


17 


42 


THE SIGN • 

Ansta Records inc. BMG V^leo 15728 


Ace Of Base 


SF 


9.9t 


22 


18 


20 


CROSS ROAD* 

PolvGram Vkleo 8006367773 


Bon Jovi 


LF 


19.9S 


23 


16 


19 


BIG ONES YOU CAN LOOK AT • 

Ge^n Home Video 39546 


Aerosmilh 


^ 


24 96 


24 


30 


17 


THE RECORD COMPANY MADE ME 00 H* 

Columbia MuiK Video SMV Enlefprises 12 V501 16 


Maiy Chapin Carpenter 


SF 


1298 


25 


24 


22 


WAR PAINT-VIDEO HITS 

BMG Video 6G284 


Lorrie Morgan 


Sf 


1295 


26 


27 


74 


GREATEST HITS A 

MCA Rko^ Inc MCA Mu«ic ViMo 10932 


Reba McEntire 


If 


19.38 


27 


34 


42 


INDIAN OUTLAW • 

CurbVidec 7 7708 


Tim McGraw 


\S 


9.98 


28 


25 


67 


MARIAHCAREYA 

Columbia Music Video SMV Enterprises 19 V49179 


Mariah Carey 


LF 


19.96 


29 


32 


109 


1 STILL BEUEVEINYOUA 

MCA Records. Inc MCA Music Video 10679 


Vince Gill 


SF 


9.98 


30 


36 


47 


KICKIN' IT UP • 

Wame^Viston EntertatnmenI 50656-3 


John Michael 

Mrm'gomery 


Sf 


1298 


31 


23 


67 


LIVE SHIT: BINGE & PURGE 

EleUra Ent«r1ainm«nt 5194 


Metallica 


If 


S9.96 


32 


26 


25 


SABOTAGE 

Capitol Video 77787 


BeastieBoys 


LF 


IS. 98 


33 


29 


42 


ZOO TV: UVC FROM SYDNEY • 

Island Video PoiyOiam VKleo 8006313733 


U2 


IS 


1995 


34 


28 


28 


KISS MY A** • 

PoiyGram Video 8006323093 


Kiss 


1/ 


19J5 


35 


39 


17 


1 SEE IT NOW 

WanwrViSMjn Enlvrtainmcnl 50744-3 


Tracy Lawrence 


If 


12JI 


3S 


31 


53 


VULGAR VIDEO 

WamerWaion Enlertaionwot 50345-3 rmaa 


LF 


ItM 


37 


33 


60 


DANGEROUS: THE SHORT FILMS 

Epic Music Vide:: SMV Emerpns«s 19 V49164 


Michae) Jackson 


If 


19.96 


38 


NEW^ 


UVE AT RED ROCKS 

GTS Record!, Vn)co Treasures 33003 


Jolin Tesh 


LF 


19.98 


39 


40 


108 


BEYOND THE MIND'S EYEA' 

Miramar lmi«es Inc. BMG V>:1«o 7233380018-3 


Jan Hammer 


If 


19« 


40 


RE-EHTRT 


THE CREAM OF ERK: CLAPTON • 

Poi/kam Video 440081 1 89 


Eric Clapton 


IF 


14.95 



r- RIAA gold cerl, tor sales of 25.000 units for Vfdeo singles. • RIAA gold cert for sales ot 50.000 units fo< SF or 
IF videos: RIAA ptatinum cert lor &am 0l 50,000 unrts video singles; ARIAA platinum cert, for sales of 
lOO.OOO uniu for SF or LF videos. ' RlAA gold cert, for 25.000 units tor SF or Lf videos certified pnor to Apni 1. 
1991, # RIAA platinum cert, tor 50.000 units lor SF o> LF videos certirwd prior to April 1, 1991 . LF long-form. 
SF Short-form VS Video stngW C 1995. Biilboard/BPI CommunKatiorrs. 
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Video Previews 



EDITED BY CATHERINE APPLEFELD 



Neil Young & Crazy 
Horse, "The Complex 
SeHHions." Warner 
Reprise Video. 30 
minutes, $16.98. 

There wa^ no silence of 
any sort in the air when 
Oscar-winning director 
Jonathan Demme caught 
up with Young & Crazy 
Hor.'te during an after- 
hours jam at Los Angeles' 
the Complex recording 
studio. The crew plugged 
in last year after 
returning from a concert 
in Northern California to 
revisit a few tunes from its 
most recent album. 
"Sleeps With Angels." 
The performance swells in 
the middle with a 
gloriously crisp version of 
the 15-minute "Change 
Your Mind," which 
comprises nearly half of 
the video. The less meaty 
but substantial "My 
Heart." "Piece Of Crap," 
and"Prime Of Life" round 
out the score. Demme's 
ever-subtle presence is 
felt most in a range of 
moody lighting effects. 
"The Complex Sessions" 
is the only place fans can 
get these live recordings 
and should thus see brisk 
sales. 



Frank Patterson, "Live 
At Trump Taj Mahal," 
Irish Records And Tapes 
Inc. («00-854-;n46), 7.5 
minutes, $29.95. 




Forget for a moment the 
triumphant triumvirate. 
For Ireland, there is only 
one tenor— native son 
F'rank Patterson. Filmed 
performing at the glitzy 
Atlantic City, N.J., venue, 
Patterson rises to the 
occasion with a repertoire 
that concentrates on 
traditional Irish music — 
"Galway Bay," "Rose Of 
Tralee," "Danny Boy," 
"Fields Of Athenry." 
"When Irish Eyes Are 
Smiling," and more — and 
also includes a host of well- 
known arias. 

Accompanying Patterson 
during several numbers 
are his wife, concert pianist 
Eiiy O'Grady, his son. 
violinist Eanan Patterson, 
the Champion Irish 
Dancers, and the 
Leatherneck Pipe & 
Drums ensemble. 



CHILDREN'S 



"The White Ranger 
Series," Saban 
Enterlainment (818-972- 
4800), 30 minutes each, 
$12.93 each. 




Tommy, the White Ranger, 
currently holds the most 
power over the Rangers' 
impressionable audience. 
And Saban is cashing in on 
his popularity while he's 
hot with the new series that 
comprises three videos 
showing Tommy in 
typically fine form. 
"Gotdar's Vice-Versa" 
twirls into action when a 
mysterious new student 
invites Adam to the 
school's Sadie Hawkins 
dance and the rest of the 
gang begins to smell 
trouble. "Where There's 
Smoke There's Fire" finds 
Lord Zedd smoldering with 
a plan to snuff out the 
Rangers during fire-safely 
week, and "Rocky Just 
Wants To Have Fun" 
features the evil Zedd 
casting a spell that includes 
alt play and no work. To 
further promote Power 
Ranger goodwill, videos 
come packaged with wash- 
off tattoos of the action 
figures in action. 



"Lamb Chop In The Land 
or No Numbers." A&M 
Video, 47 minutes. $I2.9S. 

Brand-new program 
starring Shari Lewis and 
Lamb Chop just finished 
airing on PBS-TV as part of 
the channel's March fund- 
raising campaign. And its 
swift journey to home video 
is good news for children, 
who will want to watch it 
over and over again as they 
learn their numbers. Live- 
action medley, which 
incorporates animation, 
puppetry, and lots of music, 
stars the dynamic duo as 
well as recurrent favorites 
Charlie Horse and Hush 
Puppy as they embark on a 
journey to a land where 
there are no numbers. As 
well as teaching children 
the basics of how to add and 
subtract. Lewis also 
encourages them not to get 
discouraged if one of their 
friends or a sibling seems 
to be picking up the 



numbers game more 
easily. 



"Things To Do On A 
Rainy Day." Lightyear 
Entertainment/RMG 
Distribution (212-56.'i- 
4f)10>, 40 minutes, $7.9S. 

Talk-show personality 
Roger Rose takes a break 
from "R&R" to host this 
live-action video that's 
bubbling over with ideas 
for indoor activities. 
Although Rose introduces 
each segment, it is a group 
of well-rehearsed children 
who detail the more than 30 
things to do on a rainy day. 
Among the A-list entries: 
making ice cream, peanut 
butter, and a variety of 
other sweet snacks; holding 
an indoor picnic, decorating 
picture frames and other 
common household objects; 
writing a letter to the 
President; creating a 
family tree; and putting on 
a show. Video creators 
wisely include an onscreen 
cue when parental 
supervision is necessary. 
Although the program is 
aimed at children ages 4-11. 
the real beneficiaries may 
well be parents, who are 
always searching for one 
more novel idea. 




EDUCATIONAL 



"Homophobia In The 
Workplace," 

Motivational Media (213- 
87l)-3700). 58 minutes, 
$39.95. 

Brian McNaught, a leader in 
the field of gay issues and 
sensitivity training, 
provides one of his 
trademark educational and 
invigorating lectures about 
homophobia in the corporate 
workplace and society at 
large in this worthwhile 
video, llsing as taking-off 
points the premises that 
hnmophohia .■^tpms from lack 
of exposure and that most 
corporations do care about 
civil rights and homosexual 
issues, McNaught goes on to 
define the difference 
between heterosexism and 
homophobia and offers 
concrete ways for people to 
first understand and then 
overcome ignorance in a 
homophobic work setting. 



McNaught is a mesmerizing 
speaker, and his video is a 
wonderful tool for 
businesses, universities, and 
anyone else interested in 
broadening his or her 
empalhelic sphere. Also 
available from Motivational 
Media is McNaught's 
lecture on "Growing Up Gay 
And Lesbian." 



"Off The Top Rope," 
Coliseu m Video/ 
WarnerVision (212-275- 
2900). 6U minutes, $12.95. 

The Worid Wresthng 
Federation continues its 
stranglehold on the 
wrestling video market with 
this "high-flying" release 
packed with moments of 
madness in the ring. With 
segments such as 
"Yokozumavs. Adam Bomb" 
and "Davey Boy vs. the 
Anvil," wrestling 
enthusiasts know what they 
are getting themselves into 
right from the start. The 
action is fast and manic and 
involves many WWF ring 
leaders from around the 
globe. Also new from the 
Wrestling Federation, 
Coliseum, and WarnerVision 
are "Slam Fest" and "The 
Undertaker." 



"Ric Flair: Two Decades 
Of Excellence," Turner 
Home Video (404-827- 
3066), 60 minutes, $9.98. 

Straight from the ring from 
Turner and World 
Championship Wrestling 
comes this action-packed 
tribute to platinum-topped 
champion Ric Flair. 
Interspersed with ring 
scenes are interviews with 
the none-too-modest Flair, 
w ho explains how he got into 
pro wrestling and his thirst 
for championship. The 
action here speaks for 
itself — there's flowing 
blood, pulsating temples, 
etc. — although the 
commentators do certainly 
lend an element of 
absurdity. For those who 
eryoy watching grown men 
beat each other into a bloody 
pulp — this one's for you. 




Video Previews is a weekly look at new titles at sell-through prices. 
Send review copies to Catherine Appleteld. 3817 Brighton C^urt. 
Alexandria. VA 22305. 



Also new from Turner's 
"Superbrawl '95" series are 
videos documenting Vader 
vs. Flair, Sting vs. Vader. 
and Flair vs. Ricky 
Steamboat. 



Billboard/Phonolos 

Music Reference 
Library on CD-ROM 

Billboard presents the first truly complete 
music reference database on CD-ROM. 
A few keystrokes gives you instant 
access to Phonolog's vast database of information 
on recorded music. All you need is a PC and a 
CD-ROM player. 

An Essential Tool 

From Tchaikovsky to Tommy, you'll enjoy the 
complete searchability only this product offers. Not 
only will you save time, but you'll have with 
reference work v^ich has been a chore until now. 

What's best, searches can be initiated by: 



Artist 
Group 
Song Title 
Album Title 
Record Label 
Format 



Composer 
Conductor 
Instrument 
Orchestra 
Guest Artist 
Any Keyword 



Over 1,000,000 Music Titles 

Our authoritative reference library includes details 
on over 80,000 albums plus 1,000,000 individual 
songs. Classical, Countr/, Pop, Rock and Jazz, plus 
everything in between. All neatly packaged on a 
single CD-ROM disc. 

The annual CD-ROM service of $595'* includes 
complete data update discs 4 times a year, plus our 
easy-to-use instruction guide and helpline. 

•Plus one-time shipping charge of $25. 



YES! Sign me up for one year's 
subscription to the Billboard/Phonolog 
Music Reference Library on CD-ROM. 

O Charge my: O Visa (^Mastercard QAmex 

Card #: Exp. Date: 



Signature:. 



QBill my comparry - PO Required: #_ 
Name: 

mie: 



Phone:. 



. fax: . 



Company: 
Address: _ 
City 



_State_ 



-Zip_ 



Fill out arxJ return coupon to: Lori Bennett 
Billboard Electronic Publishins, 
1515 Broadway New York, NY 1 0036 
For fastest scivlce, phone: (212) 536-1402 or fax: (212) 536-S310 



IE 




Phoootog IS a re^sterecl vaOematk oi Trade Setvice 
Corpofabor Copynghl 1991 Oy Tr«cl« S«iv«a Corp 
Billboaro IS a re^stered iractemaA of BPl 
CommunicaliQns, inc. Copyright 1991 by BPl 
Communicalions, Inc. Al Rights RMOTVsd. AJi h««s. 
1090S trademarKs. service marks, copynghu afx) oirrar 
Lnteil«ciiial property nghls an used under license Irom 
VNU Business Press Syndicatwn Intemabonal BV 
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Home Video 
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LASER SCANS 

(Continued from ixiQe Hit) 

with a notable supplementary sec- 
tion is "My Fair Lady: :iOth Anni- 
versary Edition" (restored, wide- 
screen. THX. .$129.98), which 
includes rare film footage, produc- 
tion drawings, photographs, and 
theatrical trailers. The laserdi.sc 
also offers a 24-karat gold CD of 
the music score, a portfolio of fine- 
print reproductions of Cecil Bea- 
ton's "My Fair Lady" costume de- 
signs, and Beaton's book "Fair 
Lady." 

Streisand and polanskl 

Voyager also has two outstanding 
new special editions in its Criterion 
Collection line. "Repulsion" (CLVV 
CAV, extras. .$99.9.5) is the 1965 
psychological thriller that brought 
international acclaim to director 
Roman Polanski. The Voyager re- 
lease features an audio commen- 
tary track with Polanski and ac- 
tress Catherine Deneuve, an 
exclusive digital transfer of the 
film, three short films by Polanski, 
and a video interview with the di- 
rector. 

And Voyager's deluxe version of 
"The Prince Of Tides" (CLV/CAV, 
wide, extras, $99.95) comes replete 
with an audio commentary by direc- 
tor/producer/actress Barbra Strei- 
sand that delves into the making of 
film and its principal themes. The 
title also offers a "Prince Of Tides" 
featurette, Nick Noltc's "gag reel," 
and an interactive supplementary 
section with screenplay excerpts, 
auditions, rehearsals, behind-the- 
scenes video, alternate ver.sions of 
key scenes, deleted scenes, cos- 
tume and makeup tests, cast-and- 
crew interviews, production photo.s, 
and storyboards. Special editions 
such as these Voyager titles and the 
FoxVideo and MGM/UA sets cited 
above are a big reason that laser- 



disc is on an upswing. 

True action: AIso driving la- 
ser software sales are thrillers like 
FoxVideo's "True Lies" (wide, 
THX. Dolby AC-3. $49.98). James 
Cameron's tongue-in-cheek neo- 
007 saga about .Arnold Schwar- 
zenegger as a secret agent married 
to an unsuspecting wife (Jamie Lee 
Curtis). The visual and audio qual- 
ity of this disc are extraordinary, 
and it should prove to be another 
benchmark title (like Voyager's 
"Blade Runner" or LIVE's "Termi- 
nator 2: Judgment Day" THX edi- 
tion) that will lure many consumers 
to the format. 

ImAX-IMUM RESOLUTION: 
Lumivision has put two more note- 
worthy big-screen films on laser- 
disc. "Speed" (IMAX 30 mins., 
CAV, $.34.95). directed by Greg 
MacGillivray, is a dizzjing ode to 
velocity, a.s the viewer runs, drives, 
flies, and rockets over land and 
through the skies, pushing the "en- 
velope" in its every possible config- 
uration. MacGillivray also directs 
"The Discoverers" (IMAX. 40 
mins.. CAV, $39.95). an inspiring 
tribute to the spirit of exploration 
and those who first ventured into 
the world's uncharted reaches. 

Penthouse duo: A'Vision 

has two new Penthouse Video titles 
on disc: "Kama Sutra II: The Art Of 
Making Love" (60 mins., CAV, 
$39.95) and "25th Anniversary 
Swimsuit Video, Vol. 2" (60 mins.. 
CAV. $29.95). 

Image's "The Mask" (wide, 
THX, $39.99) is now available on la- 
ser, and the comedic romp is pres- 
ented with compelling home-thea- 
ter quality on disc. 
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Top Lasepdisc Sales 


THIS WEEK 


2 WKS, AGO 


WKS, ON CHART 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS, 

..... Copyright Owner Principal 
Manufacturer, Catalog Number Performers 


II 


Ratine 


Sunsted 










* * ★ No. 1 ★ ★ * 










1 


1 


5 


TRUE LIES 


Twenlletti Cenlury-FoK 

Image Entertainment 8640-85 


ArtwId Schwa fienegger 
Jamie Lee Curtis 


1994 


R 


49-98 


2 


2 


5 


CLEAR AND PRESENT DANGER 


Paramtxjnl Pictures 
Piofwer LDCA. \nc. 32463 


Harrison Ford 
Willem DaFoe 


1994 


R 


44 98 


3 


6 


3 


NATURAL BORN KILLERS 


Warner Bros. Inc. 

Warner Home VitJeo 13228 


Woody Harrelson 
Juliette Lewis 


1994 


R 


39.98 


4 


NEW^ 


THE MASK 


New Line Horrte Video 
Image Entertainment 2992 


Jim Carrey 


1994 


PG.13 


39.99 


5 


NEW^ 


TIMECOP : 


Largo Enlertainment 
MCA/Unlversal Home Video 42242 


Jean-Claude van Damme 


1994 


R 


39.98 


6 


3 


17 


SPEED 


Twentieth Century-Fox 
In-flge Entertainment 8638 


Keanu Reeves 
Dennis Hopper 


1994 


R 


29-98 


7 


5 


5 


WOLF 


Columbia Pictures 

Columbia TnStar Home Video 7115-6 


JacK Nicbolson 
Mictielie Pteiffer 


1994 


R 


39 95 


8 


4 


7 


THE SHADOW 0 


Universal City Studios 
MCAAJniversal Home Video 42197 


Alec Baldwin 
Penelope Ann Miller 


1994 


PC-13 


34.98 


9 


24 


3 


THE LITTLE RASCALS 


Amblirt Entertainn>enl 
MCA/Unlversal Home Video 42240 


Travis Tedford 
Bug Hall 


1994 


PG 


29.98 


in 


8 


21 


JURASolC PARK 


Amblin Enlertainment 
MCAAJnrversal Home Video 41829 


Sam Neill 
Laura Dem 


1993 


F^-13 


44-98 


11 


7 


3 


COLOR OF NIGHT 


Hollywood Pictures 
If-M^i! Entertainment 2550 


Bnjce Wilirs 
Jane March 


1994 


NR 


39-99 


12 


NEW^ 


TIME BANDITS 


Paramount Pictures 
PKKiee/ LDCA. Inc. 2310 


Sean Connery 
John Cleese 


1981 


PC 


39 98 


13 


NEW^ 


IT COULD HAPPEN TO YOU 


TriStar Pictures 

Columbia TrlStar Home Vkteo 27646 


Nicotas Cage 
Bridget Fortda 


1994 


PG 


34 9S 


14 


13 


19 


SNOW WHITE AND THE SEVEN 
DWARFS 


Walt Oisney Pictures 
Image Entertainment 1524 


Animated 


1937 


C 


2999 


19 


15 


25 


ALADDIN 


Watt Disrwy Pictures 
Image Entertainment 1662 


Animated 


1992 


G 


49-99 


16 


22 


3 


HEAVEN AND EARTH 


Warner Bros. Inc. 

Warrwr Home Video 12983 


Tommy Lee Jones 
Joan Dien 


1993 


R 


34 98 


17 


10 


11 


THE CLIENT 


Warrwr Bros. Inc. 

Warner Home Vtdeo 13233 


Susan Sarandon 
Toiririv Lee Jorws 


1994 


PG-13 


39 98 


U 


U 


11 


MAVERICK 


Warrwr BnK. Inc. 

Warrwr Home Video 13374 


Mel Gibsoo 
Jodie Foster 


1994 


PG 


39-98 


19 


NEW^ 


FRESH 


Miramax Films 

Image Entertainment 3041 


N'Bushe Wrigfit 
Samuel L. Jackson 


1994 


R 


39.99 


20 


9 


38 


TOTAL RECALL 


Caroico Home Vtdeo 

Piorwcf LDCA. IrK. 68901-WS 


Arrwid Schwarzenegger 


1990 


R 


3995 


21 


12 


11 


BLOWN AWAY 


Metro-Gold wyn - Mayer 
Piormr/lmage Ent. ML105129 


Jeft Bridges 
Tommy Lee Jones 


1994 


R 


44.98 


22 


14 


35 


TOMBSTONE 


Hollywood Pictures 
Image Entertainment 2544 


Kurt RusseJI 
Val Kilmer 


1993 


R 


4999 


23 


25 


3 


LITTLE GIANTS 


Warner Bros, Inc. 

Wamef Home Video 16200 


Rick Moranis 
Ed O'Netll 


1994 


P« 


34-98 


24 


23 


3 


RAPANUI 


Warner Bros. Inc. 

Warner Home Video 13003 


Jason Scott Lee 
Esai MoralBS 


1994 


R 


34.98 


25 


20 


11 


EAGLES: HELL FREEZES OVER 


Getfen Home Video 
Image Entertainment 3061 


Eagles 


1994 


NR 


39.99 



^ ITA gold certification for a mmimum of 125,000 units 
least 25,000 units ar>d $1 million at suggested retail for 
volume of $18 million at suggested retail loi iheatncalfy 
cal titles, 1995. Biilboard/BPI Communications. 



or a dollar volume dollar of S9 million at suggested retail for theatrically released programs, or of at 
nontheatrtcal titles. ' ITA platinum certification for a minimum sale of 250.000 units or a dollar 
released programs, and ot at least. 50.000 units and $2 million at suggested retail for rtontheatn- 



HIS W I I K. 



^ / i .\ number of old ravoriles return to 

I ^^fc^^ / laserdisc in newly remastered 
V / widescreen editions. The 1986 thriller m 

(ID29420R; 439.99) starring Bryan Brown as a 
tiouble^rossed special effects v-izard, is back from 
Orion Home Video in a pristine letterboxed transfer with effects- 
heavy sound as well. Orion also has the widescreen edition of 
Richard Gere's smash follow-up XAAmericm Gigolo, the remake 
of Breathless (ID294:jOR; $'.i9M). Timothy Hutton and Sean 
Penn stand out in I985's The Falcon and the Snowman 
(ID29840R; M9.99), the story of two yoimj; men who sell secrets 
to the Russians. This riveting Cold ^v&t yarn, also from Orion, has 
been given the widescreen treatment and new packaging. 
FoxMdeo takes the wr^ off two classics from the Golden Age 



of TNsfenlleth Century Fox with Alexander's Ragtime Band 
(1121-80; $39,98) and The Mark ofZorro (1663-80; $39.98). 
Almost two dozen Irving Berlin standards light up Ragtime 
Band with turns by TVrone Power, Don Ameche, Alice Fa>-e and 
F>thel Merman. Pic was one of the most popular of 1958 and 
received a number of Oscar* nominations, including Best 
Picture. Power, in a role more in-line with his screen persona, 
has a field daj' as Zorro. Ably supported by ravishing beauties 
linda Darnell and Gale Sondergaard (with a touch of Basil 
Rathbonc thrown in to even 
things out), and a terrific 
score by Alfred Newman, 
this one had 'em lined up 
around the block in 1940. 



imaqe 

E NTE RTAI ^I^M E NT 
"Tie Finest In LaserUscs"' 
(818) 407-9100 



EVERYTHING LOOKS BEHER ON LASERDISC. ..8,000 TITLES AND GROWING! 
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THE BOOMING LASER BIZ 

Format Continues To Attract Collectors, 
Consumers And Critical Acclaim 

BY CHRIS McGOWAN 

In 1994, laserdisc's star rose higher than ever before, thanks in large part to 
dinosaurs, Disney, THX and colossal software sales in the fourth quailer. It still 
isn't a mainstream fomiat, but certainly it can be said that laser achieveti critical 
mass with discerning film buffs and home-theater enthusiasts. In the last few 
years it has become ever more visible — routinely mentioned by the 
press, lauded by film directors and toutod by television critics 
such as Lconai'd Maltin, Gene Siskel and Roger Ebeit 
And one must also mention the format's now impres- 
sive catalog of about 8,500 titles — more than 1 ,000 
of which are letterboxed moNies that presen e 
the widescreen image seen in theaters. 

Hardware sales were slightly down for 
the year, which some attribute to a lack 
of manufacturing capacity on the 
hottest models. But laser software 
sales had no such problem and rose 
19.2'^ in units and 29.1% in retail 
doUai' volume in 1994 comparefl 
to the previous year, according 
to the LDA (Laser Disc 
Association), which is based in 
Santa Monica, Calif. "It was a 
really good year, especially 
the fourth quarter," com- 
ments Judy Andei-son, exec- 
utive director of the LDA. 

Indeed, in the last three 
months of 1994, laserdisc 
software jumped a whop- 
ping 45.9% in units sold and 
60.5% in retail doUai- volume 
over the same period in 1993. 
"The laserdisc business 
exploded for us in the fourth 
quarter," notes David Good 
man, CEO of U.S. Laser Video 
Distributors. "It was far gi-eator 
than we ever anticipated, and we 
were working 24-hour shifts. The 
laser business is showing stronger 
signs of visibility and life than ever 
before. Something is happening 
Software sales in 1994 hit 8.3 million units, 
woi"th $345.4 million at retail, as compared to 7 
million units, valued at .$267.5 million, in 1993. 

Monster Sales 

The biggest commercial event of the year was the prodi- 
gious success of MCA/Universal's "Jurassic Park," wliich looked 
set to sell at least 400,000 units by year's end. That would put it ahead of all- 
time laser champ 'Terminator 2: Judgment Day," which has sold a cumulative 350,000 
copies, and "Top Gun," with its 290,000 copies. 

"Jurassic Park" retails for $44.98 in its standard version and $74.98 for its CAV edi- 
tion (which allows for fi-ame-by-frame \iewing), and thus should gross at least $20 
million. MCA/Universal is "trying to nail down" a special edition of the film for 
release later in '95, according to MCA/Universal Home Video director of business 

Continued on mae 70 



ISNT THAT SPECIAL? 

New Laser Fare Features Audio Tracks, Directors' 
Commentary, Edited Scenes And Other Extras 



BY CHRIS McGOWAN 



Q 




uentin Tarantino loves doing it. So do Danny DeVito, Oliver Stone, Martin 
Scorsese, John Singleton, Martha Coolidge, James Cameron, Steven 
Spielberg, Louis Malle, John Waters, Robert Altman, Nicolas Roeg, 
Terry Gilliam and Spike Lee. These and many other directors have seen 
their finest work presented with all the bells and whistles in laserdisc 
pecial editions, and all of the above have helped put together 
such titles by contributing audio commentary tracks, 
unearthing missing footage or assembling assorted 
production materials. "More filmmakers and 
stars want to do these special editions now, 
and it gives laser a lot of attention," notes 
Cliff Macmillan, Tower RecordsA'ideo 
laserdisc buyer. 

Voyager Company originated the 
category back in 1984, with its 
Criterion Collection releases 
of "King Kong" and "Citizen 
Kane," but in the '90s Fox 
Video, Pioneer, Image, 
MGM/UA and Disney also 
have created many notewor- 
thy editions packed with sig- 
nificant extras intrinsic to 
the laser medium — such as 
extra audio tracks, CAV 
sides (for frame-by-frame 
viewing) and random- 
access supplementary 
material. MCA/Universal 
has come on board in 1995 
with its "Signature" edi- 
tions, among which will 
probably be a deluxe "Ju- 
rassic Park" later in the year. 
Such efforts are both 
important cultural contribu- 
tions and big business. Laser- 
disc special editions have gar- 
nered raves from the mainstream 
press and TV film critics, as well as 
from videophile publications and mul- 
timedia magazines. With hefty price 
tags, these deluxe versions can earn mil- 
lions of dollars. FoxVideo's 1993 special edi- 
tions of "The Abyss" ($99.98 list), "Aliens" 
($99.98) and "Star Wars Trilogy" ($249.98) each 
have been certified as having sold 50,000 units, 
according to the LDA (Laser Disc Association). That 
means that "The Abyss" and "Aliens" sets have garnered 
around $6 million apiece, while "Star Wars Trilogy" has grossed an esti- 
mated $12.5 million or more. 

Noteworthy Titles 

Last year featured an especially notable crop of such releases, as shown by a few 
examples below. In the $99.99 special-edition laserdisc of Touchstone Pictures' "Tim 
Burton's The Nightmare Before Christmas," viewers can watch the entire feature 

Continued oti vaae 75 
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SOUND ADVANCE 

Dolby Surround AC-3 Digital Audio Adds 
Realism To Home Theater 



BY CHRIS McGOWAM 

A laserdisc player is an essential 
component of any serious home- 
theater system, and the introduction 
of Dolby Surround AC-3 Digital 
audio to many players and titles is 
expected to add further luster to the 
high-quality format. "The advent of 
multi-channel sound will add a whole 
new dimension." says Mike Fidler. 
Pioneer Electronics VP of new tech- 
nology, about AC-3. 

The new configuration promises 
to make laserdisc's great sound even 
greater with better dynamic range, 
improved channel 
separation and en- 
hanced spatial real- 
ism. When lightning 
strikes, or a dinosaur 
chases a car, or a jet 
takes off in the mov- 
ie playing on your 
home system, your 
neighbors may call 
the police or bomb 
squad. 

AC-3 expands up- 
on current Dolby 
Stereo Surround by 
providing five full 
channels of digital 
audio — each with 
a full frequency 
range — plus a sub- 
woofer, which will 
give those deep, rum- 
bling sounds that 
moviegoers love in 
action movies. Since 



first demonstrated to the video 
industry at the Consumer Elec- 
tronics Show in Las Vegas in Janu- 
ary U*if4, when Pioneer Electronics 
and Dolby Labs teamed up for a 
demo utilizing a prototype AC-3 
laserdisc of "The Fugitive." This 
year, Pioneer has launche<l four AC- 
3 laser models (the CLD-S304, CLD- 
D504. CLD-D(;04 and CLD-D704). 
ranging in list price from $535 to 
$1,235. And several manufacturers 
are introducing AA^ receivers with 
AC-3 decoders. 



Backward Compatablllty 

To access the five channels and .sub- 
woofer of AC-3 sound, users will need 
to play their etipy of 'Tnie IJes" using 
both an AC-3 laser player and an AC- 
3 receiver. But it is cnieial to note that 
AC-3 laser players and laserfliscs are 
fully "backwanl compatible." In other 
words, consumers can go ahead and 
purchase an AC-3 disc, such as "Tnie 
Lies," without buying a whole new 
home-theater setup. "True Lies" and 
"Clear And Present Danger" provide 
digital-stereo sound on basic systems 




j-<ick< <l "Sl<ny(tlt'"f('atun's miHstic AC'-i sound. 




h'.i-jilosiir soinid adds to "Clear And Pn'sent Danger." 



the sub-woofer is limited to low-fre- 
quency audio. AC-3 is described by 
Dolby as offering "o.l channels" of 
sound. 

AC-3 has been in use in state-of- 
the-art movie theaters since 1992 
and is now being added to A/V 
receivers and laser players for 
home-entertainment purposes. In 
addition. AC-3 also has been chosen 
as the sound-delivery vehicle for 
HDTV broadcasts of the 1996 
Olympics and is expected to be used 
with DBS and digital cable televi- 
sion in the near future. 

The new audio configuration was 



The first two laser software 
releases came in the first two 
months of 1995: Paramount's "Clear 
And Present Danger" and Fox- 
Video's "True Lies." 

"We are very excited to incorpo- 
rate this latest audio advancement 
from Dolby," says David Goldstein, 
FoxVideo senior VP of operations 
and administration, speaking of 
"True Lies." Other AC-3 laserdiscs 
already set for this year include 
LIVE's "Stargate" and Paramount's 
action hits "Top Gun." "The Hunt 
For Red October." "Patriot Games" 
and "Apocalypse Now." 



The new configura- 
tion promises to 
make laserdisc's 
great sound even 

greater, with better 
dynamic range, 

improved channel 
separation and 
enhanced spatial 
realism. 

and conventional Dolby Surround 
(which has a monaural surround 
track) with AA'^ receivers equipped 
with Dolby Pro Logic. 

And new AC-3 laser hardware will 
play back all conventional laserdiscs. 
This "backward compatibility" is 
important, says Pioneer's Fidler, 
since it means consumers can hang 
on to their existing laserdisc library 
and still upgrade to the new AC-3 
systems. In other words, nothing 
becomes obsolete and everyone is 
happy — quite different from the 
usual experience in the world of con 
sumer electronics and home enter- 
tainment. ■ 



WHATS IN STORE 

Laser Retailers Sell, Rent And Flourish 
In Their Niche 



BY EILEEN FIT2PATRICK 



Among niche video 
markets, laserdisc 
retailing is one of the 
best — and one of the most 
frustrating. 

Retail laserdisc sales 
were $345 million in 1994. 
according to the LDA 
(Laser Disc Association). 
The figure more than dou- 
bles that of documentary 
videos, according to video 
research firm, Cambridge 
Associates. Although 
priced higher, laserdiscs 
also outpaced exercise 
cassettes in 1994 by about 
$100 million in consumer 
sales. 

The bad news is that, 
after 15 years on the mar- 
ket, laserdisc is only a 
fraction of the video sell- 
through market, lagging 
far behind the $6 billion to 
$8 billion tape market. 

Although hit movies can make 
laser sales soar, dealers rarely 
admit the laser rental market plays 
an important role. The stores are 
fearful, dealers and distributors 
say, because suppliers may be 
inclined to jack laser prices up to 
the $100 level of a rental tape. 
Retail prices on now laserdisc titles 
range from $40 to $60. 

Rent Or Buy? 

Laser dealers may not advertise 
their rental policy, but nearly all 
have it, except large chains such as 
Blockbuster Video, which quickly 
dropped its laser-rental business 
about three years ago. Tower 
Video and Musicland's Suncoast 
Motion Picture Co. also steer clear 
of renting. 

Most dealers say consumers pre- 
fer buying to renting, but in order 
to be successful, they offer both. 

"It's an interesting dichotomy," 
says U.S. Laser Video Distributors 
general manager David Goodman. 
"Most dealers rent, but it's finan- 
cially unimportant." Goodman esti- 
mates that revenue from laser 
rentals make up about 159r of the 
overall market. 




'irginia Steeleimin ofRoffal Liu 



"I think the lack of a strong 
rental presence stopped the 
growth of laserdisc," says Wayne 
Adkins, owner of Laser's Edge in 
Carmel, Ind. "Not everyone wants 
to buy." At least not at first. 

In addition. Adkins says offering 
rental draws people into his store. 
As with tape, rental copies for hit 
titles are always out and the reser- 
vation list is usually long. 

When consumers purchase a 
new laserdisc player, dealers say. 
their first inclination is to rent 
laserdiscs, like they do with tapes. 
But within months they will 
become collectors and only want to 
buy. 

"Anyone who makes the transi- 
tion from VHS to laserdisc retains 
a rental mentality," says Forrest 
Park, owner of Laser Disc Ex- 
change in Belmont, Calif. "But 
then they realize that with a small 
step up in cost they can have some- 
thing that will last forever." 

The switch from renting to buy- 
ing is the main reason dealers con- 
tinue to offer the option. "My suc- 
cess has been because I rent," says 
Virginia Steeleman, owner of Royal 
Laser in Worche.^ter, Mass. "If you 
don't do both, you're missing 




Wayne Adkins of Laser's Edgi 



68 



BILLBOARD SPOTLIGHT 



BILLBOARD MARCH 25. 1 995 



BE A B&SlLaF THE 



the boat." 

Royal Laser used to be Royal 
Piano, until Steeleman sold her last 
piano about three years ago. She 
still keeps a baby grand In the 
store for sentimental reasons and 
has worked in the family-run shop 
since she was 17. 

Within video retailing, shops like 
Royal Laser are among the few 
independent dealers who have sur- 
vived while their tape countei*i)arts 
have closed their doors. 

Loyal Customers 

One reason is the lack of compe- 
tition — laserdisc dealers aren't on 
every corner like Blockbuster. For 
example. Steeleman says, her main 
competition comes from laser 

When consumers 
purchase a neiv 
laserdisc player, their 
first inclination is to 
rent laserdiscs^ but 
within months they 
will become collectors 
and only want to buy. 

stores in Boston, some 40 miles 
away. But she says the store has 
huilt a good reputation, and collec- 
tors from Boston often will make 
the drive. "If they want a particu- 
lar laserdisc, they know I'll have 
it," she .says. In addition, she says 
the store will special-order prod- 
uct, which the large chains don't 
do. 

Craig Scollard. owner of Laser 
Library in Pasadena, Calif., says 
he gets repeat customers because 
the st<(re is the only one in town 
that rents. "We tried advertising. 
I)ut it didn't work." .says Scollard. 
"It's been word of mouth that 
keeps customers coming." 

Dave's Video The Laser Place in 
Los Angeles is another example. 
Despite Tower Records. Virgin 
Megastore, Suncoast and other 
competitors, the store's reputation 
attracts Hollywood executives, 
directors and other film buffs. 

"We're constantly upgrading," 
says owner Dave Lucas, who has 
run the store for 12 years. "Virgin 
has a good inventory, but it's not as 
good as ours. Our main criteria is 
to cater to the collector." 

Catering to the collector is also 
the goal of the recently announced 
digital video disc (DVO). which 
promises to rival laserdisc visual 
((uality on a 5-inch disc. Some deal- 
ers say it will be the end of the 
laserdisc. 

"If the .5-inch disc catches on. I 
don't see a market for tape or 
laserdisc," says North Canton. 
Ohio-ba.seri Camelot Music execu- 
tive VP uiifl COO .lim Bonk. 

Park concurs, but cautions that 
the (pialily must be as good or bet- 
ter than laserdisc. "Consumers 
want to buy a 5-inch disc because 
they're used to audio CDs." Park 
says. "But if they see the resolution 
isn't as good as laserdisc, it won't 
work." 

Other dealers say DVD is anoth- 
er pie-in-t he-sky technology. 
"We'll see what happens." says 
Lucas, "but I think it will cause a 
lot of confusion in the market, like 
CD-i." ■ 




\ '/ The revolutionary home entertainment 

\ / system that makes YOU the entertainment. Be your 

^ favorite singer ... Billy Joel, Linda 

Ronstadt. Frank Sinatra, Barbra Streisand, ' ~ ~ 

Kenny Rogers or virtually anybody you wish. — ' — 

Because The Singing Machine lets you sing the hits of your . - ' - 

favorite performers while you're accompanied by professionally- — —_ — 

produced background arrangements, all recorded on Cassettes, ■■■■■■ Baim 
VHS or for the ultimate in sound reproduction - Compact Discs! ~ 

Best of all, you control the way you sound! With tone, volume 
and echo controls, you can mix your voice with the background 
music to create studio-quality sound. In fact - you can even 
record your voice with the music onto a separate tape for 
singing and listening enjoyment for years to come! 

Everyone from kids to adults, amateurs to professionals, will 
enjoy The Singing Machine experience. The Singing Machine is 
the Industry leader with the largest line of Singing Entertainment 
Systems, along with the most extensive catalog of song titles 
(over 3000 titles and growing monthly) from Pop, Rock, Country, 
Gospel and other music categories. With The Singing Machine, all you 

have to do is pick up the microphone and you're the star! It's that easy. So, get ready because it's opening night ... the spot- 
lights are ready ... center stage belongs to you ... And The Singing Machine! 
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"Pulp FiHmn" comea to laser m '95. 



BOOMING 

( 'dut ill lied frfiin page OT 

development Colleen Benn. And any 
"Jurassic" disc with supplementary 
features is sun? to add another 50,000 
uniU* to the title's already astronomic 
laser sales. 

Disney's "Snow White" was the 
next-biggest laser phenomenon of "94 
and should reach 300.000 to 400.000 
units sold this year (some preflict that 
over time it may even catch up to 
"Jurassic Park"). In any event, the 
Disney film looks set to gross between 
$15 million and $20 million by late 
1995 with its two laser versions: a 
$29.99 standard disc and an extremely 
jxipular .$£)i>.9i) CAV special edition. 

The above are significant dollar 
totals, and .so the appi-oximatoly $12.5 
million gi-ossed to date by FoxVideo's 
"Star Wars Trilogy" laserdisc boxed 



set, released in lii^M. Add to this the 
laser success of Disney's "Aladdin" and 
FoxVideo's "Speed," each of which will 

It may take several 

years forDVD 
—if the format is 
successful — to 
match laser's house- 
hold penetration 
and software 
catalog. 

probably move between 200,000 and 
300,000 copies, and you have a video 
nkhe that is lined with gold. 



■ Enter The Future of - 



Digital Entertainment with 

LASERS 



UNLIMITED, INC. 

Wholesale Distribution of 
Laser Video Discs, CD-I, CD's, CD-V. CD-ROM. Videos, Accessories, elc. 
plus CD-I and CD-ROM Hardware 

• Competitive Pricinj;! • Family Owned & Operated! 
• OutstandinK Service! • Excellent Fills! 

1643FenlmoreRd,-Hewlett,NY1lS57 Tel: 516-295-1910 -Fax: 516-569-1266 




"Jurassic Park" should be the 
higffi'Kt ia-wrhit yet. 

Hard Facts 

Curiously, while laserdisc software 
soared in 1994, hardware sales 
achieved only around 272,100 units, 
down 0.2^ from the year before. 
Pioneer Electronics accounts for 
almost 10^ of the total laser hanlware 
market, according to Kerry McCam- 
mon, home-electronics marketing \T, 
and he says that his frnn's laser sales 
showed a similar decline in units, 
although in dollar volume he predicts 
that 199:i and 1994 will be about equal. 

McCammon attributes Pioneer's 
unexpectedly lukewarm hardware 
showing to "an imbalance in our prod- 
uct line. We under-forecast on some 
models, such as a double-side-play 
$499 player, which was hotter than a 
pistol. We had huge back orders (on 
these models], and if we could have 
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open house 



FRSTLASBiDISCCONFBiB^&EXHBmONEVBi! 

• STIMULATING SEMINARS 

What is the Kjture of laserdiscs? 
5" DVD's . .How Big?.. .How Soon? 

• INFORAMTIVE EXHIBITS 

• MEET WrrH LASER DISC REPRESENTATIVES FROM EVERY STUDIO 

• Big Emma's Laser Disc Guide • BMG • Columbia TriStar • DK Karaoke • 
Elite Entertainment • FoxVideo • Image Entertainment • Loser Disc 
Entertoinment • Pioneer LDCA • MCA Home Video • MGM Home Video 

• NewVisions (Laser Video File) • Pioneer New Media • Polygram • Republic • 
Roan Group • Warner Home Video 

• THE BIGGEST ONE DAY SALE IN THE HISTORY OF LASER DISCS! 

• ENTERTAINMENT & MEAL FUNCTIONS AVAILABLE 

• TRAVEL DISCOUNTS AVAILABLE 

• REDUCED ROOM RATES! 

• UMITED REGISTRATION...CAU. NOW! 



Sunday, april 23 & monday, april 24, 1995 
radisson hotel & suites fairfield, nj 



For MORE INFORMATION PLEASE CONTACT U.S. LASER ViDEO DISTRIBUTORS AT 800 USA DISC 

3-A Oak Road • Fairfield • New Jersey 07004-2903 
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kept up with demand, sales would 
have been up [for '94]." Distributors 
such as USLVD back up McCam- 
mon's statement, citing a shortage on 
many laser hardware units. 

McCammon expects 1995 to be a 
solid year, with the introduction of the 
$299 CLD-S104 player, the lowest- 
priced laser player yet, and Pioneer's 
four AC-3 models that feature five full 
channels of digital audio and a sub- 
woofer. Laserdisc continues to 
improve as a format, and the addition 
of Dolby SuiTound AC-3 technology' 
should make la.ser even more attrac- 
tive. 




"Thf Mosk" haiVK on hi.srr this yt'ur. 

The DVD Factor 

Looking toward the end of the 
decade, the recently announced 
Digital Video Disc (DVD) may pose 
significant competition for laserdisc, 
if the new fomat lives up to \i» great 
promise. But it may take several 
years for DVD. if the forniat is suc- 
cessful, to match laser's household 
penetration and software catalog. 
The first DVD players fn>m the con- 
sortium led by Toshiba and Time- 
Warner (which has the broadest 
industry' support) will probably not 
launch until mid-199(). according to 
Mike Fidler, Pioneer Electronics VP 
of new technology. And market 
research firm InfoTech (based in 
Woodstock. Vt.) predicts that DVD 
will not achieve an installed base of 2 
million households until 19^)9. That is 
when it could match laserdisc in pop- 
ularity (if laser continues its cun-ent 
growth rate), although it remains to 
be seen whether DVD will appeal 
more to laserdisc or VCR owners. Of 
course, DVD mav also follow the jjalh 
of MiniDisc. DCC and SVHS— the 
latter being a near-laser-quality, 
recordable format. 

Moving back to the present, 
laserdisc is on a big upswing, and 
retailers were rather amazed by the 
fourth-quarter '94 boom. Tower 
RecordsA'"ideo was one of the benefi- 
ciaries and enjoyed a 16'3f increase in 
overall laser sales for 1994 compared 
to the previous year, according to 
Tower's laserdisc buyer, Cliff 
Macmillan. But he does have one 
gripe, noting that software prices in 
general may be rising a little too 
high. "A lot are at $;^9. whioh is liv- 
able, but I have a problem with a $44 
or $49 film that only has two or three 
sides," says Macmillan. "Look at 
'Speed,' which was such a success at 
$29. I think we need to see more at 
$29." 

The price issue aside, 1995 looks to 
be another blockbuster laserdisc 
year, led by such titles as "True 
Lies," "The Mask," "Stargate," 
"Forrest Gump," "Dumb And 
Dumber," "Star "Trek Generations," 
"Pulp Fiction," "Quiz Show." "Nell" 
and "The Lion King." ■ 
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Our first Signature Collection special edition laserdisc includes 
a second audio track from the film's director Rob Cohen, and 
an introduction from Linda Lee Cadwell, The Making of Featurette, 

storyboard sequences, Jason Scott Lee's screen test, P^/^ 



theatrical trailers and much, much more! 
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KARAOKE LASER DISCS IN SPANISH • JAPANESE IMPORTS • IMPORTEO COMPACT DISCS ALSO AVAILABLE 



THE HARD- AND SOFT- 
WARE OF KARAOKE 

Business Is Singing Along To The 
TUne Of Millions 

BY STEVE TRAIMAN 



In less than a decade, karaoke in the 
U.S. has become a billion-dollar 
industry, spreading from a handful of 
clubs to an eslimate<l 2.5 million to 3 
million homes, exclusi\'e of VHS play- 
ers. A wide array of configurations is 
\'>ing for consumer favor, though ana- 
log cassette — with about SOfiE^ of the 
market — is still the overwhelming 
format. Newer formats, including 
Super K tapes with TV graphics. 
CD+G (CD+Graphics) and laserdisc, 
show increasing sales, as do VHS 
tapes. 

Wholesale software sales for the 
consumer market in are forecast 
to reach $25 million, up from an esti- 
mated $21 million last year, and hai*d- 
ware should be over $50 million. New 
units were shown at the recent Winter 
Consumer Electronics Show (WCES) 
in Las Vegas for all formats, certainly 
a positive sign for expanded consumer 
interest An estimated 125,000 Super 
K and CD+G karaoke players were 
sold last year, and that should go up 
this year to as many as 200,000 unib*. 
with prices dropping to under $200 for 
both formats. 

The Singing Machine Co. (SMC) in 
Boca Raton, Fla., showed its first ana- 




Pioneer LaserActive sales hmv 
"exceeded projections. " 

log tape players at the 1988 Winter 
CES, and the firm's Rob Settler 
counted 34 manufacturers showing 
product and new technology at the 
recent January show. In addition to 
the more established formats, such 
newer technologies as 3D0, CD-i and 
Virtual Reality are showing interest 
in karaoke as w ell. 

Retail Involvement 

Virtually every leading music 
retailer and most mass merchants 
now carrj' karaoke software — and one 
or more hardware units. More con- 
sumer-electronics chains and musical- 
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CD-ROM, CD-I, CD+G, CD-AUDIO, 3DO 

(NO MPEG OR FULL MOTIOK CARTRIDGE REQUIRED) 
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8 SONGS In 3 different versions 
FULL STEREO BACKINGTRACKS, MULTIPLEX VERSIONS, CMS MIDI SEQUENCES 



'Sing A Long and Make your own recordings on the hard disk of your pc 
• Sons lyrics on screen and printed in booklet * Users instructions in 5 different languages: 
English, Spanish, German, French and Dutch on screen and in booklet 


REPERTOIRE FOR CUSTOM MADE PRODUCT ■ 


MULTI MEDIA FACILITIES 


• 3000 cover versions, karaoke playback & muKiplex 
versions, midi files & instrumentals 'Monthly production of 
30 'new' songs from international charts 


• Synchronization for karaoke CD+G (CD-i compatible) and 
CD-ROM (PC karaoke) • Digital pre-mastering for CD-AUDIO, 
CD-VIDEO, CD-ROM, CD+G, CD-I 'MPEG 1 digitization and 
pre-mastering for digital video (white book/CD-I) 


For finished product & repertoire please contact: H 
Hans van Ryswyk Tel: +31 10 467 20 11 | 


For facilities please contact: 
Ronald Eekhoff Tel: +31 10 467 04 42 




Abraham Kuyperlaan 63, ML 3038 PE ROTTERDAM, THE NETHERLANDS 

Fax: +31 10 467 14 12 
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in.strunient stores also are expanding 
their karaoke offerings as consumer 
demand increases. 

A few examples of karaoke's 
growth are seen in how larger retail- 
ers are expanding their involvement. 
Target, for instance, initially ordered 
eight titles, six deep, for .500 location.'* 
in 1992 for the fourth quarter onlj'. 
The chain now has installed 52-count 
diisplays year-round in each location. 
For last Halloween. SMC at Target's 
request manufactured a "Monster 
Mash Karaoke" tape, and Settler 
report* more than 8,000 units sold. 

The Musicland Group has merchan- 
dised and promoted karaoke hard- 
ware and .software for more than five 
years, merchandising it in end-cap 
displays. The chain has expanded its 
number of SKUs dramatically and 
now carries cassettes, VHS tapes and 
CDs, and is adding CD-fG this year. 

Whorehouse Entertainment start- 
ed in karaoke with 40 cassette titles 
chain-wide, doubling SKUs to 80 titles 
after a successful "Sing Your Lungs 
Out" promotion. At the most recent 
chain convention, store and regional 
managers could select either 72- or 
192-count displays and tAvo hardware 
models. 

Last year. Radio Shack merchan- 
dised two hardware models at $100 
and $200 suggested retail, and this 
year the chain adde<i two SMC units. 
Software titles will increase by at 
least three SKUs, and Settler reports 
a desire to merchandise SMC karaoke 
prwlucl in the Kxpreas Order catalog 
in all locations. 

SMC now offers 15 consumer ana- 
log-tape models, from $24.95 to 
$199.95 suggested list. One popular 
model, the $99.95 Recording Studio 
with dual cassette, two mikes and 
AM/FM radio, was selected by 
Consumer Reports as a "kid-tested 
favorite" and one of the "best buy" 
gifts for the last holiday season. Total 
SMC software sales at wholesale were 
$5.5 million net of returns. Settler 
reports, with a two-song cassette at 
$3.98 list, a four-song at $8.98 and a 
12-song at $12.98, plus a new four- 
song CD+G line at $9.98 list 

Lonestar Technologies got into 
karaoke about six years ago, founder 
and president Larry Richenstein 
recalls, and for Christmas 1993 came 
out with Super K, which puts l>Tics on 
TV via standard ca.ssette tape. Aztec 
Ls the only other firm to be granted a 
manufacturing license, and Richen- 
stein acknowledges the format would 
have a larger market share if 
Lonestar "opened the door wider." In 
Super K, the karaoke unit is hooked 
up to a TV set with a single.cable, and 
four lines of lyrics appear on the 
screen, with the words changing color 
in .sync with the music. 

Lonestar has eight models in its 
Singalodeon product hne, including a 
new $49.99 entry-level SK-2 unit 
introduced at the recent WCES. Two 
other new models are the SK-103 and 
SK-104, at $199.95 and $219.95. 
respectively. SK-103 is a dual-cas- 
sette unit with pitch control, two mic- 
input jacks, adjustable echo and bal- 
ance controls, three-band graphic 
equalizer and bonus sample tape, 
while the SK-104 offers more power 
with the same features. 

Sound Choice and RCA Special 
Products are both expanding their 
Super K tape releases, retailing at 
around $10. At RCA, Richard Roberts 
reports more than 1 10 titles, with five 
songs per tape, each played twice, 
first in multiplex and then with stereo 
backing tracks. Manufacturing is 
done at BQC (Better Quality 
Continued on page 7i 
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Cassettes) in Council Bluffs, Iowa, 
and Roberts claims more than 500,000 
units have sold over the past two 
years. 

Kmart, Wal-Mart, Bradlee's, Hall's 
and Venture Stores are some of the 
mass merchants that have embraced 
the format, and RCA provides all 
types of point-of-purchase displays, 
from spinners to pre-packs. RCA will 



have at least 10 new Super K titles 
this year with all-new material, and 
expects an even bigger sell-through 
with more affordable hardware units. 

Roberts also sees excellent growth 
for CD+G, which he terms "a CD- 
based version of Super K." His 
involvement began when Kmart 
bought a Venturer CD+G player with 
tape deck and equalizer, manufac- 
tured by Alco in Canada, and needed a 
fast turnaround on consumer soft- 
ware. RCA had conducted focus 
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groups with Kmart and distributor 
Handleman, finding that consumers 
preferred one or two favorite songs 
for a lower price vs. commercial prod- 
uct for karaoke bars, which featured 
16 songs or more at a much higher 
price. The result was 30 CD+G four- 
song titles the first year at $9.98 list. 

Also produced by BQC, CD+G wiU 
get about 30 more RCA titles this 
year. Roberts notes that Kmart 
brought in 12,000 machines in late 
October, and in two months sold more 
than 100.000 RCA titles. This year 
he's looking for 600,000 to 800,000 
software sales, with new CD+G hard- 
ware from Fleco Corp. (Maxim 
brand), Soundesign and JVC, among 
others. "We see the con.sumer CD+G 
market for karaoke poised for signifi- 
cant growth in '95," says Roberts. 
"And RCA has positioned itself better 
than any other company to capture 
that growth." 

Leaning Tbward Laser 

At Pioneer LDCA. Tod Harick, pro- 
gramming coordinator for the 
karaoke division, reports that over the 
last year laserdisc karaoke sales have 
"exceeded all projections," and he 
feels that, as a consumer product, 
laserdisc is significantly better than 
CD + G. In addition to the Laser- 
Active PAC-Kl Karaoke Pack control 
module for its CLD-AIOO combination 
unit introduced early last year, three 
of the new Pioneer laserdisc models 
shown at the WCES included karaoke 
features. 

The CLD-S304 at $53,5 suggested 
list and the CLD-D504 at $660 include 
simple karaoke features, such as one- 
touch karaoke for elimination of vocal 
tracks on CDs or karaoke software, 
and a digital echo. The CLD-D604 at 
$1,035 is equipped with full karaoke 
features, including digital key (pitch) 
control, two mic inputs and a "theater 
bass" switch for djTiamic sound. All 
three models include a Pioneer micro- 
phone. 

Harick notes that the Pioneer 
Karaoke label on laserdisc offers 115 
PK 10-fiong albums at $29.95 list, 20 
LKC 20-song titles at $59.95 and 66 
PKL 28-song LDs at $79.95. At least 
25 other labels are offering laserdisc 
karaoke, with new releases from 
City LD, Essential Karaoke, Fat 
Cockerel, Focus, Karas English, 
Kawah, Love Songs, Mellovision. 
Remix (ROM chip). Sing Young, 
Space Tech/Super Tracks, United and 
The World Adventure. 

In CD+G, Pioneer has 60 18-8ong 
albums at $29.95 list and counts at 
lea.st 14 other companies. Other sup- 
pliers in this format include Pocket 
Songs, All Hits Karaoke, Christian 
Big Fish, Nashville Sounds, Sound 
Choice, Star Disc and Clarion, coming 
this October. 

Harick emphasizes that any 
laserdisc player can become a karaoke 
player with the addition of a mic 
mixer, available for less than $100, 
including several models from 
Pioneer. He acknowledges audiocas- 
settes will always have the advantage 
of sjTic license availability, with other 
fomiats having to negotiate with each 
artist separately. "Video is a very 
important element of karaoke," says 
Harick, and Pioneer will have its first 
VHS titles this year. For '95. Pioneer 
will continue to pick up new artists and 
release new material, adding to its 
current catalog of nearly 1,900 songs. 

Coiitiiiiicd oil iHit/e 7'> 
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The growth of all formats is also 
seen by Dave Kratka, former presi- 
dent of Pocket Songs, who started 
Song Brokers as a karaoke one-stop 
in Elmsforfl, N.Y.. earlier this year. 
He is handling about 40 lines and is a 
non-exclusive distributor for Pioneer 
Karaoke, among other major labels. 
His target is mostly smaller music 
and musical-instrument stores that 
don't have the volume to buy direct 
from key suppliers. He reports selling 
more than $50 million worth of 
karaoke software over the last 10 
years, admitting he didn't think much 
of Super K when it first came out. 
"When RCA licensed several hundred 
songs from Pocket Songs and did very 
well with key mass merchants, I 
became a believer," he says. 

Kratka feels that laserdisc and 
CD+G have mure appeal to the com- 
mercial kanioke market, while audio- 
cassettes, Super K and VHS appeal to 
the consumer, due to low cost and 
hardware afford ability. He acknowl- 
edges this may change dramatically in 
the nol-so-distant future — and shares 
the optimism of an expanding number 
of both hardware and software firms 
in the growing opportunities for 
karaoke in the U.S. ■ 



SPECIAL 
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film with laser-quality video (400 lines 
of resolution) and digital audio and 
can listen to an audio commentary 
track with running thoughts by direc- 
tor Heniy Selick and director of pho- 
tography Pete Kozachik. There are a 
making-of featurette, deleted scenes 




"Tim Burton's The Nightmare 
Before Christmas" 

and Burton's early concept drawings 
and storj'boards, as well as his short 
films "Vincent" and "Franken- 
weenie." 

Image distributes the above title, 
along with Disney's $99.99 deluxe 
"Snow White" boxed set, which offers 
three audio choices: the original 
monaural soundtrack, an isolated 
music-and-effects track and a full 
digital-stereo soundtrack. The ultra- 
complete "Snow White" laserdisc 
includes a making-of documentary, 
conceptual drawings, deleted scenes, 
storyboards, character designs and 
CAV frame-by-frame viewing. 

For song-and-dance aficionados, 
there's MGM/UA's "That's En- 
tertainment 111" ($124.98) laser 
boxed set. Five sides of the release 
are in the CAV format, which allows 
viewers to ponder every dance step of 
Gene Kelly and Cy<l Charisse. And 
the abundant supplementarj' materi- 
al includes still photos, extra footage 
Coniintied on jxige 76 
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31 Titles! Four songs per disc (two versions of 
each: one with lead vocal, one with stereo 
backing track only). Printed lyric sheet included . 
All selections are professional re-creations, 
not by original artists. 



Grow with the #1 
software sourc e. 

Sales of CD+Graphics players are projected 
to reach 250,000 units in 1995 (up from 
15,000 in 1994). This translates to a sales 
potential of 1 .75 million discs. Let the 
RCA Karaoke CD+G line help you cash in 
on this hot trend with a top product, 
priced for easy sell-through. 

#1 Brand Awareness. The RCA logo is 
pure gold when it comes to consumer 
recognition and trust. 

#1 Hits. The most-requested songs in 
every important music category for the 
Karaoke market. 

#1 Title Selection. Thirty-one discs and 
going up! • An even balance of country, 
pop, standards and rock available. • Make 
up your own assortments. 

#1 IVIusic and Grapiiics Quality. All 

digitally mastered professional re-creations. 
• Lyrics-on-screen in large, easy-to-read 
type. • Song-key information included. 

#1 Market Support. Tie-in promotions 
with CD-t-G hardware manufacturers. • 
Merchandising and in-store events tailored 
to your needs. • Variety of p-o-p displays 
available. • Media support slated for fall 
and winter '95. 

#1 Distribution. Reliable service 
through BMG Distribution, the best in the 
music industry. 

Discs are fully compatible with all 
CO*Graphics players, and with the 
Atari Jaguar, JVC X'EYE, Sega CDX, 
Phillips CDI, and 3DO players, as 
well as audio-only CD players. 



Order nowl Contact your local BMG Distribution representative 
or call the Order Hot Line toll-free at 1-800-RCA-4989. 
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Ttue Tiles From The Karaoke Front 



BY KASTY THOMAS 

Once thought of as trailer-park 
narcissism, karaoke is making in- 
roads with an unlikely cast of charac- 
ters — from executives like Jack 
Eugster, chairman/CEO of the 
Musicland Group, who did "Crazy" at 
Musicland's convention, to U2'ft 
Bono, who once performed a psyche- 
delic version of "Strangers In The 



Night." Karaoke is becoming the 
entertainment du jour. 

One karaoke convert is Jack 
Gattinella, general manager of 
StrawbtTries, DowTitowTi Crossing in 
Boston. He says his karaoke career 
"started as a joke," when he did a duet 
of "Dust In The Wind" and won $50. 
"Now I like to do Beatles tunes in 
bars and change the words." he says. 

But it goes beyond fun; karaoke is 



cathartic. Personally, I felt born- 
again after my baptism with the epic 
"Aqualung." Not only did I come back 
for more (a leg-lunging "Welcome To 
The Jungle" and a sassy "You're So 
Vain"), but I've brought — and eon- 
veiled — friends. 

Maurice Warfield, Epic's director 
of operations for black music, who 
was "tok! by the Temptations to never 
sing," is a cruise-ship crooner and a 
believer in the powers of karaoke. "I 
sang 'Ain't Too Proud To Beg' as a 
tribute," he says. "The captain got up 
with me, and my wife and her sister 
sang back-up. I did 'Monster Mash' as 
an encore." Why does he do it'.' 



"Karaoke is a gas," says Warfield. "It 
is the most exhilarating thing in the 
world." 

Karaoke is also a learning experi- 
ence. Daniel Savage, senior director 
of marketing and new media for 
Mercury Records, observes, "The fun 
thing is when words come on the 
screen and people suddenly realize 
that Creedence is singing. There's a 
bad moon on the rise,' not 'There's a 
bathroom on the right.'" 

There ai'e some unwiitten rules of 
karaoke, and veterans offer some 
basic advice. Song choice, for in- 
stance, is critical to a good experience: 
The song must fit the mood of the 



audience. Royal Momberger, Rhino 
Records sales manager, Dallas, says, 
"I don't do anything except up-tempo 
crowd pleasei-s like 'Mack The Knife.' 
My big number is still hands down 'A 
Hundred Pounds Of Clay' by Gene 
McDaniels. I had a karaoke DJ buy 
me beei"s when I did that one." 

Julie Sehen, manager of Karaoke 
World in Los Angeles, who has a pen- 
chant for cun-ent Top 40 hits on cruise 
ships, suggests to first-timers, "Only 
pick songs you know by artists you 
know." (I learned the hard way about 
singing songs you only vaguely 
remember during an ugly incident 
involving "Love Shack.") 

Then there is karaoke etiquette: 
Don't take yourself too seriously. 
Momberger agrees. "I was doing 
Elvis' 'Bui'ning Love' and got carried 
away and tore my shirt off. I lost the 
crowd and my ride home. It was a case 
of taking karaoke a step loo far." 

It's the uncertainty, the unpre- 
dictable respon.'ie of the audience, that 
is at the heart of karaoke: whether you 
will deliver an inspired rendition of 
"You Give Love A Bad Name" — the 
crowd doing a wave in your honor — or 
whether you will make that long lone- 
ly walk back to the table after an 
unappreciated "One Tin Soldier." It 's 
about living on the edge. ■ 
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(including 10 complete outtake musi- 
cal numbers), a behind-the-scenes 
documentary and recordings from 
the original studio sessions. 

Among Voyager's many noteworthy 
efforts in '94 was a deluxe version of 
■The Addams Family" ($49.95), which 
included two episodes from the 
delightfully morbid TV series, clips 
from 24 other show's, audio commen- 
tary by numerous cast and crew mem- 
bers, synopses for every epismie and 
hundreds of production photos. 
Voyager's special edition of the more 
seriously horrific "Halloween" ($99.95) 
included audio commentan,' by direc- 
tor John Carpenter and actress Jamie 
Lee Curtis, a separate music-and- 
effects track and additional footage for 
the 1980 TV version. 

Pioneer has released a very special 
laser version of "Platoon" ($129.98) 
replete with audio commentary tracks 
by both director Oliver Stone and mili- 
tary adviser Captain Dale Dye, an 
exclusive one-hour documentary, 
interview's with the cast and Vietnam 
veterans, production stills, screen tests 
and footage of Stone's reunion with his 
army platoon from the Vietnam War. 

Among the other noteworthy special 
editions tix>m 1994 and .set for 1!)95 arc 
FoxVideo's "Buteh Cassidy And The 
Sundance Kid: 25th Anniversary 
Special Edition," "My Fair Lady," 
"Mrs. Doubtfire" and 'The Day The 
Earth Stood Still"; Image's "Dances 
With Wolves" and "Gunga Din"; 
MCA's "Dragon," "Field Of Dreams" 
and "1941"; Disney's "The Lion 
King," "Tombstone" and "Angie"; 
MGM/UA's "Midnight Cowboy: 25th 
Anniversary" and "The Complete 
Show Boat"; Pioneer's "Reservoir 
Dogs," "Jacob's Ladder," "The Doors" 
and "Bob Koberts"; and Voyager's 
"Silence Of The Lambs," "Sansho The 
Bailiff," "Short Cuts," "Robinson 
Crusoe On Mars," "Richard IH," 
"Naked," "The Prince Of Tides" and 
"She's Gotta Have It." ■ 





^ [80Q0 songs] Cassettes 



Over 200 albums, 2000 songs, 



FULL ORCHESTRAS -UVE TRACKS! 
SyrthsGrty where Mledte-.. 



,r. . AOPPQT PIAY-ALONG CATALOG 
WORLD'S ^R^SJ,fii:Ic Minus One 
[We also invented that.) iviub 



1 Abdul. Bruce, Connick, Diamond, EveH.^^^ 
Back, ^-^^^^^''ll'^Z^^^^ ^a''^- 
Holly. Hunnperd.nck,^ngles, ^^^^^ ^^^^ ^^^^3 
jobim. Neville Osmond's lalU, 

S Parton, P.af. P^'^T „ Torme, Travis, U-2, 



c n Cassette or □ CD Sampler Choose one onW. 
Fpee □ Casset« u ^ catalogues 

c , 014-592-3116 or 1-914-592-357b 
''^'phone 1-9^^592-1188 





m 




76 



BILLBOARD SPOTLIGHT 



BILLBOARD MARCH2S, I99S 



Pro Audio 



REPLItech Europe Poised For 2ncl Year 



■ BY STEVE TRAIMAN 

The second REPLItech Europe, 
scheduled for A\yn\ 4Ai at Vienna's Aus- 
tria Center, u* expected to draw alwut 
30** more attendees than last year's 
premiere turnout of alxmt 5(K). accorti- 
ing to co-siK)nsoi"s ITA and Knowledge 
Industn,' Publications Inc. Addition- 
ally, exhibit booths in an exjuinded two 
halls were close to a sellout in mid- 
Mai-ch, with appi-oximately 100 global 
finns to be I'epresenled, says KIPI 
sales manager Pat Casey. 

She cites much Ix^tter pmmotion ef- 
forts, tai-geting the Eastern Euj-opean 
bloc as one expansion mai'ket, and 
lower conference fees, cut about .$200 to 
$39o plus 'Zm \^alue-added Lax ($295 
plus VAT for ITA memlwi-s). Discount 
rates are also available at the nearby 
Ti^nd Hotel Ananas and SAS Palais. 

As the only European conference 
and exhibition dedicated e.\clasively to 
duplicators and replicators of all for- 
mats, REPLItech Eui-oi>e will pro\ide 
thive concunvnt "ti-acks" each day on 



optical disc, tape duplication, and com- 
puter media, says Charles Van Hom, 
ITA executi\e \T. Coates Sci-een Inks 
and Colonial Printinjj Ink will host an 
"International Color Evening" in old 
Vienna to showcase recent develop- 
ments and problems i-elat^"*! to sci-een 
and pad piinting decoration of CDs. 

After Van Hom pnn ide-S welcoming 
comments and an industiT oveniew, 
the optical disc track will o]ien with 
addresses by GaiTett Smith of Pai'a- 
inount Pictui-es on "changing I'eplica- 
tion markets in a multimedia revolu- 
tion" and Dr. J.A. Th. Verhoeven of 
ODME on the 'Toshiba-Time \S'ai-ner 
super density and Philips-Sony high- 
density DVT) [digital \ideo disci pi*o- 
IK)sals." 

Othei- topics and siH^akei-s include a 
status i-epoit on the Eui*opean replica- 
tion market (BIS Sti-ategic Decisions): 
iwinel dicussion on optical disc decoi"a- 
lion (Steve ^\gler. Kamiiiann; Bob Kon- 
ingsky. Apex; Jean-Marc Boui-geion, 
Machine Dubuit); modeling with pi-eci- 
sion: double-.si)eed masteiing (Kiister 




Tears In The Studio. Roland Orzabal of Tears For Fears reunites with singer 
Oleta Adams, whose debut album, 'Circle Of One." he produced. Adams is 
guesting on a track by Orzabal. 'Me And My Big Ideas." on the upcoming TFF 
projecl. "Raoul And The Kings Of Spain." due May 23. The session took place 
at Orzabal's home studio. Neptune's Kitchen. 



newsline... 

EUPHONIX OUT OF RECORD PLANT: The Record Plant, which installed a Eu- 
phonix CS2000M .sy.stem last sumniei- amid much fanfare, has withdrawn 
it. accoi*ding to studio chaii-man Rick Stevens. 

Stevens says, "The room that we call the 'Mini Plant.' which house*! the 
Euphonbc, has become a room for us to expeiiment with and expose new 
ipchnologios to our clionls." The studio has replaced the Euphonix with a 
Neve Capricorn desk. Stevens adds. 

Euphonix VP of sales Rick Plushner says the Palo Alto, Calif.-basetl con- 
sole manufacturer "had a gi'eat (iesii-e to exjwse our technology to high- 
end mixing engineei-s that frequent places like A&M. the Recowl Plant, etc. 
We entered into an airangement with Rick Stevens, got a lot of good out 
of the arrangement, and exposed our console to a wide range of i^ople." 

Plushner adds that the exposure from Record Plant contributecl to "thive 
or four" sales of Euphonix systems to high-profile clients. Among the arti.'^ts 
whose projects were mixed on the Euphonix at Record Plant are Duran 
Duran. New Edition. Bonnie Raitt. and Wendy & Lisa, according Ui Ste- 
vens. 

The Euphonix CS2(X)0M is a fully automated, high-end digital control 
system for analog audio. Because it is software-based, it is upgradable as 
new vei'sions emei'ge. 



Olsson, Stage Tech AB); impiwing disc 
(juaiity with faster metalization (Dr. 
Gregor Strasser. Balzers): piracy and 
rights protection (Funkazi Koroye- 
Ci-ooke. IFPI); i-ecoitlable media man- 
ufactuiing (IValter Hofinann. Multi Me- 
dia MiLstei*s; Klaus WelHT MicmTech); 
recordable media QC process (Hans 
Orley. Di*. Schenk GmbH); undorstiuid- 
ing galvanic processes (Robert Wil- 
liams. Nobler); raw materials: develop- 
ments and innovations (Dr. Ramesh 
Pisijiati. Bayer AG); impmved elwliT)- 
plating (Hakan Olofson, Toolex Alpha 
AB); making \'oui' own i'ei>lication line; 
and CD-ROM packaging trends 
(Andi-ew Ptftvell, DeVille Inlegiiite*!). 

Tape Duplication track will have 
o[x?ning comments by Robert Knibbs, 
RK Coasultant^i, followed by his indus- 
tiy update on the sunival of tape. Other 
ti-ack topics and speiikei*s in CD replica- 
lion include InlsIs for the dupliciitor (Ro- 
bert Wilkinson, Optical Di.'ic); quality 
control (Bill Fordham, Rank Video 
Senices); pu-acy in a new world oixler 
(Ala.stair Knox. MaciwUion; Funkazi 



Koroye-Crooks, IFPI); mastering for 
better \ideo duplication quality (Gan*ett 
Smith, Pa]*amount Pictiu-es); \ideo du- 
plication standai-ds (SAVI, U.K. suppli- 
ei*s association); the multimedia duph- 
cator; what's new in XHS technology- 
(I'lrich Brauch. Brauch Elektrcnik); 
video duplication round-table discussion 
(Gary Hunt, Technicolor Video Sen- 
ices; Andi*ew Bourne, I?ank Wdeo Sei"v- 
ices; Joaquin Cayuela. DupHco); 
inciieasing pi'oducti\ity at the duplica- 
tion plant (AiTidt Klingelnbei^. con-sult- 
ant); raw materials selection as a 
methtMl to ensure increawMl product 
quality (Klaus (Joetz, BAS?'); duplica- 
tion industry' (Kickaging tivrxls (Eddie 
C'osgrove. Cosgrove Packaging); an- 
other look at digital audio i^ecoiTling; 
imd facility ui^gi-ades thmugh add-oas. 

Among the U.S. cotnjwnies exhibiting 
at REPLItech Europe ai-e Apex Ma- 
chine Co., Dalii Disc Robots. Eastman 
Kodak. Emerald Technology. First 
Light Technology'. Gaass, General Mag- 
netics, Nobler Technologies, Optical 
Disc Coil).. World Capites. 




Blllie's 'Loving Arms' Embrace 
Junior. Sire/Elektra recording artist 
Billie Ray Martin, seated, stopped at 
producer Junior Vasquez's New York 
studio to work on her next album, due 
this summer. Martin is currently 
enjoying a club hit with "Your Loving 
Arms." 



Despite Changing Cast, Anton Fier Keeps 
Golden Palominos On A Steady Course 



PRO 

FILE 



■ BY BRADLEY BAMBARGER 

NEW YORK— The (miy constant 
in the history of art-pop amalgam 
Golden Palominos has been leafier 
Anton Fier. The producer/drum- 
mer has made flux 
and mutability his 
bywords over the 
past 12 years and 
seven albums, 
thriving on change 
and his ability to 
summon stirring 
performances from 
the group's shifting 
cast of chai'actei-s. 

"Despite what- 
ever notions you 
have beforehand, a 
record ine\itahly takes on a life of 
its own, and that's when the magic 
happens," Fier says. "Imposing 
one's will or personality on a situa- 
tion isn't the way to facilitate that. 
You have to be open to instinct, in- 
tuition, and improvisation — that's 
what gi'eat art has. And that's what 
I hoi>e to capture, if even for a mo- 
ment." 

In the mid-'MOs, Fier fashioned a 
series of excellent all-star albums, 
in particular "Visions Of Excess" 
and "Blast Of Silence" on Celluloid 
Records. Michael Stipe, Richard 
Thompson. Jack Bruce, Syd Straw. 
John Lydon, Matthew Sweet, and 
Bill Laswell all wrote, played, and 
sang with Fier as transient mem- 
bers of Golden Palominos. 

C'lassic Golden Palomino collabo- 
rations midwifed by Fier during 
this period include "Boy Go," in 
which Stipe's vocals and Thomp- 
son's guitai's intei-twined like beau- 




FIEH 



tifully i-usted baj'bs of wire. And a 
highlight of "Blast Of Silence" saw- 
Bruce wailing like he hadn't since 
the glory days of Cream on 
"(Something Else Is) Working 
Harder." pushing the proceedings 
into hoodoo territoi*y, somewhere 
betwixt the backwoods and the big 
city. 

The emotional immediacy and 
c a r e f u 1 1 y 
crafted ensem- 
ble sound of 
these songs 
were c o n- 
structed one 
performance at 
a time, with 
Fier working 
W'ith an ad-hoc 
assortment of 
players in often intense situa- 
tions — a complex mesh of talents 
facing lime pressures and limited 
resources. "In those instances," he 
says, "where someone is only going 
to be in town for a couple of days, 
I'm always breathing a sigh of i-e- 
lief when it's over. It's like, 'Whew, 
we got it.' 

"AH the people I've worked with 
on Palominos records are true art- 
ists with strong individual .-^.tyles 
and personalities. As a producer, 
what I do is foremost a collabora- 
tion ... I try to develop a trust and 
an understanding: I try to establish 
a relationship." 

Restless Records has collected 
key tracks from the Golden Palomi- 
nos' Celluloid years on the two vol- 
umes of "The Golden Palominos — 
A History." Restle.ss also has 
issued the Golden Palominos' most 
recent albums, last year's "Pure" 



and 199;i*s "This Is How It Feels." 
both of which feature a more con- 
stant lineup than past efforts, as 
well as an evolved sound. These 
records depart significantly from 
the sinuous guitar rock and coun- 
try-tinged laments of the first Palo- 
minos albums, leaning more to- 
ward intimate chamber funk. 

The .'^onic identity of "Pure" and 
"This Is How It Feel.'i" hinges on 
the interplay between Lori Car- 
son's ethereal vocals and Fier's in- 
tricate rhythm loops, though the al- 
bums also feature Laswell's bass 
and frequent contributor Nicky 
Skopelitis' guitars for continuity 
with the past. Recorded at Las- 
well's Greenpoint Studio in Brook- 
lyn. N.Y'.. both projects spotlight 
Fier's facility with the tools of the 
studio and with the studio as a tool. 

"Technology can't be ignored." 
Fier says. "It has changed the way 
music is made, and the way it is 
perceived. And there are good 
things done with it and bad things. 
It's all a matter of taste. I consider 
a computer as much of a musical in- 
strument as a piano or live 
drum.s — it just depends on how it's 
used." 

Acc))rding to Fier. Golden Palo- 
minos compositions mutate even 
into the mixing stage, enabling him 
to meld "organic performances 
with technical manipulation." Fier 
and his various engineering part- 
ners use Akai SUX)Os to .sample in- 
strumental improvisations and re- 
process the sounds later. "Thai 
way, if my vision of the piece 
changes, I don't have to bring back 
Bill or Bootsy tCollinsl to redo 
(Cwttiuiml on m'xt fKigc) 
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Making The 
Connections 
That Count! 



Besides reaching a worldwide 
audience of buyers in 107 countries, 
the International Tape/Disc Directory 

is also seen, read and distributed to 
record and video companies, 
distributors, laser disc companies, 
recording studios, post and pre- 
production facilities, custom tape 
duplicators, CD manufacturers and 
many more! 



The International Tape/Disc Directory 

provides listings for all contacts in the 
fields of duplication, replication, print 
labels, and equipment suppliers. 

Special features include: 
•Blank tape product charts 
• A to Z listings 

A virtual one-stop reference of data for 
the manufacturing of music and video! 

Call to reserve your space today! 

Publication Date: June 6, 1995 
Ad Close: April 24, 1995 

Bonus Distribution at REPLITECH! 



New York 

Ken Karp 
(212)536 - 5017 
Norm Berkowitz 

(212) 536-5016 

Los Angeles 

Lezle Stein 

(213) 525 - 2329 

Nashville 

Lee Ann Photoglo 
(615) 321 - 4294 



United Kingdom & Europe 

Christine ChinettI 
Robin Friedman 
44 - 171 - 323 - 6686 



Italy 

Lidia Bonguardo 
39 - 36 - 254 - 4424 

Pacific Rim 

Grace Ip 

(310) 330- 7888 
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ANTON FIER KEEPS GOLDEN PALOMINOS ON COURSE 

(Ci)ittiiineti fnjni ptrceding fxu/c) 



things," he says. "I can restructure 
those performances myself. Work- 
ing that way is challenging because 
the creative process never becomes 
fixed." 

Fier has worked outside the 
Golden Palominos stable, too, hav- 
ing been a session drummer for the 
likes of Mick Jagger. Herbie Han- 
cock, and. most notably. Bob Mould 
on his solo albums. "Workbook" and 
"Black Sheets Of Rain," and the ac- 
companying tours. Fier also has 
served as an outside producer, hav- 
ing helped craft albums by Victoi'ia 
Williams and Joe Henry, among oth- 
ers. 

Most recently, Fier produced 



Carson's solo album foi- Restless, 
"Where It Goes." He says that proj- 
ect featured 80*;^ live ensemble re- 
cording captured in Power Station's 
Studio A. much different from his 
cut-and-paste technique with the 
Palominos — in which no more than 
one person plays at a time. "I'm fas- 
cinated by both processes." he says. 

In meeting the challenge of rec- 
ord production. Fier says he looks to 
great music as his guide. "I'm a fan 
of I'ecords. I try my hardest not to 
ever be jaded about music." He lists 
ambient/techno bands like the 
English group Seefeel. as well as 
New York DJ Soul Slinger. who spe- 
cializes in the jungle style, as cur- 



rent interests. 

And it's the records that inspired 
him gi'owing up that he still returns 
to for creative nourishment: the 
early '70s electric recordings of Mi- 
les Davis and Bob Dylan's "Blonde 
On Blonde." for instance, as well as 
the example of ma.-iter drummers 
like Tony Williams and John 
Bonham. 

"I consider the making of records 
to be a spiritual endeavor." Fier 
says. "The ail of making music is a 
magical thing. It's always amazed 
me. and I hope at some point t() cre- 
ate something that approaches the 
magic of the recordings that have in- 
fluenced mv life." 
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STUDIO ACTION 

PRODUCTION CREDITS FOR BILLBOARD'S NO. 1 SINGLES (WEEK ENDING MARCH 18, 1995) 


CATEGORY 


HOT 100 ! R&B 


COUNTRY 


MODERN ROCK | DANCE-SALES 


TITLE 
Artist 
Producer 
(l^bel) 


TAKE A BOW 
Madonna 
Babyface 
Madonna 

(Maverick/SireWamei 
Bros.) 


CANDY RAIN 
Soul For Real, 
Heavy D. Poke 
Red Hot Lover Tone 
(Uptown) 


THIS WOMAN AND 

TUIC UAU 

Into MAN 
Clay Walker/ 
J. Stroud 
(Giant) 


LIGHTNING CRASHES 

Live 

J. Harrison 
Live 

IKdalOdCDV&'iVlLA} 


DEAR MAMA 

2 Pac/ 
T. Pizarro 
(Interscope) 


RECORDING 

STUDIO(S) 

Engineei(s) 


MUSIC GRINDER 
(Los Angeles) 
Biad Gilderman 
Eric Fisher 


SOUNDTRACK 
(New York) 
Tony Maserati 


LOUD 
(Nashville) 
Lynn Peterzell 
Julian King 


PACHYDERM 
(Lannon rails, MN] 
Lou Giordano 


ENCORE 
(DUrbank, CA) 
Tony Pizarro 


RECORDING 
CONSOLE(S) 


SSL 6072E/6 


SSL 4000G 


SSL 4000 


Neve 8068 


SSL4000G 


MULTITRACK/ 

2-TRACK 

RECORDER(S) 

{Noise reduction] 


StudeiASOOMK III 


StuderA827 


Otari DTR-900 


Studer A827/A820 


Studer A827 


STUDIO 
MONITORIS) 


Custom Bi-Amps 
Yamaha NSIO 


Tannoy DMT 215 


Yamaha NSIO 


KRK 


Jhigspeiger 
Yamaha NSIO 


MASTER TAPE 


Ampex 499 


Ampex 499 


Ampex 467 


Ampex 499 


Ampex 499 


MIX DOWN THE ENTERPRISE 
STUDIO(S) (Los Angeles) 
Engineers(sl Jon Gass 


SOUNDTRACK 
(New York) 
Tony Maserati 


LOUD 
(Nashville) 
Lynn Peteizell 


MUSIC HEAD 
(Uke Geneva, Wl) 
Tom Lord-Alge 


ENTERPRISE 
(Los Angeles) 
Paul Arnold 


CONSOLE(S) 


SSL 8000 
iwitli Ultimation 


SSL 40D0G 


SSL4000G 


SSL4064E 


SSL 800CG 


MULTITRACK/ 

2TRACK- 

RECORDERIS) 

INoise reduction) 


Studei A820 


Studer A827 


Otari DTR 900 


Studer ABO 
Mitsubishi X-850 


Studer A827 


STUDIO 
MONITORIS) 


Augsperger 


Tannoy DMT 215 


Kinoshita/Hidley 


Yamaha NSIO 


Ai^speiger 


MASTER TAPE 


Ampex 499 


Ampex 499 


Ampex 467 


Ampex 499 


Ampex 499 


MASTERING 

(ALBUM) 

Engineer 


STERLING SOUND 
Ted Jensen 


FRANKFORD WAYNE 
Michael Sarsfield 


GEORGETOWN 
MASTERS 
Denny Purcell 


STERLING SOUND 
Ted Jensen 


BERNIE GRUNDMAN 
Brian Gardner 


PRIMARY CD 
REPLICATOR 
(ALBUM) 


WEA 

Manuufacuring 


Uni 

Manufacturing 


WEA 

Manufacturing 


Uni 

Manufacturing 


WEA 

Manufacturing 


PRIMARY TAPE 

DUPLICATOR 

(ALBUM) 


WEA 

Manufacturing 


Uni 

Manufacturing 


WEA 

Manufacturing 


Uni 

Manufacturing 


WEA 

Manufacturing 



t 1 995, Billboarij/BPI Communicalions. Hot 100. R&B & Country appear in this feature each lime: Album Rock. Modern Rock. Rap. Adult 
Contemporary & Dance appear in rotation. 
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WARNER READIES SUDDENLY, TAMMY! 

(Coiiduued fivm fHtqe 1) 



Update 

LIFELINES 



BIRTHS 

Girl, Grace Christine, to Steve and 
Merry Kennedy, Feb. 15 in Philadel- 
phia. He Is a sales representative for 
Sony Music Distribution. 

Boy, Myles Isaac, to James and Marie 
Alexander, Feb. 16 in Edinburg, 
Texas. He is host of "Saturday Night 
Fever" on KVLY McAllen-Brow-Tis- 
\ille. Texas. 

Boy. Adam Julius, to Gary and Gail 
Ginell, Feb. 16 in Thousand Oak.s, Ca- 
lif. He president of Sound Thinking 
Music Research and music director of 
KCLU-FM Thousand Oaks. She \s an 
entertainment accountant. 

Girl. Astrid Charlotte, to Jeff McDon- 
ald and Charlotte Caffey, Feb. 21 in 
Los Angeles. He is guitarist for Redd 
Kross. She is guitarist for the Go-Go's. 

Girl, Danielle Sarah, to Mark and Lya 
Pinkus, Feb. 22 in Los Angeles. He Ls 
director of licensing for Rhino Rec- 
ords. She is director of marketing for 
Million Dollar Video. 

Girl. Z<x; Louise, to Corey Allen and 
Cheryl Bentyne, March 6 in Los 
Angeles. He a composer and musi- 
cian. She is a performer with the 
Manhattan Transfer. 

Girl, Savanna Rae, to John Scott and 
Cathy Mantegna-Scott, March 6, in 
North HoUj-wood. Calif. He is senior 
VP of WEA Visual Entertainment 
Sales. She is VP of publicity and pro- 
motions for New Line Home Video. 

DEATHS 

Elaine C. Corlett, 52. after a lengthy 
Iwttle with cancer, March 1 1 in Prescott, 
Ariz. C«rlett u-as a 25-year \ eteran of the 
music intlusuy. She began as a singeiv' 
songvM-iter :uid went on In e.xecutK'e jx)- 
sitions at C'apitol RecoirLs, Dai*k Horse 
Records, ABC Records, Rocket Records, 



and Sony Music International. During 
her careei". she worked uith such artists 
as Barhpa Streisand. Carol Burnett, and 
Neil Diamond. Most recently she was 
record company liaison for Diamond's 
last album and tour. She is suniv-ed by 
her niece, D()rian Dunas, and nephew. 
Jeff Dunas. Donations in her name may 
be made to the Concern Foundation for 
Cancer Research, 9350 Civic Center 
Drive. Be\eriy Hills Calif. 90210. 

Leo Kaplan, 89, of natural causes, 
March \'i in New York. A founding part- 
ner of the fiiTTi of Kaplan. Kllsheimer & 
Fox, attorney Ka()Ian w~as l)est kncwn foi- 
sening as a couit-af^xjinted special dis- 
tribution afKi-^er .^ce 19(>7, overseeing 
the ro^-altj- distributions of ASCAP and 
ensuring that those distributions pix)- 
ceeded in accordance with ASCAP's 1950 
consent decree, which ordered strict 
standards of fairness. His fii-st wife. Ha- 
zel Nalitt Kai)lan, iireoedetl him in death 
by :J0 years. He Is survTv-ed by his second 
wife, Dorothy Shames Kaplan, and four 
chikiren: Robert, Theotk>re, Susan Hut, 



MARCH 

Mardi 20-26. Canadian Music Week '96, vari- 
ous locations. Toronto. Canada 416-695-9236 

March 21, "MIDI Licensing." panel presented 
by the California Copyn^t Conference, Sportsmen's 
Lodge. Los Angetes, 818-848-6783 

March 21-25. Winter Music Conference. Fon- 
tainebleau Hilton, Miami. 30S-5634444. 

Man:li 22. American Jewish Committee 1995 
Mustc-Vidso Division Human Relations Awanl 
Dinner, tiononng Wliance Entertairment Corp co- 
presidentCOO Jeoy Bassm, Plaza Hotel. New York. 
Lenny Myron. 212-751-4000, ext. 338. 

March 25, Women In Music Business Assn. 
New Yod( Branch KicHoff Luncheon, Gran^ercy 
Park Hotel, New York. 615-251-3101 

March 26, 12tli Annual Event Mailieting Con- 
ference— "Sponsorship Value: Getting, Measur- 



and Deborah Kaplan. Donations in his 
memor>- may be made to the ASCAP 
Foundation, One Lincoln Plaza, New 
Yoric, N.Y. 10023. 

Charles "Mercury" Nelscm, 30. of an 

apparent heart attack. March 10 in Sta- 
ten Island. N.Y. Nelson w~as a musician, 
producer, singer, and rapper. For 
yeai*s. he rapped with Dr. Rock of the 
group Force MCS. He later became a 
.linger with R&B group the Force MDs, 
performing on such hits as 'Tender 
Love." "Love Is A House," and 
"Texas." He is sunived by his fiancee, 
Kendra Cook; four sons, Charles Jr.. 
James, Steven, and Jason Daniels; two 
daughters, Jasmine and Ke*isha Dan- 
iels; his mother. Dolores Nelson; his fa- 
ther, Charles Richiu"d Daniels; his step- 
mother, Sarah Daniels; ei^t brothers; 
eight sisters; and his grandpai-enus. 

Send iii fonuut 'um to Lifelities, c/oBiU- 
bfxtrd, 1513 Hnxitimiif. lUhFhxtr. New 
Yoii:, N.Y. 100J6 within six uveks of 
the event 



ins and Increasiif Yours," presented by Interna- 
tional Events Group, Chjcago Hilton & Towers, 
Chicago 312-9W-1727 
March 26, Seventh Annual Tamika Reegae 

Awards, Town Hall. New York. Clinton Lindsay, 718- 
515-4895. 

March 27. Roxtwry Fiftfi Annual Academy 
Awards Gala, honoring the Earth Cormuntcations 
Office, iMiich uses the communKations Industry to 
improve ttie global environment, the Roxbury, Los 
Angeles. 213-656-1750 

March 27, "A Night At The Oscars," event held 
by the New Leaders In Entertainment Drvision of tt>e 
UJA-Federation Of New York. Club Bar & Grill. New 
York. 212-S35-1126. 

March 28. "Records, Technology, and Con- 
sumers." panel sponsored by the Los Angeles Mu- 
sic Network, the Derby, Los Angeles, 818-769-6095. 

March 30-April 2, Fourth Annual Independent 
Music Fest. New York University, New York 212- 
998-4987 

March 31-April 2. Klassik Komm. Congress Cen- 
ter. Hamburg. 011-44-49-202-278-3112. 

APRIL 

April 1. "How To Start And Run Your Own Rec- 
ord Lalwl." presented by Revenge Productions. 
Roosevelt Hotel, New York. 212 688-3504 

April 1 "Blueprint For Representation: Black 
Entertainment And Sports Lawyers Assn. Mid- 
Year Conference," City College Of New York, New 
York. 609-753-1221. 

April 6-3. Fifth Annual Hip-Hop Conference. 
Howard Univwsity. Washington. D C. Alberla Coker. 
202-484-9519, 

Apnl 20, Blllie Awards. Supper Club. New Yodi. 
212-536-5018 

April 27. Gospel Music Assn. Dove Awards. 
Grand Die Opry, Nashville 615-242-0303. 

MAY 

May 10, Academy Of Country Music Awards, 

Universal Amphitheatre, Los Angeles. 213-462- 
2351 

May 10-14. NAIRO Convention. Hyatt Regency, 
San Francisco. 606-633-0946 

May 11-13. E3— Electronic Entertainment Eipo. 
conference on mteractive-entertainment. Los Angeles 
Convention Center, Los Angetes 800-660-3976 

May 21-24. VSDA Convention, Dallas Convention 
Center. Dallas. 818-385-1500 



cess, with a new album recorded at 
a world -renowned facility by a vet- 
eran producer, and set for release on 
the biggest record label in the world. 

"{We Get There When We Do)," 
the group's upcoming project, is due 
March 28 on Warner Bros. Records. 
It was produced by Wame Livesey. 
whose credits include Midnight Oil, 
the The, and Julian Cope, and cut at 
Bearsville Studios in Bearsville, N.Y. 
A focus track from the album, "Hard 
Lesson," has just shipped to modern 
rock and album alternative radio, re- 
ceiving a favorable response from 
key programmers. 

Because Suddenly. Tammy! does 
not use guitare, its sound ia different 
from that of most modern rock 
bands — including Suede, for whom 
the trio opened on a U.S. tour in 
1993. 

Its unique format makes Sud- 
denly, Tammy! "hard to pigeonhole, 
and that's a blessing and a curse." 
says Warner Bros, director of West 
Coast A&R Kevin Laffey. who 
signed the band after hearing its 
self-titled, spinART Records debut 
in 1993. "Without guitars and any 
sort of obvious influences, people 
might be slow to embrace them and 
understand them. But when they do, 
the band is going to have a lot of real 
a\id followers," he adds. 

Suddenly, Tammy! is made up of 
pianisty vocalist Beth Sorrentino. her 
brother Jay on drums, and bassist 
Ken HeitmuUer. The trio is still 
based in Lancaster, which Beth Sor- 
rentino describes as a place that of- 
fers easy access to Philadelphia, 
New York, and Washington. D.C.. 
but is far enough removed from 
those cities to be peaceful and spa- 
cious. 

The band has embarked on a pro- 
motional and retail swing through 
the Northeast, visiting radio sta- 
tions, WEA branch offices, retail lo- 
cations, industry conventions, and 
other key spots, according to 
Warner.'Ueprise product manager 
Peter Stan dish. 

In order to excite the retail base 
about the project. Warner Bros, is 
lowering the suggested list price to 
for the CD. from the standard 
tag of $15.98 for new front-line re- 
leases. On cassette, the price will be 
lowered to $7.98 suggested list fi-om 
the tvpical $10.98 point, savs Stand- 
ish. 

Noting that the same pricing tech- 
nique was successfully applied to re- 
leases by Belly and others, Standish 
says, "We focus it on groups that w^e 
think will make a difference because 
we don't believe that the lower list 
price by itself will induce consumers 
to buy music. But combine that with 
substantial e.xposure, via radio, re- 
tail, press, etc.. and it can prove to be 
an important tool." 

Suddenly. Tammy! has had no 
shortage of the exposure mecha- 
nisms Standish mentions. At radio, 
the band's self-titlefl spinART album 
was played on such cutting edge out- 
lets as commercial modern rock 
WHFS Washington/Baltimore and 
album alternative KSCA Los 
Angeles, both of which have jumped 
on "Hard Lesson." 

KSCA PD Mike Morrison, who 
played Suddenly. Tammy! when he 
was at Philadelphia noncommercial 
album alternative outlet WXPN. 
says the group "is unitjue because 
they combine the songwriling sub- 
tlety of Joni Mitchell's early piano- 
based work with a stripped -down, al- 
ternative sensibility. It's a really 



fresh sound." 

Patrick Ferrise, music director at 
WHFS, adds, "One of the hallmarks 
of the '90s seems to be that w'e're see- 
ing a lot of female artists, and some 
of them are going to rise to the top. 
Suddenly. Tammy! is one of them." 

Key retailers are equally eager to 
give Suddenly. Tammy! a boost. 
Jimmy Cohrssen of Go Compact 
Discs in Arlington, Va.. says he 
thinks the album will do "really welJ. 
It's a little more cohesive, more re- 
fined than the spinART record. Beth 
has a beautiful voice and a great pi- 
ano style, and that comes through a 
little crisper on this album." 

MTV has supported Suddenly, 
Tammy!, profiling the band on MTV 
News and planning a new feature on 
the new album, says Standish. The 
band has just shot a video for the 
lead single, which Warner Bro.s. will 
pitch to MTV (particularly for its 
"120 Minutes" program) and VHl. 

The activity surrounding "(We Get 
There When We Do)" is likely to 
build on the fan base the group es- 
tablished with its critically acclaimed 
spinART album. That release fol- 
lowed the 1991 homemade EP 
"Spokesmodel" and a subsequent EP 
titled "EI Presidente," produced by 
Paul Q. Kolderie and Sean Slade of 
Radiohead and Hole fame. 

The band's name comes from Sor- 
rentino, who when told to wear more 
makeup, retorted that she would 
cake on so much of it that she would 
look like Tammy Faye Bakker. 

Even if Suddenly, Tammy! does 
not become an overnight success, 
Warner Bros, is committed for the 
long haul, according to Standish. He 
says, "We are taking a long-term ap- 
proach to the project because the 
band is at a relatively early stage in 
its development. We're not going to 
come out bang, bang, bang, and try 
to get it all in the first month." 



TRADE GROUPS 

fCttiiiinued frniii paijr (!) 

ers Guild of America. 

Brooks' star power enabled him to 
snag a short meeting — and photo op- 
portunity — with House Speaker 
Newt Gingiich. 

Brooks said after the meeting that 
Gingrich "doesn't seem to be against 
NEA, but he wants a say in how the 
money is spent." 

Gingrich, however, has taken sev- 
eral [wLshots at NEA funding grant 
deci.';ions and has called for its priva- 
tization. 

Other high-visibility lobbyists in- 
cluded actors Tony Randall and 
Christopher Reeve and singer Freda 
Payne, appearing here in the "Jelly's 
Last Jam" stage play. Michael 
Greene, president of NARAS, also 
\isited lawmakers' offices. 

Mary Chapin Carpenter, Natalie 
Cole. Bctle Midler, and other artists 
who were unable to attend sent mail- 
gi-ams and telegrams to their repre^ 
sentatives and to congressional lead- 
ership. 

Kenny G. Brooks, and Bolton 
spoke at a midday rally, where Hi- 
larj' Rosen, president of the Record- 
ing Industrj' Assn. of America, also 
pledged RIAA support for the NEA. 

In addition to the Washington ef- 
fort, the American Arts Alliance and 
the American Council for the Arts 
organized state groups for a Na- 
tional Call-In Day, which spurred 
business and community leaders to 
contact their local elected officials. 




Brotherly Love. Steve Madey, pictured, joined brother Ziggy Martey & the 
Melody Makers at "50 Years Of Jammin'," the second annual Bob Marley 
celebration held in Bayfront Park in Miami, Other performers included Damian 
Marley, Cedella Marley Booker, DJ Shinehead, Read Livingston (haH-sister of Bob 
Madey and Bunny Waiter), and Screwdriver. The concert and food drive attracted 
20.000 fans and collected more than 45.000 cans of food for Miami's homeless. 
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Call Jmtl S«mtt* NY State ■ 212.S36-S174 
Billboard ClaMlfiMi -ISIS Broafiway 
Naw York, NY 10036 

FAX YOUR AD 
212-536-5055 



CALL TOLL FREE: 1-800-223-7524 

Ftogultr ClnaHlMl: $5^ par word, minimum <Kd*r SIOS.OO 
DISPLAY CLASSIREO: 

r-iisMw $i4e.oaPER 

r-3IWUM 134.00 PER 

i'-i3iHun 127.00 pen 

r-2«l»Ki« 119 00 PER 

1--52IMUM REVERSE ADVERTISEMENTS: J18.75 98.00 PER 
POSITION WANTED: S70.00 PER COLUMN INCH 
BOX NUMBER: $20.0O'HADIO HELP WANTED: $85 00 PER INCH 
CLASSIFIED ADVERTISING IS NON.COMMISSIONABLE 



**REAL ESTATE TO THE STARS** 
For Raal Estate Information call Laura Rlvchun 
In NY (212) 536-5173 

Raal Estata To Tha Stars 
$70.00 par Inch 



SERVICES 



SERVICES 



SERVICES 



Bulk CD's 

as low as 

750 



From your CD Master 
& label film. 



Also, retail-ready, full cclor CO & Cassette packages available ■ including 
pre-mastering. graphics layojt. typesetting, color-separation & printing. 

CALL FOR OUR CATALOQ! 

EUROPADISK, LTD. 1-800-455-8555 

75 Varick Street. New York. NY 10013 • FAX (212) 966^)456 




THE ONLY NUMBER YOU NEED FOR 
DESIGN AND MANUFACTURING 



THE LEADING MANUFACTURING SERVICE FROM THE UK 
NOW IN THE UNITED STATES 



rELEPHOWC III!) Me-OCSl/r] 

FAX 1112) y*»-atn 



SPRING OFFERS FOR 
CD S & CASSETTES 

1.000 CD Aibumt • Glassmaslc • Two Cokmr On Body 
Prmt • Ftwr Pmgm BooWrt And Tray Cvd 4 X 1 Cohut • 
J&iml Bom • ShmUl Wrap 

$1780 

(From CD Rmdy Mattet mtd CompotUt Printars Fitm) 
f.OOO Cassanas 
Running Uastaf ■ Labat Plata • 1 Coloue Print On CassaOa 
Inaarta * Noteico Bom • Shrink Wrap 

$925 

(From Dai Of Tape And CompoaHa Ftlma) 

• FuU Typa Saakig And Daugn Scrvica 
• Alt Editiryg And PudaQfng Roqwramvna 




CALL TOLL-FREE 

1-m5S7-922Sj 

FOR A FREE 
BROCHURE 



PROFESSIONAL RECORDING AND DUPLICATING SUPPLIES 



CUSTOM 

Atx)io CASsnn Buvscs 

IMin- -126MUa 




a BASF 



3M 



Q ("CIT JiL 
/il'JUI);'.;'^.'. 



AMPEX 



«*TDK 



maxell 



SONY 



SHaVTS 




ON CASStni PRINTING - PRINTED lABtLS & J CARDS 5HRNK WRAPPNG 



CALL FOR ~ 764 5lh Avenue, Brooklyn, Mew York 11232 
OUR FREE t In New Ybtk Telephone: {7181 369-8273 
CATALOG m 24 Hour Fax: (718] 369-8275 



TOLL FREE 1-800-538-2336 



LENGTH 


PRICE _i 


C-10 


S0.30 


C.20 


so 38 


C-30 


to 42 


c-to 


S0 4« 


C-45 


$0 48 


C-SO 


S0.S2 


C-M 


S0S8 


C-70 


J0.64 


c-ao 


J071 


c-» 


SO 78 



TDK PRO SA BULK 

CUSTOM LOAOCD 
HIGH BIAS COBALT 
CASSETTES 



32 WEST l»th STREET 
NEW YORK. NEW YORK 1M1I 
TB^PHONE: 21I-rC»-7BM • MM-M*-U7« 



I'SOOAPDDISC 



1 800-2733472 AFB^CSiasseta 
pndactm mnas adade Ainflng conrdisga 
taztkoasaq ad stange §^gffmHmkil ffm 
MijM I WIT i m mi ni CaS tefar far yvei 




iiiiiimiBiHinwn 



AWXRO WllllltMC GISPEIC DESICK 

1 ADAM i 



2 We ore a slate ol Ihc art. 
S lull-service <»niiiiunicBtioas 
^ graphic design studio 5 
S specioiizint; in the miisicand u 
M entertainmenl industries, g 

S Designing promolion, ads, 

« brochures, CD pockoging, etc ^ 

g Vfe also provide on premtsei ^ 

jE prs- press, rctoucning, 3 

g color separation ond tilm output. S 

u This saves lime and monev; g 

1 CALL 212.229.98231 

3 150 West 26 Street. Suite 203 I 
g New York. NY 10001 g 

HDSIC OtD ENTERTAINMEflT mDDSTIUCS 



COMPACT DISCS • 95C EACH 



(BuAc fi m i your CD. rwady miiil.i ond lab.1 poulrvw) minimum 1000 

Comple*! CD aid Cauelta Podiogas Avail(i>U in quanlHiei of 220/500/1000 

1-800-874-4174 

CAli FOR A QUOTE 
DIglkll MoMring SyilMm * DigU Audio DupCoolion • CompiMr Gn^a 

NATIONAL TAPEfOlSC 

1110-4Sth Avwiua htorth • NMhvllto. m37209 



'JJ 



-J 

'-6 

c5 



MASIEBING ^^^^^"^^ 

— — — ^— REPIICAIION 
PBINTING 

lOTAl PACKAGING 
GRAPHIC DESIGN STUDIO 

POSTERS 

PERSONALIZED EXPERT SERVICE 



COMPLETE CD AND CASSETTE 



The Power 
ol Excellence 

212-333-5953 



330 WEST 58IH ST NEW YOBK, N Y 10019 



PROMOTION 

National profnotion. dntnbuticfi and 
marketing of the highest calitser. In 
business 25+ years. 
nCI RECORDS, INC. . 
4721 Trousdale Dr Nashvile. IN 37220 
(615)833-2052 • Fax (615)833-2101 
1(a00|737-»752 



FR££ CATALOGUE or SPECiAL QUOTE. CAU 
AUCNED AUDIO 1 - BOO - 869 ■ 
or 718 • 788 • 6969 . fAX 718 - 499 - 0421 



COMPOSITE l^£GS FROM YOUR CAMERA RBADY 

CASserre running master 

TEST CASSETTE 

APEX PRINTING ON CASSE TTE 

tOOO X ONE'COIOR INSERT (SOO FOR REORDER/ 
NORCLCO BOX CELLO WRAPPED 

ftFC3Rr*En ^.r^rriMF saas 



CASSETTE RUNNING MASTER 
TEST CASSETTE 

APEX PRINTING ON CASSETTE 

2000 M 4-COLOR INSERTS { I OOO EXTRA FOR REORDER/ 
NORELCO BOX SHRINK WRAPPED 

Ktoffoew Ar^YiiMi s^ao 
riimMun* w mn m«»mum Ask iof OUT tree brochure" 



^ Rainbo Records and Cassettes 

. IH8 tiiMtf \u,ii i,inu Hc.rn.i. U M40.1 • lilOi i^l-Wt • Fjx |ilO) 8i8-8?6S 




FOR COMPLETE COMPACT DISC, 
CASSEHE & RECORD MANUFACTURING 



QCQ (800)859-8401 



lu. K. • a32ma> am nt • amun n 
ISIS ai-iai.nilitii 014771 



BELIEVE IN YOUR MUSIC? 

COMPETE WITH THE MAJORS 
ON NATIONALLY DISTRIBUTED 
CD SAMPLER SAVE THOUSANDS! 
(800) 801-5393 

DAT OR CD MASTER REQUIRED 



CUSTOM COMPACT DISCS 

Affordable single copy CDs starting at 
S35. Write, call or lax lor inlormatjon. 

46 PRODUCTIONS 

42W557 Hawll Circle, SI Ctiarles, IL 60175 
TEL (800) 850 5423 
FAX (800) 203 1725 



■CO. Casselle • Video OupUcation 
• Full Graphics 



CALL FOR OUR BROCHURE 

1-800-737-7624 
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CO MPAa DIS CS 

|l000for$1990l 

. .\ 



PACKAGf INCUJDfS GLASS MASTER. CD'S 
IN JCWELSOnS. 4^AGE GOUM KKMC 
AMD MLA V CARA SHRHMWIUVKD 
VOO SUPPLY DAT MASmOfl 1«9a 
FINISHED PRMTUrS NECATIVCS. AND 

vhm lakl PosmvEfs). 



FOR SALE 



HELP WANTED 



HELP WANTED 



HELP WANTED 



CUSTOM SERVICE 

1015 Isabel Strwl, Burtarh, CA 91510 
l-«0/423-2836 TEL: 213,M9-4671 FAX: 818;iS6»^ie 




7D&-94 5-6160 



lUNKttKlACCBSOfilC 

Call For FfM C«tak»g 

(800) 355-4400 



PROMOTION fr 
DISTRIBUTION 



pfontotfofii flM 

If kltfipMMWll 

if Ph. 805-965-2313 
^ Fax 605-963-81 72 



CELEBRATING OUR 37TH ANNIVERSARY 



BASf CH80ME SUPER MAXELL XLIl 



WX CARIiV A riTI, rHODLCr Ll-Ni: OF: 



UVDIO, VIDEO £^ 
DIGITAL TAPES^ 



AMP EX 
BASF 

hacmu>l« 

MAXELL 
POLVMATRIX 
SHArr. TDK 
PANCAKES A C-«'S 

NOKT-ICO. JKWr.l, POLVBOXtS A E-MfTV RftLS 



DISCOVER VISA MASTERCARD AMEX 



1-800-221-6578 



Tfc« Rep oriir 

1995 BLU-BOOk 

Your Direct Pipeline to Film, 
TV and Video Production, with over 
30,000 listings in 300-plus 
categories, Including: 

• Executive rosters, plus crew, 
talent & agent listings 

• Pre- and post-production 
companies, studios, sound 
steles, equipment, marketing, 
distribution, accounting, catering, 
transportation and much more! 

IT'S HOLLYWOOD'S ROLODEX! 
Only $59.95 

V'Wt, run9r^ i KOKSA sMt tail 

To order, call 213-525-2150, 
or fax 213-525-2387 

BBCSS 



DON'T BUY CUTOUTS! 

Until You See Our Catalog 
0( Great Cassettes and CD'S 

TARGET MUSIC DISTRIBL/TORS 
7925 NW 6« ll> ST., OEPT J 
MIAMI, FL 33166 



foNLY"! Phon»: (305)591-2188 
Fix : (30S) 591-7210 



SAM-PLINa S£LLS/.' 

Ldrm'st U.S. mil. ol Listniitici I'osts 
qiidiiinliTs >ou will sril Mdii" Musit 
uilli t)iir syslt nis. Call hOVV about 
Dili FREE tcsl prncirdiii. 

□ telescan 

1 -Hoo-H.^s-yoyi 



Buy direct and save! While other people are 
raising their prices, we are slashing ours. Major 
label CD's, cassettes and LP s as tow as 50c. 
Your choice from the most extensive listings 
available For tree catalog call |609| 890-6000 
FAX: (6091 890-0247 or write 
SCORPIO MUSIC. INC. 
P.O. BOX « 
TRENTON, NJ 08691-0020 



OPERATING SUPPUES 



^^9- \ Jtw»?l Boxl'^ • C I) Klisti rs 
jV* +^ \ Securil> Piickagin^ 
Ilastic & I'apcr Slfi'M's 
' Price (;uns • Mailtrs • Di\idfp> 



WRAPPING & PACKAGING 



The JrMelmastrr' I'utktiginK SvMt'm 



llimj.1.'l.»'.l.l:lj 



Indic Ubcl- • Budget & Cut <>ui t."D\, T«pc%. II' 
Niivclli fs ' C iimK\/Riigs • AitcvMincN • Bl*nk t Jp.' 

ERFORMAIVCE 
DISTRIBUTORS 

|2 Oak St. Wew Bruiwswkk IUJ OB90 1 



Campus Records 

'Ivolnalc Unlnbuloi <i( 
DHMiiNu/Oimioclu" 

Ijl^VYltllD IIMMn 

1518) 793 6696 
(5181 783 6753 F*K 



For 



Unique Blend of Indtptideni and 
.Uo/or Labfl Cloteoun and Ovrntock^ 



LOWEST PRICE! 

• CD's - LP's Tapes • 
• Cut-Outs - Over Stocks • 
• Budget - Midline ' 
• Call For Your Free Catalog Today ! 
MUSIC WORLD 

8555 Tonnelle Ave., .N. flerfien, NJ 07IM7 
Tdi (201) 662-7600 Fax:(20l»662-«)60 



TAPES 



sentryI^stems 



A New Generation of Reusable 
Software Security Packaging 

' Seven Models - Including a 
double CD Package 

• Adapts to all EAS Technologies 

• Increase Profits by Reducing 
Theft 

Call or Write Torlay for Brochure 
anil Samples 



C & D Special Products, Inc. 
309 Sequoya Drive 
Hopkinsville, KY 42240 
West Coast 
800-366-4923 

1-800-922-6287 



DIRECTOR OF SALES AND 

MARKETING 
GENERAL MARKETPLACE 

LEADING NASHVILLE BASED 
CONTEMPORARY CHRISTIAN 
LABEL GROUP SEEKS 
STRONG SALES AND 
MARKETING PROFESSIONAL 

TO HflANAGE SECULAR 
DISTRIBUTION. MUST HAVE 
EXPERIENCE IN NATIONAL 
SALES AND MARKETING. A 
W/ORKING KNOWLEDGE OF 
RADIO PROMOTION AND 
FIRM GRASP OF MAJOR 
DISTRIBUTION COMPANY 
INNER WORKINGS. FAX 
RESUME AND SALARY 
REQUIREMENT TO: 

DALE GOGGINS 
(212) 571-5095 



WAREHOUSE MANAGER 

Fast growing Independent 

Distributor/Label on Long 
Island seeks tiigtily motivated 
individual with proven track 
record in managing warehouse 
and slilpplng. 

Candidate must have strong 
leadership skills with the ability 
to follow structure as well as 
being able to create & 
implement procedures. 
Communication & Organization 
skills required. Send resume 
and cover letter, which must 
Include salary history to: 

Box 8222 
Billboard Classified 

1515 Broadway 
New York, NY 10036 



RECORD RETAIL DISTRICT MANAGER 

Cat's Coinpact Discs & Cassettes is 
accepting resumes for a District 
Manager over the 9 current Memphis, 
Tennessee stores. Prior experience at 
this level required. Use of company van. 
Company pays 2/3 major medical. 
Bonuses available. Send resumes to: 

MCRD 

P.O. Box 22773 
Nashville, Tn. 37202 
Alt: VP ol Retail 

or fax at 615-255-7329 



SEEKING MANAGEMENT 

Established eighl-piece swmg/r'n'b band 
seeks an individual or company to worl< 
with on concert boolcings, recording, 
louring, etc. lot a fee and/or percentage. 
Outstanding musicians; New York City 
based. Please call (212) 969-0783 



BUYER 

Audio/Video 

Growing So. Bay (Los Angeles) one- 
slop to libranes needs aggressive, 
experienced hands-on negotiator/ 
buyer. Must be computer literate with 
excellent oral and written 
communication skills. Excel, 
negotiating purch. & coop, ad skills a 
must. Please fax your resume with 

earnings hist, to: 
VP Admin. Professional Media 
Senrlce Corp. (310) 532-0131 



PRODUCTION COORDINATOR 

LARGE INDEPENDENT LABEL 
(OWNED AND DISTRIBUTED BY 
A MAJOR) SEEKS AN 
EXPERIENCED PRODUCTION 

PERSON. MUST BE WELL 
VERSED IN ALL ASPECTS OF 
CD, CASSETTE AND VINYL 
MANUFACTURING, ALSO 
KNOWLEDGE OF FILM AND 
PRINT. SEND RESUME WITH 
SALARY HISTORY TO: 
BOX 8221 
BILLBOARD CLASSIFIED 
1515 BROADWAY 
NEW YORK, NY 10036 



JEFF McCLUSKY & ASSOCIATES. 
THE PREMIER MUSIC PROMOTION 
AND CONSULTING COMPANY OF 
AMERICA, IS EXPANDING ITS 
ALTERNATIVE AND ROCK 
DEPARTMENTS. IF YOU HAVE 
EXPERIENCE RUNNING A DEPART- 
MENT, A PASSION ?0n MUSIC, 
GREAT RELATIONSHIPS WITH 
RADIO, MAJOR AND INDEPENDENT 
LABELS, AND POSSESS 
ENTREPRENEURIAL SKILLS ... 
SEND RESUME IN CONFIDENCE TO: 
JMA 
719 WEST WILLOW 
CHICAGO, IL 60614 
DO YOU WANT TO BE THE BEST7 
NO CALLS PL£A5E. 



PART TIME WORKERS 

Wanted to Hand Prepare Mailing 
labels at home. You must have 
a Typewriter, Computer, or Good 
Handwriting. Call 24 hours. 

1-809-474-2826 



WORLD'S LARGEST KARAOKE SOFTWARE 
MANUFACTURE IS SEEKING NATIONAL SALES 
MANAGER TO EXPAND SALES. MUST BE 
COMFORTABLE WITH RECORD CHAINS AS 
WELL AS CONSUMER ELECTRONICS CHAINS 
k MANUFACTURERS FORWARD RESUME TO: 
DK KAMOKE EUnRTAINHEUT KC. 
ATTD: V.P. SALES MKTG. 
860 MAnC AVE., TORIUIICE. CA 30503 
0»FAXT0:(}lil)782-232« 




mtiiiiii 

Virgin Mtgaslores. the worlil's premier 
music and entertainmeni software retailer 
is expanding throughout North America. 
This continued growth has created career 
opportunities at Itie store and corporate 
levels. 

Current available corporate positions: 
Marketing Supervisor (west coast) - 
Coordinate Co-Op, regional promotions, 
coordinate graphic production, depl. budget 
tracking and all communication to store 
level. Minimum 3-5 yr. music retail exp., 
strong product knowledge/communication/- 
org. skills and computer literacy a must. 
BA, marketing with job exp. and video - 
multimedia background a plus. Job location 
- Beverly Hills, CA. Code-Mkt. Sp.BB. 

Current Iflrgin Megastore positions 
available: 

Store Managers S Assistant Managers, 
Product Buyers specializing in: 
Music, Speciatly Music, Singles. Videos & 
Laserdiscs, Multi-media & Books. Code ■ 
Stores BB. 

Store candidates should have a minimum ol 
2 years ol experience in one ol (or a 
combination ol) the above listed job 
positions, or related positions Excellent 
communication skills, self-motivate - 
positive leam leader philosophy, excellent 
product knowledge and ability to relocate a 
must 

To apply, send resume and complete salary 
history (required), including the above job 
code in confidence to: 

Vbgln Retail Group, Attn. HR Manager 
8912 Burton HVay, Bonrly Hills, C* 9021 1 



WANTED: 

PDIor FM1D4 In Ireland. Necessary 
qualifications include strong people 
skills, demonstrated ratings success 
In either CHR or AC, at least three 
years experience as PD, willing to 
relocate to Ireland. Send resume 
and sample station composition tape 
to Pollack Media Group, 
984 Monument St., Suite 105, 
Pacific Palisades, CA 90272. 



BUSINESS 
OPPORTUNITIES 



EARN $350-)- /WEEK 

At Home Hand Preparing 
Mailing Labels. You must have 
computer or good handwriting. 
Call For Details: 
1-809-474-2858 



WANTED TO BUY 



S)!ITH.AL5TER 

.\.M)(;OMP.\NY 



Music & Video 

WVGHTORY 
CONSULTANTS 



WE BUY 

NAME BRAND MBKHAWfi 



> Audio BOOKS >i;MMCaines 
^Kl?" > computers 



> Laser Discs 



> Cassettes 



(S16) 420-8300 

Fox: ISiei420-84S5 



CASH -CASH -CASH 

Top $ paid on CD's, Cassettes, 

LP's, Music Books, Rock 
T-shirts. No quantity too big or 
too small. Call 201-662-7600 or 
Fax: 201-662-8060 



$ $ WANTED $ $ 

Gold. Platinum Record Awards, Grammy, 
MTV Awards, Artists Contracts. 

COLONY RECORDS. 
1619 Broadway. NY. NY 10019 
Phone (212) 265-205D Fax (212) 9S6-6009 
CALL ALAN GROSSBARDT 



"We are cash buyers of un- 
wanted LP's, Cassettes or 
CD's." No quantity is too 
large or small. We pay the 
freight. Call: 

(609) 890-6000. 



fContiuued oil ixiqe S2) 
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FACTORY DIRECT 

• CDJFWELBOX STORAGE 
CABINtrS. In Stock Now. No 
Wailing Choice of colors. 2 sizes. 

2 drawer 570 Capacity, S234 

3 drawer. 855 Capacity. S289 



REALESTATE 
TOTHESbHlS 



Prices INCLUDE locks Textured 
steel conslruclion. 



«CD )EUELBOX SHELF, 2-TlER. 

Gridwall Slalwall. Pegboard 8 
lacings, capacity 64 25" long, 
double tier Black, wtiite. grey. 
Adjustable dividers "Flip-ttiru" 
browsing Use lor CD-ROM j 



Architectural Merchandising Floor 
Plans at no cost or obligation. 



•JEWEL BOX OR LO\G BOX 
C0\1P,\CT DISC UlSI'LAYERS 
'ALDIO CASSETTE DISPL.AYERS 
• LASER DISC DISPLAYERS 
■ VIDEO CASSETTE DISPL.AYERS 
•ELECTRONIC ARTICLE 
SLRVEILLANCE SYSTEMS 



• CO.MIC BOOK DISPL.AYERS 
>TRADI\C; CARD DISPLAYERS 
•COLLECTIBLES DISPL.AYERS 
For Gridwall. Slativall. Pegboard. 
•GLASS SHOWCASES 



Stocked in Chicago, Baltimore, 
Los Angeles, and London, Er>gland 



Free 100 Page Color Catalog 

1»800»433«3543 

Ask for Jim McFarland 

Fax: 213 624-9022 



"BEAUTIFUL 30 MILE HUDSON 
VALLEY VIEWS -NORTHEAST 
DUTCHESS COUNTY, AMENIA/ 
SHEKOMEKO AREA, 37 WOODED 
ACRES, ROAD FRONTAGE. $200,000 
- CALL (6071 254-4660, CORNELL 
UNIVERSITY REAL ESTATE DEPT." 



APPAREL 



LICENSED MUSIC APPARREl 
"OVER 100 ARTISTS" 
CALL FOR FREE CATAL06 
DEALERS ONLY 

1 800 328 0308 



NOVELTIES 



MUSIC MERCHANDISE 

Ine gteatesE vaneiy of licensei] product 3rour%d' 
POSTERS. T-SHIRTS, STICKEFIS, PATCHES, 
CAPS JEWELRY TAPESTHlES, BUTTONS, ETC 
Same day 5h«p(nnQ ' NO minimums 
GET II ALL Wn>1 ONE CALL'" 
DEAIiflSOHLY • 1-flOO-24a-2238 • CALL fOfl CATALOG 
ZMACHARS POSTERS INC 
1305) 8ft8-?2M,' FAX: (305| 688-1924 
791 1 NWl 7? AVE. SUITE 102 MEOlEV, Fl 33566 
SERVICE IS OUR #1 GOAL' 



TALENT 



COMPUTERS 




positive Choice! 

Compiete POS Invenlorv 
Conttof (Of ALL v^u* i©cord 
ilO(e n««d»! Avoilobl* In 
user seiecfible English or 
S poms hi 




Inventory Management 
For Record Stores 



ARTISTS 

Are you tired of your music 
being turned down 
by record companies? 
Let Blue Stone Mgt. help 
get you signed 
to a major label/ 
Film-TV-Soundtrack. 
Get fast results. 
619-496-2253 



800-942-3008 | POSITIONS WANTED 



YSL COMPUTER SYSTIMS 
MEAN MORE PROFITI 

Coll or fo« todoy to see why YSl is undeni 
obly Hw leodcf in compufer vystems (or 
muiic and video reloiiefi ond whoWiolers 
We built 20+ yeorj o( music or*d vicfeo m 
dusfry expfifiervce into Our compyler systems 
lo help make ycxjr busir>ess mote profitoblc 

■fOUItt SYSIIMS UMiTSD Rhone ,4041 449-0338 
fox 1404) 640-9723 
Awtlraka; 1001 338 2477 

6195 BuKi(0 Hft C-IOC r4crc/OH, G* 3CC71 



GIMME A BREAK! 

YOUNG. DYNAMIC LAW BUSINESS 
SCHOOL GRAD WITH GREAT MUSIC 
INDUSTRY EXPERIENCE IN 
CONTRACTS, COPYRIGHT, ROYALTIES. 
MANAGEMENT. EVEN PROMOTION! 
SEEKS ENTRY LEVEL JOB AT 
LABEL COMPANY FIRM IN NYC AREA. 
CALL (718) 474-6746 



INVESTORS WANTED 



INVESTOR WANTED 
100k 

POSSIBLE RETURN OF 
5 TO 1 
718-898-2868 



ACCESSORIES 



MISCELLANEOUS 



AIDS EPIDEMIC 

Learn Ugly Hidden Truths About This 
Exploding Epidemic. Send $9.95 CK,'MO, 
Publishing Unlimited. PO Box 3038, Palos 
Verdes, CA 90274 



FOR ARISTA'S FOSTER, TIMING IS EVERYTHING 



(Continued from page 10) 

Hungry Eyes," an all-star tribute to 
Merle Haggard. The initial single 
from that project was Foster's ver- 
sion of "The Running Kind." which 
stalled at No. 64 on the country chart 
in November. 

Turning its attention back to Fos- 
ter's own album, Arista sent a new 
single. "Willin' To Walk," to radio 
March 13. (The single was remixed 
from the original album version by 
Steve Ripley of the Tractors.) A com- 
panion music \ideo is currently in Hot 
Shot rotation on CMT. 

By delaWng the release of Foster's 
album by almost a year. Arista has 
created an unusually long two-and-a- 
half year lag between projects. Fos- 
ter* s'solo debut, "Del Rio. TX 1959," 
was released October 1992. 

Explaining the long delay, Arista 
president Tim DuBois says, "I really 
hate to get on that schedule where as 
soon a-s the last notes of the fifth sin- 
gle of the current album die, you've 
got to have the new single off of the 
next album at radio." 

Arista VP of promotion and artist 
development Jack Weston says. "We 
wanted to really do the right setup 
with Radney becauiie we know we've 
got a great album, and we didn't want 
to just throw it out there into the 
crowd." 

The new release date makes "La- 
bor Of Love" Aiista's only album re- 
lease for the second f|uarter. It also 
allowed Ai-i.sta to showcase the artist 
at the recent Countrj' Radio Seminar. 

While he couldn't help but notice the 
"RAD" promotional buttons being 
worn by CRS attendees, Tony 
Thomas, PD at KMPS Seattle, a solid 
Foster fan, believes it is music, not 
freehies, that will distinguish Foster. 

"I think that as a society, we are 
getting away from hype and showbiz 
as much as we have over the last few 
years," Thomas says. "In country- ra- 
dio right now, we're going through a 
very song-by-song situation with a lot 
of artists. Radney has proven to be a 
substantial song\mter with a temfie 
pre.sence. For him to really break 
through is as close as the next right 
recorfl." 

('onstant roadwork in support of 
"Del Rio. TX 1959" has made Foster a 
familiar face to concert audiences and 
established a strong fan ba.se at coun- 
try radio and at retail. 

"We sold in excess of 60.000 copies 
of his first album, so we've done rela- 
tively well with Radney." says Jerry 
Adams, VP of music purchasing for 
the Handleman Co.. the giant Troy, 
Mich. -based rackjobber. "I had the 
piivilege of hearing some of this new 
album several weeks ago. and I think 
this kid's on the verge and ready to 
pop. You've got to have that one song 
that pushes you over the top. 'Willin' 
To Walk' is a little different, but I 
think it will be accepted by country 
radio." 

Foster's debut spawnttl two top 10 
singles, sold 267,000 copies (accord- 
ing to SoundScan), and accomplished 
Aiista's main objective of distancing 
the singer from his "cutting-edge" 
past as a member of Foster & Lloyd. 
That countr>'/pop duo recorded three 
critically acclaimed albums between 
1987 and 19*K), landing nine singles on 
Billboard's Hot Country Singles & 
Tracks chart before splitting up in 
199L 

"We went at Radney's debut album 
first and foremost as a country 
record, t>eeause we were on a mission 
to establish him as an artist that was 
'in the fold.' " says Mike Dungan, 
Arista's VP of marketing and sales. 



"He was coming from Foster & 
Lloyd, which was kind of edgy, and 
we felt with 'Del Rio. TX 1959' that we 
had the record to do that." 

Having accomplished its initial 
goal. Arista's marketing plan for "La- 
bor Of Love" will center on what Dun- 
gan describes as "a two-pronged at- 
tack." In addition to "firming up 
Radney's countrv- base," the label will 
focus on college markets where Fos- 
ter & Lloyd managed to gain a 
foothold. 

"We didn't go after that at all with 
the first record, on purpose," says 
Dungan. "But given the w-ay the land- 
scape has changed out there, we don't 
feel that it will hurt him at all at the 
mainstream countiT level." 

The company will buy print adver- 
tising in various college publications 
and "hip" publications in the college 
market. In addition, they've prepared 
a video press kit with artists like 



Steppenwolfs John Kay and mem- 
bers of Hootie & the Blowfish talking 
about Foster's influence on their mu- 
sic. (Foster made an onstage guest 
appearance at a recent Hootie & the 
Blowfish show in Nashville.) An inter- 
active computer press kit also is being 
readied. 

But, Dungan stresses, the main fo- 
cus will be squarely on the main- 
stream countr>' side. In addition to his 
usual busy concert schedule. Foster 
will participate in an upcoming Wal 
Mart-sponsored package tour of 
countrv hitmakers (Billboard, Feb. 
11). 

"If you're in country music, you're 
traditional, and I love traditional 
country," Foster says. '*But there's 
always something creative and differ- 
ent that comes along in country music 
and shakes the trees. It may make 
things easier on me. or tougher, but 
that's my goal." 



SONY'S SELIG STRIKES HARD IN GERMANY 



(Cont anted from po(je 10} 

young woman who gets an abortion, 
came out toward the end of January' 
1994, prior to the album's release. 

Because of the lyrics, airplay was 
practically nonexistent, with only 30 
reported plays nationwide in the 
week after release. Daring excep- 
tions were WDR 1 (a West German 
network) and private radio station 
Delta Radio in Kiel, w^hich in eon- 
junction with Sony Music. Frank- 
furt, adopted the slogan "Delta 
Macht Selig" (Delta Makes You Hap- 
py/Blissful), a play on words. 

During this April '94 publicity 
campaign, Selig perfomied through- 
out Schleswig-Holstein, from play- 
ing on a trunk in market places and 
pedestrian zones, to gigging at rock 
parties and popular venues, and even 
on a boat. 

In addition, Delta Radio installed 
a hotline to inform listeners when 
and where Selig performed. The ra- 
dio campaign also was supported by 
posters and advertising. 

Although airplay was extremely 
difficult. German cable-music station 
Viva started broadcasting the video 
to "Sie Hat Geschrien" at the begin- 
ning of Februan.', which subsequent- 
ly generated intertjst for the album. 

In mid-May, the band headlined its 
own club tour. However, things real- 
ly started rolling when the band com- 
pleted the video to the second single 
"Wenn Ich Wollte" (If I Wanted To), 
in which the singer implies; I could 
have sex with you, "if I wanted to." 

Although radio airplay w-as slow, 
again because of the risque nature of 
the lyrics, Viva put the video on N- 
Powerplay. MTV Europe followed 
suit, mentioning Selig in its news 
broadcast and putting the band in 
Buzz Bin rotation. 

The critically acclaimed black- 
and-white video was directed by 
Rene Filer of the CZA Film compa- 
ny in Holland. Eller has produced 
videos for such name acts as Tech- 
notronic. Ten Shar]). Die Toten Ho- 
sen. Womack & Womack, Fury In 
The Slaughterhouse. Terry Hoax, 
Magic Affair, and, more recently. 
Westernhagen and Boy George. It 
was this clip that .secured the Echo 
prize at the ceremony in Munich 
(Billboard. Feb. 25). 

"The video exposure, in conjunc- 
tion with a nationwide marketing 
campaign, w'hich included posters 
and TV spots, plus the touring as- 
pect, brought about the break- 



through of the band," says Sony pro- 
motions manager Sina Farchid. 

In June the album entered the of- 
ficial "Musikmarkt" charts peaking 
at No. 35 and staying there for 13 
weeks. During the summer months, 
Selig performed at open-air festi- 
vals, thereby strengthening its repu- 
tation as one of the top German live 
bands. 

Wolfgang Orthmayr, managing di- 
rector of purchases at retail chain 
World Of Music (WOM). says. "Sales 
of the Selig album went pretty well 
right from the beginning and even 
better when support from MTV and 
Viva set in. To my mind, they are one 
of the German rock bands with the 
most credibility." 

The band a\?>o enjoyed nationwide 
exposure by appearing on Ger- 
many's longest-running youth pro- 
gram "Live Aus Dem Alabama," 
which was essentially an appearance 
to offset the video image. Plasa says, 
"After all that video exposure, it was 
important that the band could con- 
vince fans, as well as the media, that 
it was a true live band." 

The third single. "Ohne Dich" 
(Without You), was released in Sep- 
tember in conjunction with a video 
(again directed by Rene Eller), 
\\'hich is being aired by MTV and 
Viva. In October. Selig's dates at 
1.000-capacity venues were sold out. 

The act's popularity crossed the 
border into neighboring Austria 
(which, despite the common lan- 
guage, can be reluctant to accept a 
German artist), where the album 
climbed to No. 20. Selig toured Aui*- 
tria in November, followed by per- 
formances in Switzerland. 

Producer Plasa heard of the band 
when Meander played him a rough 4- 
track demo. "In two days, we proper- 
ly recorded three tracks in the stu- 
dio," he says. "On the basis of these 
demos — which, incidentally, turned 
out to be the three singles off the al- 
bum — Sony signed the band. 

Plasa, commenting on Selig's suc- 
cess, says, "I believe the appeal of 
the band is primarily because its mu- 
sic does not have that typical consci- 
entious-German attitude about it. It 
is honest, gutsy music, well played 
with excellent l>Tics." 

The band is due in the studio this 
month to record demos for its second 
album. "The new album will be even 
a little bit rougher and more guitar- 
riff-oriented," says Plasa. 



RHO SfNG Karaoke 

FToeCalaloq World slnrqest 
I selcclion AIIQrandsofequipmenl. 
CO*G LD's VocnIEIiminators 
Playef 5 Speakers Mics 
CSP PO BOX 1106 
Btidqcvicw IL 60455 
1 000 000-8466 
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Radio Stations Ponder Adding Acts Tliey Don't Btedk 



■ BY STEVE KNOPPER 



Despito vkltM) i)lay and wmwrt U)ws, 
radio Ls stiU the piimai'}' vehicle for an 
iirtist's commeiTial success. But some- 
times — as in the cases of Metalltca, 
White Zombie, Green Day, and Ice 
Cube, among others — an artist can be- 
come incredibly popular without radio 
play. 

At that point, radio programmers 
tiiust make a decbiion: Uo they res[X)nd 
Ui the market and add the new sonps 
right away, even if they'd once {leci{ied 
to jjass on the ailist? Or do they stick 
with their earlier judgment that the 
artist doesn't fit the format? 

Many progi-ammei-s say the answer 
is simple. "If it Hts in the sound of what 



you'ix' doing on the radio, it fits." says 
Biian Illes. PD of album ixwk \VEXL 
Richmond. Va. "And if it doesn't, it 
doesn't. 

"If the answer is. It doesn't fit what 
we do, or we don't think it's good . . . 
20 listens later, it probably Lsn't going 
to sound better," he says. 'That's the 
w"ay it u-as with Metallica. That's the 
way it is with Garth Brooks." 

Like Illes. many progi-ammei-s .^y 
they don't worry about an "under- 
gi*ound buzz" or other influences out- 
side their own ears. At WBLK. an 
R&B .'iUtion in Buffalo. N.Y.. PD Eric 
Faison says he won't play i-api^er 2Pac, 
because of his otTensive language, or 
Ice Cube, because "you've got to be 
tine U) what you do." 



If WBLK wasn't playing a ivconl. 
and suddenly it became iwpular. P'ai- 
son says, "It deix'nds on what we'i-e do- 
ing and what kind ol' song it is. If we 
heai' thui huge buzz, if it fits the foiTnat, 
we'll either jump on it oi* let it sit some 
more." 

But this cut-and-diT progi-amming 
appi-oach can ci*eate trick>' situations. 
The punk-pop band Green Day had 
never had radio hits before its album 
"Dookie" was released in early 1994. 
Through relentless MT\' video play, 
plus an attention-getting pert'onnance 
at Wotxlstock '1>4, the l>and wound up 
with a stiing of hit singles and sales of 
5 million ivcoitls. 



"That's a perfect example." says 
Chil^ James. PD of album i-ock WTPA 
Hanisbui'g. Pa. "At fii"st it wils t<)ugh, 
because we didn't think *Long\iew' was 
going to be that much of a hit. The 
pressiu'e got to be so much from people 
calling. At the end, it was ea.sy." 

When ai'tistj? sell reconis but can't 
get on the rarlio, theu' im)i"d com|)any 
mai-ketei-s tend to get jiei-plexed. For 
example, in late 19tf2 metiil Imnd UTiite 
Zombie release*! "La Sexorel^to: De\il 
Music Vol. 1" and tourecl the countiT 
se\ ei'al times. 

"A\'7ien we took it lo radw initially, 
we had sold 100,000 i*ecoi"ds in the mar- 
ketjjlace and toured three or four times 



in some markets." says Alan Oreman, 
dii-ector of rock promotion for Geffen 
and DGC Records in Los Angeles. 
"But the i-ecord sounded so foreign to 
them because it didn't fit with what 
they were doing." 

Of course, after that. "Beavis & 
Butt-head" i"^:ulai'ly aii^i its de\ olion 
lo While Zombie on MTV. and the rec- 
ord went gold. After that. Oreman 
says, some radio stations began play- 
ing the record — by then, almost two 
yeai*s after it came out. 

"Mo.st stations c*)uld not hear it." 
Oreman says, referring to the song's 
|X)lential hit status. "Nii*vana wa.s that 
(Continued on next fxige) 



AC StIPS FROM ATOP FORMAT RATINGS 



(Continued J ivin page 5) 

to gi\ e the format it*; best share ever. 
It uiis hel[XKl in the fall by the success 
of both fomial veterans and newcom- 
ers. WQCD (CD101.9) New York, 
which jumjied 3.n-:J.9 12-plus in the fall 
ratings, and KKSF San Francisco <2.8- 
:i.7). are among tlie success stories in 
the heritage camp. But their achie\e- 
ments were boLstere*! nationally by the 
emergence of newer outlets like KKJZ 
Portland, Ore. (4.3-4.9). KLJZ New 
Orleaas (i;}-4JI*). and WJZW Washing- 
ton. D.C. (1.7-3.3). 

"Seven years into the foimat, we're 
way past the point of guesswork," savs 
KKSF PD Steve Feinstein. "We've 
sort of cracked the code. We now un- 
derstand which |)articular titles, which 
styles of music, which arti.sts, make for 
success. The formal is really coming 
into its own, it's becoming a main- 
stream, mas.'* api^eal foi*mat, not just a 
Iwutitiue format" 

In some cases, adding AC crosao\ er 
artists like Michael B(!llon, Whitney 
Houston, and Mariah Cai*ey was the 
secret to success for adult alternative 
stations. "In the ovenvhelming majoi-- 
it}'^ of cases, stations ai-e moving in a 
much more |wp. AC ciw^'^over. familiar 



direction," says Feinstein, whose sta- 
tion is not among those adding cross- 
over artists. "Nearly the entire uni- 
verse of stations is running tighter 
libraries and becoming more hit 
driven." 

OTHER ROCK FORMATS STRUGGLE 

After a winter-to-summer "94 re- 
boimd, album rock is once again falter- 
ing, and classic rock is now showing 
signs of trouble as well. Album rock 
was off 9.4%-8.99^ in the fall book, 
down from a high of I0.2fif in the .sum- 
mer of 1991. Classic rock was off S.fi'Jf- 
its worst share since the format 
ratings were initiated and way off from 
its high of 4*^^ in the spring of 199;i{. 

Some radio obser\'ers say those 
losses are not surprising given the 
staleness of the rock formats. Consul- 
tancy DeMere Progi-amming i*ecently 
unveile*l the results of its annual rock 
radio airplay study and noted. "If the 
lop 10 .song list for 1994 looks a lot like 
the one we shanxi with you for 
you're not mistaken." The 10 songs on 
the list ai"e an average of 20 yeai-s old. 
and for the last two years, Aero.smith's 
(CoHtiuurd on {xit/c Mti) 



ARBITRON FORMAT SHARE FALL '94 

Persons 1 2+ 
Monday-Sunday 6 a.m.-Midnight 




Rem Formats 0,3°i> 
-Easy Listening 0.9% 

Classcal 1.9% 
Religkxjs 2.2% 
Adult Alternative 2.3% 
Modem Rock 2.7% 
Adull Standards 3.0% 
Classic Rock 3.2% 



Spanish 5.0% 



Persons 1 2+ 
Monday-Friday 6-1 0 a.m. 




Rem, Formats 0-2% 
Easy Listenlr»g 0.8% 
Classical 1 .4% 
Adult Anarnative 1.7% 
Retigwus 2.3% 
Modem Flock 2.3% 

Adurt Standards 2 6% 
Classic Rock 4.2% 



FORMAT SHARE 
BY DAYPART 

FALL '94 
ARBITRONS 



Persons 12+ 
Monday-Friday 10 a.m.-3 p.m. 



Persons 12+ 
Monday-Friday 3-7 p.m. 





Rem. Formats 0.2% 
Easy Listenirtg 1.t% 
Religious 1 .6% 
- Classical t .9% 
Modem Rock 2.4% 
Adult Alternative 2-5% 
Classic Rock 3,1% 
Adult Standards 3.5% 



Rem Formats 0.3% 
'Easy Listening 0.9% 
-Classical i-9% 
Religious 2,0% 
Adull Alternative 2 6% 
Adull Standanjs 2,9% 
Classtc Rock 2 9% 
Modern Rock 3-1% 



Spanish 4.9% 



Persons 1 2+ 
Monday-Friday 7 p.m. -Midnight 



Source: 
Ratings, theArbitron Co.; 
formats, Billboard magazine. 
Copyright 1 995, the Arbitron Co., 
Billboard magazine. 




Rem. Formats 0.3% 
- Easy Listening 0.8% 
-Adult Standards 1.8% 
Religious 2.0% 
aassical 2.0% 
Classic flock 2,5% 
Adult Alternative 2-8% 
Modern Rock 4.0% 



Spanish 5.0% 



BILLBOARD MARCH 25, 1995 



83 



Billboard, FOR WEEK ENDING MARCH 25, 1995 



Hot Adult Contemporary . 

ComplM tram a nilionil MmoKO' fO^ay iuOtfitH Ctr fi'MQCUl Oita ifiMmi Radio 'm:- Mrvice 47 cunttmcurvy UaliQi^ 
ii«f ei:tf^'iiLi :» monilwed24 IKM^a ^dr 7 JJYi 1 icr;;? tifmee ^. nuniMf v'r - 
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TITLE ARTIST 

U»8EL & NUMKRIJISTRIBUTtNG LftBEl 


1 


1 


1 


13 


★ ★ * No. 1 * * * 

TAKE A BOW ♦ MADONNA 

MAvEOIC^^IPE IfcXtiVJARNER BROS t *eeki at ; 


CD 


3 


4 


17 


IN THE HOUSE OF STONE AND LIGHT ♦ MARTIN PAGE 


3 


4 


2 


21 


YOU GOTTA BE ♦ DES'REE 


4 


2 


3 


15 


LOVE WILL KEEP US ALIVE ♦EAGLES 


CD 


6 


6 


8 


EVERLASTING LOVE ♦ GLORIA ESTEFAN 

EPIC 7775* 


(S 


5 


5 


18 


HOUSE OF LOVE ♦ AMY GRANT WITH VINCE GILL 


CD 


7 


12 


6 


YOU GOT IT ♦ BONNIE RAITT 


CD 


10 


11 


14 


HOLD MY HAND ♦ HOOTIE & THE BLOWFISH 


CD 


14 


28 


3 


BELIEVE ♦ ELTON JOHN 


10 


11 


8 


15 


ON BENDED KNEE ♦ B0Y2 II MEN 


a 


9 


7 


18 


THE SWEETEST DAYS ♦ VANESSA WILLIAMS 


u 


8 


9 


24 


ALWAYS ♦ BON JOVI 
MERCURV 856 227 


13 


12 


10 


27 


I'M THE ONLY ONE ♦ MELISSA ETHERIDGE 

ISJ^f^D 854 '^GS 


14 


13 


13 


i; 


MENTAL PICTURE ♦ JON SECADA 


QD 


18 


20 


5 


UNTIL THE END OF TIME ♦ FOREIGNER 


u 


15 


14 


47 


IF YOU GO ♦ JON SECADA 


17 


19 


16 


44 


WILD NIGHT ♦ JOHN MELLENCAMP 


IS 


16 


18 


30 


I'LL MAKE LOVE TO YOU ♦ B0r2 II MEN 


19 


17 


17 


14 


SUKIYAKI ♦ 4 P.M. 

t.i ■• PIA : ■ ■.. ■. - . .L-.-tLi 


20 


20 


IS 


18 


NOTHING LEFT BEHIND US RICHARD MARX 

MPltOL _(..'.■ . . 


CD 


21 


21 


7 


HOW DID 1 GET BY WITHOUT YOU JOHNWAITE 

'.tAGo .'=nt: 


QD 


24 


26 


1 


1 KNOW » DIONNE FARRIS 

!:i:..L.'.te.'A 777^0 


(D 


22 


22 


9 


YOU DONT KNOW HOW IT FEELS ♦ TOM PETTY 


m 


23 


23 


6 


IF 1 WANTED TO ♦ MELISSA ETHERIDGE 


CD 


26 


31 


5 


STRONG ENOUGH ♦ SHERYL CROW 


(D 


31 


32 


4 


1 LIVE MY LIFE FOR YOU FIREHOUSE 

EPtC 7731 ^ 


(E) 


32 


34 


5 


1 BELIEVE BLESSID UNION OF SOULS 

EMI 58320 


28 


25 


24 


26 


TURN THE BEAT AROUND * GLORIA ESTEFAN 

c^r^rf't' t.t.:vtt. rf ^ SDUtC'tRA-i 77630 EPIC 


23 


27 


27 


11 


ALWAYS AND FOREVER ♦ LUTHER VANDROSS 


30 


29 


M 


25 


SECRET ♦ MADONNA 


31 


30 


29 


13 


LITTLE BITTY PRETTY ONE ♦ HUEY LEWIS & THE NEWS 


32 


28 


25 


10 


LOOK WHAT LOVE HAS DONE PATTY SMYTH 

MCi 


(D 


35 


35 


4 


COME BACK LONDONBEAT 

^'*DOA:rvIt.4->5 7i.ti:^ 


34 


33 


33 


8 


MISHALE * ANORU DONALDS 

ME'RO BLUE 5825(jCAPi-OL 


dD 


34 


36 


4 


HOLD ON ♦ JAMIE WALTERS 


CD 


36 




2 


NO MORE "1 LOVE YOU'S" ♦ANNIE LENNOX 


CD 


40 




2 


TOO BUSY THINKING... MANHAHAN TRANSFER/P. COLLINS 


(D 


HE\ 


«► 




* * * Hot Shot Debut* * * 

HAKUNA MATATA ♦ JIMMY CLIf F FEATURING LEBO M 


39 


31 


40 


3 


FOR YOUR LOVE ♦ STEVIE WONDER 


40 


39 


37 


23 


PICTURE POSTCARDS FROM LA. ♦ JOSHUA KADISON 



O Tracks Showing »n increase in detections over Ihe previous vMeek, regardless of chart rrx)vef?>enl Airpower awaoJed Id 
tnose records whcfi attain 50O detectKxis tw me lifst IiiTw ♦Vi(Jeociip*^ailat>>ity c 1995, Billboardi'BPI CommurncatKxis. 

HOT ADULT COIIITEMPOMBYBECnBBENT ~ 



1 


1 


1 


8 


BUT IT'S ALRIGHT ♦ HUEY LEWIS & THE NEWS 

ELEKTRA 64524EEG 


2 


3 


2 


12 


LOVE IS ALL AROUND 

LONDON 857 5BalSlJ^f^C 


♦ WET WET WET 


3 


2 




2 


COME TO MY WINDOW 

IStJlND 858 028 


♦ MELISSA ETHERIDGE 


4 


4 


4 


3 


ALL 1 WANNA 00 

AiM 3702 


♦ SHERYL CROW 


5 


5 


5 


14 


YOU MEAN THE WORLD TO ME 

.At Act ? J0r:4,ARISTA 


♦ TONI BRAXTON 


6 


6 


6 


7 


LUCKY ONE 

AAM 0724 


♦ AMY GRANT 


7 


10 


10 


19 


FOUND OUT ABOUT YOU 

AAM 04 LB 


♦ GIN BLOSSOMS 


8 






10 


DON'T TURN AROUND 

A.RISTA 1 259; 


♦ ACE OF BASE 


9 


7 




16 


CAN YOU FEEL THE LOVE TONIGHT 

HOLLVWOOD 64543 


♦ ELTON JOHN 


10 




9 


28 


THE SIGN 

AfilSTA 1-2653 


♦ ACE OF BASE 



Recufrefits are titles whicti have appeared on the Hot Adult Contemporary chart tot 26 weeks and 
have droppod below Ihe top 20. 



Radio 



Networks Listening Up 1.7% In RADAR 50 

Gain Follows At Least S-Year Decline, Survey Reports 



■ BY CARRIE BORZILLO 

LOS AKGELES— RADAR 50. the 
network radio survey conducted by 
Statistical Research Inc.. shows 
good news for the industry for the 
first time in several surveys. 

Li.stening was up 1.7% among all 
networks measured by RADAR in 
the 12-plus demographic, up 1.3% 
among adult networks in that demo, 
and up 2.9% with young adult net- 
works. 

In the key 25-54 demo, listening 
was up 3.1% among all networks. 

As Statistical Research points out, 
the 1.7% increase translates to 66% 
of people over the age of 12 — or 
nearly 140 million people — hearing 




Back In The Umelight. Celebrating 
Anita Baker's four sold-out nights at 
Los Angeles' Universal Amphitheatre 
and her first live performances in four 
years are, from left. KKBT Los Angeles 
MD Maurice DeVoe; Baker: KKBT jock 
Jesse Collins; and KKBT programming 
coordinator Charlene Jones. 



rvJETWORKS & 
SYNDICATIOrsI 



one or more network radio programs 
over the course of an average week. 

ABC Radio Networks' Excel 
posted the highest gains with a 
19.3% hike in the 12-plus demo and 
a 22.4% increase among young adult 
networks in the 25-54 demo. 

Also, ABC once again ruled the 
top programs survey as the syndica- 
tor of nine of the top 10 programs 
and 40 of the top 50 shows. Paul Har- 
vey's morning and noon newscasts 
held dowTi the top two positions. 

Other winners in the 12-plus demo 
were Westwood One's adult contem- 
porary ( + 11.2%) and country 
(+9.8%) networks, which also saw 
significant gains in the 25-54 age 
group. In that demo, WWl's AC 
posted a 15.1% hike, while the com- 
pany's variety and country networks 
posted 13.5% and 13.1% increases, 
respectively. 

In the past several years, network 
radio listening had shown no signs of 
improving. Among all networks in 
the 12-plus category, RADAR 49 
posted an 8.3% decrease, RADAR 48 
fared worse with a 9.8% downsHde, 
and RADAR 47 saw nets down by 
6.6%. 

Out of the 14 networks surveyed, 
only four posted decreases in RA- 
DAR 50, ranging from a mere .9% 
downturn (CBS Radio Networks) to 
an 8.2% dip (WWl's Source). 

Bill McClenaghan. .senior VP of 
research and development at ABC 
Radio Networks, .says Excel did well 



in the most recent survey due to the 
company's reorganization of its sta- 
tion clearance (iepartment's ability 
to garner larger affiliates in the last 
year. 

The reconfiguration of the Unistar 
Radio Networks and WWl networks 
after their merger last year made a 
large impact on WWl's showings in 
RADAR 50. 

"After we merged, we went to the 
buyers and clients and a-sked them 
what the.v wanted," says Westwood 
One Radio Networks president Bill 
Hogan. "The feedback we got from 
the agencies wa-s that they wanted 
more targeting, and that's what we 
did." 

WWl's three networks (Mutual, 
NBC, and Source) merged with Uni- 
star's three nets (CNN +, Super, and 
Power) to come out with the more 
targeted and format-geared net- 
works: variety, CNN + , AC, countrj', 
and Source. 

ABC's McClenaghan also says 
that WWl's reconfiguring its net- 
works and having president/CEO 
Mel Karmazin on board is helping 
the network industry as a whole. 

"With Mel, things are going to 
change," he says, "and it will help 
ABC." 

Hog'an is optimistic about the state 
of the network radio industry as well. 

"More than the 1.7% increase, 
which isn't relevant to the buying 
community, the key demo, 25-54, in- 
crease is important,' he says. 
"Among ours, four of the six are up 
double digits. This is good for all of 



RADIO STATIONS PONDER ADDING ACTS THEY DONT BREAK 



(Coittiuued from precediug page) 

way initially — 1 remember there were 
many radio stations that did not get it 
because it was so different from ever>'- 
thing else they were dealing with." 

Today, in rap, rock, and many other 
gem*es, bands tend to establish them- 
selves by using live shows to build fan 
bases around the country. For that 
reason, it's often difficult for radio pro- 
grammers to recognize a future hit 
from one of these acts. "I think we've 
all been faced with that from time to 
time." says Cv Young, PD of R&B sta- 
tion WQOK Raleigh, N.C. "A lot of 
times, they'll start the buzz with BET 
or MTV. Then I have to go find it." 

Some record company marketers 
purposely start campaigns to break 
artists at the street level or through an 
outlet that's less recognizable than ra- 
dio or MTV. "In a sense, we [cause] 
that to happen because we can't count 
on radio," says Nancy Levin, senior VP 
of promotion for Priority Records, 
which i*epresent-s Ice Cube. 

"It becomes a political problem," she 
adds. "They're all fighting for it, 
whereas they hadn't given us the time 
of day before." \pVhen i-apper Sir Mix- 
A-Lot released the single "Baby Got 
Back" in 1992, Levin recalls, a radio 
programmer told her, "Never, never, 
never will we play this song." 

The single became a huge hit, of 
course. The programmer. Levin says, 
"was like. 'Oops.' It happens all the 



time." 

Other marketers, though, wish the 
stations would trj' harder to catch a 
band on its way up. That way, the sta- 
tion wouldn't be so suri)rise<l when a 
Counting Crows, 2Pac, or Hootie & the 
Blowfish spring seemingly from no- 
where, 

Sean Maxson, national director of ra- 
dio promotion for Mammoth Records in 
Carrboro, N.C, sa>'s he admires the sta- 
tions that tr>' to spot bands with poten- 
tial early in their careers. He says the 
"worst-case-scenario" statioris often ig- 



nore artists even when they have clear 
hits. But when that happens, Maxson 
says, it's not embarrassing for the sta- 
tion. 

"It's the band that's winning out," 
saj-s Maxson, whose label handles .Ju- 
liana Hatfield and specializes in under- 
ground artists. "Joe Blow could kx)k at 
WXXX in Idaho Falls and sa>'. What a 
loser. They're the last station to play 
Veruca Salt.' But somebody else will 
look at the station and say, 'Oh look, 
they just added Veruca Salt' " 




Panic Blooms In Indiana. Capricorn recording artist Widespread Panic recently 
stopped by WTTS Indianapolis for an interview and on-air acoustic performance. 
Pictured, from left, are WTTS afternoon jock Jimi Hurley; band members John Bell 
and Michael Houser; and WTTS MD John McGue. 
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BILLBOARD MARCH 25, 1995 



BY ERIC BOEHLERT 



DYING TO HOLLYWOOD is like going 
I to the drcus to check it out, but it's not a 
place you w-ant to set up shop," saj's Wax 
singer Joe Sb, referring to life in LA, as »idl as the 
band's two-minute wonder, "California," which is 
No. 40 on the Modem Rock Tracks chart Sib and 
band member Dave Georgeff discuss the City of 
Angels. 

Georgeff: "I think lyrically the inspiration I want- 
ed to get across was how I felt when I first moved 
here from Chicago. I love California, but when I first 
movetl here it was ..." 

Sib: "A lot to take in." 

Georgeff: "You work in a little job for minimum 
wage and you want to see rock bands, or you want 
to go to shows." 



Sib: "But you still got to pull in the money to get 
your rent" 

Georgeff: "I was working at Tower Records." 
Sib: "I was working at Dukes on Sunset 
rBoule\'ard] next to the Whisky. I was a slave to the 







"Movin|5 lo HolI\A*-ood is 
the circus." — Wol 


like KoiiiK to 



restaurant" 

Georgeff': "It was good news today. I found out 
that, you know how Tower Records puts up big 



billboard. 



FOR WEEK ENDING MARCH 25, 1995 



Album Rock Tracks 





:»: 




ui 


TRACK TITLE ARTIST 


CP) 




6 




* * * No. 1 * <^ * 

LIGHTNING CRASHES : .te> a i ♦ LIVE 

THROWW ZOPPIR RADI&ACTI'/LVCA 


2 


2 


3 


9 


GEL ♦ COLLECTIVE SOUL 


3 


3 


2 


16 


WHEN 1 COME AROUND « GREEN DAY 

: • r REPRISE 


4 


1 


1 


16 


BETTER MAN PEARL JAM 

< --fij.'',- EPIC 




5 


14 


6 


CAN'T STOP LOVIN' YOU ♦ VAN HALEN 

pii;.N::E WARNER BROS 


t 


4 


4 


16 


YOU WRECK ME ♦ TOM PETTY 


CD 


7 


10 


7 


LOVE SPREADS ♦ THE STONE ROSES 




10 


11 


7 


EVERYTHING ZEN • BUSH 

SIXTEEN SIQNE IRALUA l.'E'^^.jjf'L 


9 


g 


7 


g 


SHE'S A RIVER ♦ SIMPLE MINOS 

0 j:jLi NE.V:. -"Rr.M THE NEK' ^•OR'd) <' I- 


10 


g 


g 


13 


GOT ME WRONG ALICE IN CHAINS 

' .t->V J'JL'RACK CCEUMBW 


11 


13 


13 


U 


LET HER CRY ♦ HOOTIE & THE BLOWFISH 

.-.I . 1 - V E.V ATLANTIC 


12 


12 


9 


9 


HIGH HEAD BLUES « THE BLACK CROWES 

AMCftlCA -r.'E- :.>M. >-;l'"- jt 




16 


16 


19 


PLOWED ♦ SPONGE 




11 




11 


DONT TELL ME (WHAT LOVE CAN 00) ♦ VAN HALEN 


15 


15 


18 


4 


MURDER INCORPORATED « BRUCE SPRINGSTEEN 

r^E"'Ei" HI-:" :. . . .MBlA 


QD 


18 


20 


9 


GOTTA GET AWAY ♦ OFFSPRING 




14 


12 


9 


THE MAN WHO SOLD THE WORLD ♦ NIRVANA 

MTV 1 . i;':.r.fr c. -li .: yi, Jb-. A---J. 




20 


26 




LIVE FOREVER ♦ OASIS 


19 


17 


19 


32 


INTERSTATE LOVE SONG ♦ STONE TEMPLE PILOTS 

PURPLE ATLANTIC 


CD 


22 


31 


5 


A A t n in n AiAf CD ^ ^ ^ 

* ♦ *MlnPOWER* * * 
WHAT WOULD YOU SAY ♦ DAVE MATTHEWS BAND 

UNP£R TMC TABLE AS0 PREAMJr.G RM 


QD 


21 


23 


6 


BEGGARS & HANGERS-ON # SLASH'S SNAKEPIT 

' (■ ,i: ■: ■: ..Mt .-. HE -'t .".F'-'^N 




32 




2 


PRETTY PENNY STONE TEMPLE PILOTS 


CS) 


23 


22 


10 


CORDUROY PEARL JAM 

V 'ALL-:,r EPIC 


® 


27 


37 


3 


STAR 69 ♦ R E M. 

MONSTER V-ARNl-h- BR-jS. 


CD 


25 


33 


5 


CLEAN MV WOUNDS ♦ CORROSION OF CONFORMITY 




19 


15 


15 


BRIDGE ♦ QUEENSRYCHE 

PROMISED lAND :i'.'l 


(El 


35 


39 


3 


MY HALLUCINATION SHAW/BLADES 


n 


29 


29 


5 


UNDER THE GUN FOREIGNER 


29 


31 


30 


26 


SELF ESTEEM ♦ OFFSPRING 

rr.UH EPITAPH 


30 


28 


21 


14 


UNGLUED STONE TEMPLE PILOTS 

; ..i.i ATLANTIC 


31 


24 


17 


17 


BANG AND BLAME ♦ REM 

','-jr,^"E~' WAfiNE-R BROS. 


32 


30 


2! 


21 


YOU DONT KNOW HOW IT FEELS ♦ TOM PETTY 

WIIDROWERS .'..^ivr.--- d-j:. 


(D 


39 




2 


A TOUT LE MONDE MEGADETH 

. CAPITOL 


(D 


37 


40 


4 


CAN-T GET HIGH ♦ WIDESPREAD PANIC 


® 


NEW^ 


1 


DANCING DAYS STONE TEMPLE PILOTS 

1 i I)'. IE "J L£3 ZEpJ^EUif* A-L.V',-|C 


® 


40 




2 


ALOT TO LOSE TESLA 

GEFfEN 


37 


38 


35 


24 


ABOUT A GIRL ♦ NIRVANA 


® 


NEW^ 


1 


INFECTED ♦ BAD RELIGION 


® 


NEW^ 


1 


STARSEED ♦ OUR LADY PEACE 

r..v.rrL RELATIVlTr 


® 


NEW^ 


1 


THE DAY 1 TRIED TO LIVE ♦ SOUNDGARDEN 

SUP£RUNKNOWN AAM 



Blllbxxiid« 



album covers [on display in the window]? On the 
same porch that I used to smoke cigarettes taUdng 
to Joe about Wax ..." 

Sib: "Now we have one of those [Wax album cov- 
ers] up there." 

In the .song, Sib sings, "Someone should have 
warned you" about CalSbmia, leaving ynu wonder- 
ing whether it has any relation to Albert 
Hammond's 70s hit "It Never Rains In California." 

Georgeff: "Geez. Wait, how^s that one go? "It never 
rains in California, but girl don't they w^am you.' " 

Sib: "God no, I ne\'er thought of UiaL" 

Georgeff: "Wow. Hev, that'.s kinda' cool. Had you 
thought of that?" 

Sib: "No, I ne\'er. That trips me out" 

Georgeff: "Maybe \veH cover that song." 



FOR WEEK ENDING MARCH 2S, 1995 



Cumpiled 
OT'Kte 



Inxn t nMonH umple i 



ii AiiDRiw »«aw(i ic 



Modern Rock Tracks 








Pi 


TRACK TITLE 

Ai Tinr ' F ANV 


ARTIST 

[AE,FL,'t;.'&TR!P.lTlfjn 1 ARFL 


CD 




1 


9 


* * ★ No. 1 * * * 

LIGHTNING CRASHES 5 ^mx al !<i.. 1 • LIVE 
;i 1^ n'. Nr. ': r;i::;iCiACTive.'MCA 


CD 


i 




5 


DOWN BY THE WATER 


♦ PJ HARVEY 


CD 


i 




12 


LIVE FOREVER 


♦ OASIS 

fpir 




2 


3 


16 


EVERYTHING ZEN 


♦ BUSH 

■i-Ai. u,Mr.,rtr,r,Ln-E 


S) 


8 


8 


8 


PLOWED 


♦ SPONGE 












CD 


10 


17 


4 


CONNECTION 

f r ■." 


♦ ELASTICA 

DK GEFEtN 


7 


i 


7 


12 


THE MAN WHO SOLD THE WORLD ♦ NIRVANA 

fr. I'.i'll i.-.Cr , u\ :\ ■ II-. DCCatTFTN 


CD 


U 


21 


4 


GOOD 


♦ BETTER THAN EZRA 

E-E^'RAEEG 


CD 


ri 


13 


6 


STAR 69 


♦ R f M. 












10 




4 


17 


WHEN 1 COME AROUND 


♦ GREEN DAY 


u 


11 


10 


10 


HERE S, NOW 

- i -"t MUSIC 


♦ LETTERS TO CLEO 


12 


7 


6 


14 


LOVE SPREADS 


♦ THE STONE ROSES 

GEFrirj 


13 


13 


12 


10 


STRONG ENOUGH 


♦ SHERYLCROW 
AiM 


14 


15 


14 


8 


GEL 


♦ COLLECTIVE SOUL 


15 


M 


11 


17 


BETTER MAN 


PEARL JAM 

EPIC 


QD 




34 


3 


SICK OF MYSELF 


♦ MATTHEW SViTET 


QD 


NEW^ 


1 


* * * AlRPOWER* ★ * 

UNIVERSAL HEART-BEAT ♦ JULIANA HATFIELD 

WLT EvERY~hiNG VJVMMOTKATUIMIC 


18 


17 


16 


12 


ODE TO MY FAMILY 


♦ THE CRANBERRIES 


19 


18 


20 


7 


NOW THEY'LL SLEEP 


♦ BELLY 


20 


19 


18 


16 


CORDUROY 


PEARL JAM 


OD 


?3 


24 


6 


WHAT WOULD YOU SAY 

,■ \- ■:, ! AM: IJHiAMINr, 


♦ DAVE MATTHEWS BAND 


22 


2i 


25 


II 


SALVATION 


♦ RANCID 

£EITAE.( 


23 


16 


9 


15 


SOUR TIMES 

L.I. '.'M' 


♦ PORTISHEAD 

GC Ui^CSLONrori ISLAND 


(E) 


26 


2S 


5 


WONDERFUL 


♦ ADAM ANT 

CAF'IFi'JL 


CD 


■8 


3i 


3 


★ * * AlRPOWER* * ★ 

AGAINST THE 70'S MIKE WAn 

Hi. H. I, II- T ::bCAT' COLUMBIA 


dD 


31 




2 


STARSEED 


♦ OUR LADY PEACE 

RE^TLViTY 


27 


21 


22 


6 


0 BABY 

CAfTljR; 


♦ SIOUXSIE & THE BANSHEES 

GEFfE't 


28 


25 


23 


12 


BRIGHT YELLOW GUN 


♦ THROWING MUSES 

5iRER£PRiSE 


28 


20 


15 


10 


SHE'S A RIVER 

G'li :i '.-■.T. "^.■■i' THE r.L»T /.ORLj 


♦ SIMPLE MINDS 

;|'RG u 


30 


27 




18 


GOTO GET AWAY 


♦ OFFSPRING 


QD 


32 


36 


5 


INFECTED 


♦ BAD RELIGION 

/.■LAM i: 


32 


30 


30 


8 


HOLD ON 


♦ SARAH MCLACHLAN 


(D 


40 




4 


VIOLET 


♦ HOI r 


34 


29 


26 


8 


1 SAW THE LIGHT 


♦ THE THE 


35 


35 


35 


6 


GOING SOUTH 


♦ WOLFGANG PRESS 

AACi'-VARNER fiRr-; 


3S 


34 


33 


6 


CRASH-THE '95 MIX 

"lii. .'Jl.'RACK 


♦ THE PRIMITIVES 


37 


33 


31 


7 


LITTLE BASTARD 


♦ ASS PONYS 

AAU 


CD 


NEW^ 


1 


UST GOODBYE 

GRACE 


♦ JEFF BUCKLEY 

[S.JMB A 


39 


36 1 32 


21 


BUDDY HOLLY 


♦ WEEZER 

D3CGEEFEN 


® 


NEW^ 


1 


CALIFORNIA 


♦ WAX 

E 0- ; f.TEPEEOPE 


mi irt et«lf(nCA' 
drttcimm lAlCtin 


RxM « 600 awfcl 


a dff,. 7 flart a scnfR (ii'hsd tn umr*- ci celKtcri 




We«kofMBn:hS,1$9S 



® C»n1 Stop Lovin' You / Van Hilefl 

® for Your Love / Stem Wonder 

(S> Pfomije Me Nothmg / Repercussions 

® SfljiY GttI / Snow 

® Delicious / Shampoo 

<§) Mishale / Andru Donslds 

0 Lavs Will Keeo Us Togelhor / 

The James Teylor Qusnet 
® Here To Slay / f et Mattieny Group 
® The Sweetest Days/ Vanessa WilUsms 
® Sending Love To Everyone / 

Narada Michael Walden 

Q Denciog In The Moonlight/ Baha Men 

& My Cherie / Sheens Easton 

O Stillness In Time / Jamiroquai 

& Sweetness / Michelle Gayle 

® The Secnfice / Michael Nyman 

® Could It eo Forever / The Jai/masters 

0 Until You Come Back To Me / Paul Young 

& Never Can Say Goodbye / Pam Hall 

<3 She's A River /Simple Mmds 

9 Take A Bow / Madonna 

0 Creep / TLC 

& Let's Hang On / Mantianen Transfer 

@ This Cowboy Song / Sting 

& Change Ot Hean / Wendy Moten 

@ Evetlasung Low / Gloria Eslefan 

® If You Love Me / Brownstone 

® II I Onty Knmv / Tom Jones 

& Colourtttnd / Luciana 

3 Million Miles Frg^n Home / Keiiah Jones 

® I Belong To You / Toni Biaxton 

® Better Days Ahead / Tyiitl Corporation 

® Strong Enough / Sheryl Crow 

® Hip Today / Entrtmi 

® It's Too Late / Amar 

® Sukiyakr / 4 P.M. 

® Love Afleclion / HrsI Impression 

® Lucas With TTie Ud Ofl / Lucas 

d Ticket To Heaven / Lisa NilBBon 

9 Where's Your Love Been / 

Heliocemric World 
® Wonderful / Adam Ant 
® Sweet love / Sandy Reed 
® No More I Love You's / Annie Lennox 
@ 0 Baby / Swuxsie And The Banshees 
@ Dream Away / Babyf ace & Usa SUnsfield 
@ Here Comei The Hoisteppar / Ini Kamoie 
® Tamaihinm Kondonini Nosete / 

Diamarrtes 

@ Murder Incorporated / Bruce Springsteen 
& Thank You / Dreams Come True 
® All I Wanna Do / Sheryl Crow 

& HVou Want/Luciana 

Seiactions can be keanl oa 
'Pionaer Tokio Hoi 100' 
0V9rY Saadaf 1 RM-5 PM on 
FM JAPAN/ 81.3 FMia TOKYO 



8I.3FM l-WAVE 
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AC SLIPS FROM ATOP FORMAT RATINGS 



(Continued from jxige H.i) 

1975 hit "Sweet Emotion" was rock ra- 
dio's most played song. 

The two songs that were "new" to 
the DeMers list in 1994 were Aero- 
smith's "Dream On" (from 1973) and 
Jimi Hendrix's 27-year-old version of 
"All Along The Watchtower." Also 
making the top 10 last year were ZZ 
Top's "La Grange" (1974) and Tush" 
(1975); Blue Oyster Cult's "(Don't 
Fear) The Reaper" (1976); George 
Thorogood's "Bad To The Bone" 
(1982); Kansas' "Carry On My Way- 
ward Son" (1976); Boston's "More 
Than A Feeling" (1976); and Aero- 
smith's "Walk This Way" (1975). 

Alex DeMers believes the album 
rock radk) community won't let the for- 
mat languish long and says, "in the 
next 24 months you're going to see a lot 
of shifting around." Those shifts will be 
in one of two directions, depending on 
the station, its heritage, and its posi- 
tion in the market. Some will opt to 
play up their heritage and continue to 
mix old and new music, as DeMers cli- 
ent station KSHE St Louis is already 
doing. Others will follow the path of 
KLOS Los Angeles, which recently jet- 
tisoned its veteran air staff and shifUnl 
its musical emphasis in favor of newer 
tunes, 

"I think album rock has [awakened 
to the realization] that they needed to 
do one of two things — butt heads with 
classic rock or reinvent themselves," 
says DeMers. 

The new ratings are based on the fall 
1994 Arbitron survey; they track sta- 
tions in Arbitron's 94 continuously 
measured markets, which are mostly in 
the top 100. 

Following is a format-by-format 
analysis of the BUlboard/Arbitron sur- 
vey. The 15 formats are listed in order 
of 12-plus audience share. 

• N/T was up in every demographic 
group but teens. Its biggest gain came 
from men 18-plus, where it picked up 
an entire share. The addition of 12 out- 
lets in the continuously measured mar- 
kets also made N/T the second biggest 
station gainer after oldies. 

• AG's 15.2^ 12-plus shiire was off 
from 15.5% in the summer and down 
dramatically from its high of 18.7'*? in 



the summer of 1990. Last fall was the 
third consecutive quarter in which the 
format hit a new low point. AC also 
continues to hemorrhage stations. It 
now has just 1 ,099 outlets across the 
countrj', down from 2,074 in 1989, ac- 
cording to the M Street Journal. 

• Country was off slightly (12.7%- 
12.6%). its second consecutive down 
quarter. Its current share is its lowest 
since the winter of 1992. 

• Top 40 is down to just 338 stations 
nationally and has only 140 outlets in 
the continuously measured markets, 
having lost nine in the last quarter. The 
format was off in every demographic 
group but teens, where it was up 
33.2%-34^%. 

' Album rock was off in every demo 
and dajpart, most notably in men 18- 
plus (13%-12.3%). 

• R&B remained flat at 8.9% and, 
like top 40, posted a significant gain in 
teen listening (18.3%-19.6%). 

• Oldies was up 7.4%-7.7%, largely 
on the strength of the new crop of "TOs- 
based stations. The format's biggest 
boost came from men 18-plus, where it 
jumped 7ii%-^.3%. The addition of 13 
new outlets in the measured markets 
made it the biggest gainer in that area. 

• Spanish was up 4.8%-5.0%, de- 
spite a teen audience toss of .6 shares. 

• Classic rock was off in every 
demo and da>part and experienced sig- 
nificant losses in the teen, 18-34, 25-54, 
and men 18-plus demos. 

" Adult standards was off slightly 
(3.1%-3.0%). 

• Modem rock's biggest gain came 
from teens, where it was up a remarka- 
ble 6.5%-7%. 

• Adult altemati^'e was up or flat in 
every demo and daypart, 

• Religious, always a verj' consis- 
tent format, was up 2.1%-2.2%. 

• Classical was up 1.7%-1.9%. 

• Easy listening, recently described 
by the M Street Journal as "almost his- 
tory'," has just iteJ stations left in the 
format Only 32 of those are in the con- 
tinuously measured markets. The for- 
mat remained flat at 0.9% of listening. 

For complete ratings information, 
see charts on this page and on page 




Going Hollywood. RCA recording artist Willi One Blood catches a screening of 
"Dumb And Dumber" with some friends. Willi's single, "Whiney Whiney," is 
included on the film's soundtrack. Pictured, from left, are Willi; Skip Bishop, 
national pop promotion at RCA; WHT2 (Z100) New York MD Andy Shane; and 
Z100 afternoon jock Elvis Duran. 



Persons 12-17 
AAonday- Sunday 6 a.m. -Midnight 




Reni. Formed 0.2% 
C3ouical 0.2% 
Easy Lisleniog 0.2% 
A<lult Stomkirdt 0.2% 
Adub AllBmahve 0.4% 
Raltgious 1 .0% 
Clouic Rock 1 .5% 
NewiAolk 1.6% 
Spanish 3.6% 



FORMAT SHARE 
BY DEMOGRAPHIC GROUP 
FALL '94 
ARBITRONS 



Persons 1 8-34 
AAonday-Sundoy 6 a.m. -Midnight 



MnfamSockr.O)!, 
^Aduh Comvmp. 7.6% 



Persons 25-54 
AAondoy-Sundoy 6 a.m. -Midnight 





Ram. ruf iiKjIi 0.3% 
Easy Ustaning 0.3% 
Adull SKndanIs 0.3% 
Oauical 0.5% 
Religious 1.4% 
'Aduir Allemativa 1 .7% 

douic RocL 4 9% 
Modem Rocks. I % 

Sponish 5.7% 



Rem. Formoti 0.3% 
- Eo,y Uilening 0.5% 
—Adull Swndords 09% 
-Clotiical 1.4% 
Religious 2.2% 
Modem Rod( 2.3% 
'Aduh Aliemalive 3 2% 
Clossic Sock 4.3% 



1 ^Oldiei6.0% 
Nnn/Tolk 6.5% 



Persons 35-64 
Monday-Sunday 6 a.m.-Midnight 



Spanish 5.4% 



Women 18-H 
Monday-Sunday 6 a.m.-Midnight 





Rem. Fomioh 0 2% 
Modem Rock I 0% 
' Eosy Lislening 1 .0% 
Ckissicol 2.4% 
-Adut Sksndnds 2.5% 



Religious 2 7% 
Classic Rock 2.9% 
Adull Ahemottve 3 6% 



Rem. FomwlsO.3% 
Eosy Lslefling 1.1% 
- Modem Rock 1 .8% 
Clossic Rock 2.0% 
Clossicol 2.1% 
Adull Altemolrye 2.4% 
Religious 2.9% 

'Adud Snndords 3 S% 



j \ ^Top40 4.2% 

I ^Sponish 5.0% 

Album Rodi 5 6% 



AAen 18-^ 
Monday-Sunday 6 a.m.-Midnight 



Sponisli 5 3% 
'Album Rock 5 5% 



Source: 
Rotingi, the Arbitron Co.; 
formats. Billboard magazine. 
Copyright ] 995, the Arbitror) Co., 
Billboard magazine. 




Rem. FormahO.3% 
Easy Listening 0.9% 
Religious 1 .6% 

Ckissicol 1 .9% 



Adull Abemxive 2.6% 
Adull Slondords 2.7% 
Modern Rode 3 0% 
Cksssic Rock 4 6% 
Sponish 4.9% 
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Chancellor Makes Offer To Purchase SFX; 
Sony Completes Deal For Share Of SW Nets 



Uhancellor holdings corp. 

presidentA^EO StCT cn Dinetz has made 
(wblif a March 15 letter he isent tti SVX 
Broadcasting Inc. chairman/CEO Ro- 
bert Sillerman outlining an offer for 
Chancellor to acquire HVX for $26 per 
share. The ti-ansaction, value<i at %Uit) 
million, would make the ctanbined entity 
the cuuntr>-'s third -large-'^t radio-only 
gi-oup. 

The letter was a follow-up to a Jan. 2:i 
correspondence that, Dinet2 Raj's, "has 
not resulted in meanin^liil progress to- 
ward the execution of a definitive 
merger agreement." Both companies 
are financially backed by Hkrks, MiL«e, 
Tate & Furst. 

A local grand jur>' b^ued a fi\e- 
count indictment against \VMMS Cle\'e- 
land pnimolwn director Heidi Kramer 
for her alleged mle in the disruption of 
a live broadcast of the syndicated 
Howard Stem .show spoasored by rival 
station WNCX last summer. 

Kramer faces third-degree felony 
charges for dlsi-upting a public senice, 
recei\ing stolen pro[)erty, and forger>'. 
The stolen property in question Ls $5,000 
worth of Scene magazines, which wre 
remo\'ed from locations around Cleve- 
land. The magazines featured Stem on 
the cover. The forgerj' charges stem 
from a document Kramer allegedly 
drafted to gain press credaitials for ac- 
cess to the Stem broafka^t site. 

A friend of Ki'amer's, Greg Smith, 
has been chaivwl \^'ith two counts of <lis- 
rupting a public service and breaking 
and entering. 

Carl Hirsch, chairman/CEO of 
WMMS |)arent company OinniAmerica, 
told the Cle\'eland Plain Dealer the pros- 
ecutor is *\\usting the taxiKiyers' mone>' 
on something that is not important." He 
also siiid that the comjiany b. guilty of no 
wrongdoing and that he stands behind 
his employees. 

Sony Software has completwl its buy- 
out of Wama' Music Group's part of SW 
Netwoi-ks as exi)ecte<i (Billlioard. March 
18). Terms of the deal were not disclosed 
nor was the percentage of tlie coenpaiiy 
that had been owned bj' Warner Bros. 

SW Netwoi'ks was launched as a joint 
venture by the two companies last sum- 
mer. 

In a prepared statement, Warner Mu- 
sic Group diairmanCEO Robert Mor- 
gado said, "It is clear to me that the 



su-ategic course for SV\' Is better steei^ 
from the broader mandate that Sony 
Cor^xiratkm us able to provicte." 

The network's name is not expected to 
change. 

Katz Media Group Inc. has filed a reg- 
LstJ"ation statement uith the Securities 
and Exchange CcmmL'vsion for the initial 
public offering of its common stock. 




by Phyllis Stark 

with reporting by Eric Boehlert 
and Brett Atwood 

Some 5i) million shares will be offered 
at im estimated price range of .$16-$18. 

PROGRAMMING: CANDEA RESIGNS 

In a surprise move, KILT/KIKK 
Houston CM Rick Candea has re- 
signed. He will exit the stations April 7. 

Salem Communications has closed on 
its purchase of KKZR Houston and, as 
expected, has flipped from ABC/SMN*s 
"Z-Kock" format to religious talk as 
"Think Ratiio." Salem has applie<l for 
the new calls KKHT. 

WI'GR Philadelphia is set to flip 
from oldies to brokered ethnic upon 
completion of its $1.4 million sale to 
Global Radio, according to the Philadel- 
phia Inquirer. OM/PD/aflemoon jock 
Jcrr>- **the Gea- 
tor" Blavat will 
exit. Global also 
owns brokered 
ethnic station 
WUST Washing- 
ton, D.C. 

Citicasters de- 
buted classic rock 
WTBT Tampa. 
Fla.. at 105.5 FM 
March 14. Adult standards WGUL-FM, 
which had been at 106.5. moved down 
to new frequenc\' 96.1. Bob Walt<m ar- 
rives from WRliU Raleigh. N.C., as PD 
of WTBT. 




WALTON 



newsline... 

PREMIERE RADIO NETWORKS has enterefl into a three-year deal with Quincy 
JonesvDavid Salzman Entertainment (QDE), which gives Premiere the fu-st 
right to produce, finance, and distinbute radio pi-ogi-ams and radio program 
.><er\ices developed or supervised by QDE. Salzman will join Premiere's board 
of directoi-s. 

VINCE FRUGE has been named VP/GM at WIZF Cincinnati. He prevwusly held 
that |X)sition at WCKX Columbus, Ohio. 

ROCKY BLUMHAGEN has been upped from GSM at KFXX/KGON Portland, 
Ore., to GM at KGON. Apogee Communications president Jim Johnson, who 
had been acting GM at both stations, will continue to oversee KFXX. 

KEITH STIRLAND has been named (^00 at Media Marketing Technologies, an 
Arbitron company. He previously was senior VP of affiliate relations at 
West\\o<xl One Raflio Networks. 



In Kansas City, Mo.. EZ Communi- 
cations has closetl on its $7.65 million 
purchase of KBEQ-AM-FM, resulting 
in a flurT>' of chiinges lu-ound the mai'- 
ket. Countn' KKCJ now airing 15- 
minute infommercials for crosstowTi 
country station KBEQ-FM and that 
station's new local mai'keting agi'ee- 
ment partner, KFKF. The si>ots are in- 
tended to move KKCJ's former listen- 
ers to the other outlets. KKCJ. which 
Ls in the pi*ocess of being sold to Herit- 
age Mwiia. vvill re|xirte<lly Iwgin stunt- 
ing Monday (20) until its new format Is 
announced. 

WHCN Hartford, Conn., PD Bob 
Bittens exits and has not been re- 
placed. 

Magic Jackson exits the PD/afler- 
noon ho.st position at WQQK Nashville. 
No replacement has been named; send 
T&Rs to OM Tet* Wright. 

Jim Seagull takes over as PD at 
\S™D Raleigh. N.C.. replacing Shir- 
ley Maldonado, now at KLJZ New 
Orleans. Seagull was previously PD/ 
MD/afternoon host at KXDC Mon- 
tei-ev, Calif. 

Former KBUL Reno, Ne\\, PD Tom 
Jordan joins KWNR Las Vegas for PD 
duties M;u\'h 20. replacing Gao' Moss, 
now at KJKK-FM Houston. 

KAZR Coolidge, Ariz., changes calls 
to KBZR an<l will flip from classic rock 
to top 40 as "the Blaze" at the end of 
the month. The station is also in the 
process of a signal move-in that will 
gh'e it better coverage in Phoenix. The 
new GM is fonner KOOL-AM-FM 
Phoenix executive Jim Seemiller. The 
new OM/PD/MD. Ernesto Gladden, 
was previously with KCKQ/KUPD 
Phoemx. 

WILS-FM Lansing. Mich., night per- 
sonalitv Brian Bell adds PD duties at 
WILS-AM-FM. replacing Rick 
Walker, now at WKCXJ Saginaw, Mich. 

PEOPLE: NEW KLSX APD 

KLSX Los Angeles MD Ron 
Escarseda adds the /\PD duties pre- 
viously handled by PD Warren Wil- 
liams. 

WPEG Charlotte. N.C., MD/morn- 
ing man Kevin Fox e.xits. PD Andre 
Carson taps Keith Richards from 
KJMS Memphis and B.J. Murphy 
from KPRS Kansas Citv, Mo., as 
WPEG's new "Breakfast Brothers." 

WKSE Buffalo. N.Y.. research di- 
rector Dave Universal adds MD dut- 
ies, replacing Sue O'Neill, who is now 
PD. 

KXXY Oklahoma City jock Keith 
Marlow moves to local sister station 
KTST as APD/af\emoon jock, replac- 
ing Paul Orr. now at WHEW Fort 
Myers. Fla. At KXXY, midday host 
Bill Reed becomes APD/MD/after- 
noon jock, replacing Lynn Wag- 
goner, now at Arista/Na.shville. 

WQNF Louisville, Ky.. midday 
host Mel Rexroal adds MD dutie.s. 
replacing Randy Starr, who exited. 

Scotl Stewart joins WZZK Birm- 
ingham, Ala., as MD. replacing Todd 
Berry, now with Career records. 
Stewart was moming maa production 
director at WAKT Panama City. Fla. 

KKSS Albuquerque, N.M., over- 
night host Rob Royster is upiied to 
MD. replacing Jacque James, who 
exited. 



Revived Station Trades 
Country Tunes For Sinatra 



When country station 

KEEN San Jose, Calif., went dark in 
1993 after losing its transmitter site 
lease, the future did not look particu- 
larly bright for the nearly half-cen- 
tury-old AM station. Few would 
ha\'e been surprised if. like countless 
other old-timers facing similai- woes, 
the station had simply quietly faded 
from the dial for good. But GM/VD 
Steve Snell managed to work out a 
transmitter deal with crosstown 
KSJX. The question then became 
what to do with the station that his 
dad helped found in 1947. since 
KEEN's former country position 
harl l)een taken away by KRT\' with 
its more appealing FM signal. 

'There weren't too many options, 
to tell you the truth," Snell says. 
"News/talk, foreign language, or 
[adult .standardsl were about the 
only thi'ee options we had." 

Snell. a .self-described "Sinatra 
freak," opted for the 
standards of decades 
gone by. Since it 
signed back on the air 
last year as KKSJ. 
the station has 
climbed from no rat- 
ings at all in the win- 
ter '94 Arbitrons to 
.8, 1.4. and 2.9 shares, 
respectively, in the 
three subsequent 
books, good for a 
13th-place finish in 
the most recent rat- 
ings. When the win- 
ter '95 book arrives 
this spring, the sta- 
tion is almost certain 
to break into San 
Jose's top 10, 12-pIus, 
making it an industrj- 
rarity: a local, AM music success 
storj'. 

"We knew there was a market 
here," says Snell, pointing to the fact 
that when KFRC-AM (Magic 61) 
San Francisco acquired new owners 
and bowetl out of the format, "they 
had substantial numbers," not to 
mention strong name recognition. 

That helped in marketing the new 
KKS.I, which simply adoptefl the old 
Magic moniker. For its $100,000 
mai'keting campaign, the station be- 
came Magic 1370. 

"W^e knew that people in this mar- 
ket knew Magic meant adult stand- 
ards," says Snell. 

Going satellite or automated, as so 
many adult standards stations have 
done, was never an option at KKSJ. 
"I just felt we could do a better job." 
says Snell. "Besides, we wanted to 
be ver>* local. I didn't feel like with 
a satellite .senice you could be as 
locked and make it effective." Being 
local for KKSJ means -scores of pro- 
motions (big band dances, cruises) as 
well as news, traffic, and sports. 

Musically, Snell spent sL\ months 
putting the station's 1,700-song li- 
brarj' together. "I chose evei*>' song. 
It took me a while to find all the 
stuff. But everything we could get on 
CD we did." Three-4iuartei*s of the li- 
bran' Ls on CD. 




OFTHEWEKK 



STEVE SNELL 
GM/PD 

KKSJ San Jose. CalH. 



Not surprisingly, Sinatra rules as 
the King at KKSJ— with close to 175 
cuts in the library' — followefl by Nat 
"King" Cole. Ella Fitzgerald, and 
Tony Bennett. "We don't just play 
the hits from that era." says Snell, 
who prides the station on its musical 
depth and variety. "We play the 
songs everj'one did as standards and 
try to shoot for the best recordings." 
Snell admits he has toyed with Neil 
Diamond and other contemporaries, 
"but it just didn't feel right" 

During a recent afternoon hour. 
KKSJ played Artie Shaw, "Dancing 
In The Dark"; Barbra Streisand. 
"I'm All Smiles"; Tommy Edwards, 
"It's All In The Game"; Peggy- Lee. 
"I've Got Your Number"; Oscar Pe- 
terson, "Night And Day"; Frank 
Sinatra. "It Had To Be You"; Sarah 
Vaughan, "Nice Work If You Can 
Get It"; Henry Mancini, "Blue 
Satin"; Perry (I'omo, "Papa Love 
Mambo"; Frankie 
Laine, "Making 
Memories"; the Car- 
|)enters, "For All We 
Know"; Ella Fitzger- 
ald. "They Can't 
Take That Away 
From Me"; and Nat 
"King" Cole, "When 
My Sugar Walks 
Down The Street" 

As a broadcaster, 
Snell started out in 
the early '60s pro- 
gramming KCVR 
Lodi, Calif., before 
moving to KFIG 
Fresno, Calif., and 
then landing at 
KEEN as morning 
host and PD. He 
eventually became 
GM at KEEN as well as* FM sister 
station KBAY. 

Snell followed in his father's foot- 
steps. "My dad worked at radio sta- 
tions from Salt Lake City to Idaho 
to San Francisco. Then he and two 
other guys got together and decided 
to buy a station in San Jose" back in 
the '40s. At first, the men tried to do 
locally what the networks were do- 
ing nationally — "programs every 
half hour with live stuff. It was im- 
possible. They lost their shirts for a 
few years. When it went country lin 
1951] they started making money," 
Snell says. 

As for the adult standards format 
and the assumption that its stations 
are nothing more than sleepy 
sources of background music, Snell 
is not so sure it's a false impres.sion. 
"That's because [stations] are either 
satellite or automated. They're not 
really trying to be an active station 
. . . We're doing it just like an old 
MOR station in the '60s. All that 
stuff a radio station did then — news 
every half hour — we're doing it live. 

"We don't .say we're nostalgic," he 
adds. "We treat it like it's great mu- 
sic, and that's what it Ls. We're not 
trying to make memories or be nos- 
talgic. We're just playing great mu- 
sic and ha\ing fun doing it." 

ERIC BOEHLKRT 
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JONI MITCHELL HONORED WITH BILLBOARD CENTURY AWARD 

(Continued fmm page 1) 



most recent albums. And Sarah 
McLachlan's interpretation of Mitch- 
ell's "Blue" appears on a promotional 
CD for her single "Good Enough." 

"It was one of those sonffs that I wish 
I \m\ written," says McLachlan. " 'Blue' 
was the first Joni [album] I got about 
five years ago. because I was told so of- 
ten that we sounded alike. 'Blue' has be- 
come like a close friend, it ne\'er lets me 
flown." 

Mitchell can also count the artist for- 



merly knowTi as Prince among her many 
fans. At the American Music Awards 
earlier this year, Prince said, "I'd like to 
quickly thank a few people whose iaspi- 
ration has attributed greatly to Prince's 
success . . . Dr. Martin Luther King, 
James Brown, Muhammad Ali, Carlos 
Santana, [and] Joni Mitchell." 

Although overlooked by such arbiters 
of the mainstream as the Kock and Roll 
Hall of Fame, and the Grammys 
(Mitchell has only i-eceived two Gnim- 



mj-s — in 196!) for best folk performance 
on "Clouds'* and in 1974 for best 
arrangement aecompan>ing vociilisLs on 
the "(;burt And Spark" album's "Down 
To You"), Mitchell's inspiration and in- 
fluence among her fellow artists is virtu- 
ally unparalleled. She has drawn outspo- 
ken admiration from performers as 
diverse as singers Seal and Shawn 
CoKin, jazz saxophonist Wayne Shoiter. 
and roots rocker John Mellencamp. who 
calls Mitchell "the best poet to put her 
lyrics to music of the folk-rock gene-ra- 
tion; and as a guitarist she must know 40 
million tunings." 

The one consistency in her 17 albums 
released over a 26-year period has been 
quality. Otherwise, her directions have 
been completely unpredictable. Her 
works reflect not only comiK-lling self- 
exploration, but a musical adventuiism 
unmatched by \iitually any of her con- 
lemiwraries. 

Mitchell w as bom in Fort McLeod. 
All>erla, Canada, in 1J)43. As pail of her 
recover>' ftxim \)o\v), which she c-ontract- 
ed at age 9. she delved into the aits, pur- 
suing dancing, music, and painting. Hei- 
artistic leanings led her to New York in 
1966. and, in 1967. a contract with 
Reprise Records. Her self-titled debut 
w^as recorded with the guidance of Da\id 
Crosby and marked the start of a friend- 
ship that extended to her cun-ent album, 
"Turbulent Indigo." for w hich the pair 
co-wTole "Yvette In English." 

As Mitchell was fimling her voice as a 
performer, others were already e-xalting 
her talents as a songwriter. In 1968. 
Tom Rush's "The Circle Game" album 
contained three of her songs, including 
the title tj-ack. He w'as among the first of 
a long line of artists who plumted her 
materia] for their own use. In fact, she 
hit the pop charts first as a songv^Titer. 
\ia Judy Collins' cover of "Both Sides 
Now" iri 1968, and in 1970 with Crosby, 
StilLs, Nash & Young's "WowLstock." 

The exfXKSure broadene<l her api)ea]: 
by the time she released her third al- 
bum. 1970's "Ladies Of The Canyon." 
she ex(X'rience<l her own radio hit with 
"Big Yellow^ Taxi." "Ladies Of The 
Canyon" further showcase*! the falsetto 
fillips, daring dips, and eccentric strate- 
gies of Mitchell's vocals, spurring 
singers like Linda Ronstadt to test the 
boundaries of their own indents. "She 
has a stunning vocal instrument," says 
Ronstadt. "better than any that has 
emergefl in the last 50 years." 

It was 197rs "Blue" that became the 
album by which all future Joni Mitchell 
projects — ^whether vocally, musically, or 
song-wise — would be measured. The 
landmark release offered an unapolo- 
getic exploration of loneliness and ro- 
mantic longing, and also included the 
guitai' of longtime coUeague^studio co- 
hort James Taylor, who personally 
faxed Billboard while on tour in Japan 
with a handwritten missive saying: 
"Dear Joan: Congratulations. I'm glad 
they're acknowledging how much you 
mean to us all — and how much you mean 
to me. Your e\' er-lo\ing pal, James." 

Mitchell's affection for jazz, e\ident 
from the l)eginning. matured intf» a full 
romance with 1974's "Court And 
Spark," a jazz-rock hybrid recorded 
with Tom Scott & the L.A- Express that 
.seamlessly interwove the two musical 
metlia and w^as a self-acknowledgeti in- 
fluence on rockers ranging from David 
Bowie to Jimmy Page. The album also 
8|)awned her first and only top 10 hit 
"Help Me." An intensely inventive 
record, "Court And Spark" remains a 
fon{i memory for Tom Scott, who also 
played on Joni's "Miles Of Aisles" live al- 
bum. 

"During 1974." Scott recalls, "Joni 
Mitchell and I toured together for about 



nine months, playing well over 70 con- 
certs. There wasn't a day on stage with 
her that wusn't an extremely rewaixling 
experience creatively, musically, and 
personally. I always felt as if I had to 
perform my best . . . and it does not sur- 
prise me thai she continues to ha\'e this 
enormous creati\'e output." 

In 1975. Mitchell experimented with 
world music, featuring the warrior 
drums of the Burundi on "The Hissing 
Of Summer Lawns" album. Her forays 
into jazz continuefl with 197fi's "Hejira." 
a free-form meditation anchored by 
Jaco Pastorius' bass playing. 1979's 
"Mingus" was a tribute to then-d\ing 
bassist Charles Mingus. while 1980's 
"Shadow' And Light" reunite<l her with 
Pastorius as well as featured jazz saxo- 
phonist Michael Brecker. keyboardist 
Lyle Ma>'s, and guitarist Pat Metheny. 

"Joni Mitchell is one of the greatest 
performers I have ever worked with," 
says Metheny. "I ahvays lo\ ed her mu- 
sic, and ha\ing the chance to play with 
her was an incredible honor and a thrill." 

Compared with her generous output 
duiing the '70s, Mitchell's work in the 
'80s was less prolific but no less pro- 
found. Her Knics increasingly found her 
looking outward. In 1£)82 "Wild Things 
Run Fiist" merge*! [wwer ballads about 
romantic love in a fatalistic world 
("Ladi&s Man." "\'ou Dream Flat Tires," 
"Underneath The Streetlight") with 
contemporary jazz of the sort Sting 
would later explore with Mitchell's 
drummer Vinnie Colaiuta. 

On 1985's "Dog Eat Oog," co-pro- 
duced with Thomas Dolby, Mitchell 
tackled such topics as world hunger, TV 
evangelists, and general consumer 
greed. And 1988's startlingly eclectic 
"(^Ihalk Mai'k In A Rainstorm" featured 
stunning duets with Peter Gabriel ("My 
Secret Place") and Don Henley 
("Snakes And Ladders"), as well as one 
of her finest hard-edged h\Tnns, "The 
Beat Of Black Wings." 

Mitchell re-examine*! acoustic guitar- 
based songwTiting with powerful mood- 
.settlng jxitency on U>91's "Night Ride 
Home." The release of 1994's "Turbu- 
lent Indigo" saw Mitchell return to her 
original recording home, Reprise 
Records, and she delivered an uncom- 
promising look at the iiy ustices of mod- 
em life. 

"The arts are an important part of cul- 
tural justice, and tnith and beauty are 
the essence of their greatness, " M itchell 
told Billboard editor in chief Timothy 
White in his Aug. 24. 1994. "Music To 
My Ears" column. She added, "So 



artists ha\'e a big responsibility in every 
era to probe the rules by which we live, 
inquiring whether they serve us well." 

White's column went on to note that 
Mitchell had sensed her own public well, 
calling Mitchell "one of the world's finest 
songwriters" and praising "Turbulent 
Indigo" as "one of the most commanding 
statements of a peerless, 17-album ca- 
reer." 

Mitchell will continue to promote 
"Turbulent Indigo" throughout 1995 via 
television appearances and possible one- 
off Ih'e j)erformances. "Sunny Sunday," 
a track fi^m "Turbulent I ndigo," went to 
album alternative radio March 15. An- 
other single. "Sex Kills," will be released 
to adult contemporary' radio April 4. On 
May 6. Mitchell will headline the New- 
Orleans Jazz & Heritage Festi\'al with a 
solo, acoustic show. 

She will also be spending time in both 
the recording studio, working on new- 
tracks, as well as the artist's studio, con- 
centrating on her other love. |>ainling. 
{Like many of her previous albums, 
Mitchell's "Turbulent Indigo" cover and 
inner sleeve featured several of her 
paintings, including a witty adaption of a 
Vincent van Gogh .self-portrait) 

As the fourth iwipient of the Century 
Award, Joni Mitchell is one of the initial 
five artists (the fifth will not be revealed 
until 1996) secretly selected in the 
spring of 1992 for recognition after a 
confidential yearlong consultation by 
White and BUlboard publisher Howard 
Lander with hundreds of industry pro- 
fessionals, including fellow artists. 

"The initial five artists will form the 
foundation of the Centuiy Award," says 
White, "henceforth exemplifying the 
spirit of the honor as it's announced an- 
nually for the naxt hundre<l years. Each 
of our honorees had been long overdue 
for serioas recognition. And in each case 
the award was not and ne\'er will be tied 
to their latest release, but rather to the 
long-established yet greatly underap- 
preciated stature of their ongoing body 
of work. 

"As for Joni Mitchell." White contin- 
ues, "she has consistently shown herself 
to be an astoundingly intuitive innova- 
tor, bringing inspired imagery and a lit- 
erate conversational candor to modem 
popular song, while simultaneously 
shattering most remaining rules for 
compositional brillance. Like all creative 
geniuses, she invented her own job. 
Thus, in 1996, Billboard can think of no 
artist more deserving than Joni Mitchell 
of our most respectful symbol of esteem, 
the Centurj' Award." 
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MOTOWN LEADS IN SOUL 

fCoufinuedfrom jxiffe ij) 

more important to the industry. 
Among the labeLs hosting evenls sur- 
rounding the awards were Motown. 
Atlantic, Death Row, So So Def, and 
Bad Boy Entertainment. 

One highlight of the show was 
when Death Row artist Snoop Dogg>' 
Dogg took the stage to accept his 
best rap album award, poetically 
thanking record-buyers, fellow rap- 
pers, and others amid the enthusias- 
tic applause of the audience. 

The Soul Train Awards, syndicat- 
ed to 130 stations by Tribune Enter- 
tainment, is produced by Don Cor- 
nelius Productions. Complete 
national ratings for the show were 
unavailable at press time. The com- 
pany plans to produce three other 
televised award shows and specials 
in 1995 {Billboard, March 18). 

Following is a complete list of 1995 
Soul Train Awards winners: 



TRAIN AWARDS 

Beiil K&B/soui !tin|[le, female: "Kody And 
.Soul." Anita BakL-r (Ek-klru EnU>rtjiinin(-nt) 

Best R&B/nouI tiinele, male: -Bum[i N 
Cnnd," k. Kflly(.livf) 

Bc«l R&B/soul fiingle. group, band, or duo: 
'Til Muke Love To You," Boyz II Men iMolown) 

R&B/kouI album of the year, female: 
"Khythm Of l.ove." Anita Baker lEIcktra En- 
tcrtninmcntl 

R&B/soul album of the year, male: "The 
Icon Is Love." Barry While (A&M) 

R&B/aoul album of (he year, croup, band, 
or dun: "11," Boyz II Men (MotowTi) 

Be«l rap album: "Doggy .'^tyle." .Sno4>p Dog- 
Ky UtiKK 'l^L'Hth Row/Intersc«pe) 

Bent jazz album: "Aft^r The Slorm." Nor- 
man Brown (MoJA2Z/Molown> 

Best goHpel album: '* Africa T» Amrrim: The 
Journey Of The Dnim." Sounds Of Blackness 
(rersjx-'ctive-'A&Mi 

R&B/souI sonit of the year: "Practice What 
You PrL-ach." Barry White (A&M) 

Best K&B/soul new artist: Brandy. "I Wan- 
na Bp Down" (Atlantic) 

Bettt K&B/aoul muHic video: "I Miss You. " 
Aaron Hall (Silas/WCA) 

Heritage Award: Diana Ross (Motown) 

Sammy Davis Jr. Award: Queen Lalifah 
(Motou-n) 
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MFl ISSA FTPFR DGE 'ISUNDl 




8 


84 


TWO PRINCES 

SPIS DOCTORS lEPIC 




6 


S 


WHEN CAN 1 SEE VOU 

aABTFACE lEPICl 




10 


16 


DONT TURN AROUND 

ACE Of BASF lAFFlSTAl 




7 


24 


THESH3N 

ACE OF BASE IAJTI5TAI 




12 


21 


YOU MEAN THE WORLD TO ME 

TONI BRAjrlON !L>FAC£.'ARISTA) 




9 


3 


I'LL STAND BY YOU 

PWETENDERS (SIRLWARNER BROS 1 



14 


18 


18 


SHINE 

COLLECnvE SOUL fATlANTIC) 


IS 


13 


6 


DECEMBER 19G3 

lOuR SEASONS 'CURB) 


11 


11 


3 


SECRET 

MAD(JNNA iMAVERIC^SIRt^WARNER BROS i 


17 


17 


29 


BABY 1 LOVE YOUR WAV 

BIC MOURTAIN IHCAl 


11 


21 


64 


HEY JEALOUSY 

GIN BLOSSOMS lAiMl 


U 


15 


22 


PRAYER FOR THE DYING 

SEAl l7rTStRF,^ARNtR BRCS I 


20 


16 


2 


TURN THE BEAT AROUND 

GLORIA ESTEFAN ICRESCLNI )«C«J 


21 


11 


9 


FAR BEHIND 

CANCHEKW IMflVEBKXSJfltWARNER BROS 1 


22 


23 


59 


NO RAIN 

BUND MELON iCAPlTOl 1 


23 


20 


4 


NEW AGE GIRL 

DEADER DCKIICmflANi 


24 




21 


WHAHA MAN 

SALI N-PEPA'EN WGUE INEXI PLATEAU) 


29 


19 


40 


ALL THAT SHE WANTS 

ACE OF BASE lARISTA] 



TITLE (Publishw - Licensine Oig ) Sheet Music Dal. 
47 100% PURE LOVE (Basement Boys, ASCAP/C-Walef. 
ASCAP/Pol«iam Inl l ASCAP,T8moiiS, ASCAP) HI 

77 1-LUV aomta BMI/t 40 BMIiaom! On^. BMlTull 
Keel. ASCAP/Royaiand Ca^ ASCAP) WSM 

94 ALWAYS AND FOREVER (Rodsongs ASCAP/Almo. 
ASCAP) WBM 

20 ALWAYS 'Polypam im 1, ASCAP/Bon low, ASCAP] HL 

12 AMOTHEft NIGHT iCc^yngrit C.ama\ 

M ASK OF VOU (FROM HIGHER LEARNING) tPoDvanikll. 
ASCW/IOTF, Tor. Icre, ASOV,ft»(iT«od, BhVliMfita. BM) 

8 BABTrHL/raiRtyhm BWYcung Ljcend ASCAPyEcslasut 
Pajff^re^. fiSCfP/Pvol ASCAP1 WBM 

M BANG AMD BLAME <Ni£hl GarOen BMI/Vf»rner 
tamtilane BMl) HI 

30 BEF0REILETTOUGO(DinnlASCV:/ZarTta,ASCAP/MCA 
ASCAP/taaei, ASCApFOff-ey Poon. ASCflPiChajior BSA 
ASOV/VW, ASCAP^T»»f«rt. ASCAP) KjWBM 

24 BELIEVE IWiHiani ABong. PRS/Hania. ASCAP/WB, 
ASCAP) HI 

6 BtG P0PPA/WARNIN6 (Tee Tee. ASCAP/histin 

Publishint Co . ASCAP/IMI Atitil ASCAP/Bee Mo Eny, 
ASCAPl Hi 

W BRING THE PAIN <CarBen-BMUBM/RanrStwp,BMI>HL 

54 BROOKLYN 200 (Wu-Iang. BMl) 

2 CANOV RAIN (EMI Aonl.ASCAP/E Z-OuMI. 
ASCAPAVB. ASCAP/Evfllle, BMI/Twelve And Umtei, 
ASCAP/Siam U Well. BMl) WSM/HL 

75 CANT STOP LOVTW TOO (Vessup ASCAP/WB, ASCAP> 
K CLOSE TO YOU iBifitarv ASCAP) 

70 CONNECTION (EMI BMl/EMt Blackwood, BMl) 

43 CONSTANTLY (EMI April ASCAP/Hilthill. BMI/tesse 
Poneii. BMI/Teron Beai. BMl) HI 

51 COnOM EYE iOC (Zomba. ASCAP) WBM 

3 CREEP (EMI April ASCAP/D A R P . ASCAP) HL 

to DEAR MAMA (tosHua s Dream, BMIylnlencope Peart. 

BMlMarner Ttmerlane BMlThe UrKlerground 

Connection. ASCAP) WBM 
42 DREAM ABOUT YOU/FUMKV MELODY (B And It Is. 

BMI/Iuilijshni^n. BMl) 
97 DREAMER [MCA. ASCAP) HL 

31 EVERLASTING LOVE (Rising Sons. BMl/EMI 
Blackwood BMl) HI 

36 EVERY DAT OF THE WEEK (Arrtiato. ASCAP/lrvmK. 

BMl/Uttle JeraM Jf BMI/iu-Ju Be« BMl) WBM 
fi9 FAT BOY aango Rose ASCAP) 
46 FOE THA LOVE OF S (Rutliitiss Anach 

ASCAP/DDllar7'N- Sense. BMl^D I Yella, BM(1 
Be F00UH'AR0tfN0(;'an«a.BM()W8M 
S3 FOR TOUR LOVE (Sleveiarxl Morris ASCAP) WBM 

14 FREAK LIKE MC(HanBS. Hill And Valenlino 
ASCAP,«ubber Band SM|/Pofygram Int l. BMII HL 

36 GET DOWN (for H Ear, ASCAP/lustm Publiitimg Co , 
ASCAP/EMI ASCAP/Bee Mo tasy, ASCAP) HL 

71 GH LIFTED iZomba ASCAP/llliolic, ASCAP/tnck 
Senmon, ASCAP/Wmdswept Pacrfic ASCAPaoi^itude, 
BMl) WBM 

45 GH READY FOR THIS (Any Kind 01 MutK. 
ASCAP/MCA, ASCAPl HL 

44 HERE COMES THE HOTSTEPPER (FROM READV TO 
WEAR) (Salaam R»mi. ASCAP./Pin«. PRSAonfiilude. 
BMl^rving. BM(/9 Sounds. BMl) WBM 

S3 HERE I NOW (Rebecca I ula ASCAP/Tanwus. ASCAP) 

13 HOLD MY HAND (fMI Ad-m ASCAP/Monics s 
Reluctance Iq Lntj, ASCAP) ML 

27 HOLD ON (Tyfell BMI.'TMl Blackwood. BMI/lames 
Walters. ASCAP/Kevin Savieai. ASCAP/Almo. ASCAP) 
HLWBM 

41 HOUSE OF LOVE ISony Cross Veys. ASCAP/Tree. 

BMl/GreerWere. BMlMarneracIive. BMl) WBM,^l 
96 HOW DID I GET BY WITHOUT YOU IS«ny. BMlWild 

Crusade. ASCAP/Dmne* & Oilio, BMI/Mari« Sptto. 

mVBug. ASCAP) HI 

32 I BELIEVE (EMI April. ASCAP.aostia. ASCAP/Stiapiro 
Beirmein & Co . ASCAP) HL 

15 I'D RATHER BE ALONE (MCA. ASCAP/f amily Tree, 
ASCAP,Wooref. BMl) HI 

16 IF I WANTED TO/LIKE THE WAY I DO tMU. 
ASCAP/Almo. ASCAP) WBM 

9 IF TOU LOVE ME (Stone Jam ASCAP/Ness. Nitty & 
Capone. ASCAP/Otisha, ASCAp/WB ASCAP/Bfown 
G.fl. ASCAP'N«ril Rainbow. ASCAP/Stow f low 
ASCAP/tMl Apfil, ASCAPl HLWBM 

26 IF YOU THINK YOU'RE LONELY NOW (Abkco. 

BM1/Mare<l, BMl) 
11 I KNOW (Sony BMI/Frankty Scarleft. BMI/lnsolaras, 

BMl/GMMI, ASCAPl HL 

34 I LIVE MY UFE FOR YOU (Sony, ASCAP/WocM 
W0CK8. ASCAPl HL 

68 I'LL BE AROUND (Rag Top BMl/B«llboy. 

BMl/Assorled BMl) 
49 I'LL MAKE LOVE TO YOU (Sony. BML/Fcaf, BMI| HI 

37 I MISS YOU (3 Buy/ F lom Newark. ASCAP^Iygiam 
Int l. ASCAP/Sure Lignt. BMl) HL 

35 I'M THE ONLY ONE (MLE. ASCAP/Almo. ASCAP) WBM 
22 IN THE HOUSE OF STONE AND UGHT (fMIViritifi 

ASCAPi-Wartm Pagt. ASCAP) HI 
40 I WANIU8E DOWN (Human Rtiythm.BMI/YMjng 
Legend. flSCAP,'CtKy%ali!.. ASCAP/Pecol ASCAP) WBM 

25 KEEP THEIR HEADS RINGIN' (FROM FRIDAY) (Am i 
Nutfiin' ton' On But fu-kin . ASCAP) 

78 KITTY KITTY (Down low. ASCAP/Drop Science. 
ASCAP) 

76 in HER CRY (Monica s Reluctance To Lob ASCAP) 
HL 

62 LErSQCTITONISonyASCAP/SecondGenefation 

Rooney luoei. BMl) HL 
92 LICK IT (Tango Rose. ASCAPl 

56 MAD IZMlClvinnelLrue.ASCAP/Amencan. ASCAP) 

55 MENTAL PICTURE (Foreicn Imported. BMl) WBM 
73 MISHALE (WB BMl/4 MW ASCAP/Tamtia. ASCAP) 

WBM 

61 MOVE IT LIKE THIS (Tt^rd & Leu. BMI/BIm Ink. 
8MI.TM Girl. BMI,7oiTiba. BMl) 

52 MR. PERSONALITY CTan^o Rom. ASCAP) 

57 NEVER FIND SOMEONE LIKE YOU (Famous. 
ASCAP,''No Pain No Gam, ASCAP/Spinnir« Platinum. 
ASCAPl HI 

99 NIM [Don Vicmhjs, BMI/Bdvmm. ASCAP/Ofl April. 
ASCAP) HI 

56 HOHOAEILOVEYOtt'StAmious.PRS/CareeiS'BMG 

BMl) HL 

15 OH BENDED KNEE (FlyteTyme ASCAP/m April, 
ASCAPl WBM 

64 PEOPLE DON! BELIEVE (N The Wate> ASCAP/EMI 
Blackwood. BMVWB. ASCAP/C^ngsla Boogie. ASCAP) 
WBM/HI 

96 PtMP OF THE YEAR (Tnple Gold. BMl/Double 0, 

BMimarlem BMl/0,B/0 Rself BMI/Augusl Moon. BMl) 
BS PROMISE ME (Play Ttte Music. ASCAPAiidorF. 



Billboard. 



FOR WEEK ENDING MARCH 25. 1995 



Hot 100 Singles Sales 

Compiled trom a national sample of POS (ooinl of Sdle) equipped retail stores and rack outlets w^K:^ report 
number al units soW to SoundScan, Inc. This data is used m the Wot 1 00 Singfes chart SounaScvt 

lliiiii 


! 

I 


|lastweek| 


i 

* 


ARTIST ILAatLDlSTRIBUTING LAfltLl 




! 


t 
§ 


s 

t 


ARTIST (LAREiyOtSTRIBUTING LABEL) 


X 


1 


12 


* * NO. 1 * * 

CANDY RJUN 

SftJL rOR RfA. 1 UPTOW«MCAI 2 «*s « Fte. 1 




31 


31 


25 


ALWArs 

a:iN irwi (MERCURY) 


39 


40 


5 


1-lUV 

e^O IFEATURING LEVITIl (JIVEI 


D 


3 


10 


BIG P0PPAWARN1NG 

Tif soiowioui B 1 G eji'J my.t-»\iit'i 




« 


34 


II 


WHUTCIUWANT? 

NINE IPflOniE) 


X) 


4 


3 


1 

RED UGHT SPECIAL 

rLCiiA)Ai':.iN 




41 


39 


3 


PEOPU OONT BELIEVE 

SCAHTACr TEAT ICE CUBE (RAP A LOT) 


4 


2 


7 


BABY 

BRANOV lATLANTKI 




2) 


S4 


3 


VOU GOT IT 

BONNIE RAiTT (ARlSTAI 


S 


i 


19 


CREEP 

tLC [LAFAOyAmsTAI 




4) 


43 


4 


GET LIFTED 

KEITH MURRAV (JIVt) 


Xi 


9 


3 


DEAR MAMA 

2 PAC (INIERS(X)PEJ 




m 


X 


3 


MR PERSONALITY 


X) 


12 


4 


THIS IS HOW WE DO IT 

MONTEll jn-vGAN .PUC.RAL'l&LAr.Jp 




49 


X 


9 


WOMAN TO WOMAN 

Jt^LLL IDEATH ■■ A INTERSCUI'ti 


1 


6 


14 


TAKE A BOW 

P.u;y]NNA ..>- .k.'>KLWHNE^BROS.J 




4t 


41 


17 


KITTY KITTY 

69 BOVZ IRIP-ITl 




10 


7 


FREAK LIKE ME 

ADlNAI<:»VAAO(MfCCA00l'*CASTWE$TFl£<i> 




m 


57 


3 


HOLD ON 

JAMIE WALITR5 (ATLANTIC) 


10 


8 


10 


THtS LH.- GAME WE PLAY 

SUBWAY IB(V IQWOTOWN) 




49 


16 


5 


SHE DON-T USE JEUY 

IHl EUUJING LIPS IWAHNEH BROS 1 


3D 




1 


KEEP THEIR HEADS RINGIN' 

DR D«L IPKIWiryi 




S) 


62 


2 


1 LIVE MY LIFE FOR YOU 

fIftEHOOSt ItPICl 


3D 


25 


2 


RUN AWAY 

fff AL MCCOr lAHlSU) 






SI 


— 
2 


IF r WANTED TOLIKE THE WAY 1 DO 

(MELISSA 1 : I- '■: ' . /■■( 


13 


? 


16 


IF YOU LOVE ME 

BROWNSTONE lUJJ/EPtCl 




91 


45 


29 


THUCGISH RUCGISH BONE 

BONE TMUGS N MARMOMT 1- -m.I 


14 


13 


12 


STRONG ENOUGH 

SHEF^VL CROW lA&Mr 




92 


42 


18 


THE SWEETEST DAYS 

VANESSA WiLLlAhtS WINHMERf.JPV 


IS 
IS 


11 
14 


5 

29 


IF VOU THINK YOU'RE LONELY NOW 

K-CI M^iLLYOI li i|;fCl :MLKCUR'1 




91 


47 


10 


HOLD MY HAND 

HiMTiE & THE BLOWEISH i All AM". 


ANOTHER NIGHT 




» 


71 


2 


SITTIN- IN MY CAR 

SliCf H-:i I.IF jAMiRALlSLANO) 


11 


15 


— 1 
13 


GET DOWN 

CHAIG MACI^ BAD BOV^ARISIAI 




99 


48 


9 


CAN 1 STAY WITH YOU 

KARVN WHITE IWARNER BROS 1 


11 


17 


25 


SHORT DICK MAN 

?fj FINGERS (bOS.^OOl 


9t 


50 


8 


TOUR 

CAPtETON ' i:.NI 1 ■'■II 


31) 


22 


19 


YOU GOTTA BE 

D[S KLL itV. MJSiC i 




9} 


49 


8 


RODEO 

9t SOUTH 11 !■ ]■ 


20 


21 


5 


FOE THE LOVE OF S 

B'jM THUGS N HARMOPiY (RUTHLESS) 


m 


" 


4 


LETS GET IT ON 

SMABBA RANKS '"H. 


3D 


23 


4 


THANK VOU 

BOfZ II MEN iMi.iIfJAfji 




99 


37 


25 


PRACTICE WHAT VOU PREACH 

BAWRT WHITE (AAMl 


a 


18 


22 


SUKIYAKI 

it ■ M ■!■ '." PLA*fALLilON0ON.ISlAtirJi 


60 


52 


17 


FOOLIN' AROUND 

CIAANGWG FACES CSPOlfl) HOTTETIOG HEAT) 


23 


16 


39 


TOOTSEE ROU 

egBOT.Rip Ti 


«1 


59 


2 


IN THE HOUSE OF STONE AND LIGHT 

MARIIN PAGE IMEHOIRYl 


24 


19 


18 


CONSTANTLY 

IMUATUKt '.MCA^ 




63 


1 


DREAM ABOUT VOLVFUNKV HELOOV 

SIEVIE B lEMPOHIA WtST.THUMPl 


W 


29 


5 


1 KNOW 

OlWHl FAftRli^COtUMBIA) 




CE)j 73 


2 


NO MORE "1 LOVE VOU'S" 

AMNK .[NNi:i ■ ■ ■'«: 


K 


27 


5 
18 


BROOKLYN ZOO 

Ol DIHiy BA'jMRD it.t»:HAitGi 




(4 61 


26 


NEW AGE GIRL 

rils.Klf [jio ; CHIBAN) 


IJ 


20 


ON BENDED KNEE 




US 




1 


SO HELP ME GIRL 


2> 


26 


15 


1 MISS YDU 

NilU 'ABISIA. 




to 


65 


2 


ANSWERING SERVICE 

GERALD lEVtRI (E>STW£&T«G1 


29 


24 


23 


BEFORE 1 LET YOU GO 

Btsciirnttr iiNieHSCOPt) 


(S> 


_ 


1 


1 BELIEVE 

HIESSID UNION OE SOULS (EMi| 


30 


33 


J 


FOR YOUR LOVE 

'.■f vil /.I iWi-K IMOTOWNI 




tt 


6« 


8 


(SHE'S got; SKILLZ 

All ^ r.-SF ■ ■ .'.ll ANIIF 


31 


30 


7 


THINK Of rou 

USHER . ■ " -r:.U.: 




t» 


55 


14 


EVERY DAY OF THE WEEK 

JADE IGlAMi 


32 


28 


9 


MAOIZM 

CMftNNtL LIVE 


m 




1 


I'LL BE AROUND 

RAPPiri 4 lAV ICHRTSALISIEUI) 


13 


36 


15 


THE RHYTHM OF THE NIGHT 

COftONA - ,V1 H'. 


m 




2 


LET HER CRY 

HDOTIE & THE BLOWTISH (ATLANIK:) 




32 


17 


YOU DON'T KNOW HOW (T FEELS 

TOM PETTY (WARNER BROS ) 


QD 




1 


LICK IT 

ROULA i - :i 


® 


44 


2 


BEUEVE 

ELTON JOHN (BOCxCTrtSLANDl 


23 


67 


8 


EVERLASTING LOVE 

GIORIA ESTEFAN ■FPlT- 


3« 


35 


5 


SHOOK ONES PART II 

WWBfiOEfP ■ rjW>i 


74 


(t 


6 


FOR A CHANGE 

NEAL MCCOY (ATLANTIC! 




72 


2 


COTTON EYE JOE 

«tE>Nt)l !■■■> 1 ' -1 M-'l . 


79 


56 


10 


COCKTALES 

TOO SHORT Or^El 



CD RKKXtte With ttie greatest gain, 1995. Billboard/BPI Communications and SoundScan. Inc. 



ASCAP/Tony Casalc. ASCAP) 

4 RED LIGHT SPECIAL (Leaf. BMI/Sony, BMII HI 
ZS THE RHYTHM OF THE NIGHT (Gems Saie/VKamer 

U K . SaidnteiMni. PR5) WBM 
V RODEO (Downlow Quad. BMI/Orop Suence. BMII 
ID RUN-MtOUND (Blues Trawler. BMI/lnfing. BMl) 
10 RUN AWAY (Capytigtit Cwitiol) 
72 SHE DOM'T USE lEUT (Lovctr Sorts 01 Death. 

SMIyEMI Blackwood BMl) HL 
» SHE'S A RIVER (EMI Vi>t<n. ASCAP) HL 
ST (SHE'S COT) SRJLLJ! fSonjicasfl BM) WBM 
C2 SHOOK OMES PARI II (Juvenile He«. ASCAP) 
48 SHORT DICK MAN aango Rose. ASCAP) 
7« SOUR TIMES (NOBODY LOVES HE) (Ctiryulii 

BMI^TfiiiEn. BMIj wmw 

5 STmWEHaU(ai(WaniBf-Tamei^.BMH)UCjm. 
BmfftxM. tSOf.Ha) or Inquty. ASCAP/Nmo. ASCAP,V«. 
ASCtf/CanMBS Mfflnesi ASCAP/4&n 1 . ASWP) WBM 

23 SUKIYAM(T(»Ai6s.BM(/EMt Blackwood. 

BMI/Beectiwood. BMl) HL 
» THE SWEETEST DAYS (Spirit lirw, BMIAonsitude 

BMI/BiE MysiiQu«. BUL'lMl Viipn. BMI/Kauoom. 

ASCAP/Tamous. ASCAP) WBM.'HL 
1 TAKE A BOW (Ecaf BMI/Sony. ASCAP/WB 

ASCAP/Webc Girl, ASCAPl WBM/WL 
K3 TELL ME WHEN (MCA, ASCAP/LMI Virgin. ASCAP) 
21 THANK you leiach Panther . BMIiiVanderpool. 

BMl/Aynan. BMI/Shawn Palnck. BMI/Ensipi, BMI/tMl 

April. ASCAP/D A R P , ASCAPl HI 
SO THINK OF YOU (Chuck life. ASCAP/Slantm. 



ASCAP/Chrna Baby, BMI/lanice Combs. BMl/EMI 
Blackwood BMIAIR-IV. ASCAP/Ctmh Man, 
ASCAP/WB. ASCAP) HL/rtBM 

16 THIS IS HOW WE K) IT (Mo Sv>ar«. ASCAP/Oirs. 
BMI/T)e( Amencan. BMl) 

17 THIS LIL' CAME WE PUT IDivMled.BHI/Zontta. 
BML'Rdmal. BMl/Warner-Tamettane. BHD WBM 

SO TOOTSEE ROIL (Dowiiloiv Ousd. BMl) 

K TOUR (Del Amercan Songs. ASCAP) 

74 UNTIL THE END OF TIME (Somersel. ASCAP/Stray 

Notes. ASCAP/EU, ASfJVP/Acara. ASCAP) HL 
tS WHAT I NEED (Basement Boys ASCAP/C-Witer. 

ASCAP/Polygram Int'l. ASCAP/KirxJa Kool. 

ASCAP/Party Payton. BMIyDuneeon Cuttuil. 

BMI/f anwus, ASCAP) HL 
100 WHERE I WANNA BE lOV (Potential. BMI/MiU|oi>es. 

BM(/Tton G. BMl) 
n WHIHEY.WHtNEV [FROM DUMB AND DtJM8Eft) 

(Willi One Blood. ASCAPjTamaus ASCAP/'DavMJ 

Raimef. ASCAP/Jar Boy. BMIAkiMen Rule Musk, BMl) 

HL 

II WHUTCHAWJUmiPratoons.ASCAP/PrvltyHMtn. 

ASCAPAictishoI Lyrics. ASCAP) 
•1 WOMAN TO WOMAN (ln«ine. BMl) WBM 
29 VOU DON'T KNOW HOW IT FEELS (Gone (;alof. 

ASCAP) WBM 

33 YOU GOT IT (FROM BOYS ON THE SIDE) (AcL/tf- 
Rose. BMIAkne Gator ASCAP/EMI April. ASCAP) 
HL/WBM 
7 VOUGOnABC(So<iy. 8MIIHL 
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Biliboad HOT 100 SINGLES 

FOR WEEK ENDING MARCH 25, 1995 ■ ■ ■ ■^9^9 ' ■ ■ ■ IH ^■^Vi 



THIS 
WEEK 


LAST 
WEEK 




O t- 

„ a 

2s 
s5 


TITLE MmST 

PRODUC£R ISONGWRIIERI LABEL & NUMeER PISTtVltUjUNn LABEL 


1 


1 


1 


15 


* * * No. 1 * * * 

TAKEABOW* sm<<im.i ♦MADONNA 

BABTarr vaDOtiN* (8ABYF*r,E,MAD0Nt»Al' (C) (Dl (I) (VI W) MAVPilCICSIRE IBOOO/WWKtR BROS. 


(ID 




3 


12 


CANDY RAIN • • SOUL FOR REAL 

Hf*V> 1 " ■ " MOT LOWR TONE l>iEAvy D.T ROffiNSON.J C OLFVER S BARNES! XXII UPTOWN WC* 


3 


3 


2 


20 


CREEP A ♦TLC 

•1 - '.. ICMMMT) IX) LAFACE 'lOSZ ARIStA 


(D 


5 


18 


4 


RED LIGHT SPECIAL • TLC 

i". F ICIIMliTMXllAf*CE:- .109.-.ABI5TA 


CD 


7 


9 


13 


STRONG ENOUGH ♦ SHERYL CROW 

' 1 t. ^L.D CiLB£flT.D RIC'^tTTS.B MACI t'JOi ■ AAW 0798 


CD 


6 


II 


11 


BIG POPPA, WARNING • • THE NOTORIOUS B.I.G. 

C.I -ti^iwi^u'" i.t^N L. jWBa.tASY MO 8EE :lHt NtilCfiKHJS BIG' (C iM; i ' ' BAD BOY 7 -. 1 i ' . .i.f-;i^rfl 


7 


9 


5 


30 


YOU GOTTA BE • DES'REE 

A INGRAM titS'REE vDtS R£L A INGRAM 1 'i' i (Dl IVJ ' ' ' '.'i i il' '.■'■>[ 


1 


4 


4 


8 


BABYA * BRANDY 

K CROUCH iK CROUCH K JCNES R PCTTEnSO\J i < ^ ATLANTIC 87 1 73 


9 


8 


8 


16 


IFYOU LOV|ME^«^^^^^^_^^^^^ ^^^^^^ i«c n » in ..•j^^SJI'"^™'?^ 


(10) 


17 


30 


3 


RUN AWAY ♦ REAL MCCOY 

FRESHLINE,THt BERMAN BROTHERS U.WlNO.QUICW*(DS,O.JEfll.lTZA) ^Cl (Dl IMi {!) ARiSTA 1 -t808 




13 


14 


9 


IKNOW ♦DIONNE FARRIS 

Ll fAHRlS D H*H«IS M MVIS.»( ;*LKWN iM DAVIS.W OU^All 1 i ' '.v.' COLUMBIA 77750 


12 


11 


g 


31 


ANOTHER NIGHTA « REAL MCCOY 

1-^ 1 ■, THE BERMAN BROTMERSiJ A NnmCQL'lCKMULI iLGlitZai 7 i I'll,' ' ARlSI* 1-?7?J 


13 


12 


10 


25 


HOLD MY HAND ♦ HOOTIE & THE BLOWFISH 

■■■ ■, 1 -! IHIK 11 RurHER 1 SONEfElDl l . ATLANTIC 87?3C 


(S) 


14 


17 


7 


FREAK LIKE ME ♦ ADINA HOWARD 

7.'.iS M VAIEMISE L.MIlLl iCl :Ti iXi MtCCA OCM ' 7. . imi. 


IS 


10 


7 


19 


ON BENDED KNEEA « BOYZ II MEN 

J IA.M 1 ' "-i/'n^l'T ■ 11 ,T 1 f ,L" 1 . V' 1 ' 1 1 i\ ■< 1 244 


dD 


20 


34 


5 


THIS IS HOW WE DO rr ♦ MONTELL JORDAN 

i"i l^'i 1 M ^'1 'AS (M OPvJAN 0 R r*^Jr R WAITERS) iCl fM) (Tl PMPi'RAL 831 46E'1SLAND 


OD 


18 
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THBLIL' GAME WE PLAY ^ ♦ SUBWAY jFMT^RING^JM!^ 


OB 


19 


16 


6 


IF 1 WANTED TO/LIKE THE WAY 1 DO « MELISSA ETHERIDGE 

1- f'Ar ■ ;><.\M ■-' ' 'f-l >'l[ViE <M ETHfRIDGEI (Cl (V) (X) ISIAND S54 239 
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25 


31 
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DEAR MAMA « 2PAC 

IPlZARRO'l ■if.-Mt.TCL'.Vfl..' 1 lilMiiT ^INTERSCOPE 95774 
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16 


13 


26 


ALWAYS • ♦BON JOVI 

P CULL '.S :7 &JN J0« : It) 101 IV) IXI MEPC-URV St* ??7 
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THANK YOU ♦ BOYZ II MEN 

1! MLMM S MLLAP- '7 H^li w Mi/PP!^ j Jl Jt.KLIAN.li flj^l % ICl .1 ' 1X1 MOICWN WiO L'74 
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IN THE HOUSE OF STONE AND LIGHT ♦ MARTIN PAGE 

M PAGE ' ■ 1 ■ , IC 1 L . MERCURY (tSa 940 


23 
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28 


SUKIYAKI • ♦ 4 P.M. 

M R DiiAMl^, 7 MtULLO IH NARAMUBAH Eli (Ci iV! tXI NEXT PLAIEAU'LL77iC)L^N 857 hB 7 ISIANL' 
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52 
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BELIEVE ♦ ELTON JOHN 

0 PENNt.EJOHN (E JOHN.B lAUPINl (C) (Dl (V) ROCKET B56 D1471SLAND 


25 


96 
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* * * Greatest Gainer/Sales ♦ * * 

KEEP THEIR HEADS RINGIN' (FROM FRIDAY-) DR DRE 

DP OPE OP liHf S ^'iLEIi I LI [XI to 101 (Tl PRIORIiy 63188 


26 


23 


20 


6 


IF YOU THINK YOU'RE LONELY NOW ♦ K.CI HAILEY OF JODECI 

. 7.)1 .1M( .1! .-..11711. . P yiulif 1, R .".Hirri'.i ,11 L'f P7 i>, V ^'7 


C27) 


33 


36 
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HOLD ON ♦JAMIE WALTERS 

SPIRELL I') T-Pfl. K r.AVIGAH 1 WADERS.S LYREl L > 7 . ATLANTIC 87240 
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29 


23 


20 


THE RHYTHM OF THE NIGHT CORONA 

IHAIN 1 1 . iT.i - Mil a I ijMrioN ',i VJ'*GNA,M GAIFtV.P GltNISItRl ICI 11) i>i t*;i "- I 


29 


28 
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YOU DONT KNOW HOW IT FEELS • TOM PETTY 


39 


24 


21 


23 


BEFORE 1 LET YOU GO ♦ BLACKSTREET 

t mitv n RIIEV.L &YLVtHS,M fiiltV.C HANNlBALD MOtliSTER.A. DICKEY) ICI (M) (IHJl) iNItfiSCOPt 'JSi.' 1 1 


31 


27 
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EVERLASTING LOVE ♦ GLORIA ESTEFAN 

E ESIEFAN JR JORGE CTISAS L DERWER IB CASON M tlATDEN:. (C) 1(1 (V) (XI EPIC 77756 
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44 


54 
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* * * Greatest Gainer/Airplay * * * 

1 BELIEVE BLESSID UNION OF SOULS 

EMOSIA (E.SLOAN J PENCC.EMLTSJAI (□ EMI S83?D 




35 


35 
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YOU GOT IT (FROM 'BOYS ON THE SIDE') ♦ BONNIE RAIH 

DWAS .'1' ■. T PETTY 1 1 |C) IDI (V) ARlSTA 1 2795 


(34) 


39 


51 




1 LIVE MY LIFE FOR YOU FIREHOUSE 

R NEYISCiN ILLVEPT) 1 ICI EPIC 77B12 
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30 


24 


34 


I'M THE ONLY ONE ♦ MELISSA ETHERIDGE 

IM ETKERIDGD (C) (XI ISLAND 854 068 


3( 


32 


29 
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EVERY DAY OF THE WEEK ♦ JADE 

1- - - " ' * 1 '- . A AHMATvJ H JtHALO, K MIlLtfi^ tCJ GIANT 1 7988 


37 


31 


28 
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1 MISS YOU ^^^^^ Risi'^jTM 
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38 


53 
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GET DOWN ♦ CRAIG MACK 


39 


36 


32 
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THE SWEETEST DAYS ♦ VANESSA WILLIAMS 


49 


40 


37 


26 


1 WANNA BE DOWN • ^ ^ ♦^BRANDY 


41 


43 


38 


18 


HOUSE OF LOVE ♦ AMY GRANT WITH VINCE GILL 

•')■ .-. .■. 1 i.PrfNRfRCG EyLRMilKl (C iV) IX) AAU 080? 
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55 
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DREAM ABOUT YOU/FUNKY MELODY ♦ STEVIE B 

STEVIf T RATAS(TKAIAS E D AUESSANORO.STELIE 61 ICI EMPORIA Y«ST 220VIMUW> 


43 


34 


26 
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CONSTANTLY ♦ IMMATURE 

I -. '.. . 17., 1 :i PfllNL E OPEARMN 1 PfjWEU TBEAll (CMT) (XJ MCA 5494« 


44 


37 


33 
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HERE COMES THE HOTSTEPPER (FROM -READY TO WEAR-) A « INI KAMOZE 

SREMI ...)'7.i.') HCMP (7tMlN(\A ^7^^J(^7 K 1)<i (Cl (M) (Tl COLUHBW 77614 
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46 


41 


28 


GET READY FOR THIS ♦ 2 UNLIMITED 

P.-...:i I) DECOSTER I. 7LijN(iARDPLVILDE.7P-DCC0SrER) (Cl (Tl (X) RAOIKAL ■■ .MH I 7( E 
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41 


42 
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FOE THA LOVE OF S ♦ BONE THUGS N HARMONY FEATURING EAZY E 

YELLA ■ '.. ■ .■■ 1 i 7 (C) (11 (XJ RUTHLESS ) i.' . ■ . . i " , 


47 


48 


44 
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100% PURE LOVE • ♦ CRYSTAL WATERS 

IH7 HAS-LWtM BO'S IL . .. ! ^S T DOCGLAS 1 SIEiNHOUR T.OAWSl (CllMl . MEHCURY as* 485 


49 


47 


39 


29 


SHORT DICK MAN • ♦ 20 FINGERS FEATURING QILLEHE 

CBABIE ML' 1-17, -7....! ICI ;0i iM! Ill 1. SOS ; .1 . -.i -i 


49 


45 


40 


33 


I'LL MAKE LOVE TO YOU A ♦ BOYZ II MEN 

BABYFACE 16A8YTACE1 (C! (01 IVI MOTOWN 2257 
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TOOTSEE ROLLA 

9^ SOUTH IDA" S W A I TEAM) 


♦ 69 BOYZ 

(CF IMF ET) D(] RFP-IT 691 1 


51 


63 


94 
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COTTON EYE JOE 

PREIM7 . -. . 1- REJNIZI 


♦ REDNEX 

7.1 11) IVMK) BAIIERY 46^01.'7IVE 


52 


58 


68 
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MR. PERSONALITY 


♦ GILLETTE 

iCllTi iXi SOS 14209.7CX3 


.53. 


56 


64 
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FOR YOUR LOVE 

■ -.IiERi 


♦ STEVIE WONDER 

(Cl 1-, ' ". .' 77 


(H) 


55 


63 
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BROOKLYN ZOO 


♦ OL DIRTY BASTARD 


55 


52 


4« 


18 


MENTAL PICTURE 

' i. 7 ..) 1 TM 7-1 ih . -.1 (ADA.M A lAJKL K)^ 


♦ JON SECADA 


.56 


61 


78 
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NO MORE -1 LOVE YOU'S^ 

, , -. . . 1 -. . ,H( SI 


♦ ANNIE LENNOX 


(57) 


60 


67 


12 


(SHE'S GOT) SKILLZ 

1 . , 1 .. LlAlR T (7BRIEM 


^ ^ ♦ALL-4-0NE 


S9 


54 


58 
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MAO IZM 

KRSONE H 1 ~tiN V MORLiAN.RRS-ONEl 


♦ CHANNEL LIVE 

1 I CAPITOL 58313 


59 


57 


57 


6 


SHE'S A RIVER 

K (LWSEY ir -. - UlNDS . 1 KEHR.C BL'RCMILLi 


♦ SIMPLE MINDS 

ILi lY'ipilVFRQFN 38467 


(D 


62 


73 
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THINK OF YOU ♦ USHER 

SEAN COMBS.C THOMfSON IC THOMPSON.D JONES.F EVANS.U.RAYMONDI EQ (Ml (Tl (X) LAEACE 2.40947ARISTA 
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79 




MOVE IT LIKE THIS 


♦ K7 

ICl (Midi 1X7 TOMMY ROY 7ft7.F 
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69 




SHOOK ONES PART II 

UOeB DEEP IK MUCHITA.T JOHNSONI 


♦ MOBB DEEP 

(Cl (T) IXl LOOD 6429*HCA 
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new^ 
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* * * Hot Shot Debut ♦ * ♦ 

TELL ME WHEN « ■- " .. :. 

1 STANLEY IP BECKETT.POAKEYl . Tl LAS' WEST cUJT' EEC 


94 


53 


43 


10 


BANG AND BUME 

Sim R EM iR BERRI.P RljfK M MiUS 17 SIl^E 


♦ R.E.M. 

|.7| ^1 III .VI H. WARNER BFEOS 17994 


(D 


78 


92 
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I'D RATHER BE ALONE 

S EKjeiN i.H BOONE L MOCRER llll 


♦ IV XAMPLE 

:Ci MCA 54992 
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66 


61 
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TOUR 

S BRCWN DYNAMIK 04JO IC BAlLE) R WALTERS! 


CAPLETON 

XI SIGNET 167 SAL 
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72 


77 
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NEVER FIND SOMEONE UKE YOU 

M SHARRON 0 SEW9ELLO iM SHARRON.O SEMBELLDt 


♦ KEITH MARTIN 


(D 


NEW^ 


1 


I'LL BE AROUND ♦ RAPPIN' 4-TAY FEATURING THE SPINNERS 

FRANKY 1 i: ESIAWMA lOBIE.T BELL.PMURITl .l ' h - ' .71 .r. . . . LMI 


(D 


75 


86 
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FAT BOY 

711 FINGERS V DDHHJ FlOfiES.D ESTEVEil 


♦ MAX-A-MILLION 

ICKMKTIIXISOS )47';5.7CO 


(70) 


NEW^ 


1 


CONNECTION 

M YVAIERMAN ELASTICA (J FRISCHMANNI 


♦ ELASTICA 

ICIGEFFEN 19385 
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71 


74 
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GET LIFTED 

1 f..7' -. (K ULTRRAY.E 7.((5Mi'( 1. LA.^Ei R 7 INCH 


♦ KEITH MURRAY 

i. .i.n: iivF 42282 


72 


64 


66 


15 


SHE DONT USE JEUY 

-Hi ri71.(p-|C. . IPS K 71 EVERSLEYITHE FLAMING IIPSI 


♦ THE FLAMING LIPS 

(C)OO(X) .V7I -. . - 1 18131 


13 


67 


56 


16 


MISHALE 

ErWl.TF WHITEl 


♦ ANDRU DONALDS 

lOUETRiil.. . 7. 1 .1 


® 


89 
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UNTIL THE END OF TIME ♦ FOREIGNER 

1 GRAhlM.BTURljONl (C) (Dl GENERAMARHYTIIM SAFARI i- 1^ 


(75) 


NEW^ 


1 


CANT STOP LOVIN' YOU 

B EAIRBAIRN lE VAN HALEN.A VAN HALCN.S HTUMR.MANTHONT) 


♦ VAN HALEN 

ICl ID) IV WARNER BROS 17909 


(3) 


81 


90 
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LET HER CRY 

0 (aHMAN iM 77PvaN H f-LBlR O RuCkER.7 SONEFELD) 


♦ HOOTIE & THE BLOWFISH 

ICl (VI (XI ATLANTIC 87231 


(ZD 


79 


75 


5 


1-LUV 

Slur. D Ti ir. IE STEVENS V (VKITLMON 1 KlN^. D LASH) 


♦ E-40 (FEATURING LEVITI) 

ICl IIISICA wi[r IT 177H^7;l'Vl 


79 


69 


65 


16 


KITTY KITTY 

1177 RASS MECHANICS lilt SWAT l;.717 


♦ 69 BOYZ 

(Cl .Mi.r IxiRIP.FT *^f71 


79 


70 


59 


7 


SOUR TIMES (NOBODY LOVES ME) 

Pi.-*1 SHI All I.. I'Tl 1. RRi IS-. II 11 - -'.S: Mil .. IN (HRiYlhS.'l RMR) 


♦ PORTISHEAD 

11.1 FlCOl 17:S7TLl(lN171iN 857 H1'>-s1A'i1) 


d) 


NEW^ 
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RUN-AROUND 

S THOMPSON.M 6ARB7ER0 U.POOPERl 


♦ BLUES TRAVELER 

ICI IX) AAM 0982 


81 


65 


60 


14 


WHUTCHA WANT? 

- 1 ■. "7 lEWlSl 


♦ NINE 

ICl iT iXi PRtXi.r 5426 
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97 


3 


LET'S GET IT ON 

M BOONE Y r.- I '.-.iES IR GOROtlN.M ROONET M Ak'RAlLS. 


♦ SHABBA RANKS 
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NEW^ 
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HERE t NOW 

I.I 1 ■.-1- i ■. 1 1 I l(RS 10 ClEOl 


♦ LETTERS TO CLEG 


M 


74 


83 
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PEOPLE DONT BELIEVE 

llll. II- . 1 "llAN M 17EAN N 0 lOE (B JORDAN.ICE CllBEl 


♦ SCARFACE FEAT. ICE CUBE 

(Cl (11 (X! RAP.A LOl jHtAfc-XNOC. IRYBt 


IS 


68 


62 


14 


PROMISE ME 

V ..7-.I 1^.7', ^i.AESPiNEli 


LIL SUZY 

lOIMlllliXMCPi i.il-UN il l 


dD 


93 
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CLOSE TO YOU 

■1.1 1 .1 B AHIS.R KESSELBAUER.TCOnURA R HAfiDlSON) 


III'. FACTORY 
ion -7- 


17 


84 


85 
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RODEO 

THE BASS MECHANICS 1 OA 5. WJI.T TEAM) 


♦ 95 SOUTH 

iCiiM .1. ■ R1P-(T9511 


M 


83 


72 


19 


F(>OLIN' AROUND ^ 


♦ CHANCING FACES 

IX) SPOIIED ROlTENiWr, Bl il 7 .H .i-.HC 


19 


76 


70 
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BRING THE PAIN 

PP.Ni- i PAKEIM il ;.M in 17 ;iii."77. 


♦ METHOD MAN 

.Cl iM; III DEF 1AM • .71 1 r.'iD 


CsT; 


NEW^ 
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ASK OF YOU (FROM -HIGHER LEARNING*) 

fi STLAEllQ iR S7LA01Q 1 RUFY H NAhAMURA.R.EH 


♦ RAPHAEL SAADIQ 

(OF IDI EFNC SOUNDTFIAX 7 78627550 MUSK 
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WOMAN TO WOMAN 

l.| ....II. .: 71. ,1 , i;.-,ii 1 1 7-.K ; MARIL'I H TII.CPEN 


♦ JEWELL 

ICI DEATH ROW 9818E.INTERSCCIPE 




NEW^ 
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LICK IT 

20 FINGERS (C BABIE M M1>1R 


♦ ROULA 

(CliTllXlSOS 14.'14770e 


93 


80 


71 


10 


WHINEY, WHINEY (FROM -DUMB AND DUMBER-) 

.-. . -. BLOBD iWiLLi '.1 BICOD H MANCIM R DAY7LS D RAIMER 


♦ WILLI ONE BLOOD 

(C-.iTi. -7100^1X64265 


94 


88 


84 
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ALWAYS AND FOREVER 


♦ LUTHER VANDROSS 

ICl IDI i'7 171 LV -7 FPIC 


95 


85 


82 


4 


WHAT 1 NEED 

IH.L .. -1 . («JYSiC WATERS. H PATTON 0 SM-IH. 


♦ CRYSTAL WATERS 

ICI (Mull WfPLl.PY 856 404 


96 


92 


89 
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HOW DID 1 GET BY WITHOUT YOU 

M SHIPLEY 11 WA1TE.M,SPIR0.PIEBCEI 


JOHN WAITE 

IC) (Dl IMAGO ^7.(J(r. 


97 


90 


87 
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DREAMER 

LAUM- JOY lUVlN- JOVI 


♦ UVIN' JOY 

(C! (Mliri (X7MCA5M17 


91 


94 


98 


14 


PIMP OF THE YEAR 

ANT BANKS iD ROPINE^N A MOON.T.THOMASI 


♦ DRU DOWN 

ICHI) RELAT))71TV 1^23 


99 


82 


81 


11 


NIKA 

SUPER DJOAHK KENT h. r ilr isUt HHOIMIRS.C lASPfR; 


♦ VICK>US 

(CliMTdl EPIC SI"-!--- -7Br;.; EPIC 


109 


91 


88 
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WHERE 1 WANNA BE BOY 

RON G ET JONES.R BOWSER) 


♦ MISSJONES 

(CKTl STEP SUN 7144 



( ^ Reccnb «nth the peotest avplay and sales gams (his week. ^VKleocm avsiabiMy 9 Reconkng Industry Assn 01 America IRIAA) ceftilicatKin toi sales ol 500.000 units. A RIAA certification lor sales o4 1 miiiisn units, witn additional iniriion indicated by a numeral loiiomng the symbol Catalog number a lor eataant 
vng)t 'Aslernk inlcates caUkV numlMT n for c«»c<te man singk^ ttai*! casictle vn^t unavailable CC] CasMttr sin£le awailatiilitv <0) CD single «vailabii4y (Ml Casscne maii-scisle availability (T) Vinvl rrwi-smgte avatability. (V) Vintl single avsilabilify. (XI CO maxi-smgle Milability t 1995, BiHboanl/Bfl Commun cations 
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SINGLES SPOTLIGHT. 



by Michael Ellis 

Madonna holds at no. l for a fifth week with "Take A Bow" (Maver- 
ick/SireAV amer Bros.), with hei* huge airi>Iay lead continuing. "Take" is ahead 
in airplay points over the No. 2 aiiplay single. "You Gotta Be" by Dcs'rec (550). 
"G<>lta" mtn'es hack up to No. 7 in its :iOth week on the Hot 100. Madonna's single 
derives 68*^ of its points from airplay, while the No. 2. single. "Candy Rain" by Soul 
For Real (Uptown/MCA), exhibits the axact opposite profile: 68'!^ of Us points are 
from sales. "Candy" is a solid No. 1 in sales, and it's within striking distance of the 
top for next week. It will be a three-way liattle for No. 1 . since "Red Light Special" 
by TLC(LaFace/Ajista) also has an out£.ide chance of vaulting to No. 1. 

The biggest point gainer on the entii-e chart, by far. is "Keep Their 
Heads Ringin' " by Dr. Dre (Priority). It expl(Hie.s onto the Hot 100 Singles Sales 
chart at No. 11, fUeling an overall 71-place leap to No. 25. Most of its \mnts are 
from sales. Ls ty|)ical foj- rap singles, and it wins the (Ii-eatest Gainer^^es. It Is 
showing eai'lj' strength at top 4(i''rh>thm-ci"ossover stations, including No. 7 in air- 
play at KBXX Houston. The second and thinl biggest [joint gainers on the chart 
are alreafli' in the top 20: "Run Away" by Real McCoy (Aiista) and "This Is How 
We Do It" by Montcll Jordan (PMP/RAIVlsland). Both of these singles are pos- 
sible No. 1 contendei-s. 

Below the top 20, the second biggest jwint gainer after Dr. Ore's single bi "I 
Ik'lie\'e" by Blessid Union Of Souls (EMI). It wias the Greatest Gainer/Aii-play 
award, jumisng 12 places to No. :32. It's top fi\*e in airplav at fh'e monitored stations 
so fan No. 2 at KKHZ Portland. Ore., KDU^ Minneapolis, WCR York, Pa., and 
WZPK Portland. Maine, and No. 4 at Wl^'SR Chaiieston, W.Va. The thiixl biggest 
point gainer outside the top 20 is "Cotton Eye Jrn'" hy Rednev ( Rattciy , Jive), w hich 
went to No. 1 in almc)st e\'eiy countjy in Europe and may rejjeat that success in the 
U.S. It's up 12 notches to No. 51 this week, zooming 72-^^7 in sales, and has two ear- 
ly top 10 monitored airplay reiwrts: No. 7 at WIXX Green Bay. Wis., an{i No. 8 at 
WAPE Jackson\ille. Fla. Rounding out the ([uartet of biggest gainers below No. 20 
i> "Hold On" by Jamie Walters (Atlantic). It's up Ut N(i. 27 nationally, but already 
Is No. 1 at four monitored .stations: WEDJ Chaiiotte. N.C., WXXX Burlington, Vt. 
WSTW Wilmington, Del., and WNNK Harrisburg. Pa. 

Five OE the eight debuUs are by aitisus new to tiie Hot 100. and they show 
a wide variety (jf masical styles. U.K. quailet Elastica debuts at No. 70 with "Con- 
nection" (Creffen). It's an establlshe*! hit at Modem RtK-k— No. (i on the chait with 
three No. 1 airi>tay refwrts — antl now is crossing over to Uie Hot 100. Blues Trav- 
eler, a New York liand with years of touiing behind it, ci-acks the Hot 100 at No. 
SO witJi its single "Run-Around" ( A&M). The single Is bivaking out of many places, 
including Syracuse, N.Y. (No. 1 1 at WNTQ) and Wilkes Baire. Pa. (No. 1.") at 
WKRZ). Boston band Letters To Cleo scoi-es its Hot 100 debut with "Here & 
Now" (Giant) at No. i<i. It's od'tf) a .strong slail, wiUi No. 1 aiiplay at WTHT De- 
troit Also debuting on the Hot 100 are Raphael Saadiq of Tony Toni Ton^ at No, 
IK) with his first solo single. "Ask Of You" (Epic Soundtiu\/550}, ah-eady top 10 in 
Kansas City, Mo., at KMX\'; and Chicago singer/dancer Roula with "Lick It" 
(S.O.SyZooiat No. 02. 
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SITTIN' IN MY CAR 
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SUE * SOUND 
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IS IT ME? 
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REMEMBER WE 

0* BUSH RAfiff, iRFPRtst" 
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WONDERFUL 

ADAM ANI ICACIIULI 
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SO HELP ME GIRL 

fOi DlfMf -tPir:. 


7 


8 


3 


ANSWERING SERVICE 

(itHALL; LtVLhI tAS'Wt^TttG/ 
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TOTAL ECLIPSE OF THE HEART 

NICAI FRCNCH (CRITIQUE) 
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COME ON 

HARRY WHITf lA&MI 
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FOR A CHANGE 

NFAl MCCPr lAItANTICi 
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TOU CAN'T MAKE A HEART LOVE . . . 

OtOWGi STRAII IA<CA 
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WHY YOU WANNA PLAY ME OUT? 

IRICIA COVINGTON <C0LUMBIA:< 
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LETS DO IT AGAIN 

GIACKQRl itLAPFR'RCA) 
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NOW THEY'LL SLEEP 
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KEEPER OF THE STARS 
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OHH YEAH 

R-JtllN RATALS (ILLTOWN'MAD SOUWDSI 
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RETRIED DREAMS 

TIM MCGRAW iCURBI 
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DADDY'S HOME 

SPAN'SFI FIT lUPSTAJRS.'WAHNEft BROS J 
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SHY GUY 

DIANA KING IWORK) 
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lUKE 

KUI KIOSE IKEiA'ElEATfiMEG; 


22 




2 


BUBBA HYDE 

DIATOND RIOIARlSFAl 


23 




1 


YOUR LOVING ARMS 

BICLIE RATAtARIINiSIRCEFG) 


24 
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NO HOOK 

SXAOJILLEONEALIJIVEI 


2S 




1 


OBABY 

StOUXSIE 1 TFFE BANSHEES IGEEFENI 



revolution." 

No one may ha\-e a chance to find out 
if a foimat battle l>etween Sony/Philips 
and Taihiba;Time Warner floes enipt. 
That runs the ri.'^k of killing DVD at 
birth, warned Bob Klingensmith. for- 
mer president of Paramount Home 
Video. Eai'ly skinnLshing has left some 
wounds, he added, although neither sys- 
tem "is yet" 

Sony and Philips won the ITA war of 
words, gatheiing kudos fmm se\'ei'al at- 
tendees for the depth of their technical 
presentations. The partners capped 
(heir speeches with the first-ever 
clemon.'ttration of 3M's dual-layer tech- 
nology', now at the forefront of the DVD 
debate. 

The brief demo was limite<l to two au- 
dio tracks — one pop music, the other 
classical, t^j heighten the contrast Not 
shown was the ability to i^witch instanta- 
neously fi-om one video layer to the oth- 
er. It's a more complex step that re- 
{|uires greater signal compression, but 
one that 3M has accomplished, souixres 
in<licate, Sony and Philijis put olT show- 
cawing dual \ ideo layeiv in fa\ or of a lat- 
er demo that will display vaiious appli- 
cations of the 3M development, said 
Sony spokesman Rick Clancy. "That will 
be coming in the months jihead." 

Other ITA attendees seemed to 
agi^ee. Con.'iultant Geofli-ey Tally thinks 
that Sony and Philips "put their best feet 
foi-ward" and that ;1M should get full 
marks for preparing a dual-layer disc 
and modifving a Philips CD-i player to 
accept it in the three weeks following 
the ITA inflation. "From my perspec- 



ti\ e, the pi-esentation was very imiH^- 
sive." Tully said. 

Sony director Tei-uaki Aiiki. who at- 
tended his first ITA in 15 years, an- 
noimceti the new emphiLsis on dual layei' 
Feb. 2;J in Tokyo as a response to the 
Toshilja/Time Warner system, which is 
al.so touted as having 270 minutes of 
pla\ing time ( Billboard, Mai-ch 4 ). At the 
seminar, 3M Software Media business 
development manager Rusty Rosen- 
berger claimed dual layei* "ii not a con- 
cept. This is reality." 

Reality got a Ix>osl from Aoki's pres- 
ence in Kancho Mii-age, consitleretl fui*- 
ther proof that Son>' and Phili|>s ai*e gT\*- 
ing DVD t*)p priority. Aoki .<aid Sony 
evaluated the Toshiba/Time Warner 
specifications, but "we didn't see any- 
thing to imprave" their approach. "It 
just adds cost to the system," he main- 
tained. 

Aoki doesn't antici|jate talks with the 
rival camp about a single .standard. In 
fact, since Sony and Philij)s have built 
DVD on existing CD technology-, unlike 
Toshiba and Time Warner, Aoki 
a\'etTefl. "There w not a foi-mat war." 

He and other Sony and Philips execu- 
tives attending ITA i-eix*atefl their criti- 
cisms of the rival system: gluing two 
discs together is technically question- 
able and more.' i-ostly, csi>ecially if the 
finished product has to be placed in a 
caddy; the (Use has to Ix' flipixnl to read 
the other side; and it <ioesn't take advan- 
tage of tried-and-tme CD technology-. 

With the hacking of sevei"al studios 
and exclusive access to Warner Bixjs. ti- 
tles, Toshiba and Time Warner have a 



COLUMBIA LEGACY READIES DAVIS LIVE SERIES 



Plugged Nickel UK>o" will be issued, 
priced at $12!).%, as a slipcased cube; 
each of the seven sets recorde<l at the 
club over the two ex'enings will be pre- 
sented in its own jewel box. with the ax- 
U-a-long second set of Dec. 22 packaged 
on two CDs in a brilliant Iwx. Each jew- 
el box will contain notes on that paiticu- 
lar set of i>ei*formances by Bw:ton Globe 
jazz critic Bob Blumenthal, who also 
iwnned the over\iew lxM)klet included in 
the set 

"We have at this moment in time it?- 
stored ("Live At The Pluggeti Nickel"! I 
think about as well as it can be restored, 
from the musical, historical, and sonic 
points of liew," Berkowitz says. 

Shortly following the CD release, the 
set will be issued as a 10-LP, 12-by-12 
unlimiletl wlition Iwxed set for $130 by 
Mo.'^iic Reairds. the Stamford, Conn., 
mail-order label operated by Cuscuna 
and his partner C'harlie Lourie. The al- 
bums will be issued on 180-gram "Q- 
LPs." 

"We recognize Mosaic to be an out- 
standing company," (jore says of the un- 
usual association. "Their name is very 
highly i*egai*de<l among collectors and 
jazz enthusiasts. We saw it as a natural 
ass<Kiation." 

The Plugged Nickel box will inaugu- 
rate a wide-ranging plumbing of Da\is' 
recordings for Columbia bet\veen hLs ar- 
rival there in 1955 and his depailure for 
Warner Bi-os. in 1985. 

Says Berkowitz, "Miles holds a place 
. . . which is completely unique, as an 
artist who existed in the spotlight for in 
excess of :W yeai-s, who flid absolutely, 
recognizably different things, and who 
was on one label for that entire time." 

The prospective series of Columbia 
boxed sets will be based on a proposal 
submitted by Cuscuna and Lourie. 
"They came in with a proposal of eight 
recognizably different focal points," 
Berkowitz says. "It's a manageable and 



sensible way of dealing with this incred- 
ible \'olume of music, and a nonai-bitrary 
way of decitiing what shoukt be in and 
what should not l)e in. Ijecause no one is 
gonna agree on what's es.sential and 
what's nonessential." 

While no one is willing to discuss 
sjiecifics of the reissue campaign, paitic- 
ularly the timing of the releasei^, it ap- 
peal's likely that the fii-st two boxes will 
comprise Davis complete recordings 
with airanger Gil Evans and the com- 
plete studio sessions of the '(ifts (juintet; 
these could come before the end of 1995. 
The trumpeter's work with Coltrane will 
be the topic of another set 

Cuscuna says that ne.xt year he hopes 
to give the "complete" treatment to the 
1961 sessions recorded at the Black- 
hawk nightelub in San Francisco by a 
Davis combo that included tenorist 
Hank Mobley. pianist Wynton Kelly, 
drummer Jimmy Cobb, and bassist Paul 
Chambers. 

Why all this effort on Da\is' behalf? 
"It's not sometliing that a m^jor record 
company does very often," says 
Berkowitz. "But there aren't very many 
IH^ple like Miles . . . Miles DaWs is as 
awesome as any artist has ever been." 



leg up in the movies that will drive hard- 
ware sales of various manufacturei-s. 
Zenith is the latest to announce the mid- 
199(i introduction of a Toshiba/Fime 
Warner player. Sony anti Philips, how- 
ever, ai-e preimi'ed to launch with (JO ti- 
tles from Sony's Columbia and TiiStar 
studios that hii\ e alix'ady been mastered 
in Hollywood for D\T). 

"That's sufficient to get the ball 
rolling." said home video veteran Bud 
O'Shea, recently hired by Sony as a con- 
sultant on producer and disUibutor rela- 
tions. Neither camp can claim studio ex- 
ciusi\'es except for the titles each owtis. 

Most ITA attendees, w-ho had hoped 
to see Iwth DVT) systems in Rancho Mi- 
rage, thought Toshiba and Time Wanier 
mafle a tactical error in letting Sony and 
Philips stand alone. (A third system, cre- 
ated by Optical Disc Corp. for Korean 
hardware manufacturer Goldstar, was 
demonstrated, but its backers say it was 
ci*eate{l only to .show D\T) is feasible.) 

"It's unforlimate Time Warner didn't 
bring a presentation," said consultant 
Tully. formerly with I*ioneer's laserdisc 
o|>eration. "This would have \nx'n a g(KKi 
opportimity." Toshiba and Time Warner 
were thought to have stayed away to 
avoid going head-to-head with Sony, 
Philips, and 3M. 

One souire agived that "they wouldn't 
w ant to Iw in a shootout," but .suggested 
the real I'eason had more to do with the 
numerous Toshiba/Time Warner pre- 
sentations in iwent weeks. "Everybody 
who had needc*! to st'c it has .'iwn it" he 
said. "Theii- not being at ITA is circum- 
stantial." With the deadline approaching 
for final sjwcifications, the partners 
"ha\ e got t^) stick to their knitting." 

ContacUMl after ITA. Wanier Home 
Video president Wairen Liebei'fai'b. a 
miyoi- proiJonent of DVD, said, "At this 
juncture, the interests of all parties con- 
cerned are best served through the 
av oidance of public debate." 

The latest replicator to announce sup- 
port for DVD is Technicolor, which said 
it would accommodate either format. 

The absence of Toshiba and Time 
WiUTier ft-om ITA foi*ce<l changes in the 
schedule. Adiian Farmer, deputy chair- 
man of Nimbus Technology & Engi- 
neering, which sold a mastering system 
to Time Warner, dropped out as a 
s[K;aker. So did two other supfwrters, 
Larry Pesce, manager of DVD product 
management for Thom.son Consumer 
Electronics, and Mike Fidler, Pioneer 
Electronics senior VP for new technolo- 
gy and strategic planning. Garrett 
Smith, Paj-amount"s executive director 
of video operations, was replaced by 
Sony consultant Mare Finer as modera- 
tor of a panel of Sony, Philips, and 3M 
executives. Paramount appeared along- 
side Toshiba and Time Warner when the 
system was introduced in Los Angeles 
earlier this year. 

Meanwhile, the road shows continue. 
Sony and Phili|>s packed up their DVD 
gear after the ITA demo for shipment to 
the CeBIT Conference in (fermany. 
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* * ♦ No. 1 * * * 




I 


1 




2 


BRUCE SPRINGSTEEN COIUMOIA 6JCW I10 98£»16 98l 2Mau<io. IGREATEST HITS 


1 


CD 








♦ * * Greatest Gainer* * ★ 




14 


20 


41 


SOUNDTRACK A' WALT DtsMEY eo8!ia ao.9ai 7 98) 


THE LION KING 


1 




4 


9 


54 


SHERYL CROW A' AAM 540126 19.9S/15.98I ■ 


TUESDAY NIGHT MUSIC CLUB 


3 




6 


4 


18 


EAGLES A* GEFFEN 24725 (12.9V17 961 


HELL FREEZES OVER 


1 


5 


2 


1 


28 


BOYZ 11 MEN A' motown 0323 ao.9&l6-9Sl 


II 


1 


CD 


6 


6 


35 


HOOTIE t THE BLOWFISH A' 

ATLANTIC B26L].'AC 110 9&i5 98)|B 


CRACKED REAR VIEW 


6 


7 


3 


2 


13 


GARTH BROOKSAHiBERnf2«a9 (10.9*15 981 


THE HITS 


1 


8 


5 


3 


57 


GREEN DAY A' reprise 45529*.WAHNER BROS I9 9E115 * 


8>n DOOKIE 


2 


CD 


9 


8 


46 


UVEA RADItJACTIVE 10997*.WCA (10 9a'15 98) 


THROWING COPPER 


8 


10 


7 


5 


17 


TLC A' LAFACE 2600S'AR1STA (10 9aT6 981 


CRAZYSEXYCOOL 


5 


11 


10 


7 


7 


VAN HALEN WARNEB BROS 45760' (10 9815 981 


BALANCE 


1 


12 


11 


10 


23 


THE CRANBERRIESA-' island 524D5Oil0.9EV16.9dl 


NO NEED TO ARGUE 


6 


13 


12 


11 


15 


MARY J. BLIGE A UF^OWN 11156'/MCA(10.9&15.98I 


MY LIFE 


7 


14 


13 


12 


43 


OFFSPRING A' epitaph 8fr43?* (8 9&l4.98)n 


SMASH 


4 


15 


i; 


18 


77 


MELISSA ETHERIDGEA' island S4fi£60(109&l5.98 


YES 1 AM 


15 


IB 


15 


13 


16 


PEARL JAM A' epic 56900* 110.98 E(>'ie.98) 


VITALOGY 


1 


17 


18 


15 


20 


MADONNA A^ MAvERicit^iRE 45767/WARNER BROS, uagwiege) BEDTIME STORIES 


3 


ID 


21 


19 


19 


TOM PETTY A' WARKER BROS 45759M10 9&16.98) 


WILDFLOWERS 


8 


IQ 


16 


14 


3 


DJ QUIK PWlfllE 1462* (1098-17 98) 


SAFE + SOUND 


U 


20 


19 


16 


19 


NIRVANA A ' DGC 24727' GEFFEN 110 9& 16 98) 


MTV UNPLUGGED IN NEW YORK 


1 


21 


20 


17 


6 


SOUNDTRACK arista 18748(10 9816 98> 


BOYS ON THE SIDE 


1? 


22 


22 


21 


24 


BRANDYA Atlantic 826ia'AG (9 9871598) 


BRANDY 


21 


(IT) 


29 




2 


m^'Sfr M8n^0^8,6 98, ™E LION KING: RHYTHM OF THE PRIDE LANDS 


23 


24 


25 


:: 


9 


BUSH TFWUMMNTERSCOPE 9?531/AG (10 WIS 9B> ■ 


SIXTEEN STONE 


24 


2S 


27 


26 


51 


TIM MCGRAWA'OIRe 77659 (9.9&IS.9ei 


NOT A MOMENT TOO SOON 


1 


2€ 


28 


25 


22 


SOUNDTRACKA MCA 1U03' (10.9El']6.98l 


PULP FICTION 


21 


27 


23 


22 


20 


BOB SEGER & THE SILVER BULLET BAND 

CAPiTOL 3C334 OD 9415 ^*6I 


GREATEST HITS 


8 


28 


31 


28 


35 


BONE THUGS N HARMONY 

RUTHLESS 5526*.'nELATIViTY (7 9a'12 96) ■ 


CREEPIN ON AH COME UP (EP) 


12 


29 


32 


32 


26 


THE NOTORIOUS B.I.G. ▲ BAD BOV 730OO-/*RlSTA (9 


9&T5 981 READY TO DIE 


15 


30 


24 


23 


31 


WEEZERA DGC2d62%'GEFFEMll0 9a'16.9Sin 


WEE2ER 


16 


QD 


44 


52 


23 


RSHeu/lIS!^^ * ^'^^'^ DREAMING 


31 


32 


34 


27 


19 


AEROSMITH A' GEFFEN 2<7ie (l2.9a/17 98J 


BIG ONES 


6 


33 


38 


36 


19 


DES'REE • 550 MUSK M32W\C [9,9e lQ/\ 5,98) fl 


1 AIN'T MOVIN' 


33 


34 


35 


29 


9 


BROWNSTONE • mjj S7a27/tPic (ia.9e iQ/i5-m 


FROM THE BOTTOM UP 


29 


35 


30 


24 


7 


TOO SHORT DANG[RDiJ541553.WE I109a'15.9a) 


COCKTAILS 


6 


36 


26 


49 


5 


VARIOUS ARTISTS GRAMMY 67043iCOLUMQIA I1096 E(V17 98) 1995 GRAMMY NOMINEES 


26 


37 


36 


31 


7 


THE CHIEFTAINS • RCA VICTOR 62702 110.9ai6.9B) 


THE LONG BLACK VEIL 


24 


CD 


47 


41 


31 


JEFF FOXWORTHYA 

W*RN£RBROS 45314 110 9&15 981 B 


YOU MIGHT BE A REDNECK IF... 


38 


39 


37 


35 


68 


ACE OF BASE A' arista iS740(9 9e,'i5.987 


THE SIGN 


1 


40 


33 


37 


23 


BARRY WHITE A AiM 540115 (10 W16,9BI 


THE ICON IS LOVE 


20 


41 


39 


34 


24 


R.E.M. A- WARNER BROS 45740* (10 9&'16 981 


MONSTER 


1 


42 


41 


30 


21 


BON JOVI A' MERCURY 6260J3 !10,98 £006.96) 


CROSSROAD 


8 


43 


43 


38 


18 


SADEA EPIC 66686- no 98 EQ' 16 96) 


BEST OF SADE 


9 


L 44 ; 


49 


48 


24 


CLAY WALKER • giant 245a2,WARNEfi BROS. a0,9a'15.98) IF 1 COULD MAKE A LIVING 


44 


45 


45 


77 


23 


MARY CHAPIN CARPENTER A 

COLUMBIA 64327 (10 98 EQ'16 981 


STONES IN THE ROAD 


10 


48 


42 


33 


4 


TRISHA YEARWOOD uc* 11201 (10 98.1 5 98) 


THINKIN' ABOUT YOU 


28 


47 


46 


42 


65 


COUNTING CROWS A' 

DGC 21b.>li'G£f'£N : 10.9&'I6.98; M 


AUGUST & EVERYTHING AnER 


4 










* * * Pacesetter * * ♦ 




CD 


184 


177 


37 


'°td,s™^^ 'HL lion king SING-ALONG (LH;. 


40 


CD 


69 




2 


ADINA HOWARD Mecca DOWtASTMST 6i;577£to 110.98115.98) DO YOU WANNA RIDE? 


49 


CD 


66 


72 


40 


TRACY BYRD • MCA 10991 (10 9a'l5.98) 


NO ORDINARY MAN 


50 


51 


54 


51 


7 


SAWYER BROWN curb 77689 (10 98 15 98) 


GREATEST HITS 1990-1995 


44 


52 


53 


43 


28 


THE TRACTORS A arista 18726 19.9& 15 98l ■ 


THE TRACTORS 


19 
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LABEL & Nl7MBER/DiSTRIBiniNG LABtL (SUIUESTtD LIST PRICE OR EQUIVALENT FOR CASSETTE/CO] 


PE71K 
POSITION 


53 


62 


65 


36 


SOUNDTRACKA'£PICSOIJNDTIiAK6632«PlCll5 98Ea74981 FORREST GUMP 


2 


S4 


55 


62 


53 


SOUNDGARDEN A' AiM 540198- no 93(16.98) SUPERUNKNOWN 


1 


55 


40 


— 


2 


PJ HARVEY ISLAND 524085- 110 9a'16.9e) TO BRING YOU MY LOVE 


40 


58 


57 


55 


53 


ZiN^™pt923467«l(109*16,98, ^HE DOWNWARD SPIRAL 


2 


57 


51 


40 


21 


fpifSJs a^oS'l^ffelai "E, THRILL ME. KISS ME 


9 


51 


52 


44 


40 


STONE TEMPLE PILOTS A' Atlantic 82607-,'AG no 98(16 98) PURPLE 


1 




77 


78 


7 


OASIS EPIC 66431 (9 98 Edls 98) ■ DEFINITELY MAYBE 


59 


GO 


65 


56 


54 


YANNI A' PRIVATE MUSIC 821 16 no 9871598) LIVE AT THE ACROPOLIS 


5 


61 


59 


73 


26 


ERIC CLAPTON A' ouck/reprise 45735'warner Bros no 98/16 98i FROM THE CRADLE 


1 


62 


60 


46 


70 


CANDLEBOX A' UAVERCK'SIRE 45313>WARNER BROS (99&15 98lBI CANOLEBOX 


7 


63 


56 


57 


26 


ANITA BAKER A' eeektra 6I555(EEG (10.98(16 981 RHYTHM OF LOVE 


3 


64 


48 


- 


20 


TONY BENNETT • coii>mbia66214(io.9seivi6.98i MTV UNPLUGGED 


48 


65 


58 


45 


21 


SOUNDTRACK A death ROW(iNrER5COPE92484-(Afill0.9»16 98lMURDER WAS THE CASE 


1 


66 


64 


64 


37 


69 BOYZ RIP IT69D1 1998'15 98)H NINETEEN NINETY QUAD 


60 


67 


61 


58 


21 


SCARFACE A rap a lot 39946-.(NOO trybe nog&is 98) THE DIARY 


2 


CD 


78 


63 


16 


ICE CUBE • priority 63921- (10.98(16.98) BOOTLEGS & B-SIDES 


19 


69 


70 


60 


37 


ALAN JACKSON A' arista 18759 (10W15 98I WHO 1 AM 


5 


70 


72 


59 


17 


METHOD MAN • def jam/ral 523839-isiANO (lD9aT6 981 TICAL 


4 


CD 


87 


81 


15 


Scl^'ivfctl'T',!' f ^^'^S^l*""-" • KIRK FRANKLIN AND THE FAMILY 

GOSPO-CENTRIC 211919 98(13 9310 


71 


CtT) 


83 


94 




ALISON KRAUSS rounder 0325- (9 9a'15 98) ■ NOW THAT I'VE FOUND YOU 


72 


73 


71 


61 


121 


KENNY G A arista 18646 no 9&15 981 BREATHLESS 


2 


74 


63 


47 


25 


LUTHER VANDROSS A iv 57775-,tPic no 98 EU 16 98) SONGS 


5 


75 


79 


80 


40 


VINCEGILLA MCA 11047 no 981598) WHEN LOVE FINDS YOU 


6 


76 


67 


54 


10 


SOUNDTRACK 550 MUSI&tPIC S0UNDTRAX66944EPIC (109«EQ(16.98I HIGHER LEARNING 


39 


n 


74 


70 


7 


NEAL MCCOY Atlantic 82727,(AG no 98-15 98l YOU GOHA LOVE THAT 


68 


78 


81 


76 


33 


JOE DIFFIE A EPIC 64357 11098 1*15 981 THIRD ROCK FROM THE SUN 


53 


79 


84 


88 


S3 


THE MAVERICKS A MCA I0%1 l9 9etl5 98)B WHAT A CRYING SHAME 


54 


80 


73 


74 


70 


CELINE DION A" 550 MUSIC 57555)tPlc ( 10 98 E<»(16 98) THE COLOUR OF MY LOVE 


4 


81 


80 


84 


48 


ALL-4-ONEA' BUTZZ/AIUNTIC 8258a'AG (10 9815 98) ALL-4-0NE 


7 


82 


76 


69 


46 


REBA MCENTIRE A' MCA 10994 (10 98(15 981 READ MY MIND 


2 


83 


68 


50 


13 


SOUNDTRACK • Columbia 66791 110.98 EQ/16.9ei READY TO WEAR (PRET-A-PORTER) 


29 


84 


85 


67 


18 


GEORGE STRAIT A mca 11092(10.9a(15.9Sl LEAD ON 


26 


85 


82 


99 


56 


5fi?(jF'!«'!Si^?o*!s'??!!,t^, ^ <iA(i_ FUMBLING TOWARDS ECSTASY 

NETTwERK 1872EJAHISTA I9,9wl 5,981 


50 


CD 


NEW^ 


1 


■k * * Hot Shot Dfbiit-* 

JOHN TESH GTS4579(9 98'14 98) LIVE AT RED ROCKS 


86 


87 


75 


53 


18 


. « FIELDS OF GOLD - BEST OF STING 1984-1994 


7 


88 


94 


92 


6 


SPONGE WORK 5780aca.UM8iA (7.98 EQ'l 1 98) IB ROTTING PINATA 


88 


dD 


120 


141 


3 


* * * Heatseeker Impact* * * 

JAMIE WALTERS ATLANticS260OAG (1D9EV15.98) IE JAMIE WALTERS 


89 


CMJ 


NEW^ 


1 


NINE PROFILE 1460- no 98(16.98) NINE LIVE2 


90 


91 


91 


97 


74 


SALT-N-PEPAA' NEXT PIAIEAU'LDNDON 82a392-(islAND (10 9&16 981 VERY NECESSARY 


4 


92 


90 


85 


37 


HOLE • DGC 24631.'GEFFEN 110 9»15 98) LIVE THROUGH THIS 


52 


93 


86 


68 


38 


BLACKSTREET • interscope 92351(AG (10.9&1598) BLACKSTREET 


52 


94 


100 


91 


S9 


TOM PETTY t THE HEARTBREAKERS A' rRFATFIT HIT'! 

MCA i;ei] 110981798) untnitoi niio 


5 


95 


95 


90 


24 


ALABAMA 9 RCA 66410 no 98715 98i GREATEST HITS III 


84 


dD 


119 


117 


4 


* * ♦ Heatseeker Impact* * * 

DIONNE FARRIS COLUMBIA 57359 (10 98 EQlS SeiB WILD SEED-WILD FLOWER 


96 


97 


98 


96 


187 


METALLICA A' ELEKTRA 61113-(IEG (10 9&15 981 METALLICA 


1 


CD 


115 


111 


39 


DAVID BALL A WARNER BROS. 45562 19.9&']5.98l THINKIN' PROBLEM 


53 


99 


50 




2 


THA ALKAHOLIKS LOUO 66446-jl)CA (iMli.m COAST II COAST 


50 




NEW^ 


1 


ERIC CLAPTON POLVOOR 527ll6(Ai« do 9ai6.9S) THE CREAM OF ERIC CLAPTON 


100 


101 


103 


120 


7 


SUBWAY eiv 10 530354.W0T0WN (9 9a.'l3 9810 GOOD TIMES 


101 


102 


92 


102 


87 


TONI BRAXTON A^LAFACE26007(AR1STA|9.9&]5.98) TONI BRAXTON 


1 


103 


102 


87 


40 


WARREN G A' VIOUIORRAl 523335-/lSEANOI10.98(15 98l REGULATE. ,.G FUNK ERA 


2 


104 


96 


79 


9 


PORTISHEAD GO' DISC^aNDON528S5371SLAMDI10.9&15.98)a DUMMY 


79 


105 


89 


66 


12 


SOUNDTRACK RCA 66523 I9.9&15.98) DUMB AND DUMBER 


62 



CD^I'^'^'^s with the greatest sales gains this week. •Recording Industry Assn. Of America (RIAA) certification (or sales o1 500.00 album units {250.000 lor EPs). ARIAA certiticaliarr (or shipment of 1 million units (500,000 for EPs). with multiplatinum titles indicated by a 
numeral following the symbol. 'Astensh indicates LP is available Most tape prices, and CD prices iw WEA and BMG labels, are suggested lists Tape prices marked EQ. and all other CD prices, are equivalent prices, which are protected from wholesale prices. Greatest Gainer 
shows Chan's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows arlists removed from Heatseekers this week. BBindicales past or present Heatseeker title. C 1995, Billboard/BPI Commurications, and SoundScan, Inc. 
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FOR WEEK ENDING MARCH 25, 1995 



NI TORCASSEnEXDI 



SECOND COMING 



■T A PERFECT MAN 



■WAITIN' ON SUNDOWN 



THE SWEETEST DAYS 



KICKIN' IT UP 



W MTV PARTY TO GO VOLUME 5 



OLD ENOUGH TO KNOW BETTER 



HOUSE OF LOVE 



IMMORTAL BELOVED 



IT A ATIAMTIC eZ706*/AG (14 9»19,98) 



K:APiTCiL(15.9a'31,96J 
PTsT 92dte.t£G (10 ga'16 98) 



LIVE AT THE BBC 



PLAYTYME IS OVER 



^-19-9&15.96)B 

MEHCURY 522915 (10 95 EQ(16 931 



ALL IN THE GAME 



JASON'S LYRIC 



Wa^ epic 47857* 1 10.98 E(yi6.98) B 




E INTERSCOPE 92360'«5 (9 9&15,9i 



ID 5^ !*5M10.9i^»!^'98, JB EVERVBODV ELSE IS DOING IT, so WHY CAN'T WE? 



lL A Zn^RE 4S415,WARNER BROS. (10 ^15.%) 



RANCID EPfUPHS64a4M9.9e/I5.9eiH 



NIRVANA DGC 24425'/GCFFEN (10.96/15 961 



BLUES TRAVELER AUtS40»S 19 98/15.981 



BONNIE RAiTT A' capitoi buz? (t0.9arl6 98I 



LONGING IN THEIR HEARTS 



THE JERKY BOYS • SELECT 9241 1'.AG (10 98/15 9BI 



THE JERKY BOYS 2 



PORTRAIT CAPITOL 28709 110 a&is.M) 



ALL THAT MAHERS 



ROLLING STONES A" virgin 39782' (I0.9ai6 98) 



VOODOO LOUNGE 



SIMPLE MINDS 

virgin 39922 110 9a'15 98) 



GOOD NEWS FROM THE NEXT WORLD 



CARRERAS, DOMINGO, PAVAROHI (MEHTA) A tuc q TFNnp<^ IN mNTfRT 1 QQd 

ATLANTIC 826H;AG(U 9a 19 98) '"''^ ItMUKi UN WNttKI 



MIKE WATT COLUMBIA 67(366' <10 9B.'l5 96) B 



BALL-HOG OR TUGBOAT? 



BELLY SIRfREPRISE 45B33VWARNER BROS. 110.98^15.98) 



JOHN LEE HOOKER POiMBLANK 40107/VIRGIN (9.9a!5.98> 



TRACY LAWRENCE* atunti(;8265€./ag (10 9*15 981 



MURDER SQUAO S.C.C. PRESENTS MURDER SQUAD NATIONWIDE 

G.W.K^'DJ WEST 1240<IOVRAL l9.9&']6.9Sl IS 



ENIGMA A' CHARISMA S&224/VIRGIN (9 99/13.981 



JANET JACKSON A" VIRGIN 87825 ( 10.9&16.9B} 



SUSH S SNAKEPIT 

CEFFEN 247301:0.9*16 981 



IT'S FIVE O'CLOCK SOMEWHERE 



DIAMOND RIO arista 18745(9.96/15 91 



LOVE A LITTLE STRONGER 



SOUNDTRACK SElfCTyATUWTlC a270a/AG 110 9a'16,98) 



THE JERKY BOYS 



VARIOUS ARTISTS • TOMMY BOr llOO ll0.9Ebt5.9a) 



JOCK ROCK VOLUME 1 



MEGADETH A CAPIX. 29[X)4 (10,98/16.98) 



YOUTHANASIA 



SOUNDTRACK A" arista iB699' [i0 9a'iS 9B) 



THE BODYGUARD 



SPICE 1 • JIVE 41547 (10.98/15 981 



AMERIKKKA'S NIGHTMARE 



JOHN BERRY patriot 28495AlBEHr/ (10 98/15.98J 



STANDING ON THE EDGE 



BABYFACE A' EPIC 535SB' (10.9B E(^16.9a) 



FOR THE COOL IN YOU 



THE ROOTS OGC 24708'.'GEFTEN no 98.'15 9Bi D 



DO YOU WANT MORE?!!!??! 



FOREIGNER GENERAM^RHVTHM SAFARI 53961/PfllORITY<10,9a'17.9e) 



MR. MOONLIGHT 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


in* 

>5 

SO 


APTICT TITI F 
AK 1 19 1 III Lb 

LABEL & NUMBERiDISTRIBUTlNG LABEL (SUGGESTED UST PRICE Oft EQUIVALENT rOR CASSETTE.^)) 


PEAK 
POSITION 




169 


159 


68 


SNOOP DOGGY DOGGA' DEATH ftOW/)NT£ftSCOPE92279VAG(10.9&15.98) DOGGY STYLE 


1 


154 


155 


153 


23 


SOUNDTRACK • NOTHiNG'lNTERSCOPE9246Q'AGI10 9aa6,9e) NATURAL BORN KILLERS 


19 


155 


133 


125 


4 


Im" ROrJx^aSARNER BROS .10 9^15.96, TOMORROW THE GREEN GRASS 


92 


156 


152 


123 


4 


THE MANHATTAN TRANSFER ATLANTIC BPBei.'AG (10 9&'16 98) TONIN' 


123 


157 


146 


135 


7 


HANK WILLIAMS, JR. MCG curb 7769CVCURB (]0.9a'17.98) HOG WILD 


91 


15S 


143 


136 


264 


nDifiiJAi 1 rtkirwuj pact a. ■ 

TO LrWR - * - PHANTOM OF THE OPERA HIGHLIGHTS 


46 


159 


142 


151 


10 


TOWEBWOS raji'-''^ i - HE TRANSMISSIONS FROM THE SATELLITE HEART 


108 


dM) 


189 


- 


2 


JOHN TESH r,is ib;s (9 98,14 98) SAX ON THE BEACH 


160 


161 


151 


143 


130 


QUEEN A HOLLYVWOO 61265 (10 9&16.981 GREATEST HITS 


11 


162 


138 





2 


SOUNDTRACK MIUW 35698 19 9»15.9ei THE BRADY BUNCH MOVIE 


138 


163 


172 


150 


77 


NIRVANA A* DGC 24607'^FFEN {10-98/16.98) IN UTERO 


1 


164 


148 


128 


17 


FRANK SINATRA ctrnoL 28103 (1 1 98(17.981 DUETS II 


9 


165 


153 


147 


85 


SMASHING PUMPKINS A> miN 88267- (998(15.98) SIAMESE DREAM 


10 


16« 


150 


146 


10 


LARI WHITE PU 66395 (99e. 15 98) ■ WISHES 


125 


m 


157 




2 


SHANIA TWAIN MEPCURr 522886 (10.98 Ea'15.98) ■ THE WOMAN IN ME 


167 




180 


166 


42 


JON SECADA A ssk 29272fEMi (10.9^16.98) HEART, SOUL & A VOICE 


21 


(SD 


186 




12 


USHER LAFACC260OEh«PIST*(9 9&15.98)IB USHER 


167 


170 


171 


158 


76 


REBA MCENTIREA' tot 10906 (10 9fH5 981 GREATEST HITS VOLUME TWO 


5 


171 


156 


132 


8 


PAT METHENY GROUP GtrFEN 24729(l0,9a'16 98) WE LIVE HERE 


83 


172 


168 


167 


5 


CORROSION OF CONFORMITY (»EUHBI>66208(10 98£(>15 98)H DELIVERANCE 


167 




NEW^ 


1 


ADAM ANT CAPITOl 30335 (10.98(15.981 WONDERFUL 


173 


174 


174 


172 


18 


M Iiw" uo"*i5 981 ''"^ '^'^^ BEAUTIFULLEST THING IN THIS WORLD 


34 


175 


162 


137 


37 


PAM TILLIS • ARISTA 18758 (9.98(15 98) SWEETHEART'S DANCE 


51 


176 


161 


144 


43 


JOHN BERRY • ubeptv 80472 (9.98'13.98> BB JOHN BERRY 


85 


m 


187 


169 


173 


ENYA A' BEPPISE 26775«APNtP BPOS 110.9EH5 981 SHEPHERD MOONS 


1? 


171 


176 


156 


49 


PINK R.0YDA'cx>LUMBIA64200-(l0.9eEa(16.9ei THE DIVISION BELL 


1 


179 


159 


126 


8 


4 P.M. NEXT PLATCAU'lONDON B2857*1SIAND 110 98(15.98) ■ NOWS THE TIME 


126 


180 


175 




134 


MARY CHAPIN CARPENTER A' COLUMBIA 48881 19 98 EQ(I6 98) COME ON COME ON 


31 


(SD 


199 


190 


133 


ERIC CLAPTON A' OUCKWEPRISE 45024*WARNER BROS (10,98'15 98) UNPLUGGED 


1 


182 


170 


130 


21 


VERUCA SALT • IbllNTK FRESK'DGC 24732.GEFFEN (10.9*15.981 B AMERICAN THIGHS 


69 


(MD 


NEW^ 


1 


RICK TREVINO COLUMBIA 66771 (9,98 E<»15,9ei LOOKING FOR THE LIGHT 


183 


184 


181 


161 


41 


BEASTIE BOYS A C»PIT0L 2B599- UOMIS 98) ILL COMMUNICATION 


1 


185 


196 


183 


56 


ENIGMA A CHARISMA 3923Ei^lRGIN 110 9&i8 9Sl THE CROSS OF CHANGES 


9 


186 


163 




2 


, SEASON OF DA SICCNESS 

BLACK JAARKET ■ ■ - ■ i " 'I'.l f 11 '-t^ . 7 i HS -•i-"*^'-' « i.-" 


163 


187 


173 


162 


52 


BENEDICTINE MONKS OF SANTO DOMINGO DE StLOSA' CHANT 


3 


(SD 


RE-ENTRY 


49 


ST"™ ;m5?3««,nerbr05 (99*15.98, CONFUSED 


70 


189 


179 


157 


51 


f °*mr!?o^,°m« T.K . 98, BB THEY'RE ALL GONNA UUGH AT YOU 


129 


190 


164 


124 


95 


THE JERKY BOYS • S£l£Cl 6!495-/AGll0 9&15.98)li THE JERKY BOYS 


75 


191 


177 


155 


16 


REDMAN 9 RAL 523846VISLAND (10 98/16.98) DARE IZ A DARKSIDE 


13 


192 


198 


191 


58 


ALICE IN CHAINS A^ Columbia 57628* (7.98 E(Vn .96) JAR OF FLIES (EP) 


1 


193 


183 


165 


100 


GIN BLOSSOMSA' A&M2l5403(99a(13.98)B NEW MISERABLE EXPERIENCE 


30 


(SD 


REEHTRV 


7 


H-TOWN LUKE 212- (10 9817 981 BEGGIN' AFTER DARK 


153 


195 


182 


145 


58 


BLACKHAWK A AR1SIA 18708(9.98(15 98) BLACKHAWK 


98 


19B 


192 


186 


42 


TOAD THE WET SPROCKET • Columbia 57744 (IO 98 E<K15 981 DULCINEA 


34 


197 


178 


164 


23 


SMASHING PUMPKINS A VIRGIN 39«34- 19 9ai3.9«) PISCES ISCARIOT 


4 


191 


165 


116 


5 


EXTREME AiM 540327 19,98.15.98) WAITING FOR THE PUNCHUNE 


40 


(SD 


RE'EHTRV 


21 


BARRY MANILOW • ARISTA 18771 110 9g'l6,9e) SINGIN' WITH THE BIG BANDS 


59 


200 


188 1 - 


2 


FREDDIE JACKSON STREET life 75457,,'sconi BftOS, (9 9a'15,98) PRIVATE PARTY 


188 



TIP UIOMS kl (LRTHI BY ARTISR) 



4 PM 179 

69Boy7 66 

Ace Ot Base 39 
Aerosfnilh 32 
AlaMma 95 
Alice In C(i<ilns H 
AII-4-Orw 81 
AOamflnt 173 
BaOyfAce 150 
Anita 8aker 63 
DiVKlBall 98 
BeastieBcr^ 



184 
117 



TheB 
Belly 136 

BeneOdine Monks 01 Santo OomingD 

De Silos 187 

Tony Bennett 64 

John Berry 149. 1 76 

ffisdCtaMft 195 

Biackslreet 93 

Mary J. Bilge 13 

Blues Traveler 128 

BonJovi 42 

Bone TTiugS N HMmony 28 
Boyz II Men 5 
Branny 22 



Tom Elrailon 102 

Bfoofcs 4 IXinn !08 

(^arth Brooks 7 

Brottia Lynch Hung 186 

Brawn slone 34 

Bush 24 

Tracy Byrd 50 

Candletaii 62 

Manah Carey 1 1 b 

Mary Chapin Carpenter 45,180 

Carrefas. DominEO, Pavaratti (Mehta) 

134 

TNi Chioflains 37 
Efk Clapton 61. 100, 181 
Corrosion 01 Confetmity 1 72 
Counting Cnws 4? 
The CranberricK 12. 124 
Crime Bow 120 
SherylCrow 3 



Dave Matthem Band 
Des'ree 33 
Diamond Ho 143 
toeOiff* 78 
Celine Oton 80 
DJQuik 19 



31 



Eagles 4 
Enigma 140. 185 
Enya 177 
Glona Estetan 57 
Melis-sa Elhenoge 15 
Extreme 198 
OionneForns 96 
The Flaming Lva 159 
Foreigner 1 52 
Jeff FoKiMWtny 38 

Kenny G 73 
Warren G 103 
VinoeG.ll 75 
Gin Koswms 193 
Amy Grant 1 1 3 
Green Day 8 

Wade Hayes 1 12 
Hole 92 

Jorwi Lee Hooker 137 
Hootie & The Blowtish 6 
Adma Howard 49 
HTown 194 



Freddie Jackson ?Q0 
Alan Jackson 69 
iarwt Jackson 141 
ThcJayhawks 155 
The Jenry Boys 130,190 



Tracy L 
(^raULevert 118 
IM 9 
Madonna 17 

The Manhattan Transfer 156 

Barry Manilow 1 99 

The Maverichs 79 

Neal McCoy 77 

(letu McCntire 82. 170 

Tim McGraw 2S 

Sarah UcLachlan 85 

Megadeth 146 

Metallica 97 

Mrthod Man 70 

John Michael Montgomery 110 

Muroer Squad 1 39 

Keitn Miin^y 1 74 



90 



N'ne Inch Haib 56 
Nirvana 20. 127, 163 
The Notorious B I G, 29 
Oasis 59 
Oftspnng 14 
ORIGINAL LONDON C:AST 

Phantom 01 The Opera High'ighS 

15B 

Jimmy Page & Robert Plant 116 
Pat Metheny Group 171 
Pearl Jam 16.122 
Tom Petty 18 

Tom Petty & The Heartbreaker^ 94 

PMk Floyd 178 

PJHarwy 55 

Portohead 104 

Portrait 131 

Queen 161 

REM. 41 

Bonnie Railt 129 

Ranod 126 

Redman 191 

Rolling Stones 132 

TheRools 151 



Sade 43 

Salt-N-Pepa 91 

Adam Sandler 169 

Sawyer Brown 51 

Scarlace 67 

Seal 125 

Jon Secada 1 68 

Bob Scgei & The Si>v«r Bullel Band 

27 

Sonple Minds 133 
Frank Sinatra 164 
Slash'v Snokepit 142 
Smashing Pumpkire 165. 197 
Snoop Doggy Oogg 1 53 
Soundprden 54 
SOUNDTRACK 

The Bodyguard 147 

Boys On The Side 21 

The Brady Bunch Movie 162 

Dazed And Confused 188 

Dvmb And Dumber 105 

ForreM Gump 53 

Hlgner Learning 76 

Immortal Beloved 114 

Jason's Lync 121 

TheJencyBoyi 144 

Trie Lion King 2 



MMdw W*» The Caw 65 
Natural Bom Killers 1 54 
Putp Fiction 26 

Ready To Wear IPret A-Porter) 83 
SOUNDTRACK CAST 

The Uon King Sing-Aksng (EP) 48 
Spice 1 148 
Sponge 88 
Bruce Sprlngileen I 
Sting 87 

The Stone Roses 106 
Stone Temple Pilots 58 
George Strait 84 
Sutiway 101 

Jctin Tssh 86. 160 
Tha Alkafiollks 99 
ThuglHe 123 
PamTilla 175 
TLC 10 

Toad The Wei Sprocket 1 96 
Too Short 35 
The Tractors 52 
H\ck Trevtno 183 
Shania Twain 167 

U&her 169 



Van H 



U 



Luther Vandross 74 
VARtOUS ARTISTS 
1995 Grammy Nominees 36 
Jock Rock Volume 1 1 45 
The Ljon King; Rhythm 0( The Pnde 
Lands 23 

MTV Party To Go VWume 6 111 
VerucaSalt 182 
Clay Walker 44 
Jamie Walters 89 
Mike Watt 135 
Weem 30 
Bany White 40 



LariV 



166 



Hwik Williams. Jr 157 
Vanessa Williamt 109 
Chnstopher Williams lo; 
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STALIN REIGNS AT TRINIDAD CARNIVAL 




Eddy Grant, top left, has a slate of Carnival contest winners set to release albums 
on his Ice Records \abe\. Among the winners of various Carnival competitions 
were, top right. National Calypso Queen Eastlyn Orr and Soca Monarch Ronnie 
Mcintosh, bottom left. Mba, bottom right, was one of the artists who dealt with 
social concems in their calypsos. (Photos: Isaac Fergusson) 



(Cniitiniu-(i from page I) 

Ijeaceful festi\ities were disturbed, for 
the first time in decades, by an outbreak 
of violence that fueled paranoia about 
aime. 

Carnival in Trinidad is celebrated 
with a series of musical competitions in 
categories such as soca and stcelpan. 
Winners are chosen by paneU; of judges 
made up of artists and local business- 
men. 

A melee ensued when crowds, dis- 
pleased with the judges' decision at the 
Feb. 24 second annual Soca Monarch 
contest at the National Stadium, began 
pelting the stage with bottles and con- 
tainers. 

Last year's winner, Superblue. 
Trinidad's rh>thm caliTJSo king, was de- 
throned by Ronnie Mcintosh singing 
"One For The R^iad." a song written for 
him by Superblue. It was a hard-fouglit 
battle in which both artists' high-energ>- 
socas had the capacity' crowd jumping, 
dancing, and screaming for more. 

When the judges scored Mclnto.sh 
higher for diction and clarity, pro\iding a 
slight edge that gave him the crown, the 
solidly pro-Su[}erblue audience rioted, 
and the first prize, a Daewoo Cielo car 
that sat on stage, was damaged. Judges, 
musicians, performers, and audience 
members stampeded the stadium, seek- 
ing fover; there were no serious injuries. 

Tlie last such sjiontaneous eruption of 
\iolence in Trinidad was during the '60s 
era of "ba<i johas" and steel-band clash- 
es. 

Aside from the National Stadium 
melee, the streets were quite peaceful 
during the 1995 Camiv-al. But concerns 
about \iolence remained, particularly as 
the countr>''s middle class, which once 
supporte(l Carnival, faces growing eco- 
nomic difficulties. Such concems, cou- 
pled with fear of crime and other diiig- 
related problems, affected people's 
willingness to travel to calj'pso tents and 
other Carnival e\'ents that began after 
p.m. 

The National Carnival Commission of 
Trinidad and Tobago recorded a 
TT$iOO,000 ($48,600) drop in income at 
theii- 16 spoiL'^ored e\'ents, from Tr$2.1 
million ($:il0,200) in 1994 to TT%\» mil- 
lion ($2in.6(K)} in 1995 (TT$1 eciuals 16.2 
cent<). Should this decline piweed, ob- 
sen ers say Trinidad Carnival could be 
in trouble by the year 2000, a \ictim of 
crime anti t)vcn\'helming [wverty. 

SOCIAL CONCERNS & CRKKCT 

As expected, many of the caljTJsos 
heard in the tents this year e.vpressed 
concern with crime and social decay, 
such as Da\id Rudder's "Another Day 
In Pai*adise," G>ps/s "Time And Man." 
and Mba's witty "Doh Jail Dem," about 
putting the innocent in jails and leading 
the criminals outside. 

On the bright side, just as many fine 
songs were inspired by and dedicated to 
Brian Lara, the Trinidad-bom cricket 
superstai- who today is the most suc- 
cessful cricketer in the world. 

Lara's record-breaking cricket bat- 
ting skills have ignited a firestorm of 
pride in Trinidad; parks, public spaces, 
and numerous calypsos arc being dedi- 
cated to him. Top of the heap of the Lara 
songs are DeFost's "Four Lara Foui'," 
the winning songs playetl b>' Panorama 
champs Amoco Renegades, and Su- 
perblue's Roadmarch winner, "Signal 
For Lara." Superblue took a cricket bat 
eveo'where he went this Carnival. 

REU6I0US CONTROVERSY 

Another positive aspect of Carnival 
1995 wa-s the decisive \icto('j' — and o\'er- 
w'helming public exoneration — of world 
famous masquerade (called mas) de- 
signerA»and l^uier Peter Minshall's con- 
troversial band Hallelujah. Inspired by 



the Christian belief that Jesus Chiist be- 
came man in order to redeem the world. 
Hallelujah has generated unflagging 
discussion and intellectual debate since 
it launched in November ISJJM. 

In multi-ethnic, multireligious 
Trinidad, carnival still is seen by some 
religious factions as pagan and demonic, 
and the jwrlrayal of Giwl or any religious 
reference on Carnival days is \iewed as 
saciilege. 

Pastor William Cuffie of Trinidad 
Miracle Ministries led a group of 204 
ENnngelical ministei-s to sign a petition 
demanding that Piime Minister Patiick 
Manning take action to block Minshall 
from bringing the mas band, which they 
saw as "mocking our religion." to Cami- 
\'al'95. 

Manning took no such action, and the 
judges gave Hallelujah the two top 
awai*ds for mas — band of the year and 
most colors band — at the Feb. 28 Pa- 
rade Of The Bands competition at the 
Queens Park. 

Minshall. who created and directed 
the stunning four-minute o|)ening .seg- 
ment of the 1992 Barcelona OKmpics. in- 
sbited that it was important to bring an 
awareness of God into Cami\'al. "We cel- 
ebrate evePilhing else." said Minshall. 
"Why not God. the creator of it all?" 

NCC chairman Alfred Aguiton 
praLsed Manning for refusing to get in- 
volved in what he describes as a free- 
9j)eech issue. "Once we start telling band 



"The industry' has taken a bit of a 
shift this year from the Michael Jack- 
sons and Madonna t,\'pos to a lot of oth- 
er faceless groups that may not be as 
recognizable to the general public," 
Greene says. 

Additionally, competition to book 
TV-friendly talent has intensified 
among awards show producers in re- 
cent years, as artists' options for main- 
stream exposure multiply. For the 
most part, the indi\idual shows strive 
for exclusivity and put pressure on 
artists to choose one awards show per- 
foi-mance over another. 

NARAS' most heated competition 
comes from Dick Clark Productions, 
which stages the American Music 



leaders what to portray, it will be all 
over." he sa>*s. "What's worse is that the 
basl^ of the contention Is a strong belief 
that there is something unholy, some- 
thing evil, something ver>' wTong with 
Carnival. Of course there are excesses in 
Cami\'al, but the same can be said about 
Christmas. People get drunk and be- 
have unruly at Christmas, people com- 
mercialize it." 

CARNIVAL AS USUAL 

Despite the controvei-sies, it w"as Car- 
nival as usual for most of Trinidad. As 
they have done for about 200 years, the 
diehard Jouveil (opening day) moming 
Old Mas crowd flowed out of theii' yaixls 
carrjing buckets of mud, grease, and 
oil, painting each other up as they 
donned masks and costumes of bats, 
ghosts, or ml and blue de\ils. Old Mas 
is a roots-oriented celebration that 
takes place during Carnival. Their pa- 
gan stiwt peribmiance at 3:00 a.m. on 
Feb. 27 was accompanied by the small, 
tight units of the kihoti baiiibon bands, 
marching with their ix'rcussive joints of 
bamboo. 

As the day rose, steel bands, DJs, and 
rag-tag bands stalled to play all over the 
islands, providing jump-up rhythm for 
the traditional Monday Mas charac- 
ters—archetypes like jab jab, robber 
baixjn, and de\'fl mas. 

For the next two day's, revelers, wiio 
were organized into bands of up to 4.000. 



Awards. That show traditionally airs 
some thi-ee-to-four weeks prior to the 
Grammys. 

"Artists who perfom on the AMAs 
might as well buy a ticket to the Gram- 
mys. because it's unlikely they'll be 
performing on our stage," says Greene. 
He suggests all parties would be better 
sen- ed if Clai'k moved his show to a dif- 
ferent time of year. 

Clark was unavailable for comment 
at pi-ess time. 

Basically, the American public is 
confu.sed by the "plethora" of awards 
shows, says Fox's Bain. 

"The shows are starting to cannibal- 
ize one another, and I don't believe the 
audience feels they are special any 



paraded the .sti-eets, bringing their fan- 
tasy costumes ali\'e with fabrics, feath- 
ei"s, paint dance, color — anything to cre- 
ate exiilasive street theater. 

Carnival acti\ities began promptly al'- 
ter Christmas, and in the various re- 
gions, numerous small contests took 
phice. producing new stars and w"annal)e 
champions who \ied foi' glory at the big 
showdown.*! held in Port of Spain the 
weekend of Feb. 17-19. The NCC thl'^ 
year sanctioned 34 Carnival events. 
Here are the highlights from the big 
ones: 

The CaljTJSo Monaixh "Acid Test" 
Scmi-Finals took place at Skinner Park, 
San Fernando, Feb. 18. Dueling with 
wit, lyrics, and melody, SpaiTow and 
eight other challengei-s earned the light 
to battle last year's twin Cal>ixs<) Mon- 
m^hs. De Lamo & Luta. for the national 
title. 

TTie event wtis marked by some con- 
troversy, with frequent calypso 
monarch Chalkdust being left off the list 
of invitees to compete. Chalkie kept 
busy thi-ough the Cami\-al sea.-^on writ- 
ing articles lamenting what he sees as 
smut vulgarity, and repetition killing 
calypso. 

St. Augustine Senior Secondary 
emerged as Junior Panorama champi- 
ons at Pan Minors Feb. 20. This is a 
keenly followed school com|x.'tition with 
gifted youngsters, trained by top steel 
bands like Renegades and Desperadoes, 
using pans borrowed from the adult 
bands. Twentj' school bands competed. 

At the same event Heather McInto*>h 
was crowned Junior Caljpso Monarch 
for singing "Doh Bring Dem," a funny 
duwertation on getting invoK'ed with the 
wrong boj-s and bringing them home. 

In adult action, 54 conventional .steel 
orchestras entered the National 
Panorama preliminaries. With an aver- 
age of !S0 players per band, a total of 
4,320 indhidual pannists participated in 
the event 

Concern is being voiced by pan offi- 
cials that the Panoi-ama contests absorb 
all of the steel bands' personnel and re- 
.sources, limiting their crucial involve- 
ment in mas making and other Camh'al 
activities. Said Pan Trinbago spokes- 
man Nestor Sullh'an. "If we have to keep 
Panorama, let it be at another time; 
keeping it in Carnival will do us more 
harm than good." 

The National Panorama Finals took 
place at the Queens Park Savannah Feb. 
25. A heart-stopping rendition of De Fos- 
to's "Four Lara Four," written by Mer- 
chant, vaulted Renegades into first place. 
Soconfi wiis Ex(xlus. Last year's chami>s. 
Witco Desperadoes, emei-ged third, play- 
ing "Pan Parang" by Mcintosh. 

At the Kings And Queens Go Forth 
contest Allyson Brown, who delivered 
"Joy To The Worid" with Minshall's 



more," he says. 

But the hostile climate has not de- 
tcn*od the Rccoi-ding Industry Assn. of 
America and the National Assn. of 
Recording Merchandisers from con- 
sideiing a jump into the T\' game. The 
two industry organizations plan to 
launch a joint program of their owti for 
broadcast in fall 1996 (Billboard, 
March 4). 

Tim Sites, senior \T of communica- 
tions for the RIAA, says the propased 
program would seire as a "showcase" 
for talent and will not be cast as an 
awai-ds ceremony. 

"Fall is an exciting time for the mu- 
sic industry," says Sites. "Fans e.>:pect 
new releases, and the labels use this 



band Hallelujah, floatefl aci*oss the stage 
in billowing white silk, mnning second to 
immaculately plumed "Lady In Red" 
Wendy Kalicharan from the San Fer- 
nando band Hot Hot Hot. Hilton Cox 
distinguished himself as king with his 
rendition of "Mystic Dawn." 

At the same venue. Black Sage out- 
impro\Tsed and dethi^oned Gypsy as the 
National Extemix) Calyixso King. East- 
\y\m Orr was crowTied Calypso Queen 
singing "My Dream" and "Save (Xir Ca- 
lypso," about Trinis standing up and 
supporting the art form. 

At the Di Mairhe Gras Champion Of 
Champions show. Cox. w^ho performed 
"Mystic Dawn" from Stephen Le He- 
ung's band Oceania, was crowned Carni- 
val King. BrowTi scoi-ed an upset \iclory 
after she had her white silk "Joy To The 
World" costume hand-painted overnight 
by London artist Ali Pretty. The now-re- 
splendent multicolored costume 
stunned and thrilled judges and audi- 
ences alike. 

The National CalyjKO Monarch title 
is traditionally bestowed at the Di- 
Marche Gras. A cadre of the older 
guard — Crc Cro. Sparrow, Black Stal- 
in, Duke, Sugar Aloes, Luta, and De- 
lamo — ^squared off against the new ca- 
l>^>s^) front repre-.'y?nte<l by Kurt Allen, 
Mba. and Hollis Wright Notwithstand- 
ing public grumblings that the older 
guard should step down and give the 
young bloods a chance, Stalin beat all to 
emerge National Calypso Monarch 
with his messages of unity and racial 
hamiony in "Tribute To Sundar Popo" 
and "In Time." Cro Cro came second, 
and Sparrow, third. 

This caljpso season, the much-bally- 
hooed Kiskidee Calypso tent folded ear- 
ly, lea\ing only thi-ee tents, NCC's Kaiso 
House. Siwktakula, and Kitchener's Re- 
vue, to sen'e the live-calypso fans. 

Camival '95 further propelled Eddy 
Grant's 1994 venture. Ice Records. Ice 
artist Suiwrblue's Roadmarch winner, 
"Signal Lara," is in demand and is en- 
joying heavy Caribbean and New York 
airplay. Stalin's National Monaivh hon- 
oi-s and his winning songs add to Ice's 
catalog value, even as the company en- 
joys a monster surprise hit, "Papa 
Chunks," by S7-yeai--oId cal>'pso legend 
Roaring Lion. Theii' Cro|Kiver compila- 
tion, "Fire In The Wave." has caught fire 
i^ain, owing to the resurgent popular- 
it>' of Viking Thunder's "Ring A Ring A 
Ring-Bang." 

New releases soon to come from Ice 
Records include: Stalin's "Message To 
Sundar," Preacher's "Rattlesnake 
Wine," Superblue's "Happy Camival," 
Roy Cape All-Stars' "Highway To 
Kaiso," Duke's "Spirit Of Calypso," and 
"Soca CamK'al '95" featuring Superblue, 
Crazj', Iwer George, Gabby, and other 
top soca arUsts. 



time to premiere their newest music. 
We want to take advantage of that and 
showcase new art^iata, as well as older 
artist? who have new hiU." 

Sites says members of the joint com- 
mittee behind the program have yet to 
determine a selection criteria for what 
constitutes a "new" artist. Focus 
groups ai'e planned to hone in on what 
attracts and maintains viewers' inter- 
ests regaixiing music television. 

Greene .says NARAS, too, is set to 
launch its fii-st focus groups to gauge 
the T\^ audience's feelings regarding 
the Grammys. NARAS will explore the 
public's feelings about halting, pacing, 
marketing, and promotion of the show, 
(Cniidiiut'ci on next page) 
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QWEST ISSUES NEW ORDER BEST-OF SET 

(Continued fnyrn iHifje 10) 



in Los Angeles, says most hardcore 
fans will buy both the domestic and im- 
port collections. 

"It certainly won't hurt that the 
tracks are different," says Crouch. 
That makes a big difference to people 
who already own 'Substance.' " 

"Die-hard fans want every song and 
every version of every song that New 
Order has recorded," says Judy 
Neubauer, director of retail advertising 
and promotion for Simi Valley, Calif.- 
based Tempo Records, which has 30 
stores in California and Haw-aii. "Their 
fan base is ver>' loyal." 

Modem rock radio programmers are 
anxious for new material from the 15- 
year-old band. 

"New Order Ls an easy band to lump 
into the '80s, but they have made a good 
transition into the '90s." says Michael 
Parrish, music director at WDRE New 
York. 

KCXX Riverside, Calif.. PD Chuck 
Summers agrees that New Order has 
held up well in the finicky format. 
"They art? still ver>' much a core artist 
at modem rock radio." he .^ai-'s. 

The acceptance of New Order's most 
recent album, 1993's "Republic, " has 
sho\Mi that the British act has staging 
power at radio and retaO. 

"Republic" debuted at No. 11 on The 
Billboard 200 and has sold 3(>5,000 
units, accorfling to SoundScan. 

That album's lead single, "Regret," 
which is included on "(the l>est of) New 
Order," was a No. 1 hit on the Modem 
Rwk Ti-acks chart. 

Modem rock radio was serviced with 
a new version of the track "Let's Go 
(Nothing For Me)" March 7. 

The song was originally iX'Cf)itlcd in 
December 198fi for the out-of-print film 
soundtrack to the televangelist satire 
"Salvation." (The album \va^ releasetl in 
the U.S. in 1987 on the indie VM Giant, 
which is not affiliated with the Ir\ing 
Azoff-headed label of the same name.) 
The soundtrack version was an instru- 
mental-only track because singer 
Bernard Sumner was displeased with 
the vocal version. 

A new vocal version of "Let's Go 
(Nothing For Me)" makes its first al- 
bum appearance on the U.S. edition of 
"(the best oO New Order." The addi- 
tional vocals and IjTics were recorded 
in Johnny Marr's Manchester studio 
late last year, says producer Ai-thur 
Baker. 

The first vocal just sort of fell by the 
wayside," says Baker, who oversaw the 
recording of both the original and cur- 
rent versions of the song. "I never 
thought [Sumner] would want to re- 
visit it, but he really wanted the song to 
come out" 

Though "Let's Go (Nothing For 
Me)" does not appear on the U.K. ver- 
sion of "(the best of) New Order," it did 
make its debut as a B-side to "1963," 
the recent U.K. single. That song on the 
London label reached No. 11 on the 
Music Monitor Hot 100 Singles chart in 
Januar>'- 

Ironically, "1963" also began as a B- 
side. It first appeared as the fiip side to 
New Onler's first U.S. U»p 40 hit "True 
Faith." Baker added new orchestration 
and instruments to the U)87 version of 
the song, which has remained a fan fa- 
vorite despite its somewhat obscure 
status. 

Laffey and compilation co-cot»rdina- 
tor Michael Shamberg scanned the In- 
ternet to uncover other fan favorites to 
include on the I ;.S. edition of the album. 

"We were surprised at the strong in- 
terest in songs that have never been re- 
leased as singles," says Laffey. Based 
on Internet feedback, the album tracks 
"Love Vigilantes" and "Age Of Con- 



sent" were added to the U.S. release. 

"Warner and Qwest could have just 
put out the same U.K. version here to 
cover the import base, but they were 
eager to do a different body of work," 
.says U.S. manager Tom Atencio. "Cer- 
tainly I'Let's Go'] would not have hap- 
pened if they had not been so willing to 
make this a bigger and better project" 

Qwest president Jim Swindel says 
the label initially mulled over the possi- 
bility of releasing a rarities album. 

"We realized that effort was a differ- 
ent record altogether," says Swindel. 
"We decided to save some of the stuff 
we uncovered for a future release." 

Among the rare New Order tracks 
likely to emerge on a future release are 
a live version of the Velvet Under- 
ground's "Sister Ray," which was 
recorded in South America, and a 
quirky Australian remix of the 1986 
"Brother hootl" album cut "Paradise," 
says Laffey. 

Despite all the recent activity, the 
recording future of the band remains a 
big question mark, and the cover art 
clearly reflects that The Peter Saville- 
designed cover is completely W'hite, ex- 
cept for a large splash of blue. A closer 
look at the cryptic cover reveals that 
the gi-aphic is actually a warped ques- 
tion mark. In the U.K.. the album has 



been nicknamed "The ? Album." 

"It seems to me that New Order goes 
beyond just the music itself," says Laf- 
fey. "They are consummate artists who 
have a finger on the art and fashion 
world . They are continually reinventing 
themselves." 

Indeed, no less than three active side 
projects have emerged from the media- 
shy quartet 

New material is expected by year's 
end from Electronic, Sumner's side 
project with former Smiths guitarist 
Johnny Marr. Al.so expected is a new 
release from the Gillian Gilbert and 
Stephen Morris pairing, billed as the 
Other Two. There Ls no worfl on the sta- 
tus of new material from Peter Hook's 
side band Revenge. 

A best-f)f package is in the works for 
Joy Di\ision, which evolved into New 
Order in 1980 after singer Ian Curtis 
committed suicide. Qwest release<l the 
Joy Division "hits" package "Sub- 
stance" in 1988. No specific details were 
available from Qwest/Warner Bros, 
about the release, but Baker says that it 
is could V»e ready liefore summer. New- 
versions of the classic modem rock cut 
"Love Will Tear Us Apart" are being 
reworked into "techno club and dowTi- 
tempo reggae" mixes for the project, 
.says Baker. 



SEEKING FRESH ANGLES FOR AWARDS SHOWS 

(Continued from preceding page) 



Greene says. 

And despite the recent downturn 
in ratings, music awards shows re- 
main "advertiser magnets," says 
Bain. "Advertisers love these shows 
and will pay a lot of money for 
them," he says. "If advertisers 
know there's a link between their 
product and people who like music, 
they also know there's not a lot of 
opportunity to advertise to that link 
on TV. By aligning themselves with 
these unique events, they feel they 
get a better audience sampling." 

David Lerner. VP of broadcast 
account services at New York- 
based advertising agency Ogilvy & 
Mather, agrees. "With some adver- 
tisers, poor ratings do impact a de- 
cision [to buy]," he says. "But oth- 
ers realize shows like the Grammys 
are an event, and if you are going to 
build a marketing campaign around 
this time of year, it's a good place to 
be." 

And an expensive place. Lerner 
says that one ad buy on the Gram- 
mys could cost about the same 
amount as an entire sponsorship of 
the MTV Video Music Awards. 

MTV's awards show, the net- 
work's annual ratings winner, "al- 
ways has W'Orked" for advertisers, 
says Lerner. The music video net- 
work "wraps all kinds of things" 
around an ad buy, he notes. Clients 
may enjoy the cross-promotional 
benefit of in-store and on-air promo- 
tions, as well as multiple exposures 
on the cable network. 

The strength of MTV's awards 
show, Lerner points out, is that it 
speaks to a niche audience from a 
niche network. Although MTV's 
show has a smaller potential audi- 
ence than the network specials, its 
most recent September cable-cast 
enjoyed a 5% ratings increase. 

"In a very fragmented music 
world we have a specific place and a 
definitive image for our program," 
says Doug Herzog, executive VP of 
programming and production at 
MTV. MTV's executives strive each 
year to attract viewers with stunts 



that can't be seen anywhere else, he 
says. 

"You really have to go for exclu- 
sivity," he says. "We're always trj'- 
ing to pull off a trick no one else can 
do." 

The overall network profile also 
affects the promotional potential 
that exists for an awards telecast, 
says Lerner. CBS is the oldest- 
skewing and third-rated network 
among the top three, while ABC 
and Fox reach a younger demo- 
graphic. Thus, ABC and Fox have 
more creative leeway in promoting 
the American Music Awards and 
the Billboard Music Awards to an 
active and adventurous music con- 
sumer. 

Alan Stemfeld, senior VP of pro- 
gram planning and -scheduling for 
ABC, says the young viewers who 
form the core audience of the AMAs 
comprise the same audience ABC 
reaches regularly with prime-time 
programs such as "Roseanne" and 
"Home Improvement." Conversely, 
CBS anchors its prime-time sched- 
ule with such shows as "Murder, 
She Wrote" and "60 Minutes," 
which appeal to a demographic that 
may not be inclined to even watch 
the Grammys, says Sternfeld. 

The ratings for this year's Gram- 
mys also may have been hurt by 
CBS' loss of a number of key affili- 
ates to Fox in 1994. Further, 
NARAS chief Greene says the net- 
work did a poor job of promoting the 
Grammy show. 

"In our own testing, we found that 
people did not know the show was 
on," he says. "It was one of the most 
poorly promoted shows I've ever 
witnessed." 

Executives at CBS were not avail- 
able for comment at press time. 

Greene says NARAS already is 
talking to CBS about promoting the 
1996 telecast more aggressively. 

An apparent decline in ratings is 
not symptomatic of people losing in- 
terest in music on TV, says Greene. 
"This was just one of those 'off 
years," he says. 
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by Geoff Mayfield 

King of the JUNGLE: a strong second week for Bruce Springsteen's 

"Greatest Hits" keeps the Boss at the top of The Billboanl 2O0, but the fat cat on 
the charts ^ "The Lion King." Buena Vista Home Video claims that the video re- 
lease of the 1994 animated feature moved some 20 million copies in its first six days 
of release, and any pundit who doubts that figure might want to check out how well 
the film's audio products have sold since the \ideo's release. The Elton JohnTTim 
Rice/Hans Zimmer soundtrack — ^which had ah-eady rebounded as a result of the 
video's ad campaign — almost doubles (14-2), while the biggest percentage in- 
crease on the chart belongs to "The Lion King Sing-Along" EP (184-48). 

Paw PRINTS: The oripnal "Lion King^ soundtrack has the chart's largest unit 
gain by far. more than 53,000 pieces, a 91'? increase over the prior week's sales, 
which lifts it to a one-week sum of almost 1 12,(XX) units. There is also no contest 
in the race for the Pacesetter award, as the "Sing-Along" EP posts a 1^17% gain, 
yielding a one-week sum of around 1 9,000 units. This week marks the sbcth time 
that the soundtrack has won (Jreatest Gainer honors, and the second time that 
"Sing-Along" has w^n Pacesetter. The Walt Disney label can also take pride in 
the performance of the .sequel album. "The Lion King: Rhjlhm Of The Pride 
Lands" (29-23). which retains its bullet with a 12'3f gain. In its second week out 
"Pride Lands" moves ;ti..500 units and hoULs a commanding lead on this week's 
impublished Top World Music Albums list 

BoSSY: Bruce Springsteen sees a 33% drop from the 251,000 units that he 
rang his first week out (1(58,000 units). When j-ou consider the huge second-week 
droj>s that t.siiically hapi»en to rock albums debuting in the No. 1 slot the jierfor- 
mance is fiownright resi»ctable. "Greatest Hits" leads the No. 2 slot by a 50%' 
margin. His biggest challengers next w'eek figure to be "The Lion King" and the 
new album (rom jiiile<i rap star 2Pac. who more than once has seen his populari- 
ty ri.se in the wake of negative publicity . . . Another rapijer, E-4(», looks as if hell 
make a splashy lx)w next week wit h his fii-st JiA'e-<listributef 1 .set Two weeks from 
now. The Billboaifi 200 will reflect the fruits of Polj'Grdm's "Super Tuesday" (21 ) 
which sees Elton John's Rockeflsland debut and Ste\ie Wonder's first PGD- 
(Ustributefl album hit stf>res. 

Fresh starts: if you need prrK)f that the first ([uartercan be a fertile .sea- 
son for developing artists, note that the top 16 Heatseekers albums all place on 
The Biinx)aj*d 2(X), only the fifth time that as many as 15 Heatseekers albums 
have appeared on the big chart. Last week's Heatseekers chart set the record 
with 18 titles. Artists are removed from Heatseekers when any career album 
reaches the top half of The Billboard 200. 

Liftoff: John Tesh's "Live At Reel Rocks" is .starting U) rock as the album's 
television sjiecial makes the PBS i-ounds. A gain of more than 650^ moves the ti- 
tle 8-2 on Top New Age Albums and cops the Hot Shot Debut on The Billboard 
200. A I5Tf rise pushes his "Sax On The Beach" 3-2 on Top Contemporan,' Jazz 
Album.s and lS9-l()fl on the big chart "Sax By The Fire" gets almost a SO^' boost 
(9-6 on Top Contemporar>' Jazz), while on the new age Ust, his "Monterey Nights" 
sees a 36'^ boost (18-9) and "Winter Song" gets a 45'^ lift (21-15). 



[M SHOTS: Eric Clapton was all over MTV and VHl the weekend of March 
4-0, with specials on both Viacom music channels. His "Unplugged" bullets at No. 
181, while a new' greatest hits package bows at No. ICK). But hLs Grammy-winning 
blues albiun, which bulletetl last week, sees a 69f decline . . . Two weeks ago. the 
soundtrack fi^m Quentin Tarantino's "Reser\'oir Dogs" debuted on Top Pop 
Catalog Albums, although it never made The Billboard 200. If a director's cut of 
that film hits theatere this year, as has been speculated in the press, that sound- 
track's stfwk will surely rise. 

For THE RECORD: The odd re-entr>' by the "With Honors" soundtrack on 
last week's Billboard 200 was caused by faultj' data fix)m a key SoundScan infor- 
mation provider. All titles below No. 116 should have been one position higher; 
the No. 200 album would have been the "Dazed And Conftjsed" soundtrack. 
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OVERALL UNIT SALES 
THIS WEEK I LASTWUK | CHAHOC I THISmiKdS 

11,729,000 I 12,072,000 I DOWN 2S% I 12,097,000 



DOWN 3% 



VTD (19*51 

121.502.000 
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FOCUS ON ALBUIV1 SALES: 



LAST WEEK 

10,435,000 



CHMfOC 

DOWN 3.4% 



THIS WEEK (1994) 

10,143,000 I DOWNO.OSrib 



YTD (IMS) 

107.033.000 
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I VTD (1994) 

I 100,797,000 
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HMV EMERGES AS U.S. RETAIL FORCE 



(Cotitinued from page I) 

that the chain was ahout to close one. if 
not both, of its U.S. stores, and run 
back to the U.K. uith its tail betu'een 
its legs. 

How times have changed. Last 
month at the National Assn. of Recoil- 
ing Merchandisers annual convention. 
HMV won the organization's small re- 
tailer of the year aw"ard for the second 
year in a row. 

According to those who voted on the 
award, HMV, which now fields seven 
stores in the U.S., won for a combina- 
tion of reasons, including improved in- 
ventory management, a creative mar- 
keting approach, and its ability to ring 
up substantial billing \\ith the music 
manufacturers. Also instrumental in 
HMVs selection Is the chain's willing- 
ness to work with music manufacturers 
in promoting developing artists. 

While sales and distribution execu- 
ti\"es now praise HMV for the coopera- 
tion it pro\ides to labels in marketing 
music, that is a far cry from the opin- 
ions voiced about the chain when it first 
entered the U.S. 

HMV, owned by Thom-EMI, had al- 
ready established itself as a force in 
record retailing in the U.K. and Cana- 
da when it turned its attention to the 
U.S. in 1990, opening two stores that 
jail in Manhattan. Before launching its 
U.S. invasion, the company's manage- 
ment team — led by Tony Hirsch, Peter 
Herd, and Peter Luckhurst — met with 
music manufacturers to tell them about 
the chain's plans. 

'They came over here with the men- 
tality that they would show the U.S. 
how to operate a record store," says 
one New York-based label sales execu- 
tive. "They were arrogant." 

But when HMV opened its first two 
stores — a 30.000-square-foot outlet on 
Broadway and 72nd Street and a 
40.000-square-foot outlet on Le.xington 
Avenue and 86th Street — the U.S. in- 
dustry was. to say the least, under- 
whelmed. 

The stores were considered a drab 
imitation of Tower Records outlets, 
and the chain's decision to forgo car- 
pets in favor of a concrete floor came 
under a considerable drubbing from 
suppliers and customers alike. Also un- 
der attack was HMVs highly self-tout- 
ed customer senice, which, at the time, 
didn't seem one iota better than the 
competition. 

Sales and distribution executives 
also complained that HMV was bujing 
light, a criticism that was exacerbated 
by a newly installed inventon,' manage- 
ment system with too many bugs in it. 
Until HMVs systems got up to snuff, 
the chain's New York stores were often 



out of stock on label priorities, even 
though that product might be in the 
chain's warehouse or on order. Another 
sore point with music manufacturers 
was HMVs newspaper advertise- 
ments, which were described as "arty" 
but ineJTective and a waste of coopera- 
tive ad dollars. 

But the biggest problem facing 
HMV was its relations with suppliers. 
Many felt both HMV and fellow BritLsh 
merchant W H Smith — which invaded 
the U.S. in 1989— took the traditional 
adversarial relationship between sup- 
plier and retailer to new heights. 

In an unrelated development, Hirsch 
resigned in June 1991 and was replaced 
as president by Luckhurst, who had 
held the position of VP. Bob Douglas, 
from the company's Ireland operation, 
fille<l Luckhurst's slot 

HMV continued to plummet in the 
eyes of its competitors and suppliers, 
and in July 1991 it hit rock bottom. 
That month the rumor that HMV was 
about to close at least one of its stores 
was so prevalent that chain officials 
were forced to issue an internal memo 
to employees denying it. 

HMV began to redeem itself in the 
eyes of the U.S. music community 
when it opened its 22,000-8quare-foot 
outlet in Harvard Square in Cam- 
bridge. Mass.. in fall 1991. At the time, 
many obsen'ers were so impressed 
with that store that thej' said it looked 
like it had been built by a completely 
different company than the one that 
had built the two Manhattan stores. 

Luckhurst began to realize that 
HMVs attitude toward suppliers was 
hurting its ability to draw its fair share 
of co-op ad dollai-s. So he went to work 
on improving HMVs cooperation on la- 
bel promotions. 

It took HMV more than two years to 
turn around the opinion of the U.S. 
sales and distribution community. To- 
day. Da\id Fitch. \T of sales at*RCA, 
describes HMV a.* 'Ver>' record label 
friendly." He adds, "HMV is verj' cre- 
ative. Some chains tell you why some- 
thing can't be done; HMV looks for 
ways to get it done, and usually they 
make things happen." 

Reflecting on HMVs two consecu- 
tive NARM awards, PGD president 
Jim Caparro says, joking. "Peter Luck- 
hurst is a gi'eat drinker who loves to 
hang out and put people in his pocket," 
But on a serious note, he says, HM\' 
combines good label relations with a 
"terrific merchandising effort. Cre- 
ative merchandising, good customer 
senice, and good selection all combine 
for a winning formula." 

Even some of its competitors giiidg- 
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ingly label HMV a formidable competi- 
tor. 

While chain management may have 
spent two years turning around opin- 
ion, it went three years without open- 
ing any new stores. That time w^as 
spent learning and adapting to the U.S. 
market, Luckhurst says. 

He recalls "reading an article back 
then where PaineWebber analyst 
Craig Bibb said, *HMV would like to 
give good customer service but can't; 
Tower can. but won't.' While that hurt 
at the time, it w^as true for HMV. But I 
don't think it is true today." 

Luckhurst says, "It's well known 
that we didn't get off to the best start; 
we did make some errors. We learned a 
lot of things in the early days, and we 
learned them the hard way. But people 
here underestimated our determina- 
tion to establish HMV in the U.S." 

Service wasn't the only area in which 
HMV improved. In the last few years, 
HMV softened the look of its New York 
stores, adding more color. Also, HMV 
finally mastered its inventorj' manage- 
ment system, and the chain — which 
uses a team of buyers in each store — 
worked hard on tailoring selection to fit 
the surrounding trade areas. More- 
over, the company is already upgrad- 
ing its systems. 

In addition. HMV, which runs some 
200 stores around the globe — 93 in the 
U.K.. 77 in Canada, 10 in Japan. se\'en 
in Austraha, five in Ireland, and one in 
Hong Kong — has been working on a 
store design that it can roll out world- 
wide in order to create an HMV "look." 

Says Stuart McAllister, 
chairman/CEO of the HM\' Greup. "It 
will be a worldwide design, which will 
take us to 2001." Luckhui-st adds. "We 
put together an international commit- 
tee to pick the verj' best look for retail. 
We Uied to create excitement by what 
architects call jiLxta positioning, by us- 
ing different lighting, colors, and struc- 
tures." 

GFIOWING PAINS 

Says Danny Yai'brough, Sony Music 
Distribution president. "HMV went 
through growing pains to understand 
the U.S. marketplace. They have spent 
a lot of time getting the stores to ftinc- 
tion the way thcv want to — from an in- 



ventory management and marketing 
standpoint — and then got aggressive in 
expanding their base in the U.S." 

HMV capped its 1994 accomplish- 
ments by opening three stores — a 
12.000-square-foot outlet in downtown 
Boston, an 8.000-square-foot outlet in 
Avon, Conn., and a 10,000-square-foot 
mall store in Atlanta. 

Early this year. HMV opened a 
12,000-square-foot outlet in the 
GeorgetowTi area of Washington, D.C. 
The chain has seven more stores slated 
for 1995, including a 25,000-square-foot 
outlet in midtown Manhattan on Fifth 
Avenue, which will open April 28; an 
8,000-square-foot outlet in Louisville, 
Ky.; and a 4,000-square-foot mall store 
in a mall in a suburb of Boston. 

Also this summer, HMV will open a 
30,000-square-foot outlet in Manhat- 
tan's Herald Square; an 8.000-square- 
foot outlet in Cleveland at the Rock 
And Roll Hall of Fame; a 2.'i,000- 
square-foot store in Philadelphia; and 
one other outlet in an as yet undeter- 
mined location. 

Although as part of a publicly traded 
company HMV reports annual rev- 
enues, it refuses to break out record- 
store sales by country. Billboard esti- 
mates that HMV generated $47 million 
in U.S. revenues in 1994. 

Based on planned upenings, Bill- 
board estimates HMV will generate 
$75 miUion-$80 million in sales in 1995. 

HMV appears to be one of a small 
group of retail chains looking to ex- 
pand this year. A number of other mu- 
sic merchants say they are disheart- 
ened by the price war that is raging 
across America, and would rather cur- 
tail spending than invc^^t in new stores. 

McAllister says, "We want to be a 
big player in a big market, and we can't 
affoixi to sit tight.. While the others are 
standing still or decreasing their in- 
vestment, w e think there is a window of 
opportunity. When the market comes 
back, we will be in a good place." 

Luckhurst adds, "We respect the 
discounters, but we don't fear them. 
Our proposition is to be strong and ai> 
I)ealing and stay focused on music. We 
w-ant to create an exciting informative 
environment with a strong selection, 
and then work further to make it 
stronger." 
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(Continued from page 6) 

says Alexander's Ai*in Wolfson. 

Consumers spent $1.95 billion dur- 
ing the eight-week stretch in stores 
and for titles that met preseason pre- 
dictions. Wal-Mart grabl>ed \9'i% of 
theatrical purchases, 3 points ahead 
of 1993. It was follow'ed by Kmart at 
9.7%; McDonald's (w'hich featured an 
MCA/Universal Home Video promo- 
tion); Blockbuster at 7.3*; and Tar- 
get Stores at 6%, down from 7.2%. 
New to Alexander's top 10 were Sun- 
coast Motion Picture Co. at 2.5% and 
Best Buy at 1.3%. 

Video stores, as a elasR of trade, 
jumped 2 points to 20.6%, still below 
their 1992 sell-through peak of 23.3%. 
Mass merchants dipped to a 48.9% 
share, down from 54%. Wolfson con- 
siders the specialist*' gain "signifi- 
cant. They're finally responding to 
the fact that people don't go to them 
automatically." 

One solution has been to lower 
prices. Three video chains, including 
Blockbuster and Suncoast, made the 
list of 10 retailers pricing tapes no 
higher than $15; none did last year, 
he says. The group accounted for 
60% of theatrical sales vs. 55.5% in 



1993, suggesting to Wolfson that 
"the market is becoming more con- 
centrated." 

Big Mac's bite was apparent when 
Alexander measured best-selling ti- 
tles. All of MCA/Universal's releases 
sold by McDonald's finished in the 
top 10 e.xcept "Back To The Future," 
No. 20 on the Alexander survey. The 
studio placed the $5.99-with-a-sand- 
wich "Land Before Time," "An 
American Tail: Fievel Goes West," 
and "Field Of Dreams," in addition 
to "Jurassic Park" and "The Flint- 
stones." 

The hottest November-January re- 
lease was "Snow' White And The Sev- 
en Dwarfs" from Disney, which also 
placed "The Nightmare Before 
Christmas" in the No. 6 spot. 
FoxVideo's "Speed" spiuted to No. 2, 
ahead of "Jurassic." However, Wolf- 
son is careful to note that the MCA 
blockbuster, released in early Octo- 
ber, far outsold "Speed" over the long 
haul. 

Rounding out the list were Warner 
Home Video's "Black Beauty" and 
Lyons Group's "Barney" titles. 

SETH GOLDSTEI.N 
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"RCA Revitalizes Jazz Rosters, Imprints 
Bluebird Restarted,- 
Groovetown To Be Launched." 

- Billboard, Frbruary 25, 1995 




The Billboard Bulletin... 



Watch Out For 
Omar 
Roy Ayers 
Alex Bugnon 
Brooklyn Funk Essentials 
Groovetown EP Series 
Bluebird Reissues 



And „ 

all eyes 
are on 

us. 

^ <S 
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EAZY-E HAS AIDS 

At press time. Uuthless/Relalivity 
panpsta rapptT Eric Wrighl (bel- 
lei' knnu n as Ea/.y-E) was expected 
to reveal that he has full-blown 
AIDS. A March Ki press confei-ence 
was called in Los Angeles, as i-u- 
mors about the rapper's ill health 
began to circulate throughout the 
TTiusic industry. Wright is a found- 
ing member of the chart-topping 
rap group N.W.A., and also has 
emerged as a successful solo ai'tist. 
His most recent i-ecoi-ding is 19tl3's 
"It's On (Dr. Dre IHTumm) Killa" 
EP, which i-eached No. 5 on The 
Billboard 200. 

SLUDGING IT OUT WITH THE TIMES 

Did Michael Greene^ president 
CEO of NARAS. the recording 
academy, use the word "sludge" in 
slamming the quality of pop, rock, 
rap, and country music while talk- 
ing to reporters in Washington. 
D.C. (where he has lobbied against 
cutbacks in federal funding of the 
arts, including public radio and 
TV)? That's the connection The 
New York Times made in its cov- 
erage of Arts Advocacy Day 
March 14. "They connected three 
thoughts and piled them all to- 
gether," Greene tells Bulletin. "I 
was talking about short playlists 
. . . and that half of the Icommer- 
cial programming dayl is drive- 
time talk, which is sludge." Greene 
also says he told members of Con- 
gress that it was ironic that severe 
cutbacks in funding would deal a 
cultural blow to smaller markets. 



"I reminded them that if they get 
rid of endowments, they'll truly 
create a cultural elite." 

HOUSE PASSES CPB CUTS 

As expected, the Republican-con- 
trolled U.S. House of Representa- 
tives pa.^sed a $17 billion recission 
bill March Hi that, among other 
thing.s cuts funding for the Corpo- 
ration for Public Broadcasting by 
i:/f in HlJIti and :m in 1997. CPB 
helps bankroll both public radio 
and public television (Billboard. 
March IS). The bill now moves to 
the Senate. 

BUY SHOES, GET CONCERT REBATE 

Claiming that "music fans are de- 
manding to know why concert 
prices are s(» outrageous," Reebok 
is launching a new promotion — 
"Boks Office" — offering concert 
ticket rebates. The first 2.0()0 cus- 
tomers to try on a pair of Boks cas- 
ual shoes at participating stores 
will receive a certificate redeema- 
ble for SIO when mailed in with a 
conceit ticket stub. 

FIRM BIDS TO PUT ON VSDA MEET 

Industry sources say ExpoCon 
Management Assn. Inc. has a pro- 
posal on the table to run the Video 
Software Dealers Assn.'s annual 
convention. VSDA and ExpoCon 
have been talking for months 
about a possible alliance, which 
would include VSDA buying the 
rights to the Ea.st Coast Video 
Show run by ExpoCon. The pro- 
posal must be approved by the 



VSDA board. Meanwhile, sources 
say VSDA has changed its 1997 
and 1998 convention sites to 
Orlando, Kla., and New Orleans, 
respectivelv. Previous sites were 
Nashville and Dallas. 

BLOCKBUSTER'S NEW VENTURE 

Blockbuster Entei'tainmenl un- 
veils it.s next bu.Mness venture at 
Paramount Studios Tuesday (21). 
The announcement is expected to 
Include partners from outside Via- 
com's corporate umbrella and. ac- 
cording to speculation, it may in- 
volve a major cross- pro motion or 
new store concept. 

'96 DEBUT FOR LATIN VH1 

A Spanish-language version of 
VHl is set to debut in Latin Amer- 
ica in 199(i. The network will be 
headquartered in Miami and will 
feature a mix of Latin and interna- 
tional music targeted to a Latino 
audience, ages 25-49. 

PERRY COOPER EXITS ATLANTIC 

Perr>' Cooper has lel\ Atlantic Rec- 
onls after an l)<-year a.s.sociation with 
the label, most i-ecently as W of ail- 
ist lour development. He can be 
i-eached at 212-721-2;">81. 

ZENITH BACKS TOSHIBA-WARNER 

With the (ligital videoclb;c (DVD) ri- 
valry still unsettled k'tween Sony/ 
Philips and Toshiba^Tiine Waiiier. Ze- 
nith ElectiTonics Coi-p. has become the 
eighth company fnim the consumer 
electn>nics or film busines.s to .support 
the Toshiba'Time Wamei- svstem. 



Human League Re-Enters The Race 
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BEAT. 



AMES FROM PREVIOUS DECADES have been \n)\y 
ping up on the chails. The charge on the Hot 10(( is sitear- 
headefl by the gi*oup fmm ShelTield, England, that lul the 
way for synlhesizer-diiven new wave I'.K. h;mds in the 
early 'SOs. The Human League is back with lis first 
EaslWest single, "Tell Me Wlwn" a tup 10 hit in its own 
land just a few weeks ago. Winning Hot Shot Debut honoi"s 
at No. (W, "Tell Me When" ivtums the Leagui* to the Hot 
1(K) for the tlrst time in almost five 
yeai's, but the group's heyday was 
19j^-,S*>, when tunes like "Don't You 
Want Me" and "Human" lopix-d the 
chart. The Humiui League also h;is a 
new entry this week im the CK. 
chart, where the sewjnd single {rum 
"Octopus." the Abba-like "One Man 
In My Heart," enters at No. IS. A lit- 
tle lower down on that same U.K. 
chart, at No. 29. then-'s a new enti->- 
n-iini lOrc. Il"s the first time the 
.ManchesUT lads ha\.' I>tvn in the Btili.sh top:5() since 1979. 
when "I )readl(K-k Holi<lay'" went to No. 1. (iraham (lould- 
man and Eric Stewart aiv liack uith a channing acoustic 
M'rsiiiri iif their hit fi-oni 20 years :igo. 'i'tn \nt In Love." 
( ;.iiililm;in and Stewiirt aiT alsrt in the iieus U>v being fuial- 
isi.- in "A -Song Koi* Eui"o|>e." the liritisli iie^ii t(t ch<Hi.se 
whicli M>iig will ifpi-esent Uie country at Eunivision. The 
duo uTole "Then Theiv's .\ Knock At The Dof)r." pei'- 
fomied by four Welsh teenagei*s knmni as Fff. Joining the 
I luman League and lOcc hack on the chart.s is an Americjin 
pair of brothers who always fiuvd Ix'tter in the U.K. than 
in their own count^'. Sparks made the top 40 in Britain 
last week with "When I Kiss You (I Hear Charlie Parker 
I'la\ itig>." It was the first api>eanince in the top JO f(»r Ron 
ami liiissell Mad since "Heat The Cl<K-k" in 1979. 

Back in lln' I '.S.A., the Spinners aiv on the Hot U)0 for 
the Iirst time in just over 12 years, .siimpled on Kappin* 
l-Tay's version of the gn)Up*s No. :{ single fiiim 1972. "I'll 



Be Around." If this Chr>'salis single makes the top 40, it 
will lie the Spinners' fii-st time in the chail's upper regions 
since the meflley of "Cupid'TIVe Loved You For A Long 
Time" hit No. 4* in IHKO. 

Go" NOW: Jon Secada's "If You Go" stays on the Hot 
Adult Contemjwraiy another week, setting a new rticortl. 
The single Is in its 47th consecutive week antl is thus the 
longi'st-nmning single in the histor>' 

of the AC chart. The record was set 

two wci>ks ago when .Melissa Elher- 
aT idgc hit her Kith wetfk with "Come To 

0 -T jJm Mv Wimlow." 



by Fred Branson 



o WORRIES. BE HAPPY: Else- 
where on the AC chart, "Hakuna Ma- 
tata" becomes the third of Elton 
.lohn & Tim Rice's three Oscar- 
nominated .songs from "The Lion 
King" to registirr on a Billboard 
chart. Jimmy Cliff & Leho M's vei-sion of the "no wor- 
ries" song is the sole debut at No. :iS. "Can You Feel The 
Love Tonight" and "Circle Of Life" al.s(t are vying for the 
Acarlemy .Award next Monday (27). On The Billboard 
200, "The Lion King" may be the first soundtrack to 
have three albunis simultaneously in the top 50. "The 
Lion King" rebounds 14-2 (see Between The Bullets, p. 
9f.i. "The Lion Kintr: Rhythm Of Tlie VvUU- Lands" 



moves 29-2:1 in its second week, anrl "The Lion King 
Sing-Along" EP leajw 184-4K 

Deep -HOVS'": Madonna is in fillh wt-ek at No. 
1 on the Hot 100 v\ith "Take A Bow." One more week 
and it wilt tie her first chart-lopi>cr. "Like A Virgin," as 
her longe.sl-running N<». 1 hit. Madonna's career total 
-Stands at 2<i weeks at No. 1 . sui-passing Stevie Wonder's 
25 weeks to rank eighth among all artists for the most 
weeks at No. 1. 
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heard this one before... 

Label releases rap album. 

Album blows up on the 
strength of Its lead track. 

Album over. 
NOT THIS TIME III 

FIVE MONTHS AFTER ITS 
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THE DEBUT ALBUM FROM 
THE NOTORIOUS B.I.O., IS 
AUVE AND KIOKINO UP A 
STORM WITH l-EOS LAROE 
ENOUOH FOR THE i-ONO RUN. 

**UUICY, THE ALBUM'S FIRST 
SINCLE, BECAME A 

TAKING THE 
AI-BUM STRAIGHT TO GOLD. 

But that was Just 
the first leg... 



"BIG POPPA," THE GOLD 
FOI IS EXPLODING 

AT AN EVEN BIGGER RATE. 
ALREADY 

WEEKS mr RAF THE SONG 
IS ON ITS WAY TO THE 
TOP 10 AT RHYTHM 
CROSSOVER WITH 
TOP 40 RIGHT BEHIND 
READY TO BREAK 
QTHINOS WIDE OPEN. 



Executiv* Woducer: 
t am n TuHjf" Combs lor 
I Boy Entactalnnwnt, Ino. 
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